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ПРЕДГОВОР 

 

Факултетот за туризам и бизнис логистика при Универзитетот „Гоце Делчев“ во 

Штип, беше организатор на Третата меѓународна научна конференција „Предизвици на 

туризмот и бизнис логистика во 21 век“. Конференцијата се одржа на 13 ноември 2020 

година на платформата Microsoft Teams, со повеќе од 90 учесници од матичната земја и 

странство. Оваа година Меѓународниот научен комитет брои еминентни професори од 

нашата земја и над 15 странски земји како Израел, Шпанија, Франција, Молдавија, 

Италија, Грција, Египет, Полска, Турција, Романија, Бугарија, Србија, Хрватска, Босна и 

Херцеговина и Словенија. 

Целта на оваа конференција е да промовира поголемо разбирање на бизнис 

администрација, логистиката, туризмот и угостителство во однос на управувањето, 

економијата, образованието и претприемништвото. Ова подразбира дека фокусот на 

учесниците го насочивме кон најновите трендови и предизвици во врска со развојот на 

туризмот, менаџирањето со компаниите, пазарот на труд, можностите за придобивки и 

профит, изгледите за подобра конкурентност на меѓународниот пазар, што пак е 

императив за финансиската стабилност на нашата земја во целина. 

Имено, со пристигнатите трудови и авторските истражувања се оствари целта на 

конференцијата - а тоа е оценувањето на тековната состојба и идните изгледи за развој 

на микро план што се однесува на домашниот пазар, како и движењата на глобалната 

економија, подготвувајќи ја бизнис заедницата за предизвиците со кои ќе се соочуваат 

при остварувањето на нивните цели, што де факто влијае врз одржувањето на 

финансиите особено во времето кое го живееме под притисокот на пандемијата.  

Препораките кои се пренесоа се однесуваат како да се зајакнува капацитетот на 

компаниите како и промените во регулативите кои го диктираат нашиот пат кон ЕУ. 

Дискусиите во текот на конференцијата беа одговор на тоа како реагираа и се 

позиционираа менаџерите на финансиски средства во услови на голем пазарен ризик, 

пазарни шокови и турбуленции и како треба да се подготвуваат инвеститорите во 

поедини сектори. Трудовите прикажаа изгледи и кон идната интеграција на земјите од 

Западен Балкан, со осврт на досегашните постигнувања и идните предизвици пред овие 

економии како и размена на искуства на сите учесници кои сме денес присутни од повеќе 

земји.  

Токму овие препораки треба да бидат двигател на процесите на реформата во 

насока на подигање на квалитетот на образованието заради поголема продуктивност на 

трудот, конкурентност на економијата и намалување на неусогласеноста на понудата на 

вештини и компетенции како и побарувачката на пазарот на труд. 

Постигнувањето на овие цели е заедничка задача на сите оние што се во позиција 

да го дадат својот придонес за имплементација на реформите во општеството. Токму тие 

реформи, тие промени во начинот на пристап, методологија на работа и организација, не 

треба да ги правиме само за да станеме дел од економскиот блок, туку да бидат во насока 

да постигнеме нешто друго, многу позначајно, односно сите напори што ги правиме да 

бидат за остварување на повисок степен на благосостојбата на нашите граѓани, за 

создавање на достоинствени услови за живот и работа. 

Во регионот, меѓутоа и пошироко, во Европа, искуствата се најразлични. 

Наидуваме на успешни, и на не толку успешни модели. Токму ваквите научните 

конференции, дебатите што се развиваат тука, се најдобриот начин за размена на 

искуства, за идентификација на предизвиците и перспективите, за споредување на 

моделите и третирањето на нивните недостатоци или предности, меѓутоа и презентирање 
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на можните нови комбинирани модели. Едукацијата на новите генерации кои ќе бидат 

подготвени да се соочат со предизвиците што ги носи глобализацијата, е заеднички 

предизвик на Универзитетите, на бизнис заедницата, но и на централната и локалната 

власт.   
 

 

 

 

 

 

 

 

 

 

          Штип,                                                                              Главен уредник 

13 Ноември 2020                                                        Проф. д-р Татјана Бошков, Декан 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Third International Scientific Conference 

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2020« 

 

12 

 

 

 PREFACE 

 

The Faculty of Tourism and Business Logistics in Gevgelia, part of the University Goce 

Delchev from Shtip, hosted the Third International Scientific Conference, "Challenges of 

Tourism and Business Logistics in the 21st Century". The conference was held on 13th of 

November 2020 on the platform Microsoft Teams, with more than 90 participants from the 

country and abroad. This year the International scientific committee included eminent 

professors from our country and more than 15 from foreign countries, such as Israel, Spain, 

France, Moldova, Italy, Greece, Egypt, Poland, Turkey, Romania, Bulgaria, Serbia, Croatia, 

Bosnia and Herzegovina and Slovenia. 

The aim of this conference is promoting a greater understanding of the business 

administration, logistics, tourism and hospitality in terms of management, economics, 

education and entrepreneurship. In that context, the focus of our participants was on the latest 

trends and challenges related to tourism development, company management, labour market, 

opportunities for gain and profit, opportunities for better competitiveness in the international 

market, which is imperative for the financial stability of our country entirely. 

Furthermore, the conference papers and authors’ researches fulfilled the aim of the 

conference, the assessment of the current situation and future prospects for the development of 

the micro plan in terms of the domestic market, as well as the global economy changes, prepared 

the business community for the challenges that will they face during their goal achievement, 

which de facto affects the maintenance of finances especially in the time we live under the 

pandemic pressure. 

The detection of the conditions that have been presented is a real mirror of where we 

are, where we have been, and what is even more difficult, to answer the question what next? 

Achieving these goals is a common task of all those who are in a position to contribute to the 

implementation of reforms in society. Exactly those reforms, those changes in the way of 

approach, methodology of work and organization, we should not make only to become part of 

the economic block, but to be in the direction of achieving something else, something much 

more significant - efforts for achieving a higher degree of well-being of our citizens, for creating 

dignified living and working conditions.  

In the region, but also beyond, in Europe, the experiences are diverse. We come across 

successful and not so successful models. Exactly such scientific conferences, debates that 

develop here, are the best way to exchange experiences, to identify challenges and perspectives, 

to compare models and how to treat their disadvantages or advantages, but also to present 

possible new combined models. The education of the new generations that will be ready to face 

the challenges posed by globalization is a common challenge of the Universities, the business 

community, but also of the central and local government. 

 

 

 

 
 

 

           Shtip,                                                                                                        Editor 

November, 13th, 2020                                                                    Tatjana Boshkov, Ph.D. Dean 
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УДК    338.48-52:796.61(497.6-17)”2007/2020” 

PERSPECTIVE AND PROBLEMS OF CYCLING TOURISM IN NORTH CROATIA 

 

Nikola Medved1; Ana Maria Gavrić 2; Lea Vukojević 3 

 

 

Abstract 

Cycling tourism is world mega trend for the past 20 years and is estimated that It will be for 

the next 10 years at least in one way or another. It is only second in total revenue behind 

nautical tourism on European level. Countries and regions on the Balkans have recognized this 

perspective. Northern Croatian area had developed an exemplary approach to the matter. The 

paper summarizes the problems which arose in the process of development, problems the region 

is still facing, and the possible future quality improvement based on the evolving European 

standards. The methods used for the paper are mostly analytical quantitative and qualitative 

data, as well as gathered experiences of people involved in development through interviews 

and experiences of the author. The obtained and presented results prove the statement of 

cycling tourism as a mega trend with, still a huge perspective for growth.  

 

Key Words: Cycling tourism, North Croatian tourism, Exemplary approach, Growing trends 

in tourism, Active tourism, Continental tourism. 

Jel Classification: Z32 
 

Introduction 

 

Cycling tourism and other forms of using a bicycle in touristic purposes is a growing form of 

tourism activities. Beautiful and varied natural environment and landscapes, rich cultural and 

historical heritage, pleasant climate, general safety is some of the comparative benefits Croatia 

and similar countries have when it comes to development of cycling tourism.  

 

The general problem in this development is traffic infrastructure on the level of some western 

countries as well as traffic legislation in the country.  

 

The general aim of this paper is to point to those difficulties and challenges in development and 

present the development phases of a particular part of Croatia. It will be focused on Northern 

Croatia with the particular focus on the most northern county, Međimurje, which is so far the 

best example of a region that has faced a difficult path in creating a varied tourist offer, an 

example that have many followed since.  

 

The goal of the paper is to present the current situation and point out some of the possible ways 

the future of cycling tourism can be shaped, and how it can adapt to the very changing world 

                                                           
1 Nikola Medved, Master of Science in Business Economy in Tourism, External Associate od Polytechnic of 

Međimurje in Čakovec, Croatia, President of Tourist guide Association “Međimurski vodiči”, +385 95 829 69 78, 

nikola@mu-dra.hr 
2 Ana Maria Gavrić, MSc Specialization in Economy – Sport and tourism, Polytechnic of Međimurje in Čakovec, 

+ 385 99 750 3414, amgavric@gmail.com. 
3 Lea Vukojević MSc Specialization in Economy – Sport and tourism, Polytechnic of Međimurje in Čakovec, + 

385 99 400 4507, leavukojevic9@gmail.com. 
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situation, the changing demands of tourists and/or cyclists, as well as predictions how the 

cycling tourism market will react to the post COVID-19 world. 

 

The paper is structured in three different parts. In the first part the importance of cycling tourism 

all the related factors are shown in Europe and Croatia in the last ten years. The development 

path of cycling tourism in Northern Croatia is shown in the second part, with the start, main 

institutions in the development process, projects that have been developed and the effect all of 

this has had on general development of the region. Lastly, the final part will emphasize the 

possible future path, how to adapt to the digital era and the projects currently underway. 

 

The first and the second part of the paper are factual information retrieved by the author from 

various online sources while the third and final part is mostly written out of the experiences of 

the author, who was and still is an active participant in the development phases of cycling 

tourism of Međimurje and works in collaboration with the key institutions and companies which 

have been involved in every development process since its beginnings.  

 

Importance of cycling tourism 

 

The most important information to start here is to explain what exactly is understood under the 

term of cycling tourism. The term generally refers to a form of sustainable of tourism which 

includes one or several daily or shorter excursions with a bicycle which is consumed by tourists, 

visitors or locals of a certain area during their vacation, but it also refers to sport cycling or 

cycling great distances in order to pass a given, pre-defined or self-defined cycling route that is 

or isn’t marked with adequate signs. (Munitić, 2017.) 

 

It is generally grouped in sport tourism or active tourism as a specific tourism form. In practice 

that is mostly the case, but cycling excursions often benefit from developed area which has 

other specific forms of tourism and offers, like wellness, rural or cultural tourism. It is more 

than just riding a bicycle. According to Popović (2017.) “Within cycling tourism there are two 

separate groups of tourists. First group are the tourists which use a bicycle as a main means of 

transport and who have a bicycle as the main attraction on a given trip. Second group are tourists 

who view riding a bicycle as especially important addition or an integral part and want to use 

it and enjoy in riding it.” (p. 5) The latter are the ones that enjoy excursions with the bicycles 

and the first ones are the ones that mostly visit cycling events in order to compete or organize 

cycling trips or tours on their own. 

 

Good cycling infrastructure is another main requirement of European cycling traveler. This 

includes such things as: 

• a variety of cycling routes and tracks 

• good road surfaces 

• clear and consistent route signage 

• route maps 

• information material regarding sightseeing 

• cycling maintenance shops. 

• cyclist friendly accommodation 

 

The developing European countries have invested in those segments in order to place their 

destination on every cyclist map.  
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Historically, development of tours and trips where the bicycle is an important factor started at 

the turn of the 20th century, while the term of cycling tourism developed in mid 70s of the same 

centuries and it started to gain importance the form it has today.  

 

In Croatia it became popular and started its development in the early 2000s with the region od 

Istria being the pioneers and the ones that started to implement the good practices of more 

developed western European countries. The European Cycling Federation (ECF) started 

gathering and creating extensive statistics in 2013. In all European countries that have 

developed or are developing some form of cycling tourism. The extensive databases which can 

be accessed on their website. The statistics do not just focus on cycling tourism however, it 

includes that about safety, popularity, usage, changing national policies and legislation as well 

the most important factor the economic, environmental, health and general impact and benefit. 

 

When we want to emphasize the importance of cycling tourism, the economic impact is of 

course the most important one. According to the last published statistical data for 2019. There 

are 340 million people in Europe who cycle, out of whom 65 million every day. Cycling is 

today around 800.000 jobs, with the perspective to grow to over a million in the following years. 

(ECF, 2020.) In total income it is estimated that the total economic welfare from cycling 

tourism, according to Adventure Travel Trade Association (ATTA) was around 580 billion € 

in 2017. in Europe with an average annual growth rate of 21 % since 2012. In the year 2017 a 

research from Pinterest noted a 142 % increase in interest in bike tours. (ATTA, 2018.) 

 

When it comes to bicycle usage Netherlands, Denmark and Hungary are the leading countries 

in Europe, but when it comes to usage of bicycles for leisure, and travel the leading countries 

are Germany, UK, France and Italy, according to CBI (Centre for the Promotion of Imports 

from developing countries. 

 

ATTA estimates that an average cyclist spends around 650 € for a holiday. An average trip is 5 

days, which means that the average expenditure of a cyclist is approximately 130 € per day. It 

is estimated that daily cyclists (those which do not spend on accommodation and all three 

meals) spend around 45 €. It has to be noted, however that these figures are averages for all 

European countries, including the ones with the higher standards like the Scandinavian 

countries and might not be true in absolute value for the countries like Croatia which will be 

the focus for the rest of this paper. 

 

The shown economic values put cycling tourism in second place behind nautical tourism in 

Europe when it comes to revenues and total income. Since the cruising tourism is mostly 

reserved for upper class and rarely for middle class European population that is not surprising. 

However, CBI mentions that cruising tourism does not have the bright future, cycling tourism 

has predicted, especially now in the COVID-19 affected world, but the main reason noted is, 

its unsustainability and negative effects on the environment, while cycling tourism has not only 

very good effects on the environment but on health and well-being of the tourist. (CBI, 2019.) 

 

Road infrastructure was mentioned as one of key factors in developing a quality cycling tourism 

destination. This is closely related to legislation of a given country, which means that the 

countries like Netherlands who have a long history and tradition of bicycle usage have a very 
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well developed infrastructure and a traffic legislation that goes along, while others, in this case 

Croatia, where cycling as a tourism or cycling in general has become popular in the recent 

years. The infrastructure rarely follows the existing legislation, while the legislations does not 

adapt fast enough to European Standards and the needs of the European cycling market. 

 

This was mostly the case for the past 10 years, but the facts and figures talk for themselves and 

the current situation is noted as not satisfactory in this infrastructural and legislation regard and 

Croatia, as well as some lesser developed European countries are adapting regularly with an 

acceptable pace.  

The digital era which is also here and the availability as well accessibility of information must 

be taken into account when the future is talked about. It must be noted that new things and 

trends will inevitably come and possibly change the way cycling tourism is presented, 

promoted, and most importantly sold. Mobile apps have become the dominant medium for offer 

placement and market access, surpassing web sites and it is believed a new medium might come 

in the future so the policy makers, and offer providers should think about that and adapt 

accordingly. 

 

When we talk about connection and projects on European level, there are a lot good examples 

to take notes from, but it is unnecessary to mention all of them in this paper, it is enough to 

mention the biggest and the most important cycling network in Europe which sparks the interest 

of every cyclist in Europe, be it an amateur or professional. Of course, we are talking about 

EuroVelo network. It is a European network of cycling routes which started in 2012. And was 

supposed to be finished in 2020., but the current situation prolonged the final formation of some 

lesser and smaller routes within the network in some regions to 2021. Northern Croatian county 

of Međimurje being one of those regions. (EuroVelo, 2020.) 

 

Development process and challenges in North Croatia 

 

When Northern Croatia is mentioned the geographical area understood under this term is the 

four counties north of the capital city Zagreb, but most notably in cycling tourism development 

the Varaždin county and the Međimurje county.  

 

Both of those counties have with their local governing bodies developed an operational plan of 

cycling tourism development in 2007. Regarding the period from 2007. – 2013., and then again 

with another plan from the years 2013.-2020., which is a period that will end this year and a 

new plan must be developed with all the experiences now available and all the changing factors 

considered next year. 

 

Both plans have been developed according to the broader European Action plan for cycling 

tourism development with main goals as follows, (Croatian Ministry of Tourism, 2013):  

 

• Economic growth and opening of new workplaces. 

• Lowering the negative effects of traffic and tourism on the environment. 

• Developing rural areas and other undeveloped areas. 

• Connecting the European territory and raising the understanding between different 

European regions. 
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• Improving the general health of the population. 

• Sharing the experiences in order to quality development process. 

 

Međimurje county and Varaždin county are mentioned in this context together since many of 

actual cycling projects, which have been, or are still in development are interconnected between 

these two counties. 

 

Međimurje county especially, is the smallest in Croatia, which was the very first challenge 

faced in the development process, small regions are unable to create an all-around cycling 

tourism offer that the bigger European market requires. This challenge was very cleverly 

tackled with cooperation between different regions in order to create something that will benefit 

everyone. Some of the projects were international by combining them with Slovenia and 

Hungary. 

 

Major and key players in Međimurje particularly were the regional Tourism board with Mr. 

Rudi Grula at its directional post, and Life Class Thermal Spa Sveti Martin, a Spa resort, which 

was at the time the biggest in North Croatia and still is the carrier of tourism in Međimurje in 

general. The tourism board recognized the examples of Istria region as a very good way and 

direction to go in tourism development, of course with all the aforementioned goals in mind, 

while the Spa resort entered the process as the only enterprise with profit based interests and 

the capacity, both physical and financial to carry the first developing projects with the Tourism 

board as the main partner. Next challenge in the development phase was to persuade the local 

governing bodies and show them the benefits of cycling tourism in Europe, as well as gather 

more partners in development. Formation of a quality, understanding team of people who are 

very aware of what they are trying to develop and are capable to do so was a crucial part in 

those first years. Again, as Međimurje was not considered a tourism region at the start of 21st 

century and as such hadn’t many different offers, aside from his Wine roads that could be a 

well defined tourist offer, local government was more than understanding and welcome to 

support the development phase with financial support.  

 

Drava river cycling road was the first project which was developed with Međimurje, Varaždin 

counties together with Slovenia and all the other regions where the river is flowing through. 

This was the first to show the positive impact cycling tourism can have and the perspective it 

has in connection the many smaller disconnected offers. 

 

During the development period a total of 157 km of cycling routes were created in the county 

of Međimurje alone until the year 2017. That was also the year when the Masterplan was 

developed, and it was noted that there was insufficient improvement of the existing cycling 

routes and walking routes. (Cikloturizam.hr, 2017.) With the help of financing from European 

Cross-border programs like IPA and Interreg. A cycling network was created with a total of 

854 km of routes that got its own signs (Many of the routes go along the same path but are in 

whole different from one another.)  

 

The incredibly positive thing here, which must be noted is the approach that was taken, and that 

was the approach previously implemented by the region of Istria. Every route got its own theme 

with focus on local diversities like, vineyards, the rivers Mura and Drava, etc.  
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Most notable themed routes in Međimurje that were developed were: 

• Wine route (The road of Pušipel) – which connected the local wineries and was formed 

in the Upper part of Međimurje where the wine road already existed. It was named after 

the local type of white wine. 

• Eco Mura – off road route along the Mura river and through the area of the Regional 

park Mura-Drava. 

• Steiner route – a route through lower part of Međimurje, named after Dr. Rudolf Steiner, 

an Austrian philosopher who was born in the area in 19th century. 

 

Problems in development 

 

Varaždin county followed a similar path with one crucial difference, the regional tourism board 

and local government and development agencies had a privately-run company that was focused 

solely on active tourism which was involved in every phase of development. Reason why this 

is important is the profit orientation. Every regional institution does not have this profit 

orientation, as they are mostly non-profit institutions and they have the focus to finance and 

develop a project, plan it and once everything is done, nobody really cares if the project will 

live on, and actually generate income. Private sector is therefore crucial, someone who will take 

the responsibility to further lead and form a project in order to attract cycling tourists and place 

it on the European market.  

 

Mura- Drava bike was one project that was developed in the years from 2012-2015. Which was 

the one that formed the mentioned cycling network but there was no one in Međimurje who 

could take the torch (fig.) and lead the project further, maintain it and create an economic effect. 

It is today not considered fully successful despite creating the base for all future projects. This 

is one challenge and a problem that the Međimurje county and the project have still not managed 

to overcome. 

 

The Spa resort mentioned before, was a company that the Međimurje county had, but the 

problem was, despite cycling tourism being one of their main direction, it was not their only 

direction. They were mostly the logistics provider and support in every project. 

 

This first problem leads to the second one and that is maintenance of the cycling routes, resting 

and repair points. There was not an interested or capable individual company who would take 

that responsibility, but this problem has since been solved with changing the approach and 

actually building bigger more attractive resting points near constantly working visitor centers 

rather than having several small ones. The visitor centers then have the obligation to take care 

of those resting points. 
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Cyclist-friendly standard 

 

Međimurje county however was the first region in Croatia to develop its own cycling tourism 

standardization for accommodation providers, restaurants and visitor centers. The 

standardization was called “Cyclist Welcome” and it was a label given to service providers with 

a star from one to five. One meaning that the offer was simply basic for a cyclist, while the five 

stars meant the establishment offers everything a cyclist could need during its stay. It was 

developed in 2015. And was since been implemented in several counties in Croatia, as well as 

some in Hungary and Slovenia.  

 

Figure 7. Cyclist welcome Label 

 

 

 

 

 

 

 

 

 

The main goal in creating the standardization was to develop a cyclist friendly region and give 

the service providers an obligation to keep their offer up to the standard they received, while 

also being encouraged to improve it with the coming years. Secondary idea of the 

standardization is connecting all the different service providers and connect health benefits and 

wellbeing. Out of this a term was developed and Međimurje is often called a Healthness 

destination.  

 

The website of the tourism board Visitmedimurje has all the standardized establishments listed 

and serves as the main promotional tool for cycling tourism of the region. (Visitmedimurje, 

2019.)  

 

The standardization process was made under the supervision of ADFC (Allgemeines Deutsches 

Fahrrad Club) which created the cyclist standards on European level and is very strict in that 

regard, which guarantees that the standard created in Međimurje was on the highest level, wp 

there with the strict European standards. 

 

Future of cycling tourism in North Croatia 

 

From all the available sources on cycling tourism, the current situation we are writing about a 

tourism form that will not stop growing despite the current general world situation. People are 

buying bicycles more than ever before. It is even believed that riding a bicycle as a means of 

transport will rise with the coming years in the areas where that was not the case before. 

 

From the previous part of the paper one can see that Međimurje and Varaždin counties of North 

Croatia are not regions which take cyclist tourists for granted. There is no “they will come” 

approach. It is a well-established fact that something must be created an offer must be created 

which in order to be focused on that niche in tourism.  
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The first thing that needs to be done for future development is to spark the interest of companies 

which will be willing to be involved in projects and have their own interests in it, in 

continuously developing them. There is already an improvement in that field, as small cycling 

agencies are being created and included in general planning.  

 

Međimurje as a county has its own university which includes tourism management studies. So, 

one particularly good step toward next level of improvement is to educate young potential 

tourism workers to understand the importance by implementing the classes based on this 

phenomenon.  

 

And last, by far the most important thing that still has room for improvement is the actual offer 

to the cycling tourists. The region of Međimurje is mostly being attractive to Austrian, German, 

Hungarian and Slovenian cycling tourists, so the offer must be according to their needs and 

demands. 

 

An ECF study told us, that in 2018., 90 % of cycling tourists organized their trips on their own, 

without the help of any travel agencies, only by searching for online available and interesting 

offers. Only 10 % were group travels. Taking the current COVID-19 situation in consideration, 

this could very well be even 95 % in the future, if not even more. 

 

Also, digital era was mentioned in introduction, what can be done in that field. An exemplary 

approach was made by several European cycling agencies and companies. In year 2015. A 

digital video database of cycling routes is being created for France, Austria, Germany, 

Switzerland and others.  

 

It has been established by psychological experts in the past years that with the rise of digital 

technology the average span of human attention decreases. Researches show us today that the 

span is at 8 seconds. (digitalinformationword.com, 2020.) which means the visual offer needs 

to be focused on one thing at a time for a maximum of 8 seconds, and the mind can process up 

to 7 different short-term information in succession. Since people read less and watch more. To 

creating short (up to 56 seconds long) but powerful videos of the available cycling routes with 

all the additional offer that come along and forming a singular database for every region, is the 

way to go forward and face the developing and growing digital era, as well as use its benefits 

for a more creative way of promoting local cycling tourism.  

 

Giving access to those databases, which need to be visually astounding to small companies who 

will then take care of the marketing aspect and place it to European market.  

 

Creating a cycling offer for every type of cyclist is though challenge for even the most famous 

destinations. But a way to do that are cycling networks, not just becoming part of EuroVelo, 

create your own small EuroVelo.  

 

An example is again Istria and the mountain region of Croatia. They created their own regional 

networks in 2013., a cycling route transversal which circles around the given region, something 

that can be interesting for those seeking long-distance routes, with smaller circular routes 

within. effectively creating a network of different themed routes, with different difficulties and 
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different terrain types. Something everyone can enjoy. EuroVelo has a strong marketing and is 

multinational. Being a part of it is great, but very often those that ride through it barely notice 

the regional beauties of an area they ride through as their main goal is just to pass the route and 

the diverse services one can try out. A smaller cycling network like that can have a its own 

brand which makes the individual market placement easier through the today’s media. 

 

Međimurje only has its themed route network, which is not connected with each other. On its 

own it is too small for its own cycling transversal but combining the two counties together can 

create a much bigger and of course more attractive cycling network that could benefit both 

regions. Northern Croatian cycling transversal is already an idea in development, and with 

enough dedication it will become reality in the near future. 

 

Conclusion 

 

We established during the paper that we are talking here about less developed regions of Croatia 

when it comes to tourism. An area were the tourists are not taken for granted, an area where 

new things need to come constantly, and the offer needs to improve with the growing demands. 

Međimurje does not have the Adriatic Sea and one cannot say, the tourists will come. Cyclists 

will not come if they have no reason to come.  

 

This area learned from the different approaches and examples throughout Europe and luckily 

enough, there were enough visionaries and enthusiasts who were willing to take it upon 

themselves to create a destination which, despite its size can be interesting to all forms of 

cycling enthusiasts throughout Europe.  

The biggest challenge the region will face in the future is to maintain the very good practices 

that were implemented so far and to eliminate to not so good ones, and adapt to new ways of 

promotion, as well as new ways of travel. 
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