YuuBepsurer ,I'one JeaueB* —
Ttun

dakyarer 3a Typu3aM U OU3HHC
JOTHCTHKA

ISCTBL 2020

EEEEEE ONAL SCIENTIFI NFEREN

Goce Delchev University
Shtip

Faculty of Tourism and
Business Logistics

Tpera Merynapoana Hayuna Koundepenuuja

Third International Scientific Conference

HPEAU3BUIMUTE BO TYPUZMOT U bBU3HUC
JJOT'NCTUKATA BO 21 BEK

CHALLENGES OF TOURISM AND BUSINESS
LOGISTICS IN THE 21ST CENTURY

3bOPHUK HA TPYJIOBH
CONFERENCE PROCEEDINGS




Third International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2020«

YuuBepsurer ,I'one JeaueB* —
INTun

dakyarer 3a Typu3aM U OM3HHC
JOTHCTHKA

Goce Delcev University
Shtip

Faculty of Tourism and
Business Logistics

Tpera Merynapoanna Hayuna Koundepenuuja

Third International Scientific Conference

HPEAU3IBUIMUTE BO TYPUIMOT U BU3HUC
JJOT'NCTUKATA BO 21 BEK

CHALLENGES OF TOURISM AND BUSINESS
LOGISTICS IN THE 21ST CENTURY

3bOPHUK HA TPYJIOBHU
CONFERENCE PROCEEDINGS

13 noemBpu 2020 r / November 13, 2020



N3paBau:

®daxynTeT 3a Typu3aM ¥ OU3HHC JJOTUCTHKA

Yuusepsurer ,,I'one lemues* — tun

Kpcre Mucupxkos, 10-A, 201, 2000, Htun, PC Makenonuja
Ten: +389 32 550 350

www.ftbl.ugd.edu.mk

www.ugd.edu.mk

3a u31aBavoT.
n-p Tatjana bomkos, nekan

OpranuszaTop Ha KoHepeHIHjaTAa:
®dakynTeT 3a Typu3aM 1 OU3HHC JOTUCTHKA

Publisher:

Faculty of Tourism and Business Logistics

Goce Delchev University of Shtip

“Krste Misirkov” no.10-A P.O. Box 201 Shtip 2000, North Macedonia
Tel: +389 32 550 350

www.ftbl.ugd.edu.mk

www.ugd.edu.mk

For the Publisher:
Tatjana Boshkov, Ph.D. — Dean

Conference Organizator:
Faculty of Tourism and Business Logistics

CIP - Karanorusaiuja Bo my0JuKaiuja
Hanmonanna n yauBep3urercka 6ubanoreka "Cs. Kimument Oxpuacku”, Cxorje

338.48(497.7)(062)

INTERNATIONAL scientific conference Challenges of tourism and business
logistics in the 21st century (3 ; 2020 ; Stip)

Challenges of tourism and business logistics in the 21st century
[Enexrponcku n3Bop] / The 3th international scientific conference,
September 13 th , 2020, Republic of North Macedonia. - Stip : Goce
Delcev University of Stip, Faculty of tourism and business logistics,

2020

Haunn Ha npuctanyBate (URL): https://e-lib.ugd.edu.mk/zbornici.html. -
Texct Bo PDF ¢dopmar, compxu 435 ctp., miryctp. - HaciioB npesemer on
ekpaHoT. - Ommc Ha m3BopoT Ha aeH 22.11.2020. - dycHOTH KOH TEKCTOT. -
bubnuorpaduja KoH TpyaOBHUTE

ISBN 978-608-244-779-7

a) Typusam -- ExoHOMCKH npuiikH -- Makenonuja -- Cobupu

COBISS.MK-ID 52738053



http://www.ftbl.ugd.edu.mk/
http://www.ugd.edu.mk/
http://www.ftbl.ugd.edu.mk/
http://www.ugd.edu.mk/
https://e-lib.ugd.edu.mk/zbornici.html

Third International Scientific Conference
CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2020«

Oprasn3anucKku KOMHUTeT:

[Ipod. n-p. Tarjana bomkos, Yausepsurer ,,I'one Jleaue* — [ltumn, @akynrer 3a Typuzam u
busnuc noructuka, lltun, Penyonuka CeBepna Makenonuja

Hou. n-p. Hatama MuteBa, Yuauepsurter ,,['one Jdemues — tun, ®akynrer 3a Typuzam u
busnuc noructuka, lltun, Penyonuka CeBepna Makenonuja

Hou. n-p. dymko Jomecku, Yuupep3urer ,,['one [demues — tun, ®akynrer 3a Typuzam u
busnuc noructuka, lltun, Penyonuka CeBepna Makenonuja

M-p IIBeTtanka PucroBa MarnoBcka, aCUCTEHT-IOKTOpaHa, YHUBEp3uTer ,,l'one JemueB® —
Htun, @axynrer 3a Typuzam u busauc noructuka, ltun, Penyonuka CeBepna Makenonuja

MeryHapoJeH NporpaMcKi KOMUTeT:

[Ipod. n-p. Tarjana bomkos, Yausepsurer ,,I'one Jleaue* — [ltumn, @akynrer 3a Typuzam u
busznuc norucruka, llltun, Pemyonuka CeBepna Makenonuja

Hou. n-p. Hatama MuteBa, Yuauepsurter ,,['one demues — tun, ®akynrer 3a Typuszam u
buznuc norucruka, Htumn, Penyonuka CeBepna Makenonuja

M-p LIBetanka PucroBa MarnoBcka, aCUCTEHT-IOKTOpaH[a, YHUBEp3UTeT ,,l'one [enueB* —
HItun, ®@axynrer 3a Typusam u busnuc noructuka, ltun, Peny6nuka CeBepna Makenonuja
Hou. n-p. Aymko Jomecku, Yuusepsurer ,,['one Jemues” — tun, ®akynrer 3a Typuszam u
buznuc norucruka, Hltumn, Penybnuka CeBepna Makenonuja

[Ipod. n-p. Anekcanapa XKexoa, Yuupepsuter ,loue Hemue — Iltun, dakynrer 3a
Typusam u buznuc norucruka, IlItumn, Penyonauka Cesepna Makenonuja

[Ipod. n-p. 3opan TemenkoB, Yuusepsuret ,,I'one lemues* — tumn, @akynret 3a Typuzam u
buznuc norucruka, Hltumn, Penybauka CeBepna Makenonuja

o n-p. Anera CrojanoBcka-CtedanoBa, Yuusepsurer ,,I'one Jlemues — Iltun, dakynrer
3a Typusam u busnuc norucruka, llltun, Peny6nuka CeBepna Makenonuja

1-p Aymuna [Honosa, YHusepsurer ,,I'one Jenues® — [ltun, @axynrer 3a Typuzam u busnuc
norucruka, [lItun, Peny6nuka CeBepna Makenonuja

n-p bumjana LloneBcka ['ymoBcka, YHuBepsurer ,,['ome Jemue” — Iltun, dakynrer 3a
Typusam u buznuc norucruka, llItumn, Penyonauka Cesepna Makenonuja

[Tpod. n-p. Mapuja Maraunuesa-Illonosa, YHuBep3surer ,,I'one Jlenues* — lltumn, @akynrer
3a Typusam u busnuc norucruka, lItumn, Penyonuka CeepHa Makenonuja

[Tpod. n-p. Tama Anrenkosa IlerkoBa, YHusepsurer ,,I'one [emues* — lltun, @akynrer 3a
Typusam u buznuc norucruka, [lItun, Penybnanka CesepHa Makenonuja

Jou. a-p. Onusep @ununocku, YHusep3urer ,,I'one Jerues* — Iltun, @akynrer 3a Typuzam
u buznuc norucruka, llltun, Peny6nuka CeBepna Makenonuja

n-p Backo llyrapoB, MUT VYhuusepsurer, ®akynrer 3a 6e36enHoct, Penybonuka CeBepHa
Makenonuja

[Ipod. n-p. I'murop bumes, Yuusepsutet ,,C. Kinument Oxpuncku® - buromna, ExoHoMcku
daxynter [punen, Pemy6nuka CeBepna Makenonuja

[Ipod. n-p. Mananmuna Teonmopa Axnapen, VYnuBep3utrer XumnepuoH, Pakyinrer 3a
OMIITECTBEHH, XyMaHUCTUYKH HAyKU U IPUPOIHU HaykH, Oxnen 3a reorpaduja, Pomanuja
[Tpod. a-p. Cowa KBupora, Yausep3urer Ankana, Onnen 3a ekonomyja, [llnanuja

[Tpod. n-p. Anmnca Pneumep, Xebpejckuor yHuBepsuteT Jepycamum, Pobeptr X. Cwmwr,
®dakynTeT 3a 3emjonenue, XpaHa u JXuBoTHa cpeamHa, Omnen 3a eKOHOMHja Ha JKMBOTHA
CpeluHa U ynpasyBamwe, H3paen

[Ipod. n-p. Hoam Illoan, XeGpejcku yauBep3uteT Epycammm, DakynaTeT 3a OMIITECTBEHH
Hayku, Onnen 3a reorpaduja, M3paen

[Ipod. n-p. Hypuja Emuca Mopepe Monunepo, Yausepsuret Pej Xyan, [llmannja

[Tpod. a-p. Hukona Xypsynuanec, Amepuxan Konen Conys, ['puuja

[Tpod. n-p. Houuna Iluna, Yausepsurer Mapun bapneru, Exonomcku dakynrer, Anbanuja

4



[Tpod. n-p. Moxamen @yan, Apuin Yausepsutet, @akynreT 3a ymeTHoct, Eruner

[Ipod. n-p. @pencuc Bepuza, Yausepsurer Tonmapa, dakynTeT 3a ONMIITECTBEHH HAYKH,
Maparackap

[Ipod. n-p. OxraBuan Cep6an, bykypemku YHusepsutet 3a Ekonomuja, @akynaTeT 3a XpaHa
0J1 3eMjofieNTie ¥ €eKOHOMHja Ha )KUBOTHATA cpeauHa, Pomanuja

[Ipod. n-p. Cabuna I'eopreun, Acoryjamnmja 3a mpoMoinnja Ha TypusMoT, Jpobera Typmy-
Cesepun, Pomanuja

[Ipod. n-p. Cepadpuma PockoBa, MonioBcka akajemMuja 3a Hayku, AKaJeMHja 32 €KOHOMCKH
Hayku Ha Monnasuja, PenyOnuka MonaaBuja

[Ipod. n-p. Crena JlepmennmeBa, YHuBep3uter Ha Bemuko TpaoBo Cseru ,,Kupun u
Mertonuj*, Onnen 3a I'eorpaduja, byrapuja

[Ipod. n-p. Mapra boposcka Credancka, YHupep3uteT Bo Jloy, @akynrer 3a ['eorpadcku
Hayku, HcTUTYT 32 rpangexHa cpenuna u IIpocropna, Iloncka

[Ipod. n-p. Jynmuana Ilom, YHuBEp3UTET 3a €KOHOMCKH CTynuu, DakynaTeT 3a OU3HHC U
TypusaM, Pomanua

[Tpod. n-p. Enena Toma, YuauBep3uter Xunepuos, @akynTer 3a ONIITECTBEHU, XyMaHUCTUIKU
HayKU ¥ IpUpoaHu Hayku, Oxnen 3a reorpaduja, Pomanuja

[Ipod. n-p. Hpuna Jlazap, VYuuBepsutrer Xumepuon, Dakynrer 3a OMNIITECTBEHH,
XYMaHHCTUYKH HAyKH U TIPUPOAHU Hayku, Onnen 3a reorpaduja, Pomanuja

[Tpod. a-p. O3ryp Jepmnu, dyxue YHuepsutet, @Pakynret 3a lllymapctBo, Oqnen 3a nejcaxu,
Typuuja

Hou. a-p. XKapko PanjenoBuk, Yuauepsutet Bo Hum, Llentap 3a unosarmu, Cpouja

[Tpod. a-p. Hparo ILlBwjanoBuk, YuuBep3uteT Bo KparyjeBam, ®dakynrter 3a XOTeJICKH
MeHanMmeHT u Typuzam Bpmauka bama, Cpbuja

[Tpod. n-p. Hapxo [dumwurpoBcku, YHuep3urer Bo KparyjeBan, ®akynrter 3a XoTelCcKd
MeHanMeHT u Typuzam Bpmauka bama, Cpbuja

[Tpod. a-p. Cepyo Uunona, YuausepsureT Bo [lanepmo, Cununuja, Mranuja

Hou. a-p. Mapuja benuj, Yausepsurer Bo benrpan, ®akynter 3a reorpaduja, Cpouja

Jou. n-p. Aunpej MudoBuk, YHausep3urer Bo Kparyjesan, @axkynreT 3a X0TEJICKA MEHAIMEHT
u Typuzam Bpmwauka bawa, CpOuja



Third International Scientific Conference
CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2020«

Organizational committee:

Prof. Tatjana Boshkov, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Assist. Prof. Natasa Miteva, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Assist. Prof. Dusko Joseski, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Cvetanka Ristova Maglovska, M.Sc., University Teaching Assistant, Goce Delcev University
of Stip, Faculty of Tourism and Business logistics, Stip, North Macedonia

International program committee:

Prof. Tatjana Boshkov, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Assist. Prof. Natasa Miteva, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Cvetanka Ristova Maglovska, M.Sc., University Teaching Assistant, Goce Delcev University
of Stip, Faculty of Tourism and Business logistics, Stip, North Macedonia

Assist. Prof. Dusko Joseski, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Prof. Aleksandra Zezova, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Prof. Zoran Temelkov, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and Business
logistics, Stip, North Macedonia

Assist. Prof. Aneta Stojanovska - Stefanova, Ph.D., Goce Delcev University of Stip, Faculty of
Tourism and Business logistics, Stip, North Macedonia

Dusica Popova, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and Business
logistics, Stip, North Macedonia

Biljana Conevska Gunjovska, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Prof. Marija Magdinceva — Sopova, Ph.D., Goce Delcev University of Stip, Faculty of Tourism
and Business logistics, Stip, North Macedonia

Prof. Tanja Angelkova Petkova, Ph.D., Goce Delcev University of Stip, Faculty of Tourism
and Business logistics, Stip, North Macedonia

Assist. Prof. Oliver Filiposki, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Vasko Sutarov, Ph.D., MIT Univeristy, Faculty of Security Sciences, North Macedonia

Prof. Gligor Bishev, Ph.D., St. Clement of Ohrid University of Bitola, Faculty of Economics,
Prilep, North Macedonia

Prof. Madalina Teodora Andrei, Ph.D., Hyperion University, Faculty of Social, Humanities and
Natural Sciences, Department of Geography, Romania

Prof. Sonia Quiroga, Ph.D., University of Alcala, Depatment of Economics, Spain

Prof. Aliza Fleischer, Ph.D., The Hebrew University of Jerusalem, The Robert H. Smith Faculty
of Agriculture, Food and Environment, Department of Environmental Economics and
Management, Israel

Prof. Noam Shoval, Ph.D., The Hebrew University of Jerusalem, Faculty of Social Sciences,
The Department of Geography, Israel



Prof. Nuria Elisa Morére Molinero, Ph.D., Universidad Rey Juan Carlos, Catedratica Historia
Antigua, Spain

Prof. Nikolas Hourvouliades, Ph.D., American College of Thessaloniki, Greece

Prof. Donila Pipa, Ph.D., Marin Barleti University, Faculty of Economy, Albania

Prof. Mohamed Fouad, Ph.D., Arish University, Faculty of Arts, Egypt

Prof. Francis Veriza, Ph.D., University of Toliara, Faculty of Lettets and Human Sciences,
Madagascar

Prof. Octavian Serban, Ph.D., Bucharest University of Economic Studies, Faculty of Agrifood
and Environmental Economics, Romania

Prof. Sabina Gheorgheci, Ph.D., Mehedinti Tourism Promotion Association, Drobeta Turnu-
Severin, Romania

Prof. Serafima Roscovan, Ph.D., Moldova Academy of Science, Academy of Economic Studies
of Moldova, Republic of Moldova

Prof. Stella Dermendzhieva, Ph.D., University of Veliko Turnovo St Cyril and St. Methodius,
Department of Geography, Bulgaria

Prof. Marta Borowska-Stefanska, Ph.D., University of Lodz Faculty of Geographical Sciences,
Institute of the Built Environment and Spatial Policy, Poland

Prof. luliana Pop, Ph.D., University of Economic Studies, Faculty of Business and Tourism,
Romania

Prof. Elena Toma, Ph.D., Hyperion University, Faculty of Social, Humanities and Natural
Sciences, Department of Geography, Romania

Prof. Irina Lazédr, Ph.D., Hyperion University, Faculty of Social, Humanities and Natural
Sciences, Department of Geography, Romania

Prof. Ozgur Yerli, Ph.D., Duzce University, Faculty of Forestry, Department of Landscape,
Architecture, Turkey

Assist. Prof. Zarko Radjenovic, Ph.D., University of Nis, Innovation Center, Serbia

Prof. Drago Cvijanovi¢, Ph.D., University of Kragujevac, Faculty of Hotel Management and
Tourism in Vrnjacka Banja, Serbia

Prof. Darko Dimitrovski, Ph.D., University of Kragujevac, Faculty of Hotel Management and
Tourism in Vrnjacka Banja, Serbia

Prof. Sergio Cipolla, Ph.D., University of Palermo, Italia

Assist. Prof. Marija Belij, Ph.D., University of Belgrade, Faculty of Geography, Serbia
Assist. Prof. Andrej Mic¢ovi¢, Ph.D., University of Kragujevac, Faculty of Hotel Management
and Tourism in Vrnjacka Banja, Serbia



Third International Scientific Conference
CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2020«

IInenapHna cecuja
[Ipod. n-p I'murop bumes, npercenaren Ha YIpaBHUOT 0J00p U TeHEPAJICH H3BPIICH TUPEKTOP
Ha ,lllmapkace banka Makenonuja AJl Cxomje” — ,, Baujanuemo na nanoemujama 6p3
eKOHOMCKUme 0sudicerba
[Tutep Tabak, U3BpIICH JUPEKTOP, BOACYKN PErHOHAICH €EKOHOMHUCT 332 €KOHOMM]a, TIOJIUTHKA
U yrnpaByBame Ha 3anazeH bankan, [lornpercenaren 3a nmoimTHKa U mapTHEpCcTBa, EBporickara
OaHka 3a 00HOBa U pa3Boj - ,, Economic outlook for the Western Balkans during and after the
epidemic “
Muian 31paBKOBUK, M3BPIIEH JAUPEKTOP Ha OMEpPaToOpoT HA JAUCTPUOYTUBHUOT CHCTEM BO
J.I1.Cp6wujarac, benrpan, Cpouja—,, Supply of natural gas in COVID-19 conditions - experience
and expectations “
[Mpod. n-p Mumko [lunpos, npodecop u MpOpeKTOp 3a HACTaBa U CTYJACHTH, Y HUBEP3UTET
,loue Hemues - ltun —,, VI/] 60 epeme na nandemuja “
[Mpod. n-p Tarjana bomkos, npodecop u nekan Ha DakyaTeToT 3a TypH3amM U OHM3HHC
JIOTUCTHKA — ,, The impact of coronavirus on global growth and global supply chain shifts “

Mopepartopu
ITanesa moaeparop
[Tpod. n-p Tatjana bomkos, Yausepsurer ,,I'one Jenuer — Lltun, @akynTeT 3a Typuzam u
OM3HHC JIOTUCTUKA

IIpBa u BTOpa cecuja
Hou. n-p Harama MureBa, Yausepsurer ,,l'oue Jenue® — Lltun, @akynTeT 3a Typuzam U
OM3HHC JTOTUCTHKA

Plenary session
Prof. Gligor Bishev, University Professor and Chairman of the Board, Sparkasse Bank-Skopje
— “The impact of the pandemic on economic developments”
Peter Tabak, Executive Director, Leading Regional Economist for Economics, Policy and
Governance in the Western Balkans Vice-President for Policy and Partnerships, European Bank
for Reconstruction and Development - “Economic outlook for the Western Balkans during and
after the epidemic”
Milan Zdravkovic, Executive Director of the Distribution System Operator in J.P Srbijagas,
Belgrade, Serbia — “Supply of natural gas in COVID-19 conditions - experience and
expectations”
Prof. Misko Dzidrov, University Professor and Vice-rector for Teaching and Students, Goce
Delcev University of Stip — “UGD in a time of pandemic”
Prof. Tatjana Boskov, University Professor and Dean of the Faculty of Tourism and Business
Logistics, Goce Delcev University of Stip — “The impact of coronavirus on global growth and
global supply chain shifts ”

Moderators

Panel Moderator
Tatjana Boshkov, Goce Delcev University of Stip, Faculty of tourism and business logistics,
Stip, North Macedonia

I and 11 session
Natasha Miteva, Goce Delcev University of Stip, Faculty of tourism and business logistics,
Stip, North Macedonia



YHUBEP3UTET ,,IT'OHE AEJYEB“ - IITHUII
GOCE DELCEV UNIVERSITY OF STIP

OAKYJTET 3A TYPU3AM U BU3HUC JIOTUCTHUKA
FACULTY OF TOURISM AND BUSINESS LOGISTICS

TPETA MEIT'YHAPOJJHA HAVUHA THIRD INTERNATIONAL
KOH®EPEHIUJA SCIENTIFIC CONFERENCE

HPEAN3BUIUTE BO TYPU3MOT U BU3HUC
JJO'NCTUKATA BO 21 BEK

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS
IN THE 21ST CENTURY

350PHUK HA TPYJOBU
CONFERENCE PROCEEDINGS

13 moemBpu, 2020, Illtun / Shtip, November 13", 2020



Third International Scientific Conference
CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2020«

IIPEAT'OBOP

®DakynTETOT 3a TypHU3aM U OM3HHUC JIOTUCTHKA MTPU Y HUBEP3UTETOT ,,I'o11e JlemueB* Bo
HTun, 6eme opranu3aTop Ha Tperara meryHapogHa HayuyHa KoH(pepenuuja ,, I Ipean3sunm Ha
Typu3MOT U O6u3Huc Joructrka Bo 21 Bek™. Kondepennujara ce oapxa Ha 13 HoemBpu 2020
roauHa Ha matdgopmara Microsoft Teams, co moBeke o 90 ydecHUIM O MaTHYHATA 3eMja U
cTpancTBo. OBaa roanHa MeryHapoJIHUOT HayuyeH KOMHUTET Opou eMUHEHTHH Ipodecopu of
Hamiara 3emja u Haja 15 crpancku 3emju kako M3paen, lllmanuja, @pannuja, Mongasuja,
Wranmja, I'puuja, Eruner, [loncka, Typuuja, Pomanuja, byrapuja, Cpouja, XpBarcka, bocHa u
XepuerosuHa u CioBeHuja.

Ilenta Ha oBaa KOH(QEpeHlHja € Ja MPOMOBHUpa IOrojeMo pa3Oupame Ha OU3HHC
aJIMUHUCTpAIMja, JIOTUCTUKATA, TYPU3MOT M YTrOCTUTEICTBO BO OJHOC Ha YIPaBYBamETO,
eKoOHOMHM]jaTa, 00pa30BaHUETO W MpeTnpueMHUINTBOTO. OBa moapazOupa neka (GoKycoT Ha
YUECHUIIUTE TO HACOUMBME KOH HajHOBHUTE TPEHAOBU M MPEIU3BUIIA BO BPCKa CO Pa3BOjOT Ha
TYpU3MOT, MEHAIUPAKHETO CO KOMITAHUHTE, Ma3apoT Ha TPy, MOKHOCTHUTE 3a MPUIOOUBKU U
npodut, U3rIeaAuTe 3a MoAoO0pa KOHKYPEHTHOCT Ha MeIYHapOAHHOT Maszap, IITO MaK €
UMIIepaThB 3a (PMHAHCHUCKATa CTAOMITHOCT Ha HaIlaTa 3eMja BO IeJTMHA.

HiMeHo, cO MPUCTUTHATUTE TPYIOBU U aBTOPCKUTE UCTPAXKyBamba C€ OCTBApH LieTa Ha
KOH(epeHIMjaTa - a Toa € OI[CHYBambEeTO Ha TEKOBHATA COCTOj0a M MAHUTE U3TIICAH 32 Pa3BO)j
Ha MHKpO IUIaH IITO C€ OJHECYBa Ha JIOMAIIHUOT Ia3ap, Kako U JIBH)KeWara Ha riodajiHara
€KOHOMHja, TIOATOTBYBAjKU ja OM3HMC 3aeTHUIIATA 33 MPEAU3BUIIMTE CO KOM K€ CE COOUyBaaT
IpU OCTBAPYBAHETO HA HHUBHHUTE MMM, WTO J¢ (aKTo BIMjae BP3 OJPKYBAKETO Ha
¢uHAHCHUTE 0COOEHO BO BPEMETO KOE TO JKMBEEME IO IPUTHCOKOT Ha MaHAeMHUjaTa.

[IpenopakuTe KOU ce MpeHecoa ce OJIHeCyBaaT KakKo Jia ce 3ajaKHyBa KalaluTeTOT Ha
KOMITAHUUTE KaKO M MPOMEHHUTE BO PETyJaTHBHTE KOM T'O AMKTHpAaT HAIIMOT mar KoH EVY.
Juckycunte BO TEKOT Ha KoH]epeHIMjaTa Oea ONrOoBOp Ha Toa Kako pearupaa u ce
MO3UIIMOHNPaa MEHalepuTe Ha (PMHAHCHUCKU CPEICTBA BO YCJIOBU Ha TOJIEM Ia3apeH PU3MK,
na3apHu LIOKOBU M TypOyJeHIMHM M Kako Tpeba Ja ce MOArOTBYBAaaT MHBECTUTOPUTE BO
MOCJIMHA CEKTOpU. TpyHoBUTE NpUKa)xkaa M3TJIeAN U KOH UIHATA MHTETpaIfja Ha 3eMjUTe OJl
3anazneH bankan, co OCBPT Ha Jl0CeralllHUTE MMOCTUTHYBamba U WIHUTE NPEAU3BUILIM IIpe]l OBHE
€KOHOMHH KaKO ¥ pa3MeHa Ha MICKYCTBa Ha CHTE YYECHHUIIM KO CMe JICHEC MTPUCYTHU OJ1 IIOBEKE
3eMjH.

Tokmy oBme mpenopaku Tpeba qa Ougat ABHTAaTe] Ha MpoIecuTe Ha pedopmara BO
HAacoOKa Ha MOJMramke Ha KBAINTETOT Ha 00pa30BaHMETO 3apajy MorojieMa MpoIyKTUBHOCT Ha
TPYAOT, KOHKYPEHTHOCT HAa €EKOHOMHjaTa U HaMallyBame Ha HEYCOTIaceHOCTa Ha MOHy/1aTa Ha
BEIITUHU U KOMIIETEHIIMY KaKo M modapyBaykaTa Ha a3apoT Ha TPpY/.

[TocTurHYBamETO HA OBHE IEJIM € 3aeJHMYKA 3a/1a4a Ha CUTE OHME IITO CE BO IMO3UIH]a
Jla TO J1a1aT CBOjOT MPHUA0HEC 32 UMIUIEMEHTalK]ja Ha pehOpMUTE BO OMIITECTBOTO. TOKMY THE
pedopmu, THEe TPOMEHN BO HAUYMHOT Ha MPUCTAI, METOI0JI0TH]a Ha padoTa U OpraHu3aIlyja, He
Tpeba Ja T'v mpaBUMe caMo 3a J1a CTaHeMe JIeN 01 EKOHOMCKHOT OJIOK, TYKy Ja Oujat BO HacoKa
Jla TIOCTUTHEME HEUITO APYro, MHOTY IMO3HAYajHO, OJHOCHO CHTE HAITOPH IIITO TH MPaBHME Ja
OujaT 3a ocTBapyBame Ha IMOBHCOK CTeNeH Ha OmarococrojOaTa Ha HAIIWTE rpafaHu, 3a
CO3/IaBamk-e Ha JIOCTOMHCTBEHH YCIIOBH 32 KUBOT M paboTa.

Bo peruonor, meryroa u mnomupoko, Bo EBpoma, ucKycTBaTa ce Hajpa3jIdyHH.
HannyBame Ha yclemHW, W Ha HE TOJKY YCHEIIHH Mojeld. TOKMYy BakBUTE HaydHHTE
KOH(epeHIMH, aedaTuTe ITO Ce pa3BUBAaT TyKa, c€ HajA0OpPHOT HAauMH 3a pa3MeHa Ha
HCKYCTBa, 32 WICHTH(HKANMja HA TMPEIU3BHIUTE W TEPCIEKTHBUTE, 3a CIIOPEoyBamke Ha
MOJIENIUTE ¥ TPETHUPAKHETO HA HUBHUTE HEOCTATOLM MIIM IIPETHOCTH, MEF'yTOA U MPE3EHTUPAE
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Ha MOYKHUTE HOBUM KOMOMHMpaHH Mojenu. Enxykanujara Ha HOBUTE TeHEpalluu KOU Ke Oujar
HNOATOTBEHH Ja CE€ COOYaT CO NMPEIU3BUIMTE LITO T'M HOCH Tio0aiu3anyjaTta, € 3aeIHUYKU
NpeIU3BUK Ha YHUBEP3UTETHTE, HA OM3HMC 3aeAHUIATA, HO U Ha IICHTpaJHaTa U JIOKaJIHaTa
BJIACT.

I Tym, ['maBen ypeaHuk
13 Hoemspu 2020 IIpo¢. a-p Tartjana bomkos, /exan
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PREFACE

The Faculty of Tourism and Business Logistics in Gevgelia, part of the University Goce
Delchev from Shtip, hosted the Third International Scientific Conference, "Challenges of
Tourism and Business Logistics in the 21st Century". The conference was held on 13" of
November 2020 on the platform Microsoft Teams, with more than 90 participants from the
country and abroad. This year the International scientific committee included eminent
professors from our country and more than 15 from foreign countries, such as Israel, Spain,
France, Moldova, Italy, Greece, Egypt, Poland, Turkey, Romania, Bulgaria, Serbia, Croatia,
Bosnia and Herzegovina and Slovenia.

The aim of this conference is promoting a greater understanding of the business
administration, logistics, tourism and hospitality in terms of management, economics,
education and entrepreneurship. In that context, the focus of our participants was on the latest
trends and challenges related to tourism development, company management, labour market,
opportunities for gain and profit, opportunities for better competitiveness in the international
market, which is imperative for the financial stability of our country entirely.

Furthermore, the conference papers and authors’ researches fulfilled the aim of the
conference, the assessment of the current situation and future prospects for the development of
the micro plan in terms of the domestic market, as well as the global economy changes, prepared
the business community for the challenges that will they face during their goal achievement,
which de facto affects the maintenance of finances especially in the time we live under the
pandemic pressure.

The detection of the conditions that have been presented is a real mirror of where we
are, where we have been, and what is even more difficult, to answer the question what next?
Achieving these goals is a common task of all those who are in a position to contribute to the
implementation of reforms in society. Exactly those reforms, those changes in the way of
approach, methodology of work and organization, we should not make only to become part of
the economic block, but to be in the direction of achieving something else, something much
more significant - efforts for achieving a higher degree of well-being of our citizens, for creating
dignified living and working conditions.

In the region, but also beyond, in Europe, the experiences are diverse. We come across
successful and not so successful models. Exactly such scientific conferences, debates that
develop here, are the best way to exchange experiences, to identify challenges and perspectives,
to compare models and how to treat their disadvantages or advantages, but also to present
possible new combined models. The education of the new generations that will be ready to face
the challenges posed by globalization is a common challenge of the Universities, the business
community, but also of the central and local government.

Shtip, Editor
November, 13", 2020 Tatjana Boshkov, Ph.D. Dean
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OVERVIEW OF NEOBANKS MODEL AND ITS IMPLICATIONS FOR
TRADITIONAL BANKING.

Zoran Temelkov!

Abstract

Traditional banks enjoyed a favourable position in the financial markets for many decades, as
the number of threats coming from outside the sector was almost non-existing. Nevertheless,
the changing landscape of the banking industry in the post crises period opens up the gates for
new entrants to become a significant disruption for the traditional banks. One such disruption
comes from neobanks which represent an institution operating under a new type of bank
business model.

This new model may be considered as the opposite of the existing banking models since it is a
fully online bank while conventional banks rely heavily on the physical presence through a
network of branches. Hence, the development of new ways for the creation and delivery of
financial products have some major implications for the traditional bank. These implications
predominantly can be found in the cost levels and cost structure, products and service delivery,
personalization of products and acquisition of new customers.

Keywords: Neobanks, traditional banking, disruption, fintech, bank business model
JEL classification: G21, G23.

Introduction

Traditional banks have been a crucial player in the financial markets for a long time and the
number of potential competitors was rather limited because it was difficult for new entrants to
enter this industry. However, the last financial crises, along with technological innovations,
have removed some of the main barriers and enabled easier access in the industry for baking
products and services. Also, a new form of competitors has emerged during the last decade,
which pose a serious threat to the traditional banking model and they are considered to be a
significant disruption for the overall banking industry.

Neobanks are among the most severe competitors that have appeared during the last decade.
This type of banks operates fully online and exclude the need for delivery of financial services
through the physical presence and brick-and-mortar branches. Consequently, this new model
of financial institutions has some significant implications for conventional banks as it threatens
to disrupt their long-standing comfortable positions.

Implications can be found for different areas of traditional banking activities since neobanks
rely heavily on technological innovations and fintech in every aspect of its operations. The

1 Zoran Temelkov, PhD, Associate Professor, Faculty of Tourism and Business logistics,

zoran.temelkov@ugd.edu.mk
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implications for conventional banks show the need for replacement of existing technology,
removal of non-value adding costs, modifications of different internal processes and
simplification of the existing bureaucratic structure.

Banking terminology associated with fintech developments

The last decade, or the period since the last financial crisis, is characterized with significant
innovations which caused changes in the financial markets and the way financial products and
services are delivered. The banking industry has experienced significant changes due to the
revision of the regulatory framework and the relaxed entry barriers. Banking institutions are
also under heavy influence coming from the developments and growth of the fintech industry.
Accordingly, a variety of non-banking institutions, the fintech companies, entered the market
for financial products and services traditionally provided by the banking sector.

The new type of competitors utilizes the benefits brought by the innovations in financial
technology up to a level where they may be more efficient in the delivery of certain services
compared to the large and sleepy banking institutions. Consequently, analyzing the
implications, coming from what may be considered the ultimate bank competitor, imposes the
need for certain terminology to be defined. Accordingly, the developments in the fintech
industry had spurred the creation of new types of banks and also assigned different labels to
existing banking models. However, confusion may arise in the correct usage of the different
terms and they are sometimes used interchangeably even though they may refer to different
aspects. Hence, a distinction should be made between the following:

e Challenger banks - The term challenger bank is among the most heavily used
terms to refer to a specific type of banks in terms of how they affect the existing
banking institutions. Accordingly, challenger banks can be defined as a newly
created banks or an established institution that aims to enter into direct
competition with large, well-established institutions (Carmona, F. A. et al.
(2018)). Moreover, the term challenger bank can also be used for institutions
offering specialized services to markets which are neglected by the conventional
banks.

e Big tech — or Tech giants is a term assigned to technology companies such as
Google, Apple, Amazon and Facebook that have a significant influence in
different areas, including the financial markets. These companies are also
considered to be among the major threats which could jeopardize the position of
banking institutions.

e Digital banks - This bank model may be perceived as the model which
announces the arrival of neobanks models based on its characteristics. A digital
bank is essentially a traditional bank which moves a step further and makes its
products and services available online (Laloux, G., 2015). Digitization of
activities and services enables banks to lower their costs and augment the
process of service delivery.

¢ Neobanks — represent a financial institution (with or without banking license)
offering its services fully online without a network of physical branches. This
bank model employs innovative technology to provide personalized services to
targeted niches.

The financial markets and the banking industry may be considered to be among the most

dynamic industries and areas in the economy. Accordingly, the constant developments mean
that there is a need for new emerging terminology to be clearly defined and understood. For
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instance, what was once known as a major innovation and the latest business model, is now
labelled as a traditional model or a digital model. Also, it may be noted that a large portion of
the newly created terminology comes from the developments in the fintech industry and the
way this industry affects the sale and delivery of financial products and services.

Evolution of neobanks

Technologically advanced and fintech based banks and financial institutions had gained
popularity during the last decade when drastic changes in the regulatory frameworks were
initiated under pressure from the last financial crises (Alvaro, M. et al., 2016). However, the
digitalization of bank activities, in one form or another, has started a couple of decades ago.
Consequently, it can be said that, to some extent, neobanks are a modern version of traditional
banks as they offer financial products and services through the application of fintech and other
innovative technology. Noteworthy mentioning is that these types of banks have begun their
operations by offering simple and basic products such as current accounts or debit cards
(Gabriel Hopkinson et al. (2019). Afterwards, they have managed to broaden their range of
products in a relatively short period of time. Table 1 provides a brief overview of the
developments in direct banking models that took place during the last 30 years.

Table 1: A short history of direct banking models

1990 2000 2010 Today

First generation direct
banks

Second generation direct
banks

Neobanks

e Starting point in the 90's
— peak before the dotcom
bubble

e Call Center as pivotal
point of the business
Model

e In most cases affiliated
with one of the
incumbent banks

e+ No long-term economic
success

e Launched as direct
alternative to traditional
banks

e Strong growth in the
2000s — reaching scale
through acquisitions (e.g.
ING DiBa) or organically
(e.g. DKB)

e Focus on Online
(desktop) and process
automation (cost
reduction!)

o Different types of direct
banks emerging:
brokerage specialist,
savings monolines, or
primary banking
alternatives to branch
banks

Five common identifiers for

Neobanks:

+ Disrupting a specific
segment, product or
process

« Extreme focus on
customer experience and
"journeys"

« Smartphone as primary
distribution and
communication channel

» Based on new, flexible
IT-architecture — no
"Legacy"

« API-Native and Open
Banking oriented

Source: Exton definition, presented in - Lance Daniels and Christoph Stegmeier (2018) Facing the arrival of the
new wave of digital banks: The Neobank, Inside Financial Services — The Neobanks, Exton Consulting — Strategy
and management

At the time of its introduction, the call centre model has been considered a significant step in
the augmentation of the direct bank model from 1990 to 2000. The second generation of direct
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banking post-2000 aimed at online and process automation with the ultimate goal of cost
reduction. Neobanks developments took place during the decade when it took the form of a
fully online bank. Its business model is significantly more advanced compared to the previous
two generations as it is focused on a specific niche, customer experience and product
customization delivered through innovative technology.

Neobanks business model defined

Even though there might be a lack of generally accepted definition of neobanks, this type of
institution could be defined as a financial institution which offers its products and services fully
online excluding the need for physical branches which is a distinctive characteristic of
traditional banks. Neobanks may also be defined as an institution offering financial services
with the application of apps with the aim to serve specific niches in a more efficient manner
(Bradford, T., 2020). Furthermore, because neobanks are fully online institutions, they are
focused on developing their own IT infrastructure and the associated technology through cloud-
based operating systems (Gabriel Hopkinson et al., 2019). However, Bradford, T. (2020) states
that neobanks should not be considered to be a full bank institution per se because not all of
them are a chartered financial institution. Alternatively, neobanks may operate through a
partnership with a licensed bank or fintech institution or it may obtain a license from the
relevant authority when it fulfils the regulatory requirements (Ahishek, K. and Mishra, V.,
2019). Hence, in essence, they can operate under either of the two basic models which impose
a different way of conducting the activities. The primary difference between the two models is
in the bank license with which they conduct their operations. Accordingly, a distinction can be
made between full-stack neobanks and front-end focused neobanks. The basic characteristics
of these two fundamental neobanks models are presented in table 2.

Table 2: Overview of full-stack and front-end Neobanks

Full-stack Neo Banks Features
e Built on Platform model
e Have a banking license Asset-light platform
e Control most of the value chain from
front-end to back-end N26; Starling Banks; Monzo
e Use a lean/asset-light approach
e Have their own/proprietary CBS Full Services (in-house)

e Leverage unsoiled data to gain
customerinsights/offer personalized | Atom bank; Tandem

services
Front-end Focused Neo Banks Features
e Do not have a banking license B2C B2N
e Partner with a larger/established Targets young SMB Focus
bank people
e CBS/tech systems are off-the-shelf | Osper; Loot Qonto; Revolut
or sourced externally
e Control only front-end of the value | Basic Banking Solo Entrepreneur
chain (customer interface) Services
e Support B2C and B2B apps Revolut; Compte Holvi; N26; Kontist
e Target niche segments (young Nickel; Monese
millennials, SMBs, Entrepreneurs)
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Source: Finnovate, 2018: Neo-Banks: Performance and New Ideas, Finnovate Research —
Ideas for financial innovation, October

It is evident that the full-stack neobanks have a bank license and could offer their products and
services without the need for partnership with a traditional bank. Also, this type of neobanks
has almost full control of the value-chain. On the other hand, the front-end neobanks cannot
operate independently and they need to establish cooperation with an existing bank with a valid
bank license.

Furthermore, in terms of the products offered, neobanks may be focused on providing a specific
product or a group of related products. Through the offerings of specialized products, neobanks
attempt to satisfy the need of a particular market which is commonly underserved by the
conventional banking sector. Also, their products may be developed with the aim to offer
financial products to the underbanked populations.

Diogo Silva and Peter Ward (2016) argue that neobanks may take three basic approaches when
developing their product lines in the process of attracting new customers. These approaches are
the savings-led, credit-led and account-led approach. As the name implies, products developed
within the first approach are intended to acquire a higher number of savers looking for higher
yield. The credit-led approach serves the purpose to attract new customers in need of a specific
credit product. The last, or account-led approach offers enhanced app experienced that support
better management of finances.

Regardless of the product offered, neobanks business model is oriented toward improvements
of the traditional services and adaptation to the changing environment through innovations.
According to Gabriel Hopkinson et al. (2019), neobanks business model stimulated innovation
in areas such as:

e Customer experience — since they offer a high degree of personalization and
have well-established customer support infrastructure. Also, neobanks enable
the customer to swiftly open a bank account or use specific types of services at
a lower cost compared to the cost when using traditional banking institutions.

e Features and money management tools — the neobanks apps help its customers
to better understand their personal finances by providing different types of
notifications and details related to the way money are spend or saved.

e Agility and low-cost structure — as a fully online bank, neobanks have better
operating efficiency compared to brick-and-mortar banks. Consequently, they
may offer lower fees or remove fees charged by conventional banks. Neobanks
are based on technology which means that they can swiftly adapt to potential
changes in customer preferences or market innovations.

e Transparency — neobanks are focused on providing as much information as
possible to the public and their users. Neobanks activities and operations are
presented through a variety of financial reports, documents, blogs and other
types of communications.

Since neobanks operations are centred around the utilization of financial technology and
because it is a fully online institution, its business models have a low-cost structure while
offering features rich products and services (Finnovate, 2018). Consequently, these business
models disrupted the long-standing model based on the delivery of financial products through
a network of physical branches. Accordingly, the widespread acceptance and increased
popularity of the new, technologically advanced models come from the benefits it brings for its
customers as well as shareholders.

160



Tpera Mefynaponna Hayuna Kongepenuuja
MNPEAU3BULNTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2020«

Fundamental advantages of neobanks

Neobanks are classified as fintech based bank because its business model is developed through
the application of specific financial technology. Consequently, the utilization of technological
innovations and the elimination of brick-and-mortar branches bring a variety of advantages for
this business model.

The most distinguished advantages of neobanks come in the form of simple structure, low
operation costs, the ability to charge lower fees and offer higher rates, swift product creation,
leveraging technology, lower risk aversion and superior user experience (FinTech Futures,
2019; Alvaro, M. et al., 2016).

Needless to say, is that the most obvious advantages of low operating costs come from the
elimination of a network of physical branches as neobanks offer their products and services
fully online. It is stated that certain operational costs of neobanks compared to the costs of
conventional banks may be lower by 40% - 70% (FinTech Futures, 2019). Moreover, the simple
structure and the utilization of advanced IT solutions additionally supports the low costs
structures since potential changes in processes, products or operations are implemented much
faster compared to the traditional banks.

Having lower cost structure means that neobanks are able to charge lower fees or even remove
certain fees while offering interest rates which are usually higher than those offered by most
traditional banks. Moreover, neobanks are also able to offer a higher degree of personalization
in their products and services, unlike mainstream banks which tend to have a bureaucratic
structure which complicates the product development. Superior customer experience is another
advantage and it comes from the possibility of neobanks to provide financial services in a much
faster and in a more user-friendly manner which is rather hard or even impossible to be offered
by traditional banks.

Ahishek, K. and Mishra, V. (2019) add that another advantage of a neobank is its ability to
integrate modified or new business processes and products in their current platform in a faster
and efficient manner where the ultimate benefit is utilized by the customers.

Neobanks influence of traditional banking institutions

Going through the neobanks business model and the advantages of this new type of banks show
why neobanks are considered to be a major threat for traditional banks and why they gradually
become one of the most serious competitors. Hence, the development of these fintech based
banks has certain implications for the industry historically dominated by the conventional
banking business model.

First, it can be said that traditional banks are faced with low flexibility and a high degree of
rigidity when it comes to the brick-and-mortar model of providing financial services. This is in
a sense that the process of attracting new and retaining existing customers is much harder and
incurs higher costs compared to the neobanks (Clara Grillet and Louise Pacaud, 2020).
Neobanks has shown that nothing can beat the fintech innovations when it comes to selling and
delivery of financial products and services and satisfying the financial needs of customers.
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Since neobanks are serving specific segments of customers usually served by traditional banks,
it is implied that banks should find a way to increase their flexibility.

Therefore, if wondering when is the right time for banks to start adapting to the new changes,
it could be said that the right time is yesterday considering the speed at which new competitors
such as neobanks change the market for financial products and the speed at which they attract
new customers (Skan, J. et al., 2018). Noteworthy mentioning is that the danger doesn't come
only from neobanks and other fintech companies but also from players who are not part of the
banking industry such as the big internet platforms and the big tech companies.

Examining the implications coming from neobanks means that banks should understand which
institution is the real threat. While neobanks are quoted as the major danger, it should be noted
that not all neobanks pose an equal threat to conventional banks. A better understanding of the
real threat means that a distinction should be made regarding the effect coming from the two
basic types of neobanks, i.e. full-stack neobanks and front-end focused Neobanks (Finnovate,
2018).

Consequently, while full-stack neobanks may have negative implications, front-end focus
neobanks may affect the traditional banking industry in a positive manner. The need for front-
end neobanks to partner with an established bank means that they can be considered to be an
opportunity for banks to expand their activities and offer specific products to targeted niches.
Ultimately, this might have a positive effect on the bottom line as well as the customer base.

On the other hand, full-stack neobanks are considered to be a danger for the traditional banking
institutions because they operate under own bank license and they have control over most
activities related to the development and delivery of financial products and services.

It is expected that neobanks developments have significant implications for traditional banking
because they affect multiple areas of the business operations and activities. Consequently, the
affected areas, along with recommended actions to be taken, are presented in table 3.

Table 3: Areas of conventional banks under the influence of Neobanks

Traditional banking

Brief explanation

Suggested actions

Operational costs

The high cost of maintaining a
network of branches

Reduce the number of
branches or increase
branch efficiency

Fee structure

High fees for non-value adding
activities due to the high
operational costs. Fees may
have a negative effect on
customer satisfaction,
especially because Neobanks
charge lower fees.

Increase operating
efficiency through
improvements in
business processes and
the application of
advanced IT solutions.

Technology

Higher maintenance costs and
outdated internal systems

Although costly,
switching to new
technology may have a
significant positive
impact on multiple
business processes.
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Availability of services

In general, services are

available during bank working
hours. Outside of working
hours, customers have access

to limited services.

Enable 24 hours of
access to most services
through the application
of new technology while
maintaining low costs.

Products and service

development and modification

Inflexible and stiff products

and services as offering
customized products are
almost non-existing.

Remove the bureaucratic
decision-making
processes and increase
the responsibilities and
flexibility of branch
employees.

Number of products and

services and markets served

Offering a large variety of

products my impede the
competitive advantage

Traditional banks may
want to primarily gain a
competitive advantage in
serving specific
segments or package of
products. Other products
may also be offered after
reaching adequate
market share in the
served niche.

Processing time

Outdated technology and the
need for physical presence

(which may form queues)
limits the speed at which

products are delivered to the

end-user.

Utilization of adequate
technology and the
elimination of
unnecessary steps in the
business processes

and services)

Delivery of services (level of
complexity to use products

High level of paperwork

complicates the delivery and
usage of bank products which

creates dissatisfaction.

Reduce the number of

steps in the delivery of
different products and

services.

Utilization of collected data

Traditional banks lag behind to
grasp the benefits of collected

data to understand their
customer’s needs better.

Employment of
technology which will
augment the analysis of
existing data. Al
technology may be used
for the analysis.

Source: Compiled by the author

Aside of the aforementioned implications of Neobanks on traditional banks, the new bank
models may also create a strategic and profitability risks along with disturbances in the liquidity
levels and the level of funding sources (BCBS, 2017). Since neobanks gain popularity,
especially among millennials, they have the potential to attract a higher number of savers which
usually held their deposits and savings with traditional banks. Consequently, the banks may
lose a portion of this type of funds used to finance their lending activities further.

It can be freely said that neobanks become a serious threat for the traditional banking industry
and it affects traditional banks in numerous ways. The major drawback is that neobanks doesn’t
affect only a couple of areas of the bank operations. Instead, they affect the majority of
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processes for the creation and delivery of products and services as it can be seen from the table.
Consequently, banks need to pay attention to this threat and initiate adequate actions which will
ensure that they will not lag.

However, it should be noted that the effects from these implications are not severe since
neobanks need to grow even further before they can become a serious danger for conventional
banks. Nevertheless, banks should not take this new type of competitors for granted, as they
have the potential to grow substantially.

Conclusion

Banks have been conducting their activities on the basis of the traditional bank business models
for many decades without any major threat. However, the actions initiated with the last financial
crises have jeopardized the commodity of these models in a way that they impose the need for
conventional banks to modify their models if they want to remain competitive. Also, the fintech
developments have opened up a playground for the development and creation of new, modern,
business models, which utilize innovative technology and improve the processes of traditional
banks. Consequently, one of the major disruptions for the banking industry comes from the
neobanks which sell and deliver the financial services fully online.

Accordingly, traditional banks should not ignore the implications which are brought by the
neobanks, since this new type of business model has some significant advantages compared to
the conventional banks. Hence, couple of primary implications which have been identified are
in the areas of types of costs, operating efficiency, fees structure, the flexibility in the
personalization of products and services, degree of customization of products, ability to utilize
gathered data, the speed of adaption of new technology, the complexity of organizational
structure, etc.

The implications coming from the developments of neobanks show that conventional banks
should initiate the process of modifying and adapting their existing operations if they want to
remain competitive in the market for delivery of financial products and services. There are
multiple approaches which can be used by the traditional banks in their efforts to suppress the
effects coming from neobanks and the fintech industry. Of course, the selection of an adequate
approach depends on a variety of internal and external factors.
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