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IIPEAT'OBOP

®DakynTETOT 3a TypHU3aM U OM3HHUC JIOTUCTHKA MTPU Y HUBEP3UTETOT ,,I'o11e JlemueB* Bo
HTun, 6eme opranu3aTop Ha Tperara meryHapogHa HayuyHa KoH(pepenuuja ,, I Ipean3sunm Ha
Typu3MOT U O6u3Huc Joructrka Bo 21 Bek™. Kondepennujara ce oapxa Ha 13 HoemBpu 2020
roauHa Ha matdgopmara Microsoft Teams, co moBeke o 90 ydecHUIM O MaTHYHATA 3eMja U
cTpancTBo. OBaa roanHa MeryHapoJIHUOT HayuyeH KOMHUTET Opou eMUHEHTHH Ipodecopu of
Hamiara 3emja u Haja 15 crpancku 3emju kako M3paen, lllmanuja, @pannuja, Mongasuja,
Wranmja, I'puuja, Eruner, [loncka, Typuuja, Pomanuja, byrapuja, Cpouja, XpBarcka, bocHa u
XepuerosuHa u CioBeHuja.

Ilenta Ha oBaa KOH(QEpeHlHja € Ja MPOMOBHUpa IOrojeMo pa3Oupame Ha OU3HHC
aJIMUHUCTpAIMja, JIOTUCTUKATA, TYPU3MOT M YTrOCTUTEICTBO BO OJHOC Ha YIPaBYBamETO,
eKoOHOMHM]jaTa, 00pa30BaHUETO W MpeTnpueMHUINTBOTO. OBa moapazOupa neka (GoKycoT Ha
YUECHUIIUTE TO HACOUMBME KOH HajHOBHUTE TPEHAOBU M MPEIU3BUIIA BO BPCKa CO Pa3BOjOT Ha
TYpU3MOT, MEHAIUPAKHETO CO KOMITAHUHTE, Ma3apoT Ha TPy, MOKHOCTHUTE 3a MPUIOOUBKU U
npodut, U3rIeaAuTe 3a MoAoO0pa KOHKYPEHTHOCT Ha MeIYHapOAHHOT Maszap, IITO MaK €
UMIIepaThB 3a (PMHAHCHUCKATa CTAOMITHOCT Ha HaIlaTa 3eMja BO IeJTMHA.

HiMeHo, cO MPUCTUTHATUTE TPYIOBU U aBTOPCKUTE UCTPAXKyBamba C€ OCTBApH LieTa Ha
KOH(epeHIMjaTa - a Toa € OI[CHYBambEeTO Ha TEKOBHATA COCTOj0a M MAHUTE U3TIICAH 32 Pa3BO)j
Ha MHKpO IUIaH IITO C€ OJHECYBa Ha JIOMAIIHUOT Ia3ap, Kako U JIBH)KeWara Ha riodajiHara
€KOHOMHja, TIOATOTBYBAjKU ja OM3HMC 3aeTHUIIATA 33 MPEAU3BUIIMTE CO KOM K€ CE COOUyBaaT
IpU OCTBAPYBAHETO HA HHUBHHUTE MMM, WTO J¢ (aKTo BIMjae BP3 OJPKYBAKETO Ha
¢uHAHCHUTE 0COOEHO BO BPEMETO KOE TO JKMBEEME IO IPUTHCOKOT Ha MaHAeMHUjaTa.

[IpenopakuTe KOU ce MpeHecoa ce OJIHeCyBaaT KakKo Jia ce 3ajaKHyBa KalaluTeTOT Ha
KOMITAHUUTE KaKO M MPOMEHHUTE BO PETyJaTHBHTE KOM T'O AMKTHpAaT HAIIMOT mar KoH EVY.
Juckycunte BO TEKOT Ha KoH]epeHIMjaTa Oea ONrOoBOp Ha Toa Kako pearupaa u ce
MO3UIIMOHNPaa MEHalepuTe Ha (PMHAHCHUCKU CPEICTBA BO YCJIOBU Ha TOJIEM Ia3apeH PU3MK,
na3apHu LIOKOBU M TypOyJeHIMHM M Kako Tpeba Ja ce MOArOTBYBAaaT MHBECTUTOPUTE BO
MOCJIMHA CEKTOpU. TpyHoBUTE NpUKa)xkaa M3TJIeAN U KOH UIHATA MHTETpaIfja Ha 3eMjUTe OJl
3anazneH bankan, co OCBPT Ha Jl0CeralllHUTE MMOCTUTHYBamba U WIHUTE NPEAU3BUILIM IIpe]l OBHE
€KOHOMHH KaKO ¥ pa3MeHa Ha MICKYCTBa Ha CHTE YYECHHUIIM KO CMe JICHEC MTPUCYTHU OJ1 IIOBEKE
3eMjH.

Tokmy oBme mpenopaku Tpeba qa Ougat ABHTAaTe] Ha MpoIecuTe Ha pedopmara BO
HAacoOKa Ha MOJMramke Ha KBAINTETOT Ha 00pa30BaHMETO 3apajy MorojieMa MpoIyKTUBHOCT Ha
TPYAOT, KOHKYPEHTHOCT HAa €EKOHOMHjaTa U HaMallyBame Ha HEYCOTIaceHOCTa Ha MOHy/1aTa Ha
BEIITUHU U KOMIIETEHIIMY KaKo M modapyBaykaTa Ha a3apoT Ha TPpY/.

[TocTurHYBamETO HA OBHE IEJIM € 3aeJHMYKA 3a/1a4a Ha CUTE OHME IITO CE BO IMO3UIH]a
Jla TO J1a1aT CBOjOT MPHUA0HEC 32 UMIUIEMEHTalK]ja Ha pehOpMUTE BO OMIITECTBOTO. TOKMY THE
pedopmu, THEe TPOMEHN BO HAUYMHOT Ha MPUCTAI, METOI0JI0TH]a Ha padoTa U OpraHu3aIlyja, He
Tpeba Ja T'v mpaBUMe caMo 3a J1a CTaHeMe JIeN 01 EKOHOMCKHOT OJIOK, TYKy Ja Oujat BO HacoKa
Jla TIOCTUTHEME HEUITO APYro, MHOTY IMO3HAYajHO, OJHOCHO CHTE HAITOPH IIITO TH MPaBHME Ja
OujaT 3a ocTBapyBame Ha IMOBHCOK CTeNeH Ha OmarococrojOaTa Ha HAIIWTE rpafaHu, 3a
CO3/IaBamk-e Ha JIOCTOMHCTBEHH YCIIOBH 32 KUBOT M paboTa.

Bo peruonor, meryroa u mnomupoko, Bo EBpoma, ucKycTBaTa ce Hajpa3jIdyHH.
HannyBame Ha yclemHW, W Ha HE TOJKY YCHEIIHH Mojeld. TOKMYy BakBUTE HaydHHTE
KOH(epeHIMH, aedaTuTe ITO Ce pa3BUBAaT TyKa, c€ HajA0OpPHOT HAauMH 3a pa3MeHa Ha
HCKYCTBa, 32 WICHTH(HKANMja HA TMPEIU3BHIUTE W TEPCIEKTHBUTE, 3a CIIOPEoyBamke Ha
MOJIENIUTE ¥ TPETHUPAKHETO HA HUBHUTE HEOCTATOLM MIIM IIPETHOCTH, MEF'yTOA U MPE3EHTUPAE
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Ha MOYKHUTE HOBUM KOMOMHMpaHH Mojenu. Enxykanujara Ha HOBUTE TeHEpalluu KOU Ke Oujar
HNOATOTBEHH Ja CE€ COOYaT CO NMPEIU3BUIMTE LITO T'M HOCH Tio0aiu3anyjaTta, € 3aeIHUYKU
NpeIU3BUK Ha YHUBEP3UTETHTE, HA OM3HMC 3aeAHUIATA, HO U Ha IICHTpaJHaTa U JIOKaJIHaTa
BJIACT.

I Tym, ['maBen ypeaHuk
13 Hoemspu 2020 IIpo¢. a-p Tartjana bomkos, /exan
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PREFACE

The Faculty of Tourism and Business Logistics in Gevgelia, part of the University Goce
Delchev from Shtip, hosted the Third International Scientific Conference, "Challenges of
Tourism and Business Logistics in the 21st Century". The conference was held on 13" of
November 2020 on the platform Microsoft Teams, with more than 90 participants from the
country and abroad. This year the International scientific committee included eminent
professors from our country and more than 15 from foreign countries, such as Israel, Spain,
France, Moldova, Italy, Greece, Egypt, Poland, Turkey, Romania, Bulgaria, Serbia, Croatia,
Bosnia and Herzegovina and Slovenia.

The aim of this conference is promoting a greater understanding of the business
administration, logistics, tourism and hospitality in terms of management, economics,
education and entrepreneurship. In that context, the focus of our participants was on the latest
trends and challenges related to tourism development, company management, labour market,
opportunities for gain and profit, opportunities for better competitiveness in the international
market, which is imperative for the financial stability of our country entirely.

Furthermore, the conference papers and authors’ researches fulfilled the aim of the
conference, the assessment of the current situation and future prospects for the development of
the micro plan in terms of the domestic market, as well as the global economy changes, prepared
the business community for the challenges that will they face during their goal achievement,
which de facto affects the maintenance of finances especially in the time we live under the
pandemic pressure.

The detection of the conditions that have been presented is a real mirror of where we
are, where we have been, and what is even more difficult, to answer the question what next?
Achieving these goals is a common task of all those who are in a position to contribute to the
implementation of reforms in society. Exactly those reforms, those changes in the way of
approach, methodology of work and organization, we should not make only to become part of
the economic block, but to be in the direction of achieving something else, something much
more significant - efforts for achieving a higher degree of well-being of our citizens, for creating
dignified living and working conditions.

In the region, but also beyond, in Europe, the experiences are diverse. We come across
successful and not so successful models. Exactly such scientific conferences, debates that
develop here, are the best way to exchange experiences, to identify challenges and perspectives,
to compare models and how to treat their disadvantages or advantages, but also to present
possible new combined models. The education of the new generations that will be ready to face
the challenges posed by globalization is a common challenge of the Universities, the business
community, but also of the central and local government.

Shtip, Editor
November, 13", 2020 Tatjana Boshkov, Ph.D. Dean
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INTERNATIONAL TOURISM AND POLITICS
Dimitar Dimitrov?

Abstract

The roots of tourism can be traced back to antiquity. Tourism is an interesting phenomenon, an
economic activity involving trips that tourists take for a specific purpose to meet their tourist
needs. Each country's policy should be aimed at the development of the tourism sector
alongside other sectors of the socio-economic framework, in parallel and without favouring
separate industries. Tourism has a special place in a country's economic structure. In today's
globalized world, it is of great importance for settlements, regions, countries and the world
economic system. Good connections and relations between managers, governments and
individual organizations, especially in the tourism sector, lead to increased revenues for the
country's economy.

There are a number of examples of how, on the international stage, economically highly
developed countries not only have enormous potential but also manage to exercise power
through tourism. The examples of the last year are many, but it is not the subject of this paper.

Keywords: tourism, destination, geography, geopolitics, globalization, economy
JEL classification: FO2, F14, L83, L98

Introduction

In today's high-tech and informed world, integration and international relations are reaching
new, unprecedented levels. Technological, trade, scientific, and cultural ties are expanding. In
this regard, tourism occupies an important and decisive place in countries' economies. It is not
just a socio-economic phenomenon. Tourism is a type of economic activity that combines the
market aspects of economic relations with a society's social goals.

Tourism has a special place in a country's economic framework. In today's globalized world, it
is of great importance for settlements, regions, countries, and the world economic system. It is
part of the policy to improve and strengthen relations between countries and peoples around the
world.

Relationship between tourism and politics

‘Geographical knowledge dates back to antiquity and marked the beginning of many natural
and social sciences. There is an unequivocal confirmation of this in Kant's philosophical
judgments (1802): ,,Our knowledge can be systematized either by concepts, or by time, or by
space’ (Rusev, 2017).

! Dimitar Dimitrov, PhD student, Dimitar A.Tsenov Academy of Economics, Bulgaria, +359 888 975 554,
d010419219@uni-svishtov.bg
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In the initial stages of human evolution, information about the surrounding space played a
primary role. The first elementary ideas and knowledge about the environment, formed in the
process of sociologization, are related to that.

With the further development and differentiation of the countries, the study of the interaction
between the geographical situation and the various political processes taking place in them,
which is the object of political geography, began. And the ability to govern, as well as the
control actions and the ways to get support for them, is denoted by the term politics. It is of
ancient Greek origin. In its most common sense, this term is used for the actions of
governments, but it also means the actions of corporations, companies, and others. These are a
set of activities carried out on the basis of common decisions, through which to achieve some
ultimate goals. Such actions can be taken by and in relation to individual groups of people,
companies, countries, and between countries.

International relations are influenced by geographical location. Their study is the subject of
geopolitics. Geopolitics is considered to be an integral part of classical political geography.
Geopolitics is an applied scientific field between geography and political science, geostrategy,
geoglobalism, and more recently with geoecology and geoeconomics (Batakliev, 2014).
Geopolitics is an element of state policy. It studies the principles and patterns that explain the
political and economic development of countries under the influence of geographical factors.
Geopolitics is the relationship between foreign policy and the spatial features of countries -
location, political environment, sea access, natural resources, population, economic potential.

And while geopolitics is considered to provide information on spatial relations between
countries, ,,geostrategy is a framework that explains the strategy of countries and their varieties
primarily through geographical factors and geographical thinking” (Lichev, 2013). Geostrategy
is of great importance for the existence of every country in the world.

Some time ago, the geopolitics of tourism used to focus on individual countries, and today the
leading role is played by the influential and powerful global transnational companies. The need
to increase knowledge about the world around us, the need for new places to live, has made
people travel near and far distances since ancient times. Reasons such as acquiring new
knowledge, health, religions, exploring and conquering new territories, seeking adventure, and
more make them move to different parts of the world. The emergence of tourism happened far
back in time.

According to the World Tourism Organization: ,,Tourism comprises the activities of persons
travelling to and staying in places outside their usual environment for not more than one
consecutive year for leisure, business and other purposes.” Tourism is an interesting
phenomenon, an economic activity involving trips that tourists take for a specific purpose to
meet their tourist needs in return for payment for goods and services provided with the help of
specialized enterprises and within a specific environment.

Tourism went through various stages of its development to reach its present form. The last stage
of its development began in the nineteenth century in the western parts of Europe - Great
Britain, France, Switzerland, etc. These are the countries with a developed industry. With the
end of the Second World War, the economic development of the countries, the increase of
leisure time, tourism became a mass socio-economic phenomenon. Its pace of development is
high. It is becoming a leading industry for the countries in the 21% c.
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It should be the policy of each country to develop the tourism sector and other sectors of the
socio-economic framework jointly, in parallel and without favouring individual industries. The
comprehensive development of tourism has a positive impact on the economy. It should not
harm the development of other industries and turn the country's economy into a service
economy. Attention must be paid, though, to some geopolitical aspects of tourism - mode of
distribution and territorial organization; its use as an instrument of authority and power;
conflict-generating nature; mutual influence with other elements and factors of the
environment.

,» 1 he political-geographical, or geopolitical, position of Bulgaria plays the greatest role in its
development and existence. Its political-geographical location entails its predestination.
However, it must be strongly emphasized that along with the advantages and benefits it brings,
it also has many disadvantages - evils and dangers. It is the main basis of the strength of the
Bulgarian state, but also its weakness. The poor knowledge of our politico-geographical and
geopolitical issues by the statesmen and the intelligentsia and, in general, their geographical
ignorance, has contributed a lot to the misfortunes that befell Bulgaria” (Batakliev, 2014).

Geopolitics also affects tourism through international relations. The dynamic and positive
development of relations with Romania, Greece, Germany, etc. has its direct impact on the
popularity of the country and hence on the increase in the number of tourists. The tourist image
of Bulgaria is directly dependent on its geographical location in the area where East and West,
Islam and Christianity meet. From a geopolitical point of view, Bulgaria's membership in
NATO and the EU is perceived by the majority of Western tourists as a guarantee of domestic
political stability and security, reducing the risk of possible tensions and conflicts. With the
accession of Bulgaria to the EU, the nature of our state borders also changed. The borders with
Greece and Turkey are no longer an obstacle for travellers. Despite some positive trends,
Bulgaria remains on the periphery of the EU and with its image of a‘cheap destination’.

International tourism

International tourists are defined as: Temporary visitors staying in a country for at least 24,
whose motives are:

e recreation (pleasure, vacation, treatment, education, religion, sports); or for:
o work, family or business commitments.

This definition of the tourist category covers both people travelling for work and those traveling
for leisure (Velas, Becherel 1998).

Each passing year, revenues for national economies from tourism increase. Raising living
standards, stability and world peace are factors that lead to the development of international
tourism at a very high rate. In recent years, international tourist travel has exceeded 1.0 billion,
and its revenues are constantly increasing. The number of people employed in tourism and
related industries is constantly increasing. The share of tourism in the international export of
services is constantly growing, and for some countries, the share in GDP and employment
exceeds 50%. And all this gives sufficient grounds for international tourism to be spoken of as
a ,.tourism industry”, as stays and trips are longer and their value is higher. Tourist flows are
domestic /within a country/ and international, which for the country are divided into incoming
and outgoing.
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At the end of the last century, several major international tourist flows emerged, covering
millions of trips annually. The flows of tourists from Northern, Central and Western Europe to
the Mediterranean and the Middle East are important for Bulgaria, and in recent years the flow
of tourists from Japan, China and the Far East to Europe.

In this paper, we make a comparison between the trips of foreigners who visited Bulgaria in
2018 and 2019. The total number of arrivals in 2018 is 9,273,345, and in 2019 - 9,311,681 - an
increase of 0.4%. Of these, for the purpose of leisure and vacation are 5,860,447 visits, an
increase of 1% and represent 62.9% of the total. The most important generating market for
tourism in our country are the EU countries - a relative share of 60.8% and a total volume of
5,662,041 units for 2019, which is a decrease of 0.05%.

Table 1. presents the data for the ten most important source countries. This group includes all
countries bordering Bulgaria, with the exception of Serbia, all in the top six.

Table 1. Tourist visits of foreigners, markets top 10 /number/

Country 2018 2019
Romania 1377 009 1287 252
Greece 1116 265 1168 373
Germany 850 096 761 156
Turkey 625 254 648 740
Republic of North Macedonia 559 617 554 247
Ukraine 379 894 471122
Great Britain 389 661 470 149
Russia 511701 450 116
Poland 425 239 420 980
Serbia 421 693 414 546

Source: National Statistical Institute

The growth of incomes from incoming tourism for 2019 compared to 2018 is not as great as the
growth compared to 2017, when it was 6.5%. Revenues in 2018 and 2019 amount to more than
3.7 billion euros per year.

From an economic point of view, inbound tourism is most profitable for the host country. It
generates fundraising. Arriving tourists increase the demand for consumer goods and services.
This in turn stimulates their production. Forgotten crafts and traditions are revived. The
production and demand for souvenirs, as potential advertising of the host country, is increasing.
Inbound tourism gives impetus to the development of other sectors of the economy of the host
country. It is obvious that Bulgaria has increased its attractiveness for the citizens of
neighbouring Romania and Greece, mainly as a result of the established image of our country
as a place with low prices. The smaller number of tourists from Western Europe can be
explained by the often commented discrepancies in our resorts between announced prices and
quality - tourist services in Bulgaria have become unreasonably expensive without reaching the
quality standards needed to succeed against the competition of Turkey and Greece.

Table 2. shows the most preferred destinations for travel by Bulgarian citizens. It is again
impressive that Bulgaria's neighbours are in the top six. The ranking is led by Turkey, which
for another year is the first choice of Bulgarians for vacation, followed by Greece and Romania.
There is no difference in the preferences of Bulgarian tourists for 2018 and 2019.
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Table 2. Tourist trips of Bulgarian citizens, markets top 10 /number/

Country 2018 2019
Turkey 1515894 1621 597
Greece 1 402 560 1461 096
Romania 523 058 554 070
Serbia 493 950 514 959
Germany 422 268 446 045
Republic of North Macedonia 416 448 429 329
Italy 242 301 243 500
Austria 221 638 233 622
Spain 181 412 193 700
Great Britain 178 589 187 850

Source: National Statistical Institute

The large difference in the number of visits to Turkey and Greece and the following in the
ranking Romania, Serbia, Germany, and Northern Macedonia should be noted. The number of
visits is almost three times higher. The reasons can be found in the geographical location, tourist
infrastructure, prices, etc. Of course, in the destinations visited by our compatriots, there are
quite exotic ones, but the number of tourists is relatively small, although it increases with each
passing year.

Conclusion

Is tourism politics?
Yes, it is politics.

The geopolitical nature of tourism, as part of a country's economy, can serve to understand the
diverse effects of its spatial development: the establishment of tourist centers of power; the
creation of forms of tourist subordination; provoking territorial conflicts, etc. on the one hand.
And on the other hand - its political significance worldwide. To contribute above all to the
atmosphere of peace, cooperation, benevolence and mutual assistance between different
peoples, races, religions. Good relations, both between neighbouring countries and globally,
stable economic ties between them, are the basis and incentive for tourism development. That
leads to an increase in the exchange of tourists between them, raised awareness of the local
population, improved relations.

The conclusions that can be drawn from the few cited data suggest that good relations with
neighbouring countries must come first. Borders between countries are no longer a barrier for
tourists, and our membership in the EU provides new opportunities for the development of the
industry.

Good liaisons and relations between managers, governments, and individual organizations,
especially in the tourism sector, have led to these results. There are many examples of how, on
the international stage, economically highly developed countries not only have huge potential
but also manage to exercise power through tourism.
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