YuuBepsurer ,I'one JeaueB* —
Ttun

dakyarer 3a Typu3aM U OU3HHC
JOTHCTHKA

ISCTBL 2020

EEEEEE ONAL SCIENTIFI NFEREN

Goce Delchev University
Shtip

Faculty of Tourism and
Business Logistics

Tpera Merynapoana Hayuna Koundepenuuja

Third International Scientific Conference

HPEAU3BUIMUTE BO TYPUZMOT U bBU3HUC
JJOT'NCTUKATA BO 21 BEK

CHALLENGES OF TOURISM AND BUSINESS
LOGISTICS IN THE 21ST CENTURY

3bOPHUK HA TPYJIOBH
CONFERENCE PROCEEDINGS




Third International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2020«

YuuBepsurer ,I'one JeaueB* —
INTun

dakyarer 3a Typu3aM U OM3HHC
JOTHCTHKA

Goce Delcev University
Shtip

Faculty of Tourism and
Business Logistics

Tpera Merynapoanna Hayuna Koundepenuuja

Third International Scientific Conference

HPEAU3IBUIMUTE BO TYPUIMOT U BU3HUC
JJOT'NCTUKATA BO 21 BEK

CHALLENGES OF TOURISM AND BUSINESS
LOGISTICS IN THE 21ST CENTURY

3bOPHUK HA TPYJIOBHU
CONFERENCE PROCEEDINGS

13 noemBpu 2020 r / November 13, 2020



N3paBau:

®daxynTeT 3a Typu3aM ¥ OU3HHC JJOTUCTHKA

Yuusepsurer ,,I'one lemues* — tun

Kpcre Mucupxkos, 10-A, 201, 2000, Htun, PC Makenonuja
Ten: +389 32 550 350

www.ftbl.ugd.edu.mk

www.ugd.edu.mk

3a u31aBavoT.
n-p Tatjana bomkos, nekan

OpranuszaTop Ha KoHepeHIHjaTAa:
®dakynTeT 3a Typu3aM 1 OU3HHC JOTUCTHKA

Publisher:

Faculty of Tourism and Business Logistics

Goce Delchev University of Shtip

“Krste Misirkov” no.10-A P.O. Box 201 Shtip 2000, North Macedonia
Tel: +389 32 550 350

www.ftbl.ugd.edu.mk

www.ugd.edu.mk

For the Publisher:
Tatjana Boshkov, Ph.D. — Dean

Conference Organizator:
Faculty of Tourism and Business Logistics

CIP - Karanorusaiuja Bo my0JuKaiuja
Hanmonanna n yauBep3urercka 6ubanoreka "Cs. Kimument Oxpuacku”, Cxorje

338.48(497.7)(062)

INTERNATIONAL scientific conference Challenges of tourism and business
logistics in the 21st century (3 ; 2020 ; Stip)

Challenges of tourism and business logistics in the 21st century
[Enexrponcku n3Bop] / The 3th international scientific conference,
September 13 th , 2020, Republic of North Macedonia. - Stip : Goce
Delcev University of Stip, Faculty of tourism and business logistics,

2020

Haunn Ha npuctanyBate (URL): https://e-lib.ugd.edu.mk/zbornici.html. -
Texct Bo PDF ¢dopmar, compxu 435 ctp., miryctp. - HaciioB npesemer on
ekpaHoT. - Ommc Ha m3BopoT Ha aeH 22.11.2020. - dycHOTH KOH TEKCTOT. -
bubnuorpaduja KoH TpyaOBHUTE

ISBN 978-608-244-779-7

a) Typusam -- ExoHOMCKH npuiikH -- Makenonuja -- Cobupu

COBISS.MK-ID 52738053



http://www.ftbl.ugd.edu.mk/
http://www.ugd.edu.mk/
http://www.ftbl.ugd.edu.mk/
http://www.ugd.edu.mk/
https://e-lib.ugd.edu.mk/zbornici.html

Third International Scientific Conference
CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2020«

Oprasn3anucKku KOMHUTeT:

[Ipod. n-p. Tarjana bomkos, Yausepsurer ,,I'one Jleaue* — [ltumn, @akynrer 3a Typuzam u
busnuc noructuka, lltun, Penyonuka CeBepna Makenonuja

Hou. n-p. Hatama MuteBa, Yuauepsurter ,,['one Jdemues — tun, ®akynrer 3a Typuzam u
busnuc noructuka, lltun, Penyonuka CeBepna Makenonuja

Hou. n-p. dymko Jomecku, Yuupep3urer ,,['one [demues — tun, ®akynrer 3a Typuzam u
busnuc noructuka, lltun, Penyonuka CeBepna Makenonuja

M-p IIBeTtanka PucroBa MarnoBcka, aCUCTEHT-IOKTOpaHa, YHUBEp3uTer ,,l'one JemueB® —
Htun, @axynrer 3a Typuzam u busauc noructuka, ltun, Penyonuka CeBepna Makenonuja

MeryHapoJeH NporpaMcKi KOMUTeT:

[Ipod. n-p. Tarjana bomkos, Yausepsurer ,,I'one Jleaue* — [ltumn, @akynrer 3a Typuzam u
busznuc norucruka, llltun, Pemyonuka CeBepna Makenonuja

Hou. n-p. Hatama MuteBa, Yuauepsurter ,,['one demues — tun, ®akynrer 3a Typuszam u
buznuc norucruka, Htumn, Penyonuka CeBepna Makenonuja

M-p LIBetanka PucroBa MarnoBcka, aCUCTEHT-IOKTOpaH[a, YHUBEp3UTeT ,,l'one [enueB* —
HItun, ®@axynrer 3a Typusam u busnuc noructuka, ltun, Peny6nuka CeBepna Makenonuja
Hou. n-p. Aymko Jomecku, Yuusepsurer ,,['one Jemues” — tun, ®akynrer 3a Typuszam u
buznuc norucruka, Hltumn, Penybnuka CeBepna Makenonuja

[Ipod. n-p. Anekcanapa XKexoa, Yuupepsuter ,loue Hemue — Iltun, dakynrer 3a
Typusam u buznuc norucruka, IlItumn, Penyonauka Cesepna Makenonuja

[Ipod. n-p. 3opan TemenkoB, Yuusepsuret ,,I'one lemues* — tumn, @akynret 3a Typuzam u
buznuc norucruka, Hltumn, Penybauka CeBepna Makenonuja

o n-p. Anera CrojanoBcka-CtedanoBa, Yuusepsurer ,,I'one Jlemues — Iltun, dakynrer
3a Typusam u busnuc norucruka, llltun, Peny6nuka CeBepna Makenonuja

1-p Aymuna [Honosa, YHusepsurer ,,I'one Jenues® — [ltun, @axynrer 3a Typuzam u busnuc
norucruka, [lItun, Peny6nuka CeBepna Makenonuja

n-p bumjana LloneBcka ['ymoBcka, YHuBepsurer ,,['ome Jemue” — Iltun, dakynrer 3a
Typusam u buznuc norucruka, llItumn, Penyonauka Cesepna Makenonuja

[Tpod. n-p. Mapuja Maraunuesa-Illonosa, YHuBep3surer ,,I'one Jlenues* — lltumn, @akynrer
3a Typusam u busnuc norucruka, lItumn, Penyonuka CeepHa Makenonuja

[Tpod. n-p. Tama Anrenkosa IlerkoBa, YHusepsurer ,,I'one [emues* — lltun, @akynrer 3a
Typusam u buznuc norucruka, [lItun, Penybnanka CesepHa Makenonuja

Jou. a-p. Onusep @ununocku, YHusep3urer ,,I'one Jerues* — Iltun, @akynrer 3a Typuzam
u buznuc norucruka, llltun, Peny6nuka CeBepna Makenonuja

n-p Backo llyrapoB, MUT VYhuusepsurer, ®akynrer 3a 6e36enHoct, Penybonuka CeBepHa
Makenonuja

[Ipod. n-p. I'murop bumes, Yuusepsutet ,,C. Kinument Oxpuncku® - buromna, ExoHoMcku
daxynter [punen, Pemy6nuka CeBepna Makenonuja

[Ipod. n-p. Mananmuna Teonmopa Axnapen, VYnuBep3utrer XumnepuoH, Pakyinrer 3a
OMIITECTBEHH, XyMaHUCTUYKH HAyKU U IPUPOIHU HaykH, Oxnen 3a reorpaduja, Pomanuja
[Tpod. a-p. Cowa KBupora, Yausep3urer Ankana, Onnen 3a ekonomyja, [llnanuja

[Tpod. n-p. Anmnca Pneumep, Xebpejckuor yHuBepsuteT Jepycamum, Pobeptr X. Cwmwr,
®dakynTeT 3a 3emjonenue, XpaHa u JXuBoTHa cpeamHa, Omnen 3a eKOHOMHja Ha JKMBOTHA
CpeluHa U ynpasyBamwe, H3paen

[Ipod. n-p. Hoam Illoan, XeGpejcku yauBep3uteT Epycammm, DakynaTeT 3a OMIITECTBEHH
Hayku, Onnen 3a reorpaduja, M3paen

[Ipod. n-p. Hypuja Emuca Mopepe Monunepo, Yausepsuret Pej Xyan, [llmannja

[Tpod. a-p. Hukona Xypsynuanec, Amepuxan Konen Conys, ['puuja

[Tpod. n-p. Houuna Iluna, Yausepsurer Mapun bapneru, Exonomcku dakynrer, Anbanuja

4



[Tpod. n-p. Moxamen @yan, Apuin Yausepsutet, @akynreT 3a ymeTHoct, Eruner

[Ipod. n-p. @pencuc Bepuza, Yausepsurer Tonmapa, dakynTeT 3a ONMIITECTBEHH HAYKH,
Maparackap

[Ipod. n-p. OxraBuan Cep6an, bykypemku YHusepsutet 3a Ekonomuja, @akynaTeT 3a XpaHa
0J1 3eMjofieNTie ¥ €eKOHOMHja Ha )KUBOTHATA cpeauHa, Pomanuja

[Ipod. n-p. Cabuna I'eopreun, Acoryjamnmja 3a mpoMoinnja Ha TypusMoT, Jpobera Typmy-
Cesepun, Pomanuja

[Ipod. n-p. Cepadpuma PockoBa, MonioBcka akajemMuja 3a Hayku, AKaJeMHja 32 €KOHOMCKH
Hayku Ha Monnasuja, PenyOnuka MonaaBuja

[Ipod. n-p. Crena JlepmennmeBa, YHuBep3uter Ha Bemuko TpaoBo Cseru ,,Kupun u
Mertonuj*, Onnen 3a I'eorpaduja, byrapuja

[Ipod. n-p. Mapra boposcka Credancka, YHupep3uteT Bo Jloy, @akynrer 3a ['eorpadcku
Hayku, HcTUTYT 32 rpangexHa cpenuna u IIpocropna, Iloncka

[Ipod. n-p. Jynmuana Ilom, YHuBEp3UTET 3a €KOHOMCKH CTynuu, DakynaTeT 3a OU3HHC U
TypusaM, Pomanua

[Tpod. n-p. Enena Toma, YuauBep3uter Xunepuos, @akynTer 3a ONIITECTBEHU, XyMaHUCTUIKU
HayKU ¥ IpUpoaHu Hayku, Oxnen 3a reorpaduja, Pomanuja

[Ipod. n-p. Hpuna Jlazap, VYuuBepsutrer Xumepuon, Dakynrer 3a OMNIITECTBEHH,
XYMaHHCTUYKH HAyKH U TIPUPOAHU Hayku, Onnen 3a reorpaduja, Pomanuja

[Tpod. a-p. O3ryp Jepmnu, dyxue YHuepsutet, @Pakynret 3a lllymapctBo, Oqnen 3a nejcaxu,
Typuuja

Hou. a-p. XKapko PanjenoBuk, Yuauepsutet Bo Hum, Llentap 3a unosarmu, Cpouja

[Tpod. a-p. Hparo ILlBwjanoBuk, YuuBep3uteT Bo KparyjeBam, ®dakynrter 3a XOTeJICKH
MeHanMmeHT u Typuzam Bpmauka bama, Cpbuja

[Tpod. n-p. Hapxo [dumwurpoBcku, YHuep3urer Bo KparyjeBan, ®akynrter 3a XoTelCcKd
MeHanMeHT u Typuzam Bpmauka bama, Cpbuja

[Tpod. a-p. Cepyo Uunona, YuausepsureT Bo [lanepmo, Cununuja, Mranuja

Hou. a-p. Mapuja benuj, Yausepsurer Bo benrpan, ®akynter 3a reorpaduja, Cpouja

Jou. n-p. Aunpej MudoBuk, YHausep3urer Bo Kparyjesan, @axkynreT 3a X0TEJICKA MEHAIMEHT
u Typuzam Bpmwauka bawa, CpOuja



Third International Scientific Conference
CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2020«

Organizational committee:

Prof. Tatjana Boshkov, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Assist. Prof. Natasa Miteva, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Assist. Prof. Dusko Joseski, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Cvetanka Ristova Maglovska, M.Sc., University Teaching Assistant, Goce Delcev University
of Stip, Faculty of Tourism and Business logistics, Stip, North Macedonia

International program committee:

Prof. Tatjana Boshkov, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Assist. Prof. Natasa Miteva, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Cvetanka Ristova Maglovska, M.Sc., University Teaching Assistant, Goce Delcev University
of Stip, Faculty of Tourism and Business logistics, Stip, North Macedonia

Assist. Prof. Dusko Joseski, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Prof. Aleksandra Zezova, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Prof. Zoran Temelkov, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and Business
logistics, Stip, North Macedonia

Assist. Prof. Aneta Stojanovska - Stefanova, Ph.D., Goce Delcev University of Stip, Faculty of
Tourism and Business logistics, Stip, North Macedonia

Dusica Popova, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and Business
logistics, Stip, North Macedonia

Biljana Conevska Gunjovska, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Prof. Marija Magdinceva — Sopova, Ph.D., Goce Delcev University of Stip, Faculty of Tourism
and Business logistics, Stip, North Macedonia

Prof. Tanja Angelkova Petkova, Ph.D., Goce Delcev University of Stip, Faculty of Tourism
and Business logistics, Stip, North Macedonia

Assist. Prof. Oliver Filiposki, Ph.D., Goce Delcev University of Stip, Faculty of Tourism and
Business logistics, Stip, North Macedonia

Vasko Sutarov, Ph.D., MIT Univeristy, Faculty of Security Sciences, North Macedonia

Prof. Gligor Bishev, Ph.D., St. Clement of Ohrid University of Bitola, Faculty of Economics,
Prilep, North Macedonia

Prof. Madalina Teodora Andrei, Ph.D., Hyperion University, Faculty of Social, Humanities and
Natural Sciences, Department of Geography, Romania

Prof. Sonia Quiroga, Ph.D., University of Alcala, Depatment of Economics, Spain

Prof. Aliza Fleischer, Ph.D., The Hebrew University of Jerusalem, The Robert H. Smith Faculty
of Agriculture, Food and Environment, Department of Environmental Economics and
Management, Israel

Prof. Noam Shoval, Ph.D., The Hebrew University of Jerusalem, Faculty of Social Sciences,
The Department of Geography, Israel



Prof. Nuria Elisa Morére Molinero, Ph.D., Universidad Rey Juan Carlos, Catedratica Historia
Antigua, Spain

Prof. Nikolas Hourvouliades, Ph.D., American College of Thessaloniki, Greece

Prof. Donila Pipa, Ph.D., Marin Barleti University, Faculty of Economy, Albania

Prof. Mohamed Fouad, Ph.D., Arish University, Faculty of Arts, Egypt

Prof. Francis Veriza, Ph.D., University of Toliara, Faculty of Lettets and Human Sciences,
Madagascar

Prof. Octavian Serban, Ph.D., Bucharest University of Economic Studies, Faculty of Agrifood
and Environmental Economics, Romania

Prof. Sabina Gheorgheci, Ph.D., Mehedinti Tourism Promotion Association, Drobeta Turnu-
Severin, Romania

Prof. Serafima Roscovan, Ph.D., Moldova Academy of Science, Academy of Economic Studies
of Moldova, Republic of Moldova

Prof. Stella Dermendzhieva, Ph.D., University of Veliko Turnovo St Cyril and St. Methodius,
Department of Geography, Bulgaria

Prof. Marta Borowska-Stefanska, Ph.D., University of Lodz Faculty of Geographical Sciences,
Institute of the Built Environment and Spatial Policy, Poland

Prof. luliana Pop, Ph.D., University of Economic Studies, Faculty of Business and Tourism,
Romania

Prof. Elena Toma, Ph.D., Hyperion University, Faculty of Social, Humanities and Natural
Sciences, Department of Geography, Romania

Prof. Irina Lazédr, Ph.D., Hyperion University, Faculty of Social, Humanities and Natural
Sciences, Department of Geography, Romania

Prof. Ozgur Yerli, Ph.D., Duzce University, Faculty of Forestry, Department of Landscape,
Architecture, Turkey

Assist. Prof. Zarko Radjenovic, Ph.D., University of Nis, Innovation Center, Serbia

Prof. Drago Cvijanovi¢, Ph.D., University of Kragujevac, Faculty of Hotel Management and
Tourism in Vrnjacka Banja, Serbia

Prof. Darko Dimitrovski, Ph.D., University of Kragujevac, Faculty of Hotel Management and
Tourism in Vrnjacka Banja, Serbia

Prof. Sergio Cipolla, Ph.D., University of Palermo, Italia

Assist. Prof. Marija Belij, Ph.D., University of Belgrade, Faculty of Geography, Serbia
Assist. Prof. Andrej Mic¢ovi¢, Ph.D., University of Kragujevac, Faculty of Hotel Management
and Tourism in Vrnjacka Banja, Serbia



Third International Scientific Conference
CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2020«

IInenapHna cecuja
[Ipod. n-p I'murop bumes, npercenaren Ha YIpaBHUOT 0J00p U TeHEPAJICH H3BPIICH TUPEKTOP
Ha ,lllmapkace banka Makenonuja AJl Cxomje” — ,, Baujanuemo na nanoemujama 6p3
eKOHOMCKUme 0sudicerba
[Tutep Tabak, U3BpIICH JUPEKTOP, BOACYKN PErHOHAICH €EKOHOMHUCT 332 €KOHOMM]a, TIOJIUTHKA
U yrnpaByBame Ha 3anazeH bankan, [lornpercenaren 3a nmoimTHKa U mapTHEpCcTBa, EBporickara
OaHka 3a 00HOBa U pa3Boj - ,, Economic outlook for the Western Balkans during and after the
epidemic “
Muian 31paBKOBUK, M3BPIIEH JAUPEKTOP Ha OMEpPaToOpoT HA JAUCTPUOYTUBHUOT CHCTEM BO
J.I1.Cp6wujarac, benrpan, Cpouja—,, Supply of natural gas in COVID-19 conditions - experience
and expectations “
[Mpod. n-p Mumko [lunpos, npodecop u MpOpeKTOp 3a HACTaBa U CTYJACHTH, Y HUBEP3UTET
,loue Hemues - ltun —,, VI/] 60 epeme na nandemuja “
[Mpod. n-p Tarjana bomkos, npodecop u nekan Ha DakyaTeToT 3a TypH3amM U OHM3HHC
JIOTUCTHKA — ,, The impact of coronavirus on global growth and global supply chain shifts “

Mopepartopu
ITanesa moaeparop
[Tpod. n-p Tatjana bomkos, Yausepsurer ,,I'one Jenuer — Lltun, @akynTeT 3a Typuzam u
OM3HHC JIOTUCTUKA

IIpBa u BTOpa cecuja
Hou. n-p Harama MureBa, Yausepsurer ,,l'oue Jenue® — Lltun, @akynTeT 3a Typuzam U
OM3HHC JTOTUCTHKA

Plenary session
Prof. Gligor Bishev, University Professor and Chairman of the Board, Sparkasse Bank-Skopje
— “The impact of the pandemic on economic developments”
Peter Tabak, Executive Director, Leading Regional Economist for Economics, Policy and
Governance in the Western Balkans Vice-President for Policy and Partnerships, European Bank
for Reconstruction and Development - “Economic outlook for the Western Balkans during and
after the epidemic”
Milan Zdravkovic, Executive Director of the Distribution System Operator in J.P Srbijagas,
Belgrade, Serbia — “Supply of natural gas in COVID-19 conditions - experience and
expectations”
Prof. Misko Dzidrov, University Professor and Vice-rector for Teaching and Students, Goce
Delcev University of Stip — “UGD in a time of pandemic”
Prof. Tatjana Boskov, University Professor and Dean of the Faculty of Tourism and Business
Logistics, Goce Delcev University of Stip — “The impact of coronavirus on global growth and
global supply chain shifts ”

Moderators

Panel Moderator
Tatjana Boshkov, Goce Delcev University of Stip, Faculty of tourism and business logistics,
Stip, North Macedonia

I and 11 session
Natasha Miteva, Goce Delcev University of Stip, Faculty of tourism and business logistics,
Stip, North Macedonia



YHUBEP3UTET ,,IT'OHE AEJYEB“ - IITHUII
GOCE DELCEV UNIVERSITY OF STIP

OAKYJTET 3A TYPU3AM U BU3HUC JIOTUCTHUKA
FACULTY OF TOURISM AND BUSINESS LOGISTICS

TPETA MEIT'YHAPOJJHA HAVUHA THIRD INTERNATIONAL
KOH®EPEHIUJA SCIENTIFIC CONFERENCE

HPEAN3BUIUTE BO TYPU3MOT U BU3HUC
JJO'NCTUKATA BO 21 BEK

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS
IN THE 21ST CENTURY

350PHUK HA TPYJOBU
CONFERENCE PROCEEDINGS

13 moemBpu, 2020, Illtun / Shtip, November 13", 2020



Third International Scientific Conference
CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2020«

IIPEAT'OBOP

®DakynTETOT 3a TypHU3aM U OM3HHUC JIOTUCTHKA MTPU Y HUBEP3UTETOT ,,I'o11e JlemueB* Bo
HTun, 6eme opranu3aTop Ha Tperara meryHapogHa HayuyHa KoH(pepenuuja ,, I Ipean3sunm Ha
Typu3MOT U O6u3Huc Joructrka Bo 21 Bek™. Kondepennujara ce oapxa Ha 13 HoemBpu 2020
roauHa Ha matdgopmara Microsoft Teams, co moBeke o 90 ydecHUIM O MaTHYHATA 3eMja U
cTpancTBo. OBaa roanHa MeryHapoJIHUOT HayuyeH KOMHUTET Opou eMUHEHTHH Ipodecopu of
Hamiara 3emja u Haja 15 crpancku 3emju kako M3paen, lllmanuja, @pannuja, Mongasuja,
Wranmja, I'puuja, Eruner, [loncka, Typuuja, Pomanuja, byrapuja, Cpouja, XpBarcka, bocHa u
XepuerosuHa u CioBeHuja.

Ilenta Ha oBaa KOH(QEpeHlHja € Ja MPOMOBHUpa IOrojeMo pa3Oupame Ha OU3HHC
aJIMUHUCTpAIMja, JIOTUCTUKATA, TYPU3MOT M YTrOCTUTEICTBO BO OJHOC Ha YIPaBYBamETO,
eKoOHOMHM]jaTa, 00pa30BaHUETO W MpeTnpueMHUINTBOTO. OBa moapazOupa neka (GoKycoT Ha
YUECHUIIUTE TO HACOUMBME KOH HajHOBHUTE TPEHAOBU M MPEIU3BUIIA BO BPCKa CO Pa3BOjOT Ha
TYpU3MOT, MEHAIUPAKHETO CO KOMITAHUHTE, Ma3apoT Ha TPy, MOKHOCTHUTE 3a MPUIOOUBKU U
npodut, U3rIeaAuTe 3a MoAoO0pa KOHKYPEHTHOCT Ha MeIYHapOAHHOT Maszap, IITO MaK €
UMIIepaThB 3a (PMHAHCHUCKATa CTAOMITHOCT Ha HaIlaTa 3eMja BO IeJTMHA.

HiMeHo, cO MPUCTUTHATUTE TPYIOBU U aBTOPCKUTE UCTPAXKyBamba C€ OCTBApH LieTa Ha
KOH(epeHIMjaTa - a Toa € OI[CHYBambEeTO Ha TEKOBHATA COCTOj0a M MAHUTE U3TIICAH 32 Pa3BO)j
Ha MHKpO IUIaH IITO C€ OJHECYBa Ha JIOMAIIHUOT Ia3ap, Kako U JIBH)KeWara Ha riodajiHara
€KOHOMHja, TIOATOTBYBAjKU ja OM3HMC 3aeTHUIIATA 33 MPEAU3BUIIMTE CO KOM K€ CE COOUyBaaT
IpU OCTBAPYBAHETO HA HHUBHHUTE MMM, WTO J¢ (aKTo BIMjae BP3 OJPKYBAKETO Ha
¢uHAHCHUTE 0COOEHO BO BPEMETO KOE TO JKMBEEME IO IPUTHCOKOT Ha MaHAeMHUjaTa.

[IpenopakuTe KOU ce MpeHecoa ce OJIHeCyBaaT KakKo Jia ce 3ajaKHyBa KalaluTeTOT Ha
KOMITAHUUTE KaKO M MPOMEHHUTE BO PETyJaTHBHTE KOM T'O AMKTHpAaT HAIIMOT mar KoH EVY.
Juckycunte BO TEKOT Ha KoH]epeHIMjaTa Oea ONrOoBOp Ha Toa Kako pearupaa u ce
MO3UIIMOHNPaa MEHalepuTe Ha (PMHAHCHUCKU CPEICTBA BO YCJIOBU Ha TOJIEM Ia3apeH PU3MK,
na3apHu LIOKOBU M TypOyJeHIMHM M Kako Tpeba Ja ce MOArOTBYBAaaT MHBECTUTOPUTE BO
MOCJIMHA CEKTOpU. TpyHoBUTE NpUKa)xkaa M3TJIeAN U KOH UIHATA MHTETpaIfja Ha 3eMjUTe OJl
3anazneH bankan, co OCBPT Ha Jl0CeralllHUTE MMOCTUTHYBamba U WIHUTE NPEAU3BUILIM IIpe]l OBHE
€KOHOMHH KaKO ¥ pa3MeHa Ha MICKYCTBa Ha CHTE YYECHHUIIM KO CMe JICHEC MTPUCYTHU OJ1 IIOBEKE
3eMjH.

Tokmy oBme mpenopaku Tpeba qa Ougat ABHTAaTe] Ha MpoIecuTe Ha pedopmara BO
HAacoOKa Ha MOJMramke Ha KBAINTETOT Ha 00pa30BaHMETO 3apajy MorojieMa MpoIyKTUBHOCT Ha
TPYAOT, KOHKYPEHTHOCT HAa €EKOHOMHjaTa U HaMallyBame Ha HEYCOTIaceHOCTa Ha MOHy/1aTa Ha
BEIITUHU U KOMIIETEHIIMY KaKo M modapyBaykaTa Ha a3apoT Ha TPpY/.

[TocTurHYBamETO HA OBHE IEJIM € 3aeJHMYKA 3a/1a4a Ha CUTE OHME IITO CE BO IMO3UIH]a
Jla TO J1a1aT CBOjOT MPHUA0HEC 32 UMIUIEMEHTalK]ja Ha pehOpMUTE BO OMIITECTBOTO. TOKMY THE
pedopmu, THEe TPOMEHN BO HAUYMHOT Ha MPUCTAI, METOI0JI0TH]a Ha padoTa U OpraHu3aIlyja, He
Tpeba Ja T'v mpaBUMe caMo 3a J1a CTaHeMe JIeN 01 EKOHOMCKHOT OJIOK, TYKy Ja Oujat BO HacoKa
Jla TIOCTUTHEME HEUITO APYro, MHOTY IMO3HAYajHO, OJHOCHO CHTE HAITOPH IIITO TH MPaBHME Ja
OujaT 3a ocTBapyBame Ha IMOBHCOK CTeNeH Ha OmarococrojOaTa Ha HAIIWTE rpafaHu, 3a
CO3/IaBamk-e Ha JIOCTOMHCTBEHH YCIIOBH 32 KUBOT M paboTa.

Bo peruonor, meryroa u mnomupoko, Bo EBpoma, ucKycTBaTa ce Hajpa3jIdyHH.
HannyBame Ha yclemHW, W Ha HE TOJKY YCHEIIHH Mojeld. TOKMYy BakBUTE HaydHHTE
KOH(epeHIMH, aedaTuTe ITO Ce pa3BUBAaT TyKa, c€ HajA0OpPHOT HAauMH 3a pa3MeHa Ha
HCKYCTBa, 32 WICHTH(HKANMja HA TMPEIU3BHIUTE W TEPCIEKTHBUTE, 3a CIIOPEoyBamke Ha
MOJIENIUTE ¥ TPETHUPAKHETO HA HUBHUTE HEOCTATOLM MIIM IIPETHOCTH, MEF'yTOA U MPE3EHTUPAE
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Ha MOYKHUTE HOBUM KOMOMHMpaHH Mojenu. Enxykanujara Ha HOBUTE TeHEpalluu KOU Ke Oujar
HNOATOTBEHH Ja CE€ COOYaT CO NMPEIU3BUIMTE LITO T'M HOCH Tio0aiu3anyjaTta, € 3aeIHUYKU
NpeIU3BUK Ha YHUBEP3UTETHTE, HA OM3HMC 3aeAHUIATA, HO U Ha IICHTpaJHaTa U JIOKaJIHaTa
BJIACT.

I Tym, ['maBen ypeaHuk
13 Hoemspu 2020 IIpo¢. a-p Tartjana bomkos, /exan
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PREFACE

The Faculty of Tourism and Business Logistics in Gevgelia, part of the University Goce
Delchev from Shtip, hosted the Third International Scientific Conference, "Challenges of
Tourism and Business Logistics in the 21st Century". The conference was held on 13" of
November 2020 on the platform Microsoft Teams, with more than 90 participants from the
country and abroad. This year the International scientific committee included eminent
professors from our country and more than 15 from foreign countries, such as Israel, Spain,
France, Moldova, Italy, Greece, Egypt, Poland, Turkey, Romania, Bulgaria, Serbia, Croatia,
Bosnia and Herzegovina and Slovenia.

The aim of this conference is promoting a greater understanding of the business
administration, logistics, tourism and hospitality in terms of management, economics,
education and entrepreneurship. In that context, the focus of our participants was on the latest
trends and challenges related to tourism development, company management, labour market,
opportunities for gain and profit, opportunities for better competitiveness in the international
market, which is imperative for the financial stability of our country entirely.

Furthermore, the conference papers and authors’ researches fulfilled the aim of the
conference, the assessment of the current situation and future prospects for the development of
the micro plan in terms of the domestic market, as well as the global economy changes, prepared
the business community for the challenges that will they face during their goal achievement,
which de facto affects the maintenance of finances especially in the time we live under the
pandemic pressure.

The detection of the conditions that have been presented is a real mirror of where we
are, where we have been, and what is even more difficult, to answer the question what next?
Achieving these goals is a common task of all those who are in a position to contribute to the
implementation of reforms in society. Exactly those reforms, those changes in the way of
approach, methodology of work and organization, we should not make only to become part of
the economic block, but to be in the direction of achieving something else, something much
more significant - efforts for achieving a higher degree of well-being of our citizens, for creating
dignified living and working conditions.

In the region, but also beyond, in Europe, the experiences are diverse. We come across
successful and not so successful models. Exactly such scientific conferences, debates that
develop here, are the best way to exchange experiences, to identify challenges and perspectives,
to compare models and how to treat their disadvantages or advantages, but also to present
possible new combined models. The education of the new generations that will be ready to face
the challenges posed by globalization is a common challenge of the Universities, the business
community, but also of the central and local government.

Shtip, Editor
November, 13", 2020 Tatjana Boshkov, Ph.D. Dean
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Abstract

Europe has always been a destination that has attracted tourists with its rich cultural and
historical heritage. Changes in tourists’ needs and demands have led to significant alterations
on the tourism market. In fact, there has been a development of different specific forms of
tourism with increasingly larger significance, and among them cultural tourism stands out. The
development of cultural tourism has led to the appearance of a project called “European
Capitals of Culture” which enables select cities to present their cultural life and culture itself
to the entire world. That way these cities realize numerous positive effects, promotion on the
tourism market, but also a chance to be recognized by tourists as an attractive destination of
cultural tourism. The aim of this work is to emphasize the significance of cultural tourism in
Europe, primarily using Athens as an example, but also to point out the necessary changes in
order to preserve cultural heritage of Europe.

Key Words: culture, tourism, Athens, Europe, cultural heritage.
JEL classification: Z3, Z32

Introduction

Cultural tourism is considered a form of tourism with special interests. Tourism and culture are
largely connected, since culture is a precondition for tourism’s development, and tourism is an
efficient way to valorize culture. All tourist travels are in some way connected with culture,
with every destination carrying with it a cultural identity which is different from the cultural
identity of the place from which a tourist comes.

Ever since 1985, once a year, there is a possibility for chosen European cities to present their
cultural life to the world, and in such a way to claim the title of “European Capital of Culture”
for the given year. In that way, these cities can highlight their differences and obtain numerous
social-cultural and economic benefits by representing their culture. The title is awarded by the
European Commission.
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For the first two decades of this cultural recognition’s existence, the position of the capital city
of European culture was awarded to famous European cities with rich cultural heritage and
vivid cultural life. However, for the last several years, the status of the capital city of European
culture is used more and more as a way to reinvigorate cultural life in a city, to activate cultural
potentials, and it is connected with agreeable economic and social outcomes which result from
reinvigoration of cultural life and all activities related to it (tourism, catering, services, traffic).

From 1985 to 2000, this process included choosing only one capital of culture for the current
year, and after that it was several cities. Some of the European cities which can boast this title
from previous years are: Paris (1989), Dublin (1991), Copenhagen (1996), Rotterdam (2001),
Istanbul (2010), Valletta (2018) and many others. Cultural capitals in 2019 are Matera (ltaly)
and Plovdiv (Bulgaria).

Cultural Tourism

Contemporary tourism is defined as a collection of relations and occurrences which result from
tourists’ travels and sojourns in their own country or in a foreign one, if that sojourn does not
conclude a permanent employment or include any professional activity (Stankovi¢ & Pavlovic,
2006, p.143). In that way, tourism represents people's movements and consumption outside of
their permanent place of residence for the purpose of rest, recreation, learning about cultural
and historical heritage and other motives.

Cultural tourism is motivated with a need to visit the places with attractive cultural and artistic
content, whether they are related to the everyday life of a local community, or to celebrations,
festivals, and other cultural and artistic programs, or to cultural goods and entities, in order to
learn about, understand and respect different local and regional cultures. It enables places which
are not exclusively tourism-related to build development strategies with local cultural and
artistic potentials which are interesting to a tourist as well as to the local populace. Therefore,
basic functions of cultural tourism are to represent national and local values to a tourist, as well
as to enrich tourism destinations with cultural contents and to make them more attractive for
the local populace (Puki¢ Dojc¢inovi¢, 2005, p.16).

The World Tourism Organization (UNWTO) gave two definitions of cultural tourism in 1985
(www2.unwto.org):

e in a narrow sense, culture tourism means “movement of people with strong cultural
motivation — fine arts, travels to festivals and other cultural events, visits to landmarks
and monuments”’;

e 1in a broad sense it includes “all movements of people for the purpose of satisfying
human needs for diversity, directed towards increasing an individual’s cultural level and
creating new knowledge and experiences”.

According to the World Federation of Travel Journalists and Writers (FIJET), cultural tourism
directly helps to “reinforce mutual respect among peoples, by familiarization with history; by
cleanliness of forests, lakes, seas and air; by preserving historical, cultural and archaeological
monuments” (Www.fijet.net).

Atypical list of types of locations and attractions which are considered to attract cultural tourists

is given by ECTARC (Richards, 2005, p.23):
e archaeological locations and museums;
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e architecture (ruins, famous buildings, entire cities);

e art, sculptures, galleries, festivals, events;

e music and dance (classical, folk, contemporary);

e drama (theater, film, dramaturgy);

e study of languages and literature, tours;

e religious festivals, pilgrimages’

e complete (folk or primitive) cultures and subcultures.

According to the experts’ opinion, one of the criteria of modern classification of cultural
tourism, and by extension of resources, should be homogeneity of social and cultural needs and
cultural attractions, since specific types and forms appear as cultural environment.

Cultural Tourism of Europe

Europe has always been a destination which attracted tourists with its rich cultural and historical
heritage. Cultural tourism is a very significant activity in Europe, and it is considered a main
source of employment in the future. Europe has held a leading position in international tourism
and cultural industry for a long time, but in the past few years its competitiveness has waned in
relation to changes in the global market.

Cultural tourism generates numerous economic benefits for a destination, but also some non-
material ones, such as the fact that it enables people to gain various types of knowledge about
the local populace, their way of life, heritage, customs and history through travels. This type of
tourism realizes numerous economic, social, and ecological benefits which are stated in table
1.

Table 2: Cultural Tourism Benefits

Economic

Social

Environmental

Diversifies the local economy by
creating new jobs, businesses,
attractions and events

Brings in new money and
generates tax revenues.

Supports existing small
businesses and provides options
for expansion.

Promotes the preservation and
protection of significant local
resources.

Builds relationships among and
within communities.

Helps develop and maintain new/
existing community amenities

Enhances the community’s image and
pride. Encourages community
beautification.

Creates opportunities for healthy
community relationships and
partnerships.

Creates experiences for visitors attracted

to history, preservation, and the cultural

arts, which can then also be enjoyed by
residents.

Preserves local traditions, customs and
culture.

Provides education, research and work-
placement opportunities for students.

Generates increased local investment in
heritage resources and supporting tourism
services.

Contributes to a
culture of preservation.

Encourages residents
and visitors to consider
their impact on the
natural and built
environment.

Increases awareness of
the site, attraction or
area’s significance
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Source: Whyte, Bruce; Hood, Terry; and White, Brian P. (2012), Cultural & Heritage Tourism,
a Handbook for Community Champions, The Federal-Provincial-Territorial Ministers’ Table
on Culture and Heritage (FPT), Quebec, str. 15

Cultural tourism helps to understand multiculturalism, interactions between different cultures
and their significance for the identity of Europe and recognition of common values. It helps to
build a positive image of the societyas a whole, and better relationships with different nations
(Cengiz & Eryilmaz, 2006, p.49).

The role and function of Europe in the context of the development of cultural tourism is
undertaking activities which reinforce, coordinate or supplement actions of the member states.
More detailed functions of Europe in the field of culture, and by extension of cultural tourism,
can be seen through the following elements (www.europarl.europa.eu):

e acontribution to improvement of culture of all member states;
respect for national and regional differences;
promotion of unique cultural identity and historical heritage;
encouragement of cooperation between the member states;
improvement of familiarization and popularization of culture and history of European
nations;
preservation and protection of cultural heritage important for Europe;
e strengthening of non-commercial cultural exchange;
e ensuring cooperation with third countries and organizations from this area.

European Union, the European Council, and UNESCO have great influence on the development
of cultural tourism in Europe. European Union influenced the establishment of transnational
policies for cultural tourism development, and the European Council and UNESCO gain more
and more influence inside and outside of Europe.

Athens as a European Capital of Culture

The project “European Capitals of Culture” was started by presenting this title to the Greek city
of Athens in 1985, after which many other European cities got the possibility to present their
culture and cultural life to the world. Today, Athens is capital of Greece and its largest city, as
well as the center of economic, financial, industrial, political and cultural life in Greece. It was
named after the goddess Athena, the protector of the city and the goddess of wisdom. This city
possesses great riches of cultural-historical resources, material and non-material, which must
be protected and promoted.

Situated on rocky terrain above Athens, the Acropolis is a citadel which best shows the classical
architecture of a classical world. The most famous building on this rocky hill is the Parthenon,
a temple dedicated to the goddess Athena. Despite centuries of wars, earthquakes, robberies
and the elements, most of the structures are still standing. People inhabited these rocks centuries
before the Acropolis. There is evidence of habitation dating back to the Neolithic period
between 4000 and 3200 BC, with houses and identified tombs around this area. A series of
openings was found, with several ships found in their depths. One theory states that these
openings once served as wells, while another claims that they were places of ritual burials, since
human bones were found among other objects.
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The Acropolis is the most intricate surviving Greek monumental complex, still exceptional
considering all the centuries of natural disasters, wars and repairs. Still, most of the decorations
and artworks are missing. One of such losses is the great statue of the goddess Athens which
once stood in the Parthenon. Also known as Athena Parthenos stood 12 meters tall and was
made of gold and ivory by the sculptor Phidias. In full armor and covered in jewelry, it was
inspiring in and of itself and it marked spiritual and economic power of the old Athens. Marble,
which was a component of the classical statue, was not local. It was excavated on the Mount
Pentelikon, about 16 kilometers from Athens. It was difficult to excavate marble only with iron
chisels and hammers. Afterwards, the workers travelled the long road from the mountain to
Athens, where they met on the steep slopes of the Acropolis.

Below the Acropolis there is also the Roman Agora, or the seat of events and politics in the
Ancient Athens, today teeming with excavations which, along with the impressive Acropolis,
give visitors a chance to go back 2500 years for a moment and feel like Ancient Greeks, who
lived, worked and developed in that same place, but also experienced the Roman influence.

Plaka is for Athens what Skadarlija is for Belgrade. It is situated at the bottom of the Acropolis
hill and since the earliest times it was the center of Athens. The life of contemporary Athens
was breathed into the structures of the past, the buildings of neoclassicism, and Frankish houses.
Plaka is unique because it is adorned by many taverns, clubs, squares, churches and streets full
of tourists. This part is exceptional for tourists who want to experience the spirit of Athenians
and their city (www.visitgreece.gr).

The Theater of Dionysusis an ancient open theater in Athens, located close to a sanctuary
dedicated to the god Dionysus, and it is one of the oldest ancient theaters preserved in the capital
of Greece. Celebrations dedicated to this deity were held in this theater. All ancient Greek
theaters were massive buildings of huge proportions, and it is interesting to know that the
acoustics in these theaters were at an enviably good level, especially if good attendance and
ideal weather conditions also happened. It is known that the Theater of Dionysus in Athens
could receive up to 17000 visitors.

The Syntagma Square is located in the center of the modern part of Athens. The Parliament
building is located above it, as well as the Monument of the Unknown Soldier. The Stadium of
Athens is located on the spot of the old stadium. The old stadium was built in 330 BC. The
Stadium of Athens was renovated in 1896 during the first contemporary Olympics.*Athens is a
city with many museums, with the most important being: National Archaeological, Byzantium
Museum, Benaki Museum, and Museum of the City of Athens.

National Archaeological Museum is the most important museum which represents Ancient
Greece. It owns collections from the Mycenaean period (golden jewelry, gemstones), a
collection of Cycladic art (statues and idols), a famous collection of Archaic art, as well as
recently discovered frescoes and other showpieces from Thera (Santorini). The Byzantium
Museum is famous for having objects of Byzantine art and objects which were used in churches
(icons, frescoes, handicrafts). Benaki Museumhas collections from Ancient Greece, Byzantine
art, showpieces from the Orient, jewelry, objects made from Chinese porcelain, weapons from
the Greek independence war, etc. Museum of the City of Athens is a museum of the modern
history of Athens from the time when Athens became a capital of Greece (www.namuseum.gr).

Athens and Epidaurus Festival is one of the most famous dramatic arts events in Greece. Each
summer for the last 50 years a great number of performers take part in the festival, and its
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program includes open theater shows, opera, classical music and dance on different locations
in Athens, including the modern concert hall and the ancient amphitheater Odeon of Herodes
Atticus. Ancient shows are also performed in the ancient Epidaurus theater

(www.grckaturizam.wordpress.com).

Athens International Film Festival is an open festival which has turned some of the most
popular city landmarks into unexpected cinemas in the past few years: from ancient locales and
art galleries to suburban parks and cafes. A wide variety of movies is shown, from high-budget
to independent, so-called indie movies. The most interesting shows combine a movie and live
music — a spectacular experience, especially when shown in interesting locations in the city.
Athens also boasts other festivals, such as: Daphni Wine Festival, the Acropolis Rally, the
International Jazz and Blues Festival of Athens, etc.

Table 2: SWOT analysis of the city of Athens

STRENGTHS WEAKNESSES
o natural and cultural attractions / resources; o badly presented tourist offer of cultural contents;
o tour guides flexibility; o lack of finances;
o richness in cultural-historical resources; o  seasonality;
o diverse entertainment and night life; o underdeveloped infrastructure;
o suitable climate; o  weak promotion of cultural tourism;
o  suitable geographic position; o language barrier due to hosts not knowing foreign
o  good image — Athens is recognized by tourists as the languages;
city of gods, myths and legends; o  negligence and lack of organization of tour guides
o highly developed maritime tourism; which gives off the feeling of frivolity;
o hospitable hosts; o insufficient protection and resource management;
o  affordable accommodations; o lack of protected areas;
o  exceptional culinary offers; o lack of spatial urban planning;
o  well-developed city infrastructure; o lack of initial infrastructure for construction of new
o urbanization of the city center, especially after Olympic accommodation facilities;
Games of 2004; o illegal construction in urban and suburban areas;
o  political stability and the election of Government which o lack of accommodation capacities of international
supports fiscal consolidation and economic stability of quality;
the country; o lack of new tourist attractions.

o large percent of foreign tourists, especially from
Germany and Great Britain.

OPPORTUNITIES ) THRE_ATS ) -
o world trends of increased demand for cultural tourism o environmental po"'{'“of‘ t(d)ue to the increase in
ourists);

as tourism of special interests;
o  expanded seasons by maximum activation of cultural
resources;
o increasing the number of tourists by increasing
purchase power;
o positive opinions of Athens and Greece as a whole in
general on foreign market;
o  applied innovations in tourism business;
o  expected positive reaction for a new/unknown foreign
destination;
o  vacation segmentation to more frequent and shorter
stays in a new destination (second vacation);
o accelerated privatization and stability of tourism
businesses;
o conditions for the development of health tourism.
o accessibility of foreign education funds and the
development of tourism staff;
o  application of the European work regulations and
tourism employment policy;
o interest of foreign institutions for education in tourism
sector.

o  frequent fires in the area;
o  frequent strikes and political instability;
partial displeasure of tourists for the service received;
o lack of productivity increase;
o loss of gained positions in the tourism market;
o lack of information about positive aspects of tourism,
especially cultural tourism;
o lack of staff for new jobs (guides, entertainers,
recreation staff);
o lack of new job vacancies in the city tourism;
decline of quality and the loss of locations for tourism
development;
o  fast development of competitors’ tourist destinations;
o lack of local and foreign investors in tourism;
o lack of professionally shaped product for foreign
tourists.

[e]

[e]

Source: Authors

Tourism and culture are recognized as two strong initiators all over Europe. They are important
for economic development and employment. They also have a vital role in nurturing a deeper
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understanding of riches of diversity of regional cultures of Europe and giving higher value to
common European heritage. More than a third of locales of UNESCO world heritage are located
in Europe. Cultural tourism manages to inspire discovery and enjoyment in historical
monuments and monumental areas, by focusing on cultural heritage, including cultural
landscapes.

Conclusion

Cultural tourism is becoming an important part of cultural heritage. Discovery of cultural
diversity, common identity and plurality share an equal contribution in cultural tourism, since
they have a vital role in inspiring greater understanding, as well as giving higher value to
common European heritage. With that, tourism can contribute to expansion of European
integration and identity, by nurturing better understanding among the peoples of Europe.
Cultural heritage is fundamental for European integration and cooperation, and it is a very
important instrument of intercultural dialogue. Taking all positive effects of tourism
development into consideration, we need to minimize the negative ones, because the local
community can only develop without interference with a balanced development of culture and
tourism.

Culture with cultural heritage is an expression of a nation’s identity, its history, tradition and
civilization, an indicator of its life in time and space. Cultural tourism uses the best of the
heritage and it has significant economic and social power. It is a factor which encourages
intercultural dialogue, and on the hand it draws the attention of the local populace to its own
culture by contributing to integrity and a better life for a destination.
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