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Abstract

This paper considers optimal linear and non-linear labor income taxation, which is fair and
efficient distribution of the tax incidence or tax burden across individuals with different earnings.
There exists a large economic literature that casts light on the issue of optimal labor income
taxation. Models in optimal tax theory typically posit that the tax system should maximize a social
welfare function subject to a government budget constraint, considering how individuals respond
to taxes and transfers. Social welfare is larger when resources are more equally distributed, but
redistributive taxes and transfers can negatively affect incentives to work and earn income in the
first place. This creates the classical trade-off between equity and efficiency which is at the core
of the optimal labor income tax problem. This paper attempts critical survey on the main findings
of this literature. This paper is finishing with the numerical solutions to optimal linear and non-
linear taxation.

Keywords: Optimal taxation, public finance, asymmetric information, non-linear tax rates
JEL codes: H20, H21

Introduction

The modern tax theory has been heavily based on the paper by Mirrlees (1971). In the classical
framework initiated by Mirrlees (1971), the theory studies the maximization of a utilitarian social
welfare function by a benevolent planner who only observes the pretax labor income of agents
whose wages differ, but whose preferences are identical. The other studies have relaxed the
assumptions in order to take heterogeneity among agents into account. These studies include:
Mirrlees (1976), Saez (2001), Choné and Laroque (2010), see Fleurbaey ., Maniquet (2018).
Mainly approach is based on asymmetric information. Mirrlees (1986), elaborates that a good way
of governing is to agree upon objectives, then to discover what is possible and to optimize. The
central element of the theory of optimal taxation is information. Public policies apply to the
individuals on the basis of what the government knows about them. Second welfare theorem'
states, that where a number of convexity and continuity assumptions are satisfied, an optimum is
a competitive equilibrium once initial endowments have been suitably distributed. In general,
complete information about the consumers for the transfers is required to make the distribution
requires, so the question of feasible lump-sum transfers arises here. Usually the optimal tax
systems combine flat marginal tax rate plus lump sum grants to all the individuals (so that the

! Second fundamental theorem is giving conditions under which a Pareto optimal allocation can be supported
as a price equilibrium with lump-sum transfers, i.e. Pareto optimal allocation as a market equilibrium can be
achieved by using appropriate scheme of wealth distribution (wealth transfers) scheme (Mas-Colell

Whinston et al. 1995)




[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

average tax rate rises with income even if the marginal does not), Mankiw NG, Weinzierl M,
Yagan D.(2009). Previous is in spirit of the early contribution by Ramsey (1927) ,who supposed
that the planner must raise tax revenue only through imposition of tax on commodities only. In his
model taxes should be imposed in inverse proportion to the representative customer’s elasticity of
demand for the good, so that commodities with more inelastic demand are taxed more heavily. But
form the standpoint of public economics, goal is to derive the best tax system. In perfect economy
with absent of any market imperfection (externality), if the economy is described by the
representative agent, that consumer is going to pay the entire bill of the government, so that the
lump-sum tax is the optimal tax.Rigorous derivations of the optimal tax rates and formulas has
been done in the literature namely: Atkinson,Stiglitz,(1980); Kaplow,(2008); Mirrlees(1976),
Mirrlees(1986); Stiglitz,(1987); Tuomala,(1990). The choice of the optimal redistributive tax
involves tradeoffs between three kinds of effects: equity effect (it changes the distribution of
income) , the efficiency effect form reducing the incentives, the insurance effect from reducing the
variance of individual income streams, Varian,H.R.(1980).In his model Varian (1980) derives
optimal linear and nonlinear tax schedule. He uses Von Neumann-Morgenstern utility
function(VNM decision utility, or decision preferences) > , with declining absolute risk aversion,
see Kreps (1988).0Other important contribution in this are that it is necessary to be mentioned is
the work by Diamond, Helms and Mirrlees (1978). They analyze the presence of uncertainty in
the analysis of optimal taxation, with Cobb-Douglas utility function, with elasticity of substitution
between labor and leisure <1 s that backward bending labor supply curve can be observed. Two
period model with uncertainty showed how stochastic economies differ from the economies
without uncertainty, since these second-best insurance/redistribution programs differ in the
outcomes from the first best result economies without government intervention. The central goal
of the optimal tax theory would be to cast light on the actual policy issues and to help to design
better tax systems. Or as discussed in Diamond, Saez (2011),three conditions should be met in
order theoretical analysis to be useful for policy makers (1) results must be based on economics
mechanisms that are relevant empirically (2) results should be robust to modeling assumptions and
particularly to the presence of heterogeneity of individual preferences (3) the tax policy
prescription must be implementable and easy to explain and defend publicly and too complex to
administer in practice’ Other theoretical contribution in the theory of optimal labor income
taxation includes Saez (2001) which argued that “unbounded distributions are of much more
interest than bounded distributions to address high income optimal tax rate problem”. In all the
cases that Saez (2001) investigated (four cases)! the optimal tax rates are clearly U-shaped.
Optimal linear income and linear capital tax are inversely related to the elasticity, the revenue
maximizing tax rates are calculated when weights on capital and labor are zero. Saez, E. ,S.
Stantcheva (2016).define social marginal welfare weight as a function of agents consumption,
earnings, and a set of characteristics that affect social marginal welfare weight and a set of
characteristics that affect utility.Related literature here. Auerbach, A. (2009), Kaplow(1994),
propose equivalence of consumption taxes and labor taxes: a linear consumption at some inclusive
rate, is equivalent to a labor tax income combined with the initial wealth. In this setting
consumption tax is equal to labor tax if there is no initial wealth and differences in wealth arise
only from wealth preferences. The theory of optimal income taxation has reached maturity and
excellent reviews of the field are available (Boadway (2012), Piketty and Saez (2013), Salanié
(2011). Another important contribution to the theory of optimal labor income taxation is by
Piketty, Saez,Stantcheva(2014). Their study derived optimal top tax rate formulas in a model
where top earners respond to taxes through three channels: labor supply, tax avoidance, and
compensation bargaining. This paper is organized as follows: First model foundations are outlined,

2 This theorem serves as a basis of the expected utility theory. This theory actually represents maximizing
the expected value of some function defined over the potential outcomes at some specified point in the future
3 The set of possible tax systems evolves overtime with technological progress. If more complex tax
innovations become feasible and can realistically generate large welfare gains, they are certainly worth
considering.

4 Utilitarian criterion, utility type I and Il and Rawlsian criterion, utility type I and II.
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then the link between commodity taxation as supplementary to income taxation is inspected,
followed by the optimal linear and non-linear taxation and derivation of optimal non-linear taxes
and optimal bottom tax rates in Mirrlees framework. And finally, numerical solutions and
examples are presented.

Model foundations

Fixed earnings: F (w) is CDF of pre-tax earnings F(w) is the fraction of the population with pre-
tax earnings below and consumption ¢ = w — t(w) .The government chooses 7 to maximize SWF
(utilitarian):

equation 1

SWF = ["u(w — tw)dF(w) s.t. [, t(w)dF(w) = E()

Where E represents exogenous revenue requirement and A is an lagrangian multiplier, of the
government budget constraint. FOC in 7(w)is simply:

equation 2

u’(w — T(W)) = 1= w —1(w) => constant across ws
Generalized SWF’s like [ G(u(c))dF (w) are considered, there also G(-) increasing
transformation of utilities® . The case where G (-) is ever concave is Rawlsian (maxi-min) SWF.For
the heterogenous utility function u(c) across individuals,the utilitarian optimum is such that u;(c)
is constant over population, see Piketty, Saez (2013). The concavity of u(c) reflects society’s value
for redistribution rather than directly individual marginal utility of consumption’.
Endogenous Earnings: The goal of the optimal income tax theory has been to extend the basic
model to the case with endogenous earnings see Vickrey, (1945) and Mirrlees, (1971). Now, lets
suppose general SWF of the following type :

equation 3
SWF = [ w;G (ui(c,w)) df (i)
In previous SWF w; are Pareto weights and w; = 0 and they are independent of the individual

choices on consumption and earnings u(c, w) and G (+) increasing transformation of utilities, also
df (i) represents the distribution of individuals. Social marginal welfare weight® is given as:

equation 4
w;G'(ut)ul
Gi=—7
g; measures the dollar/euro value (in terms of public funds) of increasing consumption of
individual i by $1 or €1. Under utilitarian criterion,g; = 1;_1 is directly proportional to the marginal

utility of consumption. Under Rawlsian criterion all the Vg; = 0 except for the most
disadvantaged (poorest).In Mirrless (1971) heterogeneity comes from the wages w; only and

utility function is given as : u; = (ci,;) where | = e Linear tax system considered here is
i i

augmented with demogrant’ R

5 The government imposes taxes on 100% of earnings, and funds its revenue requirement, then redistributes
the remaining tax revenue equally across individuals.This result was first established by Edgeworth (1897).
¢ social welfare function

7 If individuals have concave utility function they will prefer more redistribution policy by the government,
Piketty, Saez (2013).

8 The marginal social welfare weight on a given individual measures the value that society puts on
providing an additional dollar of consumption to this individual.

° A grant awarded on purely demographic principles such as age and sex.
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equation 5

c=(0-1)w+R
Now of the concepts of Labor supply one thing that comes across our mind is intensive
margin'®. The maximization problem here is :

equation 6
max ui((l —T)w+ R, w)
out  oul
Foc: (1 —r)—+—— 0
aw

here Marshallian demand for labor is given as .W w(1 — 7,R) where R is the non-labour
income, and w are earnings(wages). Income effects are captured through n = (1 —t)ow/

JR ,average income effects are :7] = f‘;o nwh(w)dw . And compensated elasticity of earnings is :

equation 7

&= %(agwr)) l -

Those two are related by the Slutsky equation : €€ = &% —n, when there are no behavioral
responses there is only meachnical effect denote by M and M = [w,,, — w ]dt , where w,,, — W
represents the earnings of the agent above medium population earnings. Behavioral responses are

dr + —dR = —( Uy — %) (ld_TT) or the total behavioral

equal to : dw = _6(1 =

response:

equation 8

— (. (1—-1)ow) [ TdT
b= (s W R ) (1—1)
Saez(2001) result for high income earners is given as :

equation 9

: -9
1-1 Etwm
W[ nwhw)dw
Hicksian or compensated earnings supply f-ction is given as: w(1 — 7,u), or formally wi(1 —
7, u) solves the following problem or inequality :
inequality 1
m“i,n c— (A -twstulc,w)=u

The Slutsky eq.relates €€ = €% — 1 so that we have :

inequality 2

1-t [ awl (1-t)ow 1-7 ( owl,
& = 7(6(1—r)) >0 n=""2—=0; &= w_,i(am—r)) 20
Virtual income formally is defined as “the non-labor income that the individual would get if her
earnings were zero and she could stay on the virtual linearized budget” , R =w —t(w) — (1 —
7'(w)) X w. Substitution effects: Hicksian labor supply: wi (1 — 7,u) minimizes cost needed
to reach u given slope 1 - 7.Slutsky equation is given as:

equation 10
aw _ awt w .
30— san TWax e =t

10 Intensive margin refers to the degree (intensity) to which a resource is utilized or applied. For example,
the effort put in by a worker or the number of hours the worker works
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Second thing that comes in our mind related to the concept of the labor supply is the thing called
extensive margin'!. Here we include fixed costs of searching job or discrete costs d',;s, S0 NOw
we assume that the utility function is linear: u; = ¢; — d’,g - [; .Here individual i works only and

if only w; — t(w;) — dlpses = T(0) where [; € (0,1) is a work dummy variable. Or previous
expression follows inequality:

inequality 3
dcostrs <w T(Wi) +1(0) = w; - (1 - Tp)

T, is the effective participation tax rate12 (defined as the fraction of earnings taxed when the
individual goes from not working and earning zero to working and earning w;) which actually
equals to following expression:
equation 11

(zwy) —2(0))
Tp ="

Wi

Ramsey (1927) model or Ramsey tax rule (commodity taxes and income taxation inverse
elasticity rule)

In Ramsey (1927), utility function is given of type:u = f(p1, D2, D3, o) W), D1, D2, D3y wor are
prices and w is income. This result is known as Roy’s identity , Roy (1947)", is

equation ] 2

6pl fl ow ’

With the horizontal demand curves, price of the producers is fixed, change in the goods price is
only equal to the change in taxes. Than, dp; = dt; > 0, dp, = d7, < 0. Change in taxes must
satisfy the following equation:

equation 13
B

auU auU dt
dU = —dt; + —d1, = 0,and =% = — 2
pi 1 +6P2 2 ’ dd‘51 R’

change in the revenues caused by the change in taxes is : 9(mfy) =F +== Tldf =F (1 —TldFlpl) =
oty P1dp1F;

Fi (1 - ;—1 s&), where £} represents the compensated elasticity of the demand for good 1. Change
' 0(t2F,)
at,
tax structure, this identity must holds:2 g2 -2 su = 0, for the linear demand curve results is :— =

k0 D2 P1 14
bp
taxation is not available (or, equivalently, when a tax on leisure is impossible), all other
commodities should be taxed at differential rates (positive and negative) that depend on their
relative demand elasticities and cross elasticities”. Ramsey model was used in life cycle models,
for best reference see Atkinson, A.B. and Stiglitz,J. (1976),Atkinson, A.B. and A. Sandmo (1980),
Atkinson, A.B. and Stiglitz,J. (1980).

of revenues as a result of change of taxes on good 2 is: =F, (1 - = su) With the optimal

= %. This conclusion is supported by the findings of Feldstein (1978), “when lump-sum
Eu

Commodity taxation supplementary to labor income taxation (Atkinson, Stiglitz theorem)

! Extensive margin refers to the range to which a resource is utilized or applied. For example, the number
of people working is one measure that falls under the heading of extensive margin

12 Participation tax rates are conceptually very similar, indicating the effective tax rate on the extensive
margin, or the proportion of earnings paid as taxes and lost due to benefit withdrawal if a person moves from
inactivity or unemployment to work

13 The lemma relates the ordinary (Marshallian) demand function to the derivatives of the indirect utility
function.
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The government can implement differentiated commodity taxation in addition to non-linear
income taxes. The usual hypothesis here is that commodity taxes have to be linear because of
retrading , see Guesnerie,(1995) . Consider a model with k consumption goods ¢ = (cy,...,Ck)
with pre-tax prices p = (py,...,Pr)- Individual i derives utility from the k consumption goods
and earnings supply according to a utility function u;(c, ..., cx, w). The question here is whether
government can increase social welfare by adding differentiated commodity taxation 7 =
(t4,...,Tx) in addition to nonlinear tax on earnings w . Atkinson and Stiglitz (1976) demonstrated
the following theorem known as Atkinson, Stiglitz theorem:

Theorem: Commodity taxes cannot increase social welfare if utility functions are weakly separable
in consumption goods versus leisure and the subutility of consumption goods is the same across
individuals, i.e.,u;(cq,...,cp,w) = u;(v(cy,...,cx),w) with the subutility function
v(cy, ..., Cx) homogenous across individuals.

Laroque (2005) and Kaplow (2006) have provided intuitive prof of this theorem as follows:
Proof: A tax system (7(+), t)that includes both nonlinear income tax and a vector of commodity
taxes can be replaces by a pure income tax (7(-),t = 0) .This tax system keeps all individual
utilities constant and raises at least as much tax revenue. Let v(p + t,y) = max v(cy,.. ) st

(p +t) - ¢ <y be the indirect utility of consumption goods which is common to al individuals.
Now if we consider replacing (7(+), t) this tax system with (7(-),t = 0) where T(w) is defined
such that v(p + t,w — T(w)) = v(p,w — T(w)). Here T(w) naturally exists a v(p,¥) is strictly
increasing in y .Which on turn implies that w;(v(p +t,w —t(w),w) =u;(v(p +t,w —
T(w),w),Vw .So the utility and labor supply for Vi are unchanged .Attaining utility of
consumption v(p, w— f(w)) at price p costs at least w — T(w).Now, let ¢; be the consumer choice
of individual i under the initial tax system (7(-), t).Individual i attains utility v(p, w— ‘E(W)) =
v(p, w— f(w)) when choosing ¢;. And, now p - ¢; = w — T(w) and we have that T(w) = t(w) +
t - ¢; i.e. the government collects more taxes with (7(-),t = 0) m

Optimal linear taxation

First modern treatment of optimal linear tax was provided by Sheshinski (1972) following the
nonlinear income tax analysis provided by Mirrlees (1971). In Sheshinski (1972) optimal linear
tax formulae is given as:

equation 14

foor(w)f(n)dn - fm(w —a— Bw)f(n)dn =0
0 0

f(n) is PDF of the individuals with ability n.Other symbols are defined as follows: « is a tax
parameter and is a lump-sum tax if ¢ < 0 and tax-subsidy if @ > 0 given to an individual with no
income.1 — f is a marginal tax rate i.e. 0 < § < 1 so that marginal tax rate is non negative in the
linear tax function which is T(w) = —a + (1 — B)w, after tax consumption is c(w) = w —
(W) = a + fw.Optimal labor supply is given as: £ = £(Bn, a).If 1 is the lowest elasticity of

labor supply function and it is equal to A = lim inf [% g—;] so that %2—; > A. Revenue maximizing
n
- = 2 or " =—— The government FOC given SWF =
1-7 e 1+e

[ w;G (ui(l —w! +w(l —1) — E,Wi)) df (i) is :

*

linear tax rate is given as:

equation 15

dSWF
0=

. d
—— = J w6 @wut- ((w - w) - rd(l—”_vt)) ar (D
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w6 (u)ub

————*-<¢  So that optimal linear tax
J 056" (u)ulaf () P

Social marginal welfare weight g; is given as: g; =

formula is:
equation 16
__1-4
T_l—g+e
where g = Loiwidr® gi'ﬁdf(l) .

Optimal linear taxation and tax avoidance

Responses to tax rates can take form of tax avoidance'® see Saez et al.,(2012).One approach that
is being most recently employed is done by Piketty, Saez,Stantcheva(2014). If w are real wages
and if we equal that to real income and x is the sheltered income'’ so that taxable income equals
w? = w — x , and the taxable income w? is taxed by a tax rate 7 , while sheltered income is taxed
by a constant rate t and t < 7. Utility of an individual is given as:

equation 17

u;(c,w,x) = ¢ — hy(w) — d;(x)
Where c =w —tw™ —tx + R = (1 —1)w + (t — t)x + R is a disposable after tax income, and
h;(w) are cost associated with earning income, and d;(x) are the costs associated with tax
avoidance or costs of sheltering income. It is assumed that h;(-), d;(-) are convex and increasing
and h;(0) = d’;(0) = Oand individual utility maximization implies that :

equation 18
hiw) =1—-1;d;(x)) =17—t

If we aggregate for all individuals we have w = w(1 — 1) = [ w;(1 — 1) and the income elasticity

1-7
is given as: g, = % >0,and x =x(t—1) = [ x;(t —t)df (@) , so x(t—t=0)=0
because there is tax avoidance (sheltering) only when t < t.
Aggregate taxable income w* = w*(1 — 7,t) = w(l — 1) — x(t — t)isincreasingin1l —
T and t. We denote by e = [(1 — 7)/w]dw/d(1 — 1) > 0 the total elasticity of taxable
income w* with respect to 1 — 7 when keeping t constant. Note thate = (w/wHew + ((1 —
T)/wHdx/d(t — t) > (w/wh)ew. Partial optimum of the linear tax in the case of taxa
avoidance is given as:

equation 19
w
1+t'(€-(m)£w

1+e
General optimum of this tax in a case of tax avoidance and income sheltering is given as:

T =

equation 20
_ 1
T 14 Ew
This tax rates optimiza global tax policy t[w(1 - 7) — x(t - t)] + tx(t - t).
Labor tax reform and non-linear tax formula

t=1

14 Tax avoidance opportunities typically arise when taxpayers can shift part of their taxable income into
another form of income or another time period that receives a more favorable tax treatment, Piketty, Saez
(2013)

15 Sheltered Income means so called earned income, rebates, kick-backs, volume discounts, tier pricing,
purchase commitment discounts, sales and service allowances, marketing allowances, advertising
allowances, promotional allowances, label allowances, back-door income, etc.
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The effect of small tax reform in Mlrrless (1971) model is examined in Brewer, M., E. Saez, and
A. Shephard (2010) ,where indirect utility function is given as :
U(l-1,R) = maxw((l —T)w+ R, Z) , where w represents the taxable income R is a virtual
income intercept, and 7 is an imposed income tax. Marshalian labor supply is w= w(1 — 7, R),
(1-1) ow
= a0,
1-1) Z—: < 0.Hicksian supply of labor is given as:w®((1 — 7,u)), this minimizes the cost in
c (1 T) aw
w 6(1— )

uncompensated elasticity of the supply is given as:e , income effect is n =

need to achieve slope 1 — 7 , compensated elasticity now is : &

_ aWC oz u _
30D — 301D s TZ;R ¢ = &% 4+ n, where n represents income effect

> 0, Slutsky

equation now becomes:
:r}=(1—r)g—:£0.
With small tax reform taxes and revenue change i.e.:dU = u. - [-wdt + dR] + dw[(1 — T)u, +

u,] = u. - [—zdt + dR].Change of taxes and its impact on the society is given as:dU; =
—u.dT (w;). Envelope theorem here says 'U(G) =maxF(x, 8),s.t.c > G(x,0) , and the

preliminary result is :U'(0) = ( “(0),0 — /1*(9) x “(8), 9) Government is maximizing :

equation 21
TSRAYR ] T

0=[6@uui-|(W-w)-mew)

1. mechanical effect is given as:dM = [w — w*]dT,

2. welfare effect is :dW = —gdM = —g[w — w*], and at last

3. the behavioral response is : dB = — é e wdr.
And let’s denote that:
equation 22

T

dM + dW + dB =d‘r[1—g‘[w—w*]—e1__[-w]
When the tax is optimal these three effects should equal zero i.e. dM + dW + dB = 0 given

that:— W ,and we got T = 1-9 a=— -and dM = dt[lw —w*] K dB =dt -
1- 1-g+ae w—w

e w, when w* > wT | where wT is a top earner income. Pareto distribution is given as:

equation 23

1-F(w) = (%)a.f(W) = a'wlia

a is a thickness parameter and top income distribution is measured as:

equation 24
[ZPsf(s)ds [ s %ds a

wiw™) = }Off(s)ds B f‘;is-a—lds CER

z z R

Empirically a € [1.5,3],7 =

- 1-g+a-e

.General non-linear tax without income effects is given as:

equation 25
T'w,)  1(f, (A= gm)dF(m)\ 1/1—H(w,)
T T R S T e b E(W

)- (1= 6m)

_ dF
Where elasticity or efficiency e = [%] X d(l . Where G((w,) = flg_me;m) ,and g, =

G'(u,,) /A this is welfare weight of type m.But non- hnear tax witn income effect takes into account
small tax reform where tax rates change from dt to [w*, w* + dw”*].Every tax payer with income
w > w” pays additionaly dtdw* valued by (1 — g(w))dtdw*.Mechanical effect is :
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equation 26

(00

M= drdw*f (1 —-gw))dtdw*
Z*

Z* Nz 1-T'(w)

el r7dz drdw’_ _, drdw’ if one sums u
@) 117 n 1-T'(w) n 1—T’(w)+ze(CW)TH(w)’ p

Total income response is :I = dtdw* | oo( T w) (W)> h(w)dw . Change at the taxpayers

form the additional tax is :dz =

all effects can be obtained:

equation 27
T"w) 1 (1 - H(W*))
1-T'(w) Ep \ Z"h(WY)

h(w) dz + f * r'w)  h'(w)

% UZ A =9 T T T w) 1= Hw")

i in _ 1teEm . .
With linear tax: Pl and with non-linear tax:
equation 28
ﬂ _ 1+ szln) G T”(Wn) &€
w, n nq_ T”(Wn) w(n) i
Optimal tax formula here if dM + dW + dB = Ois givenas: 1t = 129 ca=—2 -where g =
1-g+a-e w-—w
fgi'Wi I I
wia: andg; = G'(u")ut.

Formal derivation of optimal non-linear tax rates with no income effects

This point actually follows Mirrleees (1971) and Diamond (1998) , in deriving non-linear optimal
tax rate with no-income effects.Utility function is quasi linear:

equation 29

u(c,) =c—v()
c is disposable income and the utility of suuply of labor v(1) is increasing and convex in [. Earnings
equal w = nl where n represents innate ability. CDF of skills distribution is F(n), it’s PDF is
f(n)and support range is [0, ). Government cannot observe abilities instead it can set taxes asa
function of labor income ¢ = w — t(w).Individual n chooses [,, to maximize :

equation 30
max(nl — n(l) — v(l))
When marginal tax rate T is constant, the labor supply f-ction is given as: [ — l(n(l - T)) and it

is implicitly defined by the n(1 - 7) = v'(l). And d(ngl_ =

v’}(l)’ so the elasticity of the net-

of-tax rate 1 — T 1is:

equation 31
n(l-1)
_(4EYa g
dn(1-1)) Ww'®
As there are no income effects this elasticity is both the compensated and the uncompensated
elasticity. The government maximizes SWF :
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equation 32
w :fG(un)f (n)dn s. t.fcnf (n)dn < fnlnf (n)dn — E (1)

u,, denotes utility, w,, = nl,, denotes earnings, c,, denotes consumption or disposable income, and
¢n = uy +v(l,).By using the envelope theorem and the FOC for the individual, u,, satisfies
following:

equation 33
dup, Inv'(In)

dn n
Now the Hamiltonian is given as:

equation 34
=[G + 1 - (nly = 1y = VGD)]F ) + () -

In previous ¢ (n) is the multiplier of the state variable. The FOC with respect to [ is given as:

equation 35
o)

A- (n — v’(ln)) + -

FOC with respect to u is given as:

[/ (L) + L ()] = 0

equation 36

dp(n) _
- n =[G (un) — 1]
If integrated previous expression gives: —¢p(n) = fnoo[l — G'(up)]f(m)dm where the
transversality condition ¢(c0) =0 ,and ¢(0) =0 , and A = fOOOG’(um)f (m)dm and social
G' (um)
A

marginal welfare weights = 1. Using this equation for ¢(n) and all previousn — v'(ln) =

nt’ (wy), and that

equation 37

[v' () + " ()] _ (v () [1 N }]
n n e
We can rewrite FOC with respect to [, as:

equation 38

W) (1 (), A=gm)dF(m)
1—1'(Wn)‘(1+2>'< nf () )

In previous expression g,, = which is the social welfare on individual m . The formula

G' (Uum)
2
was derived in Diamond (1998) . If we denote h(w;,) as density of earnings at w,, if the nonlinear
tax system were replaced by linearized tax with marginal tax rate T = 7'(w,,) we would have that
following equals h(w,)dw, = f(n)dn and f(n) = h(w,)L,(1 + e),henceforth nf(n) =

wynh(w,) (1 + e) and we can write previous equation as:

equation 39

Uwa) 1 (fn°°<1—gm)dF<m>> 1 (1 — H(w,)
e

1- T,(Wn) - E th(Wn) th(Wn)

)-(1 —G(wp))
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J-oo dF(m)

is the average social welfare above w, .If we
n 1-F(n)

In the previous expression G(w,) =

dH . .
) © gmaHWm) 1y, transversality condition

change variables from n - w,, , we have G(w,) = Wn 1-H(wy,)
implies G(wy = 0) = 1.

Derivation of the optimal bottom tax in Mirrlees model

Government maximizes following social welfare function :
equation 40

W = jG(un)f (n)dn s. t.jcnf (n)dn S] nl,f (mM)dn — E (p).

F(n) is the distribution of skills with f(n) its PDF and support [0, ). Earnings equal w = nl
where n represents innate ability.Here u,, denotes utility, w,, = nl,, denotes earnings, c,, denotes
consumption or disposable income, and ¢,, = u, + v(l,,).By using the envelope theorem and the
FOC for the individual, u,, satisfies following:

equation 41
% _ lnul (Cn: ln)

dn n
Now the Hamiltonian is given as:

equation 42

7f:W@ﬁ+ﬁ-m%—cavﬁo+¢my:£%?ﬁﬁ

In previous ¢(n) is the multiplier of the state variable. The FOC with respect to [ is given as:

equation 43
u U
A<n+—l)+¢() ul+lu”+lucl ]—0
U n U

Atn = ng, 1l = 0,ny + % = ny7'(0), and this first order condition becomes:
c

equation 44
(75( 0)U

No

A-n,f(no)7'(0) =

a 1 .
Now ad i = ,the FOC with respect to u becomes:
(4

equation 45
d¢(n) laue
G,(u ) _ ] _ n*c
= |6~ Z p) - g 2o
Now, forn < ny, I, = 0, un = u(cy, 0), u, = u.(cy, 0) are constant with n so that this
equation
becomes:

equation 46

_d¢(n) _ [G,(un)
=

- s

and can be integrated fromn = 0ton = n, and yields: ¢(ng) = uﬂ[ M]

F(ng).Now

replacing the expression for ¢p(ny) in the FOC for [ at n = n, gives:
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equation 47
U [1 — G’(u;(uc))] F(no)

nof (no)7'(0) =~ - F(no) = (1-1'(0))

Previous expression can be written and simplified as:

[G (uouo) ]

equation 48

7'(0) F(n,) o go—1
M MU e R G114 nlg;(f(ng,)
No
G(ugluc .

In previous expression g, = is the social marginal weight of the non-worker. From

2
previous we know that ng(1 —7'(0))uc(co,0) + u;(co,0) = 0 which defines ny(1 —
7'(0), co).The effect of 1 —7'(0) on ng is such that (:Z?(o)) = — 1_’;?(0)
of the fraction non-working F (n,) with respect to 1 — 7'(0) is given as:

. Hence,the elasticity

. = 1—T (0) dF(ngy) o = — — 1-1'(0) F(ng) ang :nof(no)
T Flnp) d(1-7(0) TFlno) T a1 —7(@)  Fno)
So we can rewrite 7'(0) = g0;01f(n0) to:
e Y
equation 49
-1
YO =

Numerical solutions and examples

Table 1 illustrates or proposes some illustrative calculations by using the optimal tax formula. The
tax formula here is of the linear tax :
equation 50

1-g

T 1-g+te

The first column of the table follows realistic scenario with elasticity of range e = 0.25 , as in
Saez et al., (2012) and Chetty, (2012) , and Piketty, Saez (2013) .The second column is with
estimates in range e = 0.5 which is high range elasticity scenario and a third scenario is e = 1
which is well above estimates in the current literature.

Table I Linear optimal tax rates per Piketty, Saez (2013)

e =0.25 e=05 e=1
g T g T g T
Rawlsian revenue 0 0.8 0 0.67 0 0.50
maximizing rate
Utilitarian CRRA=1 u, = % 0.61 0.61 0.54 0.48 0.44 0.36
Median voter I :Z"—da“g” 0.7 0.55 0.7 0.38 0.7 0.23
Median voter I V'”:;"—"‘a“g" 0.75 0.50 0.75 0.33 0.75 0.20
very low tax country 10% 0.97 0.1 0.94 0.1 0.88 0.1
low tax country 35% 0.87 0.35 0.807 0.35 0.46 0.35
high tax country 50% 0.75 0.5 0.5 0.5 0 0.5

Source: Author’s calculation
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The first row of table 1 is Rawlsian criterion with § = 0. The second row is utilitarian criterion
with coefficient of risk aversion (CRRA) equal to one and social marginal welfare weights are

proportional to u, = % where ¢ = (1 — t)w + R where R is disposable income. Chetty (2006)

proved and showed that CRRA = 1 is consistent with empirical labor supply behavior and that is
a reasonable benchmark. First scenario with e = 0.25 shows that revenue maximizing tax rate is
80% which is higher even for the countries with highest marginal tax rate which is around 50%.
The optimal tax rate under Ultilitarian criterion is 61%. The optimal tax rate for median earner is
55% or 38% under e = 0.5 and 36% under e = 1. In the examples with very low tax country one
can see that a tax rate of 10% is optimal in a situation where g = 0.97 i.e. in a country with very
low redistributive tastes. A tax rate of 50% would be optimal in a country with g = 0.75 . A high
elasticity estimate e = 0.5 would generate tax rate of 67% above current rates in every country.
The median voter tax rate in such a situation would be 38%, Utilitarian criterion generate tax rate
of 48% in this situation. In the unrealistically high elasticity scenario e = 1 the revenue

maximizing tax rate is 50% which is about the current rate in countries with highest ﬁ ratios.

Example 2 Non-Linear taxes
In this table 2 non-linear taxes have been estimated by using this tax formulae:
equation 51
1-g
T_l—g'+£u+£c(a—1)
Table consists of three global columns with supposed elasticities (uncompensated) ¢, €
(0,0.2,0.5) and supposed compensated elasticities €. € (0.2,0.5,0.8).

Table 2 Non-linear income taxes under different uncompensated and compensated
elasticities

& =0 & =02 & =05
& = 0.2 0.5 0.8 0.2 0.5 0.8 0.2 0.5 0.8
g=20
a=1.5 0.91 0.80 0.71 0.77 0.69 0.63 0.63 0.57 0.53
a=2 0.83 0.67 0.56 0.71 0.59 0.50 0.59 0.50 0.43
a=2.5 0.77 0.57 0.45 0.67 0.51 0.42 0.56 0.44 0.37
g=0.25
a=1.5 0.88 0.75 0.65 0.71 0.63 0.56 0.56 0.50 0.45
a=2 0.79 0.60 0.48 0.65 0.52 0.96 0.52 0.43 0.37
a=2.5 0.71 0.50 0.38 0.60 0.44 0.35 0.48 0.38 0.31
g=05
a=1.5 0.83 0.67 0.56 0.63 0.53 0.45 0.45 0.40 0.36
a=2 0.71 0.50 0.38 0.56 0.42 0.33 0.42 0.33 0.28
a=2.5 0.63 0.40 0.29 0.50 0.34 0.26 0.38 0.29 0.23
g=0.75
a=1.5 0.71 0.50 0.38 0.45 0.36 0.29 0.29 0.25 0.22
a=2 0.56 0.33 0.24 0.38 0.26 0.20 0.26 0.20 0.16
a=2.5 0.45 0.25 0.17 0.33 0.21 0.15 0.24 0.17 0.13

Source: Author’s calculation

Pareto distribution is given as PDF lower CDF and upper CDF '°:

16 This part is for readers that are not familiar with basic statistics
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PDF (probability density function) :
equation 52
axg,
f X @) =
Lower cumulative distribution function (lower CDF):
equation 53

P(x,xy, a) = fx fO,x, @)dx =1 — (%)

Xm

Upper cumulative distribution function (upper CDF):

equation 54
a

° x
Q(x, Xy, @) = f Gt 2, @itz = (22)
Figure 1 Pareto distribution function with shape parameter a € (1.5,2,2.5)

2.0 2.5 3.0
2.0 2.5
2.0

15
B \ 1.0 \

1 15 0.5 \
oL e

0.0 0.piil
123456789101 123456789101 123456789101
e Mo X e Mo x e Mo x

Source: Author’s calculation

Table 3 Pareto distribution values

a=15 a=2 a=25
Percentile x 2.5
Scale parameter 1
xm
Shape parameter 1.5 2 2.5
a

Source: Author’s calculation

Table 4 Pareto distribution probability density, lower CDF ,upper CDF

a=15 a=2 a=25
pareto value
distribution
probability 0.15 0.128 0.10
density f
lower cumulative 0.75 0.84 0.89
P
upper cumulative 0.26 0.16 0.10
Q

Source: Author’s calculation

From Table 2 highest on-linear income taxes are generated in the case with high redistributive
tastes where g = 0 and low uncompensated elasticity &, = 0 and a Pareto distribution parameter
a = 1.5. Generated tax rates are : T € (0.91,0.8,0.71).Lowest taxes are generated with high
uncompensated elasticity &, = 0.5 and high &, = 0.8.Gnerated tax rates there are 7 €
(0.22,0.16,0.13) with lowest tax rate generated under Pareto shape parameter « = 2.5 and a very
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low taste for redistribution g = 0.75 .Next, follows another example with fairly non-linear U-
shaped taxes as per Diamond (1998).The formulae that we are using here is :
equation 55

;DA -g)
“lat T+ DA-g)]

Table 5 Non-linear income tax rates as per Diamond (1998) and authors own calculations

g=0 g =0.25 g=205 g =0.975
a= 0.5 1.5 5 0.5 1.5 5 0.5 1.5 5 0.5 1.5 5
e

0.2 0.92 08 055 09 075 047 086 067 038 0.23 0.09 0.03
0.5 0.86 067 038 082 060 031 075 050 023 0.13 0.05 0.01
0.75 082 061 032 078 054 026 070 044 0.19 0.10 0.03  0.01
1 0.80 057 029 075 050 023 067 040 0.17 0.09 0.03  0.01
L5 077 053 025 071 045 020 063 036 032 0.08 0.03  0.01
2 075 050 023 069 043 018 060 033 0.13 0.07 0.02 0.01

Source: Author’s calculation

Form previous table one can see that highest non-linear income taxes are generated with high tastes
for redistribution where g = 0 and Pareto shape parameter ¢ = 0.5 and with labor elasticity e =
0.2.Gnerated tax rates are T € (0.92,0.88,0.55) for Pareto shape parameters a € (0.5,1.5,5).For
the same eclasticities and Pareto shape parameters but with very low almost non-existent
redistributive tastes generated low tax rates are: 7 € (0.23,0.09,0.03) respectively. On a very high
(unrealistically high) labor elasticities generated are tending to zerot — 0 .

Conclusion

This paper made attempt to review the past and the current literature on the optimal tax theory,
empirical and theoretical. The developments of the tax theory have improved the tax policies in
the past. The motivation of the original Mirrlees (1971) paper was to provide a framework for
which to derive an optimal structure of tax rates, which turned out to be flat for a broad range. Or
as Mirrlees said :“I must confess that I had expected the rigorous analysis of income-taxation in
the utilitarian manner to provide an argument for high tax rates,” Professor Mirrlees wrote. “It has
not done so.” .The points made by Mirrlees which are also support by the numerical results in this
paper include: Linear tax schedule is desirable, except supply of highly educated labor is much
more inelastic from the utility function, and especially negative income tax is recommended for
the workers that earn lower than some level, Income taxation is of no use when battling inequality,
Some complementary taxes for the income tax will be of use here...such as taxes that depend on
the time spent at work and workers ability and the income from such labor. The problem lies here
as Mirrlees wrote:” but if it is true, as our results suggest, that the income tax is not a very
satisfactory alternative, this objection must be weighed against the great desirability of finding
some effective method of offsetting the unmerited favors that some of us receive from our genes
and family advantages”. So, in our opinion also as the analysis proved that not always implemented
tax rates would be justified theoretically. Namely, optimal tax rates as this paper shows depend on
redistributive tastes of the supposedly benevolent social planers. The marginal social welfare
weight on a given individual measures the value that society puts on providing an additional dollar
of consumption to this individual.As the numerical solutions in the non-linear optimal tax rates
showed that high tax rates are obtained when there unrealistically low uncompensated and
compensated elasticities, also the shape parameter of Pareto distribution must be lower. For high
tax countries e.g. countries with highest tax burden around 50% the area that provides such high
tax rates is where compensated elasticity is between 0.2 and 0.5 and uncompensated elasticity and
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unrealistically high compensated elasticity between 0.5 and 0.8 but medium redistributive tastes
g = 0.5. Or alternatively, if uncompensated elasticity is high €, = 0.5 than also the taste for
redistribution must be high e.g. § € (0,0.25).For low tax countries the area where those taxes are
provided is in high Pareto distribution parameter and very low taste for redistribution. These are
very loose results and are conditioned by themselves and their combinations. In turn there is not
straightforward solution to the optimal linear or non-linear labor income tax problem.
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Abstract

Business pioneering has always been perceived as a critical factor for success, or a competitive
advantage that almost every entrepreneur strives for. By definition, business pioneering includes
seeking for opportunities, changes, challenges, gaps to be filled, and not being afraid to lead on
and take a stand when needed. Accordingly, business pioneers enjoy the greatest level of success,
loyalty, and all the benefits brought by being an innovator and leader. However, business
imitation strategies have proven to bring success too. The scope of this research paper is to
outline the difference between pioneering and imitation and prove that business imitation
strategies result with success. Furthermore, a literature review was carried out for this paper aim
in order to sehow how business imitation can help companies from different industries during
the most difficult times of the pandemic crises. At the same time, the importance of
entrepreneurial and managerial skills is summarized too since they are a lead to successful
strategy implementation and long-term incorporation.

Keywords: marketing strategies, business imitation, business pioneering
Introduction

We live in a complex society surrounded by constant need for innovation. No matter the area of
life considered, the surrounding simply worships innovation as the only solution for each
problem or challenge. Furthermore, the business world sees innovation as the only key to success,
growth, or even sustainability. The innovation and innovators are the so called “first movers”,
the ones that introduce new products and/or services, the gurus, and the titans everyone follows.
At least, until recent, this was majorities’ stance when looking at the literature, reading reviewed
business research papers or articles, or even when looking at the world’s successful businesses.

Business imitation is just a step behind as the term indicates, but the number of companies
generating huge gains using it is enormous and still increasing. Imitation in the business world
has been perceived as a safe path to follow, learning from the mistakes or failures of the
innovator, less time spent, and less money invested. This doesn’t mean that business imitation is
a cheap process. Imitation, to be successful and sustainable on a long run, it has to include some
innovation. At least organizations implementing business imitation strategies have to wisely
chose what to imitate and be creative in the process of doing it so, in order to avoid legally
charges and succeed on the market. They are the followers who swoop in at the market with the
improved version.

Innovative companies have been seen through every industry, from technology, healthcare,
transportation and energy to consumer goods and services, media and telecommunication. Some
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recognizable innovative companies are Apple, Amazon, Microsoft, Tesla, Mi, Facebook, CisCo,
Pfizer, etc. All of them prioritize innovation, support it through funds and talent, ant transform it
into results. The same stands for the business imitation among organizations too, including
Instagram, Alando, Xiaomi, Google home, FedEx, McDonalds, Visa, Walmart, Coca Cola and
many more. [t is interesting to note that even innovative organizations have made some imitation
in their existence too. They do not rely purely on innovation. Furthermore, the innovation and
imitation strategies are seen among not so popular organizations as well, such as supermarkets,
beauty salons, textile manufacturers, and retail companies too.

Imitation and innovation are processes that happen simultaneously and

Business innovation

Innovation as a term comes from the Latin word “innovatio” meaning renewal, but its definition
is in constant change and there isn’t one commonly accepted. The term itself in the business can
be used either for the outcome or the process, and in order to avoid the confusion, one popular
view outlines innovation as a term defining the business outcomes as “a new or improved product
or business process (or combination thereof) that differs significantly from the firms’ previous
products or business processes that has been introduced on the market or brought into use by
the firm”. Correspondingly, innovation activities refer to the business processes which “include
all developmental, financial and commercial activities undertaken by a firm that are intended to
result in an innovation for the firm”. (OECD/Eurostat, 2018)

Fundamentally, innovation is a process of change, an introduction of something new, that can
happen in any stage of the business, no mater if the business is in its introduction or maturity
phase. Furthermore, the innovation process can happen in any organizational level in the
business, and on any field, including products, services, and processes. (Nowodzinski &
Wierzbicki, 2019) More importantly, it is a big process which creates value and competitiveness,
and shows a link with the growth, standard of living, jobs, and profits. As a result, entrepreneurs
see it a s a way to stay in the game, or link with growth, creativity, design, exploitation, change,
failure, entrepreneurship, customers, knowledge, and society.

The list of innovators is big enough and the analysis of their growth show the importance and
advantage that business innovation offers. On Picture 1 is the list of 50 most innovative
companies during the year of 2021. Their innovation readiness is evaluated on ten dimensions
including innovation ambition, innovation domains, innovation governance, performance
management, organization and ecosystems, talent and culture, idea to market fit, portfolio,
funnel, and project. The score of these dimensions is total of 100, but 80 is considered to be
threshold for readiness. (Torkington, 2021)

Picture 1: 50 most innovative companies
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And this year’s readiest innovators? Meet
2021’s 50 Most Innovative Companies.

Rank: 1-10 Rank: 11-20 Rank: 21-30 Rank: 31-40 Rank: 41-50
€ 2epie €®) siemens ) Toyota €) xizomi @) inditex
© Aphabet (12 J1c €) salesforce €) wea @ Moderna
o Amaron @ Facebook @ Walmart @ Fast Retailing o Philips
o Microsoft @ Alibaba @ Mike @ Adidas Q Disney
o Tesla G Oracle @ Lenove e Merck & Co. o Mitsubishi
o Samsung @ Dell 0 Tencent e MNovartis 0 Comcast
o 1BM Q Cisco Q Procter & Gamble Q Ebay Q GE

o Huawei 0 Target e Coca-Cola o PepsiCo o Roche
O sony 0 we €5) Abbott Labs €D) Hyundai (D) astrazeneca
@ Pizer @ Johnson & Johnson 0 Bosch Q SAP @ Bayer

Source: (Torkington, 2021)

It is important to point out that usually innovation is linked with invention, which comes naturally
but should not be seen as one that cannot exist without the other. By definition, invention is
“creating something new that has never existed before”. (Pearsall & Hanks, 1998) Meaning,
invention is a process with which it is created something that has never been desired before, and
the idea can be patented. Therefore, invention can become innovation if transformed into
something that will fulfil customers’ need or add value to them. However, innovation don’t need
the invention to be original. For the innovation to happen, it has to be driven by several driving
factors, including emerging technologies, competitors’ actions, new ideas, and emerging changes
in the external environment. Technologies of course are seen as a driving factor for innovation
since they are the basis for every business product, service, and/or process. Business innovations
arise from the competitors’ actions too, because in most cases they are the benchmark for any
persuasion. Also, innovations happen from new ideas and differently from the past when there
were few people or a company department, ex. R&D, working on new ideas, today companies
include everyone in the process. Every idea is welcomed to be shared and analysed for further
opportunity. Last but not least, the external environment is strong driving factor for business
innovation too since every change in it affects the entire organization, including the political,
technological, economic, cultural, and technological environment. Business organizations must
analyse the pros and cons of undertaking any strategy, and the same stand with the innovation
strategy too. The innovation process for sure comes with the advantage of being a first mover,
profitability, possibility for exclusivity, and growth. However, it is important to note that the
business innovation comes with high prize of trials and errors, failures, and it takes time to
happen. As a result, the bigger the advance of the business innovation, the greater the possibility
for business imitation.

Business imitation

Looking for a definition of the term imitation is far more complex than looking at the definition
of innovation. Not that there isn’t any general or widely used one, but there are numerous
definitions for imitation from different approaches regarding the areas of concern, ranging from
approved to legally abandoned. Cambridge Dictionary defines imitation as “something copied,
or the act of copying”, or “an occasion when someone or something imitates another person or
thing”, or “made to look like something else”. (Cambridge Dictionary, n.d.) However, each
research areas goes beyond the basic definition and looks for a definition in its field. For example,
biologists see imitation as behavioural copying, psychologist see it as demonstrative behaviour
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not seen by the imitator when it is performed. (Zentall, 2006) Economists see imitation as a
generator of competitive movements, but also as a rational decision made regarding the available
information. (Banerjee, 1992) (Tirole, 1990) For marketing researchers, imitation is forgery of
the characteristics of a product. (Carpenter & Nakamoto, 1989)

Imitation as a strategy has been widely used in all areas of todays living as a way of safely
approaching challenges. As such, business imitation is no different, and as many researchers state
it has been used for making the right decision, ensuring success when entering a market or
industry, and aiming for sustainability. (Levesque & Shepherd, 2004) Instead of looking at the
imitation with negative connotation, marketers respect the innovation and see it as an alternative
way of using the existing, making it better, fulfilling business goals less risky and less costly.
The fact is that innovation stimulates imitation to follow, so marketers go beyond and even
develop business imitation strategies for organizations to follow. The imitation strategies that
organizations follow are not defined differently than the strategy itself. It is simply stated as
imitation strategy because it imitates, or mimics, other organization in some of their processes or
activities. Usually, organizations implement and follow imitation strategies when developing the
marketing mix. It could be used when developing the product, its characteristics and the target
market it is aimed at, when establishing the price range, choosing the type of promotion to peruse
in order to gain more target audience, or choosing the different distribution channels in order to
get the products closer to its audience or even with the establishment of the inter-organization
distribution.

When looking at the imitation strategies’ researchers analyse the organizations homogenization
before looking at the type of the imitation. Imitation strategies have different approach and affect
in organizations operating in public sector, private sector, pharmaceutical industry, service
industry, etc. Further on, there is difference if the imitation is done intentionally and
unintentionally. According to the Imitation matrix presented in Fig 1, business imitation
strategies can be creative, partial, or total.

ﬁ _____________________ U Partial |
e : imitation
£ :
@ -
]
:_ Creative
: imitation
Innovation | : I\
B Intentionality + D

Figure 1. Imitation matrix (Bourkha & Belfellah, 2017)

As the matrix shows, organizations can develop total imitation strategies which focus on
destruction of the innovator advantage and result with profit primarily from avoiding the R&D
investments. Organizations that implement partial imitation strategies usually choose which
characteristics from the innovator to adopt and include partial differentiation or homogenization
in their processes. The creative imitation strategies are also considered as adoption strategies
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where the imitators take only knowledge and information from the innovator, and use it to
intelligently duplicate the product, service, process and/or idea.

All those types of imitations arousing in the competitive market just prove how the process of
imitation itself can be innovative for any organization. Even if the first idea, product, or service
is born with the process of innovation, the innovator itself can use the imitation strategies in order
to improve it, place it on other market, offer it to other target group, adjust it based on new
technology, and so on. This continuous process is better presented through the spectrum of
innovation, invention, and imitation shown on Figure 2.

INVENTION
INNOVATION

‘ IMITATION

INVENTION INNOVATION IMITATION

Figure 2, The Spectrum of Invention, Innovation, Imitation, (Sidik)

The spectrum shows that invention, innovation, and imitation are an ongoing process happening
within and outside of organizations. It further shows that each process aims at higher added value
either by imitation, which is making something (partially, totally, or creatively) that already
exists, by invention which is discovering something completely new, or by innovation which is
discovering something new in order to create something relatively new.

Another fact that gives positive connotation to the imitation strategy is the existence and
effectiveness of the market entry strategies that organizations use in order to expand on global
level. All market entry strategies are an example of imitation: franchise, joint ventures,
managerial contracts, and mergers and acquisitions. Even though, they all have their differences
in terms of organization establishment and operation, they all have strict rules to follow involving
exactly the same products, services, or processes. For example, franchising which is still one of
the most popular strategy used among global leaders, involves agreement between two entities,
binding the franchisee to use same logo, name, packaging, operational strategies, marketing
strategies, etc. There are binding rules for the franchisor too, which include sharing know-hows
for the organizational operations, knowledge, and technology. Managerial contracts are not so
different either when it comes to imitation strategies in their operations. This strategy involves
sharing management and marketing processes including planning, recruitment, training, public
relations, and some financial processes too. Mergers and acquisitions are another strategy that
involves imitation to some level since the involved entities combine and share their resources to
establish new organization which will grow their new project. All those expansion strategies are
implemented with some level of imitation, and they all aim at gaining market share, competitive
advantage and growth. (Muresa, 2018)

Success using business imitation
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Traditionally, there is no doubt that innovation and invention are the key to success and driving
force in any industry on any organizational level, both for the organization itself and the economy
as a whole. For that matter it is important to mention some world innovative leaders such as
Apple, Microsoft, Google, Tesla, Lego, Amazon, Pfizer, Cisco, lkea, Mi, etc., that enjoy
competitive advantage, success, and profit.

It is important to note that organizations that use imitation doesn’t mean that they use it
exclusively in their entire existence. As mentioned in the previous section and in the Imitation
matrix, there is difference in the use of imitation depending on the level and what part.
Organizations that use imitation strategies at the beginning, or as a steppingstone, and shift to
innovation on long run will sustain on the competitive market and are most likely to even surpass
the innovator. A good example of organizations that literally cloned others and succeeded are
todays popular Instagram stories and Snapchat, Sega and Nintendo, Alando and eBay, Xiaomi
and Apple, Google Home and Amazon Echo, and FedEx and UPS, (Zaleski, 2017). There are
organizations that successfully used imitation strategies for certain product, such as Coca Cola
which copied diet cola from RC Cola, Visa, Master Card and American Express copied from
Diners Club. McDonalds fast food chain is example of imitation strategy of a system, which
copied it from White Castle that invented the fast-food chains in 1921. (Shenkar O. , 2010)
Moreover, imitation strategies are widely used by the innovators too, with which they overcome
challenges, modified their products or processes, or even differentiated its products and gained
customers. Looking at the high-tech industry Apple is one of the innovators that used imitation
when developing even three of the most dominative products: MP3 player, iPod, and iPhone.
Both Facebook and Google also didn’t come first on the market, but for sure they gained and
sustain great competitive advantage.

The list of well-known brands and companies is huge since imitation doesn’t only mean exact
copy of product, service, or idea. It can be partial or creative imitation too, of a managerial
process, marketing mix, operational performance, development process, etc. In fact, besides the
list of biggest world leaders which prove that imitation can lead to success, there are numerous
smaller, or not so known companies, that use imitation strategies for their operations and
sustainability on the market. Most of them are part of the textile, food, tourism and hospitality,
beauty, and even retail industry.

Business imitation during pandemic

The pandemic with Covid 19 touched every aspect of organizational operations on every part of
the world. Organizations, no matter the industry or size, were put to a corner and pushed to find
new ways and opportunities in order to survive the new reality of uncertain, complex, and volatile
environment. Organizations that have dealt with crises were put under pressure to adapt their
business models and strategies so that they can remain present on the market. During the past
two years, a lot has changed. Organizations were shut down, people were fired, others shifted
and worked from home. Everyone was asked to reconfigure its assets and adapt.

Strong organizations with developed R&D sectors and available assets prioritized innovation in
order to unlock the postcrisis growth. It is interesting to point out that although three quarters of
the organizations state that innovation is their priority, during the pandemic only 20% of them
were ready and equipped to innovate, and they recover even more quickly from the pandemic.
Few of them are Apple, Pfizer, Tesla, Samsung, Sony, Huawei, etc. (Torkington, 2021)

Looking at the big picture, according to a research conducted by the McKinsey & Company, the
focus of executives during the pandemic is mainly on maintaining the business continuity by
cutting costs, and improving productivity. The research also included questions regarding their
readiness to capture new growth opportunities, and the results show that only 21% of the
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surveyed are focused on the new growth. The majority, or 47% are focused on the business core,
41% on the efficiency, 27% on the organizational health. Furthermore, the results of the research
show that the executives believe that once the pandemic is stabilized, their organizations will
return to innovation related strategies. The researchers point out that only the pharmaceuticals
and medical products showed interest and focus in innovation. The responds are shown in Figure
3. (Am, Jorge, Furstenthal, & Roth, 2020)

Figure 3. Commitment to innovation has decreased as companies work through the COVID 19
crisis and focus on short-term issues

Commitment to innovation has decreased as companies work through the

COVID-19 crisis and focus on short-term issues.

Share of executives who list each action as the No. 1 or No. 2 priority precrisis vs today, %

A Precrisis normal B Today € End of health crisis D Economic recovery

Innovation M&A Organizational health Efficiency Core
I I .. |
3 3 1312
A B C D A B C D A B C D
Time period
McKinsey
& Company

Source: McKinsey Innovation through Crisis Survey (Am, Jorge, Furstenthal, & Roth, 2020)

The other organizations, followers, don’t sleep and until the crisis pass, but shortly after the first
movers they implement business imitation strategies of the already tested innovation and offer
total, partial, or creative imitation in their field. During the pandemic mostly the business
imitation took place in the e-commerce, technology management, strategy, and marketing field.
There was a huge shift to online shopping by the people, so the organizations that weren’t already
online, reacted quickly and implemented the already present e-commerce strategy. Not only
shopping, but education also was shifted online. The first movers were already present and
offered online classes and activities, but followers had to act quickly and imitate their strategy.
Mergers and acquisitions also took place among the organizations as a way to survive the
pandemic, but as mentioned previously, they are a type of business imitation strategy since it
involves two or more organizations sharing their knowledge and resources. There is a huge
evidence of business imitation strategies used in the health industry during the pandemic, from
organizations that developed the vaccines to hospitals, health systems, pharmacies.

Business imitation strategies during the pandemic are noticed and preferred among the small and
medium enterprises, which are the backbone to every economy today. Besides going online with
their activities, SME followed already tested strategies and entered other markets, used creative
marketing activities to gain bigger target customers, used digital tools to analyse operations, etc.
(Engidaw, 2022) The social media, such as Facebook, Instagram and Google, were constantly
implementing and offering new tools for SME to use in order to sustain on the market. Everyone
in need could take advantage of the already available digital tools for marketing its products,
processed, services or ideas, for entering a new market. All of this is a business imitation that
happens on a daily basis on today’s challenging and competitive market. Even the governments
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imitate each other when implementing new strategies to deal with the pandemic and the
challenges it imposes.

Concluding remarks and recommendations

The relationship between imitation and innovation has been studied by numerous researchers. In
the literature business innovation has been recognized and linked with sustainability and
successful operations for decades. (Colombo, 2008; Mustar, Wright, & Clarysse, 2008;
Colombelli, Krafft, & Vivarelli, 2016) Innovation as mentioned at the beginning of this paper
means creating something new by recognizing a need, or even creating one, that hasn’t been
fulfilled yet. However, every first mover has its follower, so the negative conotation for business
imitaion has changed, it it has been welcomed in this continuously emerging and chanlenging
living. Organizations that use business imitation as strategy donesn’t mean that they do an exact
copy of everything the innovator does. The business imitation strategies organizations use can
be either total, creative, or partial. Further more they can be implemented on products, services,
processes, ideas, operations, marketing activities, management activities etc.

The author Sylvie Geisendorf even proposed a model in order to fill in the gap between imitation
and innovation, which had undergone over 1000 runs of simulations. The results showed the
economies thrive best when there are new ideas flowing in and the first movers are in a clear
advantage. However, the followers are taking advantage of the innovation quickly, and even in
a situation of a total imitation, profits are high. The results proved that imitation pays off, but the
best performance is when there is a partial imitation, or creative, since it takes heterogeneity out
of the competitive markets. Furthermore, the imitation still needs innovation for a prosperous
success, and vice versa. (Geisendorf, 2009)

The literature review clearly points out the need for business innovation on today’s complex
markets, but also the importance of business imitation too. Kotler, the well-known father of
marketing, states that the solution to competitiveness and market share retention can be solved
with innovation, but the practise shows that even leaders cannot follow the same innovation
strategy all the time at every level of their operations. Businesses recognize imitation as a
winning strategy when markets are in a growth stage, technology is uncertain, entry barriers are
low, products have a short lifecycle, imitation helps with the distribution of the product thereof
ensuring a greater availability. (Krzakiewicz & Cyfert, 2018)

Given this a question can arise if the organization should wait and imitate? Yes and no. The
successful imitators don’t wait. The so-called followers continuously search for new ideas away
from their industry, away from their home market, and usually come up with a creative imitation
on the market. By doing so they even can beat the innovator who is still in investments phase
with higher costs. (Shenkar O. , Defend Your Research: Imitation is more valuable than
innovation, 2010)

Should an organization imitate or innovate? Are an organization imitator or innovator? There
isn’t one answer to any of these questions. One thing is clear for sure, imitation does pay off. An
organization or any entity can an imitator and innovator at the same time, an innovator
implementing business imitation strategy, an imitator undertaking innovation process, pure
innovator, pure imitator, or creative imitator, and still gain competitive advantage and succeed
on the market.
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Abstract

In this paper, we simulated the effect that the economic and social crisis caused by the outbreak
and spread of the Coronavirus has had on bussinesses in N. Macedonia, focusing on three
questions. First, how did the virus affected the Macedonian economy? Second, how much has
the labor market and employment, ie unemployment changed during the crisis? And third, what
challenges did the companies face and how did they respond to it?

Key words: employment, Covid-19, recovery, companies, N.Macedonia
Introduction and Literature Review

The COVID-19 (coronavirus) pandemic has taken a drastic human toll, and the economic and
social impacts of the pandemic are reverberating globally. Through a combination of new
projects, restructuring and emergency components of existing projects, and deployment of our
disaster finance instruments, the World Bank Group’s response is targeted in four key areas:
Saving lives threatened by the pandemic; Protecting the poor and vulnerable; Helping save jobs
and businesses; Working to build a more resilient recovery. Given the rapid spread of COVID-
19, countries across the World have adopted several public health measures intended to prevent
its spread, including social distancing (Fong et al., 2020). The goal of these measures is to
facilitate a “flattening the curve,” that is, a reduction in the number of new daily cases of COVID-
19 in order to halt their exponential growth and, hence, reduce pressure on medical services (John
Hopkins University, 2020). The spread of COVID-19 has resulted in a considerable slowdown
in economic activities. According to an early forecast of The World Bank (2020), global GDP in
2020 relative to 2019 is forecasted to fall by 5.2%.

Similarly, the OECD (2020) forecasts a fall in global GDP by 6 to 7.6%, depending on whether
or not a second wave of COVID-19 emerges. In its latest forecast, the International Monetary
Fund (2020) projected a contraction of 4.4% in light of the stronger than expected recoveries in
advanced economies which lifted lockdowns during May and June of 2020. A large number of
studies document the effects on the variables of hours of work and job losses (e.g., Kahn et al.,
2020). To understand the potential negative economic impact of COVID-19, it is important to
understand the economic transmission channels through which the shocks will adversely affect
the economy. According to Carlsson-Szlezak et al. (2020a) and Carlsson-Szlezak et al. (2020b),
there are three main transmission channels. The first is the direct impact, which is related to the
reduced consumption of goods and services. Prolonged lengths of the pandemic and the social
distancing measures might reduce consumer confidence by keeping consumers at home, wary of
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discretionary spending and pessimistic about the long-term economic prospects. The second one
is the indirect impact working through financial market shocks and their effects on the real
economy. Household wealth will likely fall, savings will increase, and consumption spending
will decrease further. The third consists of supply-side disruptions; as COVID-19 keeps
production halted, it will negatively impact supply chains, labor demand, and employment,
leading to prolonged periods of lay-offs and rising unemployment. It is also important to
understand the processes that generate recoveries from economic crises. (Carlsson-Szlezak et al.,
2020a) The pandemic is heavily affecting labour markets, economies and enterprises, including
global supply chains, leading to widespread business disruptions. (Serafimova, M., Stefanoska,
B., 2021)

Economic impact of COVID-19 crisis

The coronavirus pandemic (Covid-19) not only caused a health crisis, but also caused human
behavior and critical habits, and thus caused changes in the economy. The crisis caused by Covid-
19, in the world, but also in the countries in the region, most affected the tourism sector, as well
as other sectors related to tourism, ie catering, handicrafts and transport, but also delayed
investments in construction and other numerous investment projects in both the public and
private sectors. (Anadolia Agency AA https://www.aa.com.tr/mk) The rapid spread of the Covid-
19 coronavirus has disrupted global economic trends. In general, the economic shock caused by
the coronavirus affects through two channels: Decrease in the supply of goods and services due
to disrupted supply chains and Decrease in demand for goods and services due to increased
uncertainty, investment restraint and cautious behavior in consumers.(Finance Thin, Policy Brief
no. 39https.://www.financethink.mk/wp-content/uploads/2020/11/PB39.pdf) All the countries in
the world faced huge consequences for their economies. Factories and shops were closed, and
some sectors were particularly affected as a result of the closure of borders. (Serafimova, M.,
Stefanoska., B., 2021)

Three-quarters of employees and companies in N.Macedonia are affected by the economic crisis
in 2020 caused by the spread of Covid-19. The situation of the self-employed and micro-
businesses was additionally critical. The most common mechanism used by employers to adjust
to the corona crisis is to reduce wages and cut off any additional payments. The unemployed lost
hope of finding work, and their household income declined. The COVID-19 crisis hit the
economy after years of unprecedented export growth, worsening expectations that both net
exports and FDI would continue to make a positive and increasing contribution to economic
growth in the short to long term. Hit hard by the pandemic, the economy slipped into recession
in 2020, with gradual recovery in 2021.

Figure 1: Contributions to annual GDP growth Figure 2: Actual and projected poverty rates
and real GDP per capita
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Source: N.Macedonia State Statistics Office and World Bank calculations
https://thedocs.worldbank.org/en/doc/d5f32ef28464d01f195827b7e020a3e8-
050002202 1/related/mpo-mkd.pdf

The pandemic has had a negative impact on overall economic activity in North Macedonia.
(Fig.1&Fig.2) A GDP growth in 2021 was forecasted to 3.5%, compared to GDP 2020 decline
by -4.5%. Exports of goods and services fell by 10.9% in nominal terms, while imports declined
by 10.5%. Household final consumption decreased by an estimated 5.6% in 2020. The
unemployment rate declined throughout 2020, reaching 15.9% in the second quarter of 2021.
(https://www.fairwear.org/covid-19-dossier/worker-engagement-and-monitoring/country-
specific-guidance/covidl 9-north-macedonia/) The government implemented a strong fiscal
response to mitigate the crisis impact on households and firms. The fiscal deficit rose to 8.2 %
of GDP in 2020 while the public debt level rose sharply to 60.2 % of GDP. Cumulative output
losses for 2020 and 2021 are estimated at EUR 3.7 billion. Based on more recent projections, the
National Bank forecasts a 17.1% decline in exports of goods and services in real terms.

The economy resumed growth in 2021 helped by robust external demand and unlocked private
consumption. Yet, while outlook for the near term remains positive, continued containment
measures, a slow vaccine rollout, and unresolved structural bottlenecks pose challenges. Weak
human capital development, and a low labor participation rate, have led to underutilized labor
resources amidst demographic decline. Further, state involvement in the market through direct
ownership, tax exemptions, and subsidies remains high. Growth is expected to continue in 2022
as the economy

gradually starts to stabilize.

Macedonian labour market (2019-2022)

The labor intensity was an important company characteristic explaining the variation in COVID-
19 and post-COVID-19 growth rates, however the labor considerations arise as a long-term
problem in the Macedonian economy. The COVID-19 impact has put in the spotlight the labor
intensity and labor market constraints, which factors are also relevant for long-term labor
productivity. (https.://www.financethink.mk/wp-content/uploads/2021/01/The-potential-of-
export-oriented companies-to-contribute-to-post-COVID- 19-economic-recovery-in-North-
Macedonia-1-4.pdf)

Figure 1: Active population in the Republic of Northern Macedonia Results of the Labor Force

Survey, 2021
amploymant

47.8%

unemployment
15.9%

activiiy rate

0 56.2%

Source: Autors work according to State Statistical Office, 2021

In the second quarter of 2021, the active population in Macedonia is 945,412 people, of which
795,271 are employed and 150,141 are unemployed. The activity rate in this period is 56.2, the
employment rate 47.3, while the unemployment rate is 15.9. show the data of the State Statistical
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Office. (State Statistical Office). (Fig.1) As of 31.12.2020, 17026 unemployed persons were
registered on the basis of employment inflow, for which the termination of the compulsory social
insurance was registered in the period after 11.03.2020, ie in the period of the crisis caused by
the COVID-19 virus. As of 31.12.2021, 16073 unemployed persons were registered on the basis
of employment inflow, for which the termination of the compulsory social insurance was
registered in the period after 11.03.2020, ie in the period of the crisis caused by the COVID-19
virus. As of 28.02.2022, 15755 unemployed persons were registered on the basis of employment
inflow, for which the termination of the compulsory social insurance was registered in the period
after 11.03.2020, ie in the period of the crisis caused by the COVID-19 virus. (Fig.2)

Figure 2: Unemployment from 2019-2022
ﬁ Dec. 2019 Dec. 2020 Dec. 2021 Feb. 2022

Unemployed 101748 156432 130982 127037
Other job
seekers 87463 89211 54638 50395

Source: Autors work according to The Employment Agency of the Republic of Northern
Macedonia https.//av.gov.mk/pregled-na-evidentirani-nevraboteni-lica-vo-2007-2016-

godina.nspx

Workers who suffer a loss of employment find themselves either “unemployed” (actively
searching for new jobs) or “inactive” (withdrawing from the labour market because they are not
available to work and/or do not search for a job). (Serafimova, M., Stefanoska, B., 2021) SSO
data show that 59.1 percent of employees, ie 469,733 people are men, while 40.9%, or 325,538
are women. Of the unemployed, 95,883 are men and 54,258 are women. (Fig.3) The number of
inactive population in the country is 736,450, of which 275,646 are men and 460,804 women.
The total number of able-bodied population in the country in the second quarter of the year was
1,681,862. If we analyze the data by age groups and by gender, it can be noticed that most of the
working age population is aged 25 to 49 years (627,927), and consequently the number of
employed and unemployed is the highest in that age group - 534,498 employees and 93,429
unemployed are at that age. Of those 534,498 employees, 304,570 are men and 229,928 are
women. Regarding the unemployed 93,429 people aged 25 to 49, 56,978 are men and 36,451 are
women. (https.//www.fakulteti.mk/news/0309202 1/vo-makedonija-ima-150-141-nevraboten-od-
koi-93-429-se-na-vozrast-od-25-do-49-godini)

Figure 3: Unemployed by gender Figure 4: Employed by economic status, December
2021

Source: Autors work according to State Statistical Office, 2021

When it comes to inactive population, the most numerous are those aged 65 and over (244,771),
followed by those aged 15 to 24 (175,664), those aged 50 to 64 (167,737) and last those aged 25
to 49 (148,278). The analysis of the data on the employees according to the sectors of activity
and the type of ownership of the business entities shows that 597,741 persons work in business



[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

entities in private ownership, while 197,530 in entities in other ownership. The largest number
of employees is in the processing industry sector (156,256), followed by the wholesale and retail
trade sectors; repair of motor vehicles and motorcycles (120,782), agriculture, forestry and
fisheries (93,072), etc. The number of employees in education is 50,567 people. Out of the total
number of employees 795,271 in the country, 651,591 are employees, 35,554 are employers,
73,081 are self-employed and 35,044 are unpaid family workers.

Impact of COVID-19 on Macedonian companies

In a period of uncertainty and with insufficient official data on the level of business losses and
interruptions for Macedonian companies, the Organization of Employers of Macedonia (ORM)
and the Business Confederation of Macedonia (BKM), with the support of the International
Labor Organization (ILO), and in in cooperation with the European Bank for Reconstruction and
Development (EBRD), conducted a joint survey. The aim was to gather evidence of the impact
of the pandemic on corporate performance and resilience, as well as to identify appropriate
support measures that would be most useful for companies to overcome the crisis.

The crisis caused by COVID-19 seriously affected about 82 percent of the surveyed companies,
which reported significant financial losses and temporary cessation of their business operations.
About 43 percent of the companies surveyed saw their revenues fall by more than 50 percent,
while 11 percent temporarily closed their businesses. Micro-enterprises showed the highest
vulnerability, 50 percent of micro-enterprises reported halving their revenues, and 19 percent
reported closing their businesses. Although large companies showed greater resilience (none
reported temporary closure), many (48 percent) still saw revenue fall by more than 50 percent.
Most of the companies that reported a decline in revenues operate in the sectors affected by the
government ban on working and curfews, especially transport, storage services, accommodation
and food services; construction, trade and professional, scientific and technical activities.
Companies identified several common challenges affecting their business operations, including
declining demand for products and services (45 percent), weaker trust in supply chain partners
(38 percent), and downtime (35 percent). These challenges mainly affected the profitability and
turnover of enterprises (90 percent), followed by reduced productivity and inability to achieve
business goals for 2020 (78 percent).

Figure 5: The impact of Covid-19 on company revenues, 2020

Source: Enterprise survey made by BKM, ORM and ILO

Most businesses (82 percent) are significantly affected by the pandemic, with revenue losses of
more than 20 percent. A significant proportion of businesses surveyed (43 percent) reported that
the pandemic significantly reduced their revenue by 50 percent or more (Figure 5). For an
additional 28 percent, revenues fell by 20-50 percent, while 11 percent temporarily closed
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businesses. In contrast, about 3 percent of companies surveyed reported revenue increases, and
for 10 percent of them, the revenue decline
was very small. (International Labour
Organization, Business confederation of
Macedonia, Organization of employers of
Macedonia 2020)

Figure 6: Impact of Covid-19 on
s

enterprise

Source: Enterprise survey

Regarding the impact of COVID-19 on the profitability of enterprises, 87 percent of enterprises
reported a decrease in profits, followed by 85 percent of enterprises with loss of revenue. About
78 percent of firms reported productivity decline and inability to meet business targets for 2020
(Figure 6), while 47 percent of firms reported no change in IT spending, although many firms
faced declining logistics costs. (45 percent of respondents).

Figure 7: Measures by companies in relation to their employees

Source: Enterprise survey

Figure 7 shows that the most commonly applied measure by companies in relation to employees
is the reduction of working hours, which is implemented by 69 percent of companies. This is
followed by paid leave (43 percent). About 9 percent of companies said they simply laid off
employees. SMEs are more likely to lay off employees (11 percent of both categories did), while
only 7 percent of micro-enterprises and 8 percent of medium-sized enterprises laid off. This
seems a bit counterintuitive, as micro-enterprises reported the biggest revenue cuts and laid off
the least number of workers, but this can be explained by the fact that self-employed employees
dominate the micro-firm structure, so the owner has no one to fired.

Recovery
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While the Covid-19 crisis is unique in many dimensions, two aspects are worth highlighting:
first, its heterogeneous impact across sectors, regions, workers, and firms (Puy and Rawdanowicz
2021, Bloom et al. 2021, Crossley et al. 2021); Second, the presence of an unprecedented level
of uncertainty both on the epidemiological and economic side, which has only started to decrease
recently thanks to vaccine developments (Altig et al. 2020, Ahir et al. 2021). An uncertain
recovery path generally makes firms more cautious, possibly retarding their investment and
hiring decisions.

Since the beginning of the COVID-19 crisis in the Republic of North Macedonia, the future is
still uncertain. While the various vaccines give cause for optimism, mutations in the virus and
new information from the World Health Organization about the likely persistence of the
pandemic in 2021 are cause for concern. In the late summer of 2021, the country was hit by a
new and strong wave of COVID-19 — in large part a result of very low vaccination rates. By
October 31, 2021, 38% of our country’s entire population had been vaccinated, and 35% of the
country’s population had received two doses of vaccine.

During the pandemic, all efforts are aimed at overcoming the crisis by preserving jobs, helping
the most vulnerable groups, maintaining the functioning of companies. Human capital and
human health is a priority. (https:/www.mtsp.gov.mk/covid-19-ns_article-shahpaska-
zacuvuvanje-na-rabotnite-mesta-pomosh-za-ranlivite-kategorii-gragjani-i-odrzuvanje-na-
funk.nspx) A robust recovery is underway despite a prolonged adverse pandemic impact.
Continued government support measures helped mitigate the impact on households and firms
but are further increasing public debt—now above 62 percent of GDP. As the recovery takes
hold, carefully balancing the withdrawal of fiscal support to restore public finance sustainability
with structural and institutional reforms is key. The central bank will also need to find the right
balance between supporting domestic demand and responding to rising inflationary pressures.
(World Bank, 2021) The government continuously supports the real sector for dealing with the
crisis through economic measures. The goal is to preserve as many jobs as possible for the
citizens and to help the economy!

Figure 8: Firms recovery expectations before and after the vaccine announcement

Recovery 2021 Recovery timing
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Source: https.//voxeu.org/article/impact-covid-19-firms-and-role-vaccines-recovery-
expectations

Figure 8 shows the differences in firms’ recovery expectations before and after the vaccine
announcement. The left panel indicates that the share of firms expecting full recovery by the end
of 2021 increased by nearly 25% after the vaccine announcement, while the right panel shows
that the expected time-to-recovery was also reduced. Moreover, the differences reported in
Figure 8 are statistically significant when accounting for firm’s characteristics within the same
sector-region pair and remain robust when only considering responses the three days
immediately before and after the announcement (Ferndndez-Cerezo et al. 2021).
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Figure 9: Reshape strategy for business continuity

Four actions

to build resilience and
reshape results

Source: file:///C:/Users/xxx/Downloads/ey-companies-reshape-results-and-plan-for-covid-19-
recovery.pdf

Conclusion

The Covid-19 pandemic has had major economic, as well as health, impacts on every nation in
the world. It has amplified existing inequalities, created new ones, and destabilized communities
— reversing development gains made in recent decades. The enormous socioeconomic impacts
of Covid-19 are wide-ranging and have not affected everyone equally. The Covid-19 shock has
been severe and widespread across firms, with persistent negative impact on sales. The
employment adjustment has operated mostly along the intensive margin (that is leave of absence
and reduction in hours), with a small share of firms laying off workers. There is great uncertainty
about the future, especially among firms that have experienced a larger drop in sales, which is
associated with job losses. The extent and effects of long-term unemployment during the Covid-
19 induced crisis will have long-term implications for the widening vulnerabilities in the labour
market. These findings provide a better understanding of the magnitude and distribution of the
shock, the main channels affecting businesses, and how firms are adjusting.As vaccines are rolled
out and economy activity is, once more, able to resume across the board, there is hope that excess
savings have vreated a strong demand potential that may drive forward the eventual recovery.
Global companies have to be predictive and proactive in their decision-making to preserve
continuity and build resilience.
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Abstract

If one accepts that the emotion system is an important sub-system of personality, and that inter-
individual differences traceable to this system are important for describing individuals, it follows
immediately that, to attain its goals, personality psychology must consider the emotions. Since
its beginnings as a sub-discipline of psychology personality psychology has aimed at two
different though related goals. The first goal is to construct a general theory of the person,
understood as the integrated whole of the several sub-systems of the mind. The second goal is to
describe and explain the interesting psychological differences between individuals, that is, the
relatively stable psychological attributes that allow us uniquely to characterize individuals and
to distinguish them from each other. Although there is as yet no generally accepted theoretical
definition of emotion, there is widespread agreement among emotion researchers that the objects
of their inquiry are, centrally, the transitory states of persons denoted by ordinary language words
such as ‘happiness’, ‘sadness’, ‘fear’, ‘anger’, ‘pity’, ‘pride’, ‘guilt’, and so forth. There is also
agreement that emotion episodes normally occur as reactions to the perception or imagination of
‘objects’ (typically events or states of affairs), and that they have both subjective and objective
(intersubjectively observable) manifestations. In accordance with this conclusion, most classical
personality theorists proposed an affective (or affective-motivational) system as a core system of
the mind; and most taxonomic systems of personality descriptors include a sub-set that refer
directly or indirectly to emotions. Nonetheless, the in-depth investigation of emotions from a
personality perspective has only begun fairly recently, in the wake of an upsurge of interest in
the emotions that arose in the 1980s and continues to this day. Since that time, the two historically
largely separate fields of personality psychology and emotion psychology have become
increasingly integrated, to the benefit of both fields.

Key words: emotion system, functional effect of emotions, emotional dispositions
Introduction

The emotion system seems to consist at its core of a mechanism that (1) monitors the relevance
of cognized events for the person’s desires or motives, and (2) communicates detected motive-
relevant changes to other personality sub-systems and simultaneously proposes particular action
goals (Frijda 1994; Reisenzein 2009). It needs to be emphasized, however, that the described
effects of emotion on thought and action are by no means inevitable. Rather, the person can to a
considerable degree decide to heed versus ignore the ‘suggestions’ made by her emotions, as
well as control or regulate the emotions themselves. As Frijda put it, ‘people not only have
emotions, they also handle them’ (emphasis added). Even radical hedonist theorists usually do
not claim that humans are slaves to their momentary emotions but instead emphasize, for
example, that people can decide to tolerate a current unpleasant feeling if they believe that this
will spare them greater pain in the future. Today, the dominant theory of emotion generation is
the cognitive or appraisal theory of emotion (e.g., Lazarus 1991; Ortony, Clore and Collins 1988;
Scherer 2001). Appraisal theory assumes that emotions arise if an event is appraised in a motive-
relevant manner, that is, as representing an actual or potential fulfilment or frustration of a motive
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(desire, wish). The appraisal of an event determines not only whether or not this event elicits an
emotion, but also which emotion it elicits. Hedonically positive (i.e., experientially pleasant)
emotions occur if an event is evaluated as motive-congruent, whereas hedonically negative
(experientially unpleasant) emotions occur if an event is evaluated as motive-incongruent. The
further distinctions between emotions depend, first, on the kind of evaluation made, for example,
on whether an event is evaluated as just personally undesirable or as morally wrong (Ortony,
Clore and Collins 1988). Secondly, they depend on particular factual appraisals, including the
appraisal of the event’s probability, unexpectedness, controllability, and the appraisal of one’s
own or other people’s responsibility for bringing it about (see Ellsworth and Scherer 2003).

The relations between appraisals and specific emotions have been spelled out in several structural
appraisal models. In addition, attempts have been made to develop information-processing
models of appraisal and emotion. An important assumption shared by most of these information-
processing models is that appraisal processes can occur in different modes. Of particular
importance is the distinction between non-automatic and automatic modes of appraisal and,
hence, of emotion generation. Whereas non-automatic appraisal processes are conscious
inference strategies, automatic appraisals are unconscious and are ‘triggered’ fairly directly by
the perception of eliciting events. Like other mental processes, initially non-automatic, conscious
appraisals can become automatized as a result of their repeated execution. Automatic appraisals
can explain why emotions frequently follow eliciting events rapidly.

Functional effects of emotions

Traditionally, psychologists have tended to emphasize the negative, maladaptive effects of
emotions. However, during the past twenty-five years, the view has increasingly gained
acceptance that, notwithstanding their occasional negative consequences, emotions are over-all
adaptive. The adaptive effects of emotions are their (evolutionary) functions: the reasons why
the emotion system came into existence in the first place. The two main, over-arching functions
of emotions are widely thought to be the motiva- tional and the informational functions of
emotions. The motivational function of emotions consists in their adaptive effects on motivation
(the action goals of the person) and, thereby, on action itself. Two main routes from emotion to
motivation have been proposed (Reisenzein 1996). According to the first route, emotions
influence motivation by becoming goals of action — states one seeks to regulate by one’s actions.
These theories assume that one ultimate goal or basic motive of humans, if not their only basic
motive, is the desire to maximize pleasure and to minimize pain (displeasure). The hedonistic
desire can be activated by both actual and anticipated emotions: Negative feelings generate a
desire to reduce them (if present) or to avoid them (if anticipated); positive feelings generate a
desire to maintain them (if present) or to bring them about (if an opportunity arises). Note that
these hedonistic desires can also influence cognitive processes, including appraisals. For
example, the unpleasant feeling of fear elicited by a threatening event may motivate the person
to avoid thinking about the event, or to try to actively reappraise it in more benign terms. There
can be little doubt that emotions influence motivation partly through the hedonistic route. Rather,
according to these theorists, at least some emotions (e.g., fear) evoke adaptive action tendencies
(e.g., to flee or to avoid) directly, that is, without the mediation of hedonistic desires. This non-
hedonistic theory of the emotion-action link seems better able than the hedonistic theory to
account for the motivational effects of some emotions, such as the effect of pity on helping and
of anger on aggression. The informational function of emotions consists in their making
adaptively useful information available and/or salient to other sub-systems of personality (e.g.,
Forgas 2003; Schwarz and Clore 2007). To illustrate, nervousness experienced when meeting a
stranger can inform the decision-making system about the subconscious appraisal of the
encounter as threatening. Similarly, a pleasant feeling experienced when reflecting on a possible
course of action may signal the subconscious approval of the action. In addition, emotions can
increase the salience or apparent plausibility of ‘emotion-congruent’ interpretations of
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ambiguous events. Although the resulting ‘emotion-tinged’ event interpretations may appear
biased and even irrational, it can be argued that this biasing effect of emotions on cognitions is
adaptive in many evolutionarily significant situations. Both the information provided by feelings
and their effect on event interpretations can, indirectly, again influence action.

Structure of emotional dispositions

So far, the bulk of the research on emotion-related individual differences has had a descriptive
focus; that is, the main aim has been to identify the relatively stable emotional dispositions (i.e.,
propensities to experience emotions) in which people differ from each other, and to clarify their
relations to each other and to established personality traits such as neuroticism or extraversion.
One reason why research has concentrated on these questions is probably that they can be
addressed without making many assumptions about the structure of the emotion system (as
described earlier), or that of personality in general. About all that needs to be done is to measure
emotional dispositions reliably, and to analyze the patterns of statistical co-variation among them
and to other personality traits. Regarding the structure of emotional dispositions, three main
conclusions can be made. First, at least moderately stable, reliable inter-individual differences in
the propensities to experience emotions seem to exist for all commonly distinguished emotions
(anger, fear, etc.) as well as for sub-types of these emotions directed at particular classes of
objects (e.g., fear of dogs, fear of exams). Secondly, dispo- sitions for hedonically positive
emotions correlate with each other, and dispositions for hedonically negative emotions do so as
well. For example, people who are prone to sadness also tend to be prone to fear, anger and guilt
(note that this does not necessarily mean that the corresponding emotional states are experienced
at the same time). Thirdly, the two superordinate dispositions to experience pleasant and
unpleasant emotions seem to be largely independent (e.g., Diener, Smith and Fujita 1995;
Schimmack, Oishi and Diener 2002). Emotional dispositions, at least those that are stable and
general, are a species of personality traits. How are they related to the personality dispositions
typically featured in trait theories of personality?. In fact, closer inspection suggests that
emotional dispositions lie at the core of these taxonomies. To document this claim, let us look at
the currently most popular trait model of personality, the Five-Factor Model. The Five-Factor
Model of personality posits five main, relatively independent, broad personality dimensions:
neuroticism, extraversion, agreeableness, conscientiousness, and openness to experience. Of
these traits, four (neuroticism, extraversion, agree-ableness and openness) are related to
emotional dispositions. This is suggested by an examination of the theoretical definitions of these
factors, by content analyses of the questionnaires used to measure them, and by their correlations
to explicit measures of emotional dispositions, such as the trait form of the Positive and Negative
Affect Schedule (PANAS). Agreeableness is usually defined as a behavioural disposition that
contrasts a prosocial, communal orientation towards others with an antagonistic attitude.
However, some of the best markers of agreeableness refer to emotional dispositions towards
other people (e.g., ‘affectionate’, ‘soft-hearted’ versus ‘cold’; and empirically, agreeableness has
been found to correlate negatively with trait anger and positively with the tendency to experience
empathic emotions. In addition, agreeable persons seem to try harder than non-agreeable persons
to control the expression of negative emotions. Finally, individuals who score highly on openness
to experience seem to be more emotionally sensitive to art and beauty, and to experience a wider
range of feelings and emotions than people low on this trait (McCrae 2007). As mentioned
before, it is widely accepted today that emotions have adaptive effects, which were the reason
why the emotion system (at least its core) emerged in evolution. This raises the question of
whether individual differences in emotionality (e.g., fearfulness or irascibility) are likewise, at
least in part, the product of natural selection. Although there is now strong evidence for the partial
heritability of the Big Five and hence for the heritability of basic inter-individual differences in
emotionality, this does not imply that these heritable inter-individual differences are adaptive.
On the contrary, it has been argued that the very existence of heritable variation in a trait signals
a lack of adaptive significance (Tooby and Cosmides 1990). One strength of the appraisal theory
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of emotion is that it can readily explain how inter-individual differences in emotional reactions
to the same event arise at the psychological level (Roseman and Smith 2001).

General desires and beliefs as personality determinants of emotions

One strength of the appraisal theory of emotion is that it can readily explain how inter-individual
differences in emotional reactions to the same event arise at the psychological level (Roseman
and Smith 2001). Appraisal theory postulates that emotions arise if an event is appraised as
motive- congruent or motive-incongruent, and that the intensity of the resulting emotions
depends on the strength of the motive, or the subjective importance of the goal (i.e., the content
of the desire) at stake. Motive and goal theorists commonly assume that the goals that a person
has in a specific situation (e.g., a student’s goal to pass a particular examination) are derived
from more fundamental goals for which the specific goals are viewed as means to ends. At the
top of the motive hierarchy are presumably a set of basic desires which constitute the ultimate
sources of human motivation (e.g.,Reiss 2000). These assumptions entail that the emotional
reaction to a concrete event should be influenced by the degree to which superordinate desires
are affected by this event, as well as the strength of these desires. Beyond relating positive and
negative emotions to desire fulfilment and desire frustration, respectively, appraisal theorists
have linked particular emotions to particular kinds of desires (e.g., Lazarus 1991). An important
distinction in this context is that between wanting versus diswanting a state of affairs (Roseman
1979), or between having an approach goal versus an avoidance goal. It has been proposed that
qualitatively different positive and negative emotions are experienced if an approach versus an
avoidance goal, respectively, is attained or non-attained. To illustrate, assume Oscar has
informed Liz that he intends to visit her. If Liz wants Oscar to visit (approach goal) she will be
happy if he comes and disappointed if he does not; whereas if Liz diswants Oscar to visit
(avoidance goal), she will be dismayed if he comes and relieved if he does not. Several theorists
proposed (a) that the pursuit of approach versus avoidance goals activates one of two different,
basic motivational systems, a behavioural approach system (BAS) or a behavioural inhibition
(BIS) system; and (b) that people differ in central parameters of these systems, specifically in the
relative strength of their general approach and avoidance motivation. If so, these inter-individual
differences should be related to the intensity of the emotions connected to the attainment or non-
attainment of approach and avoidance goals. Supporting this assumption, found that a measure
of inter-individual differences in general approach motivation (BAS sensitivity) predicted the
intensity of sadness and anger in response to frustration (the non-occurrence of an expected
positive event). There is also evidence that appraisal-related, general beliefs influence emotional
reactions to events. The two general beliefs that have been most extensively researched in this
regard are (a) optimism (versus pessimism), defined as a generalized expectancy for positive
(versus negative) outcomes and (b) general self-efficacy, defined as a person’s generalized belief
in her ability to reach her goals and to master difficult or stressful situations (Bandura 1997,
Schwarzer and Jerusalem 1995). Optimism has been found, for example, to correlate negatively
with depressive symptoms and negative habitual mood, but positively with positive habitual
mood. General self-efficacy has been found, for example, to be associated with lower state
anxiety during a stressful cognitive task (Endler, Speer, Johnson and Flett 2001) and lower levels
of depression and anxiety in medical patients. These findings are consistent with the hypothesis
that optimism and general self-efficacy affect emotional states at least partly by influencing the
appraisals of events; it should be noted, however, that direct evidence for this mediating path is
so far scarce. Furthermore, this is most likely not the only causal path through which optimism
and general self-efficacy influence emotions.

For example, compared to pessimists, optimists also use more active coping strategies aimed at
eliminating or reducing problems and negative emotions. Other general beliefs that have been
found to predict the emotional reactions to events include interpersonal trust, hostility and
sensitivity to injustice. General interpersonal trust was found to moderate the effects of a
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violation of the social norm of equality on negative emotions. Hostility, defined as a disposition
whose core is the general belief that other people are unworthy and likely to be sources of
frustration and aggression, was found to predict state anger caused by negative interpersonal
events (see Aquino, Douglas and Martinko 2004; Smith 1992). Sensitivity to injustice, a
disposition characterized among others by the belief that one is frequently the victim of
unfairness, was found to predict state anger caused by a concrete unfair treatment.

Conclusion

As mentioned, people are not slaves to their emotions and in fact often try to control their
emotions and their effects on thought and action. This consideration suggests that the personality
determinants of emotions may also comprise habitual strategies, or ‘styles’ of regulating
emotions and of coping with emotional events, a suggestion that has been explored in numerous
studies. Emotion regulation and coping styles have been investigated for emotion in general, for
groups of emotions (in particular stress-related emotions), and for specific emotions, notably
anger, anxiety and depression. Research on habitual tendencies of ‘handling’ anger initially
distinguished two coping styles: anger-out (showing overt, aggressive reactions) and anger-in
(suppressing the overt expression of anger; Spielberger 1999). Neither of these strategies is very
effective in reducing anger, however. More recent research has taken a broader range of anger
regulation strategies into view (Linden, Hogan, Rutledge et al. 2003), including effective anger-
reduction strategies such as non-hostile feedback and humour. A general taxonomy of emotion
regulation methods that subsumes the described strategies was proposed by Gross. This
taxonomy distinguishes five classes of emotion regulation strategies: situation selection, situation
modification, attentional deployment (e.g., vigilance versus avoidance), reappraisal and response
modulation. In 1990, Salovey and Meyer proposed that the capacity to regulate one’s emotions
in situationally appropriate ways should be viewed as but one facet of a broader capacity termed
emotional intelligence, which they defined as: the ability to recognize one’s own and other’s
emotions, to use the information contained in emotional experience to guide judgement and
action, and to manage the experience and expression of emotions. Since then, the concept of
emotional intelligence has become enormously popular, and numerous studies have been
conducted that related individual differences in emotional intelligence, measured through various
tests to a variety of outcome measures. These studies found that emotional intelligence has a
small to moderate positive correlation to performance and to mental and physical health.
Although measures of emotional intelligence also correlate substantially with measures of more
traditional personality dispositions, including coping style appear to retain some predictive
validity even when these correlations to traditional measures are taken into account.

References
1. Aquino, K., Douglas, S. and Martinko, M. J. 2004. Overt anger in response to victimization: attributional
style and organizational norms as moderators, Journal of Occupational Health Psychology 9: 15264

2. Bandura, A. 1997. Self-efficacy: the exercise of control. New York: Freeman

3. Deffenbacher, J. L., Oectting, E. R., Thwaites, G. A., Lynch, R. S., Baker, D. A., Stark, R. S., Thacker, S.
and Eiswerth-Cox, L. 1996. State-trait anger theory and the utility of the trait anger scale, Journal of
Counseling Psychology 43: 131-48

4. Diener, E., Smith, H. and Fujita, F. 1995. The personality structure of affect, Journal of Personality and
Social Psychology 69: 130-41

5. Ellsworth, P. C. and Scherer, K. R. 2003. Appraisal processes in emotion, in R. J. Davidson, K. R.
Scherer and H. H. Goldsmith (eds.), Handbook of affective sciences, pp. 572-95. Oxford University Press

6. Endler, N. S., Speer, R. L., Johnson, J. M. and Flett, G. L. 2001. General self-efficacy and control in relation
to anxiety and cognitive performance, Current Psychology: Developmental, Learning, Personality, Social
20: 36-52

7. Forgas, J. P. 2003. Affective influences on attitudes and judgments, in R. J. Davidson, K. R. Scherer, and
H. H. Goldsmith (eds.), Handbook of affective sciences, pp. 596—618. Oxford University Press

8. Frijda, N. H. 1986. The emotions. Cambridge University Press 1994. Emotions are functional, most of the
time, in P. Ekman and R. J. Davidson (eds.), The nature of emotion, pp. 112-36. Oxford University Press



[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

10.
11.
12.
13.
14.

15.
16.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

Geisler, F. C. M., Wiedig-Allison, M. and Weber, H. in press. What coping tells about personality, European
Journal of Personality

Gross, J. J. 1998. The emerging field of emotion regulation: an integrative review, Review of General
Psychology 2: 271-99

Lazarus, R. S. 1991. Emotion and adaptation. New York: Oxford University Press

Lazarus, R. S. and Folkman, S. 1984. Stress, appraisal, and coping. New York: Springer Lerner, J. S. and
Tiedens, L. Z. 2006. Portrait of the angry decision maker: how appraisal tendencies shape anger’s influence
on cognition, Journal of Behavioural Decision Making 19: 115-37

Linden, W., Hogan, B. E., Rutledge, T., Chawla, A., Lenz, J. W. and Leung, D. 2003. There is more to anger
coping than ‘in’ or ‘out’, Emotion 3: 12-29

McCrae, R. R. 2007. Aesthetic chills as a universal marker of openness to experience,

Motivation and Emotion 31: 5-11

McCrae, R. R. and Costa, P. T., Jr 1999. A five-factor theory of personality, in L. A. Pervin and O.P. John
(eds.), Handbook of personality: theory and research, 2nd edn, pp. 139-53. New York: Guilford Press
Ortony, A., Clore, G. L. and Collins, A. 1988. The cognitive structure of emotions. New York: Cambridge
University Press

Reisenzein, R. 1994. Pleasure-arousal theory and the intensity of emotions, Journal of Personality and Social
Psychology 67: 525-39 1996. Emotional action generation, in W. Battmann and S. Dutke (eds.), Processes
of the molar regulation of behaviour, pp. 151-65. Lengerich: Pabst Science Publishers 2001.

Reisenzein, R. and Horstmann, G. 2006. Emotion, in H. Spada (ed.), Lehrbuch Allgemeine Psychologie,
vol. II1, pp. 435-500. Bern: Huber

Reiss, S. 2000. Who am I: the 16 basic desires that motivate our actions and define our personality. New
York: Tarcher Putnam

Roseman, I. J. 1979. Cognitive aspects of emotions and emotional behaviour. Paper pre- sented at the 87th
Annual Convention of the APA, New York City, September 1979

Roseman, I. J. and Smith, C. A. 2001. Appraisal theory: overview, assumptions, varieties, controversies, in
K. R. Scherer, A. Schorr, and T. Johnstone (eds.), Appraisal processes in emotion: theory, methods, research,
pp. 3—19. Oxford University Press

Salovey, P. and Mayer, J. D. 1990. Emotional intelligence, Imagination, Cognition and Personality 9: 185—
211

Schmitt, M. 1996. Individual differences in sensitivity to befallen injustice, Personality and Individual
Differences 21: 3-20

Schwarz, N. and Clore, G.L. 2007. Feelings and phenomenal experiences, in A. W. Kruglanski and
E. T. Higgins (eds.), Social psychology: Handbook of basic principles, 2nd edn, pp. 385-407. New York:
Guilford Press

Schwarzer, R. and Jerusalem, M. 1995. Generalized Self-Efficacy Scale, in J. Weinman, S. Wright and M.
Johnston (eds.), Measures in health psychology: a user’s portfolio. Causal and control beliefs, pp. 35-7.
Spielberger, C. D. 1999. Manual for the State-Trait Anger Expression Inventory-2. Odessa, FL:
Psychological Assessment Resources

Tooby, J. and Cosmides, L. 1990. On the universality of human nature and the uniqueness of the individual:
the role of genetics and adaptation, Journal of Personality 58: 17-67



[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

UDK 334.72]:616.98:578.834}-036.21
DOI https://www.doi.org/10.46763/YFNTS2251058msh

IPETIIPUEMHHUIITBO BO YCJIOBU HA KOBU/I ITAHAEMMJA:
HOBHU ITPAKTHUKHU, CTPATEI'MHU U ITOJIMTUKHA

Mapuja Maraunuesa-Illonosa', Anera Crojanoscka-Credanona’

'Boupeden npogecop, Ynusepsumem “I'oye Jlenues”, e-mail:
marija.magdinceva@ugd.edu.mk

?Toyenm, Yuusepzumem “I'oye [Jenues “-IlImun, E-mail adpeca:
aneta.stojanovska@ugd.edu.mk

AmncTpakrt

Co mojaBara Ha BupycoT KoBua-19 u manpemujata Ha CBETCKO HHBO C€ MpEAM3BHKAaa
3HAYUTEIIHU MPOMEHU BO CEBKYMHHUOT KUBOT M pab0Ta Ha JIyFeTo U mpeTnpHjaTtujata. Mepkute
3a OrpaHMYyBamaTa Ha JIBIKEHETO Ha JIYIeTO 3apamu O0e30€THOCHW NPUYHMHM, 3aIITHTAa HA
JIMYHOTO 3JIpaBje U IMPEHE Ha BUPYCOT, OFf CBOja CTpaHa IMpeau3BHKaa U OrpaHUYyBama U
PECTPUKIINYU BO paboTaTa Ha mpeTnpujatujaTa. Bo yCIIOBH Ha OrpaHUYEHO JABHIKCHE U OMTACHOCT
o1 3apa3Ho 3a00yBame, MOKHOCTHTE 3a paboTa cTaHaa OTpaHHYCHH, I1a TOJIeM  Opoj
MpeThnpujaTujaTa U NpeKuHaa co pabora. TOKMy, JIOUIMTE YCIOBH BO OKPYXYBamETO,
HEU3BECHOCTA M CEKOjIHCBHUTE NMPOMCHH TNPEAU3BUKAHU O] MaHJEMHjaTa, TH MOTTUKHAA
NPETIPUEMAYHTE J1a UMIUIEMCHTUPAAT HOBH MPAKTHKH BO paboTemeTo. HoBuTE MPaKTUKU KOU
TH TPUMEHYBaaT MPETIPUEMAaYNTe CE MOBP3aHU CO 3TOJIEMEHHOT CTENEH Ha MpPUMEHa Ha
JTUTUTaIN3anrjaTa Bo padoTeHETO Ha TpeTIpHjaTHjaTa, NpakTHKyBamke Ha pabora o jgoma 3a
paboTaTa K0ja MOXe Jia ce M3BPIIyBa O] NATICUNHA, KPSUPAHE HA OHJIajH PaOOTHH COCTAHOIIHM 32
notrpeduTe Ha KOMIIAHWUHUTE, BOBEIYBalke€ HA HHTEPHET MNpoAax0a W TNPaKTHKYyBambe Ha
NpUAOOUBKHUTE Off NMPHMEHA HAa COLMjaHUTE MEJUYMH BO TIPOLECOT HAa KOMYHHKAlWja |
npomonuja. [lopagu Toa, MPEeIMETOT Ha KCTPaXXyBamke BO OBOj TPyH ce (OKycupa KOH
COTJIeIyBakbe Ha BUAOT HA MPOMEHUTE BO OpraHU3alMjata Ha paboTaTa U MPAaKTUKUTE KOH T'H
MpUMEHyBaat MPeTIpUeMayrTe 3a J1a ce MPUIIaroAaT Ha HOBOHACTaHATa COCTOj0a MpeTu3BUKaHa
on Kosua-19 nanpemujara. Bo 3akirydokoT o TpyAOT ke OMAT MPE3CHTUPAHU COTIICAyBamba U
npenopakd 3a moTpedaTa oJ MPHUMEHA HAa COBPEMEHO MPETHPUEMHHUINTBO BO paboTrara Ha
KOMITaHUHTE, MPEKy HMIUIEMEHTHPAake Ha HOBU IMOT(ATH M CTpatermd Bo paborata Ha
MpETIPUEMAYNTE.

Knyunu 360posu: Kosuo nandemuja, npemnpuemMHummeo, cmpame2ui, noAumuKy, npaKmuxu
JEL classification: K38; D63; F53; Z18;

Bosen

JlBacceT M MpBU BEK JOHECE MHOTY HOBM IMPEIM3BHMIM 3a KOMITaHUUTE. Bo cekojaHeBHUTE
YCIIOBH 32 paboTa, KOMIIAHUUTE C€ COOYYBaaT CO JMHAMUYHH MPOMEHU KOH TIOHEKOTAIl BOJAT
JI0 paJuKaIHU (KOPEHUTH) MPOMEHHU BO MPAKTUKUTE KOH JI0 TOTAlll TH UMalie BO CBojaTa padora.
MeHalIMEeHTOT MPeTCTaByBa MHOTY CIIOKEHa HayKa Koja IITO CEKOjIHEBHO Ce CTPEeMHU KOH
UMILIEMEHTHpamhe Ha HOBH INPAKTHKH CO IeJl J]a CE OJIECHH JOHECYBameTO Ha OJIYKH BO
pa3IMYHU CUTyallMd OJ AacleKT Ha pabOTHKETO Ha MpeTnpujaThjaTa ¥ Ja Ce OCJIECHH
ceKojIHeBHOTO paboTeme. | [TojaBara Ha BupycoT KoBua-19 Bo 2020 rogiHa 1 MPOTIacyBambeTo

! Wren D.A.& Bedeian A.G. (2009), The evalution of Management thought 6™ Edition, New York Wiley, pp.43-
58
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Ha MaH/JAeMHjaTa BO TJI00ATHE PaMKH, 0ea JIOTOHUTEIICH TPUTEp 32 MEHYBakhe U BHECYBakE Ha
HOBHUTETH BO MPOIECOT CO PAKOBOJICHC Ha OU3HUCUTE.

Bpojkute 3a mepcrieKTHBUTE HA €EKOHOMHjaTa BO CBETOT 3a0p3aHO ce BJIONIyBaa OJ CTApPTOT HA
Na"geMMjaTa M caMO T MOTBpIyBaa OYEKyBamaTa Ha EKCIEpUTE 3a TOJIEeMOTO HETraTHBHO
BIIMjaHHE Ha r100aHaTa €eKOHOMH]a.

KoBun manpemujata HameTHa motpeda o] Op3u W KOOPAMHUPAHM MEPKH Ha MOJUTHKUTE Ha
HAIIMOHAJHO U TJI00aJTHO HUBO.

Myntunarepannara copaboTka mobapyBa CHIHO — MYJNTWIATEPATHO JIMAEPCTBO  KOE

noapasbuparie mopeda o1 6p30 IeTyBame U MPEB3EMamhe HA KOHKPETHH MEPKU:

- Ja ce OorpaHMyYaT JUPCKTHUTE BivjaHuja Ha KoBun-19 Bp3 3apaBjeTo Ha paOOTHUIIUTE U
HUBHHTE CEME|CTBA U

- J51a ce yOIaxkaT HHAMPEKTHUTE EKOHOMCKH TIOCIIEIUIIN Ha TTI00aTHO HHUBO.

XymaHara TUMeH3Hja OJHOCHO 3allTUTaTa Ha pabOTHUIMTE U HUBHUTE CEMEjCTBA OJI PUSHKOT
0J1 3apa3yBame ce OYEeKyBallle 1a OHu/e MOCTaBeH Kako TJIaBeH MPHUOPHUTET Ha KOMITAaHUHTE.

BoBengyBameTo Ha MepkuTe 3a 3amrTura on BHpycoT KoBuu-19 Bonenie KOH 3HAYUTEITHU
MPOMEHH BO CEBKYIHHUOT >KMBOT M paboTa Ha IJyfeTo M KOMIIAHMUTE. 3aJ0JDKHUTEITHO
MMOYUTYBAKC HA MECPKUTEC U OI'PaHUYCHOTO ABMIKCHEC HA nyfeTo, ' NPpUHYIU ODPECTIPHUEMAYNTE
Jla ce MpUJIarojaT Ha HOBUTE YCIIOBH 3a pabora. l[lpunaromyBameTo KOH HOBUTE YCIIOBH 3a
pabora, Gapaiiie MOYNTYBake HA MEPKUTE KOM Oca MM CEYINTe ce BOBEJCHHU, a CO IeN Ja Ce
HaMaj¥ [IMPEHETO Ha TMaHAeMujaTa. PecTpHUKTUBHUTE MEpPKH U TIOJUTHKH MpeIr3BHKAa
MPOMEHHU KOM Ce U3pa3Hja co HamaJeHa (pu3MyKa colujanu3alnja, HEMOKHOCT 32 U3JIETYBabe
0]l IOMa BO OJIPEICHU YaCOBH, OTPAHUYCHO JBHKEHHE, HAMAICHO pabOTHO BpeMe U BO HajJIOMI
CiIy4aj 3aTBapame Ha IPETIpHjaTHjaTa.

HoBute exkoHOMCKHM YCIOBM ja HaMeTHaa mnorpedaTa KOMITAHUUTE Jla ja TMPOMEHAT
TPaAUIMOHANHATA OPraHU3alfja U CTPYKTypa Ha paboTa, a pa3BOjoT HAa MH(DOPMAIIMOHUTE U
KOMYHHKAIIMCKa TEXHOJOTHja OBO3MOXHU I10jaBa Ha HOBU OPTaHU3AINCKH CTPYKTYpU KOH Ce
pasIMKyBaaT O] OHHE KOM Ce OasMpaHd Ha CTaTHYKHOT KoHuentT.” Ilopamu Toa o rojema
BaYKHOCT 32 IPETIPUEMAYHTE ACHEC € KOHTUHYHPAHOTO BOBEYBaHkE HA HOBU MPAKTHKHU KOU CE
COOJIBETHH 3a MOMEHTanmHata cocTojoa. COBPEMEHHMOT KOHIICNIT Ha MPETIPUEMHHIITBO CE
MOBpP3yBa TOKMY CO TIpETIpHjaTHjaTa KOM TIOCTOjaHO C€ ITOATOTBEHH Ja TH IIPEIO3HaaT
MOXKHOCTUTE U MUMaatr MOTCHIIMja]l U CIOCOOHOCT Jla TM MCKOPHCTAT OTPaHUYYyBambETa, MPEKY
npoilec Ha OpP30 MPUIIaroAyBame Ha HOBOHACTAHATATa COCTOj0A.

LlenTa Ha 0BOj TPY € 1A ja HICTPa>KU OCHOBHATA XUITOTE3a JIeKa Kpu3ara npeau3Bukana ox Kosun
- 19 HeratuBHO BiWjaeme Ha paboTaTa HA KOMIIAHUUTE U MIOCEOHUTE XUIOTE3H JeKa:
e Jlox BiMjaHMe Ha KOBMJA KpH3aTa NpETIpPHEMauyuTe BOBEN0Aa HOBU IPAKTHKH BO
paboTemero,
e KoBua-19 ro mMOTTHKHA TPOIECOT HAa BOBEAYBAE WHOBALIMM BO YIPAaBYBAETO,
NpUMeHa HAa HHTEPHETOT BO PEJIOBHOTO PadOTEHE U TUTHUTAHM3aIMja Ha TIOT0JIeM Opoj
oJ1 pabOTHUTE MPOLIECH U
e Bo ycnoBu Ha maHJeMyja TpaaulMOHATIHATA LIET 32 EKOHOMCKH PacT Kaj KOMITAaHUHTE €
3aMeHeTa CO HOBa COBpEMEHa I1eJl 38 0P KIIUB Pa3Boj.

Iperyen na Jureparypara

2 Jlykuk A, HosoBuk M., (2021), Accounting and audit in theory and practice, bama Jlyka Konen, 2021, ctp.79
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Jluteparypara opueHTHpaHa KOH MPETIPUEMHHUIIITBO OTCEKOTaIl UCTAaKHYBaja JeKa PU3HKOT U
HEU3BECHOCTA MHOTY BJIMjaaT Ha aKTUBHOCTA HAa CEKOj mpermpueMady. Bo KOHTEKCT Ha
naHaeMujata npeam3BukaHa o KoBupa-19, mcto Taka, ce TOTBpAM W JieKa PH3HUIHTE U
HEH3BECHOCTA HE MOJKAT IIEJIOCHO JIa Ce TIPEIBHIAT.

EnuncTBenaTa npeocTtanara aaTepHaTHBa BO YCIOBH HA KpU3a C€ COCTOU BO MPUJIAroAyBame Ha
HOBHTE TPEHJIOBH U Oapama Ha 1a3apoT Ha Koj paboTar.

Cenak, GakToOT IITO MHOTY MEHAllepy HE TM BKIy4YHja MaHAEMHUHUTE Kako (akTop Ha PH3HK €
JIOHEKa/Ie I3HEHAyBauKy CO OrJIe]] Ha TOoa IITO NaHJeMUUTE U 10jaBaTa Ha 0OJIECTH HE ce HOBU
(dheHOMeHH, THE ce ciTydrja Bo momain pazmepu Bo 2000-tute co Bupycutre CAPC, X1H1, E6oa
¥ 3UKa, U BO FOJIEMH pa3sMepu HEKONKy maTi Bo 1900-TUTe U BO MPETXOHHUTE TIEPUOIH °.

Pu3nkor W HEW3BECHOCT NPOM3IIE3CHM OJ TaHAEeMHujaTa, IMOYHaa Ja ja MOTTHKHYBaat
CHOCOOHOCTA 32 MPUMEHA Ha MHOBALMH U 32 IPUMEHA Ha Cy0jeKTHBHOTO 3HaCH-¢ Ha MEHAlIEPHTE.

[Ipomenutre xom kako pe3ynrTar Ha nannemujata KoBua-19 HactaHaa BO COILUjATHUOT U
E€KOHOMCKHOT KOHTEKCT, HCTO Taka BjHjacja Ha mpedepeHIMUTEe ¥ OJHECYBAKETO Ha
MOTPOILIYBaYUTe. JJOMONHUTEIIHO BIMjaHHUE HAa HEKOH ITPETIIPHUEMAadYKy AKTUBHOCTH MPEAU3BHKAA
1 peryJIaTUBUTE KOU MOYHAA JIa CE IPUMEHYBAaT, HAI[MOHAJHUTE OTPpaHUYyBakbha U U30J1all1jaTa.
ConyjaiHuTe MpPEXH W OHNIAjH 3a0aBHUTE AKTUBHOCTU Jo0Wja HA 3HAYCHE, a HEKOU
TPAJUIMOHATHU HABUKH Ka] MOTPOIIYBAYUTE CE 3aMCHHUja CO HOBHU MOOApyBama OPUCHTUPAHH
KOj OH JajH ma3apemero. CBETCKOTO IMpeme Ha nmaHaeMujata ox Koeua - 19 mpenuspuka
JIUCKYCHH 32 TOA JJAJI MOXKE J1a Ce TPEOPUECHTUPAAT KyITyBauuTe U Hab0aBKaTa Ha CTOKHU U yCITyTH
Jla ce OJBMBA CO IIOMOII Ha € - Tproeuja. Taka, IOTPOIIYBAaYNTE T'M 3aMEHHU]ja IPOJABHUIUTE,
CyMepMapKEeTUTE U TPrOBCKUTE LIEHTPH CO OHJIAjJH MOPTAIHM M APYTH IIOMUHI aIlJIMKAIHH, 3a
i(YHYBa}Le Hajpa3JInIHM TPOU3BOIM MOYHYBAjKU O] OCHOBHH MPOU3BO/IH JI0 TIO3HATH OPEHIOBU

Bo npHuHA 3a 1a ce 3apKU MO3UTHBHUOT TPEHJI 32 MHTEPEC KOH OHJIAjH YCIYTUTE MOTPEOHO €
KOMITaHUHTE 71a pa3MHUCIyBaaT 3a OHJIajH pekiamMa Kako OM ja HampaBwjie CBOjaTa IOHYyZAa
JocTamHa Ha moOapyBauykaTa, HO M Ja ce pabOTH Ha NOTTKHyBambe Ha goBepOara Kaj
KOPHMCHHUIUTE MPeKy MOTBp/a Ha 6e30eIHOCTa Ha HANpaBeHUTe TPAHCAKIUN .

Galindo-Martin et all. (2021) tu amanu3upaatr dQakTopure Kom TO (haBOpH3HpaaT
MPETIPUEMHHINTBOTO BO CHUTyanwjara co nmanaemujata Kosua-19 u ja mcTpakyBaaT Bpckara
noMery MpeTHpUEMHHIITBOTO M OAPKIMBHOT Pa3Boj. The pasriieyBaarT HEKOJKY (DaKTOpH:
MOHETapHH, (PUCKATHH, KOHKYPEHTHOCT H JIEIOBHU OYeKyBama’,

Chaturvedi R & Karri A (2022) ru ucrtakHyBaaT INIaBHUTE PEYKN KOH BJIMjaaT Ha KOMITAHHUTE
BO YCIIOBM Ha MaHAEMHja, a BO TpymaTa Ha Oapuepd T BOpOjyBaar: opraHH3alucKaTa

3 Schroeder, B. (2020, April 9). Startup Opportunities Coming Out Of The Pandemic—Some Are Opportunistic,
Others Will Be Here For A Long Time. Retrieved from Forbes:
https://www.forbes.com/sites/bernhardschroeder/2020/04/09/startupopportunities-coming-out-of-the-pandemic-
some-are-opportunisticothers-will-be-here-for-a-long-time/#10e55¢489350, last accessed March 29 2021

4 Gokila, Dr. V. Gokila, (2021), 4 Study on the Growth of E - Commerce during COVID - 19, link:
https://ssrn.com/abstract=3828398 or http://dx.doi.org/10.2139/ssrn.3828398, last accessed August 8, 2021
5 Stojanovska-Stefanova, Aneta and Magdinceva Sopova, Marija and Runcheva-Tasev, Hristina (2021) Coyuo-
exoHomckomo enujanue Ha Kosuo-19: Makeoonckuom cayuaj co paseoj na e-mpeosujama. Challenges of tourism
and business logistics in the 21st century - ISCTBL 2021-Conference Proceedings, 4 (1). pp. 86-99. ISSN 978-
608-244-824-4

6 Miguel-Angel Galindo-Martin, Maria-Soledad Castafio-Martinez, Maria-Teresa Méndez-Picazo, Effects of the
pandemic crisis on entrepreneurship and sustainable development, Journal of Business Research, Volume 137,
2021, Pages 345-353, ISSN 0148-2963
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MOATOTBEHOCT, UH(PpACTPYKTypHATA TOIIPINKA O] BIaJaTa, TEXHOJOIIKAaTa HECOOABETHOCT U
(¢uHaHCUCKUTE KpU3W. [TaBHUTE CTpaTerMM Ha CONCTBCHUIIUTE HAa KOMIIAHUHTE 32
HaJIMHUHYyBamke Ha OapuepuTe BO OpraHU3aIrcKara moAroTBeHOCT, CIIOpe]] HUB ce OJHEeCyBaaT Ha
(mHAHCHCKATa KpH3a 32 MApKETHHT, Ha CTPATEIIKOTO BMPEXKYBambe Ha TPON3BOINTE U YCIIYTHUTE,
¥ Ha TEXHOJIOIIKATA HECTIOCOOHOCT TIOBP3aHa CO AUTHTANM3aIujaTa .

Hexoun aBTOpYM 3aKperHYBameTO Ha SKOHOMHjaTa BO YCIIOBH Ha MaHJEeMHja ro MOBP3yBaaT coO
KJIMMAaTCKUTE MPOMEHU U HUBHOTO BiujaHue. Galindo-Martin et all. (2020) moTeHuupa exa Bo
MOCTUTHYBAKkETO Ha 3aKPEITHYBamhe Ha CKOHOMHU]jaTa, MPETIPUEMHHUIITBOTO € HCTO Taka (hakTop
mTo Tpeba ma ce 3eMe MpeaBHA OWICjKM aKTUBHOCTHTE HACOYCHH KOH IOJ0OpyBame Ha
JKUBOTHATa CpEJMHA IPETCTaByBaaT JEIOBHA MOXHOCT. PasriemyBameTo Ha EKOJOIIKUTE
MpoOJIeMU CO3/IaJICHH BO CKOHOMUHTE M HaMepara Jia He Ce HAIlITETH Ha COCTOj0ara 3a UIHUTE
TeHEpAIMH TOBE/IE 10 3aMeHa Ha TPaTUIIMOHATHATA [1eJT 32 EKOHOMCKH PACT, CO HOBA COBpPEMEHA
men 3a oxpxiamB pas3soj’. Hall et all (2010) moTeHmMpa aeKa NPETIPUEMHHINTBOTO €
MPEMo3HACHO KaKO TJIAaBEH KaHA 332 OJPKIMBU IPOU3BOIU M MPOIECH, 2 HOBUTE MOT(ATU Ce
KaKo JIEK 33 MHOTY COLIMjaJTHH ¥ €KOJIONIKH IpodnemMu’.,

Hcto Taka, IeJOBHUTE OYEKyBamba Ce JOMONHUTEICH (akTop ImTo Tpeba Ja ce 3eMe MpPEABH/I.
Bo oBaa cmmcia, ce oyekyBale Jeka Ke TeHeprpa MO3UTHBEH e()eKT Ha KPAaTOK POK, CO MOMal
O0poj HAa WHGEKIUU W COOJBETHO IMOMAJIO 3aTBOpAmE, INTO Ke JOBEIE JO 3rojeMyBame Ha
nobapyBaukara. Cenak Tpeda J1a ce 3eMe MPeABU/I U yJIorara IITO ja Urpa (puckanHaTa moJMTHKA
BO T'€HEpHpPAmETO HAa OueKyBamaTa''. ExcrmaHsuBHaTa (UCKANHA MOJUTUKA Ke ja 3rojeMu
nobapyBaykaTa, reHepUpajKu MO3UTHBHA OYCKYBalkha M CTHUMYJIMPAJKU ja MPETIPUCMHHYKATA
AKTHBHOCT.

IMangemMujaTa KaKko NOTTUKHYBA4Y HA HOBU NMOT¢aTH BO padoTaTa Ha NpeTIpUueMavuTe

I'moGanHara 31paBcTeBHA KpU3a MPeIU3BUKaHa OJ] BIMjaHUETO Ha BUPYcoT KoBua-19 Ha Hekoj
HAYWH T'M MOTTHKHA MPETIPUEMAYHTE JIa TO 3a0p3aT MPOIeCOT Ha MMILICMEHTHpAmhe HAa HOBH
MIPaKTHUKH BO pabOTEHETO U J1a BOBEIAT U3PA3CHH IMPOMEHH BO pabOTEHETO, CO I1el Op30 aa ce
npuiarogn pabOTeHETO Ha KOMIIAHWjaTa KOH HOBOHACTAaHATUTE IPOMEHU BO OW3HHUC
OKPY)KYBambETO. Y CIENIHOTO paboTemhe MPETCTaByBa OCHOBHA IIEN 3a MPETIPUEMAYHTE, & MPH
WU3MEHETUTE YCIIOBHU 3a paboTehe MPEAU3BUKAHN O] BIMjaHHETO Ha TI00amHaTa 3paBcTBEHA U
E€KOHOMCKa KpHU3a, OCTBapyBamETO HA UCTATA Kaj JIeJl O]l TpeTHprueMadnTe Oele IocTaBeHa Kako
MPEIU3BUK U HOBa MOXXHOCT. BU3HHCHTE TEHEpasHO ce CoOUyBaar co rojieM Opoj MPeIu3BHUIIH,
BKJIYIYBajKH TO W CIIPOBEIyBamk-¢ Ha TMOTPEOHUTE MEPKH 3a 3allITHTA Ha 37IpaBjeTo, HAMAaJICHO
IIPOM3BOJCTBO M MOOapyBayka M NPEKHHHM BO CHHUMPOT Ha cHaOmyBame.'! Bo ycnosu Ha
I00amHa 3PaBCTBEHA U €KOHOMCKA KpH3a NMPETHPUEMAYHNTE CE HACOYCHH KOH HAMHHYBaHhE
Ha 3aTeKHaTaTa cocToj0a mMpeky Op3o pearwpame W oinydyBame. Co Ien jga ce permar
HOBOHACTAHATHTE MPOOIIEMH, TIpeTIpHjaTHjaTa nmpudakaaT IpaKTHKA U IPOIIECCH Ha YIIPAaBYBamkHE

7 Chaturvedi R, Karri A. Entrepreneurship in the Times of Pandemic: Barriers and Strategies. FIIB Business
Review. 2022;11(1):52-66. doi:10.1177/23197145211043799

& M.A. Galindo-Martin, M.S. Castafio-Martinez, M.T. Méndez-Picazo, The relationship between green
innovation, social entrepreneurship, and sustainable development,
Sustainability, 12 (11) (2020), 10.3390/sul2114467

° ] K. Hall, G.A. Daneke, M.J. Lenox, Sustainable development and entrepreneurship: Past contributions and
Sfuture directions, Journal of Business Venturing, 25 (5) (2010), pp. 439-448, 10.1016/j.jbusvent.2010.01.002

10 Miguel-Angel Galindo-Martin, Maria-Soledad Castafio-Martinez, Maria-Teresa Méndez-Picazo, Effects of the
pandemic crisis on entrepreneurship and sustainable development, Journal of Business Research, Volume 137,
2021, Pages 345-353, ISSN 0148-2963

' Kraus S.at all. (2020), The economics of COVID-19: initial empirical evidence on how family firms in five
European countries cope with the corona crisis, International Journal of Entreprencurial Behavior & Research
Vol. 26 No. 5, 2020 pp. 1067-1092, www.emeraldgrouppublishing.com/licensing/reprints.htm
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pa3iIuyHU OJf Beke MPHUMEHYBaHHTE W C€ HAcOYyBaaT KOH MNPAKTHUKU COOABETHH Ha HOBO
HacTaHartaTa coctoj0a. [Ipernpuemaunte olrydyBaat Op30 KaJe ¥ Kako Aa I'H Ipepacipeenar
pecypcure. J[omoIHUTENIHO, MEHAIIMEHTOT Ha MpeTHpHjaTHjata ce HacouyBa Ja CO3/1aBa HOBU
TIPOU3BO/IM M YCIIYTH M PaJMKAIIHO Jia Ce MPHIAro/IM Ha HOBOHACTAHATaTa CUTyalluja. >

Haj3acranena HOBa IpakTHKa 3a YIpaByBamke CO aKTHBHOCTHUTE HA MIPETIPHjaTHjaTa BO YCIOBU
Ha KoBug mamgemumja mperctaByBa T.H. WT MeHauMeHT. Ycmexor Bo paborata Ha
NpeTHpHjaThjaTa BO JEHEIIHN YCIOBH 3aBHCH OJf HABPEMEHOCTa U TOYHOCTa Ha MH(pOpMaIHUTE
KOM Ce JOCTallHd Ha MpPETIpPHEMadoT BO MPOLECOT Ha OMIydyBame. YNPaByBamETO CO
nHpOpMAIK HE € HOB KOHIENT. MIMEeHO, MEHaIMeHTOT Ha Pa3UYHHTE BUIOBU OW3HHCH U
npeTnpHujaTuja cekoram uma norpeda na Oune HaBpeMeHO MH(OpMHUpaH 3a coctojbara u
NpoLIeCUTe KOW C€ peanu3upaar Bo caMmMoTo mnpermnpujatie. Ho, obemoT Ha mocramHu
nH(pOpMAIINH, CPECTBaTa 32 coOMpame WHPOpPMAIHH, HAYMHOT U METOAMTE 3a 00paboTKa Ha
“H()OPMAITIUTE BO YCIIOBY Ha TaHAEMH]ja C€ IIPOMCHETH.

Pa3BojoT Bo ympaByBameTo co MH(QOpMAIIUH, HO 1 3a0p3aHaTa AUTUTATN3AIHja Ha TTOToJIeM Opoj
o1 paboTHUTE MPOIIECH CO MPETIpHjaTHjaTa Oapa MPUMEHA Ha IpaKTUKaTa Ha yrmoTpeOaTa Ha
TOJIEMH TMOJATOIM. ['oJleMHTEe MONATONM MOTEKHYBAaaT OJ Pa3NIMuHH HM3BOPU BKIYYUTEIHO H
Pa3JIn4YHU BUIOBU COLM]aJTHU METUYMHU.

Kopucremero Ha UT anaTkuTe Bo paboTaTta Ha mpeTIpHjaTHjaTa qaTupa ymTe Bo panute 1980-
TH TOAMHY KOTa MPeTHpHjaTrjaTa T'u BOBEIyBaaT KOMIjyTEpPHUTE BO pabdoTaTa, CO L 1a MOJIECHO
Jla TH U3BpIIyBaaT pabOTHUTE aKTUBHOCTH, JIa ja YHANpPEAAT eBHJCHIMjaTa 3a pabOTeHETO Ha
MPETIPHUJaTHETO, U3BPINYBAKE W MOJrOTBYBambEe Ha CMETKOBOJICTBEHATa eBUjcHIMja. KoBua
MaHJIeMHjaTa T¥ MOTTUKHA MPETIpUjaTHjaTa Ha 3a0p3aHO BOBEIYBaE HA JUTHTAIH3AllHjaTa BO
CHUTE CerMEHTH Ha pabota. Toa mpuaoHEeCe MPETIpUjaTHjaTa a TM HAMYIITAT CTAPUTE HAUUHU
Ha paboTa U J1a ce Hacodar Ha paboTa MpeKy MHTEPHET W JUTUTATHU MaTdopmu. Ilpumenara
Ha JWTHTANM3alyjata BO paboTara IpeTCTaByBa IO3UTHBHA IPOMEHa, OWJIEjKH CO3[aBa
HEOrpaHWYEHN MOXHOCTU 3a pabora. Cemak 3rojieMEHOTO M JOMHUHAHTHO KOPUCTEHETO Ha
HHPOPMAICKO-KOMYHHKAIMCKATa TEXHOJOTHja He Oelle eIWHCTBEHATa MPOMEHa, BO OBOj
KOBHJI CET Ha JIATKU, KOMITAHUHUTE BKIYYHja U APYTH AJIATKH.

Buanjanuero na KoBua nanaemMujata Bp3 npeTnpueMHHIITBOTO

Kpuzara Beke ce mpeTBOPH BO IIOK BP3 EKOHOMHM]jaTa U Ma3apuTe Ha TPYIOT, IPH IITO BIIHjac HE
caM0 Ha TmoHyzaara (TIPOM3BOJCTBO HAa CTOKH W YCIYrH), TYKy M Ha moOapyBaukara
(moTponrysauka u mHBecTUIH). " KOBHI Kpu3aTa U MaHAeMHUjaTa Ha I106a1HO HUBO MPUIOHECE
3a MPOMEHH BO PUOPHUTETHTE Ha paboTa Ha mpeTnpreMaunTe. CeTo Toa ja HaMeTHa moTpedaTa
0]l TEKOBHO pelllaBame Ha CEKOjIHEBHUTE MpoOJieMH BO paboTemeTo. bp30To pemiaBame Ha
npoOJeMuTe € MPeayclioB 3a YCIHEIHO padoTeme. YCIemHOTo paboTeme MNpeTcTaByBa
NPUOPHUTETHA LI Ha MEHAIMEHTOT Ha MpeTHpHjaTujaTa, a U3MEHETUTE YCIOBU 3a paboTeme
Npe/M3BUKAHA OJ BiIMjaHHeTo Ha BUpycoT KoBua-19 mpercTaByBaar  Mpeau3BUK 3a
MEHAMEHTOT Ha MajluTe M cpeanu npernpujaruja.'* Tpomomkenoro BpemeTpaeme Ha Kous
MaHJeMHjaTa TH TOTTHKHA MPETIPUEMavnTe 1a BOBEJAT HOBH IIPAKTHUKHU BO paboTaTa 1 ro 3a0p3a
MPOIIECOT HAa BOBEAyBame Ha HOBU (GopMH Ha padoTa. [Ipeky MpakTHKHTE Ce OBO3MOXKYBa

12 Akkermans, J., Richardson, J., and Kraimer, M. (2020). The COVID-19 crisis as a career shock: Implications
for careers and vocational behavior. Journal of Vocational
Behavior, 119. https://doi.org/10.1016/j.jvb.2020.103434

3 Baldwin, R. and B.W. Di Mauro (2020), Economics in the Time of Covid-19,
https://voxeu.org/content/economics-time-covid-19), mpucrameno Ha 25.03.2022

14 Magdinceva-Sopova, Marija and Stojanovska-Stefanova, Aneta and Postolov, Kiril (2020) Impact of Covid-19
on human resources in small and medium enterprises: the case of Macedonia. International Journal Knowledge.
ISSN 1857-923X, pp.1-17
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KOHTHHYHUTET BO PEUIaBAKETO HA OJJPEACHH MPOOJIEMH OJTHOCHO TIOCTAITYBah¢ Ha MCT HAYMH BO
JaneHa cutyanuja. [lopaam ZONTHOT BpeMEHCKH EpHO Ha Tpaekhe Ha MaHIeMHjaTa, 01 KpajoT
Ha 2019-Ta roguHa, IpEeTIPHUEMAYNTE CE COOYYBAaT cO CEPHO3HU MpoOIeMHu oJ (HUHAHCHCKA
npupojaa. HamanyBameTo Ha MOTPOINTyBaYKaTa KaKO PE3yJITaT HAa BOBEJCHUTE OrPaHHYYBarbha
BJMjaclle AMPEKTHO Ha NPUXOAWTE Ha NpeTnpujatujara. Mcro Taka, orpaHudyBamara Ha
MelyHapOJHUTE JBWKCHA W 3aTBOPAETO HA TPAHHUIUTE CO3[aJ¢ TOJEMU TEUIKOTHH BO
Ha0aBKaTa U HaBpEMEHAaTa UCIIOPaKa Ha CypOBUHUTE H IPOU3BOIUTE. M3pazeHu MOTENIKOTHH BO
MPUJIATOyBAkETO Ha MaHAEMCKaTa COCToj0a MMaaT MalluTe MpeTIpHjaThja BO cropeada co
CpeIHUTE W TOJEeMHU NpeTNpHjaTHja 3apaand HUBHATa Maja rojJeMHUHAa M OTpaHHUYEHH PECypCH,
IITO TPETCTaByBa OrpaHUYyBayku (akrtop 3a Op30 MPHUIArOJyBamke Ha IMPOMEHUTE BO
OKpyKyBameTo. Cemnak, HajOe30elleH HAauWMH 3a HAaJMHHYBame Ha HETaTUBHHUTE ¢(PeKTH oj
KpH3aTa MpeTCTaByBa peopraHu3aiija Ha paOOTHHUTE MPOLECH M BOBEAYBamhe¢ Ha KOHLENTOT
pabota on maneunHa. Peopranmsanuja Ha pabOTHHTE MPOCTOPU BO MpETHpHjaTHjaTa Ce jaByBa
KaKo pe3yJTaT oj MpUMEHAaTa Ha MpaBWiiaTa 3a MOYUTYBamkhe Ha oJpelieHo pactojanue. OBue
npaBuiia HECMOHEHO TMpHAOHEcCOa KOH peopraHu3aluja Ha paboTHHTe mpocTopuu. Kako
pesynrat Ha KoBun nanmemujaTa, Kaj IpOU3BOICTBEHUTE MPETIIPHjaTHja ce 3a0eiexyBa padoTa
CO HaMaJICH KamaIfUTeTOT, CKpaTeHO pabOTHO BpeMe, paboTa co HamalieH Opoj Ha BpaOOTEHH
(0TCYCTBO Ha BpaOOTEHUTE MOPAIU 3a001yBamkE, 0OTCYCTBO MOPaJIH H30JalHja, OTCYCTBO MOPaIH
HamajeHa mnobapyBauka M ci.) EmnupemMujata W €KOHOMCKHTE KPH3H MOXaT Ja HMaar
HecpasMepHO BJIMjaHHE BP3 OJIPEICHU CETMEHTH Ha HACENICHHETO, ITO MOXKE Ja MpeAM3BHKA
3rofeMyBame Ha HeeqHakBocTa.'” HeouekyBanata KoBuji manieMuja 1 MEpKHUTE 33 OJPKYBambe
Ha pacTojaHue moMery BpaboTeHHTE, COLMjaNHaTa AUCTAHLA, BOBEyBalH-ETO Ha CAMOM30IAI]ja
W 3aTBapameTo Ha MPETIpUjaTHjaTa JOBEC 10 HOBU MPAKTHKK BO OpraHu3alyjara Ha paboTara.
I"onmem 6poj mpeTnpremMadn BOBeIyBaaT MPHOPUTETH BO paboTaTa, IpH IMTOo ce poKycrupaaT caMmo
Ha HajBOKHUTE aKTUBHOCTH WJIM MPOEKTH, KOU MOJKE J]a Ce pean3upaar co paboTa oJ JanednHa
win pabota ox moma. Paborata on nanmednHa WM paboTata O IOMa € OBO3MOXCHA KaKo
pe3yiITaT Ha BUCOKHOT CTEICH Ha aBTOMAaTH3alljaTa U IUTUTATU3alHja Ha paboTHUTE MPOIIecH
M MOXKHOCTa 3a KOHTpOJIa Ha pa0OTHUTE MPOLECH OJ AajeuuHa. [IpeTnpujaTtujara uMaaT
norpebda oA HaMeHCKa ()MHAHCHCKA IOMOII HAcOYeHAa KOH pelu3ajHupame Ha pabOTHUTE
NpOIleCH  3apaad TMPUIAroayBake Ha MNPOMEHUTe BO paboTHO onkpyxyBame. Co
AMITIEMEHTAITMja Ha TOMOOpEHW TIPOM3BOJCTBEHN TIPOIIECH, IPETIpHjaTHjaTa MOXKE Ja
0JIrOBOpAT Ha HOBOTO OMKPY>KyBambe BO KOE 3aCTAllCHOCTa HA AUTHTAIU3ANUjATA € HeONXo/AeH
HAYWH 32 0JpPKyBamheé KOHTHHYHTET Ha JeJIOBHHTe akTUBHOCTH. KoBUI nanaemujara ru
NPUHYIH KOMAMHUHUTE /ia ce MPWJIAroJaT Ha COIUjaTHUTE NMPAKTHKH 32 JUCTAHIMParbe
nopajgy IITO TPETIPUEMAduTe BOBEJOA HAYMHM Ha pabora 0a3MpaHW Ha JUCTaHIUPAE.
TpancdepupameTo Ha pabOTHHUTE MpOLecH o GU3UUKO MPUCYCTBO cO paboTa of AajcyuHa
BUPTYEJHU TIPOIECH, JICHEC MPETCTaByBa HEOIXOJHA HOBAa NpAKTHKa BO pPabOTEHETO Ha
npeTnpujarujara.

3akiy4yok

I'moGanHara 3qpaBcTEBHA M €KOHOMCKAa KpH3a Npeau3BHKaHa o7 BUpYcoT Koeuu-19 mokpaj
MHOTY OpOjHHTE HETaTHBHH e(EKTH MPHUIOHECE 32 HEU3BECHOCT O] aCIIKET Ha MOTPOIITyBayKaTa
Y MHBECTHUITUUTE Kaj CUTE CyOjeKTH BO OM3HUC OKPY)KYBAWHETO, KAKO IIITO CE TOTPOIITYBAYHUTE,
pa3IMYHUTE BUAOBH MPETIPHUjaTHja, HHBECTUTOPH U (HUHAHCUCKU WHCTHTYIIHU.

ITokpaj akyTHHTE MpoOIEMHU MOBP3aHU CO 3IPABjeTO Ha PaOOTHHLUTE U HUBHHUTE CEMEjCTBa,
BUPYCOT M TIOCJICAOBATEITHUTE EKOHOMCKU IIOKOBH K€ BJIMjaaT BP3 CBETOT Ha paboTaTa BO TpH
KITyYHHU TUMEH3UH:

1) KsantuteroT Ha paboTHUTE MecTa (HEBpaOOTEHOCTa U HEJOBOJIHATA AaHTAXKUPAHOCT);

15 Lee, A. and J. Cho, (2016), The impact of epidemics on labor market: identifying victims of the Middle East
Respiratory Syndrome in the Korean labour market. Int J Equity Health. 2016; 15: 196
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2) Ksamuterot Ha paboraTa (Ha IpuUMep, TUIATUTE U MPUCTAIIOT A0 COIMjaTHa 3aIITHTA); U
3) EdexTure Bp3 KOHKPETHH IPYIH ILITO C€ NOPAHIMBY HA HETIOBOJIHH HCXOAH Ha MA3apUTe
Ha TpyJoT. ¢

I'mo6anHara 3apaBCTBEHA M eKOHOMCKA KpU3a TIPeIM3BUKAHA 01 BIHjaHHETO Ha BUPycoT Kosu
-19, OCBeH OpraHWUyBaEma M HEraTMBHH e()EeKTH CO3/1aBa OJPEICHH MOXKHOCTH CO KOH Ce
coouyBaaT mpeTnpreMadnTe. IloHaTaMy, KpH3HHTE CHTYAIMH 10araaT 3aeHO CO HEOUeKyBaHH
TpeN3BUII KOU 06MYHO GapaaT Gp30 M OJTyYHO CTPATErUCKO OTydyBame.

[ToTpeOHn ce mommaboKW WHCTHTYIIHOHATHH pedopMu H pedopMH HA TOTUTHKUTE 32
3ajaKHyBambe Ha 3aKPEIHYBAmbETO MPEABOJCHO O] To0apyBadkaTa u rpajieihe OTIOPHOCT MPEKY
CWIHM W YHUBEpP3aJIHU CHCTEMH 3a COIMjajiHa 3allTUTa IITO MOXaT Ja JejCTBYBaaT Kako
ABTOMATCKH €KOHOMCKH ¥ COIIMjaTHU CTaOUIIN3aTOPU BO YCIOBU Ha Kpu3u. OBa, UCTO Taka, ke
npuzoHece 3a OOHOBYBambe Ha JoBepOaTa BO WHCTUTYIMHTE W BIajHWTe. TpPHUIAPTUTHHOT
COlMjajJicH AMjajor Mery BIIQJWTEC W OPraHM3alUUTE Ha PaOOTHHIIMTE W PabOTOJaBAvYMTE
MPETCTAaByBa KJIyyHA allaTKa 3a pa3BUBALC M CIIPOBEAYBAME OJPKINBU PELICHU]a, O] HUBO Ha
3aeIHANIA 10 TJ00aHO HHBO. 3a OBa C€ IOTPEOHW CHJIHH, HE3aBHUCHH W JIEMOKPATCKH
OpraHM3alliy Kako COIMjajiHU MapTHepH. [ojiemara penecuja U APYyruTe KPU3W MmoKaxaa jeka
MOXEME Ja TO CIpEeYMMe DPH3HKOT OJ 3amafamke BO MarerncaH Kpyr BO HaJOJHA JIMHHUja
€IMHCTBEHO CO MOMOII HA OTICEXKHH, KOOPAMHHPAHU U PEIIMTETHH MEPKH Ha moiauTHkmre'®,
[IponomKyBameTo Ha BPEMETPACHETO HAa MaHIACMHjaTa W OrpaHUYyBamaTa BO JBIMIKCHETO,
MpHJIOHECE 3a HEraTUBHU e(DEeKTU U M0jaBu BO paboTara Ha npernpujatujata. OTKPUBAKETO HA
HOBHU MPAKTHKU M HAUYMHH 32 MOI00PYBamke Ha Pe3yTaTOT 0] pab0oTeHETO Ha MpeTHpHjaTHjaTa
€ elHa O] HajBaXHUTEC aKTUBHOCTH Ha MPETIPHEMAavHTe 3a TMOJ00pYyBamke Ha MPOIECOT Ha
MeHanupame. O rojgeMa BaKHOCT 32 IPETIPUEMAYnTe € CIOCOOHOCTa J1a PUMEHYBaaT HOBU
MPAKTUKU BO YIIPABYBAKETO CO MPETIPUjaTHjaTa.

MeHalIMEeHTOT MPEeTCTaByBa HayKa KOja KOHTHHYHPAHO MPAKTHKyBa HOBU METOJH M MPAKTHKH
BO CBOETO paboTeme. [ mobanHaTa nanneMuja npeau3Brukana o Bupycot Kosua-19 ro nortukua
MpPOIIECOT Ha BOBEIYBale¢ MHOBALMH BO MCHAIIMEHT MPAKTUKUTE KAaKO INTO CE MPUMEHa Ha
WHTEPHET BO PEIOBHOTO PabOTEHh¢ M TUTHTAIN3AIINja Ha TTOTOJIEM OpOj 01 pabOTHHUTE IPOIICCH.
OBa mpeauM3BUKa MHOTY MaJd W CPEJHHM NpETIpHjaTHja Ja HWMIUIEMECHTHPAaT COBPEMEHHU
MPaKTUKU BO CBOETO PabOTEHE M 0 HAMETHA 3aKITy4OKOT JIeKa MPEeTIprueMadnTe Tpeba ceKoranr
Ja OUIaT HACOYCHU KOH MUMILICMEHTHPAke Ha WHOBAIMH BO YIPaBYBAaKETO M KOH CTPATETUH
KOH TO IOA00pYBaaT ¥ IOETHOCTAaBYBaaT pabOTEHETO, HO HICTOBPEMEHO ja jaKHAT OATOBOPHOCTA
3a Op30 MPWIIAroyBame U MPOJIOJDKYBakhe Ha paboTaTa BO YCIOBU Ha KpW3a MPEIU3BUKaHA O]
MaHJIeMu]a.

TpaauiuoHAHUTE LEIM Kaj MPETIPUEMAaYUTe BO YCJIOBU Ha KpU3a C€ PEIM3ajHUPAHU M BO
WJHWHA THE ke Tpeba Ja paboTaT Ha OCTBAPYBamE Ha OJAPXKIIMB Pa3Boj CO KOj Ke ja ocuUrypaar
cBojaTa pa3BOjHA WIHUHA.

16 International Labour Organization, (2020), Kosuo-19 u ceemom na pabomama: énujanuja u MepKi, TOCTAITHO
Ha: https://www.ilo.org/wemsp5/groups/public/---europe/---ro-geneva/---sro-
budapest/documents/briefingnote/wems_744850.pdf, mocnemen mat npucraneso ua 26.03.2022

17 Ritchie, B.W. (2004), “Chaos, crises and disasters: a strategic approach to crisis management in the tourism
industry”, Tourism Management, Vol. 25 No. 6, pp. 669-683

18 International Labour Organization, (2020), Kosuo-19 u ceemom na pabomama: enujanuja u mepxu, TOCTAITHO
Ha! https://www.ilo.org/wemspS/groups/public/---europe/---ro-geneva/---sro-
budapest/documents/briefingnote/wems_744850.pdf, mocnenen nat npucramneno ua 28.03.2022
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AnCTpakT

Jorosopot ox JIncaOoH HampaBu 3HAYMTENTHM IMPOMEHH BO CTPYKTypaTa Ha JOTOBOPUTE Ha
EBporickata yHHja M TIpOLIECHTE Ha JIOHECYBamke Ha JIETUCIATHBATa, BKIYYHTEIHO M BO
JerucnaruBata 3a uMurpanuja. Copaborkara Bo objacta Ha MMUTpaLyjaTa 3HAYUTEIHO CE Pa3BU
Mery ApKaBUTe-WICHKH Ha EBporickara yHHja BO mocienHuBe Toquau. OBa € 3Ha4ajHO CO OTJIe]
Ha YyBCTBUTEIHOCTA Ha IMpallakaTa 3a UMUTPAINja, KOU c€ UHXEPEHTHO MHOTY ITOJIMTHYKH.
Tpynor uma 3a 1ena Aa NPETCTaBM HEKOM acleKTH Ha Op30 MeHyBaykaTa IOJIMTHKAa Ha
EBporickara yHHja 3a UMHTpalyja MO CTAyBamkeTo BO cuia Ha JloroBopot on Jlucabon u na
HalpaBW aHaimn3a Ha wieHoT 79 ox JloroBopor 3a (yHKIMOHWpame Ha EBporickara yHHja
(ADEY) koj ce omHecyBa Ha ONUTUKATa HAa UMUTpanyja. TpyAoT ro o0jacHyBa BIMjaHUETO HA
4IeHOT 79 BO yNpaByBameTO CO MMHrpamnujata Bo EBporickaTta yHHja, 0COOEHO AaiH, KakKo
pes3yiTaT Ha OBHE IIPOMEHH, ce 3a0eJIeKyBa 3rojieMyBambhe Ha HaJHALMOHATHOTO YIIPaBYBamkE BO
obiacTa Ha TIONMTHKATa KoOja TPaJWIMOHAIHO OWlla MeryBJaJWHa, CO CHIeH (OKyc Ha
HAIlMOHATHUOT cyBepeHUTeT. Kako pesynTar Ha Toa, MMa 3HAYUTENIHO 3rojieMyBame Ha
CYIIpaHAIIMOHAJIHOTO YNpPaByBambe M IPE3EMEHH CE 3HAYMTEIHU YEKOPU KOH 3aeIHHUYKO
JIejCTBYBambE OJl CTpaHa Ha WHCTUTyuuuTe Ha EY W npxkapure-uneHku. M mokpaj toa mro e
MOCTUTHAT HANpPEIOK, TPYAOT HarjiacyBa JieKa TEH3UHTE U MOHAaTaMy IOCTOjaT M JIeKa Hema
IPOCTOpP 3a CaMO3aJOBOJICTBO OHIEjKM HOBaTa paMKa Ha JOrOBOPOT C€ MPETOdyBa BO
MIOHATaMOIIIHA JIETHCIIaTUBA KOja 0apa KOHTHHYyHpaHa UMIUIEMEHTAIja O]l Ip>KaBUTE-WIEHKU U
CIIPOBEYyBame O] CTpaHa Ha CYJCKHTE BJIACTH Kako Ha HAIlMOHAJIHO, Taka M Ha HUBO Ha EVY.
3aKIy4OKOT ylaTyBa Ha KPUTUKM KOH IIOCTOEYKaTa JOrOBOPHA paMKa YTBPIACHA CO WICHOT 79
ox I®EY, kako u HacOKH 3a MOA00PyBamke Ha HCTATA.

Kayunu 360poBu: Jlucabon, muepayuja, uner 79, ciob00HO 08udicerve, KOHMpOa
Bogen

Crnopen lllenrenckure crnoroadu, KOW COIpPKAT caMO OJAPEACHU TpaBWiIa 32 KPaTKOPOUYEH
MIPECTOj, UMUTPAIMCKAaTa TOJUTHKA KOH JIpyKaBjaH! Ha TPETH IPKaBH IJIaBHO OCTaHA BO JOMEH
Ha HAJJIS)KHOCTHUTE Ha Jip)KkaBuTe-wieHku. OBa ce cMeHHU kora Jlororopot o1 MacTpux ja yTBpau
UMUTpalFicKaTa TOJUTHKA KaKo IMpallamke OJ 3aeAHHYKA HHTEPEC, CO Toa 3allOYHYBajKH
MIOCTEeTICHA XapMOHM3aIlMja Ha HANWOHATHUTE IOIUTHKHA. Ha OCHOB Ha MeryBiaawmHaTa
copaboTKa, Ip)KaBUTE-WICHKH CE COrjlacHja TojieM Opoj Ha 3a¢JHUYKHM MO3MIMH U HaIPT-
KOHBEHIIMH KOM HE ce JieJ 0J1 0OBP3yBayKOTO MPaBO, HO IO OTBOPHja MATOT 332 YCBOjyBame Ha
JIETUCIATHBa KOja TMojaonHa € yTBpAeHa Bo [loroBopor om Amcrepmam. llpomemypure 3a
oTydyBame 0ea yCorjaceHH CO CYIpaHAIMOHATHHOT METOJT BO IPOIEC KOj € 3a0KpYKEH CO
Horoeopot ox Jlucabon Bo oHa mTo jeHec mperctaByBa wieH 79 ox JDEY. On nenemna
nepcrektuBa, wieHoT 79 on IPEY nmpensunysa ceondarHa mogeneHa HaAE)KHOCT HA Y HHjaTa
3a TIOBEKE Tpalama KOW Ce OJHECyBaaT Ha BJIE30T W MPECTOjoT Ha crpaHmuTe. IIpaBoTro Ha
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umurpanuja Bo JloroBopor onx Jlucabon e perynupano Bo wieH 79 on JloroBopoT 3a

¢ynkumonupame Ha EBponickara yauja (JPEY):

1. VHujata pa3BuBa 3a¢JHUYKA TOJMTHKA 332 UMHUrpalldja HacOueHa KOH 00e30enyBame, Ha
CUTE HMBOA, Ha e()MKACHO yNpaByBame CO MPHJIMBH Ha HMUTPAHTH, TIpaBelieH TPETMaH Ha
Jp>KaBjaHUTE HA TPETH AP>KaBU KOMIITO JIETATHO MPECTOjyBaaT BO JpKaBUTE-UICHKH, KAKO
1 3a0paHa ¥ 3ajakHaTH MepKH 32 OopOa MPOTHB HeJleralHa UMHUTpalrja U TProBHja co JIyre.

2. 3a menute Ha craB 1, EBponicknoT mapimamenT 1 COBETOT, ITOCTAIYBajKH BO COTJIACHOCT CO
BOOOHMYaeHaTa 3aKOHO/IaBHA MTOCTANKa, JOHECYBaaT MEPKHU BO CIETHUTE O0JIACTH:

e YCIIOBHTE 32 BJI€3 U MPECTOj, U CTAHIAPAUTE 32 M3JlaBarbe OJl CTpaHa Ha JIp)KaBHUTE-
YICHKH Ha JOJITOPOYHU BU3U W AO3BOJH 32 MPECTOj, BKIYUYUTETHO U JOKYMEHTHTE 32
CEMEjHO O0CTUHYBAhE;

e rneduHHUpame Ha IpaBaTa Ha JAp)KaBjaHW HA TPETH JIP>KaBH, KOM JIETATHO IMPECTOjyBaatT
BO JIp’KaBa-4JIeHKa, BKIyYUTEIHO M YCIOBHTE CO KOM Ce peryinupa ciobojara Ha
JBIKEHHE U IPECTO] BO APYTUTE AP>KaBU-UJICHKY;

e HeJerajHa HMUTpaldja W HEOBJIACTEH IPECTOj, BKIYUYHUTEIHO M HCENyBame H
penaTtpualyja Ha JIdIa mTo NpecTojyBaar 0e3 103B0Ja;

e (Oopba mpoTHB TPTOBHja CO JIyfe, 0COOEHO CO KEHU U JIeTIa.

3. VYHujaTta MOXKe Ja CKJIydyBa CIIOTOJI0OM CO TPETH APXKABH 3a peaaMHUCH]ja BO AP)KABUTE Ha
MOTEKJIO WM JpXKaBUTE OJ KOW JoaraaT, Ha Ip)KaBjaHW Ha TPETH Ap)KaBU KOM HE THU
WCTIOJIHYBaaT WM TpEcTaHalle Ja T'M HWCIOJIHYBaaT YCIOBUTE 3a BJIE3, MPHCYCTBO WU
MIPECTOj Ha TEPUTOPHjaTa HA €HA O] APKABUTE-WICHKH.

4. Espomnckuor napnameHT M COBETOT, MOCTAIyBajKM BO COTJIACHOCT CO BooOM4YaeHaTa
3aKOHOJaBHA IOCTAIlKa, MOXE J]a BOCIIOCTaBaT MEPKU 3a MOTTUKHYBAmhE€ M MOJAPIIKA Ha
JIejCTBYBamkE Ha NP)KaBUTE-WICHKH 3a TIPOMOBHpAme Ha MHTETpaIfjaTa Ha Ap)KaBjaHW HA
TPEeTH JpXKaBH KOW JIETaHO MPECTOjyBaaT Ha HUBHHUTE TEPUTOPHHU, CO HUCKIyUyBame Ha
KakBo OMJIO ycorjiacyBame Ha 3aKOHUTE U IPOIMCHUTE Ha AP>KaBUTE-UJICHKH.

5. OBoj 4JicH He BIMjae HA MPABOTO HA IPXKABUTE-WICHKH Jia TO OJIpEIyBaaT KaNalUTeTOT Ha
NpUeM Ha Jp)KaBjaHW OJf TPETU JpPXKaBH, KOW JloaraarT OJi TPETH Jp>KaBH HA HUBHATA
TEpUTOpHja CO Ied aa OapaaT pabora, 0e3 pas3iuKa Jajld THE JIMIAa Ce BPaOOTEHH HIIU
CaMOBpaOOTEHH.

YnpaByBame co MUTpaldjaTa

Unenor 79, cras 1 on JI®EY, ro yrBpayBa pa3BojoT Ha 3aeTHUYKATA MMOTUTHKA HA UMUTpaIlHja,
co 1en o0e30eayBame Ha ,,ePUKACHO™ YIIPABYBabe CO ,,MUTPAITUCKUTE MPUIUBU . JIoroBOpPOT
yIaTyBa Ha TOa JieKa ApKaBHUTE OpraHu Tpeda Aa ce HacovaT Ha MPEeKyTPaHUYHUTE JBHKEHA
KOM HajuecTo MOXe Aa Ouaar v CIpOTHBHU Ha 3aKOoHOT. Cemak, MapagoKCoT KOH BaKBaTa LT
IPOM3JIETyBa O[] TOA IITO IPXKABHUTE OPTaHU HUKOIall HEMa J1a MMaar I1eJocHa KoHTpoia. Kako
u na e, Jloroopute 3a EVY ja ogpa3yBaar xen0ara Ha qp)KaBHUTE BJIACTH J1a OUaT BKIyUYEHH BO
MOLIMPOK ,,COLMjaleH MOJAEN CO aKTHBHA BKJIyYEHOCT Ha Ap)KaBUTE BO COLMjalHAaTa H
€KOHOMCKaTa TOJINTHKA, KaKOo U KeJidaTa JIa ce CIpedaT HeCaKaHUTE TI0jaBy KoM ja neduHupaar
MMUTpaIycKaTa MOoJUTHKA Ha MOBEKETO ApyKaBH-wieHKU. Unenor 79, ctas 1 og JJPEY, mery
JIpyroto, 03Ha4dyBa JAeka moiuTukata Ha EY e co menm na Hamanu mupokara HEyCOTIaceHOCT
Mery MpaBHUTE NPaBUIIa M COLMjaJIHATa PEATHOCT BO OJHOC HA MHUTpalfjaTa.

Llenta ma ce 06e30enu edhuKacHO ympaByBame CO TEKOBUTE Ha MHUTrpaluja ,,Ha CUTe HHBOA"
ykaxxyBa Jeka Jlorosopute 3a EY He ru cMeTaaT NpeKyrpaHUYHUTE ABUKECHE CaMO KaKo eIeH
JeKop Ha HaceIyBame KOe BeIHAI IPEMUHYBA BO ITOCTojaH mpectoj. [IpumaproTo mpaBo HA EY,
npenu3npa JieKka NpaBHaTa JAUMEH3Mja HA MHUTPAHTUTE MOXKE Jia Ce OIHIIEe KaKo MpOLeC 3a
pOMEeHa Ha HUBHHUOT IPaBeH CTaTyC. 3a pa3jiuKa O OKOJIHOCTUTE Ha CEKOj CIy4aj IoeInHEYHO,
nerucnatuBata Ha EY Bo obnmacta Ha Murpamnmjata MoXkKe a MPEABHIN ,,JO3BOJIH 332 KPATOK
npectoj, o wieHn 77, cras 2, o a o JJOEY, ko BoaT KOH ,,JI03BOJIM 3a MOAOJT IPECTO] 01
unie 79, cras 2, nog a on JIPEY, kako 1 eBeHTyaJIHO CTEKHYBam€ Ha AP)KaBjaHCTBO Ha YHHjaTa
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10 MaT Ha HAaTypalu3alyja Ha HAI[MOHAHO HUBO MJIM MOXKE Jla PE3YJITHpa CO ,,ACEyBame  BO
CUTYyaIluH Ha ,,lIPeCTOjyBamke 0e3 103Boaa™ o wieH 79, ctas 2, moxa B on JJ®EY. Baumarenna
MUCTHHKIMja Mely pa3lnYHHUTE CIeHapwja BO onapendoute oj [loroBOopoT BKIYYHUTENHO W
pasrpaHudyBare Mel'y MUTPAHTHTE U OapaTenTe Ha a3uil, yIaTyBa JeKa eJUTe Ha eeKTHBHO
yIpaByBame CO MHTpanujara Tpeba Aa ce MOCTHTHAT CO MOCEOHM YCJIOBM M CTaHAapId 3a
pa3iMyeH CTaTyCHU I'pynu. EBpONCKUOT KOHUENT Ha ,,AMUTPAllMCKA MOJUTHKA® HE € camo 3a
JTO3BOJIA 32 BIIE3 WIIH OJI0MBamke, TYKY Au(epeHInpan U CeIeKTUBEH MPOIIeC 3a IPHUEM Ha OCHOB
Ha MPOYUCTEHH 3aKOHCKHU IMPaBHJIa, 33 Ydja COIAPKMHA OJTydyBa JiernciatuBara Ha EY npeky
BOOOHMYaeHa 3aKOHOJaBHA MIOCTAIKa KOja ce MpuMeHyBa 3a wieHoBute 77, 78 u 79 og IOEY.

Joroeopure 3a EY HarnacyBaat eka ynpaByBameTO CO MUTpalijaTa He Tpeba Ja pe3yaThpa Bo
TpeTMaH Ha YOBEUKUTE CYIITECTBA KaKO Ja c€ O0jeKTU M T'M MOBUKYBaaT WHCTHTYIMHTE Jia
rapaHTHpaar ,,IpaBe/IeH TPETMaH Ha Ap)KaBjaHW HA TPETH JIPKaBU™ criopen wieH 79, ctas 1 of
JADEY, co Toa BOBeIyBajKH OCHOBEH ITOMM 32 HOPMATHBHO Pa3MHUCITyBambE 3a COIIMjaTHa ITpaBaa
BO HM3MJIE0T Ha JIOrOBOPOT 32 MMHUrpalMCKaTa MoNuTUKa, Pasznnynute nienu Ha JloroBopor 3a
WMUTpaIFicKaTa TMOJUTHKAa KOW C€ ABIDKAT O] YIpaByBamke CO MHUTpalyjara 10 MpaBHYCH
TpeTMaH, YWTAaHW TIOBp3aHO, Tpeba ma ce cdaraT Kako acmupanuja 3a ,,BIajeeme Co
MUrpanygjara“ MmrTo OJroBapa Ha IEPCIEKTHBAaTa Ha AP)KaBHUTE OPraHd CO JIETUTHMHHUTE
uHTepecH Ha murpantute. CooBeTHUTE Oapama 3a €(PUKACHO YIPAaBYBamke CO MUTpaIUjaTa u
MpaBelieH TPETMaH ce MPaBHO-00BP3YBAayKX O aliCTpaKTHA TIeHA TOYKa, ITO HE € YTBPACHO
Ha UCT Ha4YMH CO APYruTe 1enu oj JJoroBopoT 3a MpoleHyBame Ha jeruciaruBata Ha EY Bo
HOopManHU okoyiHOcTU. lllTO ce omHecyBa 10 TpaBeTHHOT TPETMaH KOH MUTPAHTHTE,
OTpaHHYeHAaTa CYJCKa CIIOCOOHOCT HE IO UCKIy4YyBa CYJICKOTO HCIIMTYBame KOTa MUTPAHTUTE
MOJKaT, BO KOHTEKCT Ha MMHTPANKCKaTa TMOJHUTHKA, CEKOTall Ja Ce MOTIpaT Ha YOBEKOBUTE
npaBa coriacHo [loBenOara Ha EVY.

Ormncer Ha HAAJIEKHOCTH

Kako mojenena HaIexKHOCT, JETUCIATUBATa BO O0JlacTa HA MHrpaldjaTa Mopa jJa Ouje BO
COTJIACHOCT CO MPUHITUIHTE HAa CYTICUAMjapUTET U MPOIMOPIIUOHAIHOCT, YTBPASHH CO WieH 5,
craB 3 u ctaB 4 ox JloroBopor 3a EBporickara yauja (IEVY), co mto ru 00Bp3yBa HHCTUTYIIHHTE
KOHM C€ HQ/IJIS)KHU 32 YCBOjyBamke Ha JICTHCIATHBAaTa BO OBaa OOJIACT Jia TM OrpaHUdYaT CBOUTE
JIejCTBYBamka caMO Ha WHUIMjaTHBY KOM HE MOXKAT Jla Ce TIOCTUTHAT Ha 33J0OBOJHUTEICH HAUuH
Ha HAI[MOHATHO HWBO M Jla OCTAaHAT OTPaHWYECHM Ha OHA IITO € MOTPEeOHO 32 OCTUTHYBAmkE Ha
JISTUTUMHUTE MOJUTHYKH 1. MefyToa, Ipu NpoIleHKa Ha KOHKPETHU MPEI03HU, IOTPEOHO €
Jla ce MMa BO MpeIBUJ Jieka Iienta Ha JIoroBOpoT 3a ,,3aeTHUYKa MMUTPAIMCKa MOJHUTUKA™
croco0Ha Ja yrpaByBa e(heKTHBHO CO MUTPAIUCKUTE TEKOBH ,,Ha CHTE HUBOA' NMa ITOTpeda 0.1
ollpelicHa TMOIMYCTIAMBOCT TP MpUMEHa Ha TNPUHIWINTE HA CYNCHAUjApUTET |
nponopuuoHagHocT. [Toumor ,,Mepku™ BO BOBEAHHOT JAea Ha wWieHOT 79, craB 2 on JDEY
ynatyBa Ha Toa Jieka MOXKe Jla C€ YCBOjyBaaT pEryJaTUBH, JUPEKTHUBH M OMIYKH U JIeKa e
JTI03BOJICHA OTIEpaTHBHA M (PMHAHCHCKA MTOAIPINKA, KOja BOOOMYAEHO MMa CBOja MpaBHA OCHOBA.

[leprognunara yrnoTpeba Ha TEPMHHOT ,,JJpXKaBjaHU Ha TPETH ApPXKaBH BO WIeHOT 79, cTaB 1,
craB 2 mox O, ctaB 4 u ctaB 5 ox IOEY, ynaTyBa ieka cTaTycoT Ha MUTPAHT Ha JAprKaBjaHW HA
TPETH IpXKaBH, BKIYUYUTEITHO U JHIa 0e3 ApiKaBjaHCTBO, MOXKE Jla Ce peryiifpa co 4WieHOT 79 of
J®DEY pasrnenyBano Bo Bpcka co wieHoT 67, ctaB 2 oa JIOEY Bo koj € HaBeeHO JeKa 3a LIeIuTe
Ha JloroBopot ox JlucaboH, nunara Ge3 Ap:kaBjaHCTBO K€ ce TpETHpaaT Kako ApKaBjaHH Ha
TpeTH pxaBu. [IpkaBjaHuTe Ha YHHUjaTa HE MOXe Ja OUAAT MpeIMeT Ha JISTHCIaTHBA HAa OCHOB
Ha uneHoT 79 ox APEY, nypu HUTY KOora HeMaat npaBo Ja MpecTojysaat cnopea AupekTuBaTta
2004/38/EC 3a apxasjancTtso.' CIpoTHBHO, CTaTyCOT HA MHUTPAIMja HA YWICHOBH HA CEMEjCTBO

1 Directive 2004/38/EC of the European Parliament and of the Council of 29 April 2004 on the right of
citizens of the Union and their family members to move and reside freely within the territory of the
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Ha Jp>KaBjaHUH Ha TpeTa JIpyKaBa Koj €, CTO TaKa, U rpalaHuH Ha YHHUjaTa MOXKeE JIa Ce PELIH BP3
ocHoBa Ha usnieH 79 on JIOEY kako npamame Ha paBHa HajuiexHocT. Bo npakca, /lupexktuBara
2003/86/EC 3a obemuHyBame Ha CEMEjCTBOTO, OCOOCHO BO WICHOT 3, CTaB 3, ymaryBa JeKa
ucTaTa HeMa Jla ce IPUMEHyBa 3a BJ€3 Ha WICHOBUTE Ha CEMEJCTBOTO Ha Ap)KaBjaHUTE Ha
Vuujara.? Jlokonky uHcTHTynuute Ha EY OTydaT Taka, BO MPOIECOT HA H3rOTBYBAHE Ha
JeruciaTuBaTa ke Tpeda Ja MmpoleHaT Jajld OCTBAPEHUTE MIpaBa Ha WICHOBU Ha CEMEjCTBOTO Ha
Ip’KaBjaHWH Ha TpeTa JapaBa KOj, UCTO Taka, ¢ TpafaHMH Ha YHHjaTa, ©UMaaT KOPHCT O
NPUBWICTHPAH TPETMaH KOj YTBPAyBa IMPHOPUTET HAJ JIETUCIATHBAaTa 32 HMMHUTpandja BO
ciydanute Ha KOHQIUKT. Bo 0BOj KOHTEKCT, Tpeba Aa ce MOTEHIHpa [eKa WICHOBUTE Ha
CeMEjCTBOTO Ha ,,BUCTUHCKH WM CTaTUYEH' OpXKaBjaHWH Ha YHMjaTa KOM HE I'M UCKOPUCTHIIE
npaBaTa Ha cI000THO IBUKEH-E U J)KUBEAT BO IPKABUTE-UWICHKH 32 KOM UMaart JIp>KaBjaHCTBO HE
ce MOKPHEHH co JiernciatuBara Ha EY: npikaBuTe-4iieHKH OocTaHyBaaT cIOOOIHM BO MPHMEHA
Ha JOMAIHOTO 3aKOHOAABCTBO.

Bie3 u npecroj

Ormmrrata Gpopmyinanuja Bo wieHoT 79, ctas 2, mox a ox JIOEY koja ce ogHecyBa Ha ,,yCIIOBH 3a
BJE3 M TPECTOj” yKakyBa Ha (aKkTOT JeKa YHHjaTa CTEKHaNa MPOIIMPEeHa HaIJIeKHOCT 3a
OCHOBHUTE acCIeKTH Ha JICTHCIATHBAaTa 3a UMHIpaiMja, Koja Mopa Jla Ce MPaKTHKyBa CO
MOYNTYBaKkE HA MPUHIMITATE HA CYICHIUjapUTET W MPONOPIUOHATHOCT. COoeNMHYBameTO Cce
CEMEjCTBOTO € CIIOMHAaTO BO TEKCTOT Ha JIOroBOpOT caMo WIYyCTPaTHBHO, OIHOCHO
uHCTHTYIIMHUTE HAa EY Hajie:kHM 3a yCBOjyBamke Ha JICTUCIIATUBATA CE CIIOOO0HH J1a BOCIIOCTABAT
U JpYTH CTaTyCHH TPYIIM WK J]a TO U3MEHAT HUBHHUOT u3riea. Bo mpakca, Toa € HalpaBeHo Ha
JTOCTa OTIINPEH HauWH, TOpaau OpOjHATE JIETHCIATHBHE HHCTpyMeHTH. CooIBETHA T03BOJIA 32
BJIE€3 U MPECTOj MOXKe Ja OWJe AajicHa WK Of KOH3YJIaTHTE BO JPXKaBHTE HA MOTEKIIO 3a IIEJH
KOM TPOM3JIETyBaaT O]l MPBHOT IPUEM I10 TIaT Ha ,,BU3U " WIIH OJI CTPaHa Ha JIOMAITHUTE OPTraHu
HaJUIeKHN 32 UMUTpardja Bo (Gopma Ha KIACHYHHM ,,TO3BOJIM* 332 TIPECTOj 32 OHHME KOU BEKe
MPECTOjyBaaT BO 3acerHarara Ap)KaBa-wiIeHKa; JBETe MOKHOCTH C€ CIIOMHATH BO WiEHOT 79,
craB 2, nox a ox JDEY, co mTo ce mimycTpupa MIMPOKHOT omcer Ha oxpendarta. [lonexa
JTO3BOJIUTE 32 KPAaTOK MPECTOj ce MOKPUEHU co wieHOoT 77, ctaB 2, mox a ox JAPEY, no3poxiara
3a TIOJTOJIT TIEPHO]T € BO paMKH Ha WieHOT 79, ctaB 2, mox a ox JIPEY. Uurtano 3aeaH0, ogpenonTte
o JloroBopoT 0BO3MOXKyBaaT HENpEUYCHA peryianyja Ha CTaTyCHTE Ha MMHIpPaldja, CO IITO
MPENU3HOTO YTBPIyBambe Ha KPATKUOT W JIONTHOT IPECTOj OCTaHyBa BO HAIJIEHKHOCT Ha
WHCTHUTYIIMHUTE KO C€ HA/JISKHU 32 YCBOjyBamke Ha JIETHCIATHBATA.

[TocTon Masio coMHEBame, CIPOTUBHO Ha IPETXOJHATA CUTYyaluja, neka JloroBopoT oa JIncabon
BOCIIOCTaBH HaajekHOCT 3a EY na ycBojyBa mpaBHHU mpaBuia 3a €eKOHOMCKa MUTpanuja, Kako
mro e Ha npumep dupextuBata 2009/50/EC 3a ,,Cuna kapra“, cé joaeka AP KaBUTE-UJICHKU
3a7pKyBaar ojpeaeHa (GpIeKcHOMITHOCT BO MOTJIEA Ha €KOHOMCKaTa MUTpaluja BO COTIaCHOCT
co unen 79, ctas 5 ox JI®EY . Oa npeynpeyBame 3a (GekCHONTHOCTA HA IP/KABHTE-UIEHKH
Ce 3aCHOBa Ha IpeTnocTaBkara Jeka EY mMMa cTekHaTo HaaIeKHOCT 3a €KOHOMCKAa MUTrpalyja
KaKo Tpalame Ha NpuHIUNI. KOHIIeNTOT Ha MONMTHKATa HAa UMHTpallfja 3aCHOBaHA Ha TPOLIEC
Ha MIPOMEHA Ha CTaTyCOT HE 3HAa4M AeKa NPBHOT IIPHEM HY>KHO MOpa Ja JI0BeIe A0 OMNLHja 3a
nmoyropodeH mpectoj; EY Moke ma o0e30eam MO3BOJH 3a MpecToj 0e3 ma mMa motpeda of
00HOBYBame Ha HCTUTE, Kako ITO ¢ mpumepor co Jupekrtusara 2014/36/EU 3a ce3oHCKH

Member States amending Regulation (EEC) No 1612/68 and repealing Directives 64/221/EEC,
68/360/EEC, 72/194/EEC, 73/148/EEC, 75/34/EEC, 75/35/EEC, 90/364/EEC, 90/365/EEC and
93/96/EEC (Text with EEA relevance). OJ L 158, 30.4.2004.

2 Council Directive 2003/86/EC of 22 September 2003 on the right to family reunification. OJ L 251,
3.10.2003.

3 Council Directive 2009/50/EC of 25 May 2009 on the conditions of entry and residence of third-country
nationals for the purposes of highly qualified employment. OJ L 155,18.6.2009
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paGOTHI/IHI/I.4 On mMpoKOTO 03HAUTYBAKE HA ,,YCIOBUTE™ U ,,CTAHAAPIUTE, CIEIYyBa IeKa WICHOT
79, ctaB 2, nox a og ADEY moanpkysa u mpaBuiia 3a 0J13eMamke Ha JIO3BOJIUTE 32 TIPECTO] BO
KOM C€ yTBPACHH BO JIETUCIIATHBATa 32 MMWIpAIMja, BKIYYHTEITHO M MPOTepyBame. OTKaKko
eITHAIIT T03BOJIATa 3a MPECTO] K& Ce OTIOBUKA, MOXKE Jla CE MIOKPEHAT MEPKH MPOTHB ,,HeJIETaTHA
MMHTpaIija 1 HEOBIACTEH MPecToj ™ cropex wieHoT 79, ctas 2, mon 6 og JADEY.

[IpaBunara Kou ce ogHECyBaaT Ha OeralmuTe ce peryiaupanu co wieHoT 78 ox [JPEY kako lex
specialis, nofexa TOTOJHUTEIHUTE CTaTyCH 3a XyMaHHMTapHa 3alllTUTa 3a OHHE KOW HE ce
KBaTM(UKYBaaT 3a a3 WU CYICHIWjapHA 3alllTHTa CIOPE] Taa oJpenda MOXKaT Ja Oujgat
ondarenu co wieHor 79 oxm JPEY. Bo MOMEHTOB, MOCTOjaT MOBEKe M JOCTa Pa3IUIHH
HAI[MOHAIHM PEXMMHU 3a OHHE KOM He Jo0MBaaT MeryHapoJgHa 3alllTUTa BO COTJIACHOCT CO
HupextuBara 2011/95/EU 3a kBanudukanyja Ha a3ui Ouaejku ce 0J0NeHN HUBHUTE arjIMKaluu
3a asun.’ Ako EY olyuu 1a T XapMOHM3MpPa HOCTOEUYKHUTE M PA3INYHU HALMOHATHH 3aKOHH,
ke Tpeba ma Ouje HalpaBeHO BO COMIACHOCT M CO BOCIIOCTAaBEeHATA CyAcKa mpakca Ha CymoT Ha
npaBnata Ha EBporckara yauja (CIIEY) 3a pasrpaHudyyBame Ha TpPaBHUTE OCHOBHU Ak
MPEAMETOT U LIeJITa HAa COOABETHUTE MpaBuiia ce€ BO KOpUCT HA wieHOT 79 on HADEY kako
3aKOHCKH OCHOBH. [loHaTaMy, BO MPHHIINII, HEMa HHUIITO BO ITHPOKUOT OTICET Ha WIEHOT 79, cTaB
2, mox a ox JADEY mro Ou cmpeuwna xapMOHM3allMja Ha HAI[MOHAJIHUTE NpaBuUia 3a
JTOTIOJIHUTEIIHA XyMaHuTapHa 3amTuta. ClImyHo Ha Toa, EY MoXke na ycBow JiernciaThBa 3a
peryInanyja Ha HeOBJIaCTEHO MPECTOjyBamkbe Ha OCHOB Ha wieH 79, ctas 2, mox a oxg JIDEY, nako
MPUHIMIIOT Ha CYTICHIMjapHOCT MOBUKYBA HA BHUMATEIIHO MIPOIICHYBamkEe Ha TIOTpedaTa oJ1 maH-
€BPOIICKa JIETUCIIATHBA; BO CEKOj CIIy4aj, Toa € Mpallame Ha MOJIMTHYKO MPOLECHYBabe Jalld, 1
aKo € Taka, BO Koja (opMa ce cMeTa Jileka TAaKBOTO PETyJIMpame € IMOJUTHYKO W MOPAITHO
COOZIBETHO.

COpoTUBHO, HEMa HUILITO BO TEKCTOT Ha uiieHOoT 79 og ADEY miTo ykaxkyBa JeKka CTEKHYBAHETO
Ha JIp>KaBjaHCTBO Tpeba ga Omae MOKPHEHO CO MOJUTHKaTa Ha uMurpanuja Ha EY. Mcro Taka,
unenot 20, craB 1 og IOEY, Harnacya aeka rparaHcTBOTO Ha YHHUjaTa Ke ce CTEKHYyBa I10 MaT
Ha HaTypalu3alyja Ha HalMOHATHO HWBO, OJHOCHO JeKa ,CeKoe JHIE LITO MOoCeayBa
JIP’KaBjaHCTBO Ha JprkaBa-wieHKa ¢ rparanuH Ha YHwujara.“ CoomserHo, CIIEY Bo Hekonky
HaBpaTH IOTBPIM JI€Ka HALMOHAJIHOTO IIPAaBO OCTaHYBa HAIMOHAIEH IPUOPHUTET U ke Ouze
notpebHa ¢opmanna uzmena Ha JloroBopot cropen unen 48 oxg JIEY 3a BocmocTaByBame Ha
CyIllpaHallMOHAJHA HAaJUIEKHOCT 3a XapMOHHM3alMja Ha JIeTHCIaTUBaTa 3a AP’KaBjaHCTBO BO
EBporickara yHHja.

[IpaBunata 3a Murpanyja BO CHOroAOHMTE 3a acoUyjanyja co TPETH OpPXKAaBH CO3JaBajKH
MIPUBHJIETHPAHU BPCKH CO Jp’kKaBa Koja He € wieHka Ha EY u koja mMopa, 6apeM 110 onpencH
CTereH, /1a yuyecTByBa BO cucteMoT Ha E3, e mokpueno co unenor 217 oxg JPEY kako lex
specialis, ToJieKka yCBOjyBambETO HA MPEroBapayky MO3UIIMK BO TEJIaTa KOU CE MPEIBUICHH CO
TaKBHTE CIIOTO0U € MOKPHUEHO, KaKo MPOIEyPaITHO, TaKa U CYIITHHCKH, CO 4ieHOT 218, ctaB 8
u 9 on IDEY, ucro taka, BO 00J1acTH MTO ce€, KaKO IMITO € YTBPAECHO CO WwieH 79, cTaB 2 on
JADEY, npenmMeT Ha BOOOMYacHA 3aKOHOIaBHA ITOCTaIKa. Bo iMHM]ja co BocmocTaBeHaTa CyIcKa
npakca, CIIEY moxe na TonkyBa TakBU CHOT0J0M, OTKAaKO THE ce cocTaBeH e ox [IpaBoTo Ha
EY. CoonmBeTHrTE TIPUBUIIETHH 32 Mp’KaBjaHUTE HA OAPEICHHU APKABU CIIOPEIl CIIOTOAOUTE 3a
acolyjaiyja Wi MOCTOCUKM OWJIaTepaiHU CIOTOJ0M Ha APXKABUTE-WICHKH C€ BOOOMYACHO
3aITUTEHW CO JieruciaruBara Ha EY TMpeKy eKCIUIMIMTHU OJApen0u 3a MOoNpUQaTIuB

4 Directive 2014/36/EU of the European Parliament and of the Council of 26 February 2014 on the
conditions of entry and stay of third-country nationals for the purpose of employment as seasonal
workers. OJ L 94, 28.3.2014.

5 Directive 2011/95/EU of the European Parliament and of the Council of 13 December 2011 on
standards for the qualification of third-country nationals or stateless persons as beneficiaries of
international protection, for a uniform status for refugees or for persons eligible for subsidiary protection,
and for the content of the protection granted. OJ L 337, 20.12.2011.
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HaI[MOHANEeH TPEeTMaH, KOM ce NeKJIapaTHBHH BO TOIJIe] HAa MelyHapoJHHUTE OOBPCKH BO
CIIPOTUBHOCT CO BHaTpelrHaTa jerucinatuBa Ha EY. Unenor 79, ctaB 2, mox a oxg HADEY
YTBpIyBa JeKa WHCTHTYIMHTE Ha EY MOXe na ycBojaT MEpKH 3a ,,CTaHJapIuTe 3a M3/1aBame’
Ha JIO3BOJIMTE 3a MPECTOj, CO TOa YKAKYBajKH JeKa Jieruciaruara Ha EY moxke ma omdarn
npaBuia 3a aJIMHUHHACTpaTHBHA IOCTalKa M CyJCKa 3allTHTa KOW, Kako leges speciales, TO
MOTHCHYBAaaT MPHUHIUIIOT HA HAIMOHAIIHA TIPOIEIypallHa aBTOHOMHja KOj C€ NMpPHUMEHYBa BO
OTCYCTBO Ha MOCTIEIM(PHIHY JTETUCIATUBHU HACOKH. M TTOKpaj MOYNTyBameTO Ha HAITMOHATHUTE
KapaKTepPHUCTHKH, YTBPIIEHO co wieH 4, cras 2 on JIEY, kako u NpUHIMTIIOT HA CYTICHIUjapUTET,
yTBpAeH Bo wieH 5, crtaB 3 on JAEY, HdupekrtuBata 2011/98/EU 3a emuHCcTBEeHa N0O3BOJIA U
COOJIBETHUTE MpPaBWJIAa YTBPJIECHU BO JPYrd [IHUPEKTHBH YKa)KyBaaT HA PEJICBAHTHOCTA Ha
MpoIeAypaIHUTE Oaparma 3a JISTUCIaTUBATa BO 00J1acTa Ha UMHUTPAIlMjaTa; HHBHOTO BOBEIYBAabE
€ OKPHMEHO CO Ha/JIEKHOCTA YTBP/EHa BO wieHoT 79, ctas 2, oa a o JIOEY.® Kora Jloropopot
eKCIUIMIIUTHO YIAaTyBa Ha W3/IaBambeTO Ha JO3BOJIMTE 3a MPECTOj Of CTpaHa Ha ApKaBHUTE-
YJIEHKH, TIOTBPAYBa JIeKa CyIIpaHallMOHAIHUTE TpaBuila 3a UMHUTpannja Tpeda, KaKko Mpaliame
Ha MPUHIIKIIL, 1a OUJaT UMIUIEMEHTHUPAHU Ha HannoHaHO HUBO. MHCcTUTynuuTe Ha EY Moxe na
monapxar e(eKTHBHA UMIUIEMEHTalWja W TpaHCHAIIMOHAHA  copaboTKa, JoieKa
MPUABIKYBAETO KOH HMHUTpaIdja Ha ¢efepaqHo HUBO ke MMa MmoTpeda o4 H3MEHH BO
JoroBopor.

IIpaBa Ha MUI'PaHTHTE U CJIO0OJHO ABHKEH-€

Bo cmpoTtuBHOCT Ha wieHOT 79, cTaB 2, mon a, wieHoT 79, craB 2, mox O He ce ogHecyBa Ha
YCIIOBUTE 3a BIIE3, TyKy 3a IpaBaTa Ha ApXKaBjaHUTE HA TPETH JIPKaBU 3a BpeMe Ha HUBHUOT
JerajeH mpectoj. Bo taa Hacoka, JloroBopot oz Jlnca®on mojacHyBa jeka rpaBarta 3a Bpeme Ha
MEpUOJMTE Ha JIETaJieH IMPecToj MOoke Aa OupaT xapMmoHm3upanu. OBa HMIDIMIUpa JeKa
JIETUCIATUBHUTE UHCTPYMEHTH BOOOMUYAEHO ke OMaT 3ae/IHO 3aCHOBAHU Ha OBHE JIBE OApeadun
ox craBoT 2 Ha wieHOT 79 ox JIPEYVY, oTkako mHCcTHTYHHHUTEe Ha EY mMaar motpeba ma rm
perynupaar ycloBUTE 3a TPECTOj M NIpaBaTa 3aeJHO. BakBaTa JBOjHA NpaBHa OCHOBA, HE €
npobieMaTHyHa JOKOJKY, KaKko IITO € BO OBOj ClIydyaj, ce MPHUMEHyBa MCTa MOCTamnKa Ha
OJITy4yBame, OTHOCHO BOOOMUYaeHa 3aKOHO[aBHA nocTanka. O apyra cTpaHa, HecrielupuIHaTa
dbopmynammja ymorpedbena Bo JloroBopoT ymaTyBa Jeka HHCTHTYIIMUTE HWMaaT IIHPOKa
JHUCKpelMja Kora OJulydyBaaT KoM IpaBa Tpeba na Oumpar xapMmoHusupanu. Ilputoa,
WHCTHTYIIMHTE MOXKE JIa Ce OIIpPeNleNaT 1 3a yCOTacyBamke CO CTaTyCcOT Ha rparaHu Ha YHHjara,
0CcO0EHO 3a JOATOPOUEH MPECTOj, HO HE ce MpaBHO 00Bp3aHU Ha Toa. VIcTo Taka, CO MOYNTYBamke
Ha MPHUHIUIIOT HA CYICUIMjapUTET, MOXE Jla TO YTBPJAT U CTENCHOT Ha COILMjANHU TpaBa BO
BpCKa CO COLlMjaJHaTa MOMOII MJIH COLMjajlHa CUTYPHOCT, I0/eKa MpaBuiIaTa 3a MUTpanuja Bo
crioroaOWTe 3a acolldjalrja co TPETH IpykaBu ce mokpueHu co wieHoT 217 og ADEY. Ilokpaj
toa, CIIEY yTBpau neka perunpoyHUTE apaH)KMaHU CO TPETH ApXKaBU KOM T'M MHTErpHpaar
croroadHTe 3a acolujalyja BO AOMAUIHAOT pexuM Ha EY 3a xoopamHalnMja Ha COLMjaTHOTO
ocurypyBame crnaraat Bo wieH 48 JJ®EY. HaanexHocta, uCTO Taka, MOKpHBAa HpUCTAIl [0
Ma3apoT Ha TPy O]l OHUE KO ce TIPUMEHH 3a APYTH IEeTH OCBEH 3a EKOHOMCKa MUTpaIHja, Kako
HITO CE CTYJICHTH WJIM YWICHOBHU Ha ceMejcTBO. Cenak, ONIITHOT U3rien Ha Jloroopute cyrepupa
JIeKa, ¥ TTIOKPaj HATypalln3alyjaTa, MOJIUTHYKHATE TpaBa Ha CTPAHIIUTE, BKIYYUTEITHO U IPABOTO
Ha TJIaC HAa OIMNTHHCKA w300pw perymupanu co wieH 22 ox JADEY, me Moxe ma ce
XapMOHM3HMpaaT Ha OCHOB Ha wieH 79, ctar 2, mox 6 o JJPEY Bo oTcycTBO Ha OMI0 KakBU
WHIMKAIMK 32 CIIPOTHBHOTO, IITO ja MPECIHKYyBa eKCIUTMLIUTHATa oapenda Bo JloroBopure 3a
rJIacaykKuTe MpaBa Ha rparanurte Ha EY.

8 Directive 2011/98/EU of the European Parliament and of the Council of 13 December 2011 on a single
application procedure for a single permit for third-country nationals to reside and work in the territory of
a Member State and on a common set of rights for third-country workers legally residing in a Member
State. OJ L 343, 23.12.2011.
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Unenor 79, cras 2, nox 6 on JI®EY no3BonyBa ycBOjyBame Ha 3aKOHCKH MpaBUIIa 3a CII000IHO
JIBUKCH-C U TIpaBa Ha MpecToj Bo paMku Ha EY 3a apxkaBjaHu Ha TPETH Ip)KaBU HA KOU UM €
onoOpeH npucrar a0 Teputopujara Ha EY. Jlogeka moioiriuoT NpecToj € peryjiupaH co 4WICHOT
79 on I®EY, mpaBuiara 3a maryBame Bo paMkH Ha lllerrenckara o0macT 3a MOKpaTKH IIEPUOJIH,
NMoceOHO Ol TYPUCTHYKH MPUYMHH, € peryaupaHo co wieHoT 77, craB 2, mon B ox JDEVY.
WNucturynuure Ha EY He ce o0Bp3anm na ja 00e30emar BakBaTa MOXHOCT, KaKO IITO TOA TO
mokaxxyBa Jlupexktuara 2014/36/EU 3a ce30HCKH paOOTHHIIM, HO TIOBEKETO HMHCTPYMCHTH
YCBOGHH BO HW3MHHATHBE TOAWHH 00e30eqyBaaT pa3iiueH CTEleH Ha CIO000JHO IBHIKEHE.
ExcnmmuuTHOTO ynatyBame Ha ,,yCJIOBUTE BO TEKCTOT Ha JloroBOpOT ro HarjaacyBa OTCYCTBOTO
Ha yCTaBHA TapaHIlhja Ha CJIOO0HO IBIDKEHE 3a ApKaBjaHUTE Ha TpeTH apkaBu. OcTaHyBa Ha
WHCTUTYLMHTE J1a OJUTy4aT Jaii |, JIOKOJIKY € TaKa, 0 KOU YCIIOBH Tpeba 1a Oulie 103BOJICHO
c1000THOTO JBIKEH-E BO paMku Ha EY Bo pasznmunu cuenapuja. Ilokpaj Toa, Tpeba aa ce 3Hae
JleKa aCHMeTPUYHHOT reorpadcku oricer Ha JiernciaruBara Ha EY Bo obnacta Ha uMurpanmjara
MOBJICKYBa JIeka CIIOOOTHOTO NBIDKCHEG HE C€ OJHECYBa Ha CHUTE NP)KaBH-WICHKH, OWICjKH
Benuka bpuranuja, Mpcka u Jlancka BooOH9aeHO ce HCKITy4eHH.

W mokpaj akameMCKHUTE W TONUTHYKH KPUTHKH, WieHoT 79, craB 1 om JIPEY ru 06Bp3yBa
uHctutynuute Ha EY na ycBojar ,,3ajakHat Mepku 3a 60p0Oa MpOTHB HellerajlHaTa IMUTpanyja‘.
CooaBeTHUTE A€jCTBHja BKIy4YyBaaT JETHCIATUBHU U ONEPAaTUBHU MHCTPYMEHTH OJ M3BPIIHA
wim pUHAHCHCKa Tpupoaa. BakBarta opMynaiuja He ocTaBa COMHEX JIeKa OBHE MEPKH MOXKE
Jla BKJIyYaT CIIpedyBame¢ Ha HeJlleTaleH Bie3 U NMPEeKWHYBamke Ha HEOBJACTEH IMPECTOj, CO TOA
MOJ/IPKYBAjKH ja LEeNOKyHaTa LeJ 3a 00e30eyBame e(pUKacHO yNpaByBambe CO MUTpalHjaTa
Ha cute HuBoa. Jlogeka wieHoT 79, cTaB 2, mox a ro omndaka MPecTaHOKOT Ha CTAaTyCOT Ha
JlerajieH MpecToj, wWieHoT 79, craB 2, mMoj B ce NMPUMEHYBa Ha OHHE KOW BJIETYBaaT WJIH
MpecTojyBaaT Oe3 OBlIacTyBame, Jallk IOPaIy TOa IITO HUBHATA J03BOJIA 33 IPECTO] € UCTEUCHA,
OTIIOBUKAaHA WJIH ITOPAIH TOA IITO BOOIIITO HUTY UMaje I03BOJIa 3a TpecToj. Bo cnpoTuBHOCT
co unerot 77 ox JI®EY, wienot 77, ctas 2, o B ordaka HAIMOHATHI MEpKH 32 60pOa MPOTHB
HEJIETaTHUOT TIPECTO]j KOj HE € MOBP3aH CO aKTUBHOCTHTE HA TPAHUYHATA KOHTPOJIA.

ExcrumnuTHOTO ynaTyBame Ha ,,UCellyBame M penarpuanmja’ MmoTBpyBa JieKa MpaBmiaTa 3a
JIeTopTanyja, Kako W olepaTuBHaTa W (PMHAHCHCKA TOJAPIIKA 32 HAI[MOHAIHWUTE OPTraHU BO
CIy4yau Ha OTCTpaHyBame, CE MOKPUEHH O WIeHOT 79, ctas 2, mox B o ADEY, mito ciyxu kako
uenTpanHa ocHoa 3a Jupextusata 2008/115/EC 3a Bpakame’ u Perynmatupara 516/2014 3a
BOCIIOCTAaBYBam-¢ Ha (DOHIOT 3a a3WJI, HMUTPaNHja ¥ HHTerpanuja.t

Crorondou 3a peagmMucuja

[MpakTukara ga ce MOHyAaT mapTHepCTBa 3a MOOMIHOCT Ha EY Ha Tpetw apkaBu e nen ox
CTpaTerujata HacOUCHA KOH 3ajaKHyBame HAa KOHTPOJIATa Ha MUTpalujara. Tue ja COUnHyBaaT
MOJINTUYKATa PaMKa BO KOja Ce MperoBapaat CrenupuIH croroadu 3a peagmucuja. Ox 2007
ronuHa, BEY ckirydn criorogbu co TpeTH ApKaBH 3a Jia ce OJIECHU M3IaBameTO OJ00peHHja O
CTpaHa Ha Jp)KaBa-ujeHKA Ha Jp)KaBjaHUTE Ha TpeTa Jp)KaBa 3a TPaH3UT WJIM IPECTO] Ha
Teputopujata Ha EY Bo Tpaeme o He moBeke 0] TPH MECEIH BO CEKOj IIeCTMECEUEH MTEPHOJ 0T
JIEHOT Ha TIPBOTO BJIETYBamkE Ha TepuTopHjaTa Ha EY.

" Directive 2008/115/EC of the European Parliament and of the Council of 16 December 2008 on
common standards and procedures in Member States for returning illegally staying third-country
nationals. OJ L 348, 24.12.2008.

8 Regulation (EU) No 516/2014 of the European Parliament and of the Council of 16 April 2014
establishing the Asylum, Migration and Integration Fund, amending Council Decision 2008/381/EC and
repealing Decisions No 573/2007/EC and No 575/2007/EC of the European Parliament and of the
Council and Council Decision 2007/435/EC. OJ L 150, 20.5.2014.
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EdexTnBHOTO yrpaByBame cO MUTpalfjara 3aBIUCH 0] copaboTKaTa co TPETH Jp>KaBH, OCOOCHO
BO IIOTJIC]l Ha OTCTPaHYBakETO U penatpuanujata. M mokpaj o0Bpckata criopea MeryHapOIHOTO
00WYajHO MPaBo J1a ce OBO3MOKH BpaKkame Ha JIp)KaBjaHUTE, MPaKTUIHATA COPa0OTKA YeCTOMATH
€ CO HeIOCTaTONX W TPETCTaByBa €AHa O TJaBHHUTE MPHUYMHU 332 HEYCOTJIACEHOCT Mery
W3BPIIHUATE OJUTYKH 33 Bpakamke U BUCTHHCKOTO Bpakame; JUCKpEIaHIla co Koja CIoroaouTe 3a
peanMucHja co MpaBuiia U TpollenypHu 3a edeKTHBHA copaboTka Tpeba Ja ce CIPOTHUBCTABaT.
[IpeTxogHNTE HEM3BECHOCTH BO BPCKA CO IMIOCTOEHHETO U OIICETOT Ha COOBETHUTE HAIEKHOCTH
Ha EY ce mompaBeHH cO BOBeIyBame Ha SKCIUIMIMTHA MPaBHA OCHOBA CO KOja Ce YTBpAyBa
MOJICJICHA HA/IJISKHOCT. MOXe Jla ce apryMEeHTHpa JieKa BakBa EKCIUIMIIUTHA ojpenda Owia
moTpeOHa, 0TKako wieHoT 79, craB 2, mox B ox JAPEY Moxe ma ce unta Kako KOMIIPOMHUC KOj
COJIPKU UMILTAIIUTHU OBJIACTYBamka BO COTIIACHOCT CO cyackaTa npakca Ha CIIEY Bo moren Ha
HAJBOPCIIHUTE HajiexkHOCTH. [lomeneHara HaIJIeKHOCT Tpou3ieryBa oj Qopmynamujara
,,MOXe*“ o1l ompenOaTa Ha WieHoT 79, craB 3 ox JIPEY 1 oTCycTBOTO Ha IOTOBOPH 3a peaiMUCHja
071 TMCTaTa Ha EeKCKIIY3UBHU OBJIACTyBamba HaBeJeH! BO WieHOT 3, ctaB 1 on IPEY. Ilonaramy,
yyieHoT 3, ctaB 2 ox JIOEY He ro MeHyBa BakBHOT 3aKITy4OK, OTKako J[MpekTuBarTa 3a Bpakama
TH PeryJrpa YCIOBUTE 3a OTCTPaHYBamke, HO HE M cOPabOTKaTa CO TPETH AP>KAaBH M COOIBETHUTE
MpakTHYHU apamkMaHu. llpomemypata 3a mperoBapame M CKIlydyBame Ha JIOTOBOPH 3a
peanmucuja ro ciean wienot 218 og IDEY cnopen koj cioronoute kou COBETOT T CKITydyBa
BO MMETO Ha YHHjaTa MOpa Ja UMaaT MpeTXoiHa coryacHocT o1 EBponckuor napiaament (EIT).
Nmajku Bo npensua nexa wieHot 79, craB 3 on ADEY Tpeba na ce unra 3aeaHO CO WieHOT 79,
craB 2, noa B on ADEY u ce onHecyBa Ha obnacT KajJie BooOW4aeHaTa 3aKOHOIaBHA MTOCTAIKa
ce npuMeHyBa BHaTpeiHo, EIT Mopa na ja naje cBojara corilacHOCT criope] wieHoT 218, craB 6,
mon a ox IDEY. OBa ummumiupa aexa qpkaBUTe-4IICHKY ja 33Ip)KyBaaT MOKTA J1a CKITy1yBaaT
HaIIMOHAIHA CIIOTOJI0W 3a peaJMHCHja CO TPETH APKaBH C¢ J0JeKa MHCTUTYIMUTE Ha EY He
OJTy4HJIC 1a TU KOPUCTAT CBOUTE CYIIpaHAIIMOHATHN HA/JIEKHOCTH.

Cexoram Kora WHCTHTYIIMUTE Ha EY ckirydyBaar KOMOMHHpAaHHW CIOTONOHW 3a peaaMHucHja H
CIIOTOA0M 32 OJIECHYBamE Ha BUSHUOT PEXUM, WICHOT 79, craB 3 on JAPEY u unenot 77, cras
2, mox 1 on APEY Moxe fa cimyar Kako IBOjHA MpaBHA OCHOBA. [IOKOJIKY MHCTUTYLIMHUTE Ha
EY opmyuar ma ce mpuaBMKAT KOH MOaMOWITMO3HH IMMapTHEPCTBA 32 MOOWITHOCT, IITO BO
MOMEHTOB TIPEeCTaByBa MEK IIpaBeH HHCTPYMEHT (soft law), aneHot 79, ctaB 2, mox a on JJIOEY
ke Tpeba Ja ce KOPHCTH Kako AOMOJHUTENHA MpaBHa ocHoBa. Kora mperoBapaar co TpeTH
JIp’KaBU WM YCBOjyBaaT BHATpEIIHW MepKH, WHCTHTynmute Ha EY ce oOBp3aHm nma ru
KOOpPAMHMPAAT CBOMTE MHCTPYMEHTH KOH C€ OJJHECYBaaT Ha MUTPAIKjaTa Co APYTH HAJABOPEITHU
MOJIMTUKY KaKo IITO € pa3BojHaTa copaboTKa co Iel J1a Ce rapaHTHUpPa MOJIMTHYKA KOXEPEHTHOCT
U J1a ce pealu3upaaT MOIIMPOKHUTE Leau Ha JIOTOBOPOT 32 HAABOPELIHO ACjCTBYBAHE KOU CE
yTBpacHH Bo wieHoT 21, craB 1 m 2 ox JIEY. [loHaramy, mpaBmiiaTa o1 o0racta Ha MUTpaIfjaTa
BO TPrOBCKUTE CIOTOAOW MM CHOroAOWTE 3a acolyjaluja ce MOKPHEHU CO €KCKIY3HBHUTE
HaanexxkHoctn Ha EY 3a 3aegHuukara TProBcKa TMOJMTUKA WKW JPYTHTE PEICBAHTHU
HaJIe)KHOCTH 0N J[OroBOpOT 3a HAJBOPENIHO [EjCTBYBamke, NMpH MITO Hema morpeda of
aKTUBHpame Ha wieHoT 79 on JIDEY.

Co criorogbuTe 3a peaMHUCHja ce BOCIIOCTaByBaaT MPOLICAYPH 32 BpaKkame Ha JINIA (IpKaBjaHU
Ha TPETH NOpKaBU WM JIMIa Oe3 Ip)KaBjaHCTBO) BO CIlydaW Ha wmierasHa murpanuja. Co
noroopoT o AMmctepaam on 1999 ronnna, EK 1oGu HamesKHOCT BO CKITyUyBameTO CIIOTOA0M
3a peagmucuja. OBaa HaJJICKHOCT cera € jacHO yTBpJeHa co JloroBopot oj Jlrcabon Bo wieH
79, ctaB 3 ox JI®EY. Ucro Taka, BpeIn Ja ce HarJIacH Jicka, OCBEH CIIOTOIOMTE 3a PeaIMHCH]a,
crielM(pUUHU KJIay3yJid 3a peagMHCHja C€ UCTO Taka BKJIYYCHH BO Jorosopute mto EY ru
CKIIy4yBa CO TPETH JAP)KAaBH 3a IPYTH MOJIUTUYKH IMpamama. OBa MOTBPAyBa JIeka CO TEKOT Ha
TOJMHHTE TPAIIameTo 3a peaMucHja Ha JAp)KaBjaHW HA TPETH JIP)KaBH CTaHAa CTPYKTYPHPAHO
mpamame Ha MOJUTHKAaTa, Kako W MPHMEp 3a YCIOBEHHWOT MpHUcTam ImTo Tro ciexnd EY Bo
copabOTKa CO TPETH JIP>KaBH.
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[TpBara ¢aza Bo mperoBopuTe 3a Croro 01 3a peaJMUCcHja Ha eBPOIICKO HUBO 3amodHa Bo 2001
roguHa Kako pesynrar Ha CTOKXOJIMcCKara mporpama NpeKy ellHa KOXEPEHTHa CTpaTeruja,
nmoneka Bo 2011 rogunra EK 3anouna crpareruja 3a oOHoBeHa monutuka Ha EY 3a peagmucuja.
BaxBara cTparerwja yTBpam copaboTKa 3a peaaMHCHja CO TPETH IpKaBH Ja OWIE NENT O
KOXEPEHTEH IMaKeT 32 MOOWJIHOCT IIITO K€ UM C€ MOHYU Ha TPETU JPKABU U JieKa MOJIMTUKATA
3a peagMucHja Ke Oujie BrpajieHa BO CEBKYITHHUTE TIOJUTHKH 32 HAJABOPEITHH OAHOCH Ha EVY.

Ogue criorogdu 0coOEHO ce KOPUCTAT KaKo ajlaTKa 3a yrnpaByBame co Murpanuja. Kako u na e,
MOCTOjaHO Ce MOKPEHYBa MpallalkeTo 3a e(UKACHOCTA Ha OBUE MHCTPYMEHTH, BO OAHOC Ha
copaboTKaTa cO TPETH Ip’KaBW 3a peamMuchja. [lokpaj Toa, peamMucHjaTa Ha MUTPAHTUTE €
MOBEKECIIOjHa U CI0KeHa rmocTanka. BakBaTta ci10)KeHOCT € TIOBp3aHa M CO JJMYHHOT OTCeT Ha
OBHE CHOTroAOH, KOM O0MYHO omakaaT HajMaIKy TPH KaTeropuu Juna. Tue BKIydyBaaT: (a)
JIp’KaBjaHU Ha TPETH JP’KaBU KOU ce O0MEHH KaKo OapaTelld Ha a3Wil, UMEHO JINIA YU Oapama
3a Mer'yHapo IHa 3allITUTa CE CMeTaaT 33 HEOCHOBAHU I HEIO3BOJIMBY; (0) ApKaBjaHW HA TPETH
JpKaBH KO C€ WIETaJJHH MUTPAHTH, KO MOpaJn WIETajeH Bie3 MM UCTEKyBamke Ha Heropara
BM3a, HEMAaT MPaBeH CTaTyC BO TPaH3UTHA WIH JprKaBa-IOMAaKHH, WM (B) Oaparenyu Ha a3uil
n/uny Oerayimy KOWM MOXaT Ja OWmaT Ioj 3alliThTa BO Jp’KaBa Koja € JOTOBOPHA CTpaHa BO
CIIOTO/IONTE 3a peaJMUCHja, AypU M aKo THE He ce Ap)KaBjaHH Ha 3acerHaraTta npxasa. OBaa
noceOHa KaTeropyja Ha JIMIa ce 04eKyBa J1a Ouge ocoOeHO aapecupaHa BO HAHUTE COrOAOH 3a
peanMucHja, Bp3 OCHOBAa Ha MOJENIOT YTBPACH CO KOHTPOBEp3HHOT moroop EY-Typmwuja on
Mmapt 2016 roguna. OBa e MPBUOT UHCTPYMEHT, co K0j EY, HedopManHo ja moaapika mpakTHKa
3a HaJBOPEIIHH OJTOBOPHOCTH 32 3aIUTHTA HA TPETH APIKABH.’

ITopaau Huckata cranka Ha moBpaT, camata EK npusHa neka pe3yiaraTuTe ce pazouapyBaykH.
EBporicknot cyn 3a peBU30pH BO CBOjOT MocieleH m3pemtaj 3a 2021 roguHa moTBpau JeKa
nomanky on 40% oIl HeperylapHUTE MUTPAHTH Ha KOM UM € HapeleHo Ja ja Hamymrar EY
BCYITHOCT Ce BpakaaT BO CBOjaTa MaTHYHA JprkaBa MM TpeTa apkasa.'’ U mokpaj peraTuBHO
MO3UTHBHUTE pE3YyJTaTH IOCTUTHATH CO JpKaBuTe of 3amaaeH bamkan u VcrodHoto
NapTHEPCTBO, copaboTKaTa 3a peajMHUCHja OCTaHyBa IPEAW3BUK, O0COOCHO BO OXHOC Ha
peanMucHja Ha qprKaBjaHU O TPETH APIKABH.

Hanuonaanu HHTEIrpaTUBHU MOJIUTUKH

Uienor 79, craB 4 onm JI®PEY oBO3MOXyBa yCBOjyBamkbeé Ha MEpKH Ko o0Oe3bemyBaaT
MOTTUKHYBakE U MOPIIKA 332 HAIIMOHAIIHUTE MOJIMTUKY 32 MHTETpallrja Ha AP KaBUTC-UICHKU
,»,CO HCKIyuyBamhe Ha KaKBO OMJIO YCOIJIACYBame¢ HA 3aKOHHUTE W MPONHCHTE Ha APKABUTE-
wneHkn ‘. CooaBeTHHUTE (POPMYITaLIMK MMOBEKE AT Ce KOPUCTEHH BO M3MUHATUTE JIETICHUH KaKo
pe3yiTar Ha JOMONHyBamara Ha JloroBopuTe cO €T Ja ce ompeaenaT 00JacTH BO KO
uHCTHTYIIMHTE Ha EY HemMaat MOXHOCT Jla T XapMOHM3HMpaaT HAI[MOHAIHUTE rpaBuia. [lopaau
Toa, wieHot 79, ctaB 4 ox JIOEY Tpeba na ce knacudummpa Kako HaJISKHOCT 32 MOAIPIIKA U
KOOpJIMHAIIAja BO COTVIACHOCT co wieHoT 2, ctaB 5 o JADEY koj npensumysa nexka EY nma
HAJJIS)KHOCT J1a W3BpPIIyBa aKTUBHOCTH 3a IMOJJIPIIKA, KOOPAWHAIM]ja WU JONOJHYBamke Ha
aKTUBHOCTHUTE Ha JIP’KaBUTE-WICHKH, O€3 IMPUTOA Ja T 3aMEHH HUBHUTE HAJ[IGKHOCTH BO OBUE
obmactu. BoBenyBameTo Ha 0Baa HOBAa PECTPUKTHBHA TIO3HITH]a BO WIEHOT 79, cTaB 4 on IDOEY
€ OJITOBOP Ha TOBEKETOJUIITHUTE PACTIPABUH OKOJIYy TO3BOJICHOCTA 33 aBTOHOMHA IMOJUTHKA HA
uHTerpanuja Bo pamku Ha EY. OBa pe3ynTtupano, Mery Apyroro, BO yCBOjyBambe Ha 3a¢JHUUKHUTE
OCHOBHU TPUHITUITH 32 TIOJMTHKA Ha WHTETpalyja Ha MUTpanTuTe Bo HoeMBpu 2004 romuHa of
crpana Ha CoOBETOT 3a€HO CO NPETCTABHUIIUTE HA BIAIUTE HA JPKABUTE-WICHKU CO I
MOTCHIUPAaKkEe Ha OTPAaHUUYEHUOT ONCEer Ha HajiexHocTure Ha EY. BakBata komruiekcHa

? http://www.consilium.europa.cu/en/press/press-releases/2016/03/1 8-eu-turkey-statement/.
10 European Court of Auditors (ECA), Migrant returns and readmission to third countries probed by EU Auditor,
Press Release, 28 July 2020.
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KOHCTPYKIMja 10 yCBOjyBameTo Ha JloroBopoT on JlncaboH moBeke He € MOTpeOHa, OTKAKO
uneHoT 79, ctaB 4 og APEY npensuayBa HeIBOCMHUCIIEHA CYTpaHAlMOHATHA HAJIE)KHOCT, KOja
Cemak MCKIy4YyBa XapMOHH3aluja. MepKuTe KOM MOXKe Aa OHIAT YCBOCHHU IO OBOj OCHOB TO
ondakaar u @oHIOT 3a a3wyl, MUTpaIldja U WHTETpaIryja ¥ Mopa n1a OMAaT BO COTJIACHOCT CO
npuHOUIOT Ha cyncuaujaputer. Cenak, COBETOT M MPETCTABHUIIM HA BIIAJUTE HA JPIKABHUTE-
uneHk Bo 2014 roauHa MpoaoDKUja CO 3a¢HUYKO YCBOjyBame HA MEPKH 3a MHTErpaluja Ha
Np>KaBjaHU Ha TPETH AP KaBU KOH JIETATHO IIpecTojyBaaT Bo EY.

Tpeba na ce moTeHIMpa IeKa UCKITyUyBamk-ETO Ha XapMOHHU3aIjaTa ce OJJHECYBa CaMo Ha WICHOT
79, ctaB 4 on JIOEY, He u HA OpyTH IPpaBHU OCHOBH, Kako WwieHOT 79, ctaB 2 ox JIPEY. Cekoramr
KOra HHUBHOTO TOJKYBam€ I03BOJyBa NMPaBHO-OOBP3yBaukM MEpPKHM KOHM C€ OJHECyBaaT Ha
WHTETpallja Ha UMHTPAHTUTE, WICHOT 79, ctaB 4 ox JIPEY He ro cnpedyBa nmpucTamyBambeTo
KOH JIpyrH TpaBHH OcHOBH. OBa mojpa3Oupa jgeka neruciaruBata Ha EY Bo obmacta Ha
WMUTpaIyjaTa MOKe Ja BKIYYH ITPaBHIIa 32 MHTETpalrja Ha UMUTPAHTUTE, KaKo IITO € Oapame
YTBpAEHO BO wieHOT 7, ctaB 2 ox dupextuBara 2003/86/EC 3a obeauHyBame Ha CEMEjCTBOTO,
CIope/1 KOj Ip>KaBjaHUTE HA TPETH AP KaBH MOpA Jia TH IOYUTYBaaT MEPKUTE 32 HHTETpaIlyja BO
COTJIACHOCT CO HAIMOHAIHOTO 3aKOHOMABCTBO. [Iokpaj Toa, MHUPOKOTO 3HAYEHE HA TEPMHUHOT
LUHTErpanuja“ Bo JeruciaruBara Ha EY ox oOnacta Ha uMurpanujata UMIUTAIUpA JeKa
onpendute Kou He ce o(UIMjaTHO Ha3HAYEHN KaKo MHCTPYMEHTH 3a MHTErpalnuja, UCTO Taka,
MOJKAaT J1a ©Maar roJeMo BIIHjaHue Bp3 HHTETpallijaTa Ha IMUATPAHTHUTE, KaKO IITO € PUCTAIOT
JI0 Ta3apoT Ha TpyA. MIMajku ro Bo MpeaBu NPUHIMIIOT Ha CYTICHIUjapUTET, TUCKYTAOUITHO €
namu EY nma HajuiexxHOCT Mo y1aboKo 1a HaBleryBa BO COAPKMHATA HA HAIIMOHATHUTE MEPKU
3a MHTerpanyja Ha uMurpanture. Onmro rinenado, wieHot 79, craB 4 oq ADPEY curnanmsmupa
neka JloroBopute 3a EY mpuBiekyBaaT rojeMO BHUMAHUE Ha HALMOHAIHHUTE MOJUTHKU 3a
WHTErpalyja MTO MOXKE Ja BiMjae Ha TOJIKYBAaWmETO Ha OIpel0uTe KOW Ce OJHeCyBaaT Ha
MOJIUTHKATA HA MHTETpaIyja.

IIpucran no ma3apoTt Ha TPyA

[Ipen na cramu Bo cuna JloroBopot ox JIncaboH, orcerot Ha CynpaHallMOHATHUTE OBIIACTYBamka
3a EKOHOMCKa MHUTpaIija 6ea KOHTPOBEP3HO Ipalllakhe YIITE O JUCKYCHUTE TIPH HOPMYITHpahEe
Ha wieHoT 63 ox Jorosoport 3a E3 mpu JloroBopot ox AMctepaam. Jloneka HeKou ro oTdpiayBaa
MOCTOCHETO Ha CyIIpaHaIlMOHATHA HAJUIEKHOCT, APYTH cMeTaa eka oapendure oxn JJoroBopot
3a colfjaaHa ToJauTHKa Tpeba na oumat aktuBupann. OBaa nebara craHa MOTHB KaKoO pe3yiTar
Ha nojacHyBambeTo Bo JloroBopot ox JIlncaboH aeka uacTHTynmuTe Ha EY Moxke na BocrioctaBaT
NpaBuIIa 3a EKOHOMCKa MUTpallHja IITO € PeIMET Ha pelynpeayBamke BO WICHOT 79, cTaB 5 ox
JADEY. On caMnoT TekcT Ha wWieHoT 79, ctaB 5 o JIPEY e jacHO meka CKITydOKOT ¢e OTHECYBa
caMmo Ha JIp’KaBjaHH Ha TPETH JIP>KaBH ,,KOW J0araaT Off TPETU JPKaBU HA HUBHATA TEPUTOPHja
co en aa 6apaat paboTa“ ¥ mopaau Toa He TO omndaka MPUCTANOT J0 Ma3apoT Ha TPYA HA OHHUE
KOM C€ MPUMEHH 3a IPYTH eI, KaKo IITO C€ YWISHOBH HA CEeMejCTBa WK CTyAeHTH. [loHaTamy,
gieHot 79, ctaB 5 o JI®EY ce ogHecyBa Ha HaIMOHATHUTE MPaBHJIa 332 €KOHOMCKA MHTpariyja
sensu stricto, OMTHOCHO TIpUEM Ha BUCOKOKBAaTM(HUKYBaH Kaaap, CE30HCKH Pa0OTHHIIN WIIN IPYTH
CTpaHIU Kou OapaaT BpaboTyBame. Bo oBoj mornen, onpendara Tpeba ceomndaTHO 1a ce YnTa:
TY TIOKpHWBA OHHME KoM Oapaar padoTa Ha WCT HAYMH KakKo ITO Ce OJHECYBa 3a Mp)KaBjaHU Ha
TPETH JIp>KaBH KOW BeKe MMaaT MOHy/Aa 3a padoTa Kora aluidiupaar 3a Bje3 BO HeKoja ApiKaBa-
uynenka Ha EY. 3a pasnuka ox rpafanute Ha EY, nerucnaruBata 3a IpKaBjaHUTE Ha TPETH
JIp’KaBU BOOOMYAEHO HE MPEeBUAYyBa 3aKOHCKO MPaBo Jia Biie3aT Ha Teputopujata Ha EY 3a na
Oapaat paboTa BO MOMEHTOT Ha BJI€3, TYKy BOOOMYACHO Oapa MpeTXOIHO TOCTOCHE Ha MTOHY 1A
3a pabora.

CropenyBame Ha pa3IMIHUTE ja3UIHU Bep3UH HA WwieHoT 79, ctaB 5 ox JIPEY mokaxkysa meka
HCKIIYYOKOT Ce OJHEeCyBa Ha HallMOHAJHHUTE IMpaBHJia KOH ,,[O OJApeayBaaT KamalUTETOT Ha
npueM™ 6e3 J1a ce HaBeJe TOYHO KaKo Ke Ce IMOCTUTHE BaKBOTO ONpeJelyBamke Ha 00eMOT Ha



[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

NpUEeMH Ha HallMOHATHO HUBO. Hekon cmeraar feka Toa ondaka ,,HallMOHaIHN KBOTU  caMo 3a
pabotHunu. Bo cBetno Ha ommrara gopMmynanuja U NPUHLUUIOT Ha effet utile niam xopuceH
e(heKT, TAKBOTO TMOBPIITHO TOJIKYBamkE HE € MHOTY YOeIyBa4YKO, OTKAKO o/ipen0daTa Moxe fa ousie
0e3 3HaUeHmE 3a OHHME MpPXKABU-WICHKHM KOW HeMaaT KBOTH 3a wumwurpanuja. Komky 3a
MOTCEeTyBame, NPUHIHUIOT effet utile nim kopuceH edekT, 3HaYM aeka noumure Ha EY mopa
CEeKOTalll JIa ce TOJIKyBaaT coO IieNl e(hMKacHO NOCTHUTHYBame Ha HaMmepaTa Ha JIeTHCIaTHBAaTa.
[ToBekeTo npkaBU-WICHKH, Kaj KOW JICTUCIIATHBATA O 00JIacTa Ha UMHTpaIyjaTa ce IPUMEHYBa
BO HOpManHU ycnoBu (6e3 Bemuka Bpuranuja), HemMaa WMHTpaliCK KBOTH 32 MHTPAHTHU-
paboTHULM BO BpeMe Ha U3rOTBYBamE Ha ojpendara, A01eKa APYTH APKaBU-YICHKH, 0COOCHO
I'epmanmja, pasmuciyBaa 3a BOBEeIyBame Ha HallMOHAIHA KBOTa BO Toa Bpeme. HamecTo Toa,
yiieHot 79, craB 5 og JI®EY Tpeba na ce unuTa Kako Ja 0BO3MOXKYBa ojpeicHa (ICKCUOUITHOCT
3a Ip)KaBUTE-WICHKU BO peryipame Ha eKOHOMcKaTa Murpanuja. Jupextusure Ha EY moxe
Jla BOCTIOCTaBaT WHAVBHIyalHU IIPaBa, HO YCJIOBUTE 3a MMOCTOCHE HA OBUE IIpaBa MPOMUIIAHU
Bo JierucinaruBaTa Ha EY Mopa ma 06e36emar 1oBoTHa QIISKCHOMITHOCT 3a IP>KaBUTES-UICHKH J1a
BJIMjaaT Ha 00EMOT Ha MPHEM MPEKy HAIIMOHATHOTO 3aKOHOJaBCTBO 3a MMUTpauyja. Ha npumep,
MUPEKTHBUTE MOXAaT Ja UM JO03BOJAT Ha JP>KAaBUTE-WICHKH Ja NpUMEHAT WCIHUTYBama Ha
1mazapoT Ha TPY., KaKo IITO € Toa MPEeABUACHO cO WwieH 6 (00eM Ha mpueM) M WieH 8, cTaB 2
(ocHOBH 3a onduBame) on Jdupextuata 2009/50/EC 3a ,,Cuna xapra“,'' xako u cuctemu 3a
KBOTAa WM CIIMYHU Oapama yTBPACHH CO WiICH 5 (KpUTEpUYMH 3a IIpHUeM) U WieH 7, cTaB 2 (o0em
Ha npueMm) ox dupekrusara 2014/36/EU 3a cezoncku pabotHuuu. Bo ciyuaj Ha comuex, CIIEY
ke Tpeba Jia ja TOJIKyBa CeKyHlapHaTa JISTUCIIATHBA 1, CO TOa, MOXKE Jia Ce TIOBUKA Ha YIEHOT 79,
ctaB 5 on JIOEY kako apryMeHT KOH e()eKTOT JieKa UCKITYUOIUTE Ce JISTUTUMHHU.

3akiay4ok

EBporckuot coset, 3aenHo co EBporickara komucHja, BO OBEKe HABPATH MOTEHIMpAIle JeKa
EY Tpeba ,j1a ocraHe aTpakTWBHA NECTHHAIIMja 3a TAJICHTHPAHW M CIOCOOHHW® Ha eJHAKBA
ocHoBa co ABctpanuja u Kanana. YcoriacyBameTo Ha BakBa I1eJ1 ja OcTaBa OTBOpeHa oTpedaTa
332 KOXEPCHTHU MOJIUTUYKU OJrOBOPH, OCOOCHO BO TOTJIE]] HA TPAHCHAIIMOHATHOTO JIBUXKCHE Ha
NyreTo KOU ce MOMAJKY KBaTH(PUKYBaHH OJl OHUE CO MOTOJIEMH CITOCOOHOCTH BO OJTHOC Ha KOU
E€KOHOMCKHTE W COIMjalTHH MPHIOOMBKY O MOTOJIeMa BHATpEIIHA MHUTpaIfja 3a eBPOICKUTE
OIIIITECTBA CE TIOMAJIKY OUHUTJIC/IHU.

[ToMUTHYKOTO HECOINIaCyBamke OKOJNY HAcoKaTa Ha WMHIpaIFcKara MOJWTHKAa He Tpeba na
NpeTCTaByBa M3HEHAAyBame. Bo 0HOC Ha JerarHaTta MUTpaldja, IOTOBOpHATa paMKa, CO ceTa
CBOja Pa3HOJIUKOCT U KOHTPATUKTOPHOCT BO TOJUTUYKUTE LIEJIH, HE yCIIea 1a BOCIIOCTABY jaCHU
MOJIMTUYKH HACOKU Ha JICjCTBYBame KoU Tpeba Ja Oujar cieJieHn ol MHCTUTyuuTe Ha EY.
IMocroene, u ¢é yuiTe MOCTOjaT, JOJArOTPAjHU pacipaBu Ha HUBO Ha EY okony mocakyBaHocTa
OJ1 3a¢/IHUYKH TOJIMTUKHA U 00EMOT Ha CylnpaHaIMOHAIHUTE Haie)kHOCTH. OCHOBHA MPUYMHA
MOXe Ja OWJe OTCYCTBOTO Ha OCHOBHA CIOToa0a OKONY KOHIICNITYaTHOTO MOTIHpame Ha
UMHTpaIyckara monuTuka, otkako EK He ycnea na ru ybenn npkaBUTe-wICHKH Jia TO ciear
HEJ3UHUOT CYIITHHCKHU MPHUCTAll KOH €KOHOMCKAaTa MUTpaIfja KaKo pe3yJsiTaT Ha MoTpeOuTe Ha
3aeJHHYKHOT nazap. ONIITo KakaHo, UMUTpaIFicKaTa MoJuTHKa, Haasop o1 EY, ce mpercTaByBa
camara Kako KOHIJIOMEpAaT Ha IEeJIUTe Ha KOMICTUTHBHU MOJUTHKH, KOM HE MOXKaT MelyceOHO
Ja ce momHpar, 0apeM He OTKako Ap)KaBUTe HE MOXKAT CEKorail Ja ro KOHTPOJIUpaaT
MOJUTUYKUTE pe3yaTath. Bo ob0macta Ha JieramHaTa MUTrpanuja, KyJITYpHUTE U
UACHTH(DUKAIUCKUTE aCTIeKTH He Tpeba Ja OMJaT OCTaBeHW Ha CTPaHa, OTKAKO CBPOIICKUTE
OMIITECTBA CE MEHyBaaT KaKo OATOBOp KOH murpamnujata. OcTaHyBa Ha OJTOBOPHOCT Ha
MOJIUTUYAPHUTE, KOTa OJUTYy4dyBaaT 3a U3MJICJOT Ha TTOCTOCUKUOT U UICH PEKUM Ha MMHUTpAIja

'Y Council Directive 2009/50/EC of 25 May 2009 on the conditions of entry and residence of third-country
nationals for the purposes of highly qualified employment. OJ L 155,18.6.2009.
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Ha HHBO Ha EY, na ru u30ernyBaat pasnuyHHUTE TIOJIUTHYKY MIOjaBU ¥ OATOBOPU BO objacta Ha
MUTrpaLujara.
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Abstract

Cultural diplomacy, as a soft power in international political relations, uses the means and
instruments of culture to promote the nation’s cultural values in order to create a desired
perception among foreign audiences. Cultural diplomacy in this context is one of the best tools
in promoting the natural and cultural heritage of a country and one of the best means of gaining
the trust and affection of the large tourism market for the values and advantages of its own tourist
offer. The Crimean Peninsula, which for more than 150 years has been building an image of a
coveted travel destination in the Black Sea, before and especially after Crimea’s annexation by
Russia in 2014, has become a competition ground between Russian and Ukrainian cultural
diplomacy. On that ground, the priceless natural and cultural heritage of the two neighboring
cultures unfortunately failed to bring them closer and acknowledge each other’s cultural value.
Moreover, they entered into complete confrontation and relentless propaganda mode, which
became a precursor to the most undesirable use of “hard power” in politics, whichh is war.

Keywords: cultural diplomacy, cultural heritage, cultural tourism, propaganda, war
JEL Classification: 100, 118, Z11, Z12, Z18

BoBen

Kynrtypnarta qumiomaryja kako ,,Meka Mok (Nye, 2004) Bo monuTHKara, 03HauyBa ynorpeda
Ha CUTE€ MOXXHH CPEIICTBA U MHCTPYMEHTH Ha KyNTypara BO Mel'YHapOIHHUTE OJHOCH, KaKo
Ha4YMH, TOKMY TIPEKy €MITaTHjaTa Koja ja claeau KyJITypHAaTa aklHja Jla C€ CTEKHAT OJHOCH Ha
MPENo3HaBakhe, HAKIOHETOCT M BIHMjaHWE Kaj cTpaHcKa myoOnuka. JloOpute MO3HaBaduW Ha
KYJITYPHO-TUILIOMATCKUTE aKIWH, TIO3HABAjKH ja HEHAMETIIMBaTa W TUBKA MPHUBIIEYHA MOK Ha
KyJnTypaTa, CMeTaar JieKa ¥ Kora CUTe OCTaHATH AMIJIOMATCKHU aKIUH ce BO KpH3a, AyPH U Mery
3aBOjyBaHH CTPaHH, HUKOTAIl HE CMeaT TMOTIIOJIHO Ja OWAaT ,,3aTBOPEHHU MPO30PLUUTE" HU3 KOH
O0u nMpKynupanga IBOHACOYHA KyITypHa KOMYHHUKaIHja, IPeKy KOja ako MOCTOM U MUHHUMYM
MOJIUTHYKA BOJja TIOMEly CTpaHUTe BO KOH(DIMKTOT MOXKE Jla CO3/1ajie MPEAyCIOBHU 3a TPaJICHhe
MHUpPHH TIEPCTIEKTHBHA BO WAHWHA. KynTypHaTa IWIUIOMaTHja BO COBPEMEHHUTE MeryHapOTHHU
OJTHOCH MOJXKE Ja OHJie MPEeTXOAHMIIAa Ha eKOHOMCKATa AUIUIOMaTHja, KOja BO ce0e TH COIPKHU U
MPETIIOCTaBKUTE 3a pa3BojHA M JWHAMHYHA TYPUCTHYKAa pa3MeHa MW COpaboTKa, Kako U
MIPETXOJHHIIA HA CUTE OCTAHATH JUILUIOMATCKH aKIMW, KOU ce BO PyHKIIH]ja Ha TPaJICHe OTHOCH
Ha nojiHa MefyceOHa J0BepOa M OTBOpPEHA KOMYHHKaIlMja 3a copaboTKa BO CHTE OOJIACTH O
MHTEpEeC Ha Ap)KaBUTE.

Kynryprara quminomMaTrja, Kako ¥ OCTaHATUTE JUIJIOMATCKU aKIMK € BO (PYHKIIMja Ha 3alITUTa
HA HAIMOHAHUTE W JPKaBHUTE WHTEPECH, Taka Ja Ha MelyHapoJieH IUIaH KYJITYPHUTE
JUIIOMATHH MelyceOHO KOMYHHIIUPAaT KOHKYPUPAjKU CH BO €ICH HEMpecTaH HATIpPEBap BO
CTEKHYBalkh€¢ BHUIMBOCT W BIIMjaHHE, YE€CTO BMPEKYBajKU W KOOPIWHUPAJKU TH CBOWTE
KYJITYPHO-JHUITIOMAaTCKH MOKHOCTH W TIOTEHIUjalii, HO HE PETKO M COCEM Pa3MHUHYBajKU ce H
KOH(POHTHPAjKH Ce BO MPOCTOPOT HA B3aeMEH HATIPEBAp BO CTCKHYBAHETO HAKIOHETOCT W
JIOJAJTHOCT OJT IMyOJIMKHTE Ha KOM MM ce oOpakaar.
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Bo mocnennuBe HEKOJKY TOAWHH, Of OBOj aCIEKT, TaKBU KYJITYPHO-TUILIOMATCKH aKIHU CO
W3pa3eHa HaTmpeBapyBauka KOH(pOHTamMja M cO mMoceOHa KOHIICHTpalMja Ha CHIINTE,
CpejicTBaTa M MHCTPYMEHTHTE CE MCIPEIUIETeHH Ha pocTopoT Ha Kpumckuor [TomyocTpoB BO
LlpHoTo MOpe U ce cilydyBaaT MoMely pycKaTa M yKpauHCKaTa KyJITypHa numioMaTtrja. Kpum
co HeroBara crierduyna reorpad)cka ¥ UCKIYUYUTEITHO BaKHA T'COMONUTHYKA TONI0XKOA, KAKO
MOCT-TIpeMHUH moMery 3amanoT U McrokoT, To ect momery EBpoma u Asmja, HU3 HCTOpHjaTa
OUKJIAYHO BO HEKOJKY HaBpaTh OWJ OCKa OKOJIy Ko0ja c€ BKpCTyBalle, KOMYHHUIHMpale,
copaboTyBajne HO U MeryceOHO (BO HOTOIOJHO HETHpame U Hepa3Oupame) ce YHHINTYyBale
OpOjHU TTO3HATH M MOKHH IIUBUIIM3AITAN U KYJITYPH.

3a Kpum ce Benu nexa OWi JIyJKa, HO M KPCTOCHHUIIA KaJie Ce BKPCTYyBajie, KOCT3UCTHPAJIE U
KOH(POHTHpaJle BUCTUHCKA MOKHH KyJITYpH U HUBHIN3anud. OTTyKa 1 OTPOMHOTO 3HaueHhE Ha
KpuM o7 acmekT Ha MCKIYYMTENIHO TOJEMOTO U Ba)KHO KYJITYpHO HACJIEACTBO OCTaHATO OX:
Kumepure, Cxkutute, Crapute ['pun, ['otute, Kpumckure Tatapu, Xynute, Xazapure, Kuescka
Pyc, Oromanckoro LlapcTBo, Kozanure, 3natHara Opaa 1 MoHTONIHTE, OCTATOLN OJ1 BIIMjaHUETO
Ha Benernuja n [lenora, BujanueTo Ha Pyckara MUmmepwuja ox 18 mo 20 Bek, Ha ['epmanuja BO
Bropara cBeTcka BojHa, Kako u BiaujaHreTo Ha CoBeTCKHOT cojy3 ox 1920 mo 1990 roauna u
CeKaKo, B3a€MHOTO BIMjaHHMEe Ha YKpamHa W PycHwja Kako TOramlHH COLUjaTUCTUYKH
¢deneparuau pernyonuku Bo pamkute Ha CCCP. IlpBure nenenun oxn 21 Bek mak, ke ocTaHaT
3alaMeTeHH 10 HEMpecTaHOTO MelyceOHO KOH(POHTHpame Ha JBETE CYBEpPeHU M HE3aBHCHH
npxasu, Pyckata ®@enepanuja u YkpanHa TOKMY Ha TepuTopHjara Ha Kpum.

MHoOrymMuHa Mo3HaBauyd W aHaJUTHYapu Ha TE€OCTpaTEUIKUTE MOJUTHUKU cMmeraar jaeka 2014
roJIMHA [TPETCTaByBa MPECBPTHA FOAMHA BO MOHOBATa HCTOpHja Ha KpuM, NMajKul ja BO IpeBUA
cepujaTa OJf BaKHU MOJHUTUYKH HACTAHU: MOJUTHYKH HEMUPH BO YKpawHa, pedepeHayM 3a
He3aBUCHOCT Ha KpuM u HeroBa aHekcwja KoH Pyckara ®enmeparuja, wWim TOBTOPHO
MPUIIOjyBamke Kako IITO MITYBa JIa Kayke pyckara opuIfjaHa MOJUTHKA. YKpanHa CUTE TOAUHH
Mo aHeKcHjara c¢ ymTe He To npu3HaBa Kpum 3a gen on Pycuja, a opunujanen Kpemss co men
KOPITYC MTOTUTHYKO-TUTUIOMATCKH aKIIUU Beke ro Tpetupa Kpum kako Heoxsous nen on Pyckara
®denepanuja. Ha 0BOj TU1aH 1 BO 0Baa BPEMEHCKA OTCEYKA CE CITydyBa U HAJHHTCH3WBHATA PyCKa
Y YKpauHCKa KyJITypHO-JUILIOMAaTCKa aKifja 3a ,,0CBOjyBama Ha CpliaTa U YMOBHUTE™, KAaKO Ha
pE3UACHTHOTO HaceleHne Ha Kpum, Taka W Ha CBETCKara jaBHOCT KOja € CEeH3UOIM3UpaHa Off
CITydyBamaTa MmoBp3anu co T.H. Kpumcka kpusa.

Kpum mopaau cBojara reorpadcka MecTomnonox0a, Oiarute 3uMU U TOIUIUTE JIETa, YIITE BO
BTOpaTa IMOJIOBMHA Ha 19 Bek ce pa3BMBa KaKkO €IHO OJ BOJEUYKUTE W HAjIPUBICYHH MECTa 3a
OJIMOp Ha pyCKaTa apHCTOKpaTHja, Kora ce M3rpajicHd OpOjHU IBOPIH, JCTHUKOBIU U Ja4H, a
Oyiarofapejku Ha TIOBP3aHOCTa CO pasrpaHeTa Kele3HWYKa MPEka, Ha Mo4eTokoT Ha 20 Bek
OpojHM HacenOM cTaHyBaaT UCKIYYUTEIHO aTPAaKTUBHU TYPUCTHYKH IEHTpH. TpaanuiMoHaIHO,
HAjITOCETYBAaHN OJMOPAJIUINTA Ha jy>)KHHOT Oper ce Janra m Anymra, EBnatopuja u Caku Ha
3anagHuoT U Peonocuja u Cyaak Ha JyroMCTOYHUOT, KOU BO 20 Bek, BO BpeMe Ha COBETCKHOT
C0jy3 JOKMBYBAAT CBOj TYPUCTHYKH MOJIEM U CO 8 MIJTHOHU TYPHUCTHU TOAMIITHO.

Pyckata u ykpaWHCKara KyJITypHa IUIUIOMaTHja mocienHuTe 10 roguHu BOJAT BHCTHHCKA
KYJITYpHO-UIIOMATCKa BOjHA 32 KpHM, Kako MCKITyYUTEIIHO Ba)KHA TYPUCTUYKA JICCTHHAIIH]A,
KOja TMopaad CBOETO OECIEHEeTO MPHUPOTHO M KYNTYPHO HACIEICTBO OWia, a MOTEHIIHjaTHO
MMOBTOPHO MOXe Jaa Ouze ,,rypuctuuka Meka“ 3a BpBEH KyJITYypeH Typu3aMm O] MPBOKIACHO
CBETCKO 3HAUEH-€ U UHTEpEC.

AKTYeJHU PYCKH U YKPAMHCKH KYJTYPHO-IUIIJIOMATCKH AKIIMU MOBP3aHH CO KPUMCKOTO
KYJTYPHO HACJIeCTBO
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VYiorarta Ha KyATypHaTa AMIUIOMaTHja BO HaJBOPEIIHATA IMOJIMTHKA HA Pyckara Penepanuja Bo
21 Bek MoCTemneHo, HO 3HAa4YajHO ce 3rojeMyBa W MeHyBa. OBa ro mokaxyBa pedopmaTa Ha
,MeKkata Mok o0jaBena Bo jymu 2020 rommHa, Koja BO cebe HEMHHOBHO ja BKITydyBa
TpaaWIMOHATHO 3HaUajHaTa KynrypHa kommoneHTa. (Ruskidom, 2022) Bo cimydajoT co Pyckara
ODenepanuja, KyITypHaTa JUIIOMaTHja HMa IPBEHCTBEHO JIBE Mer'yceOHO moBp3anu nenu. Kako
NPBO, a IOMOTHE BO MOJAO0PYBAaKETO HA HEJ3MHUOT UMHUII BO CTPAHCTBO KOj Oelle MOTKOMaH
KaKo pe3ysTaT Ha BOOpPY’KeHaTa arpecuja NpoTUB YKpauHa U LieJla Hu3a Mel'yHapOIH! CKaHAAIH
(Ha mpumep, OOBHHYBameTO 3a Memame Bo M30opu Bo CAJl Bo 2016 romwHa, Kako u
oOBuHYBamara 3a Tpyemwe Ha Ceprej u Jymuja Ckpuman Bo Obeauneroto Kpancrtso Bo 2018
TOIMHA.) W KakKO BTOPO, N1a C€ MPOIIMPH W 3ajaKHE PYCKOTO XUOPHUIHO BIIHjaHUE MPEKY
HCKOPHCTYBake HA PYCKOja3MYHHUTE MAaJIWHCTBA BO CTPAHCTBO M HAMETHYBame Ha pycKaTa
Bep3Hja Ha UICTOpH]jaTa, co (OKyCHpame KOH HOBO HCUNUTYBAHE M HOB HAPATUB 33 TOTANUTAPHHOT
komyHuctiaku pexum Bo CCCP u Heropara ynora Bo Bropara cBercka BojHa, koja Pycure ja
HapekyBaaT ['oema TaTkOBHHCKa BOjHA.

Bo omHOC Ha BTOpaTa Touka, Tpeba Ja ce MCTaKHE JeKa MOAAPIIKATA HAa PYCKHOT jasHK H
HEroBaTra MPOMOIIMja, BKIYYYBajKM ja W MefyHapogHaTa apeHa, ¢ €IHa OJ OCHOBHHTE
KOMIIOHEHTH Ha ,,MeKaTa MOK" IITO ja ©Maat U rojieM Opoj 3amaHu AEMOKPATHH, KaKO IITO Ce
CAJl, Benuka bpuranmja, ®pannuja, ['epMaHuja Koum ce NOTOHMpaaT HA.U3yUyBameTO U
IpoMolLMjaTa Ha ja3HLUTEe KaKo OCHOBHA ajaTKa BO JAEjCTBYBAHETO HA HUBHHUTE KYNTYpHH
quroMatud. MeryToa, Bo ciry4dajot Ha Pyckara denepanyja, TakBUTE TIOJTUTHKH Y€CTO UMaaT
JECTPYKTHBHA KpajHa IIeNl 3a LETHOTO OMIITECTBO, OMIEjKH PAacTOT Ha MAaJIMHCTBAaTa KOU
300pyBaaT WM IOKa)XyBaaT HMHTEpPEC 3a HM3YdyBame Ha PYCKHOT ja3UK BO CTPAHCTBO T'H
3rojeMyBa JIOCTOBHTE Ha BIMjaHHE KOM IIOCTOjaHO c€ KOopucTaT of cTpaHa Ha Kpemis 3a
MPUTHCOK Bp3 HalmoHanHuTe Biaau (Jlareuja, JlutBanuja, Ectonnja) u Moxe 1a ce MCKOpHCTAT
3a BoopyxeHu uHTepBeHuuu (I'pysmja, Ykpauna). Unenor 45 craB (1) ox ,,CTparterujata 3a
HaJIBOpEIlIHA ONIUTHKA Ha Pycuja npenBuayBsa ,,3aIITUTa HA IPAaBaTa U JIESTHTUMHUTE HHTEPECH
Ha COHApPOJHUIINTE KOHM >XKMBeaT BO CTPAHCTBO BP3 OCHOBA Ha MeElryHapOIHOTO TpaBO U
MeTyHapoAHUTE IOoroBopu Ha Pyckata ®enepamuja co KOM ce NpOriacyBa 3HAYUTETHHOT
NpUAOHEC HA COHAPOJHHULIUTE BO 3a4yBYBAHETO M LIMPEHETO HAa PYCKHUOT ja3HK. U KynTypa, a
CTaBOT (1) maBa MOXKHOCT 3a TIPOMOBHUPAKE U ,,KOHCOJUAAIM]a Ha COHAPOTHUIINTE KOU KUBEAT
BO CTPaHCTBO 3a M0A00pO CIpOBeAyBamhe Ha HUBHUTE NIPaBa BO HUBHUTE 3€MjH Ha JKUBECHE U
,»3aUyBYBalb€ Ha WACHTUTETOT Ha pyCcKaTa AMjacliopa W HEj3MHUTE BPCKH CO HCTOPHUCKATa
tatkoBuHA . (Uacrisis, 2021)

MeryToa, Bo ciydajoT Ha Kpum, oBa moBieKyBa yIUTe €HA CTPATEIIKHA Ba’KHa LIeT - Ja ce
JIETUTUMHPA aHEKCHjaTa CO CUTE JOCTAIHU aJaTKU, BKIIyYUTEIHO U CO CUTE aJaTKU, CPEICTBA U
WHCTPYMEHTH Ha KyJITypHaTa qumiiomMarrja. OBaa 1en € Bo poKycoT Ha OrpOMHOTO MHO3WHCTBO
KyJITYpHA HMHULMjaTUBH Ha MoOckKBa KOM ce oaHecyBaaT Ha KpuM M ce HacoueHH KOH
HaJBOpeIIHaTa my0rKa, a HajoTBOpeHo Oemie objaBeHa Bo 2016 roguna Ha ,,10-ta KoHBeH1®ja
Ha Pyckara aconmmjanmja 3a MeryHapoOHH CTYAWH ‘, KOja WMalle nejd cO HaclioB ,JaBHara
JUIJioMaTtHja Kako (akTop 3a HaIMHHYyBamke Ha MelyHapoaHaTa Onokaja Ha
Kpum“.(USPUBLICDIPLOMACY,2017) Bo mpaxkca, cipoBenyBameTO Ha TaKBaTa MOJIUTHKA
CYLITUHCKH C€ OBUBA OJ] TIOYETOKOT Ha aHeKcujaTa Ha KpuM u ce BoJu Ha HajBUCOKO JPIKABHO
HUBO. EnHa o/ HEj3MHWTE Ba)KHU ajlaTKH 3a JICTUTUMUpPamke Ha uiaejata 3a ,,Pycku Kpum“ e
KYJITYPHOTO NPHCBOjyBamke Ha KPUMCKOTO KYyJITypHO HacieacTBo. Pyckara Biaga akTHBHO IO
MO3ULMOHUPA UCTOPUCKOTO U KyJITYPHOTO HaceIcTBO Ha Kpum Kako pycko, BKIy4yBajKH I'o BO
CTpaTerwjara 3a pa3Boj Ha JIOKATHUMOT Typu3am, 3a mro Bo 2019 rommna MockBa Oermie
NOAroTBeHa (UHAHCUCKU Ja To mnogapxku co 100 munmjapnu pyossu. [lpoekToT Ha
MMUHHCTEPCTBOTO 32 EKOHOMCKH Pa3Boj € IW3ajHUpaH BO BPEMEHCKa paMKa OJf IIECT TOAUHH U
ce MOTHHpa MPBEHCTBEHO Ha ,,JOMAITHAOT PYCKH'* TypH3aM IITO TH oxpabpyBa Pycure na ogar
Ha onMop Ha Kpum. OBa e 1enocHo ycoriaceHo co HHG)OPMAaTHBHO-TIPOTIaraHIHATA TTOJIMTHKA
YMja 1edl € a ce co3ajie MOocaKyBaHa Mepleniyja BO OJHOC KOH HCTaTa TakBa HH(OPMAaTUBHO-
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nporaranjHa MOJUTHKa MTO KOH PycHja ja BomaT 3amagHHUTE 3€MjH, a CO el JIa Ce 3ajaKHe
YyBCTBOTO Ha ,HAIlMOHAJIHa TOPAOCT™ O aHeKcHjaTa kaj nqomamHarta myomuka. (Culture.Ru,
2019) Cnopen uctpaxxyBame Ha PyCKOTO jaBHO MUCIICH-E, Taa IIeJ1 BO roJieMa MepKa € OCTBapeHa,
Taka f1a B0 okromBpHu 2020 rogmHa, ciopes; paHTHpamaTa BO OJHOC Ha IMpamameTo: ,,Co mTo
HajMHOTY ce ropaeete kako Pycu®, 30% on aHKeTHpaHUTE TparaHy OATOBOPHIIE JieKa Ce ropaeaT
co ,lloBropHOoTO OOemuHyBame™“ Ha Kpum co Pycuja mTo mpercraByBa TpeTOpaHTHpaHa
3Ha4ajHa BPEJHOCT IIOCJIE TPAJULIUOHAIHO BHCOKOKOTHpaHute ,lloGemara Bo I'onemara
TaTkoBHHCKa BOjHA W ,,Bojeukara ynora BO HUCTpaXKyBameTO Ha BcejeHara'. 3a BoJja Ha
BUCTHHATA, OBaa MPOLEHTYAIHO BUCOKO 0J00pyBame Ha MOBTOPHOTO o0enuHyBame Ha Kpum,
Oemre 3HAYMTENTHO HAMAJIICHO BO cropenba co HCTpaxKyBamaTa Ha jaBHOTO MHCICHE BO
nperxoaHara 2017 u 2018 roxuHa, kora n3HecyBaiie BUCOKH 43% u 45%. oll BKyITHUOT OpOj
AQHKETHPaHU rpalraHu.

Bo mefyspeme, mopranor ,,Kynarypa. PO mognpkan ox pyckoto MUHHCTEPCTBO 3a KyJITypa
nocBeT 1en noceber mpoekT Ha Kpum, (Cilture.Ru, 2019) cnopen koj ronemu Haxexu ce
HojiaraaT M BO CTPAHCKHTE TYPUCTH KOM ce oxpaOpyBaHH Ja ro moceryBaar Kpum, mpen ce
HOpaax IPUPOIHHUTE, PEKPEATHBHHUTE U KYJITYPHUTE PECYPCH Ha MOIyOCTPOBOT.

Enen ox HajkapakTepUCTUYHUTE MPHUMEPU Ha KYyJITYPHO TPHCBOjyBame BO KOHTEKCT Ha
aHekcujaTa Ha KpuM W KyJNTypHUTE aKUMU HOBP3aHU CO KPUMCKOTO KyJITYPHO HACIEICTBO €
ciy4ajot ,,CKUTCKO 371aT0 — eKCIIOHATH Ha KPUMCKUTE My3eH oj 30upkata ,,Kpum — 3imateH
octpoB Bo LlpHoro Mope“. Bennam mo anekcujata u pedepeHAyMCKOTO OIIydyBame 3a
npurojyBarbe Ha Kpumckara PemybOnmka koH Pyckara ®enepanuja, KoJekmujara oOere
MpeTcTaBeHa BO  My3ejoT  ,,Amapm Ilupcon” Bo  Amcrepmam Bo  XojaHawja
(AllardPeirson.nl,2021) a mocramnkara 3a ofJy4yBame Kajie 1a ce BpaTaT eKCIIOHATUTE CE YIITE
€ BO TEK M MPETCTaByBa BUCTUHCKM MPUMEP HE caMO 3a KyJITypHO-IUIIOMaTcka 6opOa TyKy
BUCTHMHCKA IUIUIOMATCKa BOjHA CO CUT€ MHCTPYMEHTH U CPEICTBA 3a BiIMjaHHE. Y KpaMHCKaTa
BJaJla MHCUCTHpPA JieKa ,,CKUTCKOTO 311aTo™ Tpeba Jja ce BpaTH Ha TepUTOpHUjaTa Ha YKpanHa
KoHTponupaHa ox Kues, a Anenanuckuot cy1 Bo AMcTepaaM ce cornacu co Toa Bo 2016 roauHa.
Cemnak, Bimagata Ha Pyckata ®enepanuja xoja ce xalelle Ha ,,He3aKOHCKaTa™ OJUTyKa He ce
corjlacyBa coO MCTaTa, a KOHKPETHO, MUHHCTEPOT 3a HaaBopemHy padotu Cepruj JIaBpos 1mo Toj
MOBOJ M3jaByBa JieKa ,,pyCKO-XONAaHACKUTE OJHOCH C€ 3arpO3€HH O]l aHTUPyCKaTa KamIlamba
3aroyHaTa BO XOJAHICKUTE MEAWYMH, HElpaBedHaTa IpecyAa Ha CyIOT BO AMcTeplam 3a
MPEHOC Ha eKcroHat ,,Kpum — 35aren octpoB Bo Llprnoro Mope* 1o YkpauHa, a He 10 My3enTe
Ha Kpum“. (BBC, 2021).

Jpyr nmpumep mMTO TO HaJAMHHYBa KPHUMCKHOT KOHTEKCT M C€ OJHECYBAa Ha IOIIHPOKHTE
npamama MoBp3aHu co OopbaTa 3a KyJITypHO M MCTOPHUCKO HACJIEACTBO MOMery pyckaTa U
YKpanHcKaTa KyATypHa IuIUioMaTHja 3a KpuM e MO3MIMOHHMPameTO Ha CBETCKH IMO3HATHOT
YMETHHK KOj OWJI poJieH, )KHUBeeI U BO HajrojieM aej TBopen TokMy Bo Kpum, MBan AjBa3oBcku.
OBa 0] acCIeKT Ha yKpanHCKaTa KyJlITypHa AUIUIOMAaTHja IPeTCTaByBa IIPOAOJKYBAkbEe HA elHa
npobieMaTHYHa KyJITypHa TpamuliMja 3a YKpawHa 3a ,,[IOCBOjyBame YKPAaMHCKH aBTOPH H
TBOPLIH, BOCIIOCTaBEHa 3a BpeMe Ha Pyckara nmnepuja koja MockBa npoio/KyBa akTUBHO 1a ja
IIPOMOBHPA, BKIYYUTEIHO U Ha Mel'yHapoaHo HuBo. Ha npumep, Bo MeTponoymTeH My3€joT Ha
yMeTHOCTa Bo Bbyjopk, Kajie ITo ce U3JI0KeHH U CuKuTe Ha AjBa3zoBckd, (Metmusseum, 2020)
TOj € MPETCTaBeH KaKo pycKu yMeTHHK. CIMYHH MPUMEPH UMa MHOTY, a HajIlO3HAT Mel'y HUB €
ABAaHTAPAHUOT YMETHUK M TAaTKO Ha CyNpPEeMaTH3MOT BO JHMKOBHHUTE yMETHOCTH Kasumup
ManeBuu, WHaKy pOJEH KHUEBjaHEl, Yhe JeJI0 HCTO Taka CIOpel] YKpawHCKaTa KyJlITypHa
JUIJIOMaTHja, HeMpaBeIHO € IPUCBOjyBaHO U BrPaJeHO BO KOJIEKTHBHATA CBECT KaKko pycko. Bo
ciy4ajoT co AjBa3oBcku (France24, 2017) mocneauiuTe ce MHAUPEKTHH, HO BaYKHH, HE CaMo 3a
O6opbara Ha yKpamHCKaTa KyJATypa KaKo KOMIIOHEHTAa Ha HALIMOHAJIHUOT UICHTHUTET, TYKY U 3a
TEPUTOPHjATHUOT WHTETPHUTET Ha 3eMjaTa. Kora YkpanHa mHcuctupa neka Kpum e Hej3mHa
TEpUTOpHja, YKpauHCKaTa JUIJIOMaTHja cMeTa Jeka 6opbara co pyckara AUIUIOMATHja HEMa J1a
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OCTaHC CaMO BO paMKHUTC HAa YHUCTO IMPAaBHUTEC apryMEHTU, TYKY U Ha IIJIaH Ha paCYUCTyBamkbEe CO
HUCTOPHUCKUTC MHUTOBH.

Hcro Taka, BaXKHO € Ja Ce CIIOMEHE JieKa JEI0TO Ha AjBAa30BCKH € €lHA O KIyYHUTE TOYKH
OKOJIy KOM Ce CyIupaaT pycKara M yKpauHCKaTa KyJITypHa IuruioMaTrja, ymre Bo 2014 roauna,
[0 M3JaBameTo oA cTpaHa Ha LleHTpanHara Oanka Ha Pycuja u mymramero Bo onrtek Ha 10
MUJTMOHHM jyOUIICjHH MOHETH Ha KOW € TIPUKa)KaH MOTHB O] aHTOJIOTUCKOTO JIEJIO Ha AjBa30BCKH
,,JJaCTOBHYKO THE3710", a UICTHOT MOTHB Beke ciennara 2015 roquHa ce Hajae 1 Ha 6aHKHOTA OJ1
100 py6ssu (Makfax, 2015) mTo mpenu3BHKa XECTOKa peakiMja HAa YKPAaWHCKHTE BIACTH.
BxiyuyBameto Ha Kpum Bo pyckaTa KyJnTypa HEIpecTaHO c€ MHTEH3UBHpPa HE caMO BP3 OCHOBA
Ha TaKBM CHMOOJIMYHU TE€CTOBH TYKY H MPeKy paboTaTa co MHOTY MOLIMPOKA IyOIMKa, KaKO IITO
e ¢unmMckata momamiHa M cTpaHcka myOiuka. EfeH on HajrojeMuTe NPOEKTH BO pycKaTa
kuHeMaTtorpaduja koj Oeme mpukakaH Bo 2015 romuHa, Oemie JOKYMEHTapHUOT (M BO
pexuja Ha AHnpHj Kornppamos co vacnoB ,,Kpum. The Way Home*. OBoj puiMCcKH IPOEKT KOj
CoIp Kelle HHTEPBjya co BpBHU NMoJAUTHYapu Mery ko u Bnagumup [lytun, (BBC, 2015) 6emre
NPBEHCTBEHO HAMEHET Ja TW 3ajakHe ,,JaTPHOTCKUTE' YyBCTBa Kaj pyckara MmyOJiMKa, HO ce
CTEKHAa U CO MCKIYYMTEJIHO I'OJIEMO BHHUMAHHE U BO CBETCKMTE MEIUYyMH, Ia Taka (GUiIMOT
HaOpry Oerie npeBeeH Ha 36 jasuim. OBOj (UM KOj CTaHA €/ICH OJ1 HajIIO3HATUTE MPOTIAraHHU
MEINYMCKH Tpou3Boau 3a KpuM, camMo MOTTHKHa 3acuiieHa (puiMcka NpoXyKIMja Ta Taka,
noseke on 40 GuiIMOBHM 0o pa3NMUHM KAaHPOBU Ce CHUMEHHU Ha TepuTopujaTa Ha Kpumckuor
MOJYOCTPOB, NHTCH3UBU3UPAJKH ja M MOTEHIMPAjKH ja yIITe MoBeke mepuenunujata 3a Kpum
KaKO COCTaBeH el Ha PYCKHOT UCTOPUCKU U KYJITYpEeH MpOCTop.

Co ornmem Ha JAWpEeKTHAaTa TMOBP3aHOCT co BiacTuTe Ha Pyckata Pdenmepamuja W ommrara
MOJMTUYKA KIIMMa BO 3eMjaTa, MOo3uIujara Ha ,,POCCOTpyIHHUYECTBO® € coceMa MpPEABHINBA.
Bpenu na ce ombenexu neka ,,PoccorpymHUYecTBO 010M A2 ja MOMIPKH TMOITyJIapHaTa pycKa
obpazoBHa ManmdecTanuja ,,Toramen awmkrat Bo 2020 romWHa TOpamM YYECTBO Ha
,,HETIONOOHNOT mHucaren u Quiamcku aBTtop JMuTpuj [IyXOBCKH, KOj ja KpPHTHUKyBalle
aHeKcHjaTa Ha TMOJYOCTPOBOT, a KaKO IMOCIEAWIa Ha Toa, medoT Ha ,,PoccoTpymHudecTBo
EBrenn [lpumakoB on0m na mage moipiika 3a MPOMOIMja Ha cepujaTa, MaTeM HCTaKHYBajKU
JleKa TIOJINTUIKUTE CTAaBOBH Ha aBTOPOT ,,BOOMINTO He To mHTepecupaat. (Ploshtaslaveikov,
2021) [IBaTa npe/io3u 3a MpeMeCcTyBame Ha CEIMIITETO Ha ,,PoccoTpynandectBo Ha Kpum Oea
on0MeHH, HO Hej3MHATA JIOKaIja BO MOCKBa CO HUIITO HE BIIMjaelle Ha KyJITypHaTa MOJUTHKA
IITO ja BOJW OBaa opraHu3anyja Bo ogHoc Ha KpuM. “PoccoTpymandecTBo akTHBHO CTIPOBEAYBA
MeTyHapOJHU HACTaHU CO LM Jia ce KOHCOMUIUpa Meplerniijara Ha aHeKTHpaHaTa TePUTOpHja
Kako pycka. KoHkpeTHO, Toa ce KyJITypHO-AUIIOMAaTCKU aKIU| KaKo ITO ce: KBU30T ,,Kpum Bo
HCTOpHjaTa Ha PYCKHOT CBET KOj ce oipka Bo PemyOnmka Mommasuja Bo 2019 romuna,
u3noxoOara Ha pororpaduu ,,Yoapara TaBpuma“™ mro ce oapka BO HOeMBpHU U JekeMBpu 2020
roquHa Bo ['omen, Benopycuja, kako u mojipiikara Ha Apyr KBu3 ,.Jlamu ro 3maem Kpum™
OZIp’)KaHU BO TPY3UCKHOT Tpaja LI[XuHBamM M BO HEKOJIKY APYTH rpagoBu Bo PemybOnuka JyxHa
Ocertuja, Bo nekemBpu 2020 rogunaa. (Ruskidom, 2022)

[ToceOHO MHTEpecHa Oellie cepujaTa HaCTaHH OJPKaHH CO MOJPIIKA Ha ,,POCCOTPYTHIMUECTBO
Bo Epesan, Peny6nmka Epmennja Bo 2019 roamHa, 1o mMOBO ETTOAMITHAHATA O aHEKCHjaTa
Ha KpuM, Koja BKITydyBallie U IepeMOHH]ja Ha TOJIOKYBambe [BEKE Ha CIOMEHHKOT Ha TIO3HATHOT
KpUMCKU ciukap MBaH AjBasoBcku. Bpenu nma ce ombenexu Aeka pyckaTa Biajna BO OBHE
KYJITYPHO-TUIJIOMATCKH aKIIMU NMPUOETHa KOH JOKAKaHU TAKTUKH, KOW BKITy4yBaaT aHTaKMaH
MPBEHCTBEHO Ha JIOKATHH OpraHW3allid KOM ce TOJ Hej3MHa KOHTpOJa, 32 Ja Ce CO3Aaje
JIOTIOJTHUTEIIEH BIIEYAaTOK 3a Mel'yHapoJHa MOAIPIIKA HA TaKBaTa akiuja. Mery yuecHuute 6ea
BKIIYYCHU BECHUKOT ,,KoMcomorcka npasaa Bo EpMeHuja“, 1eJIOBHHOT U KYATYPHUOT LIEHTAP
,,KprM®, HeBIaAHATa OpTaHu3aIja ,,Aconujamuja Ha peTHOHAHN [IEHTPH 33 HCTPAKYBAKE U
o0yka“ M epMEHCKHOT OTpaHOK Ha MeryHapojHata acouujainuja ,[lpujarenn nHa Kpum™.
(ArmeniaSputnik, 2020) 3npyxenueto ,IlpujaTtenn va Kpum* e ¢popmupano Bo 2016 ronuHa,
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HO BCYIIHOCT ja UMa HMCTara Ie: ,,pa3B0j HAa MHTEPKYJITYpPHa KOMYHHUKalldja, KOHTaKTH U
WHTEpAKIja CO pETHMOHAIHUW, HAIMOHAIHM M MeElyHapoAHM opraHu3anuu’. Hej3uHuTe
aKTUBHOCTHU C€ jaceH MpuUMeEp 3a ,,XUOpHUIHA aHAIWTUKA™ O]l TOHUCKO HUBO, KOja MIPOMOBHpA
ne3nH(pOopMaInid MPeKy BKIyYyBamke Ha (OpMaTHO HE3aBUCHH CKCIEPTH KOM pabdoTar
MPBEHCTBEHO CO 3alajiHaTa MyO0JiMKa. 3MpYyKEHUETO JaCHO ja HACOYyBa CBOjaTa aKTHBHOCT CO
Melr'yHapOJHUOT (PaKTOp MITO TO JOKa)xKyBa HEroBHOT ,,KoOpAMHATHBEH COBET™ KOj CE COCTOU
HCKIyIMBO OF BiWjaTeHu cTpaHiy. (Sputniknews,2017) Toa ocTaBa BIeYaTOK Ha IIUPOKA
Mel'yHapo/Ha MoJpIiKa 3a ,,Pyckunor Kpum* mery ekcriepTckara, akageMcKaTa 1 He3aBHCHATa
rparancka cpenuHa. Cemnak, MojieTalHa aHaIN3a MOKa)xyBa Jieka cuTe wieHoBU Ha COBETOT ce
MOCTOjaHO BKIIyYEHHW BO BJIAJWHUTE aKTHBHOCTH W/WJIHM C€ WIEHOBH Ha JAPYTH OpPTraHU3aIluU
noBp3anu co Kpemss. Ha mpumep, mpercematenotr Ha CoBeroT, Jan YapHOrypcku, MHAKY
nopaseieH nmpemuep Ha CloBauka, € eKCIEePT 32 YOBCUKH PECypCH BO JOOPO MO3HATHOT KIyO
»Banman®, eqHa o/ TIaBHUTE WHCTHTYIINH 32 ,,XHUOpUIHa aHanTHKa  Ha Kpemib, koja nMa Beke
BOCTAaHOBEHA IIpaKca 3a aHTraXwpame IMOJUTHYApPH OJl HAJBHCOK MeryHapOlleH paHT.
3abenexuBa € CTPyKTypaTa Ha OpraHu3alyjaTa Koja caka fa ro MpoIIpu CBOSTO BIIUjaHUE BO
CTPaHCTBO IPEKy OTBOpamE Ha JIOKATHH KiTyOoBH ,,Ilpujarenure Ha Kpum™ a BakBu KiryOOBH
¢dbyaknnonupaar Bo I'pruja, Typumja, Kuna u ymre Hekonky 3emju. CiudeH TPUHIMN Ha
CHUMYJIMpamk-e Ha TIOAJIPIIKA BO CTPAHCTBO BKITyUyBa U IPYTH 3eMjHu BO Kou PycHja ncTo taka uma
3HAUUTENHO BJMjaHUe, Kako Ha mpumep Bo CpoOuja. Taka Bo 2019 roagmna, benrpan Gemre
JIOMakWMH Ha HACTAaHOT ,benrpajacku Iujanor: 3a KOHCTPYKTUBHH OJHOCH co Pycwja u
nmpu3HaBame Ha Boijara Ha HapoaoT Ha Kpum“. Ha oBoj HacTaH, cprickata cTpaHa Oere
nmpercTaBeHa oJ] npateHukoT Ha Cprckara paavkanHa naptuja Anekcangap lllemiess, koj
HCTOBPEMEHO € W NPETCTABHUK Ha Jp)kaBara BO [lapmameHnTapHoTO coOpanue Ha CoOBETOT Ha
EBpommra (BETA.RS,2018) kame mTo TOCTOjaHO TH IPOMOBHpPA €BPOCKCITHYHUTE CTABOBH
TPaJUIMOHAIHO MOJ/IPKAHK 011 Pycuja, BKIYYUTENHO U elieH O/ HajIIONyIapHUTE HapaTHBH Ha
Kpemsb nexa ,,maHzeMujaTa ro mokaxa HeycnexoT Ha EBporickaTta yHHja BO CIIPaBYBambETO CO
ucrara‘.

,ZAcollMjalijaTa Ha pernOHAIHU HEHTPH 338 HCTPAXKyBame U 00yKa™ € IOMAJIKy yCIeleH IPUMep
3a HcTaTa KyJATYPHO-AMIUIOMAaTCKa akKTUBHOCT. OpraHuszanyjaTa ce IO3ULHOHHpA KakKo
HEBJIAJIHA OpraHMu3allyja, HO HeMa COIICTBEHa BEO-CTpaHMIA, OCBEH OTBOPEHA HO HEaKTHBHA
ctpannua Ha PejcOyk, Ha €pMEHCKH M Ha PycKH ja3uk. Toa MOKa)kyBa HECOMHEHO MTOTECHH
BpckH co Pycuja u BepojaTHO CTpaHMIaTa € CO3Ja/ieHa 3a TaKBO IMOTEHIMjajHO MapTHEPCTBO,
Omzejku yiorata Ha JOKATHH TOIPKyBavH IO MPEBE30T Ha HABOHU HE3aBUCHU aKTepH Oerre
Y OCTaHyBa KJIy4Ha aJIKa 32 XUOPHIHOTO BiHjaHue Ha PycHja, moceOHO BO ApKaBUTE KOU TOPAHO
nornaraa Bo cgepaTa Ha BIHMjaHHWE BO Bpeme Ha coBeTckara epa. Co orjien Ha TEH3UYHHUTE
OTHOCH CO YKPaWHCKHTE BIIACTH, OpPraHM3alMjaTa 3HAYUTETHO I'M OIPaHUYyBa CBOUTE
AKTUBHOCTH W HajMHOTY C€ MOTIHPA HA JOKAIHUTE aKTEPH 32 HHIUPEKTHO MPOMOBUPAHE HIIEH
KOHM MOJKaT Jla IpeIM3BUKaaT jaBHA PE30HAaHIa, a KaKo MPUMeEp 3a TakBaTa CUMOMO3a MOXKAaT Ja
ce 3eMaT akKTHUBHOCTHTE Ha ,,MeryHapoHHOT nenaromku kryo ™ Bo Kues. Opranusamnujara koja
Ha TPB IOIJIEA H3IJIEAa HENOBP3aHa CO IMOJUTHYKHUTE IPOLECH € HairjiegyBaHa Of JBajua
YICHOBM Ha 3aelHHIATA 32 MOJJPIIKA HAa PYCKH ja3WK a BO cBojara pabora ce ¢okycupa
HCKJIyYMBO Ha IPOMOBHPALE HA PYCKHUOT ja3uK, JUTEpaTypa 1 Bep3uja Ha ,,CBETCKaTa UCTopuja‘
nedbuanpana onx Kpemss. ,,MeryHapOoJHHOT TeENaromkw KIy0“ ydecTByBa BO HaCTaHH
KOOpPAMHUPAHU 3a€IHO CO ,,POCCOTpyIHHUECTBO®, BKIYYUTEIHO U KOH OHHE KOM C€ HACOUEHHU
KOH MeT'yHapo/aHaTa 3aeIHUIA, KaKko mWTo € GopyMoT ,,Mnaaute Ha EBpomna ce 3anaraat 3a mup*
onpxaH Bo 2016 roguna. Enen ox opranmzaropure Ha (opymor Oemie doHnmanujata ,,Pyccku
Mup“.(RusmirMedia, 2022) Kiybor 10 pekiamupamie HacTaHOT ,JllepcriekTuBu 3a
oOpa3oBaHHeTo Ha pycku‘ mTo ce onpxka Bo Cepacromnon Bo 2019 roamHa co moIjpIiKa Ha
ucrara (hoHmanyja, yija copaboTka co 00pa3oBHUTE HHCTUTYIIMY BO YKpauHa e 3a0paHeTa.

CymHpajki T CEBKYITHHUTE aKTUBHOCTH, Tpeba na ce 3abeiexu JeKka pycKaTa KyJlTypHa
JUIJIOMaTHja BO KOHTEKCT Ha Kpum, e HacodeHa NPBEHCTBEHO KOH JIETUTUMHpame Ha
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aHeKcHjaTa U IIUpeHhe Ha WjejaTa 3a UCTOPUCKATa U 3a KyJATypHaTa NpUIagHocT Ha KpumckroT
MOJYOCTPOB KOH pycKaTa LMBHIM3alMja. 3a Taa Leld, BO MPOMOLMja Ha Taka AeUHHpaHATa
areH/ia MHTCH3MBHO CE BKJIYUCHH, CO CUTE CBOU PACIOIOXKUBU PeCypcH 1 MUHHCTEPCTBOTO 3a
HaJBOPEITHU paboTh 1 MUHHCTEPCTBOTO 3a Typmu3aM Ha Pycmja. Cemak, efeH o KIyIHHUTE
aKTepH e ,,PoccoTpymHIUECTBO Kako OpraHu3almja urj GOKyc € BOBEAYyBambETO Ha ,,MeKa MOK
Ha Pyckara ®enepanuja. M Pycuja u pyckata Biajga TeHEpalHO MHOIY Ce MOTIHpaaT Ha
JIOKaJHUTE areHTH 3a BIIMjaHHe 32 Ja ,,CAMYJIUpaaT MoJJIPIIKA* 0J1 MeryHapOoIHATA 3aeTHHIIA 32
pyckaTa aHEKCHja W Jla IIMpaT NMOCaKyBaHW HapaTuBu. KilydHUTE MEl'yYHapOJHH MapTHEpH 3a
BAaKBUTE MHUIMjaTUBH C€ jaBHU JMYHOCTH W TONUTHYApU KOM jaBHO AEKIapUpaaT OApelcH
EBPOCKENTHUIIM3aM H CE JIENT O] EKCTPEMHO JCCHUYAPCKUOT KOPITYC CHIIM KOH IO TIOAJIPIKYBaaT
Ha/IBOPEIIHO-TIOIUTHYKOTO 30JmKyBamke co Pycuja W ce OOMYHO HEj3UHH TPaJAUIIHOHAITHH
napTHEpH.

Kako onroBop Ha BakBHTE akKIMM Ha pycKara KyJlITypHa JAMIUIOMATHja, YKPAHHCKUTE BIIACTH
MPEeKy CBOjaTa KyJITypHAa AMIIOMaTHja neUHUpPaaT HApaTHBH MPEKY KOW MEPMAHECHTHO TP
CTpaHCKHTE MyOJIMKH Ce TIPEHEeCYBaaT CISIHUTE KPATKU MPEMOPAKK U TIOPAKU: HHTCH3UBUPAIHE
Ha OopOaTta 3a YKPaWHCKOTO HMCTOPHCKO M KYJITYPHO HACIEIACTBO Ha MElyHApOJHO HHUBO H
AKTHBHO BKJIyYyBam€ Ha JINKOBHU KPUTHYAPU M UCTOPUYAPH BO (DAKTHUKOTO MOTKPEIyBakhe Ha
YKPaMHCKHOT 3aKOH 3a 3allITUTa Ha TIPEAMETH IPUCBOCHHU 0] Pycuja. OTTyKa, MHOTY Ba)KHA I1e]T
KOja ja WMa 3alpTaHO yKpauHcKaTta KyINTypHa JUIJIOMAaTHja € CIPOBEAYBAKETO Ha
WHQOPMATHBHM KaMIIAlbM 33 pa3IMYHU [ENHH MyONMKH BO CTPAHCTBO CO Y4YECTBO Ha
MWuUHHICTEPCTBOTO 3a HaIBOPEIIHU paboTH Ha YKpanHa, YKPauHCKHOT HHCTUTYT, Y KpanHCKAaTa
KynTypHa (OHIauWja W JAPYrd pelieBAaHTHU MHCTHTYHMU. OBaa BakHA I[N HA YKpaWHCKaTa
JUIIIOMaTHja 1MoIpa30upa coOJIBETEH aKTUBEH MOHUTOPUHT HA CHTE WHUIIMjATHBH Ha pycKara
BJIaJla HACOYEeHHU KOH eKcruroaranuja Ha Kpum 3a menure Ha pyckara KyJITypHa JUIIOMATH]a,
HITO MOJpa3oupa CUCTEMATCKU M Op3 OJrOBOP HA TAKBUTE 3aKaHHU O]l CTPaHA HA YKpaWHCKATa
KyJITypHa JauIuioMatHja. Toa TpeTmocTaByBa ¥ aKTHBHO W MACOBHO BKIyYyBame Ha
YKpanHCKaTa eKCIepTCcKa 3aeIHUIIa 3a COO/IBeTHA KOMYHHKaIUja cO Mel'yHapoHaTa MmyOJInKa,
Manupame Ha PYCKUTE arcHTH 3a BJIMjaHUE BO CTPAHCTBO KOM ja MPOMOBUpAAT arcHjaaTa Ha
KpemJsb Bo Bpcka co Kpum 1 mupemeTo Ha TakBY HHQOpMAIMK Mel'y Mer'yHapOHUTE MapTHEPH,
CO aKIICHT Ha 3aKaHUTE OJl TAKBUTE aKTUBHOCTH 3a caMHUTe OBUe JpxkaBu. CTapTyBameTo M
aKTUBHUOT pa3Boj Ha T.H. ,KpuMmcka muatdopma“, BOCHOCTaBYBamETO Ha KOHTAKTH U
MPOAKTHBHOTO BKIY4YyBarme HAa KpUMCKATa TaTapcka M YKPaMHCKaTa JMjacropa BO yKpanHCKAaTa
KYJITYpHA TUTUIOMAaTHja BO KOHTEKCT Ha KpuM, ce 01 HCKITyYUTETHO IPHOPUTETHO JICjCTBYBAhE
Ha yKpanHCKaTa KyJATypHa JTUILIOMATHja BO MOMEHTOB.

Pycku u yKpanHCKM KYJTYPHO-IMIJIOMATCKH aKIIUU MOBP3aHM c0 Typu3MoT Ha Kpum

Jo noyeroxot Ha 2014 ronuHa, TYpUCTHUKUOT ceKTOp Ha Kpum Oerie Bo mopacT 1 HECOMHEHO
MpeTcTaByBalle BOJIeYKa HHIYCTpHja Ha TmomyocTpoBoT. l[lounyBajkm om 2010 roawHa,
TYPUCTUYKHOT NPOTOK JOCTUTHYBAIIEe CTAOMIHO HUBO O[] 5-6 MUIMOHM ITOCETUTEIH TOJUIIHO,
BKITYYHTEIHO U CO PEJIaTUBHO MOCcTOjaHara Opojka of 1-1,2 MumHoHH Jyfe KOu MpecTojyBaa Bo
30paBCTBEHUTE OJMOPAIMIITA U LEHTPHUTE 32 OAMOP (CO MpoceyHa I0/DKKMHA Ha mpecToj of 12
JIeHa), IITO OJroBapallie Ha peajHaTa KOHKYPEHTHOCT Ha KPUMCKHUTE OJIMOpPAJIMINTAa Ha
pernoHanHUOT na3ap Ha L{paoTro Mope nu Menutepanot. Bo 2010 roauHa, 3a npB mat Typu3MoT
Oeme oduuujamTHO MACHTU(UKYBAH Kako BPBEH MPHOPUTET BO CTpaTerdjara 3a pa3Boj Ha
Kpumckuor nomyoctpos.(ETC-Corporate, 2014)

Bo nepuonot ox 2010 mo 2013 roauna, co noxapuka ox EY, Kpum cnpoBene monutuka Ha
IuBep3uUKanyja Ha CBOUTE TYPUCTHUYKU TEKOBHM, OOMAYBAjKH Ce€ Aa ro 3rojieMH YIEJOT Ha
Typuctute ox EY u o1 A3uja BO BKYITHHOT MPOTOK HA MMOCETUTENH. BajkeH ImokazaTel 3a ycIiex
oeme dakror mro Kpum Bo 2013 roguna craHa TaBeH IEeHTap Ha MEeI'YHApOJHHOT TypH3aM 3a
Kpcrapeme Bo LlpaoTo Mope: kora ce peructpupanu 187 cTpaHCKH KpcTapema co BKYITHO OKOITY
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105 wnjagu matauim. OBa Oea PeKOpIHU OPOjKU HE camMO BO IEPUOJOT OJf HE3aBUCHOCTA Ha
VYkpauHa, TyKy W 3a Bpeme Ha LenaTa ucropuja Ha KpuM Kako TypHCTHYKa JeCTHHALH]a.
OuexyBaHHOT pact 3a 2014 ronuHa mpeaBuIeHO Oellle 1a ce ABIKH co 3rojieMyBame o1 70-80%
Bo criopenoa co pexkopauara 2013 roguaa. (MDPI, 2021) Kako pe3ynrar Ha Toa, 01 TOYETOKOT
Ha 2014 roguna, TypUCTHUKHOT cekTop Ha KpuM 3aeiHO co MOBp3aHUTE YCIIy>KHU HHAYCTpPUH,
reHepupaa He MOMaNKy o 25% oIl KOHCONUANPAHUTE OYUETCKH MPHUXOIUd Ha ABTOHOMHATA
PemryGiinka Kpum, 0THOCHO 011 BKYITHHOT M3HOC Ha TaHOYHHTE MPUX0oau codpanu Ha Kpum. Bo
UCTO BpeMe, TPUTE TJIaBHU PETHOHHM KOW TpHMHja Hax 75% oJ cUTe TypUCTH, Kako IITO Ce
no3Harute onMopanuinTa: Janrta (38%), Amymra (19%) u EBnaropuja (19%), y4uectByBaa co
nmoBeke ox 20% ox kpumckuTe Oyuercku mpuxoad. Ilo aHekcujaTta W MUIMUTapu3aldjaTa Ha
MOJYOCTPOBOT, TYPU3MOT IpecTaHa Ja Ouje MPUOpUTETHA MHIYCTpHja Ha €KOHOMHjaTa Ha
Kpum, kako Bo ogHOC Ha OyIIETOT Taka v Ha TUIaH Ha nHBectumute. [lox cankuuu, Kpum crana
OIMOpaJHMINTE caMoO 3a pycku TypucTd. Cemak, KBaJUTATUBHUOT COCTaB Ha TYPHUCTUYKHOT
npotok onx Pycmja mperpme 3maumrennun mpomenu. (REUTERS, 2020) Ilpen anexcwjara,
MOBEKETO PYCKU TYPHCTH Kou JeTyBaa Ha KpuM, uWj mpoueHT mocTturHyBame 10 22% ox
BKYITHUOT IPOTOK Wi 1,2-1,5 MUIIMoHH ITyTe TOAUIITHO, Oea JTyr'e CO CpeTHU U BUCOKH MTPUMamba.
TakBuoT mpod I HAa TYPUCTH HAjIECTO OA0MPAIT 1a TIPECTOjyBa BO CKAITH XOTETN U €KCKITy3UBHH
MUHHU-XOTEIH U KOPUCTEN BpBHU TypuCTHYKH yciyrd. (CNN, 2016) CnpoTuBHO Ha TOa, BO
MEepUoOAOT o aHekcujaTa, of 2014-2019 roguHa, MPETEKHO MPECTOjyBalie PYCKU TYPUCTH CO
HUCKU TPUXOIM, KOM HE MOXKEJe Ja CH JO03BOJAT TyPUCTHUYKH YCIYTH O] MIOBHCOKa Kiaca.
Criopen akTyenHuTe oNMTHKH Ha KpemJb 3a peBuranuzanuja Ha Kpum kaxo ,,Pycka Typuctudka
Mexka“, Oellle ONUTHKATa HA KOPUCTEHE BaydepH CYOBEHIIMOHMPAHH O JIpKaBara 3a MPecToj
BO 3/IpaBCTBEHHUTE OIMOpanuIITa Bo okynupanuotr Kpum. [lokpaj HUB, ocTaHaTuTe C10OOTHU
KalanuTeTn OWIe pe3epBUPAHHE 32 IIEPCOHAIOT Ha OPOjHH PYCKH BOCHH U O€30€THOCHU CITYKOH
KoM OuJie McrpakaHu Ha OJIMOp BO 3IIpaBCTBeHHUTE oaMopanuiira Ha Kpum. Tue onMopanuinta
Omie BO TIOpaHENIHa COICTBEHOCT Ha YKpawmHCKOoTo MuHmcrepctBo 3a oxbOpana, CBY,
JpxaBHata TpaHW4yHa cioyk0a Ha YKpawHa, JpkaBHara ¢uckamHa ciyk0a Ha YKpawHa,
Bpxosnara Payia Ha YkpanHa, 1a aKTyelTHO CTaHyBaaT U CBOCBHIHH CUMOOITH U ,,BO€HH Tpoden
Ha PYCKUTE TYPUCTHUUKM areHuuu mo anexcujara va Kpum. (Kharkiv, 2021)

Ha 15 maj 2018 rogmna xora Oerie mymTeH Bo GyHKIHja MocToT Kepd, ma mo 2020 roauHa,
(Forbes, 2020) ce ciy4dyBaaT JOMOJHUTEIHN TPOMEHH BO JIOTUCTHKATA HA TYPUCTUYKATA TOHYIA
Ha KpuMm, ma taka Bo 2020 roauna 70% ox mocerutenute nouuie Ha KpuM mo maTHa nuHHja,
25% co aBuoHCKH TpeBOo3 W 5% co keme3HWMYKH mpeBo3. Bo 2020 romwHa, mopamu
KapaHTHHCKUTE OTPaHUYyBamba 32 BpeMe Ha IIaHIeMUjaTa cO KOPOHABUPYCOT, CE30HATA Ha JIETHU
OJIMOpH 3alovHyBa TypH Ha 1 jymu, 1o pedyucH TpuMeceuHa 3a0paHa 3a MPHMamke TOCTH BO
XOTEIUTE W 3ApaBCTBeHUTE oamopanumTa. ['eHepanHo, Bo 2020-2021 roauna, mopaau
MaHjeMHujaTa Ha KOPOHABUPYC, C€ TMOjaBH €JCH COCEM HOB TPEHI BO pycKaTa TYpPHCTHYKA
MoHyxa, ma Taka Kpum crana efieH Buj ,,eKCKIY3UBEH pe3epBaT™ 3a OOraTute pycKH TYPHUCTH,
rnaBHO o MockBa u Caskt [letepOypr, kou MoXxea /1a cH TO3BOJIAT IIPECTO] BO MpHjaTHA KITMMA,
Jo/ieka Oea Ha CHJIa OTpaHUYyBambaTa BO ABKEHETO IIPEAN3BUKAHH O/ IT0jaBaTa Ha KOPOHABHUPYC
BO pernoHuTe Ha Pycuja.(Statista.com, 2022)

KynrypHo aumuiomarckute akiuyd Ha Pycwja m Ha YkpawHa ce Cyaupaar W BO TODJIEN HA
odunHjamTHUTe OPOjKU Ha TYPUCTH, IPE U ociie aHekcujaTa Ha Kpum. Taka, criopes yKpauHCKU
oUIIMjaTHU M3BOPU C€ CIIOMHYBa Jieka Bo 1980-ture (kora Oelie JOCTHTHAT MAKCHMATHHOT
Opoj Typuctu — 8,3 MuHoHM ITyfe Bo 1988 ronnHa), mpocevHaTa JOJDKUHA Ha MIPECTOj Ha elleH
TypucT Ha Kpum G6mna 20-24 nena, mro Bo toramHnor CCCP ce coBmaraio co cTaHAapAHOTO
BpeMeTpacmhe Ha TONUIIHUOT oxmop. Bo 2000-ture, mpoceyHaTa IOKMHA Ha MPECTO] Ha
Typuctute Ha Kpum ce HamanyBa Ha 10-14 meHa, ITO € BO COTJIACHOCT CO TOTAITHUTE TPEHAOBU
Ha 11a3apoT Ha TPYHOT, a M0 pyckaTa aHekcHja Ha Kpum oBaa Opojka ¢ HamayieHa Ha 7 AcHA.
Cropen pyckure opunujanau Biacta Bo 2019 roquaa Kpum npumun ,,Hajronem O6poj TypucTu
BO IleNlaTa MocTcoBeTcka mcropuja“ — 7,43 mummonn myre, (TASS, 2020) HO co ornen Ha
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MpoceyHaTa JIOJKHHA Ha MPECToj 10 TYpUCT — 7 IeHa — peajHaTa BpeIHOCT Ha OBOj HHANUKATOP,
BO criopenda co craructukata oa 1980-ture (8 MUIMOHH Jyfe), MOKe a ce POLIEHH Ha OKOIY
2,5 munuoHu nyre. OZHOCHO, BUCTHHCKATa TOJIEMHHA Ha TYPHUCTHYKHOT IOPACT MO pycKara
aHekcrja Ha KpnuM Moxke peanHo Ja ce MpoIeHH JIeKa € HajMaJKy 3 ImaTd ImoMalia Bo criopenda
CO PEKOpPAHNUTE 8 MIJIMOHH TYPUCTH O]l COBETCKO BpPEME.

Pycuja BO mporpamata 3a pa3Boj Ha TypusMoT Ha KpuMmM HECOMHEHO BKIydyBa H
JIuBep3uUKaIMja Ha TYPUCTHYKATa TIOHY/a, BO KOja TIOKpaj CTaHIapAHUOT TypU3aM MOBp3aH
CO aTPaKTUBHOTO LIPHOMOPCKO KpajOpexje, ce HyAaT U OpOjHU APYTH TYPUCTHUYKH HOHYIH, HO
e ce eKOJIOMKHUOT TYpU3aM, CO PYTH OJl Pa3JIM4HU THUIIOBH, BKIy4yBajKH aKTUBHU EKCTPEMHHU
TYpH, SKOJIOMIKH MOPCKH PYTH, €KOJIOIIKH IEHIaYKd MPaBLH, €KOJOUIKH MPaBLH 3a jaBame,
€KOJIOLIKH BEJIOCHIIEICKU MAaTeKH, MaTeK! 3a pas3rielyBamke U )KUBOTHA CPEAMHA M C€KOJIOMIKH
obpazoau pyTH. (TravelCrimea, 2019) Co NMOTTUKHYBameTO Ha Pa3BOjOT HAa EKOJIOIIKHOT
Typus3aM, Pycuja HeCOMHEHO OCBEH KyJATypHOTO HaciencTBo Ha Kpum, ro Kopucta u
creun(pUIHOTO U UCKIYYUTEIHO aTPAaKTUBHOTO MPUPOTHO HACIEACTBO, CO BOBEAYBamkE HA €KO-
PYTH CO KOM NOCTUTHYBa MO3UTHUBHA AuHamuka: Bo 2015 rogumna umame camo 15, a Bo
HOCJIEJHUBE TOJMHU 0ea OpraHu3upaHu TojieM Opoj KOBCKH, BEJIOCUIIEACKH U IOMOPCKU PYTH
BO I0JIpayjaTa Ha MPUPOIHUTE pe3epBatH ,,Hoeu Ceet™, ,,b0sb1110j KamboH Kpuma“, mpupoiHiuoT
pesepBat ,,Kazantun“ u Opoj Ha JIOKaJHH NPUPOJHH CIIOMEHUIM Mery KOW CO HajrojeMo
OorarcTBo ce n3aBojyBa uiannHaTa Ak-Kaja. (TASS, 2021)

Ha o6umute Ha pycKaTa KyJITypHO-IUIUIOMATCKA aKI[Mja 3a CO3/1aBame MOBOJIHA M MTOCAKyBaHa
npetcraBa 3a KpuM kako TypHUCTHYKA aTPaKilkja, OCBEH YKPAUHCKUTE KYJITYPHO-TUTLIOMATCKH
AKX UM Ce CIPOTHUBCTAaBYBAllle M JOOPO KOOpJAWHHMpAHA aKiyja Ha 3amaJHUTE KyITYpHU-
JIUIJIOMATHH, TIpel ¢€ aMepHKaHCKaTa, Koja OOMYHO JaBallie TOH KOj OOMYHO TO ciiefiea U
3anajHO-eBPOICKUTE KyNTypHH muruioMatiu. Brnamata Ha CAJ] Bo 0BOj KOHTEKCT, YIITE MPe]
M30yBHYBAmkETO HA PYyCKO-yKpaWHCKaTa BOjHA CHCTEMATCKH ja Bojele Kammamara ,,Kpum?! He
natyBajre!“ OBaa kaMIlamka Ha aMepHKaHCKaTa aJIMUHHUCTpaIlfja, CO jaCHO M3Pa3eHH MOPaKu
nexka Bmamara ma CAJl (U.S.Department of State, 2022) He moxe ma 00e30equ WTHU U
HEOJJIOXKHH YCIYTH 332 aMEepPUKAaHCKUTE IparaHd KOoW Ke matyBaaT Ha Kpuwm, Oeimie He camo
o0WYHa KyJITypHA 3aMOJIHUIIA TYKY BO CYIITHHA CHJIHA JUTIOMATCKA TIOPaKa JIO CHTE JIPIKABH
Ha Kou uM ce Omucku monautukute Ha CAJl, 1eKka e MOXKEeIHO Ja ro CiefaT W Ja HaMeTHAT
CBOCBUIHO eM0apro Ha TypUCTHYKaTa MOHYJa Koja pycKara KyJlTypHAa IUIIOMAaTHja Ce
oburyBaine Jia ja co3ajie BO paMKHTE Ha TPOEKTOT 32 MPHUBJICKYBAkhEe TYPUCTU U MPOCKTOT 32
Bpakame Ha KpuM Ha Mamnara Ha rojieMUTe MEIUTEPAHCKH TYPUCTHYKH aTPAKIHH.

Pyckara anekcuja Ha Kpum Bo 2014 rommHa, Koja NMpeaw3BHKa cepHja OJ 3alaJHA CAHKIIHH
npotuB Pycuja, 03Ha4Mm W IpacTHYHAa NMpPOMEHa BO TYPUCTHYKHOT M€j3aK Ha MOJIYOCTPOBOT,
Ouaejku TOj MMIIEPATHBHO MOpalle Ja ce MPEeOpUeHTHpa KOH PYyCKUOT ma3ap. PyckuTe BiacTu
MHBECTUPAa MHOTY BO IOBP3YBamETO Ha MOJIYOCTPOBOT CO jyXHa Pycuja, BKIyUYUTENIHO U €O
n3rpaznba Ha OrpOMEH IaTeH U XKEJIe3HHMYKU MOCT, a BO HajaBa, U TOA BO TEKOT Ha KECTOKHOT
PYCKO-YKpaWHCKH BOCH CYIHp, € U3rpanda Ha rojieM CUCTEM 3a BOJOCHaOayBame Ha Kpum, koj
Pycuja mmanupa na ro 3aBpmm 10 2027 roanHa. A 70 3aBpIIYBamkE€TO Ha BOSHUTE JIEjCTBHja
nomerly Pycuja u YkpanHa, 3a HEKoe BpeMe Ke CTUBHAT U KyJITYPHO-AMIUIOMATCKUTE aKLUH,
KaKo Ha pycKara Taka ¥ Ha yKpauHCKaTa KyJITypHa IUTUIOMaTHja OuIejKu Iy pH ,,TATHAT BOCHUTE
opyauja, Mysure Mom4aT, a TYpUCTHTE IUIAHUPAAT TYPUCTHUYKH MAaTyBarba KOJKY IITO € MOXHO
MoJaeKy o MecTaTa Ha KOM MUpHUca Ha 0apyT, YOBEUKH KPTBH, OCTAICKN KPU3H U pa3ypHATH
rpagoBu. KpuM u ga octaHe HaJBOp O/ AOMETOT Ha MeryceOHaTa AUpPEeKTHa BOGHA MpPEecMeTKa
Mmery Pycuja m Ykpaumna, ymTe AOJNTO MO 3aBPIIYBAal€TO HA BOjHATa K€ T'M YyBCTBYBa
MOCIEIULIUTE O KyATYPHO-AMIUIOMAaTCKaTa BOjHAa Mel'y IBETE APKaBH, Koja 3a ’ajl HAMECTO Ja
OocTaHe BO paMKHTE Ha KyJITYPHHOT HATIIpeBap Ha yOEIUIMBU, MOKHM U NPHUBJICYHU KyJITypHH
MpUKa3HU, CTaHa TPETXOJHHIA Ha BHCTHHCKA pa3opHa MeryceOHa BojHa momery Pycuja u
VYkpauHa.
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3akiay4yok

KynrypHo-mumniiomarckure akTUBHOCTH C€ Hajao0ap, HajeqHOCTAaBEH W HAjieceH HaduH 3a
CTEKHYBamb€ MTOCAKyBaHa IEPIIEIITHja TIOMETy CTPAaHCKUTE IyOJIMKH B BO TOj KOHTEKCT Hajao0ap
IIPOMOTOp Ha IPUPOJHUTE U KYJITYpPHUTE BPEOHOCTH Ha €IHA MOJEPHA TYpHCTHYKa IOHYZA.
KyntypHuTte nurmiomMatuu ce BO IIOCTOjaH HATIPEBAp BO CTEKHYBAHETO JIOBEPIHUBOCT U
HaKJIOHETOCT Ha KOJIKY IITO € MOXHO IMOOpojHa IMyOJiMka BO CTPAHCTBO. buaejku MOAepHOTO
jaBHO MHCHHE € MHOTI'Y 4yBCTBUTCJIHO Ha YHCTaTa I/IH(l)OpMaTI/IBHO-HPOHaFaHIIHa AKTHUBHOCT,
KyJITypHaTa AUIJIOMaTHja ce 00MyBa U BO CITyuaj Ha KpajHa HAIIPErHATOCT U KOH(PPOHTHPAHOCT
nmoMery KyJITypHO-AUITIOMATCKH aKIIMH J1a TO 3a]JpKU KYJITYPHHUOT TOH H Jia ce 6opu 3a ImyOinKa
caMo CO CpejcTBaTa M MHCTPYMEHTHTE Ha KynrypaTa. MIcKkycTBOTO co pyckara u yKpanHCKaTa
KyJITypHa JUILIOMATH]ja BO MEPUOIOT MIPE]T U IMOCIIe anekcujata Ha KpuM, oTkpu OpOjHU HAYMHH,
METOJU U CPEACTBA KO BO MPAKTHKYBAaKHETO HA MEKAaTa MOK BO MOJUTHKATa BO MHOTY HeIlTa
MOTCETyBaaT Ha MPAKTUKYBAmkETO HA KYJITypHATa TUIIOMaTHja 3a Bpeme Ha CTyneHaTa BOjHa,
3a KOja MHOTYMHHa cMeTaaT Aeka Oellle W CTyJeHa BojHa BO Kyinrypara. Ho, 3a pasnmka ox
TOTall, aKTYSJIHUTE PYCKO-YKPAaWHCKH KYJITYPHO-JUILUIOMATCKH KPCTONATH HE ja CIpeduja
ynorpebaTa Ha TBpJaTa CHJia BO MOJUTHKATA: TOJUTHYKATA PETIPECHja, eKOHOMCKHUTE CaHKIIUU
W 3aKaHUTE CO BOEHa cuia M opyxje. Hamecto na Omaar mpeTxoAHUIIA BO MHUPHOTO
paspeiryBambe Ha MOJUTHYKUTE HeIopa30upama U CIPOTUBCTABEHOCTH, THUE HAMECTO
HEHAMETIMBOCT TPOTEKUpaa KpajHa HAMETIUBOCT a HAMECTO IPEIO3HABamkEe CO TPIEITHBO
rpaiemhe KOMIPOMHUCHOCT MPaKTUIIApaa 0€CKOMITPOMHICHA KOH(MIUKTHOCT U Taka ja MpeMuHaa
TEHKaTa JIMHUja ToMely KyJITYpPHO-JUIIOMATCKa akiyja ¥ CTaHaa JeJl OJ eJHa KJIacHYHa
nH(GOpPMATHBHO-TIPOIIaTaHIHA aKIIMja BO KOja 3a yOaBHUTE HEIITa, HEeMa HH MPOCTOP HU BpeMe.
Co BojHaTa BO YKpawHa, CTUBHA W €IHA O MMOyOaBUTE TYPUCTHUKH MPUKA3HU 3a OWCEpOT HA
Lproro mope, Kpum, 3a ume peOpeHIupame IO 3aBpIIyBakETO Ha BOEHHUTE JCjCTBHUja
HEMUHOBHO ke Tpeba Ja OuaaT BKIYyYEHH IOBTOPHO KYITYPHO-IUIUIOMATCKH aKIUH CO
MpOMEHeTa PEeTOPUKa M HApaTHB, KAKO M CO MOJAPYTH CPEACTBA, MHCTPYMEHTH W METOIU O
BpEMEBO Ha BUCTHHCKA BOjHA.
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Ancrpakr

Jloructukara TJICAaHO KaKO I/IHI[YCTpI/Ija WJIK KaKO CE€T O[] aKTUBHOCTHU MMa OTPOMHO 3HAYCH:E BO
(GYyHLIHOHHPAKETO Ha eHO CTONMAaHCTBO. O] BUTAHO 3HAUCH:EC € BIKCHETO Ha MTPOU3BOIOT O
MPOU3BOUTENOT 10 KPAjHUOT MOTPOIITYBaY, a TOA 'O OCTBApyBa €IUHCTBEHO JIOTUCTHKATA TIPEKY
30UpOT Ha MoBeKe akTUBHOCTH. CeKoja 01 HUB JONPUHECYBA U ja 3roJieMyBa BPEJIHOCTa KOja ce
UcropadyBa Ha KpajHHOT MOTPOIIyBady, a MNpPUTOA BIMjae Ha CTEMEHOT Ha 3aJ0BOJHHU
noTpoinyBayr. MojepHaTa JOTUCTHKA Nopa3dupa ynorpeba Ha cekoja TEeXHUUKO-TEXHOOMIKA
WHOBAITH]ja BO OBaa HacOKa KaKo M AWTHTAIN3aIlHja Ha CEKOj OJ MPOIECUTE, IIITO K& pe3yaTHupa
CO 3amTeNa BO TPOLIOIUTE, HCIOpadyBambe HAa ITPOU3BOAM CO TIOrOJIeMa CHTYPHOCT H
e(HUKacHOCT, MorojieMH NpoduTH 3a opranusarmute. [loTpebara oj AUrHTAIM3aNUjaTa BO
pa3BUCHUTE 3€MjH € JCIT 07 CEKOjTHEBHUETO M C€ HaMETHYBa Kako MmoTpeda, JoJeKa Kaj 3eMjuTe
BO Pa3BOj OBOj MpoIlec € ceylTe Ha modeTok. Pemyonnka CeBepHa MakenoHH]ja Kako e€Ha O
3eMjUTEe BO Pa3BOj HE KOTHpa BHCOKO BO KaTeropusalyjaTa Ha AMTHTAIH3HPaHA JIOTHCTHYKA
uapyctpuja. Crenejku ja cBeTckara Ipakca, 3eMjara Tpeba Jla YCBOM TolleM el Of
MUTUTAIM3UPAHNATE PEIICHI]a 32 1a MOXKe J1a 00e30eau moqo0pa JOTHCTHIKA HHPpacTpyKTypa
KaKo ¥ MHIYCTpH]ja.

Knyunu 360poeu: cmonancmeo, pedHocm, uHoO8ayuja, eqpuracrocm
BoBen

Jururanuzanyjata Kako Npolec Beke MpoAHMpa BO CEKoja Mopa Ha OIIITECTBOTO, 3aB3eMa
roJieMO BHUMaHHE O] acleKT Ha CeKOja MHIyCTpHja, Mpolec, METOAM Ha padoTa W JAen o]
CEKOJTHEBHOTO PYTUHCKO JKHBECHe. [IpeKy HEj3UHHOT pa3Boj CE IMOCTUTHYBAaT TOJIEMH
MIPETHOCTH O] ACTICKT Ha PacT M pa3Boj Ha OMINTECTBOTO M EKOHOMHjaTa, a Toa Ce IpelieBa 1 Kaj
CeKoja MHIYCTpPHja BO paMKM Ha Taa HalMOHAJIHA EKOHOMHja. MeryToa CTENEHOT Ha
JUTUTATIM3aldja BO paMKH Ha €Ha 3eMja 3aBHCH O Pa3BOjOT Ha MHOTY JApPYrH (GakTopu U
MOCETyBAETO HAa OJIPpClICHH MapaMeTpH 3a Ja MOXe Jia ce JaJe OCHOBa 3a IMOYETOK Ha
JQUTUTaIM3anyjaTa, 3eMjuTe KOM TH MOCeqyBaaT THE KapaKTepUCTUKH W JlaBaaT MOXKHOCT Ha
JUTHTATU3alMjata 1a HaBlie3e BO MOBEKETO WHIYCTPHM CE BHCOKO Pa3BHEHHU U ITOCEHyBaaT
MHOTY KamalUTeTH W PECYpCH MPEKy KOU To MOTIOMAraaT CeKoe MOHATAMOIIHO JUTHTATHO
NpUABHKYBamke. ENeH 0] HajBaKHUTE CEKTOPH 32 CEKOja 3eMja € JIOTUCTUYKHOT U KaKO TaKOB
0apa oCTOjaHO yHANpeIyBambe KOe K& 0BO3MOXKH MIOBP3YBabE BO III00ATHHOT JIOTUCTUYKH CBET.

3emMjuTe BO pa3Boj, BO HajrojieM Jied He MoceayBaaT KapaKTepHUCTUKH M OCHOBA 3a pa3Boj HA
JMUTUTANIHN3AIMjaTa, OJHOCHO HUBHUTE €KOHOMHH C€ CKOHOMCKH HEIOBOJHO Pa3BUCHU U CEKAKO
YOBEUKHTE KAMAIUTETH CEe HA TIOHKCKO HUBO BO OJTHOC HA MPAKTUYHOTO oOpasoBanue. O Tyka
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ce 100MBaaT MPBUTE CO3HAHMjA W 3a CTEMEHOT Ha JWTHTAIM3allMja BO JIOTHCTHKATa HA OBHC
3eMju. MHOTY Mal Jie)t 0J1 HUB JIOTIPBA MIOYHYBAAT J]a BOBEAYBAaaT MHOTY MaJld TUTHTAIH3UPAHU
METOIM Ha paboTa BO CBOUTE JIOTHCTHYKH IPETIPHjaTHja M CO TOa IOCTEIIEHO CTaHyBaaT
MMOKOHKYPEHTHH BO OJTHOC HA OHHUE Off KCTaTa KaTeropuja.

Bo cropen6a co BUCOKO pa3BUEHHUTE 3EMjH, JIOTHCTUYKHUTE MEPPOPMAHCH U CIIOCOOHOCTH Kaj
3eMjUTe BO pa3BOj ce Ha HHCKO HUBO M 0apaaT TOJIEMH WHBECTHIIMM W OTBOPEHOCT Ha
WHAyCTpUjaTa KOH NMPHUMEHAa M yCBOjyBamke HAa HOBUTE HAYMHU Ha paboTa KOM CO CBOjaTa
JMUTUTANIHM3alMja K& MM OBO3MOXKAT HAJIIPBO 3alliTe/la BO CPEJICTBaTa, a MOTOA IMOBHCOKA
KOHKYPEHTHOCT Ha TTI00aliHO HUBO. Bo mpomomkeHue Ha TPyIOT ke MOXe Jia ce JaJic OCBPT Ha
TOA IITO MPETCTABYBA JOTHCTUKATA M IPEeKy Ko ByHKIHH ce Manudectupa. Ke crane 360p u 3a
JIUTUTAIM3AIMjaTa KaKo MPOIEC KOj HABJIETYBa BO CEKOj aCHEKT OJ1 dKUBOTOT HA MOJCPHUKOT
YOBEK KAaKO M HEj3MHOTO BIIMjaHHE BpP3 JIOTMCTHKATa. Ke ce COMEHAT HeKOJNKyTe THIIOBH Ha
JIOTHCTHYKHU TPEHIOBH KOU Ce OUEKYBa Ja ja 0Jj0eekar TeKOBHATA T'OJIMHA, CO OTJIEI Ha TOA IITO
Op3uHaTa Ha pa3BOj € OrpOMHA MOXE Jia CE CIlydd I0jaBa U HAa HOBH TPEHJOBH KOU HE Ce
npeaBuayBaaT. Ha kpaj o TpynoT ke ctane 300p 3a JOTHCTHYKATA MHAYCTPHja Kaj 3eMjUTEe BO
pasoj, co acriekT Ha PemmyOonmka CeBepHa MakemoHuja Kako eHa 3eMja o1 oBaa rpymna. Kaksu e
MOMEHTAJIHaTa COCTOj0a CO OBaa WHAYCTPHja Kaj HAC W KAKBU CE MEPCIEKTHUBU 3a Pa3Boj
MOCTOjaT, MPeKy IITO K& C& OBO3MOXKHU YHAIPEIyBamhe Ha JIOTUCTUYKATA UHAYCTPH]ja.

JepuHupame Ha JJOTUCTUKATA U Hej3HHUTE PYHKIUHU

JlorucTrkara MpeTcTaByBa MUIAHUPAE, OCTBAPYBAHE U KOHTPOJIHPAKE Ha (U3UYKHOT TEK Ha
MPOU3BOJANTE, YCIyTHTe W WHGOPMANUHATE O IoaramkeTo Ha TMPOW3BOAOT OXI Kaj
MPOU3BOJMUTENOT 10 KOHCYMHUPAIETO OFf KpajHUTE MOTpolryBaud. HakpaTtko Moxe na ce
HAMOMEHE JieKa JIOTUCTHKATa MPETCTaByBa JIOHECYBakhe HA BUCTHHCKHOT TMPOU3BOI JIO
BUCTHHCKHOT MOTPOIITyBay, Ha BACTHHCKO MECTO BO BUCTHHCKO BpeMe. JIorHcTHKaTa € OHaa IITOo
ro T0ONMKyBa MPOU3BOMIOT JI0 MMOTPOIIYBAYOT, OJHOCHO 0€3 HEj3MHOTO TIOCTOCHE PEUHCH HeMa
Ja Ouze BO3MOXKHO J1a ce 100ujaT mocaKkyBaHUTe por3Boau. JlorucTikara Moxe a ce pazoepe
KaKo MCHAlMpame Ha (U3NYKUOT, HH)OPMAIIMOHHUOT U YOBEUYKH TEK CO IIEN MPABUIHO JIa CE
WCKOPHCTAT U Jia ce n30erHe HEMOTPEeOHOTO TPOlIeke Ha pecypcute. JIOTHCTHKATa BKIydyBa
NpeHecyBame Ha MPOU3BOJUTE O MOCPEIHULINTE, 11a 1O KPajHHOT MOTPOLIYBad TH. HAIBOpEIIHA
qucTpubyija. MeryToa, MoJiepHaTa JOTMCTHKA JIEHEC BKIIyYyBa U BHATPEIHA AUCTPUOYIIH]a,
OJTHOCHO TIpEHECYBah¢ Ha MPOW3BOAN M MaTepHjaId 01 CHaOAyBauuTe a0 dadpukaTa, Kako H
oOpaTHa QUCTpHOYIUja — TMPEHECYBae Ha CKPIICHH, HECaKaHW WJIM BHIIOK MPOM3BOIH O]
KOPUCHHLIUTE WK MpenpoaaBadnTe Ha3a] Bo dadpukara. (Shister, 2005)

JlorucTuukaTta UHAYCTPHja BCYIIHOCT MPETCTAByBa OPraHM3allMja Ha JJIOTUCTUYKUTE PECYpCH U
aKTUBHOCTU M HCTO TakKa € MHIyCTPHja Koja IO MOAIPKYBa U MOTIOMAara npou3BOJICTBOTO Kaj
npyrure wuHaycrpun. (Wu & Bai, 2017) I'memaHo oj TOj acmekT, MEHAIMEHTOT Ha
MPETIPHUjaTHETO MOpa CBojaTa CTpaTerWja Ja ja Tpaad Bp3 OCHOBAa Ha JIOTHCTHKara. Bo
JUTEepaTypara Ha Pa3IMYyHUA MECTa MOXKE Ja CE€ CPeTHAT pas3ivuHU Kiacu(uKaiuy 3a Toa KOu
AKTUBHOCTH craraaT BO PaMKH Ha JIOTHCTHKaTa. Bo cylmITHHA CHUTE THE BKIy4yBaaT HCTH
aKTHUBHOCT, HO JieJl OJf HMB MMaaT MOTeMelHa Iojenda Ha akTHBHOcTUTe. Kako TiaBHH
aKTHBHOCTH BO PaMKH Ha JIOTHCTUKATa MOXe Ja ce HarmoMmeHart: (Singh, 2018)

» Ilpouecupame Ha HApPAYKH
On oBaa aKTUBHOCT 3aIl0OYHYBA JIOTHCTHKATa, OHOCHO aKTMBHOCTUTE Ha JIOTUCTHKATa
[OYHyBaaT Ja HaoraaT MpHMEHa Kora Ke 3amo4yHe Hapaudkara. IIperxomHOTO
aHAJIM3Mpame U HCTpaKyBame Ha JaJCHUTE MOXKHOCTH Ia C€ JOHEecyBa OJUIyKaTa.
Ilonatamy ce goroBapaat co n30paHHOT H00aByBay, TEPMUHUTE 32 UCIIOPAKa, HAUNHHUTE
3a IUIakamke U Ce IPUCTAIlyBa Ha HapadyBambe.

» VYmpaByBame CO MaTepHjanTe
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OBaa akTHBHOCT ro omndaka IBIKEHETO Ha MaTephjaIiTe BO CAMUTE MAaraldHCKU
MIPOCTOPH, a LENTa 3a Toa € OBO3MOXKYBame Ha Io0ap pacropel MpeKy Koj Ke Moxe
BeJHAIII J]a ce 00paboTaT HApaYKUTE | JIa Ce OJITOBOPHY Ha OapamaTa Ha MOTPOITyBAdUTE.
Maranusu

Hajnpso 3a MaranuanTe Mopa Ja ce ClioMeHe Jieka 0coO0eHO € BaykHa HUBHATA JIOKaIHja,
OITHOCHO THE Tpeba na OWjar cMecTeHH BO ONHM3MHA HA TUCTPUOYTEPUTE, OJHOCHO
TproBuuTe Ha ToneMo. [IprunHa 3a Toa € Op3UOT OATrOBOp HA HAPAYKHTE, CO OTJeN Ha
TOA IITO HEKOj APYT MOXKeE Jla TO 3aB3eMe TOa MECTO.

VYnpaByBame co 3aJHMXU

VYorara Ha yIpaByBameTO CO 3ATMXUTE IIPETCTaByBa [TOTpara 1o pemieHnja 1a ce qpKaT
JIOBOJIEH OpOj Ha MPOU3BOAM BO 3ajiMXa CO IITO BEJHAII K€ Ce OJrOBOPH Ha Oapamara,
HO MCTO Taka J1a ce OJpKyBaaT TPOIIOLUTE HA MUHHUMYM.

Tpancnopt

HajBaxxeH 1 CyIITHHCKH €IEMEHT Ha JIOTUCTHUKATA MPETCTaByBa TPAHCIIOPTOT, CO OTJIE]
Ha TOa IUTO TW MpeHecyBa (U3MUKU MPOU3BOAUTE O]l MPOU3BOIUTEIOT OO0 KPajHUOT
notpoiryBad. Heroporo minanupame € 3aa4a Ha KOMIIAHUjaT, OMIEjKH ToJeM e Of
BKYITHUTE JIOTUCTHYKHY TPOIIOIH MIPHUITaraaT Ha TPAaHCIIOPTOT.

ITakyBame

[IpBoTO MakyBame Ha MPOU3BOAMTE € AOJDKHOCT Ha JIOTHCTHYKATa KOMIIaHH]ja, CO OTJie]
Ha Toa IITO MPEeKy Toa MaKkyBamke Tpeda 1a ce 0BO3MOXKH 3aIITUTATa Ha IPOU3BOINUTE O
pasnuyHu Heroroau. Moske fa ce ciryun 1-2% og1 rieHaTa Ha MPOM3BOIOT Aa OTIAAHE Ha
MaKyBamkETO, HO MPEBEHIMjaTa € MHOTY MOT0JIEMa M CE HaMalyBaaT MOKHUTE TPOLIOLIH.
MoHUTOpUHT

Ilenta Ha OBOj Tpoltec ¢ moOWBame Ha HaBpEeMEHH WH(OOpPMAIWMKM 32 MOMEHTATHATA
cOCTOjOa BO paMKH Ha MaraliMHUTe, 3a IITO MOpa Jla Ce MMa TOuHa HH(opMaIHja KOJIKaB
Opoj Ha 3a1MMXU UMa O] MIPOU3BOAMTE, KOJIKY Off MarepujannTte. HUBHOTO cleneme e
0COOEHO BaYKHO, CO OTJIe]l Ha TOA IITO /1IaBaaT MOKHOCT BO CEKOE BpEMe J1a e IMa TOYHA
nHpOpMaIHja 1 J1a ce peB3eMaaT KOPEKTUBHU MEPKH TOTAIll KOTa € IIOTPeOHO.

3a ia ce cpatu momoOpo MPoIIecoT Ha TIOTUCTHKATA BO MPHIIOT MOXKe n1a ce Buau ciuka 1. (Heskett,

1977)

IIporok Ha OyHKIMH [IpoTox Ha
nH(pOpMaIH MaTepHujau

IIporno3upame
Oo0padoTka Ha Hapa4YKH

TpancnopT Ha rOTOBHU NMPOU3BOIU —
MarauudH 10 1norpouyBa4iu

KonTpona Ha 3a;imxa Ha
roToBH NMPOU3BOAUN

JAucTpudyTNBeH HeHTap 3a
CKJIaIMpame

Tpauncnoprt oa ¢padbpukara a0
AUCTPUOYTUBHHUOT LIEHTAP
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ITakyBame
IInanupame Ha MPOU3BOACTBO

KonTpoJsa Ha MaTepujajauTe 3a
NPOU3BOACTBO

Cxiiaampame Ha CYpOBMHH
TpaHCOPT HA CYPOBUHMTE

KonTpoJa Ha 3a1uxu Ha
CYPOBHMHU

HabaBka

Crnuka 1: IIpomec Ha JIOTHCTHKA
Picture 1: The Logistics Process

Moxe nga ce 3a0elekd MPOTOKOT Ha JIBa BaKHW E€JIEMEHTH BO pa3iiyHa HACOKA, OJHOCHO
MPOTOKOT HA WH(OPMAIIMH 01 Harope-Haoiy IITO MoApa3oupa o npeata GyHKIHja, a Toa €
MPOTHO3UPAKETO HA UHUTE CIydyBamba ce J00uBaaT HHPOPMAIMH U THE Ce MPEIBIKYBAAT JI0
npBata GyHKIIHja CO KOja MPOIIECOT Ha JIOTHCTHKA 3alI0YHyBa — HabaBKaTa.

3a paznuka oj uHpopMaIrjaTa, Kora ce Tie/ia Ha MaTepHjaluTe Kako eIEMEHT O] JIOTUCTHKATA
HUBHOTO JIBIKEEHE € O] T0JIe-Harope, IMTo moapa3dnpa Ieka HajimpBo ce HabaByBaaT CypOBHHH,
pernpomarepujaiu ma ce pachpe/enyBaaT MpeKy AUCTPUOYTUBHUTE LIEHTPU OHAMY Kaje IITO €
MOTPeOHO (3aBHCHO O] TUTIOT HA MATEPHjalTH ).

IIpouecoT Ha AUTrHTAIU3ALMjA

Jlururanuzanyjata ToOApa3OoUpa TPETBOPAKE HA HHTEPAKIMUTE, KOMYHHUKAIIMA Kako U
NIEJIOBHUTE (PYHKITMM W MOJENTH BO (TIOBeKe) AWTHUTAIHHU, a THE IIOHATaMy C€ CBeayBaaT Ha
MelIaBUHA OJ] JUTUTAJTHU U (1)I/ISI/I‘IKI/I, YCIIyru 3a KIIMCHTU, UHTETPUPAH MapKETUHT WX [TaMETHO
MPOU3BOCTBO CO MEIIaBUHA O] aBTOHOMHH, ITIOJIyaBTOHOMHH KaKo ¥ payHu onepanuu. (Gartner,
2014)

Bo OwusHuCOT, AurWTanusanyjata ce OJHECYBa Ha OBO3MOXYBame, MOAOOpYBambe W/HIH
TpaHchOpPMUpPALE Ha IEIOBHUTE ONepanyu U (yHKLUUH, MOJEIH, IPOLECH U aKTUBHOCTH IIPEKY
HCKOPHUCTYBake Ha AWIMTAIHUTE TEXHOJOIMU M yNOTpedaTa Ha AWUTUTAIU3UPAHH MOJATOLH
nperBopeHn Bo uHTenurennuja. (I-Scoop, 2020) BeymHocT mururanuszanyjaTa MpeTcTaByBa
ynoTpeba Ha AWTUTANHM TEXHOJIOTMHM M IOAATOLHM, CO LEeJl OCTBapyBambe Ha MNPOQHTH,
TpaHchopManuja Ha OW3HUCUTE W KpeHWpame Ha IUTHTATHA CpeauHa 3a OW3HHUCOT, Kaje
JUTUTATHATE HHPOPMAIUH Ke ja Maar TaBHaTa yJjora. 3a ia MOXe Jia ce JIOCTUTHE HUBOTO Ha
JUTUTaJIeH OM3HUC MOTPEOHO € Ja ce MCIOJIHAT YCJIIOBUTE Ha AUTHTAIN3AIM]a U TUTUTa3anuja.

Bo mpakca MHOTY 4ecTo BO HCT KOHTEKCT ce yIoTpeOyBaaT OBHE JBa MOMMH, HO JINTEpaTypaTa
yKa)KyBa Ha jacHaTa pa3jiuka romery HuB. JluruTru3aiimja npeTcTaByBa co3/1aBame Ha IUTUTATHA
(bajToBu m OwTOBM) Bep3Wja Ha aHAJNOTHHUTE, (QU3NYKKH PAOOTH KAKO IITO C€ XapTHEHUTE
JNOKyMeHTH. Jlurnranusamujata 3aeHUYKH CO QUTHTa3alyjara To JOBEIyBaaT OM3HHCOT 0
MOBMCOKO CKAJIMIIO BO JUrHTaIHaTa TpaHchopMmaija. OMHOCHO, JUTrHTaIHATa TpaHchopMalja
3a KOja MOJICPHHOT OM3HHUC Ce TPYXKM M HACTOjyBa J]a TO OCTBapU OBOj mporiec modp3o. [Ipeky
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cBOjaTa ITUTrHTajIHa TpaHCc(opMairja OU3HUCOT yCIeBa Ja OCTBApH MOrojeMu OeHepHIMu 3a
cebe, HO MCTO TaKa H 3a [EIOKYITHOTO OIMIIITECTBO BO KOE INTO pabOTH U [ICjCTBYRA.

[TporecoT Ha AUTHTAIU3AIH]a € TUPEKTHO MOBP3aH CO OCTAHATHTE MPOIIECH U TOA € IIPETCTABCHO

Ha ciuka 2. (Robledo, 2017)

&

Cruka 2: [Iporecot Ha qurATanu3airja BO JUrHTalHaTa TpaHcopmaimja
Picture 2: Process of digitalization in digital transformation

- Process
Digitization

Process
Digitalization

)| Digital Business
7w \ (_Transformation

Jururamnara Tpanchopmalja Ha OM3HUCOT MPETCTaByBa ToJIeMa MOXHOCT M J1aBa OCHOBa 3a
OCTBapyBame Ha HHOBAIIMU U OCTBAapPyBamk¢ HA KOHKYPEHTCKA MPEIHOCT Ha KomnaHujara. Mcro
Taka, TUTUTaIHaTa TpaHchopMalmja ke moapazoupa NpOMEHH BO PAMKH Ha MPETIPHjaTHETO O]
ACITIeKT Ha CTPYKTypaTa, KyIaTypaTa, CTpATerHUTE, OTIEPATUBHH IPOMEHH H CII.

Kako Bo cekoja MHAYCTpHja Taka M JIOTUCTHKATA MOJUICKU Ha MPOLECUTE Ha AUTUTAIU3aldja
Kako W IeJIOCHA JWTHpalHAa TpaHCPopMalHja W TOa 3aBUCH OJI CTEICHOT Ha TEXHUYKO-
TEXHOJIOIIKA TIOJTOTBEHOCT Ha 3eMjaTa KaJie TOj K& ce OCTBapyBa.

Jururanu3zanujaTa Bo JOTHCTHKATA

Jurnrannzanyjata BO IOTUCTHKATA IIPETCTaByBa MHTETPAIlHja Ha HOBU JUTUTAITHU CLIOCOOHOCTH
BO 00JIACTH KaKO CKIIaUpare, TPAHCIIOPT, HApa4KH U CITMYHO, OTHOCHO BO PAMKH Ha MTPOIIECUTE
Ha noructukarta. Cropen HalpaBeH! UCTPaXXKyBama O]l CTpaHa Ha KOHCYJITaHTCKaTa KOMITaHHUja
McKinsey, 65% oJ JIOTHCTHYKHTE MEHAlIepH Ce CBECHH JeKa Mopa Ja TH IUTHTAIH3HpaaT
CBOMTE TpoIleCM W OW3HHMCH JIOKOJIKY cakaar jga omcraHat. (McKinsey Digital, 2017)
TexHomorujaTa ce TPy Iy Jja IOCTUTHE [1€JI0CHA aBTOMATU3HUPAaH M MCHAIIMEHT Ha UHTEIUT CHITUja
Ha [EJNOKyIHAaTa [OKYMEHTallMja Ha JIOTUCTHYKHTE KoMmaHuu. Kako emHa oa BakHUTE
aKTHBHOCTU Ha JIOTHMCTUKATA, YIPABYBAHETO CO MAaralliHUTE MOXE J1a C€ CIIOMEHAT HEKOJKY
TUTIOBY HAa TEXHOJIOTHH KOU 'O ITOTIIOMAraaT ¥ 3a0p3yBaaT MpoIecOT Ha AUTHTAIN3alija Ha OBUC
o0jektu. (Interlake Mecalux, 2020)

Crkraduparve nodamoyu 60 001ak: TOCTOjaT €& TOBEKE CHUCTEMH 3a YIPaBYBAaWmE CO
MaraiydHUTe KOM C€ JOCTalmHH Kako CO(GTBEpU, KOW C€ pas3IMKyBaaT O] TPAAUIMOHATHUTE
BEP3UU KaJle MMOJIATOIUTE CE CKJIaINpaaT BO PAaMKH Ha CAMUOT MarailyH, BO JIOKQJIHU CEPBEPU.
Bucunara Ha WHBECTHIIHM]aTa 32 YCBOjYBamkhe HA OBaa TEXHOJIOTH]ja C€ MAJIM M CE JO3BOJINBH 32
IIOBEKE MaramiuHu.

Unmepnem na mewmama: oBaa TEXHOJOTHja OBO3MOXYBa INMPUMEHA Ha Pa3IUYHUTE
CEH30pH MMOCTABEHU HHU3 MaraliHUTe Kajie ce BUYNTYBaaT WH(POPMAIMHTE U CE TIPEHECYBaaT BO
neHTpaiHara 6a3a Ha moxarory. OBne ce ciomenyBa RFID TexHoOMOTHjaTa Kako U CEH30PHTE 32
JIBUKCHEC KOU C€ BrPaJIcHd BO aBTOMATH3UPAHU CHUCTEMH KaKO INTO C€ KPaHOBHUTE WIIU
TPAHCIIOPTHUTE CPENICTBA BO PAMKH Ha MaraliHUTE.
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Bewmauxa unmenucenyuja: 0BO3MOXXyBa MacOBHA aHAJIM3a Ha MOJATOLUTE BO Pa3IMYHU
JICIIOBY ¥ JIJaBa MOXHOCT J1a CE IpaBar Mmoao0po mpeIBUuayBama.

Cumynayuja na #cusomua cpeduta co Qusumanky O6au3Hayy: OBOj TUI Ha TEXHOJIOTHja ce
KOPHCTH KOra ce Au3ajHupaaT MaralliHy WK CE IIPaBH MPOMEHA BO HETOBHOT pacnopen. [Ipexy
OBaa TEXHOJIOTHja CE€ TeCTHPa KaKo O M3rJIeaano Toa, 0e3 MpUToa BUCTUHCKU Jia Ce OCTBapH, a
TOA J1aBa OCHOBA JIa Ce JOHECe OJNTyKaTa 3a MOHATAMOIIHO OJTHECYBAE.

[Tokpaj oBHe BO JHTEpaTypara Kako M BO IMpaKca Kaj BUCOKO Pa3BUCHHTE 3€MjU CE cpeKaBaat
YIIITE MHOTY BHJIOBH Ha TEXHOJIOIIKH YHAIIPElyBakha KO MO3UTUBHO BIIMjaaT ¥ IO YHAIIPEIyBaaT
MPOIIECOT Ha JUTHTATN3AIN]ja Kaj JOTUCTHIKUTE ceKTopr. Kora ce 300pyBa 3a qurHTamn3amnmja
Ha JIOTUCTHKA HE MOXeE Jia ce u30erne moBp3yBameTo co Logistics 4.0, 1TO BO MOTECHA CMUCIIA
moipa3dupa BMPEKyBambe U HHTErpalija Ha JIOTUCTUYKHUTE ITPOIIECH BO ¥ HAJIBOP OJf TPTOBCKUTE
U TPOM3BOJACTBEHUTE KOMIAHMH [0 JCICHTPAIU3UpaHa KOHTPOJAa BO PEaTHO BpeMe Ha
nmoructrakute Mpexu. (Mahnken, 2020) OBoj moum Logistics 4.0 Bo cymTiHa UMa 3a 3a1ada Ja
ro o0jacHu BinujaHuero Ha Industry 4.0 koe To UMa BO MMOJIETO HA TPAHCIIOPTOT U JIOTUCTHKATA,
na OTTaMy M MMETO Ha MOMMOT. JlururanHaTta Tpanchopmaiija, 0COOCHO BMPEKYBAKETO HA
JOTHCTHYKUTE TpolecH, o00e30eqyBa ToroieMa TpPaHCIApPEHTHOCT BO CHHUHPUTE Ha
cHa0yBame, a CO TOa U HUBHO MOA00PO ynpaByBame. Jlururaiusanyjata ¥ aBToMaTru3aiyjara
HAa TOj HA4YMH BOJAT JO Moe(pHKACHM TMPOLECH JOJDK IENHOT CHHIIMP Ha CHaOyBame.
Jlonropo4Ho, caMHOT TOBap OM MOXeN Ja CTaHe WHTEJHMICHTEH W Ja TO OPraHu3upa CBOjOT
TPAHCIIOPT CAMOCTOjHO, OJJHOCHO CUTE THE MOTPEOHN aKTMBHOCTH Ja Ce BpIiat 0e3 ynorpeba Ha
YOBEUYKHOT KaITUTAll.

Henute Ha Logistics 4.0 ce aBToMaTH3anMja U ONTUMHU3ANHja HA TEKOBUTE HA MaTEPHjAITUTE H
KOPHCTEH-€ Ha pECypCUTE BO Be3HaTa U U3je3Hara Joructuka. OBa ke 10Beje 10 MHTepaKTUBHA
¢excubnnnzanyja Ha JeTOBHUTE MOJIENH, IPOLECH U MAPTHEPCKH MPEKHU M KaKo pe3yiTaT Ha
quruTanusanyjaTa. KapakrepucTuyHo € 1eKa Taa eJHall BOBEAECHA HeMa Jia OCTaHe BO Taa popma
W CO THE HaJrpajayBama, Taa MOJJCKH Ha MOCTOjaHO YYeHe W MpHMEHa Ha WHOBAIMUTE BO
noHaTamomHuTe npouecH. Pokyc Bo paborata Ha Logistics 4.0 ce ”HOBaTUBHUTE TEXHOJIOTUH
MPeKy Kou ce TpaHchopMHUpaaT W HajomonHysaar cure aktuBHOCTH. (Hoey, 2018) 3a na ce
JUTUTAIU3Upa €IHO JIOTHCTUYKO IPEeTNpHjaTHe MHOTY € Ba)KHO Ja Ce HallpaBU IPOLECOT Ha
JUTUTaNM3anyja Hacekage, OJHOCHO BO CHTE CEKTOpM. MHOTrY € TEIIKO aKo OJpeAeHHU
AKTUBHOCTH C€ JUTHTAJIM3UPAHH, a OCTAaHATUTE (PYHKLIMOHUPAAT MO TPAAULINOHATHUTE METOIH.

OHa mTO € KapaKkTepUCTUYHO 3a JAWUTHTAIM3AIMjaTa KAaKO M OCTaHATUTE TMPOLECH KOW ja
nornomaraar € (pakTOT IITO CEKOjAHEBHO Ce MEHYBaaT U CBOMTE BJIHMjaHHja BP3 JIOTUCTUKATA I'H
npomupyBaar. TOKMY MOpajid Toa JIOTHCTHYKOTO MPETIPHjaTHe Mopa Ja OuJie BO TPEH]| CO OHA
HITO ce CIIydyBa M Jla ce TPYIH Jia Ouje BO ,,Urpa’ mocTojaHo. AKO ja 3eMeMe MpeTXOAHaTa
roJIMHa KaJie OrPOMHO BJIMjaHUE OJMTpPa M0jaBaTa Ha MaHAeMujata npeau3Bukana o Kosua-19,
HAMPeIOKOT Ha TEXHOJIOTHjaTa W CEKaKo MUTHTalH3alujaTa 3eMaa 0COOCHO rojieM 3amaB, CO
orJie/] Ha Toa MITO CaMO Ha TAaKOB HAYMH Ce JI¢jCTBYBalle Ha mazapurte. Bo nureparypara ce
cpekaBaat HEKOJIKY TPCHIOBH 3a KOU CE€ CMETa Jieka Ke ja oj0esnexar TekoBHaTa 2022 roarHa Bo
aCreKT Ha JIOTMCTHKaTa. Bo MpojokeHHWe Ke CIOMEHe 32 HUB M KaKBH ke OMJaT HUBHHUTE
MMIDTUKAIMA BP3 Pa3BOjOT JOTUCTHUKUTE mpetnpujartrja. (Stefanini, 2021) OmxHOCHO Toa ce
TPEHAOBU KOU K€ MMaarT BIIMjaHHE BP3 LIEJOKYITHATA JIOTUCTUYKA HHIIYyCTpH]ja.

A) Ilopacm na agmonomuu eo3una
ABTOHOMHHUTE BO3WJIa Tpeba Ja Oupar TpeHX BO JOTHCTHYKaTa WHAyCTpHja. JIOTHCTHYKHTE
kommaHuy, kako mwrto ce DHL u UPS, nnBectupaa Bo ucTpaxkyBame 3a pa3Boj Ha aBTOHOMHH
BO3WJIA 3a UCIOpaka. Tue ro riefgaar Kako HamalyBame Ha TPOLIOLUTE M 3rOJIEMyBame Ha
edHuKacHOCTa NPEKy aBTOMATU3UPABE HA MAKETUTE 3a UCIOpaKa. A JOTMCTHYKUTE KOMIIAHUH
HAaCKOpO MOJKE J]a KOPHCTaT aBTOHOMHHM BO3MJIA KaKo JIeT O/l HUBHaTa (hiioTa.
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ABTOHOMHUTE BO3MJIa OU T'O OJICCHYBAJIC TPAHCIIOPTOT HAa CTOKH HU3 LHCIIUOT CBCT 0e3 ImpuToa ga
CC BOJU Ir'puiKa 3a HEAOCTUTOT HA BO3a4HU.

b) 3-/1 npunmanre 3a 0a ce npouszeedysaam npou3zeo0u Kou ce nooapyeaam

Co 3D neuareme, KOMIAHHUTE MOXKAT Ja o MPOMEHAT CBOJOT JICJIOBEH MOJEN 3a Ja MpaBaT
MPOU3BOCTBO TOYHO HAa BpEMe HAMECTO MAaCOBHO MPOM3BOJICTBO. Toa ke UM OBO3MOXKH MOBEKE
MPHUCIIOCO0YBakhE W TIOMAJIKY TOTPOIIeHa paboTa Ha MPOU3BOJAM KOM HE MOXKE Ja TW HapadaaT
WK cakaaT KiueHTHuTe. [1okpaj Toa, MpOU3BOANUTEIUTE MOXKAT J]a IPOU3BEyBaaT AEJIOBU KOH Ce
MIPUJIATO/ICHU 32 MOTPEOUTE Ha CEKOj KIUEHT. THe MoXkKaT Jia ce HajJaaT BO MaralMHU KaJie IITo
MpoM3BeqyBaaT MaKeTH WIM 3aMeHa 1o Oapame. HwuBHata ymorpeba ce mmmpH BO
MUCTPUOYTUBHUTE LIEHTPH KaJIe IIITO CE COOMpaaT HapauKUTe MPE 1a CE UCTIPATaT 10 KITUCHTUTE
HU3 IEJIUOT CBET MPEKY BO3AYIICH TOBAPSH TPAHCIIOPT I OKEAHCKU OPO/I.

B) Annuxayuu 3a éenimauxa unmenuzeHuuja

Bemraukara WHTENWTeHIMja WMa ToJIeM Opoj Ha aluTMKalid HAaMEHETH 3a WHIYyCTpUjaTta
TPaHCIIOPT M JIoTUCTHKA. [IpeKy Hea BCYNIHOCT ce OBO3MOXYBa YIPaBYBamkeTO CO (JIOTHUTE U
HEJ3UHUTE aITUKAIMKA TPETCTaByBaaT e(PUKacHO KOPUCTEHE Ha cOo(TBEpOT 3a aHAIM3a HA
nojgaToiy. Jlapa MOXKHOCT Jla C€ ONITUMHU3HPAAT MapIIyTHTE BP3 OCHOBA HA BPEMEHCKHUTE YCIIOBU
Wi cooOpakajHuTe memu. Jlpyra HpeAHOCT MITO BEITAYKaTa WHTEIUTCHIMja ja HYAH Ce
MOKHOCTHUTE 32 TUTAHUPAKke U MPe/BUAYBalke HAa MPOMEHHTE BO MO0apyBadkaTta W MOHYAATa.
Bemraukara MHTEIMIEHIIMja BEKe Ce KOPUCTU BO CEKTOPOT 3a YIIPaBYBaHE CO TOBAPH, HO CEMaK
UMa TMPOCTOp Jla pacte kKako mHAaycTpuja. Co MOCTOjaHW HMHOBAIMM W Pa3Boj, BElITayKaTa
WHTEIUTeHIIM]a Ke CTaHe CYIITHHCKH JIell O] YIIPaBYBamkETO CO Koja Omio ¢uroTa.

I') Yceojysamwe na cucmemu 6aszupanu na oonax

Cucremute 0OazupaHu Ha OONaK CTaHyBaaT C¢ MOIMOMYJApHU BO JIOTUCTHYKATa WHAYCTpH]ja.
bu3HmCcHTE BO MOTHCTHKAaTAa MOKAT a HAjAaT 3HAYUTEITHU NPUIOOMBKHI CO YCBOjyBamke Ha OBaa
HOBa TEXHOJIOTHja 32 ONTUMU3UPAkE Ha HUBHUTE JAeoBHU mporecu. [Ipunoduskute on cloud
computing BKJIy4yBaarT JieCHa IPUCIIOCOOIUBOCT, 3rOJIEMEHA IOBEPIUBOCT, HAMAJICHH TPOIIIOIIH.
Hpyrure npumoOWBKH, HCTO Taka, BKIyYyBaaT MMOMAIIKy OJIp)KyBamke Ha XapABEpOT U MoIo0peHa
0e30eaHOoCT TIpeky mudpupame Ha momaroruTe. OBHE HOBH TEXHOJOTHH MOXKAT Ja UM
MOMOTHAT Ha MCIpakauyuTe J1a TM HaMaJlaT HUBHUTE OIEPAaTHBHH TPOIIOIM, Ja ja 3rojieMaT
e(mkacHOCTa M J1a TM TIOJ00paT OllepaluuTe Ha 3aJHaTa KaHuenapuja. [lopaau oBaa 3roieMeHa
TMIOITYJIAPHOCT, C€ O4YeKyBa OOJIaK KOMITjyTepUTE 3HAYMTETHO Ja MOpacHaT BO CIETHHUTE TMET
TOJMHHU.

/l) Hcnopaka na nocheonama muja

TpeHnot Ha OM3HUCH KOM CE JBIKAT KOH MCIIOpaka J0 TOCNeHaTa MITja € BO rmopact. MHOTYy
MpeTIpreMadyl ro MeHyBaat CBOjoT (POKYC Ha UCTIOpaKa Ha CTOKH JIOKAJTHO 3a Jla UM 00e30e1aT
Ha KJIMEHTHUTE MOMEPCOHAIM3UPAHO UCKycTBO. OBa WCTO Taka BIIMjaelie Ha JIOTUCTHYKATa
WHIYCTpHja, TIeAajKu KaKo OBaa MpOMEHa Ke BiMjac Ha HUBHUTEC WIHU JCIOBHU MOJICITH H
Metoau. Mcropaka Ha TociielHa MUITja € TEPMHUH KOj c€ KOPUCTH 3a JIa CE€ OIUIIE MOCIECTHHOT
JIeJT O] MCTIOpaKaTa Ha CTOKH O]l MaralliHA W JUCTPUOYTUBHU LIEHTPU IO KPAjHUOT KIUEHT.
TpeHnoT 3a uCropaku BO MOCJIETHATA MUITja CE 3TOJIEMH BO ITOCJICIHUTE TOIWHU OUIICjKM CTaHa
MMOEBTUH U MOYA00CH OJT KOPUCTECHETO KYPHUPH.

I’) Humezpayuja na Blockchain mexnonozujama
brokyejH TexHoNOrWjaTa € peJaTMBHO HOB KOHICNT BO JIOTHMCTHYKaTa WHIycTpuja. Toa e
JEleHTpAIM3UpaHa KHHATa KOja TM EBHICHTUPAa CHTE TPAaHCAaKIMM WM UM OBO3MOXYBa Ha
ydecHUIUTE aa paborar 0e3 Ja ojaT mpeky Tpero juie. [loTeHIHjanoT Ha OBaa TEXHOJIOTH)a
JIeXKW BO HEJ3WHATA CIOCOOHOCT Jla ja HaMald HM3MaMmaTa CO TOoa INTO TO TMPaBU PEIUCH
HEBO3MOYKHO HEKOj Jla TM MEHyBa mojatonure 0e3 na oume otkpueH. Co UCKOPUCTYBame Ha
OJIOKYEjH TEXHOJIOTHjaTa 3a yIpaByBambe CO CHHIMPOT Ha CHA0IyBambe, OPraHu3aluuTe MOXKaT
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Ja ja momoOpaT BUIJIMBOCTA HA HUBHUTEC HMBOA Ha 3aiuxu. OBa MOXKE J1a CE€ HAIMpPaBH CO
00e30eyBame HaBPEMECHH aXypupama 3a TOa KOra IPOHM3BOJIUTE CE€ HCIopavyyBaaT Ha
knueHTuTe. OBaa TPAHCIAPEHTHOCT WM OBO3MOXKYBa Ha KOMIIAHWHTE J1a HCIIOpavdyBaaT
M3BECTYBarmka BO PEATHO BpEMeE 3a TOa KOTa IMPOU3BOANTE K& OUIAT TOBTOPHO TOCTAITHA OTKAKO
ke OumaT pacnpoaaicHu.

JlorncTukara Kaj 3eMjuTe BO pa3Boj

3eMjuTe BO pa3Boj ce KapaKTepU3UpaaT CO PeIaTUBHO HU30K CTaHAAP/ HA )KHUBECH-C, HEPa3BUEHH
MHLyCTPUCKU IPAaHKH, UCTO TaKa Apyra KapaKTepUCTHKA € AeKa MMaaT HU30K JOXOJ 110 IJlaBa Ha
JKUTENT BO OHOC Ha Pa3BUCHHUTE 3eMjU. BHUCOKMOT cTereH Ha HEeBPaOOTEHOCT, 3aBUCHOCT O]
NPUMapHUOT CEKTOP, M3B0O3 Ha TNPUMApPHH CTOKM 3a 00e30elyBame Ha CpeACTBAa U APYTH
KapaKTepUCTHUKH KOW OBHWE 3eMju Tu mocemyBaar. (Agarwal, 2022) MHory decTto Kako
KapaKTepHUCTHKAa Ha OBHE 3€MjU € cllabaTa pa3BHUEHOCT Ha TPAHCIIOPTHATA WH(PACTPYKTypa.
(Ahuja, 2016) CornacHo Ha Toa IUTO OBJIE HHAYCTPUHUTE HE c€ JOBOJIHO Pa3BHEHH, a KaKO eHa
ol HUB € joructukara. Cnabara MHQpacTpyKTypa BO OJHOC Ha TPAHCIIOPTOT Kaj OBUE 3eMjH
CO3/1aBa HETaTHBHU HMIUIMKALMU U T'M OTPaHMYyBa IOHATAMOLIHHTE Pa3BOM OJ AaCIEKT Ha
NBIDKEH-€ Ha paboTHATa cHiia, IPOIINPYBamke Ha TTa3apuTe, eKOHOMCKH pacT u cii.(Wang, 2002)
Croopen muciemero Ha Caroline Freund, nupextopka Ha MakpoeKkoHOMHja, TProBUja H
nHBectuMu Bo CBercka baHka, Kaj 3eMjuTe BO pa3Boj NOOMBAHKETO Ha MPaBHIIHA JIOTMCUTKA
3Ha4YM moxoOpyBambe Ha HMH(QpacTpyKTypara BO JIOTUCTHKATa, OOMYAWTE, PETYJIaTUBUTE H
BemTuHUTE BO oBaa cepa. (The World Bank, 2018) Bo u3Bemrajor Connecting to Compete
(IToBp3yBame 3a HaTHpeBapyBame€) KOj ce€ MOAroTByBa o cTpaHa Ha CBercka baHka ce
UCTakHyBa mnorpedara of KBadu(UKyBaHM BpaOOTEHM JHIA BO pPaMKH Ha JIOTMCTHYKATa
WHIyCTpHUja Kaj 3emMjute Bo pa3Boj. (Open Knowledge Repository, 2018) Hajuecto cranysa 360p
3a JMLA Ha TOBUCOKU PaOOTHH MO3UIMHU KaKO INTO CE€ MEHALIEPCKUTE MO3ULIMU Ha Pa3IHYHU
HUBOA. [[pyr acmekT koj ce 3abesekyBa Kaj JIOTUCTHYKAaTa HHAYCTPHja BO 3€MjHTE BO Pa3Boj €
HEIOBOJIHATA CBECT Kaj MEHAIMEHTOT T1a M CAMOTO HACEJICHHE 3a 3araJlyBameTo Ha KMBOTHATA
CpeAMHa Of CTpaHa Ha TpaHCIOpTHUTE cpenctBa. Emucujata ma CO2 on TpaHCIIOPTHUTE
CpeACTBa HE MPETCTAaByBa MOJIE 332 PA3MUCIYBabE U [IE]CTBYBAE Kaj OBUE 3€MjH, OJEKa Kaj
Pa3sBUEHUTE 3€MjU CBECHOCTA 3a HETOBATa ITETHOCT 3aB3€Ma BHUMAaHKWE BO HUBHUTE CTPATETUU
U ce TIpeB3eMaaT KOPEKTUBHU MEPKH.

JlorucTnukarta nHaycrpuja Bo Penyosamnka CeBepna Makenonuja

Kako men ox rpymaTta Ha 3eMju BO pa3Boj, Pemybnmka CeBepHa MakemoHHja Off aclieKT Ha
JIOTUCTUYKATa WHIYCTpHja CEYINTe MMa MoTpeba oa IOHATaMOI€H pa3BOj W HECOMHEHO
JUTUTAIN3a11ja KaKo Ha OBOj CEKTOP Taka Ha [eIOKYITHOTO OMIITECTBEHO KUBECHE. 3eMjaTra r'u
MoceyBa MPETXOAHO CIIOMEHATHTE KapaKTEPUCTHKH KOU CE OJHECYBaaT Ha 3€MjUTE BO Pa3Boj.
Bo paMku Ha nOTHCTHKATa, MPEAU3BHK 3a 3eMjaTa ¢ Jia Pa3BHBa KamalWUTeTH — MPUBATHU U
BJIaJIUH, CO IIeJT J1a ce MoJo0pu epUKacHOCTa Ha OPraHMU3aIllUUTE M CEKaKo Jla ce MPeAU3BHKA
3a0p3yBame Ha HAMNpeJIOKOT Ha Ienara 3eMja. Kako eleH o] HauWHUTE Ha 3eMjaTa 3a
noJo0pyBamke HAa MOMEHTAllHATA CHUTyallMja € HCKOPHCTYBame Ha CpelCTBa JOOUECHU Of
TPaHTOBH, KOU ce J0OMBaaT on BUCOKO pa3BueHmTe 3eMju. (Lusthaus, et al., 2002) Mcro Taka,
MHOTY Ba)K€H acIleKT 32 Pa3Boj Ha JIOTHCTHYKATa HHAYCTPHja BO JApiKaBaTa € MOCTaBYBABETO U
MOYUTYBaWkETO Ha roieM Opoj pedopMmMu o pa3MueH KapakTep Kako aJIMHUHHUCTPAaTHBHH,
€KOHOMCKH, COIIHO-KYJITYPHH, MOJIUTHYKH, Kako U TexHosomku. (Frazelle, 2002) ITocneanara
pedopMa, TEXHUYKO-TEXHOJIOMIKATa MMa KPYIHjATHO BAXKEHHE 38 OBO3MOKYBahe Ha MOJJIOTa 32
JUTMTaldn3anyja BO PaMKH Ha JIOTHCTHYKMOT CEKTOp Ha 3eMjata PemyOmmka CesepHa
Makenonuja. Kako 3eMja Bo pa3Boj He MOXe Jla ce Kake Jieka moceqayBa nobap CTENeH Ha
JUTUTANM3aNMja Kako BO JIOTHCTHYKHAOT CEKTOpP Taka M BO OCTAaHATUTE NMPHBATHH WM jaBHH,
IpxxaBHU cektopu. Cropen [lpskaBeH 3aBoX 3a CTaTHCTHKA, MocieaHuTe usBemrau ox 2019
TOJIHA KaJle Ce JlaBa TOYeH NMPUKa3 Ha OpOjoT Ha MpeTHpHjaTHja CIIope]] HHIyCTPHH, OpOjoT Ha
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aKTHUBHH IIpeTIpHjaTHja BO oOllacTa Ha TPAHCIOPT M CKIaaupame u3HecyBa 5.780, moneka
OpojoT Ha HOBOCO3JaJCHH TpETIpHjaTHja BO OBaa OO0JIACT BO Taa rojauHa u3HecyBan 423.
(dpxasen 3aBox 3a cratuctrka, 2021) Ha rpaguxoHOT 1 € mpeTcTaBeHo KONIKaBO y4eCTBO UMaat
MIpEeTIpHjaTHjaTa Ol OBaa MHAYCTPHja BO BKYITHHOT Opoj HAa aKTHBHM MPETIPHjaTHja Ha TTa3apoT
Ha 3eMjaTa W UCTO Taka CO KOJIKaB JeJl HOBOCO3JaleHHTE NpeTHpHjaTHja O TPAHCIOPT H
JIOTHCTHKA Y4YeCTBYBaaT BO BKYNHHOT OpOj Ha HOBOCO3[aJEHH NpeTnpujaTHja Bo PemyOnuka
CeBepra MakenoHuja BO Taa ToIMHA.

5.780

73.030

® BKYNHO aKTUBHM npeTnpujaTtunja

I'padukon 1: YuecTBO Ha aKTHBHUTE HpETHpHjaTHja O JOTMCTHYKU CEKTOP BO BKYIHUTE
aKTUBHU TIpETHpHjaTHja

Chart 1: Participation of active enterprises from the logistics sector in the total active enterprises

I'memajku ro rpadukoH 1 Moxke na ce 3a0erexu JeKa y4ecTBOTO Ha OBHE NpEeTHpHjaTHja BO
BKYIHHOT Opoj Ha aKTUBHH NPETIIpHjaTHja Ha 1Ma3apoT BO 3eMmjara Bo 2019 roauHa n3HecyBat
7,9%. CnegHuoT rpadMKOH MOKa)KyBa KOJKaB /€N O HOBOCO3/aJCHUTE MPETIPHUjaTHja BO Taa
TroJMHa Y4YeCTByBaJle BO BKYITHO HOBOCO3JAJCHWTE TNpeTHpHjaTHja Ha TEpHUTOpHjaTa Ha
JpKaBara.

BKynHo Hosoco3ganeHun
HOBOCO3434eHN npenpujatuja Bo
npernpujatmja JNIOTUCTUYKMOT CEKTOP
B Series 1 7.785 423

I'padukon 2: YuecTBO Ha HOBOCO3JAHWUTE MPETIpHjaTHja Kaj JOTHCTHYKATa WHAYCTPHja BO
BKYIHHOT OpOj Ha HOBOCO3JaleHH NIPETIpHjaTrja
Chart 2: Share of start-ups in the logistics industry in the total number of start-ups

VY4ecTBOTO Ha HOBOCO3AAJCHU IMpETIpHjaTHja BO JIOTUCTHKATA BO BKYMHHOT Opoj Ha
HOBOCO3/aJIeHH TpeTIpHjaThja u3HecyBa 5,4% IITO JaBa OCHOBAa 3a IMOHATAMOIIEH pa3Boj
OJIHOCHO TI0jaBa M MOpacT Ha OBOj mpolieHT. Jpyr dakTop koj ce 3abenexysa e nexa Bo 2019
TOJMHA BCYLTHOCT Ha Ma3apoT Ha 3eMjaTa 3amoyHaie co pabota HoOu 423 npeTnpujaTuja o oBaa
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MHIYCTpHja IITO JaBa 3HAK JIeKa He MOCTOM NPE3aCHUTEHOCT Ha Ma3apoT. Bo pamku Ha 3emjarta
OpojOT Ha TPAaHCHOPTHO-JIOTUCTUYKH MPETIPHjaTHja ce 3roieMyBa, Mel'yToa rIaBHUTE HO3UILUH
Ce 3aB3eMEHHM OJ] BUCOKO Pa3BHEHUTE KOMIIAaHUHU BO JIOTHCTHYKATa MHIyCTPHja KOM HACTAIlyBaaT
Ha CTPAHCKUTE [1a3apy U ONIEpUpaaT Ha IOBUCOKO TEXHOJIOIIKO HUBO. HUBHUTE MOXXHOCTH Jia ce
npeB3eMaar MocopUCTUIIMPAHN TEXHOJIOTHH U Ja CE UCKOPUCTYBAaaT EKOHOMHUH 01 00EM 1M JlaBa
MOXHOCT Jla c€ IMpOIIMpyBaaT Ha IMOBEKe Ia3apd M CEKako JAa [ejCTByBaaT Mel'yHapOIHO.
TaxBaTa OCHOBa UM JlaBa MO>KHOCTH U 33 BO MJHHMHA /1a IPUCBOjAaT HOBH T€XHOJOTHH, CO OTJIE]
Ha TOa IITO CpeACTBaTa KOM THE T'M IOCEeAyBaaT MM TO JO3BOJYBaaT Toa. MHTerpmupaHute
JIOTHCTHYKU LEHTPH Ha HajBaXKHUTE PACKPCHUIM BO CBETOT KaJie IITO CE CIOjyBa MPOTOKOT Ha
CTOKHU cO3/1a7aBaaT e(UKacHa BPCKa Mely CUTE IIPEBO3HUIM U OBO3MOXKYBaaT IIUPOK CIEKTap
Ha YCJIYTH cO JoAaneHa BpeqHocT. Mpesxkara Ha DB Schenker Hyin HemoBTOpIMBY KOHKYPEHTHH
npeanoctu. Paconaraat co mpubnmxao 4.200 TUPEKTHH JKeJIe3HUYKH TEPMUHAIN Ha Pa3IHyHH
nokauuun Hu3 EBpoma; 114.000 ToBapuu BaroHu u 3.400 nokomortuBu. IlocBeTeHocT Ha
KOMIIaHHjaTa 3a TPAHCIOPTOT W JIOTMCTHYKUTE YCIyIW C€ COrjeQyBa BO HUBHATa IIHPOKA
naseTa, OZHOCHO KOMIIaHHjaTa BO CBOETO paboTeme HYOW TOBEKE THIIOBH Ha JIOTUCTUYKH
pemenuja. (DB Schenker, 2022)

CrioMeHaBMe Jieka HUBHOTO paboTemhe € pacipoCcTpaHeTo Ha TII00aTHO HUBO, OTHOCHO C€ BpIIAT
orepalyy Ha MOBeKe TEPUTOPHU U CEKOja OJ HUB CE€ KapaKTepu3upa CcO MPUMEHA Ha MOCeOHU
TexHoJoruu. MeryHapoHUOT KapaKkTep Ha KOMIIaHHujaTa 6apa o/ Hea, OJJHOCHO CEK0ja eTUHHIIA
BO paMKH Ha Ijo0ajlHaTa Mpeka J1a ce IPUAPAKYBa JI0 OAPEACHU IPUHIIUITA U ITPABHJIA BO OJTHOC
HA: pa3BOj HA CIUHCTBEHH OTMEPATUBHY U KOMEPIIMjATHHU pelleHuja, (OKyCHpaHa cTpaTeruja Ha
OJIPXKJIUB PacT U pa3Boj, BOBEAYBamhe HA MHOBATUBHU pellieHUja U cI. McTo Taka, rmobamHHOT
KapakTep HaMETHyBa WCIIONHYBambe Ha OJIPSNICHH TEXHWUYKO-TEXHOJONIKK Oapama,
KapaKTEPUCTUKHU OJ1 CeKoja equHuIa. be3 orjen Ha Toa MITO KOMIIAHU]jaTa J€jCTBYBa BO PaMKH
Ha TEPUTOPUHU HA Pa3BUEHH M 3€MjH BO Pa3BOj JIEI] O MPOMHUIIIAHUTE CTAHIAP I 32 TEXHOJIOIIKA
MMOATOTBEHOCT MoOpa Ja ce ucrmonHyBaar. OI TOj acHeKT, TUTHTATU3amrjaTa Kako IMpoIec BO
paborara Ha DB Schenker Mmopa na ce ucrnosinyBa, 6apem Bo aajaeHUTe MUHUMYyMHU. OHa IITO ce
CIIPOBE/YBa BO CIUHUIINTE KOU CE BO BICOKO Pa3BHECHUTE 3€MjU CEKAKO HE € MpaKca 3a 3eMjUTe
BO pa3Boj, MEIyTOa CE OJIP’KYBa HEKOE MOBUCOKO HHUBO.

Enen ox wekopute Ha moronema aurutanuzandja Bo DB Schenker Bo PemyGnuka CeBepHa
Makenonuja mpercTaByBa BoBenyBameTo Ha E-Schenker, HajHanpenHOTO IIOTHCTHYKO
peuenue nocera. ['m BKiIydyBa CUTE e-yCIyI' Ha €/leH [OPTaj, AaBajku MaKCHMalIHa IOAIPIIKa
BO cekoja (paza Ha CMHIMPOT Ha cHaOxyBame. On clenemhe U IUIAaHUPAKE 10 Pe3epBUpAmHE U
u3BecTyBame, eSchenker mpercraByBa 100pa ajnaTka Koja moMara BO U3BPLIYBAKETO Ha TOJeM

OpOj JTOTUCTHYKH YCIYTH.
Public eServices
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Crnuxka 3: Yenyru Ha E- Schenker
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Ha cnuka 3 mMoske fa ce 3a0emeskaT OHIajH yciyrute ko komnanujata DB Schenker ru nyau Ha
KITUEHTHTE BO PaMKH Ha 3eMjata. M3rmenor Ha E-Schenker ce pasmukyBa kaj npyrure 3eMju,
OJTHOCHO OpOjOT Ha yCIyTH KOH €€ BKIYYEHH C€ PA3IMYHHU CO OTJIE/ Ha TOa IITO TOJIeMUHATa Ha
na3apoT € pazjInuyHa M CEKaKo MOKHOCTA 3a JAUTUTAIHO MH(OpMHpame M CIPOBEIYyBambe Ha
MHOTY JPYTH aKTUBHOCTH € ITOT0JIEMO.

Kako riaBHM ycInyru KOM I'i HYJH €JIEKTPOHCHOT CEpBEp Ce MOKHOCTHTE 3a pe3epBHparme Ha
Pas3JIn4HU YCIIyTH, MOKHOCT /1a C€ BHJIAT €JIEKTPOHCKH LIEHUTE KOM KOMIaHWjaTa ' HyIW 3a
KIIMEHTHUTE, IpyTra MPUI00MBKA € MOXHOCTA Ja ce Mobue dakTypara eIeKTpoHCKH. MoKHOCTA
3a clie/iehe Ha Pa3IMYHUTE TPAHCIIOPTHU CPENICTBA KOH CE KOPUCTAT O/ CTpaHa Ha KOMITaHHjaTa
€ e/IHa OJ1 MO’KHOCTHTE LITO UCTO TaKa Ce HyAW U OHA IITO € CHeNU(PUIHO € KAIKYJIATOPOT IpeKy
KOj ce MpecMeTyBa 3aralyBameTO Ha JKMBOTHATA CPEAMHA OJl PA3IUYHUTE TPAHCIOPTHH
cpenctBa. O TaMy ce Tiie/1a HUBHATa €KOJIOITKa CBECHOCT, KOja ja IpoMoBHpaar u Bo Perryommka
CeBepna Maxkenonuja. Co orieg Ha Toa LITO 3eMjaTa MOYHA Ja MOCBETyBa BHHUMAaHHE BO
MOCJEHUTE TOJAWHU Ha OBHE MPOOJIEMH, MPOMOBHPAKETO U MOTTUKHYBAKHETO HA TOYHCTA U
MO37IpaBa JKHBOTHA CpPEeIMHA 011 cTpaHa Ha koMmannjata DB Schenker e ox ronema momsa.
PaznuuyHuTe AUTHTANHU WHOBAaTHBHU PEIICHUja KOU C€ BOBEIyBaaT OJ CTpaHa Ha KOMITaHHjaTa
Kako IITO ce: CIIMCaHWe 3a TUTMTaju3alrja — Kaje ce CIojJelyBaaT HajHOBUTE MPHUKA3HU 3a
WHOBAaTHBHU pellIeH’ja KOU KOMITaHUjaTa T mpeB3eMa; nadoparopuja Ha DB Schenker 3a pa3Boj
U TeCTUpamke Ha HOBH pellicHHja KOM Ke ja OOJIMKyBaaT JIOTUCTHKATa BO HMJHHWHA U APYTH
MPOrpaMu U pelIeHH]ja KOU ja MOTTUKHYBaaT quruTaiu3anyjata. CUTe OBHE HHOBAIMH OJ1 ACTIEKT
Ha JUTUTAU3alMjaTa, TEXHOJOIIKOTO YHANpPEAyBame ce Jei oA padborata U pa3Bojotr Ha DB
Schenker Ha cBeTcko HHMBO. 3a pa3nmmka on Tamy Bo PemyOmmka CeepHa Makemonuja
MOYETONUTE HA TUTUTANM3alrjaTa ce BoBeLyBaaT o Schenker u apyrure cBeTCKH OpeHIOBH Ha
JIOTHCTHYKU TPETIpHjaTHja KOW Ce TMPUCYTHU. MHOry € BakHa W Tpeba Ja Jane MOTHB
MIPUCYTHOCTA Ha OBHWE OPEHIOBH CO OTJIe] Ha Toa IITO MPOIECOT Ha TUTHTANN3aNMja 6€3 HUBHO
NPUCYCTBO HE OM MOXKeN Ja ce OueKyBa BO TOckopo Bpeme. CpencrBarta, ompeMara M
MOATrOTBEHOCTA KOja THE ja UMaat J1aBa OCHOBA Jia ce [10jaBaT U Ja ce Pa3BHBaaT MHOBAaTHBHH,
TEXHOJIONIKH PENICHH]a BO IOTUCTUYKHOT CEKTOP Ha 3eMjaTa.

3akaydox

JlorucTrkara co cBOjaTa BaXHOCT BO CEKOE CTOIAHCTBO IMOJUICKH HA MOCTOjaHU MPOMEHU
NpPEN3BUKAHM OJl Pa3BOjOT HA TEXHOJOTHjaTa Kako M TMPOLECOT Ha JUTHUTAIH3allyja.
OTBOpeHOCTa Ha JIOTHCTUKATa KOH MHOBAaUWHU Tpeba Ja Ouae mpucyTHa, CO Orjie]l Ha Toa LITO
ceKoja 0J1 HUB HOCH KOH ITOA00pYBame, yHApeIyBamke KaKo U 3rojieMyBamke Ha e(pUKaCHOCTA U
e(eKTHBHOCTA HAa CEKTOpPOT Joructuka. IlepdopmancuTe Ha mnpeTmpujatujata Jeil O
JIOTHCTHYKUOT CEKTOp KaKo ¥ OHWE HAa MHAYCTPHjaTa JJOTHCTHKA 3aBHUCAT O]l CTENICHOT Ha Pa3Boj
Ha 3eMjaTa Kako U CTEMCeHOT Ha Hej3WHa Jururtanusanuja. JIorncTuykara qUrdTain3andja ce
00e30emyBa co TIPETXOAHA MMOATOTBEHOCT Ha 3e€MjaTa O] aCMEeKT Ha TEXHUIKO-TEXHOJIOIIKHOT
pa3Boj U CEKAaKO MOXKHOCTA JIa C€ MHBECTUPAAT JIOBOJIHO (PMHAHCHUCKHU CPEACTBA 33 YCBOjyBamhe
W TpUI00UBabEe HA TPETHOCTUTE OJ1 JMTHTANTHATA JIOTHCTHKA. [I0MrOTBEHOCTAa HA YOBEUKHOT
KaluTajl € IpYyT CYIITHHCKU (GakTop 0e3 KOj He MOXKE Ja Ce 3aMHCIH JUTHTaIH3aIfjaTa Ha
JIOTHCTHYKUOT ceKTop. Kako efHa of1 3eMjuTe BO KOja CTENEHOT Ha TUTUTAIN3AIH]ja € HA HUCKO
HUBO KakO M EKOHOMCKHOT pacT M pa3BueHocT, PemyOmuka CeBepHa MakenoHuja € Ha
MOYETOIUTE HA TUTUTATHM3alKja BO PAMKH Ha JIOTUCTHKATA. [IpeIBOMHUIM U TUJCPH BO TOA CE
CBETCKHTE OPEH/IOBH HA JIOTUCTHYKH TPETIIPHjaTHja KOU JIejCTBYBaaT Ha TENTOPHjaTa Ha 3eMjaTa
U TU [peB3eMaaT OBHE YEKOpW KOW JlaBaaT CO3HAHHMja M MOTHUB Ha OCTaHATHTE JIOTUCTUYKH
MpeTIpHjaTHja la ce MPUKIydyBaaT KOH OBaa riiodaiHa JUrHTaau3anyja.
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Abstract

The relationship between economic development and economic growth has been deeply
analyzed, but the interrelationship between capital markets and economic growth has not been
researched enough. The lack of research in this field was the driving factor for the analysis in
this paper. Existing literature shows that capital market promotes the economic activities and are
very beneficial for the investors, especially the institutional investors. Therefore, as dependent
variable in this paper was taken the GDP growth, while the independent is the market
capitalization. Results show that market capitalization is significant and has positive effect on
the economic growth in the European Union. Additionally, the data was obtained from the World
Bank database and the period of analysis is from 2006-2020. Considering the positive effect, this
creates opportunities for further and deeper research. Nevertheless, institutional investors have
shown their positive effect on economic growth, thus, more developed capital markets can be
more attractive for them. The more institutional investors invest in the capital markets, the better
will be the economic growth of the countries in the European Union.

Key words: market capitalization; economic growth, institutional investors
Introduction

Capital market development is an important driver of economic growth. Existing literature shows
that capital mobility contributes to long-run growth (Algaeed, 2020). The efficiency of financial
services, financial institutions and financial intermediaries are crucial factors that have an effect
on the economic growth. The papers of Schumpeter (1911), and, Kargbo and Adamu (2009)
support these findings. Ouandlous (2010) in his paper emphasizes the importance of the
cooperation between the private sector and the government authorities for creating efficient
capital markets. Furthermore, capital markets have the main role of raising finance by different
institutions and provide funds to businesses that cannot obtain these funds through the traditional
banking sector.

Capital markets are very important for the institutional investors because they offer better
opportunities for these investors, with better returns and lower risk. Capital markets also foster
the economic activities and mobilize savings, which in long run have a positive impact on the
economic growth (Oprea and Stoica, 2018). It is worth mentioning that throughout the years the
amount of financing raised in capital markets has been increasing. Due to the globalization and
the openness of the economies, many companies have increased their equity and bond issuances
(Doidge, et al., 2013).

The importance of capital markets is nonnegotiable, but the imposed question is whether the
domestic and international markets behave in similar way. Levine and Schmukler (2006) argue
that internationalization contributed to shifting the trading activities of the larger firms from the



[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

domestic into the international markets, while Karolyi (2004) claims that internationalization
does not affect the domestic markets. Therefore, Gozzi, et al. (2015) claims that domestic and
international markets complement each other. Considering that capital markets contribute to
financial development, the imposed question is how this development affect the companies. Beck
and Demirguc-Kunt (2006) in their paper show that financial development is more important for
smaller rather than larger firms. This is because financial development is associated with
transaction costs, information sharing and other financial frictions, which are more important for
smaller companies. Hence, more developed domestic financial markets assist the smaller
companies in their access to finance. Furthermore, Ekundayo (2002) suggests that capital
markets enable the economies to gain economic growth because of the large volumes of
investments and mobilization of savings. Capital markets are complex because of the number of
financial instruments and financial institutions included. However, the development of the real
sector in the economy is important for the financial sector growth.

Interrelationship between capital markets and economic growth

The literature that examines the relationship between capital markets and economic growth is
complex. Many analyzes were conducted by many researchers and most of them found positive
correlation between the capital markets and economic growth. Hence, Alam and Hussein (2019)
in their paper found that stock market has positive effect on economic growth. Following the
paper of Algaeed (2020), in this paper, the indicators representing the stock market are share
price index and market capitalization. Similarly, Brasoveanu et al. (2008) in their paper
confirmed the positive impact of capital market development on economic growth. Kalapo and
Adaramols (2012) in their paper analyzed the relationship between capital market development
and economic growth in Nigeria and found that economic growth is positively affected by the
capital markets. Additionally, Osho (2014) found positive correlation between stock market
development and financial institutions, which consequently has a positive effect on economic
growth (Abraham, et al, 2019). Hence, considering the positive effect of capital markets on
economic growth, it is worth mentioning that its main role is to raise finance by various kind of
institutions. The process of raising finance is related to issuing securities such as bills, promissory
notes, shares, bonds etc. Capital markets are especially important for the riskier businesses,
because they cannot obtain funds from the banking sector (Algaeed, 2020). The capital markets,
which are structured in stock and commodities markets, serve as a synonym for the liquidity and
the performance of the economy.

According to Caporale et al. (2005) through the stock markets, investors have access to financial
instruments, which can be obtained at lower costs and risk. It worth mentioning that the strength
of the financial markets and the way in which they perform their functions affect the stock market
volatilities and the level of returns (Twerefou, et al, 2019). However, the liberalization of the
financial systems is important for the ability of the stock markets to allocate the capital. This
allocation of capital can be used for financing risky, productive This allocation of capital can be
used for financing risky and innovative projects. This is supported in the papers of Rosseau and
Wachtel (2000), Beck and Levine (2003), where they confirm strong correlation between stock
market development and GDP per capita growth. Furthermore, various economic and social
factors have an impact on the performance of the stock markets. For instance, inflation and
deflation are factors that contribute to downturn of the stock market. Notwithstanding, interest
rates also affect the stock markets, because the money become more expensive. In this context,
the export-oriented countries are more affected by currency appreciation, because the export
becomes more expensive and consequently downturn of the stock market is created. However,
the stock price movements are affected not only by the external factors, but by the internal as
well. Hence, mergers, acquisitions, dividend suspension, etc. are some of those factors (Ahmad,
2016).
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Institutional investors and economic growth

Numerous studies analyze the relationship between economic growth and financial development,
examined through application of various econometric methods, cross-country analysis, time
series, panel data etc. However, the results vary, depending on the economic conditions and the
financial strength of the countries (Ruiz, 2018). In the context of the development of the country,
it is worth mentioning that the participation of the institutional investors (pension funds,
insurance companies, investment funds) in the capital markets increases, as the economy of the
country develops (Beck and Levine, 2004). Considering the positive effect of institutional
investors on capital market development, it is expected that they have positive effect on the
economic growth as well. Some papers, such as the research of Chang, et al. (2014) and Curak,
et al. (2009) show the positive effect of insurance companies on economic growth, while other
researches, such as the paper of Klapper, et al. (2004) shows the positive effect of mutual funds
and the paper of Davis and Hu (2006) shows the positive effect of pension funds. Moreover,
Coskun et al. (2017) in their paper analyzed the relationship between the mutual funds, pension
funds and other components of the capital market with the economic development in Turkey.
The results showed long and positive co-integration between capital market development and
economic growth.

According to Ward and Zurbruegg (2000), the insurance industry granger causes the economic
growth in some countries, which is not the case for other. Chang et al. (2014) in his paper focused
on ten OECD countries and used dynamic panel data technique for examining the relationship
between insurance activities and economic growth. For half of the sample the results were
statistically significant and showed positive effects. Holzmann (1997) in his paper showed that
the Chilean pension funds have positive effect on economic growth.

Furthermore, in the global markets today, the pension funds and the life-insurance companies
have big importance. The more the pension savings are growing, the better is the effect on the
capital markets, and consequently the impact on the economic growth is positive. The
globalization and the competitiveness of the firms pressurizes them to be more innovative, thus,
to make more investments. For providing those necessary financial intermediation services, the
role of the institutional investors increases. In period of financial crisis or economic turbulences,
institutional investors become very relevant financial institutions because of their longer time
horizons (Bijlsma, et al, 2014). In the Table below are presented the pension funds contributions
as a share of GDP for some of the European countries.

Pension fund’s assets can be defined as assets that are purchased with the main purpose to finance
the pension plan benefits. From the table below it can be seen that for Belgium they are constant
throughout the years, with a slight increase from 2017-2020. For Germany they are constant in
the period 2011-2017, while from 2018-2019 they have decreased. For Portugal the largest
amount can be detected in 2014, continuing with a decrease in the following years. An increase
in 2019 can be detected, again with a slight decrease in 2020. Similarly to Belgium, Slovenia’s
pension fund’s assets as a share of GDP have decreased starting from 2010, while an increase
can be detected in 2020. Hence, it can be concluded that diversity among countries exists,
especially in the evolution over the whole-time span.

Graph 1: Pension fund’s assets as a share of GDP

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

Belgium 0.4 0.4 0.3 0.3 0.3 0.3 0.3 0.4 0.4 0.4 0.4

Germany 0.5 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.5 0.3 0.4
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Portugal 0.5 0.7 0.5 0.4 1.1 0.6 0.5 0.6 0.4 0.8 0.7

Slovenia 0.6 0.6 0.6 0.5 0.4 0.4 0.4 0.5 0.5 0.5 0.6

Source: OECD website (2022)
Graph 2: Pension fund’s assets as a share of GDP
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Source: OECD website (2022)
Institutional investors and capital markets

Literature shows that traditional funding sources will not be enough for filling the financial gaps.
Considering the growing potential that institutional investors have shown, it is believed that
through the right set of instruments they will assist in bridging the financial gap. Therefore,
institutional investors and capital markets can complement such financing. It is worth mentioning
that the assets under management of the institutional investors are significantly big. Hence, if
only portion of those assets is invested in infrastructure, the impact will be important. This can
become possible, only when the long-term nature of the infrastructure projects meets the
institutional investors’ long-term liabilities. Nevertheless, infrastructure investment of
institutional investors can be very attractive because of the returns it provides, portfolio
diversification opportunities and protection from inflation (Escap, 2016).

Notwithstanding, the financial crisis from 2008 highlighted the importance of the institutional
investors as providers of domestic capital for economic development. Their importance has been
increasing throughout the years, while the governments and banks’ balance sheets have become
stretched (Stewart, et al, 2017). Moreover, institutional investors such as mutual funds, insurance
companies, funnel the savings to firms and entrepreneurs that need finance. Hence, they serve as
financial intermediaries. Additionally, Moleko and Ikhide in their paper analyze the effect of
pension funds’ assets on capital market development, where they found positive relationship.
Nevertheless, the impact of the pension funds depends on the financial development and the
development of the capital market. The higher the level of development, the better is the effect
of the pension funds (Meng and Pfau, 2010). Meng and Pfau (2010) also claim that the assets of
the pension funds have more of a long-term outlook. Hence, if they are supplied to the capital
markets, they may lead to financial development. Pension funds differ from the other institutional
investors because of the behavior of their liabilities, which are long-term. Therefore, pension
funds provide stability to the financial system. Contrary to the pension funds’ assets, the
liabilities of the other institutional investors, such as insurance companies and mutual funds are
liquid. Another distinguishing characteristic between pension funds and the insurance companies
is the fact that the liabilities of the pension funds are invested mostly in shares than bonds
(Moleko and Ikhide). Notwithstanding, the number of institutional investors is constantly
increasing and their importance in the financial markets is growing.

Empirical analysis
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Following the exiting literature, such as the paper of Shabbir and Hussein (2019) where they
analyze the impact of capital markets on economic growth in Oman, in this paper the aim is to
determine the effect of capital markets on economic growth generally in the European Union.
Therefore, as dependent variable is chosen the GDP growth, while the independent variable is
the market capitalization of all listed domestic companies. The period of analysis is from 2006-
2020 and the data is annual. The data was obtained from the World Bank database, while the
analysis is conducted in E-views platform.

From the Table 1 below it can be seen that the R*is 86%, which shows that the model has good
explanatory power. In other words, 86% of the variability of the dependent variable is explained
with the variability of the independent, while the remaining 14% are explained by other factors.
Furthermore, the independent variable has probability of 0.035, which is less than the level of
significance of 5% and 10%. This means that the variable is significant and has positive effect
on the GDP growth in the European Union. Hence, it can be concluded that the market
capitalization (which in this case serves as a proxy for the capital markets) has positive effect on
the GDP growth.

The finding of Yu et al. (2012) can support this finding. In their study they concluded that in the
developed countries there is a positive relationship between stock market development and
economic growth. Similarly, in this study, the main focus were the countries in the European
Union which are mostly developed countries. Levine and Zervos (1998) and Beck and Levine
(2004) in their study also found that stock markets have positive effect on growth. Similarly,
Seven and Yetkiner (2016) found that positive relationship between stock markets and economic
growth exists in middle and high-income countries.

Table 1: Results of the impact of market capitalization on economic growth
Dependent Variable: GDP_ GROWTH
Sample: 2006 2020

Variable Coefficient Std. Error t-Statistic Prob.

MARKET CAPITALIZATI

ON 0.063356 0.027055 2.341774 0.0358

C -2.236920 1.456253  -1.536079 0.1485

R-squared 0.296685 Mean dependent var 0.863026

Adjusted R-squared 0.242584 S.D. dependent var 2.700836

S.E. of regression 2.350527 Akaike info criterion 4.670722

Sum squared resid 71.82473 Schwarz criterion 4.765129

Log likelihood -33.03042 Hannan-Quinn criter. 4.669717

F-statistic 5.483904 Durbin-Watson stat 2.302199
Prob(F-statistic) 0.035770

Source: Author’s calculation

In the Graphs below are presented the movements of the GDP growth and the Market
capitalization throughout the years (2006-2020). From both graphs it can be concluded that the
crisis from 2007 and the Covid-19 pandemic had a negative impact, which can be the reason for
the drastic decrease. Nevertheless, for the rest of the years they have similar movements, with
slighter decrease in the period 2011-2012. GDP growth for the European Union was highest in
the period 2017-2018, as well as the market capitalization. These findings support the existing
literature which was presented above, that the capital markets have a positive impact on the
economic growth.
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Graph 1: Graphical representation of GDP growth
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Graph 2: Graphical representation of Market capitalization
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Conclusion

The potential for economic growth of a country can be deeply affected by the performance of the
stock market. Hence, stock markets play very important role for the national economy. Existing
literature showed that capital markets are one of the main sources of finance for various economic
activities. Therefore, the main focus in this paper was to estimate the impact of capital markets
on economic growth in the European countries for the period 2006-2020. The finding in this
paper is that market capitalization which was taken as proxy for capital markets has positive
effect on the economic growth. This finding can be supported by the existing literature such as
the papers of Seven and Yetkiner (2016), Levine and Zervos (1998) an Yu et al. (2012).
Similarly, to this finding, in those papers it was concluded that the effect is positive only in
developed countries. Nevertheless, for less developed countries the stock markets have lower
effects on economic growth. Additionally, institutional investors have very important role in
today’s globalized and competitive world. Banks as financial institutions cannot provide finance
to all of those that need it. Hence, institutional investors can fill that gap through investing in the
capital markets. Therefore, the higher the amount of investments in the capital markets, the
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higher are the chances for their growth. Consequently, more developed capital markets can
positively affect the economic growth. Finally, yet importantly, this paper creates additional
space for further research in this field. Thus, analyzing the instruments in which institutional
investors mostly invest in, can provide better picture and understanding of how the performances
of the capital markets among different countries differs. Based on these types of statistical
researches, the policy makers can encourage the long-term capital market development plan, and
create better regulations for institutional investors.
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BO CHHIMPOT Ha CHAa0lyBambe M BPEIHOCT.

Knayunu 360posu: RFID, oenogern npoyec, umniemenmayuja, npoexm, TPL undoycmpuja
Bogen

JeduHnpana kako TexHOIOTHja 3a Oe3KMYHA aBTOMATCKa HACHTHU(UKAIMja U CHUMAame Ha
nmomaroru (AIDC), nnerrudukarnujara co pagunodpexdpenmuja (RFID) ce mojaByBa kako HOB
MeTyopraHu3alicKi CHCTEM KOj Ke T TpachopMmupa JACIOBHHUTE IMPOIECH M TPAKTHKH Ha
CHHIIMPOT Ha cHabmayBame. M mokpaj BucokunoT moreHiuan Ha RFID kako oBo3MokyBad Ha
rojemMu TpaHchopMaIii Ha CHHIIPOT Ha CHaOqyBame, TUTepaTypara MoKaXyBa HeIOCTaTOK Ha
CTyAuu Kou o0e30emyBaar mojjpmika 3a saujanuero Ha RFID TexHonorumjata Bo omHOC Ha
JIOTUCTHYKUTE aKTUBHOCTHU KaKO IIITO CE& CKIAIUPame, MPUMAE U MOATOTBYBakh¢ HA HAPauKH,
TPAHCIIOPT U AUCTPUOYIIHja, KOU Ce U3BPIIYBaat oJ] Tpeta cTpaHa soructuuku ¢pupmu (TPL) Bo
yIpaByBamkeTO Ha CHHUHMPOT HAa CHaOayBame. Bo ocraHatwonm nmenm Ha OBOj TPyZA Ce TpaBu
nperyies Ha JInTeparypaTa 3a MOJENOT Ha CHHIUPOT Ha BPEOHOCT M CO3/AaBambe€ Ha BPETHOCT
MPEeKy WHTETPHpaH NMPOTOK Ha MaTepujaid W WH(OPMAaIUHM, BaXKHOCTA HAa WHpOpMaTHUYKaTa
TEXHOJIOTHja BO CHHIIMPOT HA BPEIHOCT, M3JI€3HATA JIOTUCTHKA BO mHAycTHjaTta TPL u yrnorara
Ha RFID texHos0rnjara Kako OBO3MOKyBad Ha MaralliHCKa ONTHMHU3allMja Ha TporecoT. [Ipexy
MPETCTaByBaKETO Ha METOIOJIOTHjaTa HA HCTPaXKyBambe Ha CHHIIUP Ha CHaOAyBame JOOUEeHH ce
PE3YITATH 32 KOW Ke C€ MUCKYTHpPa U Ke C€ JOHECE 3aKIyUOK.

Mogaea Ha CHHIIUPOT HA BPEAHOCT

Mopenor Ha CHHIMPOT Ha BPEJHOCT NPETCTaByBa CPEACTBO 32 aHAIN3A M OIHIIYBAkbE HAa CHTE
AKTUBHOCTH LITO C€ CIIPOBEIyBaaT BO paMKHTE Ha eJHa KOMIaHHWja 3a Ja ce CO3JaAe BPEIHOCT
U KOHKYPEHTCKa IPEJHOCT INTO Ke ja TOAAPKM HEj3UHATa KOHKYTEHTCKa II03HMIHja BO
nHaycTpHujaTta. IIporecHuoT mperires Ha MOIETIOT ja MOKaKyBa IMOCTOeYKaTa Mely3aBUCHOCT Ha
3aJjauyiTe U UMILTHIHPA JIeKa HHTETPUPAHUOT MIPOTOK HA MaTepHjalid U MHQOpMAIUU € KITy4OT
3a co3/1aBare Ha BPEJHOCT BO PAMKUTE Ha CHHIIUPOT Ha BPEIHOCT Ha IpeTHpujaTueTo. MoaenoT
UICHTU(HKYBa NIET OCHOBHM aKTUBHOCTH: BJIE3HA JIOTHCTHKA, OIEPAIMH, N3JIe3Ha JIOTUCTHKA,
MapKEeTHHT M MpOJax0a W YCIyTH, KaKO M YETUPH MPHUIPYKHU aKTUBHOCTH: KOPIOPAaTHBHA
MHpacTpykTypa (IMAEPCTBO), YNpaByBame CO YOBEUKH pecypcd (oOpazoBanue u o0yka),
pa3Boj Ha TexHonorujata (UT 3a moanpika Ha CHHIIMPOT HAa BPEIHOCT) M HaOaBKu (ciuka 1).
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Ce cMeTa JieKka IPUMapHUTE aKTUBHOCTH MTPUIOHECYBAAT JUPEKTHO 3a CO3/1aBakbe WU NCIIOpaKa
Ha MPOU3BOJ WIX YCIIyTa, a CO TOa U CO3/1aBake Ha JICJIOBHA BPEAHOCT, JI0JIeKa CCKYHIAPHUTE
aKTUBHOCTY IIaBHO C€ KOPHUCTAT 3a MOJIPIIKA U 1oI00pyBamke Ha epruKkacHOCTa Ha IPUMapHUTE
aKTHBHOCTH. 3a KOMIIaHH]jaTa, TPOIIOIUTE 3a peain3aliija Ha MPOU3BOIOT WM yCIyrara, a co
TOa W MPO(UTOT, 3aBUCAT OJ AKTUBHOCTUTE IITO Tpeba Ja ce CIpOoBeJaT BO PAMKUTE Ha
CHHIIMPOT Ha BPENHOCT. YIITE IMOBAKHO, OCTBapyBameTO Ha NpOPHUTHATA Mapxka U
KOHKpPEHTCKaTa MPEIHOCT K€ 3aBHCH OJ HUBOTO Ha ONTHMHU3AIMja W KOOpIWHAIHMja Ha CHTE
MeryceOHO 3aBHCHHM aKTUBHOCTH BO CHHIIMPOT Ha BPEIHOCT. Bo nurepaTyparta, BOOOWYIacHO ce
MpeTcTaByBa Jeka ymnorpebaTa Ha MpPEXHH HHMOPMAIUCKU TEXHOJOTHH, KaKO IITO Ce
eJeKTpoHCcKaTa pa3mMeHa Ha momarory (EDI) u RFID, Moxe na M oMOTHE Ha KOMIaHUHUTE Ja
T' IIOCTUTHAT OBUEC LICJIM HAa CUHIIMPOT Ha BpeI[HOCT.l

KOpIopaTuBHa HHPPACTPYKTYpa (JIUIEPCTBO)

yIIpaByBame CO YOBEUKH pecypcu (oOpazoBaHUe U 00yKa)

pa3Boj Ha TexHonorujata (UT 3a mognpiika Ha CHHIIUPOT Ha BPETHOCT)

Ha0aBKH
MapkeTuHr
Brnesna Binesna p
Omneparuu u VYenyra
JIOTHCTHKA JIOTUCTHKA
npoaaxoa

Crnuxka 1: Mopaen Ha CHHIIMD Ha BPEIHOCT
Moges Ha CHHIMP HA BPeAHOCT U MHGOPMATHYKATA TEXHOJIOTHja

MoienoT Ha CHHUMP Ha BPETHOCT CE PEo3HaBa Kako KOPUCHA alaTka Koja UM OBO3MOXKYBa Ha
MEHAIIEPUTE HE CaMO J]a TH aHATIM3UPaaT, per3ajHUpaaT BHATPEIIHUTE U MEI'yOPTaHU3AIUCKUTE
JIEJIOBHM TIPOIIECH 3a Ja ja moaoopar epukanocTa M eheKTHBHOCTA Ha KOMITaHU]jaTa, TYKy U Ja
pasbepar kako mHpopmaThukaTa Texuonordja (MT) Moxke na BiMjae HA KOHKYPEHTHOCTa Ha
KoMmnaHuuTe. TEeXHOIOoTrHjaTa € JeIOTBOPHA BO CEKOja BPEHOCHA aKTUBHOCT HA KOMITaHWjaTa, a
TEXHOJIOIIKAaTa IpOMEHa MOKE JIa BIIHjac Ha KOHKYPEHIIMjaTa IPeKy Hej3WHOTO BIIMjaHUE PEIUCH
Bp3 cekoja aktuBHOCT. Hekonky UT ce KOpuCTeHM 3a MOJApIIKA HAa NpPUMApHUTE |
MPUJIPYKHUTE aKTHBHOCTH Ha CHHUMPOT Ha BPEJHOCT M BPCKUTE CO J00aByBayuTe U
KymyBauuTe. Ha mpumep, TEXHOJOTHTE 3a €- TProBHja MOXKE Ja MOCIYXKAT Kako CPEACTBO 3a
WHTETpUpAhe HAa CHHIMPOT HAa BPEIHOCT CO IIeJ Jla Ce HamajaT TPOIIOIUTE U Jia ce pearnpa
noOp30 Ha MPOMEHHUTE Ha HecTaOWIIeH Ma3ap, Ja ce OJIECHU PEAM3ajHOT Ha JIEIOBHHUTE MPOLIECH
BHATpE U Mery OpraHu3aiujaTa, a co T0a ¥ MoJo0pyBamke Ha CIIOICTYBamhEeTO HAa HHOPMALUUH
YU KOOpIWHAITMjaTa Ha OJUIYIyBamEeTO W MOMOOpyBame Ha KOMIIapaTHBHATA €(PUKACHOCT H
npuIo0OMBKHTE Ha opranu3anujata. Cemak HHBOTO Ha YCBOjyBame M Kopucteme Ha UT Bo
paMKUTE Ha CHHIPOT Ha BPEAHOCT 3aBUCH OJ pa3IuyHu (AaKTOpH Kako INTO Ce
kapaktepuctukure Ha WT (CI0XKEHOCT, enaTMBHA TPEIHOCT), KAPAKTCPUCTHKUTE Ha
KOoMITaHHjaTa (TOJIEMHHATA U CIIPEMHOCTA Ha KOMITAaHHjaTa) M KAPaKTePUCTUKUTE Ha KUBOTHATA
cpenuHa (KOHKYPEHTEH MPUTUCOK), HUBOTO HA OpraHM3aIlMCKa IPOMEHA 32 UCKOPUCTYBAkhE Ha

'y. Bendavid, E. Lefebvre, L. A. Lefebvre, and S. Fosso Wamba, "Key performance indicators for the evaluation
of RFID enabled b-to-b e-commerce applications: the case of a five-layer supply chain," Information Systems and
EBusiness Management, 2009
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UT cniocobnocrute. Bo ogaoc Ha RFID TexHonOTHjaTa, HEj3MHUTE KAPaKTEPUCTHKH KaKO IITO
Ce YHTame Ha MOBEKEKPAaTHH O3HAKH, IOTOJeMa CIIOCOOHOCT 3a CKIagupame MOAaTold H
YHUTaE/3aMUIIyBakbe MOJATOIM MOKE Ja IelTyBa KaKo OJIECHYBad Ha HEj3MHOTO yCBOjYBambe U
ynrpeba, AOAEKa HEroBaTa CJIOXKEHOCT W IIEHAa MOXKE Ja T'M COYMHyBaaT (akTOpUTE Ha
00J10UBam-E.

HN3e3Ha JOTMCTUKA M TPETa cTPaHa Ha JorucTuuku komnauuu (TPL)

O06e30enyBameTto Ha ycnyrata TPL e nedpuHupaHo kako Bpcka moMery UCIpakadoT U TPETOTO
JUIIEe, KOTa BO criopeada co OCHOBHHTE YCIIYTH, MMa TIOBEKe MPHUCIOCOOCHH TOHYAM, omdaka
rosieM Opoj Ha ()YHKIIMHU Ha YCIIyTH M Ce KapakTepHu3npa co JONTOpOvHa 3aeMHa Bpcka. JleHec,
TPL umnnoycTHjata ce mojaByBa Kako OCTBapjHMBO pellieHHE 3a riobanu3anyjara Ha Ia3apor,
3rojieMeHaTa KOHKYpEHLMja, NPUTHUCOKOT Ha TPOLIOLMTE M 3rojieMeHaTa ymnoTpeda Ha
ayTCOpCHHT. 3rojeMeHaTa BaxxHocT Ha TPL mHIycTHjaTa € HarjJaceHa co pe3yaTaTH Ol TOBEKe
uctpaxysama. /1. [ToBep oTkpu nexa ox 1.500 nupexTopu Ha JJIOTUCTUYKH GUPMHU U CHHIIMPH Ha
cHabyBame, peuncu 85% on ucnuranuiure kopuctene TPL ycnyru.? Ciimuno Ha Toa, BO eHa
nmoHoBa ctyauja, J.1. Jlanrnmm mokaxa nexa 73% ox ¢upmute Bo EBporma, 70% onx dupmure Bo
Cesepna Amepuka u 750% ox pupmure Bo Azuja u [lanudukor ru kopucrene yciyrure Ha TPL
32 HUBHHTE CKIagumHu aktuBHocTH.’ ITokpaj Toa, TPL ce moBeke M moBeke ce CMeTa 3a
CTpaTellKa ajaTka 3a CHHUMPOT Ha cHaOayBame oBo3MoxeH on WT 3a ma ce Hamamu
HECUT'ypHOCTa BO >KMBOTHATa CpellHa U Ja ce MoAoOpu epuKacHOCTa Ha YIPaBYyBAmETO CO
noructukara. HaBuctuna, UT cnocoOHOCTHTE Wrpaar rojiemMa yiora BO WHTerpanujata Ha
JnoructTuukuTe ycnyru obezdemenn on TPL. Ha mpumep, Jlanrim otkpu neka 91% on
kopucHuiute Ha TPL ke ru ayTcopcupaar HMBHUTE aJaTKH 32 KOMYHUKAIMja ¥ BUAJIMBOCT
OBO3MOXCHH Ha BeO, mojieka 83% o1 HUB ke TO CTOpaT MCTOTO BO OJHOC Ha YIIPaBYBAHETO CO
Mararun/ nuctpubyTuser nentap.’ Ha kpaj, TPL unycTpujaTta ce cMeTa 3a BOJEYKH KOPUCHHUK
Ha RFID TexHomorujara.

Maranuncku npouecu u norennujanor Ha RFID texnosornjara

Bo ©€KOHOMCKM KOHTEKCT Kajie IITO PACTEYKHOT pa3Boj HAa HHMDOPAMTHUYKHTE TEXHOJIOTHH
TeHepUpa HEBUJCHH PENCPKYCHHM Bp3 YIIPABYBamkETO HAa AaKMBHOCTHTE HA MAaraludHUTE, Ce
nojpaszoupa feka yrnorpedara Ha EHTPATU3UPAHOTO YIIPABYBAE CO 3aTMXH, Ha TIPUMEP, MOXKE
Ja JIOBele JO 3roJieMeHa MPOAYKTHMBHOCT W KpPaTko BpeMe Ha OJrOBOp Ha CHCTEMHTE a
CKiIaiupamkEe U ACKa MOKPATKUTEC JKUBOTHU IUKITYCHU Ha IPOU3BOAOT Ke HaMeTHAaT (1)I/IH3HCI/ICKI/I
PU3UK Ha TOJIEMHUTE 3aJIMXU U TIOPaJId TOa Ce KyIyBaaT MaraliHu co rojieMu nepdopmancu. 3a
Ja ce KAaTeropu3MpaaT MaraluHHTe, Tpeba Ja ce 3eMaT BO MPEJBUT TPH TTIABHU ACTIEKTH :
MpPOIIECUTe, PEeCypcuTe W opraHuzamnujata. [IporecuTe ce pa3iIuYHUTE UYEKOPH HHU3 KOH
MPOU3BOIOT K& MOMHUHE BO CKJIQJIUIITETO U TUE MOXKE JIa Ce MOAeNaT BO YSTUPHU Pa3IHIHU (a3u:
npoiec HAa MPpUMame, TO ¢ MPBHOT YSKOP HHU3 KOj MUHYBAaT MPOUBOIUTE BO CKIIAJUIITETO.
OBaa (aza oOWYHO BKJIy4YyBa MPOBEpPKa W/WIN TIPEMaKyBarme HA MPOU3BOAUTE BO Pa3IUIHH
CKJIaUIIHY €IUHHIIM Mpe]] 1a OMJaT MpaTeHu KOH CICAHUOT IPOLEC, MPOIeC Ha O/JI0KYBambe,
KOj C€ COCTOU BO MPEMECTYBALE U CTABAE HA MPONU3BOINTE HA HUBHATA crielM(UYHA JTOKAIHja
3a CKJIaJupame 3a Jla My ce oJIeCHH Ha ciyxxOeHukot. Ilpomec Ha codupame, Koj BKIydyBa

2 D. Power, M. Sharafali, and V. Bhakoo, "Adding value through outsourcing contribution of 3PL services to
customer performance," Management Research News, 2007

3).C. Langley, E. Dort, T. Ross, U. S. Topp, S. R. Ykes, R. Stata, and T. Dengel, "Third party logistics: results
and findings of the 10th annual study," Georgia Institute of Technology, Atlanta, USA 2005.

*J. C. Langley, "The state of logistics outsourcing: results and findings of the 13th annual study," The 14th Annual
Third-Party Logistics Study, 2008

SB. Rouwenhorst, B. Reuter, V. Stockrahm, G. Van Houtum, R. Mantel, and W. H. M. Zijm, "Warehouse design
and control: framework and literature review," European Journal of Operational Research, 2000
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W3BJICKYBah¢ Ha IPOU3BOMTE O/ HUBHUTE JIOKAIIMU HA CKIIAJNPAH-E CO TEl JIa e KOHCONUANpa
HapaukaTa. OBOj IIpoIleC ce CMeTa 3a TPYJAOMHTCH3UBHA CKalla aKTUBHOCT Ha CEKOE CKJIAJIHINTE
Y MOXeE J1a COUYMHYBa 10 55% 011 BKYITHUTE ONlepaTUBHU TPOLIONHW Ha ckinaaumTeto. [Ipomecor
Ha HCIoOpaka, KOj BKIlydyBa IIPOBEpKa, MaKyBare W TOBApeHE Ha IPOHU3BOIUTE BO
TpPaHCIIOPTHATA SAMHUIIA CO e Ja ce JoHecaT 1o kiueHture. EdukacHocra u ehekTuBHOCTA
Ha OBHE MpPOIECH BO ToJieMa Mepa Ke 3aBUcCaT M O]l MOA00pOTO MeryceOHO ympaByBambe, O]
PacToNOKINBUTE PECYPCH U OJ OpraHu3alyjara Ha ckiaaumTero. llompennsno, pecypcute T1
BKIIy4yBaaT CHUTE CPEJICTBA, OJHOCHO ONpeMa Kako IITO € eIUHHIATa 3a CKiIaaupame (TIp.
MAJeTH, KYyTHH), CACTEMOT 32 CKJIaTUpam¢ (€AHOCTABHH TOIHIINA, ABTOMATU3UPAHU KPAHOBHU HITU
BIJBYIITKAPH ), YIIPaByBamke O MararmHcku cucteM (WMS), ompeMa 3a paKyBame O MaTepHjaTn
3a TTOATOTOBKA HA apTUKIN (CUCTEMH 3a COPTHPAE) U IIEPCOHAT MOTPEOCH 3a yIPaByBame CO
cknaaumrero. OpraHu3anujara Ha CKIAJAMIITETO I'M BKIyYyBa CHTE MPOILEIYPH 32 ILUIaHUPAHE
¥ KOHTpOJIa IITO CE€ KOPHCTAT 3a BOACHE Ha CUCTEeMOT. HeomamHa, 3rojemMeHHOT Opoj Ha
HCTpakyBaun Mmokaxkaa neka RFID texHomornjara MoXe Ja ©Ma W HAjTOJIEMH BiIHjaHHja Bp3
YeTHpUTE TOPEHABEJEHH MArallMHCKM IIPOLIECH Of OMIO Koja apyra TexHonoruja.’ Osue
UCTpakyBama MokaxyBaaT neka RFID TexHomormjata MoXe Ja TWM HaMald TpPOIIOIWTE 3a
olI0XKyBame Ha paboTHarta cuna 3a 20-30% u Tpomokort 3a pabotHara crina 30-50%. Otramy,
ce OJIeCHyBa COpa0OTKaTa BO CHHUMPOT Ha CHaOyBame, KaKo IITO ce 3aCHUYKO IUIAHUPAIbE,
npeaBUIyBake M HajomloiHyBame. Ha mnpumep, RFID’ Texumomorujata Mmoxe na rIu
aBTOMAaTH3Wpa aKTHBHOCTHUTE 32 BepU(HUKaIFja BKIYUYSHH BO IPOIIECOT Ha MCIIOpaKa CO MITO Ce
HamajyBaaT MOTEHIMjATHUTE TPEIIKU 3a Bpeme Ha peanusanujata. C.Doco Bamba Benu nexa
Biaujanujata Ha RFID Bp3 mpoliecute Ha CKIAIUINITETO MOXE Ja OBO3MOXKAT MHTEJICTCHTHO
yIpaByBamke CO CHHIIMPOT Ha CHaOyBame MPEeKy IojaBara Ha MPOoIecH KON MOXKaT aBTOMAaTCKU
Jla ce aKTHBHpaaT 0e3 HUKAaKBa YOBEUKAa MHTEPBEHIIMja U MOKaxyBa jaeka RFID oBokmoxyBa
aBTOMAaTCKO BHECYBal€ Ha IMPUEMOT BO CHCTEMOT Ha CHHIMP Ha cHaOJyBame 3a BpeMe Ha
MIPOIECOT Ha MPUMae, IITO OBO3MOXYBa MTPOBEPKa BO PeaTHO BpeMe.

MeTtonoJioruja

ORBoj Tpyn € Jen o] morojieMa CTyadja Ha CIy4aj CIpOBeAcHa BO KOMIIaHWja 3a TpoaaxOa Ha
Oatepun Bo Makemonwnja 3a na ce charu Biujaarero Ha RFID TexHomormjara Bo CHHUMPOT HA
cHaOnyBame. [lepcriekTrBaTa Ha CHHIIUPOT Ha BPEAHOCT € yCBOCHA OMWJICjKHM BIIMjaHU]jaTa Ha
RFID ce BojicHU O] TPOM3BOJOT ¥ BKIY4YyBaaT Mely3aBUCHU aKTUBHOCTH.

Cunyup Ha cHa0nyBame TPL

Cunnmpot Ha cHaOayBame TPL e BkirydueH Bo HabaBkaTa U mipofaxoara Ha 6arepunte. Pupmara
Koja 1o e npoBajaep -TPL e co cpenna ronemuna u 70 BpaOOTEHU CO MOJIHO PaOOTHO BpeMe U
noceayBa AUCTpUOYTHBEH LeHTap HagBop on rpax Ckomje. TPL komnanumjata obe3bemyBa
pa3IMYHU yCIYTH KaKo IITO C€ TPAaHCHOPT, CKIaaupamke U mapuHeme. OBaa KOMITaHHja CBOjOT
CKJIa/I TO KOPHCTH U 3a CKIIaINpame Ha poda 3a Apyru KireHTru. KoMmmmaHujaTa e 3a/10mKeHa 3a:
HCIIOpaka Ha OaTepwu J0 MPOJAKHUTE EHTPH, CKIaANpamke Ha OaTepuu Kou IITO He Tpeba aa
Oumat Bo mpojak6a BO MOMEHTOT M HUBHO Bpakame BO mpoik0a mpu mpomeHa. CKIIajoT ce
nmorupa Ha WT cumcremMum 3a ma TH COpoBene CBOWTE BHATPENIHH IIPOLECH M Mery-
OpraHM3allUCKUTE JEJOBHM mpoiecH, (e-mail u cucreM Oa3upaH Ha XapTuja) M0
couctuupanute (0ap KOX CHCTEMH, MarallMHCKU CHCTeM Ha ympaByBame, RFID cucrem 3a
Tparcnopt, B2B nopran). [Tokpaj Toa, koMIaHujaTa 9€CTO KOPUCTH YCIYTH B HA APYTH GUPMU
32 KOMYHHUKalldja ¥ JOCTaBa Ha CUTE CTPAaHU BO CHHUMPOT Ha cHabayBame. TLP mpoBajaepot
uma u RFID Texnonoruja koja ru 06e30e1yBa CBOUTE yCIyTH Bp3 OCHOBA Ha T.H. 3aJI€lH H BO3H

6 C. Loebbecke, "Piloting RFID along the supply chain: a case analysis," Electronic Markets, 2007
! Hoyer, E. Bucherer, and F. Schnabel, "Collaborative e-business process modelling: transforming private EPC to
public BPMN business process models," BPM Workshops, 2008
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KOHIIENIT C€ CO LN Jia c€ UCIONHHU OapameTo Ha KoMIaHujata 3a mpopaaxbOa. [lomomHa ce
HaNpaBH YINTE EIHO MOA00pYyBame, OBOj MaT Ha TPAHCIIOPTHHUOT MPOIIEC M Ce BOBEJC JUHK 3a
CJIE/ICH-E Ha BO3WJIOTO 32 JIOCTaBa Ha MPOU3BOJUTE OJ CKIIAZOT JI0 TPOJABHUITUTE.

MeToa Ha coOMpame HA MOJATOH

buzejku rmaBHa Len Ha OBOj HaydeH TPyI € MoxoOpyBame Ha TEOPETCKOTO pazdupame Ha
BrnujanneTo Ha RFID TexHomorwjata, ncTpakyBameTo ce 0a3mpa Ha ABE OCHOBHH IIpallama;
kako u 30mT0o? Bo mpBara ¢a3za uinm uctpaxxyBarme Ha MoxxHocTuTe Ha RFID TexHomorujata u
KBaJMUTATHBHUTE ¥ KBaHTHUTATHBHUTE MojaTrouy Oea coOpaHH MPEKy MOBEKE M3BOPU KAaKO LITO
ce: MHTepBjya, GoKyc rpynu, HaOJbyIdyBama Ha JIMIE MECTO, OPTraHMU3aLUCKH OKYMEHTH U
TEXHUYKH JTOKYMEHTH CO LeJ Ja ce pasdepe IMHAMUKaTa BO paMKHTE HAa CHHUHUPOT Ha
cHabnyBamwe. Ha mpumep, HaOspynyBamapa Ha JHIE MECTO, MU J03BOJHMja MalHpame Ha
MOCTOCYKHTE MPOLIECH a MHTEPBjyaTa CO ONEePaTHBHUOT MEHALIMEHT U MEPCOHAJ 3a TOa KaKo U
3011TO ce mmpasaT paborute? [loHaTaMy, anaTkaTa 3a aHaJIM3a Ha JIEJIOBHUTE MPOLIECH HapeueHa
ARIS Tools koja ce 3acHoBa Ha ¢(opmannute npouecan cunyupu (EPC) ympaByBanm of
HacTaH, Oelle MCKOpUCTEHa 3a Ja ce pa3depaT MNPOCTOPHUTE BHATPEIIHH U Mery
OpraHU3alMCKU IPOLECH BO TEKOBEH MOET U NIPEKy Hea Ja ce WACHTU(UKYBaaT TECHUTE rpia
u obnactu 3a kopucteme Ha RFID texnonormjata. Kopucrejku ro oBoj ceramieH MoJiesl Kako
BOJIMY, HAPaBHB aHAJIH3a Ha JICIIOBHUTE U TEXHOJIOIIKUTE Oapama 3a HHPOPMALUH 3a€THO CO
KIYYHUTE UIpaddl BKIY4YEHH BO MPOEKTOT 3a CKiIagupame. [lONOJHHUTENHO, anaTkaTa UM
O0BO3MOJKYBa Ha MEHAIIEpUTE BKIYYECHH BO MPOEKTOT Jla IOHECYBAaT OMIYKH 32 YIIPaBYBambE CO
JenoBHUTE mpouecu oBo3MokeHn on RFID, Gapajku ro BiMjaHMETO Ha TEXHOJIOTHjaTa Bp3
UCKOPHCTYBame Ha pecypcure, mHTerpauujata Ha UT n mportokor Ha mHpopmanmu. OBaa
aHajM3a MM OBO3MOJKM /1a T€HEpUpaM pPa3IMyHHM CLEHApHja 3a ONTHMH3AlMja Ha JIEOBHUTE
nporecu uHTerpupajku ro RFID Bo mponecute Ha cknaaupamero. Beymuoct ARIS Toolset
OBO3MOXYBa JAedUHHMLNjAa, Malupame, aHalM3a, ONTHMHU3alMja ¥ HMIUIEMEHTalHja Ha
nenosaUTE TIporieck. OBoj hopmanuzam (EPC) Hyu TOrHaHO IPEeTCTaByBamhe Ha aKTHBHOCTHUTE
BO MpeXka O] TIOBeKe OpraHU3allMy MPeKy alTepHAaTHBHA ynoTpeOa Ha HACTaHU, QYHKIUH W
KOHEKTOpH 3a Ja ce chenuduiupa JOrMKaTa Bp3 OCHOBAa Ha OUTPEOHOTO TNpaBHIO 3a
onnyuyBame (Tabena 1)

Tabena 1: EPC aktuBHOCTH

Enement Omuc

Event Ja ommmyBa cuTyanujaTa mnpei W/HWIM IO M3BPIIYBAmETO Ha
¢dyHKIMjaTa, MOXKeE Jla OAroBapa MO MEHYBAaWmETO Ha €lHa cocTojba
u/unu a Ouze HajaBa 3a coctoj0aTa Koja cueau

Function dyHKIHjaTa OATOBapa HAa aKTHBHOCTA (3a/1a4a M MpPOIEC Ha YEKOp),
Koja Tpeba 1a ce u3BPIIH
And- koHeKTOp Konextopor AND 0B0O3MOXKYBa:

-IIPOTOKOT Ha MPOUCCOT a C€ Ha ABC WJIN IOBEKe napajciiHi NaTCKu
-MOpa [a CC CIyYaT CUTC HACTAHU 3a [a CC AKTHBHpPA CJICAHATA aJIaTKa

Or- KOHEKTOp KonekTopor OR oBo3MOXKyBa:
-MaTeKH KaKo pe3yJTaT Ha OJUTyKaTa
-KOMOWHAaIMja OJ] HACTaHU KOM Ke JJOBEAAT JI0 ojpeaeHa GyHKIHja

Xor- KOHEKTOP Konektopor XOR oBo3MOXKyBa:
-CJIe[ICHhE Ha CaMo eJlHa O]l MOXKHUTE MaTeKH
-CaMo €JIcH 0J] MOKHUTE HaCTaHH Ke JIoBese 10 GYHKIM]ja

VYnorpebarta Ha ARIS Toolset BO mpoekToT UM OBO3MOXKYBa Ha CHTE BKIyUYEHHU CTPAHH Ja TH
pa3bepat BiujaHujaTa Ha MHTErpupameTo Ha RFID TexHonorujara Bp3 AeIOBHUTE MPOLIECH U Ha
HUBO Ha KOMIIaHWja ¥ Ha HUBO Ha Mpexa. 3ropa Ha Toa, Gpopmanuszmor Ha EPC ce cmera 3a
OCTBapJIMBO CPEACTBO 3a MPyUyBame Ha KOoJadopaTUBEH e- OMHUC Mpollec, a BO IOHOBO BpeMe,
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Biujanujara Ha RFID texHonmorujara Bp3 TpancopmMalijara Ha JeJIOBHAOT IPOLIEC OBO3ZMOKEH
0]l CHHIIMPOT Ha CHaOayBame.

Pesynrarn

On U3BPIICHOTO UCTPAXKYBAHE U HAOJbYIyBambe, pe3yaTaTuTe o uMIuieMeHTanuja Ha RFID Bo
BpCKa CO ONTUMH3AlMjaTa Ha MPOLECOT Ha CKIAMPAmBETO CE ONMUIIAHU MOIONY:

RFID onpuMu3anuja Ha MaraiaHcKH mpoiec

[IpBoTO creHapuo 3a ONTHMHU3aIMja Ha MPOIECOT Ha MaraluHCKo paboreme co RFID
texHonoruja 6apa RFID o3HauyBame Ha mpousBoauTe Bo cknaaumtero TPL. Illto ce omHecyBa
J0 cneaHata (asa, Taa IPEeTIOCTaByBa JIeKa OBaa aKTUBHOCT Ha 03HAUYBAmbE CE CIIPOBENYBA BO
KamaluTeTUTE Ha CeKoj J00aByBay U ro MpeTcTaByBa of nepcrnektusa Ha pupmara TPL nobpoto
creHapuo Ha ycBojyBame Ha RFID Bo cuHimpot Ha cHabnyBame. Cenak, 1o0aByBaunuTe HE ce
MTOATOTBEHU Ja ja Hampasat notpedHata RFID uaBectunmja. Kako mocmenuma Ha Toa, 100pOTO
CIICHApHO 3a ONTHMHU3aIlMja HAa MAaralMHCKUOT MpoIec HE MOXE Ja OBO3MOXH Jo0pa
UMILIEMEHTAalHja.

TexoBeH pokyc Ha umMILIeMenTanuja Ha RFID

RFID mpercraByBa nocTeneHa NpoMeHa Ha IPOLIECUTE Ha Hapadka M ucropaka. Bo ciuka 2 ce
MIPUKa)XyBa TEKOBHUOT MPOIEC Ha Hapadka, AOAEKa CIMKa 3 ro MpHKaKyBa IMPOLECOT Ha
MOCTENEHO PeN3ajHUPaHO HA UCTUOT mpoliec kora ce kopuctd RFID Texnomnoruja. Cnuka 4 ro
MpHUKa)XyBa TEKOBHUOT MpOLIEC HAa MCIOpaka M CIMKa 5 IO TMPETCTaByBa IOCTENEHOTO
peau3ajHupame Ha mporiecot npeky RFID TexHomormja.

Bp3 ocHOBa Ha aHanmM3aTa Ha TEKOBHUTE MPOLIECH U HA MOCTENEHaTa IIPOMEHA IPU KOPUCTEHE
Ha RFID, nanpaBeHu ce cienHuTe HaOJbYAyBamba:
e [IpouecoT Ha HapayKka BKIydyBa JBa YOBEUKH PECYpCH M MPOLIECOT Ha MCIIOpaKa eieH
YOBEYKH PECypC
e ['nmaBaure akTuBHOCTM Ha HR BO mpomecoT Ha Hapadyka BKIydyBaaT oOpaboTka Ha
MHQOPMaIMH IITO Ce KOPUCTAT BO OBOj Mpolec, goaeka BTopuoT HR ce 3annmasa co
(U3MYKK aKTUBHOCTH BO MPOLECOT ¥ TeHEpUpaaT MaHU(ECT IITO o 03HAYyBa KpajoT Ha
IPOLIECOT.
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Cnvika 2: TEKOBEH Mpoliec Ha Hapayka

OBoj Manu(ecT ja courMHyBa BpcKaTa Mery MpolecoT Ha HapayKa M MPOIecoT Ha ucnopaka. Bo
IPOLIECOT Ha HCIOpAaKa, €JeH YOBEeK Tpeba na ympaByBa cO CUTE (U3MYKH AKTUBHOCTH H
WHQOPMATHBHUTE aKTUBHOCTH BO MTPOIIECOT.

Bo nBara ciyuau, KopucTeHUTe HHGOPMAIIUH TI1aBHO ce Obasupanu Ha xapTuja. O qpyra cTpaHa,
HE TIOCTOM HAuYWH JIa ce MOTBPIY JeKa TUIIOT Ha Hapayka oJroBapa co OapaHaTa KOJWYHHA.
HenpeueHoTo onBHBame Ha OBHE NPOIECH BO TojieMa Mepa 3aBHCH Off NpOIEHKaTa Ha
BKIIYYCHUTE YOBEUKU pecypcd. Ha mpumep He MOCTOM MeXaHHM3aM KOj MOXE CO CHTYPHOCT Ja
3Hae JIeka CTOKaTa Koja ce MCIopavyBa € OHaa Koja ce MojaByBa BO MAaHU(ECTOT.

Ogaa cuTyalnuja 4ecTo JOBEAyBa 10 HECOBIAlramke Ha MpaTKaTa, a co Toa M 0 3roJeMyBame Ha
TPaHCIOPTHUTE TPOIIOIM OWAEjKH BO3a4OT HA KAMUOHOT Tpeda 1a ja BpaTH IpaTKara W Aa 3a
npe3eMe HOBa, ITO UCTOTaKa BIIMjae U Ha UCIIOpaKaTa Ha YCIYTH 3a KIHEHTH. PemraBamero Ha
OBaa cHTyalHdja € eHa o]l IeJuTe Ha ycBojyBameTo Ha RFID TtexHonmorujata on ynpaBHHOT
on6op Ha TPL kora cranyBa 300p 3a yIpaByBambe CO MaraliHoOT.
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Cnuka 3: mpoliec Ha Hapadka co kopucreme Ha RFID Texnonoruja

IIpouecor Ha Hapauka co mocTeneHara npomeHa Ha RFID TtexHomormjara e ciuyeH Ha
TEKOBHUOT IIPOLIEC Ha TOIUTYBakE CO HOBA aKTUBHOCT 0€3 BPEJHOCT, K0ja € ,,pauyHo,, [IeUaTeHhe
Ha OpojoT Ha RFID o3Haka koja My momara Ha IpBHOT BpaboTeH 1a ja ckenupa co RFID ckenep.
BymrHocT 0B0j wekop Tpebda na ro criposene ¢pupmara TPL. Cera He camo mITO BTOPUOT BpaOOTEH
€ OZITOBOPEH J1a ja co0epe KOJMYMHATA Ha CTOKATa U a ja JIOHECe BO 30HATA 3a UCIIOPAKa, TYKY
€ 3aJOJDKeH W 32 CHTE TPAHCIOPTHH aKTUBHOCTH. buaejkum wuHTrerpanujara Ha RFID
uHdpactykrypata co ERP u WMS Ha ¢upmata 0BO3MOXKyBa aBTOMAaTCKa BalMAM3aLUja H
TeHepHupame Ha MAaHU(ECTOT, CUTE aKTHBHOCTH TTOBP3aHU CO MaHU(ECTOT cera ce npedpiaeHu
Ha MpOLIEeCOT Ha HCIIOpaKa U ce aBTOMaTHU3HpaaT CUTE 3aeHO, a CO TOa Ce 3roJieMyBa HUBOTO Ha
eJIIEKTPOHCKATa MHTErpalyja momery NpoLecoT Ha MoJurame W ucrnopaka. Enna of
UMIUTMKAlMUTe Ha OBa HOBO HHMBO Ha EJEKTPOHCKAa HHTErpaundja € AeKa IpoLEecuTe a
NOJUTYBamkE U UCIIOPaKa OTcera Haramy Tpeda 1a ce CIIpoBelyBaaT Kora KAMUOHOT € IIOATOTBEH
Jia ja TIpeHece mparkaTa 0 OApeIeHH JOKAI|H CO IITO CE 3rojIeMyBa yrnoTpedara Ha IpOCTOPOT
3a CKJIagupame
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Crnuka 4: TeKOBEeH IponccC Ha ucrnopaka

[IpormecoT 3a mcmopaka ce akTHBUpPa CO MaHH(ECTOT 3a MCIIOpakKa, a MoToa cieau (pu3mIKo
3eMame Ha A00para o]l CKJIaZ0T 10 KAMHUOHOT 3a ucnopaka. Bo ciyyaj Ha mpoiiec Ha ucropaka
co xopucrethe Ha RFID, cinemHuTe 4ekopu MoOKe Jla TO pe3WMHUpaaT H3BPIIYBamETO Ha
MPOIIECOT:
o [Ipumame Ha HapadkaTa MPEKy MaKWHT JIncTa U TaroBu (opojot Ha RFID TaroBum HaBeneHH
BO TIAKWHT JINCTaTa) Of CTpaHa Ha BPabOTEHUOT
e [Ipe3semame Ha HapayKaTa cO BUJbYIIIKAP
e Hoceme Ha Hapaukara g0 obenexaHuoT mpoctop kane ce ctaaaT RFID kogoBu
e Ortkako Ke ce 3aBpIlH MPOIECOT Ha KOJIUpamke, HapauykaTa ce HOCH JI0 IEeTIOT 3a UCIOpaKa,
kaze mro uMa RFID uurtau
e (e mpaBu aBTOMAaTH3UPAHO CIOjyBamke HAa IPOYUTAHUTE KOJOBH CO HapaykaTa U ce
BaJIMIN3HPA.

Jlokoniky MMa HeycoJacyBame MmoMery HapayaHWTe M MCIOpadaHWuTe J00pa, aBTOMATH3MpaHa
mopaka ¢ TpaTeHa JO0 €JcH BpabOTeH 3a Ja Tro CTOMHpa MpPOIEeCOT HA IMOHATAMOIIHA
Banuau3anyja. JIOKOIKy ce € BO pell, olepaTMBHATa paboTa MpPOJNOJDKYBa, HO TIPU TOa
aBTOMATCKH ce mpaka update 3a KoJauMurnHATa KOja U3JIeTyBa O] CKJIaJI0T U e TeHepupa MaHU(eCT
J0JicKa Tpae yTOBapoT BO KaMHOH. OTKako CTOKaTa € TOBapeHa, BO3avoT ro Hamymra TPL
CKJIAJIUINTETO U OJM J0 IECTUHAIIN]a, HO JIOZIeKa Ce MIPABU TOA, BO3UIIOTO CE CIICIH.
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New activitles when using RFID

Crnuka 5: TeKOBEH IpoLiec Ha UCIopaka co KopucTteme Ha RFID
RFID nMnjieMeHTaIHja: CI0jyBamk€e HA MPOIECOT HA HAPAYKA U HCMOPaKa

Bo oBa crenapuo, xoe ce mojaByBa Kako HanoOpo cuenapuo Ha RFID mmmnemenrtanuja ox

crpada Ha TPL xommanmjata, ocHoBara Ha RFID e 06a3upana Bo o0jekthTre Ha CyO-

KOHTaKTOpPHTE, IITO BCYLNIHOCT I'O 3ajaKHyBa CHHIIMPOT Ha cHaOmyBame. Co OBa clieHapHo,

¢upmara TPL o006e30emyBa mpocTop crenujagHo 3a MmoTpeOuTe Ha (upMara KOPHUCHUK Ha

ycanyrure, o0ebeqyBa BO3MIa UCKIYYMBO 332 KOPHCHUKOT Ha YCIYTUTE W BOBEAYBa LIEJIOCHO

aBTOMAaTH3MpaH CHHIHMD Ha CHAOMyBame 3a MoTpeOuTe Ha upmara kopucHUK. Co MPETXOIHO

HampaBeHa cropen0a Ha MPoLEecoT Ha HabaBKa M MCHOpaka (Ciuka 2 U ciauka 4), OBO3MOXKEHO

HH € J1a TO aHaJM3upaMe BIMjaHUEeTO U Aa T pazdbepeme cure MokHOCTH. Co KOHCONMUAAIja Ha

IPOLIECUTE CE€ BPLIAT 3a€AHUYKH U ce BKIydyBa camo eaeH HR, cure aktuBHOCTH Oa3upaHu Ha

XapTHja ce MUHUMH3HPAAT, peln3ajHupaar uin ce aBToMaTusupaar. OBoj eIMHCTBEH MPOIIEC Ce

aKTHBHUPA CO EJIEKTOHCKA Hapayka 3a MOAWTHYBamwe, UClpaTeHa ol KIueHToT o TPL WMS.

ITorouHo, caegHUTE YEKOPH 33 OBA CLIEHAPHUO C€:

e Kora e- mapaukara e mpuMmera og TPL WMS, Gasupana Ha OM3HUC TIpaBHiIaTa, ce Mpaka
aBTOMATCKa NOpaKa Ha MPUEMHHUOT TEPMHUHAI 32 HApauKU

e Kora nopakara e npuMeHa, BpaOOTEHHOT OJW JIO TUCIUICjOT 3a HapadKH 3a Ja ro omdepe
OpojoT Ha makeTu

e Orkako BpaboTeHHOT ke ja omHece mparkata co RFID komoBm, aBTOMAarckuoT uuTay ja
NPOBEpyBa NpaTKaTa U ja CIopeayBa Co eIeKTPOHCKAaTa HapayKa.

e JIoKOJIKYy HMa HEyCOJITaceHOCT, aBTOMATCKH C€ Mpaka opakKa 3a CTONHpame Ha IPOLIECOT 3a
MOHaTaMoIlTHa BepuduKaiuja. Bo cipoTHBHO HeMa HUKaKBa peKalHja ce 10 MOMEHTOT Ha
yTOBap.
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e [lo 3aBpuiyBame Ha IEJIOCHATA TPOIEIYPa, KAMHOHOT C€ CIIEAU 10 KpajHa JeCTHHAIWja
(0BOj UEKOp € HCT).
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Cnuka 6: crojyBame Ha IPOLIECOT Ha Hapadka M UCIOpaKa
3akaydox

Bo 0B0j HaydeH Tpyx, NMpe3eHTHPAHH CE PE3yATATHTE O IPOEKTOT 3a ONTHMH3alHja Ha
npouecute Ha cinagumTero co RFID. Ox rnemna Touka Ha komnanujata TPL, efxeH o BaxKHUTE
pe3yiATaTH 01 HCTPAXKYBABETO € AeKa KOMaHHjaTa YBO3HHUK He caka Aa Boene RFID, 3atoa mro
MMOYeTHATA WHBECTHUITMja Oapa TojeM BIIOT, a UCTOTO MOXKe Ja To moowjar ox ¢upmara TPL.
[IpBOTO ClIeHApHO AUCKYTHPAHO BO OBOj TPYJ ' 00jacHyBa OBHE CO3HAHM]a, HAJMHOTY TPEKY
cnuka 3 u 5, a roa e aeka pupmara TPL 06e36enyBa moanpiika 3a BaskHuTe Baujanuja Ha RFID.
Kako u apyrute Mpe)xHU TEXHOJIOTHH, CTyAWjaTa ja MOKa)KyBa Ba)KHOCTA OJ1 3rOJIEMyBambe Ha
MMO3UTUBHATE €(EeKTH Ha EKCTEpHOTO KopucTeme Ha RFIDMpekara mpeky mpoMoBHpame Ha
KYIyBambEeTO 32 MOMIMPOKOTO YCBOjyBame U yIOTpeda Mer'y CUTE 3aCerHaTh CTPaHH BO CHHIIUPOT
Ha cHaOxyBame. BeymHoct, HaOsby ryBaHaTa BpeIHOCT BO MOTJIE]] HA CHHIIMPOT Ha CHAOIyBambe,
HaBeIyBa JeKa TJIABHUTE OPTaHM3AMCKH Mpaliama KOM MOXeE Ja ce IojaBaT, CEKOoraml €
moo0po 1a ce octapar Ha mpodecuonanu. Ha kpaj, crynujata rv moTBpyBa MOKHOCTUTE Ha
RFID TexHonorujata Kako OBO3MOKYBad Ha TpaHC(opMalujaTa Ha MOCTOJHUTE MPOLIECH Ha
Hapayka # ucropaka Bo peanHo Bpeme. Kopucrejku ja RFID texHonorujara, pupmara TPL ja
noJo0py BHATpEIIHATA KOHTPOJIA HA CBOETO CKJIAIUINTE, BepH(dUKalyjata Ha MPATKUTE U TO
HaMajl HECOBMAarameTO Ha MOCTOjHUTE IMPaTKW 32 BpeMe Ha MPOLECOT Ha MCIOpaKa, LITO
pe3yNTHpamke CO HAMaJeHH TPAHCIOPTHH TPOLIONH KOM TPAAWIMOHAIHO CE MOBP3yBaaT CoO
HeycornaceHocTa Ha mpatkure. OBaa CTyauja IPETCTaByBa HAMATyBamhe Ha OTPAHHIYBAEHETO
nexka RFID ce ¢okycupa camo Ha eleH KOMHUTEHT 3a eleH BHJ Ha pobOa. [lorpeOHm ce
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JOMNOJHUTCIIHA UCTPaAXKyBamka 3a Jia C€ IMPOUCHU BJ'II/IjaHI/IeTO Ha ocCTaHarara TGXHOJIOFPIja BO
CUHIIUPOT Ha CHa6,Z[y'BaH)e n HCjBI/IHI/IOT IoBpatT Ha I/IHBCTI/ILII/Ija Ha HMBO Ha 11€jia opraHH3aqua.

Kopucrtena 1ureparypa

1. B. Rouwenhorst, B. Reuter, V. Stockrahm, G. Van Houtum, R. Mantel, and W. H. M. Zijm,
"Warehouse design and control: framework and literature review," European Journal of Operational
Research, 2000

2. C. Loebbecke, "Piloting RFID along the supply chain: a case analysis," Electronic Markets, 2007

3. D. Power, M. Sharafali, and V. Bhakoo, "Adding value through outsourcing contribution of 3PL
services to customer performance,” Management Research News, 2007

4. J.C.Langley, E. Dort, T. Ross, U. S. Topp, S. R. Ykes, R. Stata, and T. Dengel, "Third party logistics:
results and findings of the 10th annual study," Georgia Institute of Technology, Atlanta, USA 2005.

5. J. C. Langley, "The state of logistics outsourcing: results and findings of the 13th annual study," The
14th Annual Third-Party Logistics Study, 2008

6. Hoyer, E. Bucherer, and F. Schnabel, "Collaborative e-business process modelling: transforming
private EPC to public BPMN business process models," BPM Workshops, 2008

7. Y.Bendavid, E. Lefebvre, L. A. Lefebvre, and S. Fosso Wamba, "Key performance indicators for the
evaluation of RFID enabled b-to-b e-commerce applications: the case of a five-layer supply chain,"
Information Systems and EBusiness Management, 2009



[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

UDK 334.72.012.62/.64:005.96(497.7)
DOI https://www.doi.org/10.46763/YFNTS2251120e

MEHAIINPAIBE HA YHOBEYKHWPE PECYCH BO MAJIMTE; CPEJJHHN
N I'OJIEMU ITPETIIPUJATHUJA BO PEITYBJIMKA CEBEPHA
MAKEJTOHHMNJA

Emanyena Ecmeposa!, Mupko Tpunynocku?, I[pamko ATanacocku’

'Bonpenen npodecop, Mur Yausepsurer, Ckornje, PC Maxenonuja, 070-743-758, email:
emaesmerova@yahoo.com

[Ipoecop, Yuusepsurer ®OH, Ckonje, PC Makenonuja, Exonomcku dakynter, email:
mirko.tripunoski@fon.edu.mk

*Penosen npodecop, Yausepsuter "Tome Jemuen" - Iltun PC Makenonnja, daxynrer 3a
TypHu3am u OW3HUC JorucTrka, email: draskoatanasoski(@yahoo.com

AncCTpakT

ExoHOMHjakaTa Ha MEHAIMEHTOT U MEHAIIMEHTOT Ha YOBEYKH PECHPCH € WHKOPIOPUPaH BO
CEKO] CETMEHT Ha MOJEPHHTE KOpPIOpalMd, OWJIO Toa Jla ce OJ MPOHU3BOJAHUOT CEKTOP,
YCIIy’)KHUTE JICJHOCTH, BO OOpa30BaHMETO WM BO ceKoja opranusupana ¢opma. OTramy, ce
HAMETHyBa ToTpebaTa oj rojieMaTa TIOTpara II0 KOMIICTCHTHHM JIMYHOCTH, 3apaju
MPEeTCTaByBakbe HA HAj3HAYAJHHOT KIYy4Y HAa YCIEXOT. 3HAYCHETO HAa MEHAUMEHTOT Ce
pedrekTrpa U BO MEPMaHEHTHUOT MOPACT HA MEHAEPCKUTe paboTHH Mecta. OHHME JTIMYHOCTH
HITO IOKaXKaJIe Jieka ja MMaaT HeOXO0JHATa CIIOCOOHOCT 3a J1a OMIaT YCIEIIHH MEHAlIepH, 100po
ce TIoKaXkaJie BO OJIHOC Ha CBOWTE KBanupuKanuu. Bo paMkuTe Ha JEIOBHHUTE MPETIPHUjaTHja
KaJie MTO pabOTEHETO HE MOXKE JIa Ce 3aMHCIH 0e3 aKTUBHOCTUTE Ha MEHAIMEHTOT, HCTHOT CE
CMeTa 3a CBOCBHJHA TEXHOJOTHja KOja IITO OBO3MOXKYBa €(pHKACHOCT M €()EKTHBHOCT BO
¢dupmure

MeHayMeHTOT ¥Ma OTPOMHO BJIMjaHHE BO CKOHOMHKATa Ha TIpeTIpHjaTHjaTa M Haora IpuMeHa
BO cute (pasu Ha MoJAEpHaTa OpraHu3alMja: NPOW3BOJHHUTE MEHAIIEPH YIpaByBaaT CoO
IMPOU3BOJHUTE AKTUBHOCTH BO 3aBHCHOCT OJ BHIAOT Ha IMPOU3BOACTBOTO BO AJOTHUYHOTO
MpEeTIpHjaTHe, MAPKETUHT MEHAIICPUTE BOJIAT MIEPMAHEHTHA IPHIKA 32 IIETOKYITHUTE MAPKETHHT
aKTUBHOCTH, TEPCOHAJIHUTE MeEHallepu ja o0e30eayBaaT KOMIAaHHMjaTa CO CTPy4YHa U
MPOJyKTHBHA pabOTHA CcHTa

Knyunu 360poeu: menaymenm, peypcu, ekoHOMUja, npemnpujamue, YCneuHoCcm
BoBen

OpraHusaiyckara CTpaTerija Ha eKOHOMUKATa Ha MPeTIpUjaTja 3a yIpaByBambe Ha YOBEUKUTE
pecypcu Tpeba 1a ro 3rojeMH MOBPAaTOKOT Ha HMHBECTHIIMjaTa BO YOBEYKHOT KamHMTal Ha
opraHu3aigjata ¥ 1a ro Hamaau (pUHaHCHCKHOT pH3HK. MeHalepuTe Ha YOBEUKH PECYpCH, OBa
rJiesiaat J1a ro MOCTUTHAT MPEKy CIOjyBamkbe Ha JOXOAOT Ha BELITH M KBATU(UKYBAaHU JHIA U
CIIOCOOHOCTUTE HA MOMEHTAaIHAaTa pabOTHA CHIIA, CO TEKOBHUTE U MIHUTE OW3HKC IUIAHOBH HA
opraHuzaiyjaTa ¥ TOTpPEeOUTEe 3a 3rojieMyBambe Ha IOBPATOKOT HA HHBECTUIMUTE U
00e30e1yBamkeTO Ha HJICH YCIIEX U OIICTAHOK.
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3a j1a ce ocurypaaT JeKa TaKBUTE LIeJIM Ke OMaT IOCTUTHATH LIeJITa Ha 3a]a4aTa Ha YOBEUKUTE
pecypcu € eeKTHBHO Ja TM HUMIUIEMEHTHpaaT Oapamara Ha OpraHu3anyjaTa BO OJHOC Ha
YOBEYKHTE PECYPCH, 3€MajKu TH NpeaBHI (elepasHuTe, Ip)KaBHUTE U JOKATHUTE 3aKOHU U
npaBmiaa 3a paboTa, €TWYKHTE OW3HHC TNPAKTUKH M HETO TPOIIOKOT, Ha HAYMH IITO TH
MaKCHUMHU3HPa, KOJKY ILITO € MOXHO ITOBEKe, MOTHBAaIMjaTa, MOCBETEHOCTA U MPOAYKTUBHOCTA
Ha BpabOTEHUTE.

MeHnariepute paboTaT, T4 IPOICHYBaaT MOTPEOUTE 3a Pa3BOJHUOT MEHAIMEHT MPEKS MOJICIINTE
Ha pa3Boj W UIACHTU(UKYBaaT Kako Ke Ce 3aJJ0BOJIAT MOTPEOUTE BO SAMHCTBEH KOHTEKCT M CE
BpakaaTr BO TOj KOHTEKCT IO 3aBpIIyBamke Ha O0OYKUTE, KOUIITO OM Tpedaso na ce nu3ajHupaHu
TaKa IITO JIa TH 33JJ0BOJIAT THE MOTPEOU.

[NosutuBHaTa aTMocepa Ha yuyeme INPEKy MOJCIUTe Ha pa3Boj ru omndaka claeaHuTe
KapaKTECPUCTHKH:

- CTpyKTypara Ha MeHajepckata paboTa Ha TpPWIAroJeH W ceomndaTeH HAYWH CO
CIOCOOHOCTHUTE;

- TEKOBHHUTE JMCKYCHUHU 3a MOCTABYBAKETO IENTU M 33 NMPEUCTIUTYBAkbe HA MepPOpPMaHCHTE,
ocobeHo (pokycupame Ha pa3BojoT;

- HaCTaHHW o4 THUIIOT Ha pa3BOjHI/IOT MCHAIIMCHT U aKTUBHOCTHU HACOUCHH KOH 3a/10BOJIYBAKLC
Ha nobapyBamara;

- MOXHOCTa 3a MPHMEHA Ha HOBHM BEINTHHU U 3HacHa M0 Bpakame o1 pabora, 3aeHO CO
MOJIPIIKA Of OTICPATUBHUTE MEHAIIEPH, KOM MCTPa)kyBaaT Kako, paboTaTta MOKe Ja ce
MIPOIIMPH WU PO 1ad0uu 3a Jia C€ OBO3MOKHU IPUMEHA; H,

- TEeKOBHH 00ykH U HeopMmanHa moaapiika. ExeH o knydHuTe GakTopu UICHTUPUKYBAHH
BO UCTpaxKyBameTo Ha Dopj1 e ieka MIaHCUTe 3a CO3/1aBakhe MOXKHOCTH 3a PHMEHa Ha HOBU
BEIITUHU CE MOBP3aHM CO CTEIICHOT Ha aBTOHOMHUjaTa MpH paboTeHETO.

KapakreprcTtukure Ha MEHAlIEpUTE BIMjaaT W C€ I1OJ BIMjaHHE HAa HAIBOPEIIHUTE (haKTOPH
KOMIITO (hopMHUpaar aen oj OpraHu3anucKuoT KoHTeKeT. OcoOeHO cMe 3aMHTEPECHPaHH 3a OHOJ
JIeJT 0/1 KOHTEKCTOT IITO Ke BiIMjae Ha HAYMHOT Ha KOj MEHallepuTe y4ar, aTMocdepara Ha yuemhe
U CITMYHO.

AKTYeJIHOCTH BO MEHAUHMPaHkeTO HA MaKeJIOHCKHTE MEeHAllepH BO MpeTHpHjaTHjaTa

Bo Makenonwja 3eMeHa € CivKa Ha MPETIPHjaTHja KOUIITO Ce TIOYCIEITHA BO CBOETO padOTeHE
W UCKaXkayle pa3inyHd HO, MOBEKe YCHEITHOCTH BO paboTEmeTo, CO IeNl Ja Ce NPETCTaBH
OMIITOTO HUBO Ha MEHAIIMEHT KOCIIITO Ce MPUMEHYBa BO MakenoHuja.

Hammre npernpujaTja ce BUCOKO LIEHTPATU3UPAHH, a OIYKHUTE ce JOHEeCyBaaT OJl CTpaHa Ha
BpBHHUTE MeHailepu. Ha deno Ha mpeTnpujatujaTa € AMPEKTOp KOj mocedyBa (hakylITeTCKO
oOpazoBanue. JIMIUIOMHTE ce O pa3iIMyHM Npoduin Ha oOpa3oBaHue, M HE MOCTOU (hakynTeT
LITO CIIPOBeNyBa (haKyJITeTCKa HacTaBa 3a AUPEKTOpH. Taa HacTaBa ce jaByBa Kako IPEIyCIIOB
3a HampeAyBame BO XHEpapxujara M 3a IOCTaByBambe Ha COOIBETEH KaJap Ha MECTO
JUPEKTOp Ha MpeTIpHjaTHe.

Onmronpudarer cTaB 3a HallaTa 3eMja € JeKa BHATPEIIHOTO ypeoyBame Ha MEHAllepHuTe €
HEcooJBeTHO. JlupekTopuTe HajuecTo ce MOoCTaByBaaT Ha OJrOBOPHU IO3HLUH BO
mpeTnpujatujata Ha Bo3pacT o 30-35 roauHm, 3a peaTHBHO MIIaad, Herne okory 40-ta ronuHa
Jla 10jIaT Ha BpBHATA MO3UIMja. BpBHHOT MeHallepckiu THM KOMOMHHpPa HCKYCHH MEHallepu
¥ 10 HEKOj MIIaJl CTPyY€eH KaJap KOj Ce JOKaKal BO MOCIEHUTE TOMMHK . YTIpaBHUTE 0100pH
ja HeMaaT uctara (pyHKIMja M yJiora KOjallTo ja MmoceayBaaT yIpaBHUTE 0J00pH Ha 3amaj, a co

! Gomez-Mejia, Luis R.; David B. Balkin and Robert L. Cardy (2008). Management: People, Performance,
Change, 3rd edition. New York, New York USA: McGraw-Hill. ISBN 978-0-07-302743-2
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TOA W IMO3UIMjaTa MpeTceaare] Ha yIpaBHUOT 0x0o0p ¢ moBeke (opmanna. OmrydyBadkara
ylora BO TpeTHpUjaTHjaTa ja MMaaT AWPEKTOpUTEe Ha mpeTnpujaTvjata. I[lpeoBmamgysa
MO3HATHOT aBTOKPATCKHU CTHII Ha YIIPaBYBamhe O] CTpaHa Ha MEHAllepUTe. ABTOPHUTETOT M MOKTA
MpOM3JIeTyBaaT HAjueCTO OJ1 IMMO3UIINjaTa IITO ja TIOCEIyBa M U3BPIITyBa MeHANIepoT. ['oireM Opoj
MEHaIlepy TO OTEHIUPAAT MOCEAYBambETO HA CTPYYHOCT, TIOTOA OJrOBOPHOCTA Ha pabOTEHETOo
U TIOCeNyBame HA OpPraHM3alliCKM W KOMYHHKAIIUCKH  CHOCOOHOCTH,  3aelHO CO
MPUHIAITAEITHOCTA.

Tabena 6p. 1. CrnocobHocTH Ha MeHanepute Bo Pemybanka CeBepHa MakenoHuja

Jlucra Ha cIOCOOHOCTH IITO T'M Tpeba Ja M IOocelyBaaT MEHAIEPUTE
CtpydHocT YecHocT ITpuHIIMTIUETHOCT
OaroBopHOCT CamonoBepba Kontponupanoct
Koopaunaropcku KomMynukaruBHoCT WuBenTuBHOCT
coco0HOCTH

Konnennucku YnopHocT Hocneanoct
CIOCOOHOCTH

OpranuszaTopcku Wndopmupanoct Koonepatusaoct
cocoOHOCTH

YoBeukH cioCOOHOCTH Cwmenoct JocnenHoct
KpearusHocT HckycTBo Pr1eKCUOMITHOCT
KonTaktn TonepanTHOCT Hucuunnmna
Peannoct IIBpcTuHa AHraxxupaHoct
AJKypHOCT Opny4yHoct AMOUIHO3HOCT
UyBcTBO 32 PammonanHoCT O0jeKTHBHOCT
KOMIIPOMHCH

ABTOPUTaTUBHOCT TpnenuBocT CHaoanmnBocT
[IpuHnMnUenHocT JlojagHOCT OnrtumMuzam

UzBop: [Togatomm ox CromaHcka koMopa Ha Makenonuja, 2011 roguaa

Criopesl MUCJIEHETO Ha MEHAIIEPUTE, IIPOCEYHATA 3aCTalleHOCT Ha (PyHKIMUTE Ha MEHAIIMEHTOT,
crope] HUBOaTa Ha MEHAIIMEHT, € 1aJeHa MPEKY CICAHUTE NOAATOLH:
Ha BpBHO HHBO Ha MEHAIIMEHTOT:

- Koopaunupame 23,62%

- Opranmupamwe 29,12%

- IInanupame 23,15%

- Konrponupamwe 19,25%

- Morusupawe  14,05%

Ha cpenno nHuBO:
- Opranmupamwe 30,01%
- Koopaunupame 28,02%
- IInanupame 24,02%
- Konurponupame 20,00%
- MoruBupawe  15,06%

Op1 oBHE TIOJATONM MOXeE Ja CE 3aKJIy4YH JIeKa MCHAIICpUTE Ha BPBHO M CPEJTHO HHUBO ja UMaar
JaBaat MpeIHOCT KaKo HajBakHA QYHKIMja Ha OPraHU3MPAHETO, KAKO U JieKa Ha CPEHO HUBO €
MOBeke 3acTaleHOCTa HAa MOTHBAlMjaTa M KOHTpoJara BO pabOTeHETO 3a CMETKa Ha
TUTAHUPAHETO IITO CO TOJIEM MPOIICHT Ha OJITOBOPH € 3aCTalleHO Ha BPBHO HUBO. AKO CE U3BPIIH
¢/lHa aHaJIM3a Ha Toa Ha Koja (yHKIMja ce JaBa MPEeIHOCT BO pabOTCHETO, PEIOCIEIHO PBUTE
Tpu ¢GyHKIMHM ce MeHyBaaT. O]l HEKOW O]l aHAIM3UTE Ha JNOOMEHUTE MOAATOIM IO MaT Ha
onroBopu mpowmsnerysa naeka 38,65% 3a MeHayepuTe Ha BPBHO HMBO HajBaKHA (YHKIH]ja BO
paboTemETO € opraHu3upameTo, Ha 31,95% e mianupamero, a 3a 25,03% KoOpAMHUPAHETO U
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15% ¢yHkuujaTa KOHTpoIMpame. PenocnenHo npuopureTute Ha QyHKIMUATE HA CPEIHO HUBO
ce BO TOa IITO MPOLEHTHHUTE MOJATOLM C€ PAa3IMYHM Kako Ha MPHUMEp: OPraHU3HPAEmETO €
3acrtareHo co 46,02%, mmanupameTo co 29,05%, koopauHupameTo co 22%, KOHTPOIHPAHBETO
co 15,06% u motuBHpameTo co 5,09%

Jlokonky ce Aaje akieHT Ha BPEMEHCKaTa JUMEH3Hja 3a KOjallTO MEHA[ICPUTE T'0 MJIAHUPAAT
paboTemeTo Ha MPETIpHjaTHjaTa TH JOOUBaME CICTHUTE IT0IaTOIIH:
a) a). Ha BpBHOTO HMBO Ha MeHauMeHT, 40% o MEHallepUTe pa3MHUCITyBaaT 3a MEPUO.T O
5 ronuny, 35% 3a nepuon ox 2-5 ronunu, U 30% Herne A0 eaHa rOAUHA.
b) 0). Ha cpeqno wHuBO Ha wMenHapMeHT, 60% o7 MeHayepuTe pa3MHCIyBaaT 3a €/IHa
roauHa, a 29% 3a mepuoj of 2-5 TOANHH.

Bo BakBH yCJIOBH BO KOMIITO C€ HAOTaaT HAIIUTE MPETHPHUjaThja MOTPEOHO € jaKHEHE Ha CBECTa
3a MOAOJTOPOYHO pa3sMHUCIyBarke 3a BH3HMjaTa W ICJINTE Ha TIpeTIpHjaTHjaTa. BpemeHckara
paMKa 3a TUTAHWpamke Ha BPBHO HHMBO JIO €IHA ToAMHA mTO M3HecyBa 30% HU KaxyBa Jieka
MEHAIIEpUTE MOXKE J1a IMaaT ¥ CUTYalluH Jia ce 00opaT 3a OTNCTAaHOK Ha MPeTIpujaTHjata, Ouejku
MHOTY OJ1 HUB HEMaaT pa3BOjHH CTPATETHH, TYKY Ce MPUIaroyBaar IPUBPEMEHO Ha TPOMEHUTE
Ha ONKPYXKyBameTo. MeHaliepuTe BO rojieMHUTe IpeTIpujaTuja, okoiny 75%, pasMuciyBaar 3a
JIOJITOPOYHA TMO3WIIMja HAa TMpETNpHjaThjaTa Ha ma3aporT. Ha cpelHO HUBO pelaTHMBHO HMa
MponeHT of 25% 3a pa3MuUCITyBamke 3a MepHoJ] O 5 TOJUHH IITO CE€ JAODKH Ha IOTOJIEMOTO
YUECTBO Ha CpEIHUTE MEHallepd O] TOJIEMHTE W CpPEAHUTE MpeTnpujatuja. JloKonmky ce
aHaJIM3UpaaT CloCOOHOCTUTE Ha MEHAIIEPUTE Ke 3aKiTyunMe Jieka 39% oj BpeMeTo MEeHalepuTe
O MIOCBETYBAaaT Ha pa3MHUCITYBake U KOHLIEMIHja Ha paboTeme 30% o1 BpeMeTo Ha OJTHOCHUTE CO
nyreTo, u okoiny 45% Ha TexHHYKHATe MpodieMu Ha paboremero. [logaTonure KoKy e ondarexn
MEHAIIMEHTOT CIOpE]I JUHAMUKATA Ha JTOOMEHUTE OJITOBOPU HM Ka)KyBaaT JIeKa KaKO MPOLEHT
opojor Ha moapenenute ¢ 10 ( 31,31%), nmotoa na 4 (13,13%), ma na 3(12,12). Nma nocra
rojJeMH PacroHW Ha MEHAIMEHTOT Ha BPBHO HHBO, M OBa HE € pPE3yJTAaT HAa COBPEMECHHTE
TEHJICHIINY Ha MEHAIMEHTOT U 1oTpedara o] GpreKCHOMITHOCT BO pab0OTEHETO, TYKY € Pe3yiTaT
Ha Xen0aTa Ha JUPEKTOPMTE J1a MMaa MOrojieMa MOK U KOHTpPOJIa Ha paboTemeTo”. Mosxke na ce
W3BIIEYEC 3aKJIYYOK JIeKa Ha CPETHO HUBO € IOMaJl OpOjoT HA MOJPEACHHUTE IITO BOJU BO HACOKa
Ha CO3JIaBambe MOToJieM Opoj HMBOA HA MEHAIMEHT M (JOPMHUpaE MOIad0Ka OpraHu3aIucKa

CTPYKTYypa.

JIoKOJNKy ce HampaBH €JHO HCTpaXyBamke Ha IleIuTe Ha TNpeTnpujaTHjata omdareHu co
paHTHpame Ha MOBEKe TSN 3a KOUIITO MEHAIEPUTE JaBaaT MPEIHOCT BO paboTara, ke BUIMME
JieKa TOOMEeHUTE PaHTUPamha Ha HajuecTo MPUCYTHU U TIPHOPUTETHU LEIU CE :
1. ®wunancucka cradmwrHocT 70%
Kamuter Ha mpousBouTe 69%
[poduror 65%
Jonropovna no3unuja U BU3Mja Ha Kommanujara 55%
IToromemo ydectBo Ha nazapot 39%
bnarococroj6a Ha Bpabotenute 37%

Sk WD

U cera, criopen 0BOj KPUTEPUYM, PEIOCIESIOT Ha LEIUTE MITO M OCTaByBaaT MeEHAlIepUTE €
CIIC/ICH:

a) a). [Ipopur 30%

b) 06). Joaropouna mo3uuMja ¥ BU3Wja Ha KommaHujata 26%

¢) B). Kanmurer Ha mpomsBomute 24%

d) 1). ®unancucka cradbuinHOoCcT 12%

e) n).Pa3Boj Ha menaymentor 9%

2 Gomez-Megjia, Luis R.; David B. Balkin and Robert L. Cardy (2008). Management: People, Performance,
Change, 3rd edition. New York, New York USA: McGraw-Hill. ISBN 978-0-07-302743-2
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Ho mako KBaJUTETOT Ha MPOWU3BOAMTE M YCIYTHTE KakKo Il € MCTaKHATa OJl HajrojieM Opoj
MEHaIIepH, THE CETaK 3a HajBaykKHA 11eJ1 TO CMEeTaaT 0CTBapyBameTo Ha mpodutot. Kako octaHaTH
e ce: JOJropovyHa TO3WIMja M OPUCHTUPAHOCT HA KOMIIAHHMjaTa, KBAJTUTETOT Ha
MPOU3BOANTE, (PMHAHCHCKATA CTAOMIHOCT W Pa3BOjOT HAa MEHAIIMEHTOT Ha YOBEYKU PECYPCH.
Jlokonky Tv aHanmu3upaMe GakTOpUTe Ha MOTHBAIIM]a ke Jo0UeMe CO3HaHM]a JieKa MOTHBAIHjaTa
Ha BpaOOTEHWTE € HajrojieMa Kako MarepHujamHa Harpazma. Mmeno, moseke ox 95% on
OJITOBOPHTE, YKaxkajie Ha TPECYAHOTO BIIMjaHHE HA MaTepujaiHaTa Harpaja, a camo 5% Ha mpB
IUTaH ja ucTakHyBaar nmodandara. Kako npyru (akropu mTo ce cpekaBaaT Py MOTHBAIHjaTa
ce: YCIIEIHO 3aBpIIeHaTa padoTa M KIMMara [ITO IOCTOM BO MPETIpHUjaTHjaTa’.

MoTuBanMjaTa Ha MEHAIEPUTE TO UMA CIIEHUOT PeNOCie/l Ha (haKTOPH CIIOpe]] TPUOPUTETOT?:
a) a). Ycmex
b) 6). CurypHoct Bo paborara
¢) B). MOXXHOCT 3a pa3Boj
d) r).Ilnara
e) ). MerynepcoHaIHH OJTHOCH
f) T). YHampenyBame
g) e¢). Craryc

Cera, criopeq BakoB MPHOPUTET Ha (AaKTOPH MOXKE Ja C€ BUAM JeKa IuiaTata, OIHOCHO
MaTepHjalHaTa Harpama He € TpecyleH (akTop BO MOTHBaNMjaTa Ha MEHANIEpUTE, TYKY
OCTBapyBamEeTO Ha YCIEX, CHTYpPHOCTa Ha paboTaTa W MOXHOCTa 3a Pa3BOj Ha MEHAIIEPOT.
MeHanepuTe ce CBecHH Jeka OopbaTa co KOHKypeHLjaTa 0apa MoCcTojaHo CleAeHEe Ha OHa MITO
¢ HajHOBO BO JICJHOCTa, HO CE YYBCTBYBa M moTpeda oJf 1000pa3yBame Ha MEHAIICPUTE CO
COBpEMEHUTE AMCUUILIMHMA OJ] MEHAIMEHTOT Ha YOBEYKUTE pecypcH. 3aToa MOCTOjaHO ce
MPaKTHKYBa NIOCTOjaHu (hOPMH Ha T000pa3yBamke Ha MEHAICPHUTE CO MO3HABAKE O] MEHAIIMEHT,
CTpATErMCKH MEHAIIMECHT, MCHAIIMEHT Ha YOBEYKH PECypCH, TUMCKa paboTa U Jpyro W TOa,
OmII0 BO paMKHTE Ha IIPETIPHjaTHjaTa I MIPEKY CEMUHAPH, CTICITHjaTH3aIiH, TOCTANTUIOMCKH
CTYAMH Kaj HAC U BO CTPAHCTBO.

Tabema Op. 2. TpamuimoHaseH HACHPOTH MOJIEPEH MeEHalep

TpaguuMoHajaeH MeHajep

MojaepeH MeHalep

3a cebe pazMucIyBa Kako 3a MEHalep
WM CTapelinHa

3a cebe pa3sMuciIyBa Kako 3a
CTMOH30p, JUACP HAa THM WM
BHATPEIICH KOHCYJITAHT

l'o cienu cHHUMPOT HA KOMaHa

CopaboTtyBa co cuTe, TOKOJIKY €
noTpeOHO, 3a 3aBpLIyBambe Ha
paboTtara

PaboTu Bo paMKM Ha OpraHu3anucKara
CTPYKTypa

Ja MeHyBa opra"uzammckara
CTPYKTypa Kako OJATOBOp Ha
Ma3apHUTE TPOMEHHU

Hajronem Opoj omiyku TM JOHECyBa
cam

I'm moarorByBa OJUIyKHTE CO
MTOMOIII HA IPYTHUTE

Momnormon Ha uapopmaIuu I'm pacnpenenyBa
MHPOpPMaIHTE

Ce oOumyBa na Bomu enmHa riaBHa | Ce oOuayBa 1a BOIHM TOBEKe

IUCIMIUIMHA Kako Ha  TpuUMep: | moxpadja  of MeHaepCKU

MapKETHHT HIH (PUHAHCUH JUCIHUIIIINHA

3 Kotter, John P. and Dan S. Cohen. The Heart of Change. Boston: Harvard Business School Publishing, 2015
4 Craig, S. (2012, January 29). Merrill Bonus Case Widens as Deal Struggles. Wall Street Journal.
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Nma mnotpeba om mnoBeke paborTHu | MiMa motpeba of pe3ynTaTu
4acOBU
MeHayep ¢ Ha WICHOBH Ha rpyra PaboTu 3a 4JICHOBM Ha rpyma

UzBop: Cniopen, Auapem J. Iyopun: Eccentnanc o Menarmenrt, ceBeHTX, TxomcoH, CoyTx - BbectepH,
Macon

Knacnuanot MeHariep paboTel U eTHOCTaBHO U HEYTPAITHO, BO OMIITO U TOCEOHO ONKPYKYBabE,
riIaBHa men Owia Ja ro MakcCUME3Mpa NpoQUTOT, OpraHM3alUcKaTa CTPYKTypa Koja Omia
€/IHOCTaBHA, 3aCHOBaHA Ha (OpMayieH aBTOPUTET U OMJI MPETCTABHUK HA COTMCTBCHUIIUTE HA
KanutajoT. JleHelHara yjaora Ha MoJiepeH MeHalep ¢ OUTHO MPOMEHeTa, UMEHO, MOJICPHUOT
MeHaliep paboTH BO KOMIUIEKCHO M TYpOYJEHTHO €KOHOMCKO MOJMTHYKO OIMKPYKYBame BO
KOEIITO IOMHHUPA Biaaara. [Ipodecronanen MeHaiep paboTH BO 0CTBAPYBambe HA MHOKECTBO
pa3IMYHU 1eNd, YecTo KoH(aukTHU. [lenute ce ocTBapyBaaT BO KOMIUIEKCHA OpraHu3aiuja 3a
YUEITO PaboTemke ce MOTPeOHN OCHOBH O] TCPUTOpHjaTa Ha opraHu3anujarta. Opranu3alyjarta
€ 3aCHOBaHa Ha MEHAIICPCTBO M3BEJICHO O] IIKOJIYBAaWkE 3a JICIOBHATA aJMHHHCTPAINHja U O]
HCKYCTBOTO.

VYiorara Ha MeHaepoOT JE€HEC HE Ce Pa3JIMKyBa O]l acleKT Ha ONKPY)KYBAamETO BO KOEIITO
paboTen TpaauIMOHATHUOT OJHOCHO MOJCPHHOT MEHaIlep. YJorara ceé pasjiuKyBa U OJ acleKT
Ha COJp>KMHATa Ha paboTara Ha MeHalepoT. Taka, Ha IpUMep, TPAIULMOHATIHUOT MEHalep OnI
BO yJIoTa Ha KOHTPOJIOP KOj TO CIIPOBENYBaJ KIACHYHUOT NPUHIIUI Ha CHHMPOT Ha KOMaH/Ia 1
ce jaByBaJl BO yJiOra Ha HEpBEH LIEHTap. TpaJuIMOHATHUOT MEHajep paboTh BO paMKH Ha
MIOCTOjaHa OPraHM3alUCKa CTPYKTypa, paOOTH HAIOpHO, a € M MEHajep Ha WICHOBUTE Ha
rpynata. 3a pa3jiuKa oA TPaAULMOHAIHUOT MEHalep, MOJICpHUOT MEHallep Ce jaByBa BO yJiora
Ha BHATPELICH KOHCYJITAHT KOj Oapa pe3yiTaTd W OCTBapyBa pasMeHa Ha HH(OpMaIuu®.
[TonaTamy, MOAEPHHOT MEHAIIep ja MEHyBa OpraHM3alUCcKaTa CTPYKTypa BO COTJIACHOCT CO
Oapamara Ha MazapoT, T'M pa3MeHyBa HH(OpMalMuUTe CO OPyruTe paboTH W WICHOBH Ha
rpymnara.

3akiaydox

[MpodecnonannuTe MeHariepu Tpeda 1a CTCKHAT KOMITETCHITUY 32 e)eKTHBHA paboTa cera v TyKa
(BO ceraliHUTE YCJIOBU M OJHOCH BO MaKEIOHCKHTE KOMITAHMH), HO U J1a OMIaT HHUIM]aTOPU
JIBUTATENI HA MCHYBAambe HAa THE OJHOCH KOH IOrojieMa OAPXKIMBOCT Ha KOMITAaHMCKATa
KOHKYPEHTHOCT (pa3B0j Ha KOMIIAHUHTE) — MU(epeHITupame Ha (PaKTOpUTE HA KOHKYPEHTHOCTA
Bp3 KOM MCHAIMEHTOT MMa HENOCpeJHa HaUICKHOCT, & CO TOa M OATOBOPHOCT 3 YCIEIIHO
COOYYBamWE CO HUB, BO OJJHOC Ha PAKTOPUTE KOH CE HAJBOP O] MOJICTO HA HUBHOTO BIIMjaHHUE.

Bo neHemHoTo quHAaMIUYHO OU3HHUC OKPYXKYBaHkhE, KOMIIAPATHBHUATE MPEAHOCTH Ha KOMIIAHUUTE
ce KpaTkopo4yHH. TOIl MEHAIMEHTOT T'M HEMa CUTE OATOBOPH HA 3TrOJIEMEHHOT KOMILIEKC U
panuHATe MPOMEHH Ha CUTYallMUTe CO KOM C€ COOYyBaaT HUBHHTE KOMIaHWU. Bo 0OBOj
KOHTEKCT JIyFeTO BO KOMIIAHHMjaTa T'O COYMHYBaaT OCHOBHHMOT pECypC 3a KOHTHHyHpaHa
KOHKypeHTHOCT. OBOj pecypc € COCTaBeH OJi MHIUBHAYAIIHUTE U KOJCKTHBHHTC 3HACHA,
BCIITUHH W EKCIEPTH3a, KPEATHMBHOCT M WHOBAI[MM, KOMIICTCHIIUK U CIIOCOOHOCTH OIHOCHO
KOHTHHYHPAHUOT KaIlalluTeT Ha JyreTo 3a 00e30emMyBame COOMBETHA BPEIHOCT Ha Ma3apoT H
33JI0BOJIyBam¢ Ha MOTPeOUTEe Ha KymyBauuTe. JIyfeTo BO KOMIIaHUjaTa MPETCTaByBaaT BPEICH
pecypce T.e. HEj3UHUOT YOBEUKH KalHUTal. YTPaBYBAkETO CO YOBCUKUOT KAMUTAl MPETCTaByBa
mporiec Koj T omdaka CcIeTHUTe aKTUBHOCTH: TU3ajH Ha omdaToT Ha pabdoTara, IIaHUpambe,
eKunupame, o0yka W pa3Boj, eBalyaluja Ha nepOpMaHCUTE, CUCTEMOT Ha KOHIICH3AIWH,
onHocHTe cO cuHaukatute uTH. Cexoja o1 OBUE aKTUBHOCTH € Ba)KHA 32 YCIICIIICH MCHAIMEHT
CO YOBEYKUTE pecypcd. [ImaHMpameTO Ha YOBEUKHPE PECYypCH € IBPCTO MOBP3aHO CO
CTPAaTEeTUCKOTO W OM3HHUC IUTAHWpAamke BO KommaHujaTa. llenTa Ha MEHAUMEHTOT Ha YOBEUKH

5 Kotter, John P. and Dan S. Cohen. The Heart of Change. Boston: Harvard Business School Publishing, 2015
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pecypcu ¢ HajeukacHa ymorpeba Ha JIyreTO U TMOCTHTHYBaWme€ Ha HAJBHCOKHM BO3MOXKHU
E€KOHOMCKH e(eKTH BO KOMIaHHjaTa. BakHOCTAa HAa MEHAIMEHTOT Ha YOBEYKH PECYpPCH 3a
MoJiepHaTa OM3HKUC KOMITAHH]a U IPUHIUITUTE TPEKY KOU MOJICPHUOT MEHAIIMEHT CE CITPOBEIyBa
ja nerepmuHupa humo3zodujaTa qeka YOBEKOT € HajBPEAHUOT pecypc Bo opranm3aiijara. Opaj

pecypc ce cMeTa JeKa € MOTEeHIHjaJeH (akTop 3a OCTBapyBame KOHKYPEHTCKAa MPEJHOCT U
BKYIIH2 MOK Ha KOMIIaHHUjaTa
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Abstract

Museum tourism in the Municipality of Craiova can contribute significantly to the
competitiveness of the "Craiova" tourism destination through a cultural infrastructure of the
urban area, together with other cultural and recreational facilities (libraries, business tourism,
concert halls, outdoor festivals, theatres, philharmonics, etc.) With the launch of Romania's
country brand (Explore the Carpathian Garden - 2010), the concerns for the establishment of the
city brand have also intensified, in order to better promote urban settlements on the
local/regional/national and international tourism market.

Cities such as Craiova, Drobeta-Turnu Severin, Targu Jiu, Ramnicu Valcea, Horezu,
Cilimanesti, Baile Olanesti, Baile Govora or Ocnele Mari have made sustained efforts to
transform themselves from simple cities as municipalities of residence into tourist destination
brands, in order to be more easily perceived by visitors.

In addition to the large cities in the South-West Oltenia Development Region, characterized by
a significant cultural and historical load, there are also smaller tourist villages (tourism
destinations), which are in search of an identity on the local and regional tourism market.

This is also the case of Craiova, which is the subject of this research.

We also aim, through the research carried out, to contribute, from a scientific and methodological
point of view, to the knowledge of the process of elaboration of a city brand (image), in order to
shape and practice a new form of sustainable tourism for the inhabitants — the museum tourism.

Keywords: tourism brand, image, identity, Municipality of Craiova, museum tourism
Introduction

The term brand comes from the Norwegian language and was originally given the meaning of
burning or branding (Sasu, 2004, p. 332) the skin of animals with a hot iron in order to be more
easily recognized (Corbu, 2009, p. 57).

The destination brand has been defined by Ritchie & Ritchie (1998, p. 103) as "a name, symbol,
logo, keyword or any graphic sign that both identifies and differentiates the destination;
moreover, it expresses the promise of a memorable travel experience that is uniquely associated
with the destination; [the brand] serves to reinforce the emotional connection between the visitor
and the destination".
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The American Marketing Association (1960) defined the term brand as "a name, term, symbol,
or design, or a combination thereof, the intent of which is to identify the goods and services of a
marketer or groups of marketers and to differentiate them from those of competitors" (Keller,
1998 apud Corbu, 2009, p. 59).

Also, Leisen (2001 in Marzano & Scott, 2009, p. 248) believes that the destination branding is a
powerful tool that has the ability to appeal to emotions, and brand image plays a crucial role in
the success of the marketing program for a particular tourism destination.

Consequently, we can state that the success of a local/regional and national brand is influenced
by the presence of several fundamental components for a tourism destination: differentiation
from other similar products, positioning through quality and added value, continuous
product/products tourism innovation to meet consumer expectations, gaining the full support and
backing of employees through a close link between employees and management, use of long-
term integrated communication strategies (De Pelsmacker et al., 2007, p. 43).

Of all the components mentioned above, Chernatony and McDonald (2003, apud Damnjanovic
et al., 2009, p. 100) point out that the most important thing in defining the tourism brand is
precisely the added value that it has and that comes closest to the buyer's needs when choosing
a tourism destination/area to visit.

Considered from the perspective of both visitors and locals, the destination brand refers to the
personality of the place, to the emotional relationship between the destination and the visitors
(Handbook on Tourism Destinations Branding, 2009 apud Briciu, 2013, p. 11), but the values
perceived by consumers should also be recognized by locals at the same time.

In other words, destination branding is a powerful marketing tool (Morgan et al., 2004 apud Park
& Petrick, 2006, p. 262) that assures visitors of the quality of their experience, it reduces their
search costs and at the same time it provides a way for destinations to establish a unique
proposition (Blain et al., 2005 apud Garcia et al., 2012, p. 647).

The importance that the destination branding has acquired over time was anticipated a decade
ago by Morgan & Pritchard (2001, p. 214), who stated that "the battle for customers in
tomorrow's tourism industry will be fought not for price, but for the minds and hearts of
customers - in essence, the brand (...) will be the key to success".

Based on these definitions, the brand of Craiova had to be represented by a symbol, which would
represent the sum of all the perceptions and associations that the inhabitants have in relation to
the city in which they live, but at the same time they also have meanings for tourists who visit
the city annually (Popescu, 2007). The word "museum" was first used in Romanian by Dimitrie
Cantemir in 1717, in order to describe "storerooms housing historical values useful to learning"
(Opris, 2008).

From an etymological point of view, the word "museum" was formed from the Latin word
museum which in turn originates from the Greek word mouseion meaning a place or temple
dedicated to muses (Lewis, 2011).

Museum experts in particular regard the museum as "an institution similar to the libraries that
existed in the monasteries during the Merovingian period, in which the choicest fruits of
civilization were preserved from destruction by barbarians and ravages" (Montias, 1995).

In Romania, the explanatory dictionary of the Romanian language (2009) defines a museum as
"an institution dealing with the collection, preservation, research, presentation and exhibition of
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objects of historical, scientific, artistic, etc. interest." The specialized literature distinguishes two
main elements: brand identity and brand image, which are necessary ingredients for a successful
destination brand (Qu et al., 2010, p. 2). The image of a destination is "the totality of information
and impressions conveyed to potential consumers about the population, infrastructure, climate
and weather, history, attractions, personal safety, etc." (Echtner & Ritchie, 1993 apud Nedelea
etal., 2014, p. 120).

The process of creating the image of a country is defined as "the process by which a country
actively seeks to create a unique and competitive identity in order to position itself both internally
and externally as an attractive destination for trade, tourism and investment" (Nworah, 2004 apud
Nicolaescu, 2008, p. 16).

The identity of a tourism destination has been defined as "the main means of identification, but
also the source of the associations made by the consumer, which represent the links between
values and brand" (Lindstrom, 2009 apud Nedelea et al., 2014, p. 120). While the identity is
created by the sender (a key role here being played by the destination marketer) and supported
by all or some of the tourism attractions (natural and/or man-made), stories, people, in other
words elements that can constitute motivations for choice, the image is perceived by the receiver
and supported by the sender's previous experiences and communication strategies (processing
after Kapferer, 1997, p. 32).

In most cases, there are differences between these two concepts, since in choosing a tourism
destination, tourists may take into account specific features such as natural monuments, climate,
infrastructure, art monuments, etc., and/or intangible features such as the feeling of freedom,
safety, relaxation, energy charge, etc. Therefore, determining the target market is essential in
destination marketing, since certain aspects of a destination may be positive for one segment of
tourists and negative for another (Fan, 2006, p. 11).

The link between the two terms: destination brand identity and brand image must be bilateral
(Fig. 1). Brand image is a consideration of brand identity and also plays an important attribute in
the positive image formation of the tourism destination. Based on the brand identity designed
(through communication policies and strategies) by the destination marketer, the tourist or visitor
to a tourism city/area forms an image of the tourism destination, which is the most important
factor in choosing the next tourism destination.

Fig. 1 The correlation between identity and brand image
Source: authors' own processing
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The satisfaction or dissatisfaction that a tourist feels with a purchased tourism product depends,
to a large extent, on the expectations they had of the destination, their previous image of the
destination, and how they perceived the performance at the destination (Pike, 2002).

Also, in the new context of marketing 3.0, characterized by the orientation on values and people
seen as a whole and not only as potential/current consumers, Kotler (2010, p. 58-59) defines a
new brand model focused on three dimensions (Fig. 2), in the form of a triangle to which he adds
the positioning and differentiation process, the three i: identity, integrity and brand image.

Brand

Positioning Differentiation

Fig. 2 The elements that make up model 3i
Source: authors' processing after Kotler et al., 2010, p. 59

In our view, the way brands position themselves in the tourism market should be unique and
relevant to consumers.

The brand identity is to be known through the process of positioning/localization; positioning is
in close correlation with differentiation which gives the tourist the opportunity to check and
measure whether the promises made are kept.

The differentiation is generated by the total experience that the consumer has: functional and
emotional (Light & Kiddon, 2009 apud Alexe & Anghel, 2013, p. 13). A sensitive issue in
destination marketing is that the brand identity must remain constant, while the destination image
may change over time, due to external/objective factors, or must be renewed after a certain period
of time - due to internal/subjective factors (processed after Mazurek, 2008, p. 31).

Data and Methods

"Method comes from the Greek "methodos" which means, the way, the path, the means that leads
to finding the truth" (Cerghit, 1976, p. 11). The teaching methodology is the set of all teaching
methods and procedures used in the teaching process. The method is translated practically
through a series of concrete operations called procedures. The teaching procedure is a sequence
of the method, a simple detail, a more limited technique of action, a component or even a
particularity of the method (Cucos, 1996, p. 82). In the scientific research approach, the literature
on tourism brand, brand image and literature related museum tourism was consulted (Briciu,
2013; Corbu, 2009; Damnjanovic et al., 2009; Fan, 2006; Popescu, 2007; Sasu, 2004; Candrea
and Nechita, 2015; Opris, 2008; Qu et al., 2010 and Stancioiu et al., 2009).

First, we used the following statistics: estimating the number of museums by leading countries
worldwide - March 2021; percentage distribution of the number of museums and university
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collections worldwide, by region - December 2021; the most visited museums in Europe - 2019-
2020; the number of visitors to the Louvre Museum in Paris, 2007-2020; number of visitors to
the Tate Modern Museum in London, 2007-2020 https.//www.statista.com/aboutus/our-
research-commitment).

Secondly, for the present study, we used statistical data at the urban administrative and territorial
unit level, taken from the National Institute of Statistics of Romania, the data series from the
TEMPO on-line database. The data taken refer to the number of museums and public collections
in the Municipality of Craiova (2012-2017) and the number of museum visitors (2005-2020).

Results and discussion

The name Craiova is mentioned in a document dated the 1st of July 1475, related to the boyar
Neagoe ot Craiova, and the name "city of Craiova" is mentioned in a document dated the 25th of
July 1582 (Georgescu et al., 1977). The Great Banship of the Craiovian and Buzesti banlords -
"capital of Lesser Wallachia" -, an ancient settlement with rich cultural traditions, Craiova is
located at 44°2' north latitude, 23°5' east longitude and at an altitude between 75 and 116 m
(Firian & Firescu., 1982).

It is located 227 km away from Bucharest, the capital city of the country, and 68 km from the
Danube River. It is situated at the contact of the piedmont hills with the plain, on the left terraces
of the Jiu River, the city's hearth descends like an amphitheatre, up to the river plain (Badea,
Ghenovici, 1974); the location (Fig. 3) of Craiova is at the contact between the Getic Piedmont
and the Romanian Plain, in the wide corridor of the Jiu River.

Fig. 3 The location of the municipality of Craiova in the national context
Source: authors' own processing ArcGIS
In 2010, Romania's tourism brand is launched in Shanghai under the slogan Explore the Carpathian
Garden.

In the context of the current global economic crisis, caused by the SARS COV-2 virus (COVID-19),
the tourism destinations are undergoing a continuous territorial change. Although many destinations
offer the same product (same territory, same infrastructure, same level of education of the population),
they need to identify, exploit and promote their competitive (and/or unique) advantages in order to
compete globally for investment, tourism, political power, etc. (processing after Messely et al., 2010,
p. 20).
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The main elements of a productive brand for the Municipality of Craiova are: landscapes, favorable
climate, nature, accessibility, technical and public facilities, relaxing atmosphere (elements that form
the visual image of Craiova), but also places of worship, memorial houses, busts, artistic events,
exhibitions, cultural events, city days, traditions and customs; tourists accommodation structures
(hotels, motels, guesthouses); catering structures (restaurants, bars, cafeterias, etc.); gastronomy
specific to the Oltenia area, these being the psychological image of the town, positively stimulating
the tourism development economy of the town through the products and packages offered and
consumed by its own tourism agencies. Stancioiu et al. (2009, p. 287) highlight the particular
importance of the "family of brands" in building the identity of a region as a tourism destination.
The regional brands (e.g. the Oltenia brand) bear the imprint of local and individual brands (Fig.
4).
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Fig. 4 The regional tourism brand (Oltenia) and local/individual tourism brands
Source: authors' own processing

In recent years, culture has become a key element in the competition between cities to attract
visitors. Museums, as cultural institutions, have become catalysts for city development and have
encouraged the development of local economies. These cultural institutions are also crucial for
promoting cities in the tourism industry. The economic advantages are directly correlated with
the profile of the cultural tourist: more educated, with higher income than the other categories of
tourists, resulting in more money spent per visit and a longer duration of the stay (Luca, 2009,
cited by Bogan, 2019).

After a long period of decline, museums were undergoing profound transformations in the late
1960s and early 1970s (a new museographer, the development of cultural mediation, the
introduction of commercial and cultural activities, etc.), involving, among other things, a broad
evolution of museum reconstruction (Balle & Poulot, 2004, cited by Bogan, 2019). The Oltenia
Museum is located in the centre of Craiova and was built in 1905. Throughout its existence, the
heritage of the museum has grown impressively. In 1927 it had 1,050 pieces, in 1955 almost
30,000 pieces, and in 1979 it had over 160,000 pieces. The growth of the heritage was achieved
through archaeological excavations, field research, acquisitions and donations (Firan & Firescu,
1982). From the point of view of its infrastructure, the Oltenia Museum is equipped with
laboratories, workshops, and special equipment, the team of researchers carries out a sustained
activity for the discovery and enhancement of the precious historical and archaeological relics of
the South-West Oltenia Region (Firian & Firescu, 1982). With the whole Oltenia area as research
area, the museum is made up of the following distinct sections: the History Section, the
Ethnography Section and the Natural Sciences Section.

In 1979, the history section registered almost 80,000 items of archaeology, numismatics, modern
and contemporary feudal history, historical and memorial archives; this section aims at detecting,
preserving, conserving and scientific, cultural and educational valorization of the testimonies
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proving the multimillennial historical evolution of this land (Firian & Firescu, 1982). The
ethnography section is located in the Casa Baniei, the oldest civil building in Craiova and one of
the oldest in the country. This section was established within the Oltenia Museum in 1915; the
heritage of the Ethnography Section comprises 9,000 pieces grouped in collections (Firian &
Firescu, 1982).

The natural sciences section was created as a museum in 1923 by a group of intellectuals from
Craiova, led by Professor Marin Demetrescu. In 1927, the Museum of Natural Sciences merged
with the Museum of Antiquities and Ethnography (created in 1915) and became its section (Firian
& Firescu, 1982). The heritage of the section has been built up over the years through research,
collections, donations and acquisitions, totaling over 62,136 museum pieces grouped into
collections: the entomological collection, the mineral and rock collection, the malacological
collection (the most numerous - 20,000 specimens), the mine flower collection, the
paleontological collection, the ichthyologic collection, the amphibian collection, the reptile
collection, the bird collection and the mammal collection (Firian & Firescu, 1982).

The Art Museum was built between 1898-1907, in the midst of a city caught up in the fever of
renovation at the beginning of the 20th century, the Mihail Palace stands out for its details of
execution, which have the distinction of a meticulously crafted jewel. The palace was opened to
the public for the first time between 24 and 31 October 1943, on the occasion of "Oltenia Week",
an event under the patronage of the Royal Cultural Foundation, and on the occasion of which
some of Constantin Brancusi's works (Head of a Child, Head of a Girl and The Kiss) were
exhibited for the first time in Craiova.

Since 1954, following the decision to establish an art collection, the building was transferred to
the patrimony of the City People's Council, becoming the seat of the Craiova Art Museum.
(https://www.muzeuldeartacraiova.ro/istoric.html). By practicing new forms of sustainable
tourism, the "museum tourism" can increase the attractiveness of the tourism destination of
localities/cities through a balanced and sustainable support of the local economy in times of
recession by creating and maintaining jobs in the tourism market. In the following, we present,
from our point of view, the main ways in which a museum can develop the attractiveness of the
competitiveness of a tourism destination (Fig. 5), from the perspective of both locals and tourists,
interested in art collections, ethnographic exhibitions, photographs, clothes, tools and folk
objects related to traditional crafts specific to the area.
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Fig. S Developing museum tourism through the competitiveness of a tourism destination
Source: authors' own processing
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The historical, artistic and cultural heritage includes resources that motivate tourists to undertake
trips to these defining elements of the tourism offer (Ispas, 2010). Attractions such as cultural
elements, events and festive occasions, buildings, monuments and sculptural ensembles are
among the preferences of the visitors and are defining elements in the choice of travel destination
(Ispas, 2011).

Thus, we can say that since the pandemic year (2019), museums have had to adapt with an
energetic environment to the unexpected transformations and the obligation to adapt to new
opportunities to promote and attract tourists, under epidemiological conditions and strict sanitary
protection against the Sars Cov-2 virus (Covid-19). Museums must be active and offensive
cultural institutions, able to contribute to building a modern awareness of the value of their own
heritage and its vocation to define itself as part of the European and universal cultural heritage
(Andrei, 2005).

The purpose (function) of the museum is mentioned by researchers in various articles/specialized
studies, both European and international. The author Zoreda Caballoero (1980), quoted by
Bogan, 2019 listed the five important basic functions of a museum (Fig. 6). Also, in addition to
listing the 5 functions, in our opinion, it can be joined (innovation and research; purchasing old
objects and the cultural performance of the museum).
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Fig. 6 The basic objectives of a museum
Sursa: processing and adaptation after Zoreda Caballoero, 1980

According to (Fig. 7) UNESCO, in March 2021, the United States registered the largest number
of museums in the world, with over 33.000 museums. Ukraine ranks last with 647 museums.
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Ranking of countries worldwide by estimated number of museums - March 2021
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Fig. 7 Estimating the number of museums by the world’s leading countries
Source: data processed by authors from https://www.statista.com/statistics/1201825/top-
countries-by-number-of-museums-worldwide/
Analyzing the statistical date available worldwide, by region (Fig. 8), in December 2021, Europe
registered over 50% of the number of museums and university collections; Africa ranks last (1%
- 21 museums) because the cause is very well established — the region is poorly developed
economically.

Percentage distribution of the number of museums and university
collections worldwide by region

1%

MTCurope
N E North America
57% I South America
H Oceania

S Aria

o Africa

Fig. 8 Percentage distribution of the number of museums and university collections
worldwide by region in December 2021
Source: data processed by authors from https://www.statista.com/statistics/1203063/university-
museums-worldwide-by-region/

Tourism is one of the largest providers of visitors to the practice of new forms of tourism
"museum tourism". The most visited museums in Europe (Fig. 9) have an extremely varied
profile. In the ranking of the most visited museums in Europe, on the first position at a
considerable distance from the others was in 2019 the Louvre Museum in Paris.

Comparing (Fig. 9), the two years we can notice the fact that in 2020 the visits to museums in
Europe decreased drastically, compared to 2019.

In 2019, the Louvre attracted approximately 9.6 million visitors (Fig. 10), making it the most
visited cultural and historical heritage site in the world. However, the famous museum was no
exception to being severely affected by the contagious virus, registering only 2.7 million visitors
in 2020, three times less than in 2018.
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The Louvre Museum in Paris is one of the largest art museums in the world; is one of the most
representative anthropic tourist attractions.

Also in 2009, the most visited museum in London was Tate Modern; museum dedicated to
modern and contemporary art. Thus, analyzing (Fig. 11) the number of visitors to the Tate
Modern Museum (London) reached 1.4 million in 2020, which means a very drastic decrease in
visitors by 76.5% compared to the previous year (2019); this low percentage is due to the
epidemiological crisis of the SARS COV-2 virus (Covid-19), a virus that has brought the whole
of humanity to its knees.

The most visited museums in Europe 2019-2020

National Museum of Scotland, edinburgh
Auschwitz-Birkenau Museum, Oswiecim
Van Gogh Museum, Amsterdam

Galleria Degli Uffizi, Florence
Rijksmuseum, Amsterdam

Cité des Sciences et de I'Industrie, Paris
Museo Nacional Del Prado, Madrid
Science Museum (South Kensington), London
Musée D'Qrsay, Paris

Victoriaand Albert Museum, London
State Tretyakov Gal ery, Moscow

Centre Pompidou, Peris

State Hermitage, 5t Petersburg

National Gallery, London

Natural History Museum, London

Reina Sofia, Madrid

Britisk Museum, London

Vatican Museums, Vetican

Tate Modern, London

Louvre, Paris

u 2020

Museums

W 2019

a 2.000 4000 6.000 8.000 10.000

Attendance in thousands

Fig. 9 The most visited museums in Europe
Source: data processed by authors from https://www.statista.com/statistics/747942/attendance-
at-leading-museums-in-europe/
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Fig. 10 Number of visitors to the Louvre Museum in Paris
Source: data processed by authors from https://www.statista.com/statistics/247419/yearly-
visitors-to-the-louvre-in-paris/
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Fig. 11 Number of visitors to the Tate Modern Museum in London
Source: data processed by authors from https://www.statista.com/statistics/247431/yearly-
visitors-to-the-tate-modern-in-london/

Museum tourism has recently become a fundamental category of cultural tourism, as can be seen
in the case of events that include this type of tourist event, the most important of which is
"Museum Night" (Dumbraveanu et al., 2014), the first event of this was done in 1997 in Berlin.
"Museum Night" is a cultural event that is organized annually and is sponsored by the Council
of Europe, UNESCO and the International Council of Museums (Fig. 12).

COM R— Museums have no be
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Fig. 12 ICOM official website and the poster ,,International Museum Day 2017”
Source: download after https://icom.museum/en/news/launch-of-international-museum-day-
2017/

The museum products and services are offered through permanent or temporary exhibitions
organized by museums. These exhibitions can be organized by a single museum or by several
museums and other interested organizations.

From the point of view of the duration of the offer, the exhibitions may be of long or short
duration, and from the point of view of the relationship to the location of the demand, they may
be organized only on the premises of the institution or they may be presented in touring form. In
order to valorize the offer, museum institutions have the following strategic alternatives
(Zbuchea, 2008, cited by Candrea & Nechita, 2015):
a. Revitalization of the offer - creation of new products and services, improvement of the
basic exhibition, which will attract new categories of visitors and increase the frequency
of visits by current visitors;
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b. Diversification of the offer - offering new products and services in terms of scope of
interest, aimed at attracting new categories of visitors;

c. Renewal of the offer - creating entirely new types of products/services;

d. Improving the offer - redesigning or enhancing the basic exhibition and services offered;

e. Adapting the offer - restricting the products and services offered to those that attract the
most visitors.

The Municipality of Craiova is one of the most complex urban areas in terms of tourism
attractions (museums, churches, memorial houses, cultural institutions, parks, old fountains,
etc.).

The rich historical past and the cultural and multi-ethnic mix in this geographical area make The
Municipality of Craiova one of the most fascinating places, not only in Romania, but also in the
whole South-West Oltenia Development Region and not least at local level.

Within the city there is a distinct blend of architecture, heritage buildings, art monuments and
various cultural and artistic events that take place annually, a historical past based on a cultural
richness and a blend of modern and traditional lifestyle.

The Municipality of Craiova has a varied natural, anthropic and tangible cultural heritage, which
in the vast majority of cases is properly exploited, especially those within the attractive museum
units.

According to the National Institute of Statistics, the number of existing museums in the city of
Craiova (Fig. 13) is constant, during 2012-2017, more precisely there are 8 museums and public
collections.

Fig. 13 The number of museums and public collections in the Municipality of Craiova
Source: data processed by authors' from insse.ro

The dynamics of the number of visitors to the museums in the Municipality of Craiova (Fig. 14),
recorded an upward trend during 2009-2014, with the exception of the period 2005-2007.
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Fig. 14 The number of visitors in museums and public collections in the Municipality of
Craiova
Source: data processed by authors' from insse.ro

From our point of view, this decrease in the number of visitors is due to the effects of the
economic recession, which has affected the tourism sector and, implicitly, the cultural and
historical activity carried out in the museums of Craiova, given the fact that some of the museums
are nationally and internationally known tourism attractions (Art Museum and Oltenia Museum).
By practicing new forms of sustainable tourism, the "museum tourism" can increase the
attractiveness of the tourism destination of localities/cities through a balanced and sustainable
support of the local economy in times of recession by creating and maintaining jobs in the tourism
market.

Conclusion

In conclusion, the cultural heritage of a municipality/city/village can have a direct economic
impact on the population by generating income and creating new jobs based on activities related
to the conservation, exploitation and interpretation of the heritage and the functioning of the
heritage institutions (museums, libraries, archives, tourist information centers, tourist promotion
centers, prestigious universities, etc.).

In other words, through the tourism sector, the heritage contributes indirectly to the income
generation and job maintenance of a particular village/city/county and historic region.

Also, in our view, the cultural and historical heritage is often an integral part of the regeneration
and sustainable tourism development strategies and policies in the main polarizing cities.

The tourism heritage as a whole can contribute significantly to the quality of life and standard of
living, having a positive impact, as it often plays a very important recreational, educational and
cultural role in the economic and social development of local communities.

The cultural and historical and architectural heritage, archaeological relics, art monuments and
cultural institutions shape the tourism brand image of a locality, both for locals, tourists and
temporary visitors, and for potential residents and entrepreneurs.

Following the research undertaken in the present study, we cannot go unnoticed by some very
important findings for museum tourism:

» The global epidemic caused by Covid-19 has hit museums around the world hard;

» Cultural-historical institutions have closed their doors to the public for very long periods;
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Museums were not prepared for these significant losses;

Creating multiple web pages;

Minimizing the effect caused by the pandemic, museums have capitalized more on their
own digital solutions (creating more virtual tours);

More intense promotion in the media;

Offering live events on social networks, etc.

Museum tourism in Craiova can generate tourist flows, with an impact in shaping the tourist
brand through the existence of famous museums in Craiova, which attract thousands of tourists
annually. Thus, along with them, valuable and with a very high potential are the memorial houses
where important personalities of Romanian culture lived.

Museum tourism is in a multicultural interdisciplinarity with other forms of tourism (example:
cultural tourism, weekend tourism, recreational and entertainment tourism, etc.); moreover, the
museum tourism is in a continuous change of the segment of visitors and of adaptation of the
tourist demand, for the creation of sustainable tourist products.
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Ancrpakr

Pernonannzanmjara 03HauyBa TCHICHIIH]ja HA (OpMHpaLE Ha PETHOHU CO JIaBahe OBJIACTYBabHa
Ha [eHTpajHaTa BJAacT BO paleTe Ha JIOKajJHaTa BjiacT. Bo craTmjata ce mpe3eHTHpa
TypUCTHYKATa pernoHanmm3anuja Ha npoctopoT Ha PC Makenonnja. Ce KOPUCTH METOH Ha
Hay4yHa cropenba. Bo TekcToT ce moMecTeHH HEKOJIKY TYPHUCTHYKH PETHOHAIHM3AIHKd a Ce
npejyiara u Hoea. [IpBaTa TyprcTHYKa peTHOHAIM3AIIM]a € u3paboTeHa BO 1968 roauHa co cenym
pervonu, Bropata Bo 1971 roguHa co mect peruoHu, Tperata Bo 1985 roguna co Tpu peruoHu
n 4gerBpta Bo 2002 co gecer pernoHu. Bo mocnegHuwte aBe neneHWH Typu3MoT Bo PC
MakenoHuja 3a0enexxyBa KOHTUHYHUPaH pacT BO CHTE JEJIOBH Ha jApkaBara. [loarajku ox oBa,
npeasaraMe HoBa perHoHaIn3aIja co ocyM perroHu. Llenta Ha TpyoT € mpeKky KoMmapaTuBHa
aHaJIM3a Jia ce MPE3eHTUPAAT CUTE JOCETANTHI TYPUCTUIKN PETUOHATIN3AINH U J]a Ce TPOMOBHpPaA
HOB TIPEJIOT HA TypUCTHYKA pernoHanm3amnyja. HoBuot npemior, Tpeda ma 6ume modpa ocHOBA
npu wm3paboTKa Ha TYpPHCTHYKaTa perruoHanmu3anuja Bo HOBHOT [IpoctopeH muaH Ha PC
MakeznoHuja.

Knyunu 360poeu: Typuzam, pecuonu, noopauja, 30Hu, 10KaIumemu
BoBen

Bo cymrtuHa pernoHanusanujata ¢ 100pa uuaeja 0e3 pasiika Ha TEPUTOpHjaTa Ha JpKaBaTa.
['MaBeH ycIoOB 3a TYpHUCTHYKA PETHOHAIN3ALM]A € PA3HOBHIHOCTA Ha TYPUCTUYKUTE BPEIHOCTH
W COApKUHATA BO TYypUCTHUYKATa MOHyAa. Bo cylmITHHa 3a perHoHanu3aluja Ha TYPH3MOT
HEOIIXO/IHO € Ja Ce Mpe3eMaT U KOHKPETHH aKTHBHOCTH, KaKo IITO Ce:

® TPOCTOPHO NeHUHMpPAEEC HAa PETMOHUTE KOM I'M MOCEAyBaaT OCHOBHUTE TYPHCTHUYKH
aTpaKkTUBHOCTH (MIPUBICYHOCTH);

® HCTPaXyBarme Ha KBATUTATUBHUTE U KBAHTHTATHBHHUTE (hAKTOPU HA aTPAKTUBHOCTA, CO
I1eJ1 1a ce YTBPJAT BUJOBHUTE TypHU3aM 32 CEKOja MPOCTOPHA eIMHHIA, HO U MOKHOCTHTE
3a pa3BOj M Ha JIPyTd aKTUBHOCTH Bp3 0a3a Ha MPUPOJHHUTE U AaHTPOIIOTCHUTE MOTHBH,
reOTYpUCTHYKATa MONokba W reocoobpakajHaTa MOBP3aHOCT HA CEKOj TYPUCTHUKH
peruoH;

e YTBpIyBame Ha KOJMYECTBOTO Ha BOJA 3a MHEHE (IPOCTOPOT M BOJATA CE TJIABHUTE
OTpaHNYyBaYKH (AKTOPH BO TYPHCTHUKHOT pa3Boj), MONOXOara BO OJHOC Ha
eMUTUBHHUTE LIEHTPH, TYPUCTUUKUTE TEKOBH M COOOpakajHaTa MOBP3aHOCT Ha UCTHTE;

e reduHHpame Ha COIp)KMHATA HA CTOMAHCKHTE IEHTPU BO PETHOHOT, HUBHATA
HPOM3BOJIHA COIPIKMHA U TIOBP3aHOCT, OJ1 ACTIEKT Ha 3aeTHUYKUOT HHTEPEC 32 TOJIEMUTE
UHQPACTPYKTYpPHH CHCTEMH BO PETHOHOT.

Bo npocTopHo-Iu1aHCcKaTa akTUBHOCT Ha TYPU3MOT BO PETHOHAIHUOT Pa3B0j € HEOIIXOIHO: 1a e
YTBpAAT LEJUTE HAa TYpPUCTHYKATa pETMOHANM3alMja; Aa ce NeHHUpaaT KPUTEPUYMHUTE 3a
pasrpaHuuyBame; 1a ce Ae(UHUPA COAP)KUHATA HA PETMOHATIHNUOT PErMOH Ha CEKOj TYPUCTHUKHU
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pEeTHOoH; Ja ce ompezenaT pa3lNUYHUTE BUAOBM TYPHUCTHYKH MPOCTOPHHU EAWHHUIM, U Jla ce
JeuHUpa yjorata Ha TYpU3MOT BO Pa3BOjOT Ha HEpa3BUEHUTE MOApayja.

Pernonnrte kou pacmoiiaraaT co MOKHOCTH 3a pa3Boj Ha TypH3MOT Tpeba nma OumaT TpeTHupaHu
HE CaMo O] aCTIEKT HAa KOHKPETHUTE TYPUCTUYKH aKTUBHOCTHU, TYKY M OJ aCIICKT Ha BIIUjaHUETO
Ha TYpU3MOT Bp3 JAPYTHTE JACJHOCTH U Bp3 TpaHchopmaiijata Ha poctopoT. (Bemkosuk, [1. u
Bymunocku, M.,1998; 3ukos, M. 2005; Bynunocku, M.,2006; Ilumutpos, B.H.,2013).

Ilenure Ha TypUCTHYKATa pErHOHAIN3AIIN]ja CE CUCTEMATH3UPAHHU Ha CIICTHUOB HAYVH:

e ce JepuHHMpaAaT OJHOCUTE U Mely3aBUCHOCTUTE Ha TIOMAJHMTE MPOCTOPHH CAUHUIU
(JTOKaTUTETH) CO TOIMMPOKUTE Tojapadja (PETHOHHM) W CO TOIIHPOKOTO OMKPYKYBAaHE
(mpxaBata);

e ce yTBp/yBaaT KBAIUTATUBHUTE (PaKTOPHU 32 pa3Boj HA TypPU3MOT BO JAaICHUOT IPOCTOP;

® BO 3aBHCHOCT O] KBAJIUTATUBHUTE U APYTH (aKTOpH 32 pa3Boj, ce JeGUHUpAAT BHIOBUTE
TypHU3aM IITO Tpeda Jla ce pa3BUBaaT BO OIPEJIEICHA MTPOCTOPHA [ICIMHA U Ja CE MOCTUTHE
ONTUMYM BO BaJIOpH3allMjaTa Ha YCIOBUTE 32 Pa3BOj;

e cc OFMepyBa BO KaKBH KOJHM3MHM MOXeE Ja J0jAe TYypHU3MOT CO JAPYTH JEjHOCTH BO
OTIPEIETICHUOT MTPOCTOP, KaKO M Jla Ce M30alaHcupa He caMO HUBHOTO METyBIIHjaHHUE, TYKY
Y HUBHHOT MPUOPHUTET, pa3MECTYBAmHETO U Pa3BOjOT;

e ce YTBp/yBaaT HACOKHUTE 3a pa3BOjOT HA cOOOPaKajoT U Mpexara Ha COOOpakajHUIIMTE U TOa
HE caMO Ha KOMYHHKAIMUTE HEMOCPETHO 3HAYAJHH 32 TYPH3MOT;

® CO perroHanu3anyjara ce GUKCHpaaT MPOCTOPUTE CO MPUOPHUTET 3a TyPUCTUYKA U3rpaada u
BO BpPCKa CO TOA JIa Ce U3rpajiaT MPUHIIUITUTE 32 HUBHO ONPEMYBAmhe U rpajoa;

e ce U3paboTyBaar MpeJIor MEPKHU 3a 3allITUTA Ha M1ej3aXKHUTE BPEHOCTH, PETKOCTH U CITHYHO,
OuJIejKU pa3BOjoOT HA TYPU3MOT € YCIOBEH OJ1 UCTUTE;

® BO TYPUCTHYKHTE TMPOCTOPHU CE€ BOJAM TpUXKA 3a YpOAHUCTHYKO-apPXUTEKTOHCKOTO
00NMKyBame Ha MPOCTOPOT, OAHOCHO BKJIOMYBamkE¢ Ha 00jEKTUTE BO H3BOPHUOT aMOHEHT;

e u3rpandara Ha IUPEKTHH U WHAMPEKTHU TYPUCTUYKH O0jEKTH BO TYPUCTUYKUTE PETHOHHU J1a
ce BPIIM BO COTJIACHOCT CO MPUHIIMIIOT Ha KOMITICKCHOCTA Ha TIOHY/aTa; MPUHIUIIOT Ha
YCOTJIaCEHOCT Ha MOHYAaTa CO MobapyBayKaTa M MPUHITUIIOT HAa MUHUMATHH BIIOKYBamba
CO HITO MOT'0JIEMH €KOHOMCKH €()eKTH, TOCEOHO JEBU3HH.

Bo 3aBucHOCT 0f menauTe M MOTpeOUTEe HAa PErHMOHAIM3ALKjaTa e OApEeNyBaaT KPUTEPUYMUTE
Kako OOjeKTMBHM MeEpWJIa CO TMOMOII Ha KOHM C€ H3BpIIYBa OJpelieHa BaJopH3aldja |
KJIacu(uKalyja Ha BaXKHUTE €IEMEHTH.

Haj3Hayajuu KpuTepuyMmMH KOU ja HU3pa3yBaaT KOMIUIGKCHOCTa Ha TypUCTHYKAaTa
peruoHamu3aIyja ce: 3a4yByBamke Ha IPUPOIHA U EKOHOMCKA IIEJIOCT; YCOTIIACEHOCT CO IPYTHTE
JIEJHOCTH; CTEIIEHOT Ha WHTETPUPAHOCT; ONHM3WHA Ha I1a3apoT; Pa3MECTEHOCT Ha O0jeKTHUTE;
KaIaluTeT Ha IPOCTOPOT 3a OJJICITHUA BUIOBU TYpH3aM U JIp.

Typuctuukata Bajmopu3anuja € OOjeKTHBEH IaTOKa3 3a COOABETHA  TYPUCTHYKA
peruoHanu3anuja, OIHOCHO TYPUCTHYKA U3rPpas0a U OpraHU3aluoHa I0CTaBEHOCT Ha TYPU3MOT,
KaKo M 32 MPOLEHKA HA TYPUCTUIKUTE MOYKHOCTH Ha CEKOja MPOCTOPHA eMHHUIIA.

llenTa Ha TyprCTHYKATa pETHOHATN3AIMjaTa € M3HAOTarhe HAUYWH 33 ONTUMAITHO HICKOPUCTYBAE
Ha MPUPOIHUTE BPETHOCTH CO HUBHO BKIIYUyBame BO TYPUCTHUYKATA EKCIIOATAIIN]a.

Bo TypucTHukaTa pernoHanusanyja TprHyBaMe Ol YTBpAYBamETO Ha BPEIHOCTA Ha HajMayaTa
MPOCTOpPHA IEJNHA, J0JleKa TPYNUPAmETO Ha IOMaluTe IPOCTOPHH EIUHHIM CO37aBa
MPOCTOPHH LENMHHU O[] MOBHCOK paHr. Taka, Kako HajMalia MPOCTOpHA €JWHUIA BO HaIaTa
IpxaBa e mpudareHa cieqHata noaeiada Ha MPOCTOPHUTE COUHWULU: TYPUCTHUKH JIOKAJTUTET,
TYpPUCTHYKA 30HA, TYPUCTHUKO HOApadje U TYPUCTUUKU PErHOH.
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TypUCTHYKH JIOKATUTET € HajMayia IPOCTOPHA eIMHKa. T0j € MPOCTOpP KOj €€ O/UIMKYBa CO HEKOU
OJIPE/ICHU aTPAKTHUBHU KaPaKTEPUCTHKH U Tpeba 1a COAPKU HAjMAIIKy S/ICH ATPAKTUBCH SJICMEHT
(mpupoieH, peKpeaTUBEH, €CTETCKH, aHTPOTIOTeH, UCTOPUCKH M CII.) HEOIXOJCH 3a pa3Boj Ha
Typu3MOT. JIOKQIUTETOT MPETCTaByBa XOMOT€HA TYPUCTHYKA SIUHUIA U CE KapaKTepU3Upa co
COTICTBCHA TYPUCTHYKA WHAMBUAyarmHOCT. CrenuduyHa ¢ TypuCTHYKaTa MOHYAa, I0JcKa
MPOCTOPHHUOT 3ad)aT Ha oBaa NMPOCTOPHA CAWHWIIA ¢ HajMaid. Meryroa, HETOBHOT DPa3BOj ¢
YCIIOBEH O]l Pa3BOjOT HA MOTOJEMHUTE MPOCTOPHU €AWHUIM (30HA, MOJpadje, PErHOH) U ce
KapaKTepu3Hpa cO BUCOK CTEIICH HA 3aBUCHOCT.

TypucTruka 30Ha, IpeTcTaByBa (pyHKIIHMOHAJICH 30Up 0OJ moBeke MeryceOe (pYHKIUMOHAIHH M
TEPUTOPHjATTHO TIOBP3aHU JIOKAJIUTETH, O KOM CEKOj MMa COIICTBEHM KapaKTepUCTHKH. 1o
NpaBWIO TYpPUCTHYKAaTa 30Ha € PeNaTHBHO Majla NPOCTOpHA LEJIMHA M HEMa YCJIOBU 3a
KOMIIJIEKCEH TYPUCTHYKHU pa3Boj. Bo cmopenda co TypHUCTHUYKHOT JIOKAJIUTET, TypUCTHUKATa
30Ha Ce KapaKTepHu3upa cO I[oMajla cTomaHcka xoMoreHocT. Ho TokMy XomoreHocra Ha
TYpUCTHUKHTE YCIYIH, IITO Jgoara A0 U3pa3 OjarogapeHne Ha CHeUM(PUYIHOCTHTE Ha
TYPUCTUYKHUTE JIOKAIUTETH INTO ja COYMHYBAaaT, OBO3MOXYBa TYPHCTHYKa 30Ha Ja HMa
penaThBHA CaMOCTOJHOCT.

TypucTHuko moapadje € COCTaBeH Of MOBEKE TYPUCTHYKH 30HM M IIPETCTaByBa IOBp3aHa
IPUPOIHA LIeJIMHA KaJie € IOHAIJIaCeHa Pa3HOBUAHOCT Ha COAPXKUHCKUTE €JIEMEHTH U UMa YILTE
noMaja XOMOTeHOCT. TypUCTHYKOTO MOJpadje MMa peNaTHBHO IOrojieM NpocTopeH 3adaT
crpeMa TypHCTHYKaTa 30Ha.

TYpHCTHYKH PETHOH € COCTaBEeH O MOBEKE TYPHCTHUKHU IMOJpadja v MPETCTaBYBa 3a0KpYyKeHA
MPUPOJIHA W €KOHOMCKa IIeJIMHA, BO KOja € OBO3MOXKEH yCOTJIAaCeH W PEJaTHBHO CaMOCTOEH
pacTex M pa3BUTOK, CO YCOTIIACEHH OJHOCH MOMEl'y KOHCTUTYTHBHHTE JIENOBU. TypHCTHIKHOT
perHoH € Bo cocToj0a aa ¢opMmHpa KOMIUIEKCHA TOHYZa U CaMOCTOJHO Ja HacTamyBa Ha
TYPUCTUYKHOT T1a3ap.

TypUCTHYKUTE PETHOHH TI0 MPABUIIO, CE XETEPOreHH, OTHOCHO MMOKPaj TYPU3MOT TTapajIeHO Cce
pa3BHBAaT M YTy aKTUBHOCTH, U TOA KAKO OHUE KOM c€ BO (DYHKIIMja Ha TypPUCTHYKHOT Pa3Boj,
TaKa W JPYTUTE aKTUBHOCTHU (3€Mjojesne, MPOU3BOIHO 3aHACTYMCTBO, COOOpaKkaj, TProBuja u
CcIlL.).

Typuctuuko - reorpad)CKMOT PErHOH € MPOCTOPHA LENMHA BO KOja TYPUCTHYKUTE BPEIHOCTH
OBO3MO’KYBaaT CaMOCTOJHO (OpPMHUpame Ha KOMIUICKCHA TYPUCTHYKAa IIOHYAA, CaMOCTOCH
HacTan Ha TyPUCTHYKHOT Ta3ap M CAMOCTOEH TypHUCTHYKH Pa3Boj, a (pU3MOHOMHjaTa Ha TOj
MPOCTOp € MOCJIEANLAa HA TYPUCTUIKHOT pa3Boj (CtojmMmios, A., 1979; Mapunocku H., 2008;
Humutpos, B. H. 2013).

Bo Teopmjara He € ompeneneHo KOJKY JOKAIUTETH Ja COYMHYBaaT 30HA, KOJKY 30HH Ja UMa
TYPUCTHUYKOTO HOApayje ¥ KOJKY TYPUCTHUKH MOApayja 1a UMa BO TYPUCTUYKHUOT PETHOH, LITO
€ M coceMa HOPMAJIHO.

AHa/In3a HA NPETXOHUTE TYPUCTHYKHU PerHOHATN3ALUU

Bo Hamara apkaBa, Man Opoj HaydyHH pPaOOTHHIM ce 3aHMMaBaaT cO MpoOJIEeMOT Ha
TypUCTHYKaTa perroHaim3anvja. Kako HajucTakHaTH YHHMBEP3UTETCKH Npodecopu Kou ce
3aHMMaBaie co oBoj mpobaem ce Mutko [lanoB, Anekcanmap Crojmmios, Jlyman Jepemuk,
Muxajnos 3ukoB, Hukomna Ilanos m Hayme Mapunocku. (ITarnos, M. 1968 u 1972; Jepemuk, 1.
1971 u 1985; Crojmunos, A. 1979; Bynunocku, M. 2006; Mapunocku, H. 2008; ITanos, H.
2008; 3ukoB, M. 2008 T.)
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[lpu permonanmsanujata npodecopor Mutko [laHOB 3a ompenenyBame Ha TYPUCTHUKUTE
pPETHOHAITHY [IEIMHU BO HAIATa J[P)KaBa KOPUCTU JBa HAYYHU KPUTCPUYMH W TIPUOIM U TOA:
NpUMapHU ¥ CEKYHJIApHU Kputepuymu. Kako mpuMapHHu KpUTEPUyMH TH 3eMa: TIOrOIHOCTa Ha
reorpadckara moyuox0a; KBAIUTETOT U THIIOT HA TYPUCTUYKUTE MOTHBH;, KBAHTUTETOT; MECTATA;
objekTuTe; W moapavjata. Kako CEKyHIApHH KPUTEPUYMH 3EMEHH CE€. CMECTYyBauKUTE
KamnaluTeTH; U MOKa3aTeJINTe Ha TYPUCTHYKUOT poMeT. Bp3 ocHoBa Ha oBa, [1aHOB, H3BOjyBa
7 peruonu u 14 noxpauja. (Ilanos, M. 1968) (Bunu, Ta6ena 1.)

Ta6ena 1. ITpea TypucTiuka peruonanusanuja va CP Makenouuja (CPM)*

PETUOH NOAPAYJE
1. Ckoricko - KyMaHOBCKH 1. Cxorcko;
2. KymaHoBcko
IL. ITonomko - paguuKu 1. ITonomiko;
2. MaBpoBCKO — paiuiko
III. OxpuICcKO — MpecmaHCKu 1. OXpHICKO - CTPYIIIKO;
2. [Ipecnancko
IV. Ilenaronucku 1. butoicko - MapuOBCKO;
2. Ilpunencko — KpyIIeBCKO
V. CpemHoBapapcku 1. Benemiko - 7eMUpKaUCKO;
2. 'eBrenucko— J10jpaHcKo
VI. CpegHoOperaiHuyuKo - CTPYMHYKH 1. lIITUnCKO - KOYAHCKO;
2. CTpyMHYKO — pPaIOBHUIIKH
VII. OCOTOBCKO - MaJICIIICBCKH 1. KpuBornanaHeuko - KpaTOBCKH;
2. 'opHOOperaTHIKO

Wzsop: [Tanos, M., (1968): Typuctuuku BpeaHOCTH Ha noeanHu noapavja Bo CP Makenonuja, ['ogumien
300pHuK, kHura 16, IIM®- T'eorpadcku umnctHTyT, Ckomje, crp. 217-273.; Ilanos, M., (1972):
Typuctnuka reorpaduja co ocHOBH Ha TypusMoT, DakynreT 3a Typuzam M yrocrutenactso, OXpun, crp.
165.

Bropa TypucTiuka Ballopu3anyja € HampaBeHa Bp3 npeasior Ha npodecopoT dyman JepeMuk, u
uUcTaTa € HamnpaBeHa Bp3 OCHOBA Ha: MPHUPONHUTE, W aHTpomoreHute (akropu. Ilpu
OTIPEICNTyBAlETO HAa PETMOHANHUTE HEIUHH Ha MPOCTOPOT OJ Hallara Jp’kKaBa I'M KOPUCTEN
CIICIHATE KPHUTEPUYMHU: KPUTEPHUYM NPUPOJHA W OIMIITECTBEHO — EKOHOMCKa LIENMHa;
KPUTEpUYM Ha MOXKHOCTH 32 YCOTJIACEH PacTeX Ha PErHOHOT; WHTETPAIMOHEH KPHUTEPHYM;
KpUTEPUYM Ha IOTIHP CO Ma3apoT; ¥ KPUTEPUYM Ha ONTHMAaTHA TYPUCTHYKA Bajopu3anuja. Taka,
Cropen, Jepemuk, Tepuropujara Ha CP Makenonuja ja mogenyBa Ha 6 TYPHCTHYKH PETHOHU:
CKoOIICKH;

3anaaHo -TypucTHuka Maructpana (oa Bpatauma no lebap);

OXpHIICKO - MPECTIAaHCKH (€3€PCKH);

[ojpaH - ['eBrenuja (3aeIHO CO TPAHUYHHUOT MPEMHUH);

Kpuga [Tananka - KpaTtoso;

Marucrpana ,,bparcTBo - enMHCTBO®.

OBaa momenba e w3BpIIcHa Ha 0aza Ha NPUPOTHO - Treorpad)CKUTE W OMIITECTBEHO -
aTpaKTUBHUTE (PAaKTOPU BO OJPEeHH MPOCTOPHHU €IUHHIINA, HUBHATA XOMOT€HOCT, JJOCETalTHHOT
CTEIIeH Ha pa3BOjoT U cooOpakajHaTa MoBp3aHocT. Bo oBaa TypucTHUKa pernoHaln3anmja He ce
orndareHn TYpPUCTHUYKH ToJIpadja, 30HU u JokanuteTu. (Jepemuk, J[. 1971). 3a na mogoiHa BO

1 Honasku Ha uMeto MakenoHuja Bo mociequute ocyM aeuenunn (1944-2019): emokpatcka @enepanta Peny6inka Makenonuja, JOPM
(1944-1946); Hapoxna Peny0muka Makenonunja, HPM (1946-1963); Coumjanuctuuka Pemybiuka Maxenonuja, CPM (1963-1991);
Peny6nuka Makenonuja, PM (1991-2019), npusnara ox 133 np:kaBu Bo cBetoT; npuMena Bo OH co mpuspemeHna pedepenua [lopanemna
JyrocnoBencka PeryGiinka Makenonuja, IIJPM (1993-2019); nocnenna noxaska Peny0inka CeBepHa Makenonuja, PCM (2019-).
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1985 roamHa, TypHCTHYKaTa pETHOHANM3allMja 3HAYUTEIHO ja HM3MEHYBa W JOINOJHYBA.
(Jepemux, J1. 1985).

CrnenHuTe NOMOJHYBamka Ha TYPUCTHYKATa PErHOHANM3alfja Ce HAlpaBeHW O CTpaHa Ha

npodecopor Anekcanaap CtojmuiioB. Herosata, TypucTHukata perdoHaau3anuja ce TeMeH

Bp3 MMOBEKe KPUTEPHYMHUTE, O KOM HajBaKHU C€: MPHUPOJHATA LEJOCT; YCOIJIACeH pacT Ha

TYpPUCTHYKATa MPOCTOPHA €IMHKA CO JPYTHTEe NMPOCTOPHU IEIMHH; ONTHUMAJIHA TYpHUCTHYKA

BaJIOpU3allHja; HHTETPATHOCT (aKO TIOMAITUTE MPOCTOPHU eANHUIN (PYHKIIMOHATHO Ce OBP3aT

odopMyBaaT moroseMa MpPOCTOpHAa E€IUHMLA W co3laBaaT MoxoOpH YCIOBH 3a pa3Boj Ha

TYpU3MOT) W JONHUpP CO TYPUCTHUKHTE TekoBH. Oj rpymara Ha KPUTEPHYMCKH EJIEMEHTH

ondareHu ce:

® TYpUCTHYKO —Teorpadckara monoxoa;

e cooOpakajHaTa MOBP3aHOCT U IPAaBUTAIIMOHUTE MOXKHOCTH;

® T[PUPOJHHUTE TYPUCTUYKH aTPaKTUBHOCTH (KiuMmara, pemjedor, Xxuaporpadpujara u
ouorpadujaTa) 1 HUBHUTE MOKHOCTH 32 Pa3BOj Ha TYPU3MOT;

®  KYJITYypHO HCTOPHCKOTO HAacCJEACTBO M HETOBOTO 3HAUCH:E 33 TYPU3MOT; U

e MaTepHjanmHara 0a3za 3a pa3Boj Ha Typu3MOT (00jeKTH, HHOPACTPYKTYpa, CIyKOu U Ap.).
(Crojmunos, A. 1993)

[lepuonor ox 1985 mo 2012 Bo TypuCTHUKaTa JUTEpaTypa C€ KOPUCTU TpeTa TYpPUCTUUYKA
permoHanm3anyja Ha P. MakenoHHja Kajae ce HW3ABOjyBaar: 3 TYpPHCTHYKH peruoHu; 14
TYpUCTHYKH Tonpadja; 57 3oHmM; u 172 Typuctuuku jokanutetd. OBaa perrmoHain3anyja e
npudaTeHa ¥ UMIUIEMEHTHPaHa BO MOBEKEe YUCOHHIM M HAayYHH TPYAOBH, OJ IOBEKE aBTOPH
(Jepemuxk, /1.; Crojmmitos, A.; Mapunocku, H.; [1anos, H.; byaurocku, M.; 3ukoB, M. u 1pyr).

Opn aHanu3ara Ha TpeTaTa TYPUCTHYKA PETHOHATHN3alHja, HAjTOJIEeMH TYPUCTHYKH PETHOHH Ce:
3amaneH peruoH (co 6 noopauja, 22 3onu u 87 nokanumemu);, CpeIuIlIeH PETUOH (co 4 nodpauja,
18 30nu u 40 noxarumemu); n VictoueH peruoH (co 4 nodpauja, 17 30nu u 45 noxarumemu,).
(Bunu Tabena 2).

Tabemna 2. TpeTa TypucTHUKa perrnoHann3anyja Ha P. Makenonwnja

bpoj Ha TypucTHYKH

o Joxanaurer
PEIT'HOH MHOAPAYJE E Bicymio On toa*
NPpUPOAHU AHTPOIIOTr €HHU

1.ITononIko-KU4eBCKO 6 24 14 10
2.MaBpOBCKO-pagU4KO 3 16 5 11

I 3.0XpHUACKO-CTPYLIKO 3 18 5 13
3anazaeH 4.IIpecmancko 2 10 1 9

5.11lenaronucko 7 17 7 10
6.MaBpoBCcKO 1 2 1 1

BkynHo 6 22 87 33 54
1.KymanoBcko 3 7 1 6
11| 2.CKoIcKo 4 10 5 5
Cpenumien | 3.Benenko-THKBEITKO 6 12 5 7
4.I'eBrenmcKo-10jpaHCcKO 5 11 2 9

BkynHo 4 18 40 13 27
1.MaiemeBcko 3 9 5 4

I 2.0BYENOICKO-KOYAHCKO 6 14 5 9
Ucrouen 3.0OcoroBcko 4 11 4 7
4.CTpyMHYKO-PATOBHUIIIKO 4 11 6 5

BkynHo 4 17 45 20 25

CE BKYITHO 14 57 172 66 106
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UzBop: Jepemuxk, /1., (1985): IIpocTopHo minaHupame Ha TYPUCTHIKU pocTopu, DakynreT 3a TypuzaM u
yrocrurencto, Oxpup, ctp. 60.; Crojmuiios, A., (1993): Typucruuka reorpaduja, Crormje; MapuHocku,
H., (2012): Typucruuka reorpaduja, Oxpun, crp.446-447, 451, 454; *U3nBoun u npecmeran HBJ]

OcranyBa, quiema: - 30LITO TOPEHABEJCHUTE aBTOPU, W IMOKPAj MPOCTOPHHOT IuiaH Ha P.
Makenonuja 2002-2020, kame uMa Apyra TYpPHCTHYKAa PETHOHANM3AIM]ja, CTYIHO3HO HE ja
oOpabotyBaat uctara !? - Kako u na e.

YerBpraTa TypUCTHYKA pErHOHaNIM3alMja € Hu3pabdOTeHa BO IPOCTOPHMOT IjaH Ha P.
Makenonuja, 2002-2020 roguna. (ITIT va PM 2002-2022, 2004). Bo oBaa pernoHamu3zaiyja
nepuHUpaHu ce BKynHO: 10 TypucCTHYKH pernoHu; 54 30HU; U 195 TypHUCTHYKH JOKAIUTETH.
(Bumu: Tabena 3).

Tab6ena 3. [IpocTOpPHO MITAHCKK PETHOHU €O OPOj HA TYPUCTUYKH 30HHU U JIOKAJIUTETH, COCTaBEHA
criopeJi MpoCTOPHUOT miaH Ha P. Makenonwnja ox 2002-2020

bpoj Ha TypucTHYKH
Bpoj n Ha3us Ha JIOKAJIUTETH
TYPUCTHYKHOT PerHoH 30HH Biynno On Toa*
NPUPOIHH AHTPONOTeHH

I. CPEJJHO - BAPJAPCKHA 6 24 8 16
II. BPEI' AJIHUYKHA 9 29 12 17
I1I. KWHEBCKO-BPOACKH 2 10 5 5
IV. OXPUJICKO-IPECITAHCKHA 7 41 5 36
V. CTPYMHNYKO-PAJOBUIIIKA 4 12 6 6
VI. IEJJATOHUCKH 9 25 12 13
VII. ITAPCKO - IOJIOIKHA 3 14 12 2
VIII. MABPOBCKO - IEBAPCKHA 4 16 5 11
IX. KPATOBCKO - 2 7 3 4
KPUBOINAJIAHEYKHA
X. CKOIICKO - KYMAHOBCKHA 8 17 6 11
BKYIIHO | 10 54 195 74 121

HU3eop: Ipoctopen ian Ha Peny6inka Makenonuja 2002-2022, Crpareruja 3a npoctope pas3poj (2004), JaBuo
OpeTnpujatue 3a MPOCTOPEH M YpOAHUCTHYKU IUIAHOBHM, MHHHCTEPCTBO 3a JKHBOTHA CpPEeJMHA W HPOCTOPHO
mwianupame, Cxorje, ctp. 131 (ctp. 96-100). *UzaBonn u npecmeran HB/I.

IToji0BHU OCHOBH Ha O0Baa pErMOHAM3AIH]a CE UMILICMEHTAIMja Ha [EITUTE:

e BaJOpH3allvja HAa HAaj3HAYAJHUTE PUPOIHU U CO3/IaJICHU MOTCHIIN]jAIN HA TYPUCTHYKATA
TIOHY/JIa 33 CTPAHCKH U JIOMAIIICH TypU3am;

e JepUHUpAkE HA BHUJIOBHTE TYPH3MOT KOM Tpeda Jla ce pa3BUBAaT BO OJICITHHTE
nojpauyja;

e YTBpAyBame Ha OJHOCOT Ha Mely3aBUCHOCTA HAa OJJCIIHU TYPUCTHUYKH IMPOCTOPHU
LENUHM CO APYTH MOJpavja BO APKABATA,;

e onpenenyBame HA OCHOBHM HACOKH 32 Pa3BOj W MOBPIIMHU KO Tpeba Ja ce 3allTHTAT
3a MoTpednTe HA TYPU3MOT U INepHHUpame Ha HHPPACTPYKTypaTa 3a HUBHHOT Pa3Boj;

e (QuKcHupame Ha OHHME MMOJpavja KOM HMMaaT NMPUOPUTETHA BAXKHOCT 3a TYPUCTHUKA
u3rpaada;

o AKTUBUPAKHLC HAa HOBU Hoz[paqja CO JOMHMHAHTHU NPUPOAHU WM CO3OaACHU TYPHUCTUIKU
BPEIHOCTHU U Ie(QUHUPAKE HAa IPUHIIMITATE 3a Tpaoda;

e YTBpAyBame Ha MOXHH KOJU3UHU MOMETY TYpPU3MOT U OCTAHATHUTE CTOIAHCKHU JICJHOCTH
BO OJIpEICHH IPOCTOpH, OalaHCHpare Ha HHUBHOTO BIHjaHWE M IeQHHHpame Ha
MPUOPHUTETHTE BO PA3BOjOT M Pa3MECTYBAHECTO HA KAMalUTETHTE;
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e 3aIITWTA M PEBUTAIU3alMja HA MPOCTOPUTE IOI'OJHU 3a Pa3BOj HA TYPU3MOT U HUBHO
TYPUCTHYKO - YPOARHHCTHYKO OOJIMKYBaE U BKIIOMYBake HA 00jEKTUTE BO IIPHPOTHHOT
WM UCTOPUCKHOT aMOMEHT;

® [IOKpaj OCHOBHATa EKOHOMCKa (DYHKIHMja Ha TYPU3MOT, CTUMYJIHUPAEC U Ha COLIUjaITHO -
3IpaBCTBEHATA U KYJITYPHO - 00pa3oBHaTa (hyHKIN]a, KAKO U TOA00pYBame Ha yCIOBUTE
3a JIHEBHA, BUKEH]I ¥ [TPa3HUYHA peKpealja Ha JJOKaTHOTO HaCellCHHE;

® [IOYUTYBaC HAa MPHHIUIIOT HA KOMIUICKCHOCT Ha MMOHYAaTa, HEj3MHOTO TEPUTOPH]jaTHO
1 BPEMEHCKO yCOTJlacyBame CO MOTpeduTe Ha modapyBaykaTa.

Bo typuctmukata pernonammsanyja Bo Ilpocropanot mian 2002-2020, kako mOceOHN IEITHHA
MOXaT Jla Ce M3/BOjaT CIEIHUTE BHIOBU TYPHCTHUYKH IMMOTCHIMjaJH: BOJCHUTE IOBPIIMHH,
TUTAHUHUTE, OambUTe, IISIIMHUTE U To0OpaTa co MPUPOIHO U KYITYPHO HACIEICTBO, TPAH3UTHUTE
TYpUCTHYKH MIPABIH, TPAJICKUTE HACETIOH, JIOBHUTE MTO/Ipadja U cemara.

Crope/1 HaBeIEHUTE TOTCHIIMjaH, MOTOJHU YCIOBH 3a Pa3BOj IMOCTOjaT 3a CICTHUTE BHIIOBU
TypH3aM KamajHIlIeH, TNIAHWHCKH 3UMCKO - CIIOPTCKH; TUIAHMHCKU KJIMMATCKO JICKYBAJHUIIICH;
0amCKH; IOBEH W TPAH3UTCH.

CormnacHo, TypuUCTHYKaTa perHOHaNW3alMja Ha NPOCTOPOT BO Ap)KaBaTa ce AeduHUpaHH
TYPUCTUYKH PETHOHH, TYPUCTHUKU 30HU U TYPUCTUYKH JIOKAINTETH, O KOH 38 aKTUBHOCTH Ha
CHET ce omnpezaeneHu 34, 3a akTUBHOCTH Ha Boja 47, 3a akTHBHOCTH BO MPUPOJHU U UCTOPUCKHU
ambuentu 80, 6amu 9, rpaJCKu TYPUCTHYKH LEHTPH 29 U INIaBHU Me'yHapOAHHU BPCKH 4.

IIper;or HOBa TYpHCTHYKA PerHOHAIN3ALNMja

[Mpeanor TypucTHYKaTa perdoHaNU3alyja Toara O HAIHMOHAIHO MpU(ATCHUTE MPOCTOPHH
eauHuIK (pEeruoH, Mmonpadvje, 30HA, JIOKAJIHWTET), OA HAjBHUCOK A0 HAjHU30K paHr. Hammot
MIPEJUIOT 3a HajBIUCOK PAaHT T'M 3eMa OCYMTE TUTAHCKU PETHOHU KOU C€ BO cOCT0j0a 1a opmupaat
KOMIUTIEKCHA TYPUCTHYKA TIOHY/Ia 1 CAMOCTOjHO MOJKaT Jla HaCcTaIlyBa Ha TYPUCTUIKHOT Ta3ap.

[Ipeasmoror Ha HOBa TYPHCTHYKa pETMOHANW3alMja ja MpaBUME Bp3 HMMIUIEMEHTaldja Ha
CIIeTHHUTE IIeTIM U KPUTEPHYMH, a 3a TJIaBHA 0a3a I'M IMoJ3yBaMe NMPUPOIHUTE M aHTPOIIOT€HHUTE
dbaxTopu.

ITojnoBHU OCHOBHM Ha OBaa PErHOHAIN3alUja Ce UMIUIEMEHTAllUja Ha [eJIUTe:

e BaJIOpH3allvja Ha HAaj3HAYAjHHUTE IPUPOAHU U AaHTPOTIOTCHU WIIH CO3aJICHH TYPUCTHIKH
MOTEHIIN]aJIH;

e JeduHUpaEe Ha BHUIOBHTE TYPH3MOT KOW Tpeba la ce pa3BUBAaT BO OJACITHHUTE
nonipadja (kpajopexeH, TUIAaHWHCKH, 0alCKH, MAaHACTUPCKH, PypaJieH U Ap.);

e yTBpIyBame Ha Mely3aBHCHOCTA Ha TYPUCTUYKU MPOCTOPHU IEIHHH (II0Jpadja, 30HH,
JIOKAJIUTETH) TJIEIaHO BO TYPUCTHIKHUTE PETHOHU U IpyKaBaTa BO IIEJIMHA;

e rneduHMpame HA OHHE TYPHCTHYKH IOJpadja KOM MMaaT NPHOPHTETHA Ba)KHOCT 32
TYPUCTUYKHOT Pa3Boj;

® AaKTHUBUpamke Ha HOBU MOJpAavja, 30HH M JIOKATUTETH CO JOMUHAHTHU HPUPOIHU U
AQHTPOIIOTEHU TYPHUCTHYKH BPEIHOCTH;

® KOMYHUKaTHBHO M PEIENTHBHO ONPEMYyBame€ Ha MPOCTOPUTE (JOKAIUTETH, 30HH,
Hozipadja) MOTOAHY 33 PAa3HH BUIOBU TypPHCTHYKH aKTHBHOCTH;

® TYPHUCTHYKO M YpOAHHCTHUYKO OONMKYBambe Ha IPOCTOPHHUTE HEIUHH CO MOYUTYBAE U
3alITUTa U PEBUTAHM3AlINja Ha IPUPOTHUTE W AHTPOIIOTEHUTE BPEIHOCTH;

® CTUMYJIHpame Ha TypU3MOT BO MOMAJIKy Pa3BUEHU HACEIOM M MPOCTOPU KOM MUMaaT
TYPUCTHUYKH pecypcH (IPUPOJHH HWIIN aHTPOIIOTEHH BPETHOCTH);
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CTUMYJIFIpAEh-€ W Ha COIIHjalTHO - 3[JpaBCTBEHATAa M KYJITYPHO - 00pa3oBHaTa QyHKIH]a,
KaKo M IMOJ00OpYBame Ha YCIIOBUTE 3a JHEBHA, BUKEHJ W Mpa3HUYHA peKpealuja Ha
JIOKaJIHOTO HacelleHHeE;

MOYUTYBAKC Ha MIPUHIIMIIOT Ha KOMIUIEKCHOCTA Ha MIOHY/1aTa, HEj3HHOTO TSPUTOPHU]ATTHO
1 BPEMEHCKO YCOTJIaCyBamke CO MOTpeOuTe Ha mobapyBayKara.

Op rpymnaTa Ha KpUTEPUYMH BO HOBaTa TypUCTHYKA PErHOHAIM3aNrja ondaTreHu ce:

pernoHanM3aIyja Ha ip>kaBata Ha OCyM ITPOCTOPHO IDIAHCKH PETHOHU, TI0jJJ0BHA OCHOBA
Ha TypUCTUYKATa PETHOHANN3AIH]a;

TYypUCTHYKO —Teorpadckara mojox0a Ha perHOHHUTE U OApavjarTa;

coobOpakajHaTa TIOBP3aHOCT W TPABUTAIIMOHUTE MOXKHOCTH Ha pefalija TYPUCTUIKH
PETHOH - TIofpayje - 30Ha - JOKAIUTET/H;

MPUPOJHU  TYPUCTUYKU  aTPaKTHBHOCTH (KJiMMa, penjed, xuaporpaduja u
Ouoreorpaduja) ¥ HUBHUTE BpemHOCTH (,,BO3AyIIHA Oama“, IUJIAaHWHU, BPBOBH,
MEITepH, H3BOPH, PEKH, €3epa, BOJIOTA M, HAIIHOHATHH MapKOBH, IPUPOTHH pe3epBaTa)
CO MOXXHOCTH 32 pa3Boj Ha TypU3MOT;

AHTPOTIOTEHU TYPUCTUYKH aTPAKTHBHOCTH (KYJATYPHO M HCTOPHCKO HACJEICTBO),
HUBHUTE BPEIHOCTU (HACENIOM, BEPCKH 00jEKTH, CIOMEHUIIM, MaHU(ECTAIIUN, MY3CH U
IIp.) ¥ HETOBOTO 3HAYCHE 32 pa3B0Oj HAa TyPU3MOT;

MaTepujanHata 0a3a (TypUCTHYKA W YTOCTHUTENICKH O0jeKTH, cooOpakajHa W apyra
UHPPACTPYKTYpa, TYPUCTUYKH areHIIMU, MH)OIECHTPH, IPYTU CIIYy>KOU M UHCTHUTYIIMH)
Ba)KHa 3a pa3Boj Ha TyPU3MOT.

[Ipemoxkenara TyprcTUUKa pernoHANM3aljaTa UMa onpeesieH BpeMeHckn nepuon 2024-2040
TOJMHA, 32 KpajHa peain3anuja. Bo mpuior Ha HOBaTa TypUCTHYKA perHOHATN3alK]ja TOMECTEHU
ce eqHa kaprta u Tpu tabenn. (Bumu: Kapra 1 n Tabena 5, 6 u 7)

a S'_? R s M. Bapgapcku perwou
TYPHQL:TH‘-{KA PErHOHAﬂHSALI,HJA HA— S s s - L. Hcgfﬂen PErHOH |
P.C. M;\I{EHOHHJA : 7 - ¢ WL Jyrozanapes peruo
o | J F - IV. JyromcTo4es perno
. V. MenaroHKCKN PErHoH
V. Nonowkw pernon

KapTa 1. Hpez[nor Ha Typncmrn(n pernonu 1 noapadja o PC. MaKeHOHﬁ]a



[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

Tabena 5. Pernonanuzanuja Ha TypUCTHIKHOT pocTop Bo PC Makenonuja
Cropen TUIHH OTNICEPBAITIH M HCTPaXKyBama, cocTojba 2022 romnHa

bpoj Ha TypucTHYKHT
Ha3uB Ha TYpUCTHYKHOT TYPUCTHYKH JIOKAJTUTETH
peruoH nojapayja 30HU BiymHo On Toa
HPHPOHHH AHTPOIIOT¢HH
BAPIJAPCKH 2 6 39 15 24
NCTOUYEH 3 10 51 20 31
JYI'O3AHOAJEH 3 13 93 28 65
JYTOUCTOYEH 3 9 51 19 32
HEJIA'OHUCKHU 5 14 119 39 80
HOJIOIKN 2 6 50 25 25
CEBEPOUCTOYEH 2 6 24 11 13
CKOIICKHM 1 7 22 11 11
BKYIIHO 21 71 449 168 281
Ta6emna 6. [Ipemtor Typuctnuka permonanmsaiija Ha PC Makenonuja
Criope JIMYHU OTICEpBALMU M UCTPaKyBama, cocTojoa 2022 roanHa
Ilinancku Typucruuko
Perunon JIOKAJTUTET Bky-
(0poj na npupoon, noapauje 30Ha IHO
AHMPONO2CeHU U 6KYNHO NpUpPoO-AeH AHTPOIIO-TeH
JloKanumemu)
1.Benemka 3 7 10
1.Beneiiko 2.I'onenHuYKo- Jakynuika 5 6 11
(8+13=21)
BAPJAPCKHA 3.Herotuncka 0 3 3
(15+24=39) 4.KaBamapedka 1 4 5
2.TukBeuniko
(7+11=18) 5.ButaueBo-Koxyd 2 3 5
6./lemupkanucka 4 1 5
1.Maneuescko- 1.Manemeso 5 4 9
)(3;7?1171321;0 2.I1ujanen 2 3 5
3.0coroBcka 30Ha 3 2 5
4.JyxHo Ocoroscka 30Ha 2 5 7
(Kouanwu-I'pamgue)
2 KouaHcKo- 5.I1naukoBHUYKa 2 3 5
Bunuuko 30Ha 1
ggf_gg?g (8+15=23) 6.IlnaukoBuyKa 30Ha 2 1 3 4
(BuHnuka 30Ha)
7.111aukoBu4Ka 30Ha 3 0 2 2
(3pHoBILM)
8.l tuncko - Kapouncka 1 4 5
30Ha
é’mmncm' 9. ITpobumtumcka 30Ha 1 4 5
BYCIIOJICKO
(5+9=14) 10.Ceetu Huxoicka 30Ha 3 1 4
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1.0xpun - Tpaacka u 0 8 8
MPUTPAJICKA TYPUCTUUKA
30Ha
2.0xpuicka kpajopexHa 1 11 12
30Ha
1.0xpuacko- 3.3ona 'anmmuuia 2 0 2
JVTO- Crpymiko 4.3ona Kocen-Kyparuna 1 4 5
SAIANEH (11+47=58) 5.30na Jlebapia 1 8 9
(28+65=93) 6.CTpymika 30Ha 0 7 7
7.Jabnannyka 30Ha 3 6 9
8.Ipu dpum - Kapaopman 3 3 6
9.Kyna 0 2 2
? ﬁ‘fj}’; )‘“’ 10.Jle6ap 2 5 7
11.Croroso 2 1 3
3.Kuuescko- 12 .KuueBcka 30Ha 3 3 6
Bponcko 13.bpozcka 30Ha 10 7 17
(13+10=23)
1.CtpyMuuka 30Ha 1 3 4
2.bancko - benacuuko 4 3 7
[loxropje
1.Ctpymuuko- | 3.Typuja-Orpaxnen 2 2 4
PanoBumiko 4 MaHTOBCKa 30Ha 4 1 5
JYro- (15+13=26) 5.PajoBumka 30Ha 3 2 5
2(9233022];]51 6.3anmagHo-IUIaYKOBUYKA 1 2 3
30Ha
2.I'eBremnucko- 7.I'eBrenmcka 3 10 13
BaJIaHJIOBCKO 8.Bamanmgoso 0 4 4
(3+14=17)
3.Jojpancko 9./ojpancka 1 5 6
(1+5=6)
1.Ilpunencka 30Ha 2 2 4
2.MapxkoBu Kymnu- 5 1 6
3naroBpB-lLnerBap
1.IIpunencko 3.babyna 1 1 2
(13+12=25) 4 Jlaytuiua 2 4 6
5.Jpen - Ceneuxa [Inanuna 3 4 7
6.MapunoBcka 30Ha 0 5 5
HEJIAI'OHU- (ITpunencku gemn)
CKH 2.Map?013c1<o 7.MapnoBcka 30Ha 2 6 6 12
(39+80=119) (6+11=17) (Buroscki e
3 BHTONCKO 8.buroicka 30Ha 0 3 3
-DUTON 9.3oHa Ilenuctep 6 11 17
(10+23=33) 10.ba6a [1nannHa 4 9 13
4 KpymieBcko 11.KpymeBcka 30Ha 3 5 8
Hemupxucapcko 12. lemupxucapcka 30Ha 4 11 15
(7+16=23)
13.IIpecnancka 30Ha 1 - 2 8 10
5.IIpecnancko 3anan (Pecen- OtemeBo-
(3+18=21) Koncko)
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14.Ilpecnancka 30Ha 2 - 1 10 11
uctok (Pecen-Kpanu-
Honno ynenu
1.Ilapcka 30Ha 1 2 2 4
(Jby6oren - Tpu Bomn)
2.1lTapcka 30Ha 2 6 3 9
LI (TeroBo-ITomosalllamka-
~L-apeKo- Jlemnuna)
ITonomxo
(16+11=27) 3.Ilomomka 30Ha 1 4 5
HOJIOIKA 4 lapcka 30Ha 3 7 2 9
(25+25=50) (Toctupap-Bpama-
Huunypcka Ilnannza-
BykoBuk)
2.MaBpoBcKo- 5.MaBpoBcka 30Ha 2 6 8
Pamaxo 6.PauuKa 30Ha 7 8 15
(9+14=23)
1.KymaHoBcka 30Ha 0 3 3
1.KymaHoBCKO 2.ITyuHCcKa 30Ha 1 2 3
(3+7=10) 3.Marejue-JIunKoBCcKa 30Ha 2 2 4
4.3anaznHa OCOTrOBCKa 30HA 3 1 4
ﬁgﬁ%ﬁg{H nnu KpaTtoBcka
- 2.Kparoscko- 5.Kosjak - ['epman 4 3 7
(11+13=24) Kpupomnananedko
(8+6=14) 6.CeBepHa 0COTOBCKA 30HA 1 2 3
nnu Kpuso-nananeuka
1.I'm.rp.Ckomnje 0 1 1
2.Bogno-Marka 3 1 4
1. CKomcKo 3.Kutka-Kapanuia 3 1 4
CKOIICKHA (1' 1+11=22) 4.0Operanu-3e1eHIKOBO 0 2 2
(11+11=22) 5.Cxoncka Llpna [opa 1 5 6
6.KatnanoBo-bagap 2 1 3
7. XKenen 2 0 2
BKYIIHO 21 71 168 281 449
TaGena 7. [Ipennor Typuctuuka peruonanusanuja Ha PC Makenonuja
Criopen IMYHU ONICEPBALMU M UCTPaKyBama, cocTojoa 2022 roguna
Inancku Typucrnuku
peruon nojpauje 30Ha JIOKAJINTET
Benec; Eszepo Muanoct; Knucypa Ilemiru;
l.Ben_eLuKa Yamka; Omopanu; Kiena; M3Bop: JaceHoro;
(3+7=10)
I'pancko; Pocomasn (10)
1.Benemko - - -
(8+18=21) lonemnnna; bpesa; TopHo JabGomuwmire;
2.I'onemxanyko- Jakynuna; Yeruec; Ilanpanuiire; Hexunoso;
Jakynuuka (5+6=11) Boromumna, Opeme; W3Bop Ha babyna;
BAPJAPCKHA Couyncka I'masa (11)
(15+24=39) 3.Herotuncka (0+3=3) Herotuno; Cto6u; Comor (3)
4 KaBanapeuka Kapagapuyu; Batama; Pecasa; Tuxsemko
2 THKBELIKO (1+4=5) E3sepo; MZ.lH. Cs. .1—‘0pI‘I/.I (%) —
(7+11=18) 5.BuraueBo-Koxyd BuraueBo; Muxajinoso; Mpexuuuko; MajneH-
(2+3=5) Poxaen; Koxyd - BpB lyayua (5)
6.Jlemup-Kamnucka Hemup Kanuja; Kimucypa demup Kanuja; bena
(4+1=5) Boga; Pexa bomasa; Peka [lomnaunmna (5)
| MaemescKo- BepoBo; bepocko Ezepo; MaemeBcku
HNCTO-YEH Jlenencko l.MaEemeBo HJIaHI/IHI/I;. Bpera.nHI/Iua; IlexueBo; Bnauna;
(20+31=51) (7+7=14) (5+4=9) A6nanuna; bpesa;
Cysu Jlaku (Orpaxaen) (9)
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. emyeBo; Kammmancko  Eszepo; T'omak;

2.Mujaner (2-3=5) A ’ po; g
Paznosim; Sserop (5)

3.0coroBcka 30Ha Makenoncka Kamennna; Caca; Ocoroso;

(3+2=5)

apes Bps; Pyex (5)

4.Jyxxno OcoroBcka 30Ha
(Kouanu-I'panue)

Kouanu; Bamwa; Esepo I'pamue; Ilantenej;
[Tonuxksa; Cxu uenrap; [lonaku; benu (7)

(15+13=28)

2.Kouancko- (2+5=7)
Bunnuxo 5.ITnmauxkoBuuka 30Ha 1 [TmaukoBuma;  Llymcka  kyka;  Typrem
(8+15=23) (2+3=5) Opamopanuiute; Bpremnika (5)
6.1lnaukoBuyKa 30Ha 2 Bunnna; baaren; Jlucew; ['oten (4)
(vnn Bunnyka 30Ha)
(1+3=4)
7.I1naukoBuuKa 30Ha 3 3pHoBiy; Mopoasuc (2)
(3pHoBUM) (0+2=2)
8.ITumncko - Kapoun-cka | Ltum; bama Kexxosuna; Kapouniy; baprana;
3 [ TumcKo- 30Ha (1+4=5) Kamon Kamuuk (5)
quenoncxo 9.IlpobOuinTHIcKa 30Ha [MpoOumrH; JlecHoBo; Cs. I'aBpun
(5+9=14) (1+4=5) JlecHOBCKH; 3J'IeTOBO;'PaTKOBa Ckana (5)
10.Cetn Hukoncka 3ona | CBern  Huxone; ['ypumre; Manrosuna;
(3+1=4) Borocnoger - ["aBosicku puxn (4)
1.OXpHL - rpajcka u Oxpun; Jleckoen; Opman; 'opao Jlakouepej;
NPHTPAICKA TypH-CTHIKA Benromu; Paua; Pamue; Benectoo (8)
30Ha (0+8=8)
. Oxpuzacko Ezepo; Anpon /[lyxos; I'opuua;
gégzp uzcKa KpajopexHa Man. CB. Credan; Jlaragun;, Komcko;
(1+11=12) Enmanu; Ilemranu; I'pagumre;
Tpnejua;Jbybanumra;Maun.Cs.Haywm (12)
3.3ona [Nannunma Marapo-I'annunna; Crapa anmuauna (2)
(2+0=2)
1.Oxpuzcko- 4.30na Kocen-Kyparuna Kocen; Hysamo; Ckpebatno, OneHuila;
CprU_IK_O (1+4=5) Kypatuna (5)
(11+47=58) benmuumra;, bBemummko brnaro; Chatuno;
5.30na lebapua (/+8=9) | boryn; 3necru; Jlemanu;, Benmej; Bpexanu;
Ipeena Boxa (9)
Crpyra; Kamumra; Man. Cs. Bboropoauuna;
JYT'O-3AIIA- 6.Ctpymka 30Ha (0+7=7) | Enen Kamen; JIuBagumre; Panoxxna; Man. Cs.
JIEH Apxanren Muxaui (7)
(28+65=93) 7.Jabnannyka 30Ha ]J§16naH1/1ua, II:IOpHa ]S.ejlzlnua, BHmHﬁ g’ quaan
(3+6=9) CB‘IaHCK.I/I 3Bopu; Ilogropuu; Jlabynurura;
Jlennmra; Lpu Kamen (9)
8.Lpu dpum - Hpn  dpum; TammapyHuIra; Ezepo
Kapaopman (3+3=6) I'mo6ounna; Kapaopman; 36axau; JIokos (6)
9.Xymna (0+2=2) LenTap XKyna; Kogayuk (2)
2.Jle6apcko JleGap; Pajuria Mam. CB. Lopru; JleGapcko
(4'( +8=12) 10.[debap (2+5=7) Ezepo; bawuire; Paguka; lonno Kocospactu;
Kocospaka bama (7)
11.CtoroBo (2+1=3) I"apu; Ctoroso; Bps 'onem Pun (3)
KuueBo; Kpymuno mnapk; Man. Cs. fopfn,
12.KuueBcka 30Ha Kuexxuno; Man. cB. boroponuna Ilpeuucra;
(3+3=6) [Tnanwna Jlonymnuk; VM3sop Ha peka Tpecka
(0)
%;S;Z?ZCKO_ Maxkenouncku bpon; bapbapac; [lesuy; [emna;
(13+10=23) Honna benuna; TI'opua benuna; bennuxu
n3Bopu; Jacen; Cmatmno;  CnaTtmHCKa
13.bpozcxa sona (memrepa); CrnaTuHCKH  BO, ; C ;
(10+7=17) pa); nornan; CaMoOKOB;
Mamnactupen; - Cs. Ilpecera Boroponuna;
Pexa Tpecka; Ezepo Ko3sjak; Bpe Jlo6pa Bona;
CysaI'opa (17)
1.CTDYMHUYKO- Crpymuna; Ezepo Bogoua; Man. Cs. JleoHTHj
Jyr?{'}?}f’ro' Pa/JOI])B}IjIH_[KO }j.S-ijyquKa 30Ha - Bosoua; Man. Boropoauna Eneyca - Besbyca

“)
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12. leMupxucapcka 30Ha
(4+11=15)

(19+32=51) bama bancko; MonocnuroBcko — biato;
2.bancko - benacuuko . ) ’
Togropie (4+3=7) I'abpoBo;Konemmuo-Bogonan; MoxkpuHo;

Cwmonapu-oyonan; bemacuna (7)
3.Typwuja-Orpaxnex Esepo Typuja; Orpaxnen; Acebamuna;
(2+2=4) Bapsapuua; (4)

4. MaHTOBCKa 30Ha Ezepo ManroBo; Kpusa JlakaBuma; Konue;
(4+1=5) [Inaym; Koneuka [Inanuna (5)

5.PanmoBuimika 30Ha PapgoBum; Ilmmap Teme; Ilmowa; WmeBo;
(3+2=5) Cwmprem (5)

6.3amagHo-mauko-Buuka | Kos36ynap; [lIunkosuna; ben Kamen (3)

3oHa (1+2=3)

I'esrenuja; Bapnapcku Pun; Heropcka bama;
2.I'esremcko- Cepmennn; Komwcko; Cmpriusa Bona; Koxy;
BaJIaHJIOBCKO 7.I'eBrenucka (3+10=13) p i . P2 ; A8, Y ’
(3+14=17) CKI/I. uentap Koxy¢; /e Ymm; 3enen Bper;

CrojakoBo; Boropomuna; bormanmu (13)
8.Banmannoso (0+4=4) Banannoso; Mupasuu; Mapsuany; Y oso (4)

3.lojpancko . _ JHojpancko Ezepo; Hukomuk; Auunkor; Hos
(1+5=6) 9-lojpancka (1+5=6) Hojpan; Crap dojpan; Mppuaja; (6)

IIpunen; Bapom - Man. Cs. ApxaHren
1.IIpuencia sona Muxau; [punencko Esepo; Hloropos Kamen
2.Mapxkosu Kynu- Mapkosu Kymu; Man. Cs. boropogmma -

1.Hpuiercko 3narosps-IlnerBap TpeckaBen; 3matoBpB; Mykoc; Ilnerap;
(13+12=25) (5+1=6) Kosjaxk (6)
3.babyna (1+1=2) He6peroso; Ipucaxn-Jepsen (2)
_ Jayrtuna; ben Kamen; 3p3e; Man. Cs.
4.Hlayruua (2+4=6) [Ipeobpaxenue; Ctposuja; 'octrpakuu (6)
5. Hpen - Ceneuxa benosoguua; Jymwe; Bpe JluBaga; bonue;
[Inanuna (3+4=7) Tapuna; Cnuea; Ceneuka [lnanuna (7)
6.MapuoBcka 30Ha Manactup; Man. Cs. Hukona; Man. Cs. Unuja;
(ITpunencku nem) Mennuna; Buromumre (5)
2.MapuoBcko (0+5=5) - - -
(6+11=17) MakoBo; PaneL}J, bpuuuku BOJOIA/T;
7.MapuoBcka 30Ha 2 CrapaBuna; 3oBuk; ['pagemnuna; Huupe; Bps
(Buroncku nen) (6+6=12) | Kajmakuanan; CxouuBup; LlpHa  Peka;

Komapka; ['panemka Pexa (12)
8.buroscka 3oua (0+3=3) g?;l;;jacggﬂem - Co. Atasacij; Kprio-

Tpuogo - CB. boropoauua; Marapeso; Poruno

IIEJIA-I'OHU- - Mau. Cs. Unwuja; Llanapu - Man. Cs. [letka;
CKHU Manosuiita - Man CB. Aua; Bps Bpreiuka;
(39+80=119) 9.3ona [lemucrep lonmema JluBama; Jletcko OpmopanuiuTe;
(6+11=17) Beroa Yemma; Cku wnentap -Komankw;

3. BHTOJICKO lupoka; Bps Ilemucrep; I'onemo Esepo; Bps

(10+23=33) Berepuuna; Hwxe Ilone; Cxu Lenrtap -

Crpesxeso; lnxoso (17)

bpycnuk; JlaBuu; Heonuna; Bps Heosnuna;

CkpkoBo; My3sa; bykoso - Cs. Cmac; ['opHo
10.Ba6a [lanuma OpeoBo;  bucrpuna; bapemann -  Cs.
(4+9=13) Mepkypuj; Benyumaa - Cs. Topruj; Jparom -

Mas. Cs. Unnja; bojaymes Bps (13)

11 Kpymiescka 3ota Kpymeso; CKI/I‘ LEHTap prLHeBO.; Masn. Cs.
(3+5=8) [Ipeobpaxenue; Ilycta Pexa; bBymesa

[Inanuna; Bpe Cnusa; Meukun Kamen; Man.

Cs. Crac (8)
4.Kpymescko Jemup Xucap; Cmuneso; burna - Bps ['onem
Jlemupxucapcko Kawmen; Cnenue - Man. CB. Josan Ilpereua;
(7+16=23) Kypue - Man. CB. Aranacuj AJleKCaHIPUCKH;

IInakencka mn. - BpB Ilmake; Cnoemruna;
Bupogo; babuno; Xenesunen; 13Bop Ha LlpHa
Peka; T'onemo MWnuno; Wnuncka Ilpksa;
Wmacka . - BpB Jlucka; Benvesuu (15)
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13.IIpecnancka 30Ha 1 -
3anan (Pecen-OremeBo-

Pecen; EBna; Llapes [{Bop; IIpecnancko E3epo;
Cup Xan; OtenieBo; Llapuna; Creme; KoHcko;

5 Tpecrancko Koncko) (2+8=10) Octpos 'onem I'pan(10)
(é +18=21) 14.IIpecnancka 30Ha 2 - Ioxmouanu; Acamarn; Kypbunoso - Cs.
uctox (Pecen - Kpanu - I'opfu; Ilperop; CamuBHuma - Man. Cs.
HomHo dynenu boropoauua; Kpanu; Mapymuna; Hakorner;
(1+10=11) Jby60jHo; Bpajunno; Homaro Hymenu (11)
1.Iapcka 30Ha 1 Bparanna; Bps Jby6oren; Bpe Ilpuber; Tpu
(Jby6oren - Tpu Boan) Bonu (4)
(2+2=4)
Teroso, ITonosa [lanka; Cxu nenrap - [lonosa
2.1lapcka 30Ha 2 [lanka; Bps Ko6wuuna; Lipu Bps; Turos Bps;
1.1Iapcko- (Teropo - INonosa Ianka | Jlemnuua; Knucypa ua Ilena; Jlemox - Mam.
IMonomuko - Jlemnuua) (6+3=9) Cs. Atanacuj (9)
(16+11=27)
3 .Tonomxa soma (1+4=5) Bapnap; borosume; UYerpane; Yeinomnek;
Kemuno (5)
MNOJIO-IIIKU 4.1lapcka 30Ha 3 I'octuBap; bpucrosen; borosuncko E3sepo;
(25+25=50) (I"'octuBap - Bpana - Pynoka; Maspaua; Huunypcka miaHuHa;
Huunypcka [Inanuna - Bpytok - u3zBop Ha Bapnap; I'opno Jenosue;
BykoBuk) (7+2=9) [emrrepa ["onosna (9)
5 MapoBcxa 20Ha MaBpOI?CKO Ezepo; buctpa; .MaBpOBO - CKI/?
(2+6=8) nentap; MaspoBu AwnoBu; Huxudoposo;
Jleynoso; bynery; Ctpaxa (8)
2.Masposcko- Kopa6; Bps I'oniem Kopa6; KopaGeku Bogona;
Pagnuxo Hemar; Kpunn; Panuka; Tpuuna; Ianuuxuk;
(9+14=23) 6.Paguuka 3oua (7+8=15) | Kuposuuna; Pocryuwe; Bonoraz Hyd; Man.
Cg. JoBan buropcku; Jlazaponone; Tpeconue;
Jamue (15)
1.KymaHoBcka 30Ha KymanoBo; Kymanoscka bawa; Miano
LK (0+3=3) Haropuuasne (3) ]
-I\YMaHOBCKO 2.ITynHcka 30Ha IMuuma; Crapo Haropmuame - Cs. I'opfu;
(3+7=10) (1+2=3) Henunne (3)
3.Marejue-JIunkoBcka Marejue; Jlunkoo; Jlunkoscko E3zepo; E3epo
CEBEPOUCTO 3088 (2+2=0) Draaea ()
YEH 4.3anaiHa 0coroBcka Kparoso; Kykinua; Bps VBo-Bykosew; Bps
(11+13=24) 3oHa wiu Kparoscka Jncey (4)
2.Kparoscko- (1 7‘4) -
KPHBOMATAHEUKO 5.Ko3jak - 'epman Kozjak; Kokuno; Crpanun;  Pankosue;
(8+6=14) (4+3=7) I'epman; Ilcaua; bununa Ilnanuna (7)
6.CeBepHa 0COTOBCKa Kpusa Ilananka; Man. CB. Joakum OOroBcku;
30Ha wiu Kpuso- Kamun Kamen (3)
najaneyka (/+2=3)
1. I'maBen rpay Cromje Ckormje (1)
(0+1=1)
Boano; E3zepo Marka; Tpecka-nemrepa
2.Bomo-Marka (3+1=4) Bpeno; Maw. CpB.AHszej (4) b b
3.Kutka-Kapayumna [Natumka Pexa; Cymmuna - MapkoB Manactup
(B3+1=4) Cs. Aumutpuj; Kapanmna; Kurka (4)
CKO-IICKH I'CKOHC_KO 4.0penranu-3e1eHUKOBO 3enennkoBo; Openran (2)
(11+11=21) (11+11=22) (0+2=2)
5.Cxorcka Lpna I'opa Ckorcka [lpua I'opa; JbyOanuum; Kydeumire;
(1+5=6) Man. Kyuesumku; bponenr;, bamwane (6)
6.KatnanoBo-banap KatmanoBcka bamwa; Karmanoscko biato;
2+1=3) Bamap (3)
7. XKenen (2+0=2) Kenen; Pamrge (2)
BKYITHO 21 71 168+281=449

Op TabenuTe reHepaIHo TO U3BJIEKYBaMe CIIETHOTO: aHAIM3UPaHH ce 168 mpupo Hu MOTHBH, U
toa: 55 xwuaporpadcku oOjext, 50 mmaHwHW, 45 aTpaKTUBHH BpPBOBH, 7 KIHUCYpH, 5
JIeHYJalioHu (popmu, 4 TIeIITepy U 2 KakboHU. AHANM3upaHu ce 281 aHTPOIIOTeH MOTHUB, U TOA!
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162 cena, 44 manactupu, 34 rpanoBu, 15 mmanuHapcKy AoMa, 11 mIaHWHCKY BUKEH]] HACETION U
OJIMOpAJIMILTA, 8 OarbU U 7 CKU UEHTPH.

Ce HazeBaMme, jaBHO NMPE3CHTUPAHUOT MPEIJIOT MOXKE Ja KOPHCTH IpH H3paboTka Ha HOBHOT
[Ipocropen mian Ha PC Makenonuja, qumen3uonupas a0 2040 roauHa.

3ak/Iy4oK CO penopaxKu

Bp3 ocHOBa Ha M3HECEHOTO 3a TYPUCTHYKATA PErHOHANIM3AIIM]ja BO KPATKH I[PTH OU 3aKIyduIe.
3a ocTBapyBame Ha HaBEJCHUTE IICNIM, MOCTOjaT MOIIHE MOBOJHH MPUPOJHO - TeOrpad)cKu
YCIIOBH, OpOJHH W BPEIHU aHTPOIOTCHH YCJIOBH. Bo mmocnemHuTe TOOMHH BO TYPH3MOT Ce
WHBECTHpPA, HO, 3a Ja C€ MOCTUTHAT HABEIEHUTE IeNHM ke Tpeda YIITe MOBEKE HMHBECTHUIINH,
yHanpeayBame Ha TypUCTHYKATa MPOMOIIMja, BAIOpU3allija Ha JOKATUTETUTE NPEABUICHU 32
TypHU3aM, OTIpEMYBambe Ha HCTUTE, eIyKallija Ha HaceJICHHETO, TIPOIyIIHpake Ha CTPyUYeH Kajap,
MOJIepHHU3aNKja H coobpakajHaTa OBP3aHOCT, M3rpaada Ha meocHa HH(pacTpyKTypa, rpagdoa
Ha COBPEMEHHU WM MOJ00pYBame Ha MOCTOCYKUTE PEICNTUBHU 00jeKTH U Cll. BpeaHyBameTo u
KIacu(UKaIyjaTa Ha TYPUCTHUYKUTE JIOKAIUTETH J1a Ouje MpeKy Hay4yHa, CTPYYHA M JeTallHa
KJIacH(UKaIija He caMo 0 KBaJIUTET, TYKY U IT0 KBAHTHUTET.

[IpenopauyBame, 3a pa3Boj Ha TypU3MOT, HECOMHEHO € M3pa0OTKa HA TEMAaTCKU CTPATeTHU 3a
CUTE BHJIOBH TypH3aM, KaKO W aHAIU3W Ha TYpU3MOT CIIOpPE] TMOBEKE BHUIIOBU IMPOCTOPHU
JIETepPMUHAHTH, KOMYHHKaTHBHA TIOBP3aHOCT, OTIPEMEHOCT W JIPYTH BPEAHOCTH, O KOU Ke ce
coryienaaT MmoTpeOuTe M MEPCICKTUBUTE 3a Pa3B0Oj HA TYPU3MOT BO PETMOHHUTE U JpiKaBaTa BO
[eNMHA.
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Abstract

Seasonality has been identified as one of the most important influencing factors in tourism
development. The presence of seasonality is empirically tested in this study by elaborating Ohrid
as the most well-known summer tourism destination in North Macedonia. Standard indicators
such as the Gini index, the Seasonality Indicator, and the Coefficient of Variation are computed.
The calculated values for two variables, the total number of tourists and the number of foreign
tourists that visited Ohrid on a monthly basis from 2000 to 2021, are compared in depth. When
the overall number of tourists was investigated, the study found considerable and strong
fluctuations within a year with important features and the presence of robust tourism seasonality.
On the other hand, international tourism demand is quite stable, with only minor fluctuations
over the course of a year, indicating a weak tourism concentration. Based on an in-depth
comparative analysis, Ohrid is a 'four-season' attraction for foreigners but not for domestic
visitors. As a result, the study outlines the importance of establishing new strategies for attracting
domestic tourists, thus shifting their perception from summer to innovative destination. Finally,
a discussion is open for creating new image to reposition Ohrid in an overall destination with no
seasonality.

Kew words: Tourism demand, Foreign tourists, Gini index, Seasonality Indicator, Coefficient of
Variation.

Introduction

Seasonality, or the variability caused by the seasons, is one of tourism's distinguishing qualities.
Due to its severe negative consequences and huge worries among tourism managers and
policymakers, it is frequently identified as one of its most unwelcome companions. Seasonality
is strongly linked to tourism development since it is defined as a trend that is related to the
concentration of tourism flows in a specific time-segment. Such focus for a short period of time
causes several limits in the social and physical surroundings, as well as inefficiencies (Getz &
Nilsson, 2004; Mitchell & Murphy, 1991). The tourist-led growth theory, on the other hand,
claims that tourism may both encourage and cause long-term economic growth (Brida et al,
2010). Furthermore, it promotes tourist planning as a significant problem for each national
government (Brida et al, 2011), because they see tourism as a driver for economic growth,
implying active engagement in the tourism business (Cheang, 2009). Due to the fact that tourism
is driven by demand, it's possible that tourism demand can help with in-depth research of tourist
flows. This is extremely useful in the decision-making process and the formulation of tourist
strategies (Claveria & Datzira, 2009). As a result, there is widespread recognition of the necessity
to investigate and understand the nature of seasonality in order to develop suitable tourist policy
and strategy.
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The study aims to conduct an in-depth investigation in order to determine whether or not seasonal
tourism tendencies exist. Furthermore, it calculates and compares the strengths and dynamics of
tourism seasonality in both domestic and international tourism demand. The intention is to
identify possible distinctions as a starting point for developing new, tailored methods for
attracting domestic vs international tourists. Ohrid is presented as a good example of a well-
known summer tourism resort in North Macedonia. The paper is structured in several sections.
Following the introduction, a brief literature review addressing the problem of seasonality is
offered. As a background material, the growth of Ohrid's tourism is discussed. In the next section,
the research design, which includes the methodology, is presented, followed by the key findings
and discussion. Conclusion remarks are noted in last section with a warning to tourism's main
actors to work on policies and initiatives aimed at changing seasonality patterns in overall
tourism demand.

Literature review

Seasonality in tourism, according to a significant body of literature, has to be studied in depth in
order to be understood and measured. It is described as a consistent, although not necessarily
regular, intra-year movement in economic time series that is typically induced by non-economic
factors such as climate variations and religious holiday timing (Thomas & Wallis, 1971). The
issue of seasonality in tourism is thoroughly investigated, with both negative and positive
consequences discussed. According to academic consensus, seasonality is generated by a
transient imbalance in tourism flows driven by several causes (BarOn, 1993 and 1999; Baum,
1999; Baum & Lundtorp, 2001; Butler, 1994; Chung, 2009; Higham & Hinch, 2002; Jang, 2004;
Koenig & Bischoff, 2004; Lundtorp, 2001; Rodrigues & Gouveia, 2004; Yacoumis, 1980).

Furthermore, seasonality as systematic fluctuations can occur not just over the course of a year
or a semester, but also over the course of a month, a week, or even a single day (Holloway, 1994;
Lundberg et al, 1995). In this vein, it is widely acknowledged that seasonality has far more
negative consequences on tourism development, which are frequently uncontrollable (Allcock,
1989; Edgell, 1990; Laws, 1991; Snepenger et al, 1990; Szivas et al, 2003). The negative effects
in this regard include: Employment (part-time employment, social instability and insecurity, and
so forth); Investments (high risks exceeding the law occupancy rate); and Environment
(pollution, overcrowding, xenophobia, criminal activity etc.).

Thankfully to numerous approaches for recognizing seasonality, it is now possible to identify
and implement actions and activities to cope with and overcome unfavorable tourism impacts.
Academicians list the following as the most regularly used methods: extending the season by
introducing new tourism products that are not seasonal; using a positive pricing policy;
increasing business tourism, and so on (Nadal et al, 2004; Sutcliffe and Sinclair, 1980; Witt et
al, 1991). Aside from the vast list of detrimental consequences of seasonal patterns on tourism
growth, there is evidence to suggest that seasonality may also have benefits. This is especially
true in the fields of sociology and ecology. Specifically, following a severe high season, a long
and quiet interval is much needed, particularly for the recovery of the sources and the residents
(Butler, 1994; Drakatos, 1987; Grant et al, 1997; Hartmann, 1986).

Case study Ohrid (North Macedonia)

Ohrid (North Macedonia) is a historic city with a population of about 52,000 people and is the
most well-known tourist attraction in the country. It is one of Europe's oldest human settlements,
and it has been dubbed "Jerusalem of the Balkans" because of its 365 churches (Vankovska and
Wiberg, 2003; Petrovski and Talevski, 2004). The Lake Ohrid region has been designated as a
transboundary mixed World heritage site due to its natural exceptional value as well as its cultural
and historical area (UNESCO, 1979, 1980).
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Ohrid's historical heritage and natural resources, as well as its gastronomy and cultural events,
have all contributed to the city's tourism demand throughout the years. Ohrid accounted for
almost one-third of all tourist arrivals (204,940) and 21% of all international visitors (62,830) in
the country in 2021 (State Statistical Office of the Republic of North Macedonia, on-line data).

Table 1 gives some stylised information about tourism data for Ohrid for the period 2000-2021.
With the exception of 2001 (Macedonian war conflict), stagnation in 2010 (World economic
crisis), and 2020 and 2021(COVID pandemic), there is a clear increasing tendency throughout
the sample. Domestic visitors dominated international tourists until 2013, when the balance
shifted due to government policies and subsidies aimed at boosting and increasing inbound
tourism. Foreign visitors accounted for 60% of overall tourism arrivals in 2019, right before the
COVID outbreak.

Table 1. Tourism arrivals in Ohrid, 2000-2021

Year Total tourists Foreign tourists
2000 209,828 56,318
2001 97,757 11,499
2002 163,428 25,517
2003 175,810 39,390
2004 152,174 37,522
2005 165,965 49,564
2006 167,394 52,640
2007 181,310 57,456
2008 202,104 61,683
2009 189,699 67,441
2010 165,109 59,896
2011 178,277 75,547
2012 183,335 83,485
2013 191,504 100,109
2014 197,196 109,078
2015 219,944 125,468
2016 234,361 127,010
2017 275,613 160,588
2018 296,046 178,312
2019 322,573 191,930
2020 142,826 13,772
2021 204,940 62,830
Average 196,236 79,412

Source: State Statistical Office of the Republic of North Macedonia (on-line database)
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Figure 1. Quarterly distribution of flows for Ohrid, total and foreign tourists, 2000-2021
Source: State Statistical Office of the Republic of North Macedonia (on-line database)

Figure 1 shows the total number of tourists and international tourists who visited Ohrid from
2000 to 2021 divided by quarters. Quarter 3 (which includes the summer months of July, August,
and September) appears to have the highest number of visits, both total and foreign. As a result,
it symbolizes the high season. This might be explained by the fact that tourism demand is at its
peak in Quarter 3 due to a number of variables. In particular, during these months, the use of
vacations and ferries is at its peak (institutional factor), the weather is bright and sunny (natural
element), and visitors' personal tastes and attitudes are on display (other factors).

In general, Ohrid has a typical profile as a summer destination, with tourism serving as the
primary source of revenue for the local economy. This causes a slew of issues, particularly during
the high season (July-September), when Ohrid's physical and social carrying capacity hits a
breaking point (Petrevska and Collins-Kreiner, 2017 and 2019; Ohrid SOS, 2019). So, tourism-
based economy supported by seasonality patterns (Petrevska and Nikolovski, 2018; Petrevska,
2013 and 2015) put Ohrid to anthropogenic pressure particularly in terms of heavy traffic,
congestion, and costal exploitation (UNESCO, 2019).

Methodology

The study is based on the computation of several commonly used statistical indicators, from
which a single yearly estimate of seasonality's extent is generated. This is done in order to
determine whether or not counter-seasonal policies should be implemented and from which
approach. The Gini index (G), the Seasonality Indicator (SI), and the Coefficient of Variation
(CV) are used to calculate the seasonal concentration of tourism demand. Values are calculated
for two main variables, the total number of tourists and the number of foreign tourists that visited
Ohrid on a monthly basis during 2000-2021. The data is provided by a secondary source, in this
case from the on-line data base of the State Statistical Office of the Republic of North Macedonia.

The Gini coefficient is frequently used to describe seasonality in the tourism industry (Arnold,
2008; Bigovic, 2012; Black, 2002; Fernandez-Moralez, 2003, Fernandez-Moralez & Mayorga-
Toledano, 2008; Grabler, 1997; Lee, 1996; Lee & Kang, 1998; Lim & McAleer, 2008; Nadal et
al, 2004; Sutcliffe & Sinclair, 1980; Wober, 1997; Yacoumis, 1980). Various methods for
determining G have been identified in this regard (Xu, 2003). Its value ranges from 0 to 1, with
higher G indicating greater disparity, such as seasonality in tourism, and lower G indicating
greater inequity. The G may be 0 only if all 12 data are the same, indicating that the distribution
is equal throughout the year. On the other hand, the maximum value of G to be 1 can only be
obtained if 11 data are 0 and just one data (month) is nonu-null. This study uses a common
equation to determine G on an annual basis (Eq. 1).

G =2/nZn=1 (xi - yi) = 2/n[(X1 - y1)+ (X2 -y2)+...H((Xn - yn)] = 2/0[En=1 xi - Zn=1yi] (1)
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Whereas:

n denotes number of months;

x; denotes rank of the months (1/12, 2/12, ..., 12/12); and

yi denotes cumulative relative frequency of tourist arrivals in rank by ascending order.

The Seasonal Indicator is a new way to quantify experimentally observed tourist seasonality
tendencies. It is usually calculated as the inverse of the Seasonality Ratio (Wanhill, 1980;
Yacoumis, 1980). Its value spans from 1/12 to 1, with a higher SI indicating a lack of variability
throughout the year, i.e. seasonality in tourism, and a lower SI indicating the opposite. The SI is
derived using a conventional equation in this study (Eq. 2).

_ %
SI=2 (2)

Whereas:
yo denotes the average number of tourist arrivals per year; and
yn denotes the highest number of tourist arrivals in the particular year.

The Coefficient of Variation illustrates how visitor numbers fluctuate throughout the year.
Furthermore, it expresses each series' dispersion about its yearly mean as a percentage of that
mean. This metric is especially useful for analyzing dispersion between data sets with differing
standard deviations and averages. It may accept any number of values, starting with zero. When
the value is low, the distribution is considerably more homogeneous, and the average is much
more representative. Despite the ease with which it may be calculated, it may be difficult to
interpret the findings correctly (Donatos & Zairis, 1991; Drakatos, 1987; Lundtorp, 2001;
Yacoumis, 1980). The CV is calculated using a conventional equation (Eq. 3).

cv==(3)

ol

Whereas:
s denotes the standard deviation; and
¥ denotes the mean of the observations in the particular year.

Results, analysis, and discussion

Table 2 shows statistics on the seasonality of overall and international tourism demand for the
case of Ohrid. It is interesting to see how the results alter when examining the existence of
seasonality in both total and international demand.

G values for total tourism demand ranged from 0.4067 to 0.6116, with an average value of 0.4846
over the studied period 2000-2021. It is worth noting that the computations relating to the G
index are nearly identical (with the exception of 2020 and 2021 due to the COVID-pandemic).
Even more, the computed values are nearly constant, with little changes, and are extremely close
to the margin of 0.5, implying a high level of seasonality. Furthermore, the high G values indicate
that Ohrid's existing distribution of total tourism demand is significant. The concentration of total
tourist arrivals points to a strong imbalance and large disparity, indicating a high tourism
seasonality with distinct features. As a result, the high peaks in the third quarter, particularly in
July and August, have the ability and strength to have substantial, in-depth effect. The estimated
values for SI for total demand vary from 0.2071 to 0.4129, with an average of 0.3151. The
computed values are relatively close to zero, indicating that there is a lot of variation within a
year and that overall tourism has a significant seasonality. Finally, the estimated CV values
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ranged from 77% to 145.8%, with an average of 104.8%, meaning that the standard deviation is
greater than the mean value. A high CV indicates a high amount of dispersion.

Table 2. Summarized seasonality data for Ohrid, total and foreign tourists, 2000-2021

Year G SI CvV
Total Foreign Total Foreign | Total Foreign
2000 0.4958 0.2638 0.2973 0.5972 | 110.9 47.0
2001 0.5003 0.2662 0.2419 0.5700 | 124.5 40.3
2002 0.5419 0.2636 0.2557 0.5440 | 1259 46.7
2003 0.5126 0.2513 0.2815 0.6153 | 118.3 45.8
2004 0.5101 0.2703 0.2754 0.6172 | 1179 44.8
2005 0.4926 0.2726 0.2748 0.6434 | 1129 44.4
2006 0.5014 0.2636 0.2862 0.6282 | 112.5 46.9
2007 0.5026 0.2952 0.2780 0.5758 | 114.1 50.2
2008 0.4958 0.3186 0.3115 0.5031 | 108.0 55.1
2009 0.4997 0.3607 0.3037 0.4915 | 109.9 64.7
2010 0.4888 0.3550 0.3117 0.5147 | 107.0 61.6
2011 0.4892 0.3919 0.3094 0.4630 | 104.3 71.9
2012 0.4841 0.3831 0.3380 0.5046 98.3 72.7
2013 0.4747 0.3878 0.3501 0.5127 93.1 74.2
2014 0.4454 0.3781 0.3701 0.4856 86.5 73.3
2015 0.4446 0.3963 0.3594 0.4647 86.0 75.6
2016 0.4015 0.3634 0.4129 0.5432 77.0 66.3
2017 0.4225 0.3832 0.3983 0.4854 80.0 70.9
2018 0.4097 0.3840 0.3923 0.4741 79.0 71.3
2019 0.4067 0.3739 0.4092 0.5129 77.4 70.5
2020 0.6116 0.5096 0.2071 0.2821 | 1458 107.0
2021 0.5306 0.4828 0.2680 0.3149 | 116.1 98.1
Average 0.4846 0.3461 0.3151 0.5156 | 104.8 63.6

Source: Author’s calculations

The same basic statistical indicators are calculated when analyzing the presence and dynamics
of seasonality patterns in international tourism demand. With an average value of 0.3461 for the
sampled period 2000-2021, the G coefficient ranges from 0.2513 to 0.5096 (for 2020, which may
be disregarded as non-representative owing to COVID-pandemic safety travel limitations).
According to the statistics, the intra-year monthly changes in foreign visitor arrivals remain
steady during a 22-year period. The presence of very moderate seasonality may be inferred from
the fact that estimates relating to G are below the margin of 0.5. If we omit the years when the
COVID pandemic was very severe, the average G value is 0.3311. Such a low value demonstrates
that Ohrid is unconcerned about the existing distribution of international tourism demand. The
relative balance and equality in terms of international visitor arrivals may be seen. As a result,
when it comes to international tourism development, the high peaks in July and August lack the
capacity and strength to make a significant impact. This implies a conclusion that foreign visitors
to Ohrid are not primarily interested in it as summer destination with favorable weather
conditions, which means the city has the potential to develop as a "four-season" attraction.

The second metric was computed. SI calculated values ranging from 0.2821 to 0.6172, with a
mean of 0.5156. Because all computed data is much above zero, one may claim that minor
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fluctuations within a year indicating a fragile tourism concentration. The CV, which
quantitatively assesses the stability of international tourism demand distribution, is the last
indicator. With an average of 63.6%, it ranges from 40.3% (low owing to the war conflict in
North Macedonia in 2001) to 107% (very high due to COVID-pandemics in 2020). The numbers
are higher than the threshold of 35-40%, indicating a non-homogeneous distribution and
implying that the average is no longer representative.

All computed data show that international tourism demand is quite consistent over the course of
a year, with only slight changes, resulting in low international tourism concentration. This
suggests that Ohrid might be marketed as a destination for all seasons resistant to seasonality.

Conclusion

By evaluating seasonality from different approaches, the study illustrates its dynamics for Ohrid
as the same most visited summer resort in North Macedonia.

When looking at total tourism demand, there are significant fluctuations within a year and a
considerable tourism seasonality. When examining international tourist demand, however, weak
tourism concentration with minor fluctuations over the course of a year is identified. These
findings highlight the need of developing different models for attracting both domestic and
international tourists. Domestic tourists will, without a doubt, continue to be drawn to the Lake
Ohrid and sunny weather as primary attractions. As a result, their personal preferences will
always project an image of Ohrid as a summer destination. Therefore, marketers and tourism
policy makers may create new strategies for offering Ohrid as an innovative destination. On the
other hand, Ohrid is promoted to international visitors as a "four-season" attraction, which is the
only way out of its transformation into a resilient destination with zero seasonality.
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Abstract

The period during the COVID-19 pandemic brought major changes, mainly in terms of large
losses for all economic activities, including all forms of tourism and hospitality. The aim of this
paper was to investigate the possible effects of certain predictors on the future development and
quality of gastro tourism products in Vojvodina. The survey included a total of 225 domestic
visitors, in rural households. Also, the aim was to determine whether gender has a moderating
role in the predictive validity of total gastro quality, based on food quality factors and guest
relations. The results obtained by processing in the SPSS model, 26.00, macro Process.spss,
version 4.0, undoubtedly show a positive attitude of consumers when it comes to predicting better
development of quality gastronomic services, and that gender statistically significantly
moderates the relationship between food quality and guest and total gastro quality.

Kew words: gastrotourism, COVID-19, development, quality, rural Vojvodina.

Introduction

In the first five months of 2020, the total number of tourist arrivals in Serbia decreased by 52.8
percent compared to the same period in 2019, according to the report of the Ministry of Trade,
Tourism and Telecommunications (https//:www.gov.rs.com). COVID-19 has completely
devastated the overall development of the economy, in all its sectors. He pushed the economy
into an economic recession, at a time when all parameters and trends were recording a positive
trend. This also applies to the tourism and hospitality industry, where a large number of facilities
in this sector have faced huge costs, and even complete closures and closures. The quality of
services provided has also deteriorated. The whole system collapsed in its development, when
everyone saw only future growth. People are restricted from going to shops, bars, restaurants and
workplaces. Preventing the spread of the COVID-19 pandemic necessarily leads to an economic
recession. However, a large number of studies were conducted during the pandemic period,
where the results mostly indicated long-term negative consequences, and difficult return to the
original state of business, and even more difficult progress after the end of the pandemic. Crisis
situations can completely destroy tourism and catering. The authors of the paper tried to
determine the predictor of the influence of factors: food quality and attitude towards the host, in
relation to the total gastro quality in rural households in Vojvodina. Two factors were obtained
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by exploratory factor analysis. The aim was also to determine the role of gender as a moderator,
in relation to the given factors and total gastro quality. The results obtained with the help of
macro Porcess.spss, 4.0, show that both men and women have a significant moderating role in
the prediction of the output variable total gastro quality in rural households in Vojvodina. The
importance of research is reflected in the observation of the consequences of a crisis situation,
and the establishment of new business systems in such situations. Also, it is necessary to
determine strategic measures after the observed consequences, based on research, in order to
speed up the recovery of the tourism industry, and to preserve the quality of the offer in order to
return to the regional and world market.

Literature review

Rural gastro tourism should become one of the generators of the development of Serbia and the
growth of overall economic activities (Cvijanovic et al., 2021). First of all, Serbia has particularly
favorable conditions for preserved nature, with a mild climate, clean air, unpolluted rivers and
lakes, rich flora and fauna. These benefits are particularly pronounced in hilly and mountainous
areas (Gaji¢ et al., 2021a, b, ¢). Staying in nature provides tourists with the opportunity for walks,
recreation, sports, organized trips to nearby caves, springs and waterfalls, hunting and fishing,
horseback riding, hiking, picking berries and herbs and other recreational activities in nature.
Protection measures during the COVID-19 pandemic have led to numerous restrictions in
everyday life, but despite all the measures, the impact of these restrictions on health behavior
and lifestyle at home is undefined (Ammar et al., 2020). A large percentage of tourists have
reoriented their movements towards natural resources, the villages of Serbia (Blesi¢ et al., 2021,
Gaji¢ et al., 2021c). The COVID-19 pandemic disrupted the food supply chain and thus
threatened the food security of many people (Tian et al., 2022). The same authors found in their
research that COVID-19 reduced the diversity in food, but increased the quality of food for
households that are still engaged in food-related agricultural production. The decision to control
the volume of travel by restricting freedom of movement should be balanced between the
resulting estimated epidemiological impact and the anticipated economic consequences (Anzai
et al., 2020). Wang et al. (2020), claim that the pandemic affected the short-term shortage and
jump in prices of corn supply on farms; lack of market stocks in packaging facilities; parental
adjustment disorder; meat import disorder. Robinson et al. (2020), argue that the pandemic
probably had far-reaching consequences for lifestyle behavior. The decline in local production
during the crisis has had a moderate impact on global prices and supply — but trade restrictions
and precautionary purchases by several key players can lead to global food price spikes and
severe local food shortages (Falkendal, 2021). There are claims that 2022 is more of a transitional
year for restaurants than was disruptive during 2021. All other sectors that rely on tourism, such
as hotels, restaurants, travel agencies and the transport sector, have suffered greatly as a result of
global closure due to the COVID-19 pandemic (Jafari et al., 2021). Some of the countries, such
as Algeria, have not suffered great damage from the pandemic, because they do not depend so
much on tourism (Bouara et al., 2021). The current pandemic may represent a paradigm shift in
research into the behavior and decision-making of tourists (Kock et al., 2020). Cao et al. (2020),
claim that the pandemic causes severe anxiety, and the consequences of making decisions about
visiting tourist destinations and restaurants. The stability of food supply chains is key to food
security for people around the world (Erokhin & Gao, 2020). Fountain (2021, pp. 1) claims that
the following trends will return tourism and hospitality to the right path: "Restoring the basics",
"Valuing the local and local population" and "Food for well-being". The COVID-19 pandemic
continues to take its toll on all aspects of human life and on all sectors of the global economy,
perhaps among the most notable effects being its impact on the tourism and hospitality sector
(Santos Del Valle, 2020). Juliari et al. (2020), showed that the development of various culinary
delights and gastronomic tourism had to be presented online, as a choice of tourist attractions.
During the pandemic, technology played a major role in the way food was delivered to customers
and presented through online training. Online cooking sessions and tutorials, live guided tastings,
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virtual reality tours, remote social nutrition and drinks are current and sustainable applications
that have managed to support and temporarily replace the traditional experience of gastronomic
tourism (Garibaldi & Pozzi, 2020, pp. 35). Milwood et al. (2021), claim that the online reaction
of tourism-related culinary services providers has encountered a major external disturbance.

Hypotheses have been set on the basis of the given literature and research issues;

H1: Factor 1 (ATT-guest ratio) and Factor 2 (FQ-food quality), significantly predict total gastro
quality (TGQ) in rural households in Vojvodina.

H2: Gender acts as a moderator in the relationship between ATT, FQ and TGQ.

Methodology
Sample and Measurement procedure

The authors of the paper conducted a survey on a total sample of 225 respondents in rural
households in Vojvodina, during the period from October to December 2021. Exploratory Factor
Analysis (EFA) was used to process the data to determine the number of factors or group all
items into an appropriate number of factors and confirmed the reliability of the questionnaire.
First, by exploratory factor analysis, it was determined that all items belong to exactly two factors
by their saturation (ATT and FQ). Then the reliability of the questionnaire was determined by
the Cronbach's alpha method, where it can be seen from the data below that all factors have a
very high reliability: Factor 1 (ATT) with Cronbach's alpha a = 0.877, and Factor 2 (FQ) with
Cronbach's alpha a. = 0.82 . After exploratory factor analysis, the authors approached the analysis
of moderation, in order to determine the extent to which a statistically significant gender has a
moderating role in the relationship between the two factors and total gastro quality (TGQ).
Moderation for two factors was performed individually, and statistical data and graphs were
presented. Moderation was carried out through the software SPSS 26.00, Process.spss version
4.0. Otherwise Process. spss macro, by Andrew Hayes (Hayes, 2013) allows testing and
presentation of complex models and moderation between variables. The analysis of moderation
answers the question of when, for whom and under what conditions the predictor more (or less)
predicts the criterion (Baron & Kenny, 1986; Fairchild & MacKinnon, 2009) the correlation
between the two main variables changes, as a function of the level moderator. Moderation is, in
fact, the inclusion of predictors in regression analysis, where the product between the centralized
values of the first main variable and the moderator (hence their interaction) is also one of the
predictors. Moderator is a variable that affects the strength of the relationship between predictors
and criteria and which represents nothing but an interaction in which the effect of one variable
depends on the level of another (Baron & Kenny, 1986).

Results and discussion

Of the total number of respondents, 52.4% are women and 47.6% are men as guests of rural
gastro restaurants. A total of 23.4% are aged between 20 and 35, followed by 42% between 36
and 50, and 34.6% over 51. Of all respondents, 18.9% have completed high school, followed by
72.8% with a university degree, and 8.3% with a PhD degree. A total of 29.9% have a monthly
salary below 300 euros, 50.2% from 300 to 700 euros, and only 19.9% above 700 euros. After
promax rotation with Kaiser normalization on two components, a factor structure matrix was
obtained. The suitability of the correlation matrix for factor analysis can be examined using the
KeiserMeyer-Olkin test (KMO) and the Bartlett test. The KMO value must be above 0.5 for the
correlation matrix to be suitable for factorization. The values of the KMO and Bartlett's Test
justify further factor analysis.

Table 1. KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .891
Bartlett's Test of Sphericity | Approx. Chi-Square 4167.001
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The goal of exploratory factor analysis was to reduce a large number of manifest variables to as
few factors as possible. In this case, two factors were obtained: Attitude towards the guest - ATT
(Consumer requirements met, Quality of service to the guest achieved, Help is always available,
All problems are solved immediately, Guest in the first place, Expected return to each guest
fulfilled, The hosts are always hospitable, The hosts do the job properly, The hosts provide all
the information), I factor Food Quality - FQ (Quality gastronomic offer, Organic garden food,
Fresh food, Achieved sensory food quality, HACCP standards are followed, Hygiene achieved,
Homemade food is provided, Homemade drinks are provided, The traditional way of preparing
food, Preparing food on the spot, Gastro product with a designation of origin, Tasting of local

products possible).

Table 2 shows the percentage variance of items on both factors. If the loads are in the range of £
0.30 to + 0.40, then they meet the minimum requirements for participation in the interpretation
of a given data structure. Also, the eigen value of sea items (the amount of variance explained
by one factor) should be greater than one.

Table 2. Total Variance Explained

Rotation
Sums of
Squared
Initial Eigenvalues Extraction Sums of Squared Loadings Loadings®

Component Total % of Variance Cumulative % Total % of Variance Cumulative % Total

1 4.771 22.721 22.721 4.771 22.721 22.721 4.735

2 4.002 19.055 41.776 4.002 19.055 41.776 4.056

3 3.096 14.741 56.517

4 2.370 11.285 67.802

5 1.381 6.575 74.378

6 1.191 5.672 80.050

7 .959 4.567 84.617

8 .745 3.546 88.163

9 S11 2.435 90.599

10 400 1.903 92.502

11 276 1.314 93.815

12 .240 1.144 94.959

13 202 .960 95.919

14 178 .850 96.769

15 151 719 97.488

16 125 .597 98.084

17 111 .528 98.612

18 .097 462 99.074

19 .079 379 99.453

20 .062 297 99.750
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21 .052 .250 100.000

Extraction Method: Principal Component Analysis.

Factor loading indicates the relative importance of each characteristic in defining the factor. It is
actually the correlation coefficient between each characteristic (variable, question) and the factor
itself. The higher the correlation, the better the given characteristic describes the factor. Namely,
the first two factors had a significant saturation of items on the factors, while the others had a
characteristic root less than 1. The first factor showed the highest saturation with a factor of
22.72%, while the second factor had a saturation of 19.05%. If we extract these two factors, they
together will explain 41.77% of the variance. After determining the number of factors, the
authors approached the application of the model Process.spss, 4.0, macros. The aim was to
determine the moderator role of gender, observing the influence of both factors on the output
variable total gastro quality (TGQ).

Table 3. The moderating role of gender in the relationship between TGQ and FQ

Model : 1
Y - TGQ (Total gastro quality)

X FQ (Food quality)
W : Gender (Mediator)
Sample
Size: 225

FEEAEEAETEIAAAEIAAAEAAXAEAXAAXAAXTXAAXTAAXTEAAXAXAAXAXAAXAAAAAXAXAAXATAAIAXAAXITXAAXATXAAXTXAAXAXAXhAddhikx

*khkkk

OUTCOME VARIABLE:
TGQ (Total Gastro Quality)

Model Summary

R R-sq MSE F dfl af2
p
-89 .80 .01 296.50 3.00 221.00
.00
Model
coeff se t p LLCI
ULCI
constant -.14 .12 -1.16 .25 -.39
.10
FQ 1.13 .08 14.90 .00 .98
1.28
Gender .55 .09 6.18 .00 .37
.72
Int 1 -.31 .05 -5.72 .00 -.41
-.20
Test(s) of highest order unconditional interaction(s):
R2-chng F dfl df2 p
X*W .03 32.71 1.00 221.00 .00

Conditional effects of the focal predictor at values of the
moderator(s):

Gender Effect se t p LLCI
ULCI
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1.00 .82 .03 26.59 -00 .76

-88
2.00 .52 .04 11.79 .00 .43

.60

It is noticed that there is statistical significance in the moderator role of gender (p = 0.00), and
that the percentage of explained variance is 80%. The given model through Table 3 shows the
importance of food quality in predicting the total gastro quality, and the influence of gender, as
well as their significant interaction (p = 0.00). Using this macro Process.spss, we found that:
gender moderates the ratio of food quality and total gastronomic supply (R? = .03, F (1,221) =
32.71, p = 0.00. Both values, lower and upper confidence interval, LLCI and ULCI, do not imply
a value of 0, so the influence of gender is such that the data show that both men and women have
a significant influence on predicting the quality of gastronomic offer, with the values indicating
that women show greater importance, women indicate more prediction of total quality.

Graph 1. The moderator role of gender in the relationship between FQ (food quality) and TGQ
(total gastro quality)

A ngder
/ m 1.00
O

/GY 1.00

190 i A ~.200

/ 1.20: A2 Linear = 1 000

s 2.20; R Linear =1000

200

180

170 / 044087

TGQ

160 —%

150

140

1.20 140 160 130 200

FQ

Source: authors research

Graph 1 gives us an insight into the significance of the slope of regression rights in predicting
total quality in relation to gender. There is talk of an upward trajectory. It can be noticed in both
men and women that the more they assess that the quality of food is good, and the more they
predict the total quality.

Table 5. The moderating role of gender in the relationship between TGQ and ATT
Model : 1

Y - TGQ (Total gastro quality)

X - ATT (Attitude towards tourist)

W : Gender (Mediator)
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Sample
Size: 225

*kh*kk

OUTCOME VARIABLE:

TGQ
Model Summary
R R-sq MSE F dfl af2
p
.86 .74 .02 208.79 3.00 221.00
.00
Model
coeff se t p LLCI
ULCI
constant -.27 .20 -1.31 219 -.67
.14
ATT 1.06 11 9.99 .00 .85
1.27
Gender 51 .17 2.95 .00 .17
.84
Int 1 -.26 .09 -2.94 .00 -.43
-.09
Test(s) of highest order unconditional interaction(s):
R2-chng F dfl df2 p
X*W .01 8.65 1.00 221.00 .00
Gender Effect se t p LLCI
ULCI
1.00 .80 .03 23.42 .00 .73
.87
2.00 .54 .08 6.69 .00 .38
.70

ATT statistically significantly predicts TGQ (p = 0.00). Gender plays a significant moderating
role in the interaction of ATT and TGQ, which can be seen from the given values of p = 0.00.
Their interaction is also very significant. Using this macro, we found that: gender moderates the
relationship between ATT (guest ratio) and TGQ (total gastronomic offer), which shows the
values: R?=.03, F (1,221) = 32.71, p = 0.00. Both values, lower and upper confidence interval,
LLCI and ULCI do not imply a value of 0, and significant moderation is also studied here. The
influence of gender is such that the data show that both men and women have a significant
positive impact on predicting the quality of gastronomic offer, with the values indicating that
women show a greater tendency to predict TGQ.

Graph 2. Moderator role of gender in the relationship between ATT (Attitude towards guest) and
TGQ (total gastro quality)
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Graph 2 shows the ascending path of the curve, where it is observed in both men and women that
the more, they evaluate the attitude towards the guest positively, the more they predict the total
gastro quality.

Conclusion

During the COVID-19 pandemic in the world and in Serbia, the most affected are tourism and
catering companies, and this includes rural households that provide accommodation and food to
visitors. However, in that period, tourism was reoriented mainly to domestic destinations, where
rural households made a profit of over 80%. At one time they were even closed completely,
which led to the collapse of this activity. Due to the corona virus pandemic, which caused the
cancellation of many arrangements, about 4,000 tourist workers lost their jobs (Cvijanovic et al.,
2021). The tourism industry has been hit hard by suffering a drop in revenue of about $ 460
billion globally, in the first half of 2020 alone. As many could not leave the country, due to
limited movement and regulations of other countries, and due to the fear of infection, they turned
to the tourist potentials offered by Serbia. The season of rural tourism did not start in June as
usual, but in March, with the first announcements of limited movement and closing of borders.
All the restrictions on movement brought about by the pandemic have had a very negative impact
on the hospitality industry in the past two years, despite the help of the state for some time. The
authors of the paper tried to determine the influence of certain factors on the prediction of total
gastro quality during COVID-19. The aim was also to determine the moderating power of gender,
in relation to the two obtained factors and total gastro quality. The survey was conducted in rural
households in Vojvodina in the period 2021, on a total sample of 225 respondents. Out of the
total number of questions from the questionnaire, after fulfilling the conditions, two factors are
obtained by exploratory factor analysis: the attitude towards the guest and the quality of the food.
After that, macro Process.spss, version 4.0 was used to determine moderation. The results
indicate the influence of both sexes in the moderation of determining the relationship between
the two factors and the total gastro quality of TGQ. The initial hypotheses were confirmed that
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the given factors can predict the total gastro quality, and that gender plays the role of moderator
in the relationship between ATT, FQ and TGQ.

The research has a wide social, economic and scientific significance, and can be part of a broader
and much more significant research on the development of the gastronomic offer in rural
households in Serbia. Based on the obtained results, it is possible to determine the main factors
in the development of rural gastronomic offer, and the power of their prediction. Also, it is
possible to identify the main Greek and stagnation in development, and devise strategic measures
in the future development of rural gastronomic products.

References

1.

10.

11.

12.

13.

14.

15.

Ammar, A. Brach, M. Trabelsi, K. Chtourou, H. Boukhris, O. Masmoudi, L. Bouaziz, B.Bentlage,
E. How, D. Ahmed, M. et al. (2020). Effects of COVID-19 Home Confinement on Eating Behaviour
and Physical Activity: Results of the ECLB-COVID19 International Online Survey. Nutrients, 12,
1583

Anzai, A., Kobayashi, T., Linton, N. M., Kinoshita, R., & Hayashi, K. (2020). Assessing the impact
of reduced travel on exportation dynamics of novel Coronavirus infection (COVID-19). Journal of
Clinical Medicine, 9(2), 1-9.

Baron, R. M., & Kenny, D. A. (1986). The moderator-mediator variable distinction in social
psychological research: Conceptual, strategic, and statistical considerations. Journal of personality
and social psychology, 51(6), 1173—-1182.

Blesi¢,l.,, Petrovi¢, M., Gaji¢,T., Tretiakova, T., Vujic¢i¢, M., & Julia Syromiatnikova (2021).
Application of the analytic hierarchy process in the selection of traditional food criteria in Vojvodina
(Serbia). Journal of Ethnic Foods (2021) 8:20

Bouarar, A.C., Mouloudj, K., & Mouloudj, S. (2020). The impact ofcoronavirus on tourism sector -
an analytical study. Journal of Economics and Management, Vol. 20, No. 1, pp. 323-335.

Cao, W, Fang, Z., Hou, G., Han, M., Xu, X., Dong, J., & Zheng, J.(2020).The psychological impact
of the COVID-19 epidemic on college students in China. Psychiatry Research, 281, pp. 1-5.
Cvijanovi¢, V. D., Gaji¢, T., & Cvijanovi¢, P. D. (2021). Achieving the Complete Quality of the
Ruraln Gastronomy in Vojvodina. International Yearbook, Faculty of Security, Skoplje, pp. 43-53
Gaji¢, T., Popov Ralji¢, J., Cerovié, S., Aleksié, M. & Sikimi¢, V. (2021a). ATITUDE OF
EMPLOYEES ON THE APPLICATION AND SIGNIFICANCE OF HACCP SYSTEM IN RURAL
TOURIST HOUSEHOLDS IN SERBIA DURING COVID-19. Economics of Agriculture, 4/2021,
929-945

12. Gaji¢, T., Ralji¢ Popov, J., Aleksi¢, M., Blesi¢ , 1., Vukoli¢, D., Petrovi¢, M.D., Yakovenko,
N.V., & Sikimi¢, V. (2021b). Creating Opportunities for the Development of Craft Beer Tourism in
Serbia as a New Form of Sustainable Tourism. Sustainability, 13(16), pp.1-22, 8730

Gaji¢, T., Petrovi¢, D.M., Blesié, 1., Radovanovi¢, M., & Syromjatnikowa, J. (2021¢c). THE POWER
OF FEARS IN THE TRAVEL DECISIONS: COVID-19 VS. LACK OF MONEY, Journal of
Tourism Futures, Emerald Publishing Printed, pp.1-22.

Garibaldi, R., & Pozzi, A. (2020). GASTRONOMY TOURISM AND COVID-19:
TECHNOLOGIES FOR OVERCOMING CURRENT AND FUTURE RESTRICTIONS. In book:
TOURISM FACING A PANDEMIC: FROM CRISIS TO RECOVERYPublisher: Universita degli
Studi di Bergamo

Hair, J., Black, W., Babin, B., & Anderson, R. (2010). Multivariate Data Analysis - A Global
Perspective. New Jersey: Pearsib. Manly, B. F. (2005). Multivariate Statistical Methods - A primer
(3rd Edition izd.). New York: Chapman & Hall/CRC. Myers, J. H., & Mullet, G. M. (2003).
Managerial Applications of Multivariate Analysis in Marketing. Chicago: American Marketing
Association.

Hayes, A. F. (2013). Introduction to mediation, moderation, and conditional process analysis: A
regression-based approach. Ney York: Guilford Press.

Jafari, K., Ozduran, A. & Saydam, M.B. (2021). Hospitality and tourism industry amid COVID-19
pandemic: voices from small Mediterranean town. International Hospitality Review, Emerald
Publishing Limited, 2516-8142, DOI 10.1108/THR-07-2021-0054

Wang, Y.; Wang, J.; Wang, X.; Xin, X. COVID-19, supply chain disruption and China’s hog market:
A dynamic analysis. China Agric. Econ. Rev. 2020



[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

16.

17.

18.

19.

20.

21.

22.

23.

24.

Robinson, E. Gillespie, S.M. Jones, A. (2020). Weight-related lifestyle behaviors and the COVID
crisis: An online survey study of UK adults during social lockdown. Obes. Sci. Pract. 2020, 6, 735—
740

Tian, X. Zhou, Y. & Wang, H. (2022). The Impact of COVID-19 on Food Consumption and Dietary
Quality of Rural Households in China. Foods, 11, 510.

Erokhin, V., & Gao, T. (2020). Impacts of COVID-19 on trade and economic aspects of food
security: Evidence from 45 developing countries. International Journal of Environmental Research
and Public Health, 17(16), 1-28.

Falkendal, T.(2021). Grain export restrictions during COVID-19 risk food insecurity in many low-
and middle-income countries. Nat. Food, 2, 11-14

Fountain, J. (2021). The future of food tourism in a post-COVID-19 world: insights from New
Zealand. Journal of Tourism Futures, Vol. ahead-of-print No. ahead-of-print.

Kock, F., Nerfelt, A., Josiassen, A., Assaf, A. G., & Tsionas, M. G. (2020). Understanding the
COVID-19 Tourist Psyche: The Evolutionary Tourism Paradigm. Annals of Tourism Research
85:103053.

Milwood, Pauline A. & Crick, Anne P. (2021). Culinary tourism and post-pandemic travel:
Ecosystem responses to an external shock PDF Logo. Journal of Tourism, Heritage & Services
Marketing, 7, 1, 23-32.

Santos Del Valle, A. (2020). The tourism industry and the impact of COVID-19 scenarios and
proposals. Global Journey Consulting, pp.1-34.

Yuliari, G., Riyadi, B., Perdana, P. (2020). Development of gastronomic tourism as a tourist
attraction during the COVID-19 pandemic in the Exsurakarta residency.Palarch’s Journal Of
Archaeology Of Egypt/Egyptology 17(8), 768-778.



[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

UDK 658.89:159.947.5]:640.43:303.72(497.7)
DOI https://www.doi.org/10.46763/YFNTS2251178p

IMPACT OF CUSTOMER SATISFACTION ON CUSTOMER
LOYALTY IN A RESTAURANT

Dushica Popova!, Natasha Miteva?

'Dushica Popova, PhD, Assistant, Faculty of Tourism and Business Logistics, University
"Goce Delchev"”, Shtip, R. North Macedonia, dusica.saneva@ugd.edu.mk

’Natasha Miteva, PhD, Assistant professor, Faculty of Tourism and Business Logistics,
University "Goce Delchev", Shtip, R. North Macedonia, natasa.miteva@ugd.edu.mk

Abstract

This paper examines the impact of customer satisfaction on their loyalty. Furthermore, the
purpose of this paper is to define the appropriate attributes that define customer satisfaction and
loyalty and determine the impact of satisfaction on customer loyalty of restaurant services. The
application of structural equation modelling confirmed a statistically significant relationship and
a direct impact of satisfaction on the loyalty of service users. To do so, 163 completed
questionnaires were statistically processed. Satisfaction was measured by three attributes, and
loyalty by two attributes. The validity of the questionnaire was confirmed with a value of
Cronbach alfa coefficient of 0.89. Composite confidence (CR) is greater than 0.6 and average
variability (AVE) is greater than 0.6 for all latent variables (constructors) ("satisfaction" and
"loyalty"). Also, the suitability of the structural equation model was confirmed by Fit Statistic
Results: Goodness-of-fit Index (GFI), Adjusted Goodness-of-fit Index (AGFI), Standardized
Root Mean Square Residual (SRMR), Root Mean Square Error of Approximation (RMSEA),
Comparative Fit Index (CFI) and Normed Fit Index (NFI), Tucker-Lewis Index (TLI). This
model can measure, monitor, and improve customer satisfaction from restaurant service, as well
as their loyalty.

Key words: satisfaction, loyalty, restaurant, SEM

Introduction
Customer Satisfaction

Customer satisfaction is a very essential topic for both researchers and managers in the service
industries, as high levels of satisfaction create long-term customer retention and long-term
competitiveness [1]. The feeling of fulfilling inner desires is called pleasure [2]. It is necessary
to study consumers, to analyse their behaviour, to see what services they prefer, how and when
they use them and to measure their satisfaction with the service received. Consumer satisfaction
brings many benefits. Satisfaction increases customer loyalty, and it depends on the way the
service is delivered. Satisfaction is the consumer's complete attitude toward the service provider
or an emotional reaction to the difference between what consumers expect and what they receive,
in terms of meeting their needs, goals or desires [3]. Customer satisfaction is one of the basic
principles of the ISO 9001: 2015 standard: "The organization depends on its customers and
therefore must understand their current and future needs, must meet their requirements and strive
to exceed their expectations." [4].

Customer satisfaction plays a key role in the success of an organization and is a basic principle
of customer relationship management used by the marketers to attract and retain service users
[5]. Satisfaction also has a social dimension, given that it significantly depends on the opinion of
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other people, the interaction they have with other service users, as well as the trust in the service
provider [6, 7].
Customer Loyalty

The customer's loyalty is the result of his continuous positive emotional experience, satisfaction
based on physical attributes and the perceived value of the product or service. For the consumer,
loyalty is a positive attitude and behaviour that is related to their return visit or future purchase.
The customer's loyalty can usually be said to be a consequence of all the experiences he has with
the service provider or product [8-9]. Consumer loyalty positively affects the market and
economic performance of the organization. In fact, customer loyalty is a link between their
attitude, re-use of a service or product, and financial performance [10, 11].

As a result of numerous studies, it has been found that employee loyalty, quality of service and
customer satisfaction have a positive effect on customer loyalty [12]. Also, the financial growth
in the service industries depends on the ability to retain its regular customers more easily
compared to gaining new customers. Good managers need to know that the way to grow their
organization is through customers, and not only by attracting new customers, but also by
retaining existing ones. They need to motivate their customers to spend more and recommend
their services and products to third parties. Customer loyalty is formed only when he and the
organization have and develop mutual trust in each other. When this mutual trust develops, the
organization will be ready to guarantee the quality of their service and the customer will be ready
to buy from it more often. In addition, most researchers use the word desire, which suggests that
user loyalty cannot be enforced [14, 15].

Therefore, it is increasingly important for every service industry to build original relationships
with the customers of their services, in order to retain loyal customers who will bring long-term
profits and create a competitive advantage over others.

Conceptual model

Users of services, consumers, are an interesting large group on which the business result of the
organization largely depends. They determine the realized volume of sales and profit with their
behaviour and decision-making in the buying process. [16]. Customer satisfaction has a direct
effect on their loyalty [17, 18]. In order for a customer to be loyal to a particular service or
product, the organization must create a service or product that will meet the needs of the users
and encourage them to come back again and again. If the product or service meets the needs and
demand of the customer, he will become satisfied and will be turned into a loyal customer.
Service users are the driving force for the profitable growth of the organization and a satisfied
and loyal customer lead to greater profitability [19].

According to the above, the following hypothesis is set: Satisfaction has a direct and significant
impact on the loyalty of service users.

The following figure shows the conceptual framework of the study.

Item
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Customer
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Customer
Satisfactio
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Figure 1. Conceptual framework
Methodology of research

The research was conducted in several restaurants in R. N. Macedonia and 163 questionnaires
were processed. The satisfaction of the service users as well as their loyalty to the restaurants are
measured as one-dimensional concepts that are presented with 5 claims (items). Out of that, 3
claims were for measuring satisfaction and how satisfied they are with the approach of the
restaurant employees, the service and the time spent in the restaurant, and 2 claims for measuring
loyalty, i.e., whether they would recommend the restaurant to relatives or friends and do they
plan to visit the same restaurant again [18]. A Likert scale of five values, ranging from 1 to 5
("strongly disagree = 1" to "strongly agree = 5") was used to rate claims of satisfaction and
loyalty. The reliability of the questionnaire was confirmed by the Cronbach alfa coefficient. The
relationship between the satisfaction and loyalty of service users and the confirmation of the
hypothesis set out in this paper has been tested by applying structural equation modelling.
Internal Consistency and Convergent Reliability is confirmed by Average Variance Extracted
(AVE) and Composite Reliability (CR). The data were statistically processed with software
package SPSS version 19 and SPSS Amos version 22.

Data analysis and results

Table 1 shows the results of a descriptive analysis of restaurant customer satisfaction and loyalty.
The mean values and standard deviations of the satisfaction and loyalty of the service users are
shown.

The average value of satisfaction is 4,462 which shows a high level of customer satisfaction.
Also, the average value of customer loyalty is 4,267 which also indicates a high level of customer
loyalty. By applying the ANOVA analysis of the regression equations, the cumulative effect is
significant, ie the model is adequate, because F = 30,422 at the significance level of p = 0.000
[20].

Table 1. Coefficient of internal consistency of grouping of items

Constructs Items Mean Standard F Sig
Deviation
Satisfaction Employee access 4423 0,874 30,422 0,000
Service 4,448 0,810
Time spent 4,515 0,804
Total: 4,462
Loyalty Recommendation 4,429 0,816
of others
Frequent visit 4,104 0,960
Total: 4,267

The Cronbach alfa coefficient of internal consistency of grouping of items in the questionnaire
in the constructor’s satisfaction and loyalty confirms the reliability (Reliability). The value of the
Cronbach alfa coefficient should be greater than 0.6 and is a good opportunity to model the
survey results for the surveyed population [21].

Table 2. Coefficient of internal consistency of grouping of items

Items Constructs Cronbach alfa Cronbach alfa
test test
for constructs
Employee access Satisfaction 0,87

Service 0,89
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Time spent
Recommendation of others Loyalty 0,79
Frequent visit

Based on the obtained values for Cronbach alfa coefficient for internal consistency of data
grouping from 0.87 and 0.79 shown in Table 2, the reliability of the questionnaire, i.e., the
correctness of the formed constructs within it, as well as the validity of the model for
measurement with Cronbach alfa coefficient of 0.89 for the overall structure of the model.

Internal Consistency and Convergent Reliability is confirmed by Average Variance Extracted
(AVE) and Composite Reliability (CR). According to the obtained values shown in Table 3 and
Table 4, all regression coefficients (P) are statistically significant (p <0.001), with a value above
0.7 [22, 23]. According to the values obtained for AVE, the construct "Satisfaction" with a value
of 0.7 and the construct "Loyalty" with a value of 0.66. Average Variance Extracted (AVE) is
acceptable when it is above 0.5 [24, 25]. The Composite Confidence (CR) for the Satisfaction
construct is 0.71 and for the Loyalty construct is 0.7. According to the obtained values, the
validity of the attributes is proved.

Table 3. Standardized regression coefficients for satisfaction dependence and loyalty ()

Attributes Latent variables p p
CS1 <emm Customer Satisfaction 0,937 *kok
CS2 <em- Customer Satisfaction 0,838 HAk
CS3 <emm Customer Satisfaction 0,727 *kok
CL1 <--- Customer Loyalty 0,905 koA
CL2 <--- Customer Loyalty 0.720 oAk

Note: Level of importance *** p<0,001

Table 4. Average Variability (AVE) and Composite Validity (CR) for Latitude and Loyalty

Variables
Attributes Latent variables AVE CR
CS1 <em- Customer
CS2 Lmm Satisfaction 0,7 0,71
CS3 <m-
CLI <--- Customer Loyalty
CL2 <em- 0,66 0,7

Structural equation modeling was used to determine the impact of the relationship between
service users' satisfaction and loyalty. Table 5 shows the fit statistics results. From the results the
small value of X2 / df and the excellent values for GFI, AGFI, CFI, NFI, TLI (> 0.9) and SRMR,
RMSEA (<0.08) it can be concluded that the model of structural equations shown in Figure 2 is
appropriate and the hypothesis set can be tested [26-29].

Table 5. Fit Statistic Results of the conceptual model
Xdf GFI AGFI SRMR RMSEA CFI NFI TLI

Obtained values = 3,252 0,956 0,846 0,029 0,074 0,968 0,96 0,93
Recommended <5,00 >0,90 @ >0,80 <0,08 <0,08 >0,95 >0,90 >0,90
values

Note: Goodness-of-fit Index (GFI), Adjusted Goodness-of-fit Index (AGFI), Standardized Root
Mean Square Residual (SRMR), Root Mean Square Error of Approximation (RMSEA),
Comparative Fit Index (CFI), Normed Fit Index (NFI), Tucker-Lewis Index (TLI)
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Figure 2. Conceptual model of the impact of satisfaction on loyalty
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The results shown in Table 5 and Table 6 indicate that the set hypothesis (satisfaction =>1oyalty)
is strongly supported by a statistically significant regression coefficient, B at the significance
level p <0.001 and satisfaction has a direct statistically significant impact on customer service
loyalty. B - 0.845). This confirms Hypothesis 1 that "satisfaction has a direct and significant
impact on the loyalty of service users".

Table 5. Standardized coefficient of regression (B ) for the dependence of satisfaction and
loyalty
p P Results

H: Customer Customer -
Loyalty = Satisfaction 0,845

Supported

Note: Level of importance *** p<0,001

Table 6. Direct influence f the latent variables
Customer Satisfaction Customer Loyalty

Customer Loyalty 0,845

Conclusion

The results of this research showed a significant impact of satisfaction on the loyalty of service
users, and a direct impact of satisfaction on customer service loyalty in restaurants too, i.e.,
confirmed the hypothesis set in this paper.

Customer satisfaction is the key to retaining existing and attracting new customers, if the
customer / buyer needs during service / purchase are not met he is less satisfied and it is assumed
that his (dissatisfaction) influences further decisions about it where, what and how he will buy,
ie use the service. If the product or service meets the needs and demand of the buyer / user, he
will become satisfied and will be a loyal user of the same. Increasing the level of satisfaction of
service users, increases the willingness of customers to share positive experiences for the service
provider and reduces customer dissatisfaction, which increases their loyalty to the organization.
Service users are a driving force for profitable growth, and loyal user leads to greater
profitability. The high level of satisfaction provides long-term financial results and a stronger
competitive position in the current dynamic environment. Employees should communicate with
the customers of their services reasonably and with the utmost care and professionalism in order
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to have satisfied and loyal customers. The results obtained from this research give directions to
the management for the satisfaction and loyalty of the customers of the services in the restaurants.
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Abstract

The development of congress tourism was conditioned by the development of civilization, which
aimed to gather an increasing number in various communities to spread knowledge and ideas and
transfer technology. The role of congress tourism in the organization of congress events as well
as in the choice of destination in the 21st century is an important factor in the development of
the tourism sector since this form of business tourism is very important for the professional
development of its participants and actors. . Also, due to the exchange of knowledge and
experiences at various congress events, the overall development of the economy and science.
Accordingly, the aim of this paper will be a two-step cluster analysis that will group countries
into clusters based on two indicators - The number of meetings and the number of participants
in meetings in 2019, according to the last updated data from ICAA. The lowest value of
Schwarz's Bayesian Criterion will reveal the number of clusters, while the average value by
clusters will determine the most dominant cluster of countries based on the mentioned indicators.

Keywords: Congress Tourism, Two-Step Cluster Analysis, Schwarz's Bayesian Criterion
Introduction

One of the special forms of tourism is congress tourism. For this type of tourism, the term MICE
is often used, which is synonymous with the congress industry. MICE is an acronym of English
words (Meetings, Incentives, Congresses & conventions, Exhibition & events) and according to
Gei¢ means a specific sub-form of tourism in which the main motive is not a vacation but the
active or passive participation of individuals in gatherings and events of a different character.
Rogers states that the convention industry is a young and dynamic industry that is growing and
maturing at a very fast rate. In his work, Rogers also points out as one of the biggest advantages
of congress tourism, is the creation of year-round employment as opposed to the seasonal jobs
that come with mass tourism. It, therefore, provides citizens with career development and not
just temporary jobs. In his work, Getz emphasizes the importance of increasing trade and
industrialization at the end of the 19th century for the development of congress tourism. He also
states that the first congress was held in Detroit, in the USA in 1896.

Lazo cites the combination of professional work and entertainment of participants as a specificity
of congress tourism and states that congress organizers have to satisfy professional problems at
the request of participants but to create opportunities to use various forms of recreation, leisure,
and entertainment as purely tourist motives. In their work, Swarbrooke and Horner pointed out
the origins of business tourism, which arose from the increase in trade and diversity among
communities. In the distant past, when agriculture was sufficiently developed in Africa, Asia,
and Europe, people began to trade in agricultural products, which led to an increase in
interpersonal trade, and people often traveled far to make exchanges.
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Literature Background

In congress tourism, the product is a destination with all the necessary services, ie it is the overall
impression of the destination for the organizers and participants of the congress. To enable
adequate satisfaction of congress participants in the form of added value created by this type of
tourism for the economy, it is necessary to form an adequate price which, in addition to the
registration fee for participation in the congress, must include other accompanying content. In
addition to the price element that affects the choice of destination, other factors/elements
influence the decision on the congress destination (Davidson and Rogers, 2006):

* Location

*  Previous experiences of the destination

* Capacity of congress facilities

* Availability of entities

*  Quality of services

* Facility staff

*  Food quality

*  Quality of congress facility services

*  Cleanliness of the facility.

On the other hand, for the participants of the congress event to be sure of their decision when
choosing a congress destination, they should have a list of questions prepared in advance that
will answer their requests. Consequently, some established doubts about the choice of congress
destination can be eliminated if an adequate plan for participation in the congress event is made.
Some of the questions that could be shortlisted are (Krugman and Wright, 2007):
* Does the destination supports the goals of the event?
o Is it attractive to event participants?
* Isitpolitically and economically stable?
*  Are there reasons for increased security measures?
*  Are participants from certain countries, ethnic or religious groups at greater risk than
other participants?
*  Are there airlines to major international destinations?
e Are there international airports near the destination?
* Are hotels and maintenance facilities adequate in terms of size, quality, and price of
services?
* Isthere adequate support from local service providers needed for the event in terms of
equipment and staff?
*  Are the climatic conditions favorable?
* Do the destination and its surroundings offer cultural and recreational activities?
*  Are there organizations in the destination that are in the area relevant to the event?
*  What are the customs regulations and procedures?
» Swarbrooke and Horner conclude that several factors affect the nature and type of all
of these destination elements, and these are:
»  The size of the destination in terms of geographical area and population size
* Population structure and nature of society in the destination
* The level of economic development and the state of the economy in the destination
» Infrastructure in the destination in terms of quantity and quality of the infrastructure
itself
*  The contribution that business tourism brings to the local economy compared to other
economic activities
*  The main types of business tourism that the destination attracts
* Government policy towards business tourism in the destination
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What percentage of business tourists come from abroad and/or richer countries and
cities

The question of ownership of hotels, and carriers (are they locals or owned by
foreigners?)

As the basic characteristics of congress tourism, Lucianovi¢ states:

The main motive of every tourist is to satisfy his recreational needs, while the main
motive of the congress tourist is to attend a meeting to discuss some issues of common
interest in a short time and one place. This is considered the only type of tourism that
combines work and leisure.

The system of organization in congress tourism uses all organizational forms used by
classical tourism such as transportation, accommodation, food, and various other
activities.

Consumption is higher in congress tourism than in other types of tourism and is
divided into the consumption of participants and consumption of organizers.
Tourism has a highly seasonal character and tourist spending is concentrated for a
shorter period, which causes several problems in the business of tourism companies.
Analyzes of trends in congress tourism show that climatic elements are one of the
factors when choosing a place to hold a meeting, but the main reason is only the
congress opportunities that the place provides.

There are tendencies to organize various exhibitions in addition to gatherings, for
which economic and trade organizations are especially interested, paying large sums
to the congress organizer for various stands or spaces. The reason for this lies in the
fact that the delegates of one set represent a selective market for certain products that
the company in question exhibits.

The safety of participants is one of the most important factors in organizing gatherings
and choosing destinations since we live in a time when different incidents occur every
day.

The political significance of congress tourism can be manifold. This importance is
reflected in the fact that it enables the participants of a gathering to get acquainted
with the host country, its social relations, political system, as well as economic and
social achievements.

Methodology

The data set in this research consists of two indicators which represent the last updated data for
congress tourism (Table 1)- The number of meetings per country and the Number of participants
in meetings per country for 2019. The top 20 countries will be clusterized into groups using a
two-step cluster analysis in IBM SPSS 26.0. Two-step cluster analysis creates subclusters using
hierarchical methods like the agglomerative approach. ,, The Two-Step cluster analysis is a hybrid
approach which first uses a distance measure to separate groups and then a probabilistic approach
(similar to latent class analysis) to choose the optimal subgroup model (Benassi et. al, 2020).

Table 1: Number of meetings and participants in meetings in 2019.

Number Number of
of Ran participant
Rank Country meeting K Country sin
sin meetings
2019 in 2019
1 SAD 934 1 SAD 357.137
2 Germany 714 2 Spain 348.728
3 France 595 3 Germany 252.688
4 Spain 578 4 France 251.097
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United 217.638

> Kingdom 567 5 Italy
United 215.929

° taly >0 6 Kingdom
! China 539 7 Japan 175.955
8 Japan 527 8 China 170.066
9 Netheszrland 156 9 Canada 168.102
(1) Portugal 342 10 Neth:rland 152.010
} Canada 336 11 Australia 132.957
; Australia 272 12 Portugal 130.186
: South 248 3 Austria 111783
3 Korea
! i South 109.075
4 Belgium 237 14 Ko
; Sweden 237 15 Sweden 84.455
é Austria 231 16 Denmark 82.662
; Sw1tzerlan 291 7 Argentine 31748
é Argentine 214 18 Mexico 79.945
é Poland 213 19 Thailand 74.603
(2) Brasil 209 20 Sw1tzerlan 74.522

Source: ICAA Statistics Report 2019: Country and City Rankings
http://www.iccaworld.org/dcps/doc.cfm?docid=2396

The Auto-clustering table summarizes the process by which the number of clusters is chosen.
The clustering criterion is computed for each potential number of clusters. Smaller values of the
BIC indicate better models, and in this situation, the "best" cluster solution has the smallest BIC.
A good solution will have a reasonably large Ratio of BIC Changes and a large Ratio of Distance
Measures. The number of clusters is automatically assigned by the authors. Accordingly, the best
number of clusters is 4, because this cluster solution represents the highest value for the Ratio of
Distance Measures and the lowest value of Swarz’s Bayesian Criterion (Table 2).

Table 2: Auto-Clustering

Auto-Clustering

Schwarz's The ratio of
Number of Bayesian BIC Ratio of Distance
2 BIC
Clusters Criterion Changes Changes Measures®
(BIC)

1 234.792

2 266.031 31.239 1.000 1.445
3 310.717 44.686 1.430 1.996
4 370.479 59.763 1.913 1.751
5 436.733 66.253 2.121 1.039
6 503.314 66.581 2.131 1.102
7 570.663 67.350 2.156 1.211
8 639.328 68.664 2.198 1.088
9 708.496 69.169 2.214 1.127
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10 | 778312 | 69.816 | 2.235 | 1.303

a. The changes are from the previous number of clusters in the table.

b. The ratios of changes are relative to the change for the two cluster solution.

c. The ratios of distance measures are based on the current number of clusters against the previous number of
clusters.

Source: Author’s calculation in IBM SPSS 26.0 based on available data

Similar to the scree plot, the graphically displayed change in BIC values indicates the existence
of four clusters which can be seen on the first “elbow” of the line chart.

Figure 1: Number of clusters

Auto-Clustering
BIC Change

60 1

40

Values

20

2 3 4 5 5 7 3 9 10

Number of Clusters
Source: Author’s calculation in IBM SPSS 26.0 based on available data

Based on the Cluster Distribution Table (Table 3), the structure of clusters by country can be
determined:

Table 3: Cluster Distribution

Cluster Distribution

o,
Countries Cluster N % O.f % of Total
Combined

SAD, Germany 1 2 25.0% 25.0%

UK, Japan,
Spain, France, 2 5 20.0% 20.0%
China

Portugal,
Canada,
Australia, 3 5 25.0% 25.0%
Netherlands,
Italy

Argentine,
Switzerland,
Sweden, South
Korea, Poland,
Brasil, Belgium,
Austria

4 8 30.0% 30.0%

Combined 20 100.0% 100.0%

Total 20 100.0%

Source: Author’s calculation in IBM SPSS 26.0 based on available data
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Results and discussion

The output of the Two-step cluster analysis shows the mean value of the mentioned indicators
by clusters. Based on the Mean column, it can be concluded that Cluster 1 has the highest mean
value of the mentioned indicators by clusters. Accordingly, countries belonging to other clusters
should follow the dominant cluster when they consider arranging congress tourism (Table 4).

Table 4: Clusters Mean

Centroids
Conferences Participants PPC 100

Std. Std. Std.

Mean Dev. Mean Dev. Mean Dev.
1 600.80 65.36 183.00 34.65 512.40 174.21
Cluster 2 293.00 64.91 141.25 6.13 523.75 157.89
3 209.60 24 .87 105.60 10.92 884.00 202.37
4 151.33 31.12 79.66 7.68 1529.3 248.05

Source: Author’s calculation in IBM SPSS 26.0 based on available data

The validity of the cluster analysis and the set model was proven through the Silhouette measure

of cohesion and separation (Figure 2) which is over 0.5 which is very good (green separation
part)

Figure 2: Two-step cluster quality measure

Cluster Quality

I I I
1.0 -05 0.0 05 1.0
Silhouette measure of cohesion and separation

Source: Author’s calculation in IBM SPSS 26.0 based on available data
In the following comparison diagram (Figure 3) of the mean values of the indicators individually

by clusters, it can be determined that the red cluster (Cluster 1) is the furthest from the mean
value within each box plot individually.

Figure 3: Cluster comparison chart by box plot
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Conclusion

When we talk about MICE, it is about the fact that organized events should be more than just
education or business opportunities but should create good for all communities globally. An
example is Copenhagen, which has become one of the cities with a highly developed congress
industry, thanks to continuous work on sustainability and the goal of becoming the first "carbon
neutral" city by 2025, which is being implemented quite successfully given that 70% of hotel
capacities have eco certificates. In 2022, a slight increase in the prices of hotel accommodation
and airline tickets is expected. One of the most important trends is considered to be the abolition
of the commission in hotel accommodation, followed by the abolition of the commission model
in the aviation industry. Event organizers take security as one of the most important factors. Thus,
each destination is assigned a "risk rating" that covers both health and safety issues. Some
companies deal with identifying such risks and they provide their clients with an assessment of
the situation before the trip so that they can decide whether the destination is suitable for their
event. The importance of safety in determining the destination of congress tourism as evidenced
by the fact that 48% of cases of change occur precisely for security reasons, 38% due to
destination risk assessment, and 36% due to natural disasters or extreme weather conditions. At
the time of the COVID-19 pandemic, the notion of security came to the fore. Some of the
prominent measures are: maintaining physical distance, determining the maximum number of
people on the premises, mandatory disinfection at the entrances to the premises, and prominent
notices to inform participants. Creating global meeting and event programs is a strategy that has
proven successful for many multinational organizations, and there are indications that this type
of centralized approach is becoming increasingly used among organizations around the world.
Just some of the benefits of global programs are cost control and optimization of MICE industry
activities in all markets. Another strong trend is “content that travels outside the conference
room.” There are many ways to use free time and companies try to devise as creative ways as
possible, with the aim that these short sessions result in a positive outcome in engagement and
inspiration. participants. The importance of mobile applications is evidenced by the fact that the
number has more than doubled since 2017. In addition to the growth in the number of
applications, the technological development of augmented reality (AR-Augmented Reality),
artificial intelligence (Artificial Intelligence), faster WiFi, and new 5G networks is also growing.
Today, mobile applications are used at more than 80% of all events, and on average three-
quarters of participants use them. Applications help participants in several ways: they speed up
the application process, guide participants through the exhibition space, and answer frequently
asked questions (most often using Al chatbots). The biggest benefit that event organizers have
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from applications is the collection of valuable data for marketing use to improve the experience

of participants.
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Ancrpakr

HctpaxxyBameTo BO OBOj TpPyA HMMa 3a IeNl COrIeAyBamke Ha MOMEHTalHaTa COCTOj0a H
MOTEHIIM]AIOT 32 KPEHPamkhe KBATMTETCH aBTCHTHYCH allapTMAHCKU MPOU3BoJ Bo Kpyiieso koj
YCIIENIHO K€ ce MPOMOBHpA Ha Ta3apoT MPEKy YHAIpeayBamke Ha JENOBHUTE MPOIECH BO
anapTMaHCKOTO padoTeme. [Ipeky ucTpakyBame, aHalu3a M WHTEpIIpeTalja Ha JOOMEHUTE
pesyiraTure Tpeba Ja ce MOKaXe KBAJIUTETOT Ha YCIYTUTE KOj Ce HyIW BO TYpHUCTHUKHTE
anmapTMaHH, MPEKy MEPEre Ha 3a0BOJICTBOTO HA TOCTUTE OJf YCIYTHTE KOU T'M J00MBaaT BO
anapTMaHckuTe oOjektH. Ha TakoB HaumH ce moOuBa jacHa W OO0jeKTHBHA CIHMKa 3a
MOMEHTaJHaTa CcOCToj0a 3a KBAIMTETOT BO amapTMaHCKUTe o0jekTu Bo PemyOmmka CeBepHa
MakenoHuja, co moceOeH aKIEeHT BO pypaiHa IUIAHHHCKA CPEINHA.

JloOuenuTte pe3yiaTaTH MOXeE Jla C€ KOPUCTAT 3a KpeHparme Ha MOJICIH 3a YHalpelyBame Ha
JIEIIOBHUTE MPOIECH, CE CO IEJT Ja C€ OCTBAPAT IITO € MOYXKHO TIOBUCOKH JICTIOBHH PE3YJITAaTH HA
3aJI0BOJICTBO Ha CHTE 3aMHTEPECHPAaHU CTPAaHHU.

Knyunu 360poeu: menaymenm, Keaiumen, anapmmancku npou3eoo, busHuc, yHanpedysarse.
BoBen

TypuctuukuTe amapTMaHd KOM ce€ IpeAMET Ha OBa UCTpaxyBamwe, AmaprmMaHoT Kpuctu u
Clarina All Seasons Rooms & Apartments ce co Jjokamuja Bo rTpagor Kpymero, P.C.
Makenonuja. Anaprmad Kpuctu e otBoper Bo 2009 roguna xako uzaeja 3a Man GaMuidjapeH
om3nmnc. CmecryBauknoT kamanuteT Clarina All Seasons Rooms & Apartments e ocHOBaH BO
2021 roauHa Kako pe3yJiTaT Ha MO3UTUBHUTE PE3YJITATH KOU T'd MOKaxka anmapTMaHoT KpucTtu Bo
W3MHUHATUTE TOJMHHU O] acleKT Ha (MHAHCHCKa KOHCTPYKIHja, pa3paboTeHara cTpaTeruja 3a
npuaoOvBamke Ha TOCTHTE KAaKO M BHCOK PEJTHHI JOOMEH OJ CTpaHa Ha TOCTHTE KOH
mpecrojyBaje Bo Hero. bapameTo ol cTpaHa Ha TOCTHUTE 3a “JIerio mryc” u “AmapTMaH ryc”
ja TeHepupaa M Hjejara 3a co3JaBame Ha HOB, MOJIEPEH U ITOTOJIEM CMECTYBauKH KalaluTeT BO
KOj TpMKaTa 3a TOCTHTE, HUBHHUTE MOTPeOU 1 Oapama ke OMIaT UMIepaTuB.

Co co3maBameTo Ha HOBHOT cMecTyBauku kKamaruTet Clarina All Seasons Rooms & Apartments,
anaptMaH Kpuctu craHa cocTaBeH [es1 NpeKy pealu3aluja Ha HAejaTa 3a CO3/aBambe
CMECTYBa4YKH KaIlallUTET KOj K& Cce HACOYM KOH HCIIONHYBame Ha KelnOuTe W moTpeduTe Ha
KJIMEHTHUTE, HO ¥ HAAMHUHYBaKkE Ha UCTUTE CO MOCTUTHYBAHE BUCOK CTEIIEH Ha 33J0BOJICTBO.
KpymeBo, rpagoT BO KOj Ce H3ITpaJeHd OBHUE CMECTYBAYKH KalalUTeTH € IPajoT Ha
HekoramHara Kpymescka PemyOmnuka, rpaj koj ce Haora Ha 1.350 MeTpu HaIMOpCKa BUCOYHHA,
a CO TOa MpeTCTaByBa EAMHCTBEHUOT IUIAHMHCKHU Tpall BO MakenoHHja, HO U HajBUCOKHOT Tpaj
Ha bankanor. I'paxg xoj m300mIyBa CO 3€JE€HUIO, TYCTH OOPOBU LIyMH, MECTO 32 COBPILEHH
IPOIIETKH BO IPHUPOAA U OETCTBO OXA TOJEMUTE I'PAaJCKH CPEIMHH KOU CO 3arafieHocTa To
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HapyIIyBaaT 3/IpaBjeTo Ha YOBEKOT. Bo cpeaumrero Ha rpagot Kpymeso e yapmujara. Bo Hea
Y KOH Hea O] CUTE CTPaHH Cce clieBaaT CTPMHH, TECHH MaaJICKu cokanu. I'pagot Kpymeso e 6orat
CO CTapu CakpaJHH OOjeKTH Mery KOM M LPKBH M MaHAaCTHpPH, a BO HHUB C€ 3adyBaHH
UCKJIyYUTETIHO PETKU MKOHOCTACH, IpBOpE3H, (pecku u MKOHU. bpojHUTE My3ew, rajepuu u
cnomenuy on Kpymeso mpasat ['pan-Mysej, a Kpymesckata Pemmy6auka (2-12 Asryct 1903
r.) ro npasu I'pag-Bocranuk, Ouzaejku Toa € HajBa)KHHOT MOMEHT Ha HCTOPHCKOTO MUHATO Ha
Makemonwuja.

JlutepatypHa o0padoTka

Typu3MOoT WMa IIUPOKO OIIITECTBEHO, MOJUTHYKO W EKOHOMCKO 3Hauermhe M BIIHjaHHE.
OCHOBHHTE MOTHBH Ha TYPUCTHYKHTE MaTyBama BO PAMKUTE Ha peKpeallyjara ce MOBP3aHHd CO
xKendara J1a ce 3armo3Hae KyJITypHOTO U HCTOPHCKOTO HACIEACTBO BO OJIPEICHH 3€MjU U PETHOHH.
PypamHnoT Typu3am Kako rpaHka Ha TYpH3MOT € HacOUYeH KOH HigjaTa Jla UM ce obe3bemu Ha
TOCTUTE €IHa TEpCOHANIM3UpaHa yCIyra, Jda UM ce Npubmmkar (U3MYKUTE U YOBECUKH
KapaKTePHUCTHKH Ha PyPaJTHOTO MoJpayje, a PUTOoa Aa UM C€ OBO3MOIKH IIITO € MOKHO MTOTOJIEMO
YYECTBO BO TPAJAWLIHOHATHUTE aKTHMBHOCTM M HAUYMHOT Ha KMBOT HA JIOKATHOTO HaceJeHHUe
(Cerovic, 2003; I1anos, 2004).

Hajuecto xopucten merox 3a n300p Ha JeCTHHaNWja Kaj TYPHCTOT € NpedapyBame U
pesepBupame Ha MuTepHeT (John, & J, 2003; Goeldner & Ritchie, 2009). Tpenzot ox Han 50 %
pesepBanmy Ha VIHTEpHET KOH HAjTIO3HATUTE CBETCKU TYPUCTHUKHU JECTUHAIIMH jaCHO YKa)yBa
JleKa TOMUHAIMjaTa Ha HOBUTE TEXHOJOTHH CEPHO3HO BIIHjae HAa TPAAWIINOHATHUTE HAYMHA Ha
npojax0a Ha TYPUCTUIKHUTE IIPOU3BOIN U YCIYTH.

I'enepanHaTa ciMKa Ha KBAIUTETEH YTOCTUTENICKH 00jEKT € TpeJI ¢€ YCIIyTUTe KO TOj TH HYIH,
KBaJMUTETOT HAa MCTHTE, HO U YOBEUKUOT (DaKTOp KOj IUTO TH JaBa M CEPBHpA THE YCIYTU BO
camuoT 00jekT. He cMmee 1a ce 3a00paBu JieKa yTOCTUTEIICTBOTO MPETCTaByBa YCIyKHa AEjHOCT,
a yciyrara ja 1aBa Y0BEUKHOT (hakTop.

TormnuHaaTa Ha efeH 00jeKT He ja JaBa caMaTa KOHCTPYKIIMja M OMPEMEHOCTa Ha MCTHOT, HO
Iylrata Ha TOj OOJeKT - YOBEUKHOT (hakTop, BpabOTEHHUTE CO HHUBHATa JbYOE3HOCT,
TOCTOTIPUMIINBOCT, ~ TOYUT, (OKyc ~HACOYeH KOH TOCTHHOT, JIMYHAaTa XWTHEHa,
poh)eCHOHAITHOCTA U (PUHAITHATA UMITPECH]ja CE HAjBAKHUOT (haKTOp BO ycClyrara.

TypHUCTHUYKH anapTMaHH MPETCTaByBaaT YTOCTUTEIICKH 00jEKTH BO KOM Ha TOCTUTE UM C€ HyIaT
YCIYTH O]l TUIIOT Ha CMECTYBamb€, MOKHOCT 32 UCXpaHa M MHjajaK, a OCTOM MOYKHOCT Jia ce
HyJAaT 1 IPYTH YCIIyTH KOH ce BOOOMYaeHH 3a XOTeJICKO cMecTyBame (MutpeBa, 2021; Jaworski,
2005). Bo HOBaTa kimacuQuKaiyja He ITOCTOU TOBeKke TEPMUHOT ,, TYPUCTHYKa Hacenba“. Kako
00jeKTH KoM UMaaT 3a e Jia TH 3aMEHAT JI0cera IOCTOCUKUTe TypUCTHIKHA Hacesou, a craraat
BO IpynaTa Ha OCHOBHH CMECTYBAayK{ KallalATETH C€ HABENIEHW TEPMHUHHTE , TYPHUCTUIKU
amaptManu‘. Ilog oBOj TepMUH ce TOpa3doupaar ,,TOSAMHEYHN/ TOCCOHH TPaIeKHU 00jeKTH,
OJTHOCHO TIOBEKE armapTMaHH BO €[Ha 3rpajaa, OJOKOBH WM 30Mp Ha MoBeke 00jeKTH Ha elHa
ucTa Jokanuja—ienuna”. Kareropujara Ha cexoj 00jeKT ce u3BeayBa uHauBuayainHo (Theobalt,
2005; Rothaermel, 2012; Tribe, 2009).

PenyOnuka CeBepHa MakenoHHja MMa 3HAYMTEJICH MOTEHLMjal 3a pa3BUBambe Ha pypaleH
Typu3aM, HO CMECTYBadKWTE KaNalUTETH BO OONMK Ha TYPHCTHYKH amapTMaHd Tpeda Th
MPero3HaBaaT COBPEMEHHTE TPEHIOBM W Jla TO TNpEeABUAAT HUBHUOT pa3Boj, Ja HUMaaT
JIOCTAITHOCT ¥ PACIIOIOKIMBOCT Ha CUTE MOTPeOHN MHGOPMAIINH, Ja pa3BHjaT BUCOK CTEIIEH Ha
KOMYHUKal{ja, a TH aHaTu3WpaaT CUTE BaXKHH IMapaMeTpH W TOJATOIM OFf M3BOPHUTE Ha
WHQOPMaIK KOM UM CE JJOCTAIHU, [ ja pa3BHjaT KOMyHHKalKjaTa co KIIMEHTUTE/ TOCTUTE, Ja
ce Haco4aT KOH COCIYIIyBame U 33JJ0BOJTyBam¢ Ha IOTPpEeOUTE U OapamaTta Ha TYPUCTHTE, CE CO
Led Ja TW YHalmpeaaT CHUTE €JIEeMEHTH Ha MEHalIMEHTOT W MapkeTuHror (Jakomiues, 2018;
Mapunocku, 2004; Kumar, 2005).
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Pa3BojoT Ha TYpH3MOT BO PypaJIHUTE MoJIpadja € MOMEHTAJICH TPEH/I, HO Tpeba J1a ce paboTh Ha
Mo100PYBakETO HAa KBAJIMTETOT HA TYPUCTUUKHUTE IMOHY/IH, IIITO 3HAYH UCTUTE Ja CE pa3BUBaaT
W yHarpeayBaar co 1ei 1a ce Harpau PenyOinka CeBepHa MakeJoHM]a 3HaYajHA U aTPAaKTUBHA
Typuctuuka nectunanuja (Korecku, 2011; Metoamjecku, 2012; Meroaujeckn & JuMHUTpPOB,
2013).

[IpoGmemuTe KOU Cce jaByBaaT MpHU MEPEHETO U aHANN3aTa Ha KBaJUTETOT HA YCIYTHTEe, KAKO U
3aJI0BOJICTBOTO Ha TOCTHTE BO JIENIOT HA TYPUCTHUKUTE amapTMaHU BO pypajiHa CpeIruHa MOXKE
Jla ce CyMHpaart Bo cliefHoTo: ['oieM e 6pojoT Ha COTICTBEHUIN HAa TYPUCTHYKY allapTMaHHu KOU
HE o IPUMEHYBAaaT BO MPaKCa MEPEHETO Ha KBAJIMTETOT M 33J[0BOJICTBOTO HA HUBHHUTE TOCTH O]
ucnopadaHuTe yciayru. Kako BTopo royiem Jeit o1 CONCTBESHHUIIUTE U MEHAICPUTE Ha TYPUCTUIKH
anmapTMaHu BO pypaliHa CpeArHa He TW 00paboTyBaaT JETANHO JOOMEHUTE PE3YJITaTH O
aHKETUPAETO, TaKa J]a M30CTaHyBa MPUMEHATa Ha JOOMCHHUTE Pe3yaTaTu Bo mpakca. Kako Tpeto
HE TOCTOM CTaHAapAM3WpaH Mojed (BO 3aBHCHOCT O] KaTeropu3aljaTa Ha TypUCTHYKHTE
anmapTMaHM) 3a Mepermke Ha KBAJTUTETOT U 33JI0BOJICTBOTO Kaj TOCTUTE O JOOUEHHUTE YCIYTH, KOj
0¥ OBO3MOXHJI YBH BO OIIITOTO HUBO HAa KBAJIUTET U 33JI0BOJICTBO HA HMBO HA IEJIOKYITHATA
MMOHY/Ia Ha TYPUCTHYKH amapTMaHu Bo Permybnuka CeBepra MakenoHnuja.

Ce co el Ja ce HanpaBy yHAIpeIyBambe Ha AETOBHUTE MPOIECH Ha TYPUCTUYKHUTE armapTMaHH
Clarina All Seasons Rooms & Apartments, Bo pypajiHa IUIaHHHCKa CpeliHa, Oellle HanpaBeHa
HIMpOKooNaTHA aHAIM3a Ha COCTOj0aTa HAa TYPUCTHUYKHTE AamapTMaHW, OJ acleKT Ha
UCTpaXXKyBamka HACOUCHUM KOH YTBPIyBame Ha MOTPEOUTE W JKEJIOUTE HA TYPUCTHTE, OJTHOCHO
TOCTHUTE BO allapTMaHCKOTO CMECTYBamke U YHAIpeAyBamke Ha ASIOBHUTE MPOIIECH BO HACOKA Ha
MMOCTUTHYBak-€ Ha BUCOK CTETIeH Ha 3a70BoicTBO (Mitreva, 2009; Porter, 2008; Richards & Hall,
2000).

MeTomoJioruja 1 aHAJIH3a HA MOJATOLMTE

MepemeTo Ha 3aI0OBOJICTBOTO Ha FOCTHTE BO TypucTHukuTe amaptManu Clarina All Seasons
Rooms & Apartments, Bo pypaiHa cperiHa € HalpaBeHO Ha 0a3a Ha aHKeTeH mpamanHuk. Co
TIOTIONTHYBakh¢ Ha OHJIAJH aHKETHWOT MpAIIalHUK, TOCTHTE IO OIEHyBaaT KBAIUTETOT Ha
YCIYTUTE W T'O W3pa3yBaaT HUBOTO Ha 3a/I0BOJICTBO WJIM HE3aJJOBOJICTBO BO BPCKa CO TIOHyJara
Ha TYPUCTUYKUTE allapTMaHH. AHKeTHHOT IMpamaJIHUK € KOHOUIIMPAH Aa o IpaTu HUKIyCOT Ha
TOCTUTE OJ1 HUBHOTO MIPUCTUTHYBAKhE O HUBHOTO 3aMUHYBaE O] TYPUCTUYKHUTE arlapTMaHH.
Bo TOj KOHTEKCT TOCTHTE BO TYPHUCTHYKUTE amapTMaHu (UCHUTAHUIUTE) JaBaT OllcHa 3a
OMUIUIMBUTE U HEOMMITIMBUTE KOMIIOHEHTH Ha KBAJMUTETOT HA aapTMaHCKaTa ycayra, HUBO Ha
3aJI0BOJICTBO OJ yCJlyrata, HMHIIOT Ha TYPUCTHYKHTE amnapTMaHW M JIOjaTHOCTa KOH
TYPUCTUYKHTE arlapTMaHH.
[MepUnUpaHuOT KBAJUTET HA YCIYTHTE BO TYPUCTHYKHTE amapTMaHW KOW ce TpeaMeT Ha
UCTpaKyBame BO OBOj TPYJ Cce MepH Ha 0a3a Ha KOHCTATallMH KOM UCTIMTAaHHUIIUTE TH OLIEHYBaat
Ha nerToctenena Jlukeprosa ckana (1-5). [Ipu mro 1 o3HavyBa ancolyTHO HE3aI0BOJICTBO, a 5
03HaYyBa arncoJyTHO 3aJ0BoiicTBO. OlieHaTa Ha KBaJUTETOT HA YCIYTHTE CE 3aCHOBA Ha
nepleniyjaTa Ha HaBUCTUHA TIOHYICHUTE, OJTHOCHO JTO’)KUBEAHUTE YCITyTH.
3a peanuzanyja Ha UCTPAKYBAKETO Oea McrpaTeHu okony 130 aHKeTHH MPAIIATHHIU 10 TOCTH
KOH BeKe MPECTOjyBasie BO TYPUCTHUKUTE alapTMaHU KOU Ce TIPEIMET Ha OBaa aHAIN3a, TIPH IITO
Oca nobuenu 106 moBpaTHH OMTOBOPH Ha BKYMHO 33 mparmama. [Ipuroa mobueHnuTe pe3ynratu
ce CHCTeMaTH3UpaHH TabenapHo U CO MOMOII Ha JujarpaMu. [Ipe/ioxkeHHOT MOJIEN 32 Mepehe
Ha KBJIHUTETOT U caTucQakiyjaTta Ha KOPUCHUIWTE HA YCIYTHTE HA TYPHUCTHUKUTE arllapTMaHH
Ce COJIpyKaHM BO YETUPH MCTPaKyBauKH Bapujadiu:

*  [lepuunupaHUOT KBAIUTET HA yCIyraTa.

*  Catucdakuyjata Ha KOPUCHHUIIUTE O] YCIYTUTE BO TYPUCTUUKUTE allapTMaHH.

*  VMuy Ha TYpUCTHUKUTE allapTMaHH.



ITerra Merynapoana Hayuna Kondepernnuja

IPEAW3BULIMTE BO TYPU3MOT 1 BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

*  JlojarHOCT HA KOPUCHUIIUTE HA YCITYTHUTE.

[lepuunupaHuoT KBaIUTET Ha yciyrara BO TYPUCTHUKUTE almapTMaHU ce MepH Ha Oa3a Ha 18
KOHCTaTallMM KOM CE OLCHyBaaT Ha merTocTeneHa Jlukeprosa ckana (ox 1-5) co ¢akrop Ha
Binujanne MHOTY HU30K (1-1.80), HM30ok (1.81-2.60), cpemen (2.61-3.40) Bucok (3.41-4.20),
MHOTy BHCOK (4.21-5.00). LlenTa Ha uCTpaxyBameTO € Ja ce N3MEPH HUBOTO Ha 33JJOBOJICTBO U
KBAINUTETOT Ha yCIyTUTE HAa TyPUCTHUYKUTE alapTMaHM BO KOHM HPECTOjyBaJ TOCTHHOT. [Ipeky
JCCKPUIITHBHA CTaTUCTUYKA aHaJIM3a MPECMETaHN C€ ApUTMETUYKUTEC CPCAUHU, CTAHAAPAHUTE
JIEeBHjallill ¥ MOJAYCH. AHalu3ara Ha JOBEpJIMBOCTa Oelle HM3BpIICHA CO MPECMETyBame Ha
BpenHocTa koeduuuentor Cronbach alpha 3a nennor mozen.

Bo Tabena 1 ce nagenun nemorpadckute KapakTepUCTUKY Ha UCIIMTaAHUIHTE.

Ta6ena 1. [lemorpadckute kapakTepucTHKU Ha ucnutanunure (N= 106)

JemMorpadckn KapaKTepuCTHKH ®pekBeHIHja Yaen

Marmku 38 35,8%
Kencku 68 64,2%
Crapoct BO rogunu  [WRERY: 24 22,6%
35-44 38 35,8%
45-54 12 11,3%
55-64 3 2,8%
Hazg 65 2 1,9%
1o 25 27 25,5%
Oo6pa3zoBanue Bumo 3 2,8%
JlokTop Ha HaykH 12 11,3%
Maructep 13 12,3%
OCHOBHO 1 0,9%
CpenHo 23 21,7%
dakynrer 54 50,9%
Bumio 3 2,8%
MotuB 3a npecTojoT [Py 3 2,8%
Ommop 97 91,5%
PabGora 6 5,7%

3aKIy4OKOT € JieKa TMOroJieM Jell O]l aHKEeTHpPAaHUTE JIMIA CE JKEHH, HAjToJIeM yJel BO OJHOC Ha
CTapocHaTa CTPYKTypa MMa cTapocHara rpyna ox 35-44 rogunu co yaen 35,8% u ¢ppeksenuuja ox 38.
Bo ogHOC Ha 00pa3oBaHreTo HajTONIEM OpOj O/ UCTIMTAHUIUTE ce co QaKynTeTcko oopazoBanue 50,9%
co ynaen u ¢ppekBeHiuja ox 54. Hajromem e o1 MCIUTAHUIIUTE CE U3jaCHUIIC JIeKa MaTyBajie 3a OAMOp
u Toa co yuaen on 91,5% wu ¢peksenuuja ox 97. Bo mpomoimkeHHe cienar pe3yiTaTHTE Of
HCTPaXXyBamETO KOPUCTEJKU IECKPUNITHBHA CTATUCTUYKA aHAJIHM3a.

Pe3YJITaTI/ITe O ACCKpUIITUBHATA aHa/JIM3a I'M MNOKa)XyBaaT MNPOCCYHUTC BPCAHOCTHU Ha CTaBOBUTC Ha
HCIHUTAaHULIUTE BO OJHOC HA CUTE TOPCHABEACHH M3jaBH, KOU TO OIHUINYBAaaT KBaJUTETOT Ha YCIyTUTE,
3aJJ0BOJICTBOTO, XOTEJICKHOT UMHII U JiojaiHocTa (Tabena 2). Onenata 3a KBaJIUTETOT Ha yciyrara ce
3aCHOBA Ha TIepIeNIfjaTa Ha HABIUCTHHA 100neHa, OJHOCHO J0kuBeaHa yciyra (Taberna 2).
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Tab6ena 2. JleckpunTiBHA aHATN3a HA KBAIUTETOT HA YCIIyruTe BO TypucTrdkure anaprManu Clarina All Seasons
Rooms & Apartments

Pen. KoMmnoHneHnTa Ha KBAJIUTeT HA Apurmernuka Crangapasa Moayce Mumn. Max.

Bp. YCJIYTH HAa TYPHCTHYKH cpeaMHa JeBUjaluja
anapTMaHu

JlokanujaTa Ha CMECTYBaYKHOT 4,792 0,4724 5,00 3,00 5,00
KallamuTeT

BusyenHnoT u3rnen Ha 4,858 0,3502 5,00 4,00 5,00
CMECTYBAYKHOT KaraureT

YpemHocTa Ha IEPCOHAIIOT 4,943 0,2322 5,00 4,00 5,00
JbyGe3HocTa Ha IEPCOHAIOT 4972 0,1666 5,00 4,00 5,00
VYcmyrara Ha IepCOHAIOT 4,962 0,1915 5,00 4,00 5,00
Uucrorara Ha COOMTE TP IIPUEM 4,943 0,2322 5,00 4,00 5,00
W3rienor u qu3ajHOT Ha coouTe 4,877 0,3296 5,00 4,00 5,00

KeanuTeroT Ha MebeIT U onpema Ha 4,849 0,3853 5,00 3,00 5,00
cobwure

YpenHocTta Ha KpEBETUTE 4,858 0,3764 5,00 3,00 5,00
(TIepHUIIH, TOCTETHIHA U JTYIIEK)

Kompopor Ha cobure 4,849 0,3597 5,00 4,00 5,00

OnpeMeHOCTa Ha cOOUTE 4,906 0,2937 5,00 4,00 5,00
(TeneBU30p, MHTEPHET, CICKTPUICH
Ookan 3a kade u 4aj)

bp3unara Ha uHTEpHETOT 4,736 0,5572 5,00 2,00 5,00
Uucrorara Ha KymaTuiaTa 4,925 0,3294 5,00 3,00 5,00

OnpeMeHOCTa Ha KyMaTHiIaTa 4,849 0,3853 5,00 3,00 5,00
(TeveH camyH, IIAMIIOH, KyIKa, ()eH
3a Koca)

HcnpaBHocta Ha ypenute (CBeTiio, 4,925 0,2654 5,00 4,00 5,00
TB, Kinma)

YucToTaTta ¥ OAPKYBAHETO BO 4,858 0,4009 5,00 3,00 5,00
TEKOT Ha MPECTOjOT

BusyenHHOT n3riie Ha MPUEMHUOT 4,830 0,3773 5,00 4,00 5,00
b1l

TTocToemeTo Ha COTICTBEH MAPKUHT 4,840 0,4808 5,00 3,00 5,00
BEJIHAII TIPe]] 00jEKTOT

w
i)
=)
[
=
(¢
E
=
]

@aKTOpOT Ha BIMjaHHE € IPETCTABEH BU3YEIHO €O 00ja Crope] CIe/iHaTa JIereH1a:

1.00-1.80 1.81-2.60 2.61-3.40 (cpenen)
(MHOTY HH30K) (HM30K)
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HcnuranunuTe, KBATUTETOT HA yciyrara To oueHwmie Bo pactoH o 4,736 mo 4,972. Co HajHHCKA
npocevyHa OlleHa € oleHeTa “‘Op3uHaTa Ha HTepHeTOT”, moJaeKa CO HajBUCOKa OICHA € OLCHEeTa
“;py0Oe3Hocta Ha mepcoHanor”. Ha JlumkeproBa ckama HajHHUCKaTa cpefHa omeHa 4,736 mMMma BHCOK
(hakTop Ha BIMjaHUe OWejku ce Haora Bo rpanuruTe ox 4.21-5.00. HajBucokaTa cpeaHa orieHa HCTO
TakKa mpuriara BO OBOj PaHr.

Osa ykasicyea Ha moa 0exa mypucmudkume anapmmany mpesa 0a pabomam Ha moa 0a 20 no0obpam
K6anumemom Ha Op3uHama Ha UHMepHemom, a 00 Opyea CMpaHa cO HAjBUCOKA OYEHA e oyeHemd
“wybesnocma Ha nepcoumanom’, wmo 3Hauu O0eka 80 UOHUHA mMpeba O0a ce 3a4y8d HUBOMO HA
Kearumemom wua maa ycayea. Ilpoceunama oyena na cume eapujabnu Kou 20 Oeghunupaam
Keanumemom Ha ycayeama usnecyea 4,876, uwimo noemopHo yKaxicyéa Ha UCOK (hakmop Ha erujanue
(4.21-5.00 paxmopom Ha érujanue ce cmema 3a UCOK.

BpennocTa Ha crangapAHaTa JeBHjaldja MOKaXXyBa OTCTAIlyBamke HA MOJATOLMUTE Of APUTMETHYKATA
CpenMHa 3a ceKoja KoHcTaTtardja. Hajaucka ctangapiHa AeBujamija nMa Baprjabiara “jpyde3Hocra Ha
nepconanot” (0,1666), a HajBucoka “Op3uHaTa Ha nHTepHETOT  (0,5572).

MomycoT e BpeHOCT KOja ja TIOKaKyBa HajyecTara OlleHa CO KOja € OIleHeTa HeKOja KOHCTaTalldja,
OJTHOCHO HajuecTara oIleHa KOja UCIIUTAHUIINTE ja Jlajie Ha CEKOe OJ1 HaBEJICHHUTE TBPJCHa. 3a cute 18
KOHCTaTalluH KBAJIUTETOT Ha MOJYCOT € 5, IITO yKaKyBa Ha Toa Jieka HajrojeM Opoj OJ1 HCITUTAHUIIUTE
CO OBaa OIleHa ja oleHuIe AeuHIpanaTa KoHctaTauuja. Bo Tabena 3 ce mpuka)kanu 4eTHpH Haj100po
OIICHETH KOMITOHEHTH Ha KBaJUTETOT Ha yciayrara Bo Typuctuukute anaptMmanu Clarina All Seasons
Rooms & Apartments. Co HajBHCOKa OIleHA € OlL€HeTa KBAJIUTETOT Ha yClIyraTa BO CMECTYBauKHOT
kananuteT (4,887), a co HajHUCKa JOOHMEHa yciyra Bo criopeda co uaeanna ycmyra (4,821). Hajaucka
BPEIHOCT Ha CTaHAapAHATa AEBUjalllja NMa Kaj KBAJIUTETOT Ha ycIyrara BO CMECTyBaYKHOT KalaluTeT
(0,3470), a HajBHMCOKa BpEOHOCT HA CTaHAApAHATA JEBHjallja € MOCTHTHAT MoOWEHa yciayra BO
cnopenba co uaeamna ycmyra (0,3854). MonycoT kaj cuTe 4eTHPH KOMIIOHEHTH HW3HecyBa 5, a
MHUHMMAaJIHATa OLIeHa € OlleHaTa 3, a HajBUCOKAaTa OIIeHaA € 5.

Osa ykaoicysa na moa oeka mpeba 0a ce pabomu Ha mMoa 0a ce 320/iemMu K8AIUmemom Ha yciyeume
chopeoeno co uodeanrnama yciyea. Hako Hajeucoxo e oyenem KGanumMemom HA YCAY2ama 60
cMecmysaukuom Kanayumem, cenax Ko2a 3a pegepenmna 6peoHocm Ke ce 3eme udeannama ycuyaa, 00
dobuenume pezyimamu ce 2ieda 0eka e NompebHo 0a ce Hanpasu nodoodpysarse. OO 080e Modice 0a ce
u3zgneye u 3aKIY40K 0eKa HajeucoKu OyeHu ce 0a0eHu 3a KeAaaUmemom Ha YCayeama 60 CMeCy8auKuom
Kanayumem, 0OHOC 6peOHOCM U yenama Koja ja niamune 20cmume u 00HOC HA 6KYNHAMA NOHYOd U
oueKysarama Ha 2ocmume.

Bo Tabena 3 npukakaHu ce meT Haj1oOpy KOMIIOHEHTH Ha KBaJUTETOT HA YCIYTHUTE BO TYPUCTUIKUTE
anmaptMmanu. Co HajBHCOKa OIICHA € OlleHeTa “Jby0e3HOCTa Ha epcoHanot” (4,972), a co HajHUCKaA OIleHa
e omeHeTa ‘“‘umcroTata Ha KymatuiaTta’ (4,925). Co HajBHCOKa OIlGHA BEIHAII IO JbyOe3HOCTa Ha
MEPCOHAJIOT € YIIeHEeTa ycayrara Ha nepcoHaiot (9,962).

Tabesa 3. [leT HajgoOPO OLIEHETH KOMIIOHEHTH 32 KBAIUTETOT HA YCIyTraTa BO TyPUCTHIKUTE alapTMaHU

4 JbyGe3HocTa Ha IEPCOHAIOT R

5 4,962
VYceayrata Ha nepcOHANOT

3 4,943
VYpeaHocTa Ha IEPCOHANIOT

6 4,943
UwncroraTa Ha COOHTE IPH IIPHEM

13 4,925

Uucrorata Ha KynaTuiiara

3abernenika:
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@DakTOpPOT Ha BIMjaHKE € IPETCTABEH BU3YEIHO cO 00ja Crope/| Cle/iHaTa JiereH/ia:

1.00-1.80 1.81-2.60 2.61-3.40 (cpenen) _
(MHOTY HH30K) (HM30K)
00 dobuenume pezyimamu mModxce 0a ce 3aKiyyu 0eKka e nompedHo 0a ce siujae Ha nodobpysare Ha
yycmomama Ha Kynamuiama npu npuem Ha ocmume, o yel da ce nodobpam pesyimamume u 0a ce
0obuUe nosuUCoKa cpedHA OYeHa Koja Ke YKaxNCy8a U Ha NOBUCOK Keaaumem. Bucokume oyeHu 0aderu 3d
Ybe3HOCma Ha NEPCOHANOM U YCIY2AmMd HA NePCOHATOM YKAJICY8AAm HA moa 0eka mpeba da ce éiujae
Ha moa 0a ce o0pcam u 0a He ce 00380U 0d KEATUNEMOMm NO Mue KOMHOHEHMU ce HaMAU.

Bo Tabena 4 ce nmameHW MET HAjJIOMIO OLIEHETH KOMIIOHEHTH 3a KBAJUTETOT HA ycCiyrara BO
TYPUCTHUKHUTE allapTMaHHU.

Tab6euna 4. [Ter HajiI0110 OLIEHETH KOMIIOHEHTH 3a KBAIUTETOT HA YCJIyraTta BO TyPHUCTHUKUTE arnapTMaHu

Pen. Pen. bp. Ha KoMmnoHeHTH Ha KBAJIMTETOT Ha ycJyrara ApuTMeTHYKA
bp. npamame cpeauHa
- 25 CMeCTYBaYKHUOT KalalMuTeT MMa MPerno3HATINBO UME, 4,698
OJTHOCHO OpeHH
29 OB0j CMECTYBa4KH KaIaI[UTET € CEKOTall MOj TIPB U300p 4,717
3a cMecTyBame Bo KpyieBo
12 4,736
Bp3vHaTa Ha UHTEPHETOT
26 CMeCTyBaYKHOT KallalyuTeT UMa moxo0ap yrire] BO OJJHOC 4,783
Ha JPyTUTE CMECTYBAaYKH KallalUTETH OJ] OBOj TUI BO
Kpymeso
1 Jlokanujara Ha CMECTYBaYKHOT KalalUTeT 4,792

3aberermnika:
@DaxTOpOT Ha BIMjaHHE € IPETCTAaBEH BH3YEIHO cOo 00ja Criope] cie{HaTa JereHa:

1.00-1.80 1.81-2.60 2.61-3.40 (cpenen)
(MHOTY HHU30K) (HU30K)
OI[ I[O6I/ICHI/ITC pe3yiTaTu MOXKE a C€ KOHCTaTUpa ACKa HCIIUTAHULIUATE “CMeCTyBa‘{KI/IOT KanmanuTeT

“Ma TPEMO3HATINBO HMMe, OJHOCHO OpeHAa’ TO OleHWIe cO HajHHuCKa omeHa (4,698), momeka co
HajBHCOKA OIICHA € OIICHETa JIOKAIMjaTa Ha CMEeCTYBauKUOT KamanuteT (4,792).

Bo Tabena 5 mpukaxaHa e AeCKpUIITHBHA aHAIN3a 3a caTucgaxiyja Ha KOPUCHULUTE Ha YCIyTUTE Ha
TYPUCTUUKHUTE allapTMaHU.

Tabena S. [leckpunTrBHA aHaIKM3a 3a caTHC(haKUja HA KOPUCHULUTE HAa YCIYTHTE HA TyPUCTHYKUTE allapTMaHu

Pen. KommnoHeHTa Ha KBaauTeT Ha yciayrn  Apurmerndyka Cranpapasa Moaye Mwue. Max.
HA TYPUCTUYKH ANIAPTMAHH cpeaMHa JeBHjanuja

BxynHo riegano, KoJIKy CT€ 3aJI0BOJTHU 4,887 0,3470 5,00 3,00 5,00

Ol KBAJIMTETOT HA ycCJiyrara BO
CMECTYBAYKHOT KaIlaliluTET

bp.
- Konky cte 3a10B0JIHU 0J1 0HOCOT 4,877 0,3573 5,00 3,00 5,00

BPEIHOCT M [IeHaTa KOja CTE ja TUIATHIIC

Konky cre 3amoBoiHN 011 TOOMEHATA 4,821 0,3854 5,00 4,00 5,00
yCIIyra BO CIOpeada co UIeaTHa yCryTa
Konky cte 3a10BOJIHU 01 OJHOCOT HA 4,877 0,3573 5,00 3,00 5,00
BKyITHAaTa IOHY/Ia M BaIINTE OUYEKyBarbha

3aberemnika:

DakTOPOT Ha BIIMjaHUE € MPETCTaBEH BU3YENIHO co 00ja CIope cliefHaTa JIereHa:

1.00-1.80 1.81-2.60 2.61-3.40 (cpenen)
(MHOTY HHU30K) (HU30K)
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Opn tabenapHUTE PE3yNTATH jaCHO BOOWIMBO € JIeKa MPOCCYHHUTE BPETHOCTH CE JIBMXKAT BO PACTIOH O]
4.821 nmo 4,887. Co HajBHCOKa OlLieHa € OLleHeTa KOHCTaTalujaTta Koja ce OJHEeCcyBa Ha BKYIHOTO
3aJJ0BOJICTBO OJl KBaJJUTETOT HA yCIIyrara BO CMECTYBAaUKHOT KarmauureT (4,887), a co HajHHCKa OIeHa
€ OIICHETO 3aJJ0BOJICTBOTO OJ1 MoOMeHaTa yciryra Bo criopenoda co uaeanHa ycmyra (4.821).

Bpennocra Ha crannapaHaTa qeBHjalyja € HajMana 3a mpBara KoHcTatanuja o tadenara (0,3470aloe),
a HajrolieMa 3a TperaTa KoHcTaTanuja ox tadbenara (0,3854). Moaycor 3a cuTe KOHCTaTalluy U3HECYBa
5. HajHuckara majeHa oreHa € 3, a HajBUCOKaTa JIaJicHa OIleHa € 5.

Pesynmamume ykasicysaam na moa 0eka modce 0a ce NocmucHe NOBUCOK K8AIUMem HA YCiyeamd
00KOJIKY Cce Nocgemu nogeke GHUMAHUE Ha NPOMOYUja Ha 6PeHO0m, 0OHOCHO UMEMO HA MYPUCTHUYKUME
anapmmanu. Cenax, mypucmuuxkume anapmmany Hemaam 0042 CMANC HA NOCMOerwe (Camo eoHa
200UHA), na u He Modice 0 ce 04eKysa 0a buoam bap 3aceaa Ha BUCOKO HUBO HA npeno3Hamausocm. Ho
pesynimamume 00 OeCKpUNMUBHATNA AHAIU3ZA CENAK YKAJICY8Aam HA mod 0eKa ce NnompeOHu npomenu
Kou Ke 006e0am 00 No2oaema npeno3Hamiueocm Ha 6peHdom.

00 0obuenume pesyrimamu mModice 0a ce 3aKiyyu 0exa nompeoHo e 0a ce npe3zemam aKyuu 60 00HOC Ha
moa 0a ce noo0oopu ycayeama 00 HUBO HA UOeANHA YCLyed, Ce CO Yel 0a ce nodobpam u pe3yimamume
no osaa xoncmamayuja. Kearumemom Ha ycnyeama 80 CMeCHmy8auKuoOm KAnayumenm e oyenemo co
HAJBUCOKA OYeHA, WMo 3Ha4u 0eka mpeba 0a ce HACOJY8a Moa HUBO HA KEATUMem 0a ce 00pICy8a u
60 UOHUHA.

Bo Tabena 6 ¢ AaJiIcHa JCCKPUIITHUBHA aHAJIM3ad 3a UMUIIOT HAa TYPUCTUYKUTC allapTMaHU. HWmuiior Ha
TYPUCTUYKHUTC allapTMaHU € OMHIIAH CO ITIOMOII Ha TPU Bapnj a6J'II/I, CO KOM UCTIMTAHUIIUTC T'O OApCayBaa
CTCIICHOT Ha HUBHOTO CJIOKYBAILC NJIU HECJIOKYBaE.

MOZ[yCOT Ol pE3yJITaTUTC BO TabemaTa MOXe Ja ce 3a0enexu JACKa H3HCCYyBa 5.

Tabena 6. [leckpuntrBHa aHanu3a 32 UMUIIOT HAa TYPUCTUUKUTE anapTMaHU

1. MaM MO3UTHBHO MHCIICHHE 3a 4,906 0,2937 5,00 4,00 5,00
CMECTYBAUKHOT Kalal[UTET
2. CMecTyBauKHOT KalauTeT uMa 4,698 0,5550 5,00 3,00 5,00

NPEIIO3HATIIMBO UME, OAHOCHO 6peHI[

3. CMecTyBauKHOT KallauTeT uMa 4,783 0,4977 5,00 3,00 5,00
mo00ap yrieq Bo OTHOC Ha APYTUTE
CMECTYBAuKH KallallUTETH O] OBO]j THIT
Bo Kpymeso

3abernerika:
DakTOPOT HA BIIMjaHKE € MPETCTABEH BU3YEIHO €O 60ja Crope CiiefHATa JIereH Ia:

1.00-1.80 1.81-2.60 2.61-3.40 (cpeseH) 3.41-4.20 -
(MHOTY HHU30K) (HU30K) (BHCOK)
On nobueHnTe pe3yNTaTH MOXKE J1a ce 3aKIy4YH JeKa CMECTYBauyKHOT KallalUTeT UMa MPEro3HATINBO
uMe, OJJHOCHO OpEHJT € OLIEHETO CO HajHUCKA cpeHa oreHa (4,698), nomeka HajBUCOKA Cpe/iHA OLICHA €
JlajieHa 3a mpBaTta KoHcraranyja (4,906), OJHOCHO UCIHUTAHUIIUTE MMaaT TO3MTUBHO MUCICHE 3a
CMeCTyBauKuoOT KanauuteT. [IpoceunaTa oueHa ce ABMXXH BO pactoH oA 4,698 no 4,906 mro ykaxysa
Ha BHUCOK (hakTop Ha Biujanue. CTaHAapaHATA JSBHjalldja ce ABMXKH BO pacnoH ox 0,2937 (3a mpBata
koHcTartaija) 1o 0,4977 (3a Tperara KoHCTaTalyja o Tabenara 21).
MuHnManHaTa olleHa Koja € JoOMeHa 3a KOHCTATAI[MUTe KOU ce OJHEeCyBaaT Ha UMHIIOT Ha XOTEJIOT €
3, a HajBHCOKATa OIeHa € 5.
Opn nmoOueHUTE pe3yiaTaTH Cce BOOYyBa JieKa M OBIAe Tpeba Ja Ce BiWjac Ha 3rOJIEMYBameTO Ha
MPETIO3HATIIMBOCTa HA TYPUCTUYKUTE arapTMaHW, a BOSAHO Ja Ce 3aJpXKU BUCOKATa OICHA Koja ¢
IoOueHa 1 ce OHeCyBa Ha MTO3UTUBHOTO MUCIICHE Ha UCITUTAHUITUTE 32 CMECTYBaYKUOT KallaIuTeT.

Bo Tabena 7 ce mameHu pe3yiaTaTUTE O] NSCKPUINITHBHATA aHAJIM3a KOU CE€ OJTHECYBaaT Ha JIOjaTHOCTa
Ha UCIIUTAHUIUTE KOH TYPUCTUUKUTE allapTMaHU.
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Tabesaa 7. [leckpunTHBHA aHAIH3a 32 JIOjAJIHOCTA HA TYPUCTHUKUATE allapTMaHH

1. Co 3a70BOJICTBO O TO 4,877 0,3573 5,00 3,00 5,00
Mperopavai/a Ha MPHjaTeIuTe i
ITO3HAHUIUTE

2. CnpeMen/a CyM BO MIHAHA 4,868 0,4158 5,00 3,00 5,00

MTOBTOPHO Ja IO IOCETaM OBOj
CMECTYBAUKHU KalayuTeT

3. OBOj CMECTYBAYKH KaIAI[UTET € 4,717 0,5815 5,00 2,00 5,00
CeKoTaIl Moj pB u300p 3a

cMecTyBame Bo KpymeBo
3abenerka:
DakTOpOT Ha BJIMjaHHUE € IPETCTaBEH BU3YEIIHO co 00ja Criope] CcieiHaTa JIeTeHaa:

1.00-1.80 1.81-2.60 2.61-3.40 (cpercH) 3.41-4.20 -

(MHOTY HU30K) (HU30K) (BHCOK)

Op noOueHHUTEe Pe3y/ITaTH MOXKE Jla C€ KOHCTaTHUpPa JeKa CpeiHaTa OlleHa ¢e ABMXKU BO paHrot ox 4,717
1o 4,877. Hajuucka cpenHa oneHa ¢ JOOMEHa 3a KOHCTATalfjara Jeka CMECTYBauYKHOT KaraluTeT €
ceKkorarr pB u300p 3a cMecTyBame Bo Kpymeso (4,717), a HajBiCOKa CpelHA OlleHa € TajieHa 3a IIpBaTa
KOHCTaTalfja, 0OJJHOCHO Ha 3a/I0BOJICTBOTO J1a C€ MPeropaya CMECTYBAYKHOT KaIlalUTEeT Ha IPHjaTeIUTEe
u nozHanunute (4,877). Koeduuentor Ha cranzapaHa IeBHjauuja e HajMan 3a mpBara (0,3573), a
HajroyieM 3a nocienHata koncratanuja (0,5815) ox Tabenara 8.

MopycoT 3a aHanu3aTta oj Tadena 8 u3HecyBa 5, MUHAMaTHaTa OIleHA H3HECYBa 2 U Ce OJHECYBa Ha TOa

JIaJI OBOj CMECTYBA4YKH KamaiureT Ou OWi nMpB U300p 3a UCIUTAHUIUTE BO MaHWHA. HajBrcoka olieHa
€ olieHara 5.

00 Oobuenume pezyimamu modxce 0a ce 3aKiyyu Oeka mpeba 0a ce oOpHe SHUMAHUe HA Moa 0d
cMecmysaukuom Kanayumem oude npe uzbop 3a cmecmyearbe 60 00HOC Ha Opyeume 60 Kpyuweso.
TIlompebno e 0a ce Hanpasam npomenu, 00HOCHO Od Ce 808e0AMm HOBU COOPAHCUHU Kou Ou Oue pasiuiHu
00 KOHKYpeHyujama, a bu 20 0080ujie 080j CMeCmy8auKy Kanayumem 00 ocmasamume u o6u Oonpumuene
da moj cexozaus 6ude nps uzOOp Ha KOPUCHUYUME HA YCIYyeU OOHOCHO 20Cmume.

BepoaocTojHOCTa M KOH3UCTEHTHOCTA Ha TBpACHaTa Oca n3MepeHu npeky koeduiuenror Cronbach’s
alpha, Tabenara 8.

Tab6ena 8. BpegHocT Ha koeduumneHToT Cronbach alpha

Cronbach alpha
18 0,907
4 0,904
3 0,903
3 0,904

Bpennocra Ha xoedunuentor Cronbach alpha (Tabena 8) Bo ucTpaxkyBameTo ce JBHUKU BO PACIIOH O]
0,903 (umun Ha xotenoT) o 0,907 (kBamuteToT Ha ycmyrata) Cronbach alpha 3a TBpmemeTo Koe ro
onmIryBa catTucdaxitijaTa/3am0BocTBOTO H3HeCcyBa 0,904, a 3a TBPACHETO KOE ja OTHIITYBA JIOjATHOCTA
uzHecyBa 0,904. JloOmeHuTe BpPEOHOCTH YKa)KyBaaT Ha aJeKBaTHA BEPOIOCTOJHOCT M HWHTEpHA
KOH3HCTEHTHOCT Ha TBpAewaTa. KoKy e BpeaHocTta mobiucky 1o 1, BEpoaoCTOjHOCTA € TIoTroJieMa.

Hobuenama epednocm 3a xoeguyuenmom Cronbach’s alpha 6o 06oj mooden usnecysa 0,909 wmo
YKAXHCYy8a HA 6ePOOOCMOJHOCH U KOH3UCTEHMHOCH HA MBPOerbamd.
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Hekou Hay4HMIIM HaBeayBaaT JieKa BPEIHOCTAa Ha KOC(PHIIMEHTOT Ha BEPOJOCTOJHOCT Tpeba na To
nomuHe nparot ox 0,7, nako BO UCTpakyBamaTa MOXKE Jla CE KOPUCTAT U MOJICIH KaJie KOS(UITUCHTOT
uzHecyBa 0,6. IIparor Tpeba ma ce moaWrHe MOKOJKY BO MojenuTe ce Haoraar 10 wim moBeke
KOHCTATaI{H.

[Ipexy noOueHHUTE pe3ynTaTH O ACCKPUIITUBHATA aHAIIM3a CE MOKa)kaa MPOCCUYHUTE BPEAHOCTH Ha
CTaBOBHTE HA UCIUTAHUITUTE BO OJHOC HAa CHTE TOPEHABECHH M3jaBH, KOU T'0 OIUIIYBaaT KBaUTETOT
Ha YCIYTUTE, 3aI0BOJICTBOTO, XOTEJICKHOT UMHII U JIOjATHOCTAa. AHaIN3aTa Ha PE3yJITaTUTE TIOMOTHA BO
JICTCKTHpamke Ha HEIOCTATOIMTE HA KBAJUTETOT, NMPEKY MOCTABCHUTE KOHCTATAllMU U BapujaliH, cO
IITO NPEKy JAeTajaHa aHaju3a Ha Pe3yJITaTUTE U MPEeKy JOHECEHUTE 3aKIydOoIll MOXKE Ja Ce pearupa u
Jla ce TIpe3eMaT COOBETHH KOPEKTHBHU MEPKHU M aKIIMX BO HACOKa Ha TOa Ja C€ YHAIpenaT ACIIOBHUATE
MPOIIECH BO TYPUCTHUUKUTE arlapTMaHU BO pypasiHa CpeIrHa.

3akiay4ok

MepemeTo Ha 3a0BOJICTBOTO Ha TOCTUTE BO TYPUCTHYKHTE almapTMaHH BO pypajiHa CpeIuHa
Clarina All Seasons Rooms & Apartments e HanpaBeHO Ha 0a3a Ha aHKETEH MpalIaJHUK, TIPH 1ITO,
HpPEeKy aHalin3a Ha 00pabOTEHUTE PE3yNTATH CE U3HECECHU CIICTHUTE 3aKITyYOLH:

. [TepuunupanuoT KBAIUTET HA YCIYTUTE BO TYPUCTUYKUTE allapTMaHU KOU C€ MPEAMET Ha
UCTpaXXyBame BO OBOj TPY/I C€ M3MEPEeHH Ha 0a3a Ha KOHCTaTalluy KOW UCITUTAHUIINTE TH OlleHyBaaT
Ha merrocTenieHa JlmkeproBa ckana (1-5), mpu mro 1 o3HadyBa amcosyTHO HE3aJOBOJICTBO, a 5
03HauyBa arcoJIyTHO 33J0BOJICTBO.

. ITorosem /et o1 ICTIMTAHUIIATE KOW OJTOBOPHIIE Ha Mpalliamara 0] aHKETHHOT MPaIIaTHuK
ce o1 xeHcku 1o (64,2 %), a moman nen ce maxu (35,8%).

. Hajronem nen ox ucnuranunmre (35,8%) ce Ha Bo3pact ox 35-44 roaunu, a 25,5 % on
WCIHUTAaHUITUTE CE Ha BO3PACT A0 25 TOAWHH, AojeKa 22,6 % o1 NCIUTaHUITUTE Ce Ha BO3pacT Of 25-
34 roguHH.

. IToman mpoueHT ¢ 3a0enexaH Kaj MCIUTAHUIM Ha Bo3pacT ox 45-54 romuuu. 2,8 % on
UCIIUTAaHUIIUTE CE€ Ha BO3pacT oJ 55-64 ronunu, a Hax 65 rogunu ce camo 1,9 % ox ucnuraHuuure.

. Bo oanoc Ha oOpa3zoBanueto, 50,9 % ce co hakynrercko obpasoBanue, 21,7% ce co cpenHo
oOpazoBanue, co maructparypa ce 12,3 %, a nokropu Ha Hayku ce 11,3 % ox ncnuranuuute. [Toman
€ TIPOLEHTOT Ha WCIMTAaHWIA KOW Ce CO BHUIIO oOpasoBaHme 2.8 %, a HajMaja € MPOLEHTOT Ha
UCITUTAHUIU KOU CE€ CO OCHOBHO oOpa3zoBanue (0,9%).

. Hajronem nen ox ucnuranuiute (91,5%) mpecrojyBaie BO TYPUCTHUYKUTE alapTMaHU 3a
onMop, 5,7 % o ucnuTaHULUTE NMpecTojyBalie mopanu padora, a 2,8% o1 UCIUTAHULIUTE HaBEJC
JeKa IPUYMHUTE 32 IPECTOj ce OJ APYTU NPUUUHH (KOU HE ce AerHupaHu).

Bo opnoc nHa npamamara OJ IHIpBaTa Irpyna MOBP3aHHU CO 3aJ0BOJICTBOTO O HpeCTOjOT BO
CMECTYBAYKHUOT KaImaluTeT, U3HECCH € CICIHNOT 3aKIIy4OK:

. oreHa 5 e ganeHa of crpana Ha 88,9 % on BKymHHOT Opoj Ha aHKeTHpaHH| JIUIA, OleHa 4 e
naneHa on crpana Ha 10 % on BkynmHHOT Opoj Ha ucrnuranuim. OneHa 3 e maaena ox 0,88% on
ucnuranuiure, goaeka 0,05% ox BKymHHOT Opoj Ha MCTIUTAHUIH Jale olleHa 2. Hajaucka onena 1
He ¢ 3a0eekana BO HUTY €I¢H OATOBOP OJ aHKETUPAHUTE JIHIIA.

Bo oaHOC Ha BTOpaTa rpyma Ha mpaiiama Koja ce 0JJHeCyBa IEJIOKYITHOTO MUCIIEHE Ha TOCTUTE BO
TEKOT Ha MPECTOjOT, TOOMEHH CE CIICIHUOT 3aKITyYOIIH:

. Bo oBaa rpyna Ha mpainama JOMHHHMpA OlleHATa 5, cemak ce 3a0eiexyBa M OICHa 3 Kaj
MHOTY Mall JIe/ OJ1 UCTTUTaHuIUTE (10 €lIeH UCMUTAHUK o1 BKymHO 106), cemak moTpeOHO € Majio
nomoOpyBalke Ha BKYITHATa IMOHyJa CO IIeNl Jia C€ HKCIONHAT OYEeKyBamara Ha TOCTHUTE BO
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nornoiHoct. Co mojo0pyBame Ha TOHyJara Ke ce 3roJieMH M CTENeHOT Ha 3aJJOBOJICTBO Kaj
TOCTHTE, OTHOCHO K€ ce OCTUIHAT/3a0BOJIaT HUBHUTE OUCKYBamba.

TpeTaTa rpyiia Ha rpaniamba BO KOja Cce 6apa Ol aHKECTUPAHUTEC JIMLAa 1a 'O U3pasart CBOjOT CTaB M J1a
T OLICHAT TBpACHATA BO 6 IOCTaBCHHU nmpamniama, ce ,Z[O6I/IGHI/I CJICOHUTC 3aKITy4OLN:

. On mpecMeTaHUOT MPOCEK Ha Lenara rpymna Ha npamama 83,8 % o1 UCIIUTaHULUTE Aajie
HajBHCOKa oreHa 5. 13,4% mane omena 4, moaeka 2,7% onroBopuie co omena 3, a camo 0,2 %
OJIFOBOPHJIC CO OLlCHA 2, IITO yKakKyBa Ha (PAKTOT JieKa CO NMpaBUIHA aHAJIM3a Ha PE3YJITaTUTE O]
AHKETHHOT TpalIaTHAK MOXe J]a ce Moao0paT AENOBHHUTE IMPOIECH BO HACOKA Ja CE 3a70BOJIaT
MOTpeOUTE Ha TOCTUTE KOH MPECTOjyBajIe BO TYPUCTHUKHUTE allapTMaHH.

3a moaeramHa oOpaboTKa Ha IMOAATOIMTE KOPHUCTEHA € U IIporpaMarta 3a CTaTUCTUYKa 00paboTka Ha
nonmator, SPSS 21 (Statistical Package for Social Sciences), npu mMTO ce U3BJICUEHU CIICIHUTE
3aKITyYOITH:

. 3a/10BOJICTBOTO Ha KOPUCHHUIIUTE Ha YCIYTHUTE OJ] TYPUCTUUKUTE amapTMaHU 3a3eMaar
[EHTPATHO MECTO BO TMPENJOXKEHHOT MOJIeN Ha HCTpaxyBame. Kako mpeTXogHWny Ha
32JI0BOJICTBOTO C€ KBAJIMTETOT HAa yClayraTa M MMHUIIOT Ha XOTENOT. MCTpakyBauykHOT MOJENT TO
MOBP3yBa KBAJIUTETOT, MMHIIOT, 3aJOBOJICTBOTO M JIOjaJHOCTA HAa IOTPOIIYBAYMTE BO €JIHA
WHTETpaliHa [IEeJIMHA, KOja Ce 3aCHOBa Ha MPETIIOCTaBKaTa 3a IMOCTOCHE¢ Ha IPUIHHCKO-TIOCIICTUIHN
OJTHOCH MeT'y TOPEHABEACHUTE KOHIICTITH.

. HcnuraHunnTe KBAIMTETOT Ha yciayraTa To OIeHWIe Bo pacnoH ox 4,736 mo 4,972. Co
HAjHHCKA TPOCEYHa OIeHa € OICHEeTa “Op3WHaTa Ha MHTEPHETOT , J0AeKa CO HajBHCOKA OIIeHA €
oueHera “Jpybe3HocTa Ha mepconanoT”. Ha JlukeproBara ckana HajHHCKaTa cpeiHa oueHa 4,736
“Ma BHCOK (pakTOp Ha BIIMjaHUe OuJejku ce Haora Bo rpanuiute o 4.21-5.00 (HajBuCcOKaTa cpeHa
OIIeHa UCTO TaKa IpHumara Bo oBoj paHr). OBa yKa)KyBa Ha TOa JieKa TYPUCTHUKHUTE allapTMaHu Tpeba
na paboTaT Ha Toa J1a ro MoJ00paT KBATUTETOT Ha Op3MHAaTa Ha MHTEPHETOT, a OJ1 Apyra CTpaHa co
HajBHCOKA OLICHA € OlLIeHeTa “JbyOe3HOCTa Ha IepCOHANIOT , IITO 3HAYH JieKa BO UIIHUHA Tpeda 1a ce
3a4yyBa HUBOTO Ha KBAIUTETOT Ha Taa yclyra.

. On KOMIIOHEHTHTE Ha KBAIUTETOT HA YCJIyraTa BO TypUCTUUKHUTE allapTMaHHU, CO HajBUCOKA
OlICHA € OLICHEeTa KBAIMUTETOT Ha yCIIyrara BO CMECTyBaukuoT Kamanutet (4,887), a co HajHUCKA
noOueHa ycimyra Bo cropeada co uneanHa yciyra (4,821) mro ykaxkyBa Ha Toa Aeka Tpeba na ce
paboTu Ha TOa Ja ce 3rojJeMH KBAIMUTETOT Ha YCIYIWTE CIIOPENEHO CO uieanHaTta yciyra. Mako
HajBHCOKO € OLICHET KBAINTETOT Ha ycClyrara BO CMECTYyBauKHMOT KalalUTET, CEMaK Kora 3a
pedepeHTHa BpeAHOCT Ke ce 3eMe HMjealiHaTa yciyra, o AOOMEHHTE Pe3yNTaTu ce IiieAa AeKa €
NOTPeOHO J1a ce HaIpaBy MOA00pyBambe.

. Bo omHOC Ha meTTe Hajmo0py KOMIIOHEHTH Ha KBAIUTETOT HA YCIYTUTE BO TYPUCTHUKUTE
amapTMaHu € TOOWEH 3aKIydoK JeKa ¢ MoTpeOHO Ja ce BiMjac Ha MoAo0pyBame Ha YUCTOTAaTa Ha
KyIaTuiiaTa Ipy pUeM Ha TOCTHUTE, CO 11T Ia ce Moa00par pe3ysiTaTuTe U Jia ce JoOHe MOBHCOKA
CpeIHa OlleHa KOja K€ YKa)KyBa M Ha TIOBHCOK KBAJIMTET. BUcokuTe olleHM NajicHu 3a JbyOe3HOCTa
Ha MEPCOHANIOT U yCIyraTa Ha MepCoHaIoT YKaKyBaaT Ha Toa Jieka Tpeba Ja ce BiMjae Ha Toa Ja ce
OJIpIKAT ¥ JIa He Ce J03BOJH J]a KBATUTETOT 110 THE KOMIIOHEHTH C€ HaMaJIH.

° Bo oxgHoc Ha meTTe HajJ'IOIHI/I KOMIIOHCHTHU HAa KBAJIUTETOT, 3aKIIYYOKOT € JJ€Ka MOXE aa CE
IMOCTUTHE MOBUCOK KBAJIUTET HA yCJIyrata JOKOJIKY CC IIOCBECTHU IMOBEKe BHUMAaHHE Ha HpOMOLIPIja Ha
6p6H,I[OT, OOAHOCHO UMCTO HAa TYPUCTUYKUTEC allapTMAHU.

. Bo onHOC Ha JieCKpUNTHBHA aHaIM3a 3a caTHc(hakinja Ha KOPUCHHUIIUTE HA YCIyTUTE Ha
TYPUCTHYKHTE allapTMaHU JOOMEH € 3aKIIyIOK KOj € BO HacOKa Ha Toa JekKa € MoTpeOHo € ma ce
npe3eMar aklui BO OJJHOC Ha Toa Jia ce MoIo0py yciyrara JIo HUBO Ha HJeaiHa yCIyra, Ce CO Lel
Jla ce moA00paT u pe3yATaTUTE 10 OBaa KOHCTaranuja. KBauTeToT Ha yciayrara BO CMECTYBaYKHOT
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KalalTeT ¢ OIIEHETO CO HAjBHCOKA OICHA, IITO 3HAYM JieKa Tpeba Ja ce HaCTOjyBa TOa HUBO Ha
KBAJIMTET Jla Ce OJIP’KYBa U BO MTHHUHA.

° O,E[ ACCKPUIITMBHA aHalin3a 34 HUMHUIIOT HAa TYPUCTUYKHUTEC amapTMaHH, NOCTUTHATUOT
3aKJIIy4OK € JICKa Tpe6a Ja Cce BJ'II/IjaC Ha 3roJICMYBAbCTO Ha NPCIIO3HATIIMBOCTA HA TYPUCTUUKUTC
anapTMaHM, a BOCOHO J1a C€ 3aIp>KHU BUCOKaTa OLI€HAa KOja (5] ,I[O6I/I6Ha " C€ OOHECYBA HA ITO3UTUBHOTO
MHUCJICHHC HAa UCTIMTAHUIUTE 3a CMECTYBAYKHUOT KallalUTET.

. On neckpunTHBHATA aHalM3a KoOja ce OJHECYBa Ha JI0jaJJHOCTA HA HMCIUTAHUIIMTE KOH
TYPUCTHUYKHUTE amapTMaHU ce 3akiydyBa Jeka Tpeba na ce OoOpHEe BHHMAaHHWE Ha Toa Ja
cmectyBauknoT Kamamurer Clarina All Seasons Rooms & Apartments Oume mpe u360p 3a
cMmectyBame Bo KpymreBo. [lorpeGHO € na ce HampaBar MPOMEHH, OAHOCHO Jia c€ BOBEJAT HOBH
COJIP’)KUHU BO OJIHOC HAa KOHKYpEHIIMjaTa, a OM TO OJBOWJIC OBOj CMECTYBAayKW KaIlalUTET O
OCTaHATUTE U O JOTIPUHENE J]a TOj CeKorail Ouie npB u300p Ha KOPUCHUIIUTE HA YCIIYTH OJHOCHO
TOCTHTE.

BeponocTojHocTa W KOH3WCTEHTHOCTAa Ha TBpACHaTa Oea W3MEPEHH NPEKy KOCPHUITUSHTOT
Cronbach’s alpha. [obuenara Bpeanoct 3a koegpunueHToT Cronbach’s alpha Bo oBoj Momen
usHecysa 0,909 mTo ykaxxyBa Ha BEPOJOCTOJHOCT M KOH3HCTCHTHOCT Ha TBPCHATA.

On HampaBeHaTa aHaIKu3a MOXKE JIa Ce 3aKITy4H JeKa JIOKOJKY IIeJITa € 1a ¢€ OCTBapH yCIeX Mopa Jia
UMa CTpaTerrja o Koja ke ce BoJaT TYPUCTUIKUTE allapTMaHH 3a JIa CE OCTBApaT 3alpTaHUTE IIEITH.
Opn HanpaBeHara aHanu3a 3a Typuctuukute anaprmanu Clarina All Seasons Rooms & Apartments
3a0enexaHo e IeKa:
e TypHUCTHUYKHTE amapTMaHU MMaaT MHOTY MOBEKE CUIIHU OTKOJIKY CIIa0u CTpaHu.
e OxonuHAaTa HyIU MOBEKE MOXHOCTH OTKOJKY IITO MMa 3akaHW. Ho, cemak 3a 1ieloceH
ycrex Mopa Jia ce moao0par, HAMHHAT CIIA0UTE CTPaHHU.
»  Tpeba na ce pearupa BO OTHOC HA TYPUCTUYKATA MOHY/IA - MPEKY copabOTKa CO OMIITHHATA
WA CO OPTaHHU3alluH U arcHIINH.
e Jla ce HampaBW IUIaH/ CTpaTervja 3a MOXXHOCTH 3a OpPraHM3MpaH NPEBO3 HA TOCTHU JI0
anapTMaHOT WJIM MOXKHOCT 3a rent a car/M3HajMyBame Ha BO3HIIO.
e Jla ce pearupa JI0 ONIITHHATA 32 MOCTABYBamkh¢ Ha 3HAKOBH M MATOKA3U 33 TYPUCTHUKUTE
anapTMaHH.
e (DnexcHOMITHOCT HA IIeHAaTa BO 3aBUCHOCT 07 OpPOjOT HA rOCTH BO c00a/CTyIMo/anapTMaH.
 Jla ce pasMHCIM 3a MPOIIUPYBakE HA TYPUCTUYKHTE amapTMaHH CO MPOCTOpHja 3a
WHTEpaKIilija u 3a0aBa Ha TOCTHUTE.
Ha oBoj HaunH cilabute CTpaHu ke ce MPETBOPAT BO MPEAHOCTH, a CO TOA TYPUCTUUKHUTE allapTMaHH
ke OUaT ¥ YeKOop Hampe. Npe KOHKYPEHIIMjaTa.
IIpeky ananm3a Ha 3aKaHUTE C€ BOOYH JIeKa - KOHKYpPEHIIHjaTa Tpeda MoCTojaHo Jia Ce CIIeTH CE CO
1IeJT JIa He Ce JI03BOJIU J1a OM/Ie YeKOp MoHanpe/, Tpeda 1a ce clieaT Hej3UHNUTE TIOHY TN U MOKHOCTH,
Oumejku cropen HalpaBeHaTa aHajdW3a Taa MPETCTaByBa CEpUO3HA 3akaHa 3a OW3HHUCOT.
HamanyBameTo Ha OpOjOT Ha TypUCTH 3apaau nanaemujata co Kosua 19 ucto Taka ce mokaxa Kako
rojema 3akaHa 3a OM3HUCOT, HO UCTaTa Tpeda Jja ce MPETBOPU BO MOXKHOCTH, NMPEKy U3pabOTKa Ha
HOBHY ITOHY/IM U TIOITYyCTH 33 IOCETUTEIUTE/TOCTUTE BO TYPUCTHUYKUTE arlapTMaHHU.
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Ancrpakr

TypuctrukaTa MOTHBaIMja 3a3eMa €JHO O] LEHTPaJHUTE MecTa BO Typu3MoT. Taa Tpeba na
OJIrOBOPM Ha HEKOW KPYIMjaJHU Hpallama: 30IITO JIyIeTO Ce BKIydyBaaT BO TYPHCTHYKHTE
IBIDKEHa? 30IITO cakaaT Ja MmaTyBaaT W Ja Tporiar (PMHACHCKH cpeacTBa? 30IITO Ha U3BECHO
BpEeMe cakaaT Jla T0 HaIlyIITaT MECTOTO Ha MOCTOjaHO JKUBECHE U Jia OJlaT Ha JPYTH, a YeCTOo
natu 1 Heno3HaTu MecTta? Koja e BHaTpemrHara cuiia mro Th MOTUBHpa Ha akTUBHOCT? Co Apyru
300pOBH KOja € BHATPEUIHATA M HA/IBOPELIHATa MOTHBAIIMja HA TIOCETUTEINTE J1a C€ BKIIy4aT BO
TYPUCTUYKHTE TEKOBH U JIa [TPECTOjyBaaT BO HEKOE TYPUCTHIKO MECTO U 0J] KO IpecToj ke Oupat
3aJJ0BOJTHM WJIM HE3aJ0BOJHU? A Toa € BO 3aBHCHOCT OJ TOa JAJIM T'M 3J0BOJHIIE CBOUTE
TYpUCTHYKH MOTHBHU T.e. MOoTpeOu. PenmyOmmka CeBepHa MakemoHmja e 3eMja co Oorato
HPUPOJHO U KyJITYPHO HACIIEICTBO H T'M ITOCETyBa CUTE MPEIYCIIOBH 3a Pa3B0Oj HAa TypU3MOT. 3a
Ja ce yTBPAW KOW OJi THE MOCIUHEYHH CETMEHTH CE BOACYKH BO CEBKYNHHOT TYPUCTHUKU
NpOU3BOJ, MOTPEOHO € HajIpBO J1a ce HampaBH HHBHA aHanu3a. Co Toa ke ce YTBPAM CO KOU
npomn3Boau PemyOnmka CeBepHa MakenoHuja MOXKe 1a Onje KOHKYpEHTHA Ha 1a3apoT, HO U ke
ce oJjpeiaT ¥ NMOTCHIUjaTHUTE TYPUCTHYKN MIPOU3BOJAM KOU BO MHHHA Tpeba Ja ce riacupaar
Ha Ma3apoT MpeKy TypUCTHYKaTa MPOMOLMja, a CO Toa Ke ce 3aJoBojaT NOoTpeduTe Ha
HIOCETUTEIHUTE.

Knyunu 360posu: mypuzam, mypucmuyko — yeOCMUMENCKU Npemnpujamuja, mypucmuixu
nompeou, mypucmudKu MOMueU.

BoBen

Bropara nmomosuHa Ha XX-THOT BEK ja KapaKTepu3upa pa3Boj Ha WHGOpMATHIKA TEXHOJIOTH]a,
HITO OBO3MOXKYBa e(prKaceH MprueM 1 00paboTKa Ha MOIaTOIH, pa3B0j Ha TEXHOJIOTHjaTa BO CUTE
o0macTy, mMOceOHO BO TPaHCIOPTOT, IITO OBO3MOXKYBa CHUTYpEH NPEBO3 /0 CEKOja CBETCKa
JIeCTHHAIIMja, KaKO M MOJ00pyBame Ha 00pa30BHOTO M KYJITYPHOTO HHBO Ha JyIeTO, IITO I'O
JIeQHUHUpaaT CBETOT KaKo ,,II00amHo ceno™. O Taa MpUYNHA, ABHKEEHETO JI0 CUTE TOUKU IIHPYM
CBETOT HE NpEeTCTaByBa MPoOIeM. 3aHUMIIMBO CLIEHAPHO 33 IBUKEH-ETO HA TyPHU3MOT BO WAHWHA
uma Poon, Koj ro aHanu3mMpa KUBOTHHOT IMKJIYC Ha TYPU3MOT, IIOYHYBAjKH O] CpeAnHATa Ha
MHHATHOT BEK, JO HETOBHOT pa3Boj BO WAHUHA. T0j 3al10YHyBa CO OCHOBHHUTE KapaKTEPUCTUKU
Ha CTapHoOT TypU3aM — MAaCOBHOCTA, 10 HOBHOT TypU3aM, KOT'0 'O KapaKTepu3npaaT HOBH YCIIOBH
COZIp’KaHU BO U3MEHETUTE YCIIOBH BO OJJHOC Ha OapamaTa M OueKyBamara 1 HUBHHOT HAuYMH Ha
onHecyBame. Criopen HEro, BO MOJAEPHHOT Typu3aM Yy4YeCTBYBaaT ITOCETHTENM KOM HMaaT
nocoducTuMpanu Oapama, a Ha Ia3apoT ce jaByBaaT IU(PEPEHIUPAHU W aTPaKTUBHH
NPOM3BOAM KOHM MpEeTCTaByBaaT MarHeT 3a NOTEHLHWjaJHUTe KOHCyMeHTH. Mcro Taka, cé
NOMHTEH3MBHA yNoTpeOa Ha NMPHUHIMIHTE HA MApKETHHTOT M TYpPHCTHYKAaTa HPOMOIHja BO



[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

paboTemeTo Ha TYPHCTHUKUTE CYOjeKTH, OBO3MOXKYBa CO TOJieMa MPEUU3HOCT Ja ce OJpeaaT
Ma3apHUTE CETMEHTH ¥ HUBHUTE MOTPEOU U KeJIOU, HO U Jla C€ Kperupaar MPOU3BOIU KOU UCTUTE
ke TH 33J]0BOJIaT MOTpeOuTe Ha moceTuTenure. Ha Toj HauuH moceTutenure ke MaHugecTupaaT
3aJI0BOJICTBO OJ1 TYPUCTHYKHOT TpecToj. Hekon aBTopn HaBemyBaat Jieka BO MOHOBO BpeMe cé
MOBEKEe Ce MOCBETYyBa BHUMAHWC HA OJPKJIMBHOT Pa3BOj Ha TYPH3MOT, HOPaad ONTHMATHO
KOPUCTEHE U 3allITUTA HA MPHUPOJHUTE M KYATYPHUTE PECYpCH O] YHHUINTYBame. PemyOnuka
CeBepra MakemoHmja € 3eMja co 00raTo IPUPOTHO U KYJITYPHO HACIEACTBO U T'M TOCEIYyBa CUTE
MPEAYCIIOBH 3a pa3Boj Ha TYPH3MOT. 3a Jla ce YTBPAHM KOW O] THE MOCAMHEYHU CETMEHTH CE
BOJICUKH BO CEBKYIMHHOT TYPUCTUYKHU MPOW3BOJ, MOTPEOHO € HAjIpBO Jla CE HAIpPaBH HUBHA
ananm3a. Co Toa Ke ce yTBpAu co kou mpomsBoau Permybnmuka CeBepra MakemoHuja MOXKe aa
Ou/ie KOHKYpEHTHA Ha Ta3apoT, HO U K€ C€ OJ[peaT U MOTCHIUjaIHUTE TYPUCTUYKH POU3BOTU
KOM BO MJIHWHA Tpeba Jla ce TiacupaaT Ha 1a3apoT MPEeKy TyPUCTUYKaTa MPOMOIIH]ja, a CO Toa Ke
Cce 3aJI0BOJIAT MOTPEOUTE HA TOCETUTEITUTE.

TeopeTckH 0CHOBH 32 TYPUCTHYKHTE MOTHBH
oum n ne¢puHupame HA TYPUCTUUKHUTE IOTPeOH

Y0BEKOT 071 HEFOBOTO ITOCTOEH-E BO CBOjOT UCTOPUCKHU Pa3BOj, OMJI MPUHY/IEH Jla T'H 33/I0BOJIyBa
cBouTe morpedu. Bo Taa kKoHOTaLMja, TOj KOHCTAHTHO € COOUYEH O KOH(pOHTaLujaTa momery
Cy0jeKTHBHHUTE MOTPEOU M peaTHUTEe MOKHOCTH 32 HUBHO 33/10BOJTyBame. Bo mpakca, morpedure
U KeJI0uTe ce MOrojaeMu o] 00jeKTUBHUTE MOXKHOCTH 32 HUBHO 3a/10BOJTyBame. TeopeTHuapure
KOM C€ 3aHMMaBaaT CO MOpydyBame Ha TYPHCTHUKUTE MOTpeOU yKakyBaaT Ha Toa JeKa THE Ce
HAaCTaHaTH O] CEBKyNHUTE 4YOoBeukd morpedu. Ila 3aroa Mokeme Ja HCTakHEME JieKa
TYPUCTHYKHTE TOTPEOH NPETCTAaBYBaaT €IHO JIOTHYHO IPOAOJDKYBAE HA ONIITUTE YOBEUKH
noTpeodu.

Ha mypucmuuxume nompeou oenysaam opojuu paxmopu. Taxa cnopeo Cnasxo Kosauegux,
mue modcam oa ce Kiacuguuupaam 60 mpu pynu:

1. leoepapcxu haxmopu: OATUKA HA TEONIPOCTOPOT (3EMJUIITE, KIIUMa, aHTPOTIOIOIIKH
Y €THUYKHU KapaKTEPUCTHKH Ha HACEJICHHETO);

2. Onwmecmaenu paxmopu.:

- CTENCHH Pa3BUEHOCT Ha MMPOU3BOHUTE CUIIH;

- OMIITECTBEHO - MTOIUTHYKHA CUCTEM;

- TpaguIlyja;

3. Cybjexmusnu pakmopu:

- COIIMjaJTHA MOJIOK0A Ha JTMYHOCTA;

- HUBOTO Ha KyJATypa U 00pa3oBaHueE;

- HJICOJIOIIKO OIPEICTyBahE;

- KapkTepHHuTe 1pTH Ha auuHocTa. (Kovacevic, S, 1986, 26).

[TocTojar romem Opoj meuHUIMH 3a MOTPEOUTE BO CTPYJIHATA JUTEpaTypa. Taka XpBaTCKUOT
TICUXOJIOT 0J1 00JIacTa Ha COIlMjajiHaTa ICUX0JIoTHja MianeH 3BOHapEeBUK ja HaBEIyBa ClIeIHABA
nedunnnmja: ,,[lorpedara e ogpenena cocroj0a Ha OPraHU3MOT WM CONMjaHA CUTYalldja, Koja
ITOCTOW HE3aBHCHO OJI CBECTa Ha JIMYHOCTA KOja ce Haola BO cOCTOj0a Ha HapyIeHa OMOJIONIKa
WIN colljaliHa paMHoTexa . (Zvonarevic, M, 1978, 228) Co ornex Ha dakToT mro norpedarta
uMa MarepjalHa NpUpoja, TOralul NPUYMHHUTE 332 OJHECYBAETO Ha YOBEKOT M HETOBUTE
aKTHBHOCTHU Tpeba Jia ce 0apaaT BO MaTepjaiHaTa CBepa Ha YOBEKOT, BO HETOBHOT (DU3HOIOIIKH
u COHI/IjaIIeH KHUBOT, HO HC U BO MHCTHUKTUTC, HACUTC U HCTOBUTC MHMCIIH. Cnopezl CPIICKHOT
ncuxojor Hukxoma Por: ,,MoTuBuTe ce OWONOWIKM WIM TCHXJIOIIKKM (AKTOPU KOU TO
MOTTUKHYBAaTH PETyJIMPaaT OJHECYBAKETO 3apaJy MOCTUTHYBame oapeneHu nenu. (Rot, N,
1963, 79). Hekon aBTOpHM cMeTaaT Jeka MOTHBOT € JO’KHBEaHa MOTpeda Koja MOTTUKHYBa Ha
aKTUBHOCT KOH ojpeaeHa men. [loTpebata ce jaByBa Kako IOCJIeqWIa HAa HapylIeHATa
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ouoconujaaHa pamHorexa. [loToa, morpebaTa npeaAU3BUKyBa HArOH, TOj MPEAU3BUKYBA KeI0a,
Taa € aKTUBHOCT HACOUYCHA KOH OIPEJICIICHA TIClI.

OTKaKo ke ce 370BOJIH IoTpedaTa, HOBTOPHO CE BOCIIOCTaBYBa paMHOTeka. Criope1 H3HECEHOTO,
MOTHBHUTE C€ JBHUraTeNId INTO T'O aKTHBUpPAaT OPraHM3MOT M IITO ja HAcOYyBaaT HEroBaTa
aKTUBHOCT KOH OmpejenieHanel. Moxke Jja ce MCTaKHe JleKa 3a J1a ce T0jaBH OAEepAEM MOTHB
MOTpeOHO € MPETXOAHO Ma mocTon otpeda. [loTpedara cekoramr mpeTcTaByBa HEAOCTATOK WITH
BUIIIOK OJI HEIITO M MOXe Ja Oujie o] OpraHcKa MM MCUXHYKa MpHpoja. 3a 1a cTaHe MOTHB,
notpedara Tpeba ma ce oApa3u BO CBECTa Ha YOBEKOT. ,,lloTpeduTe ce CHUIIHO TeKHEEeHe KOH
HEMITO IIITO Ha JIy'€TO MM € MHOTY 3HadajHo, 3a HEIITO IITO MMa ompelencHa (yHKIHja BO
HUBHHOT XHMBOT, Ha IITO THE MY IpeliaBaar onpejesieHa BpeaHocT. [lorpedure Ha TO] HAUYUH
MOCTaHyBaaT CWJIa Koja JyreTo TM MOTTHKHYBa Ja MMaaT MPEeIMETH KOM MM C€ BaXKHH, Jia
MMOCTUTHAT COCTOjOM KOM MM C€ BaXXKHH U MOTPEeOHU, J1a JOKUBEaT YyBCTBAa KOU TY MTOTBPAYBaaT
KaKo JIyr'e, 3HAYM J1a IIOCTUTHAT MOIITHE Pa3HOBUIHH IEJIM KOU CH T noctaBmie™. (Petrovic, Z,
1984, 31). 3apaBko [leTpoBuk 3a moTpeduTe HCTaKHYBa: ,,MOXKe Jla ce Kake JIeKa IoTpeduTe ce
CHJIHO TEXXHEEHE KOH HEINTO IITO Ha JIyIeTO UM € MHOTY 3HAadajHO, 3a HeITO INTO HWMa
ompezaeneHa (yHKIMja BO HUBHHOT KUBOT, Ha IITO THE My NpHIaBaaT ONpeaeieHa BPeIHOCT.
[MoTpebure Ha TOj HAYMH MOCTaHYBaaT CHJa KOja JYI'eTO I'M MOTTHKHYBA Jla MMaaT MpeAMETH
KOHU MM C€ BaXKHHU, JIa IIOCTUTHAT COCTOjOM KOU MM CE€ BaXKHU U MOTPEOHU, J1a JIO)KHBEAT YyBCTBA
KOM TH TOTBPIyBaaT Kako IIyfe, 3HAYW Na TOCTHUTHAT MOIIHE Pa3IMYHU I KOW CH TH
noctaBmie. (Petrovic, Z.:1984:79). Typuctuukure moTpeOu ce Jed Of OMIITHOT CHCTEM Ha
YOBEKOBHU NOTPeOU U criaraar BO rpynara Ha CeKyHIapHHU MOTPeOH.

Kaacudpukanuja Ha TYpUCTHYKHUTE MOTPEOH

Bo coBpeMenaTa TypucTHYKa JHTEpaTypa IOCTOjaT MOBEKE aBTOPH KOW CE€ 3aHUMaBaaT Co
HCTpaXyBambe HAa TYPUCTUIKUATE OTPEON M HUBHA KiTacHPUKaIlyja.
Bo moj konmexcm, cnoped Mexunmouw (Mecintosh, 1972), momueume 3a namysarse Modcam
oa ce knacugpuyupaam 60 uemupu pynu:

- OU3NYKU MOTHBH;

- KyntypHau MoTUBH;

- UHTepriepcoHallHu MOTUBH U

- CTaTyCHH U TIPECTHKHU MOTHBH.
Amepuxanckuom aemop Tomac (Thomas, 1964), ucmaxknysa uemupu zpynu momueu 3a
mypucmuuko namyeare:

- O0Opa30BHU U KYJATYPHU MOTHUBH;

- Pemakcanuja v 3710BOJICTBO;

- ETHUYKY MOTUBH U

- dpyru motusu.
Ceemckama mypucmuyka Op2anu3auuja uma npeoaioHceHo eO0Ha 00 HOKOHYU3ZHU
Knacugukayuu na mypucmuuKkume nompeou:

- Corngjajina MOTHUBAIH]a;

- CemejHa MOTHBaIM]a U

- JInuHa ¥ eroucTHYHA MOTHBAIIH]a.
Cuescana IlImemux nasedysa nooenoa Ha nompeodoune Cnoped HeKyaKy Kpumepuymu:
1. Cnopeni CTENEeHOT Ha OIIITOCTa Ce AeNaT Ha:

- HAVBHUyalTHU H

- ONIITECTBECHH.
2. 00 acnekm Ha noopaujama Ha ROMPOULYBAYKAMA ce OeNAm Ha '

- TNYHU U

- POM3BOHO — YCITY>KHH.
3. Cnopeo cmeneHom HA HYICHOCIMA Ce 0e/1am Ha:

- Hy’)KHU Y0BEKOBH MOTpeOH;
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- peNaTUBHO HYXKHHU MOTPEOU U
- IYKCY3HHU 40BeKoBU notpedu. (Stetic, S., Todorovic, A.:1995:6)
IMo3natuot ncuxomnor Abpaxam MaclioB ykaxKyBa Jieka BO 3a/I0BOJYBAmHETO HA YOBEKOBUTE

MOTHUBH [TOCTOH TIMPAMHUJIA 3a XUEPAPXHja HA MOTHBUTE.
Taxa cnopeod Hezo, nocmojam nem HUGOA HA MOmMUsUmMe:
e BHOJONIKH MOTHBH;
e MOTHBH Ha CUTYPHOCT;
e MOTHBH Ha €eMOTHBHA MPUBP3aHOCT U JbYOOB;
e MOTHB 3a yIie ¥ TOYUTYBakE U
e MOTHB 3a caMOaKTyeIu3aIuja.
Mianen 3BOHapEeBUK NCTAaKHYBa MOBeke Kilacu(UKaIIMK Ha Y0BeKoBHUTE MOTpeOu. Ho, Toj cmeTa
JicKa HajaJeKBaTHa O Ouiia oHaa Kiacu(uKalmja crope/] Koja moTpeduTe ce aear Ha TpY BUJA:

e [IpumapHH - OHOJOIIKY;

e [IpumapHH - coUjaIHU U

o CeKyHapHH NOTPEOH.

[IpumapauTEe OWOJOMKK TOTPEOM C€ TECHO IOBP3aHM CO YOBEKOBaTa er3WCTeHIHja. Tue
MPETCTaByBaaT JIeNl O YOBEKOBOTO OMOJIOIIKO HACIEAICTBO ¥ MMaaT YHUBEP3aJleH KapakTep, T.€.
Ba)kaT 3a CUTE JIyf'e U BO CUTE BpEMEHCKHU nepuoau. Bo oBaa rpyma morpebu ce: motpeOure 3a
Matepuu (BO31yX, XpaHa, BOJa ¥ CIIUYHO), TOTpeda 3a eTMMUHUPamhe Ha HEMOTPEOHUTE MATEPUH
0]l OPTaHU3MOT (MOKpEHE, U3MET U JPYro) NOoTpeda 3a 3auyByBambe Ha (PU3NIKHOT HHTETPUTET
Ha JINYHOCTA, OTpeda 3a Cuemhe, 0AMOpP U JbyOOB, KO CE IMOBP3aHU U CO PENpOAyKLHjaTa 3a
OJIP)KYBahE HA YOBEKOT Kako OHOJIOIIKK B [IpuMapHUTE CONMjATHU MOTPEOH Ce TIOBP3aHU CO
YOBEKOT KaKO COIMjaJTHO CYIITECTBO. ,, THe 3a pa3auka oJ] OMOJIOIIKUTE TIOTPEOH, C€ CTEKHATH,
HO ce JIeJT O]l COIMjajTHOTO HACNIECTBO, Ia MOPaJH TOA 3aBHCAT OJ] CpelruHaTa BO KOja HEKOj
onpacHan“. (Zvonarevic, M.:1978:228) 3a pasnmuka oJ OHONOIIKUTE OBHE MOTpPeOH, HE ce
VHHBEP3ITHU, TYKY PETMOHAIHU, OUJICjKH Ce 3aeIHUYKH 32 OJJPEICHU [TUBIITU3AINN, UCTOPUCKU
Nepruoau, ONMTECTBCHO - EKOHOMCKU CUCTEMU U CIIMYHO.

IITo ce omHecyBa 10 CeKyHAapHUTE MOTPeOU MOKE Ja Ce UCTaKHE JIeKa THE Ce He Ce TIOBP3aHU
CO €r3UCTEHIINjaTa Ha YOBEKOT, HO OBU € IMOTPeOH ro mpaBaTa HETOBHOT KUBOT IMTOCOIPKUHCKH
u moborat. Vcto Taka, oBue moTpeOM MMaaT MHAMBUAYyalleH KapakTep W C€ CTEKHYBaaT CO
WHAWBHIyaTHUOT TICUXO(H3UYKH Pa3Boj. 3HAUM JieKa OBUE MOTPeOH 3aBHCAT O]l COTICTBEHHOT
BKYyC Ha MHAWBHUAYATa U ce U30Mpaart cocema cirodboaHo. Typuctuakute moTpedbu ce audepeHTHH
U crafaaT BO IpylaTa Ha CeKyHJapHHU MOTpedH. 3a10BOTYBAmHETO HA TYPUCTUUKUTE TIOTPEOH €
BO TECHA KOpeJlaluja co TypuCTHUKaTa nobdapyBadka u norpouryBauka. Ho Tpeba na ce ucrakue
JIeKa CO TI0jaBYBamkETO HA TypUCTHYKATa MoTpeda ce yIITe He IO aKTHBHpA MOTEHIHjaIHUOT
nocetutel. Bo Toj KOHTEKCT, moTpeduTe Tpeda 1a 100ujaT mcuxojomika ¢popma, OJHOCHO J1a ce
peduexTupaat o cBecTa Ha YOBEKOT, T.€ [ia ce JOXKHUBee MoTpedaTa U ja ce 3aMHUCIH LeJITa LITO
TpOa /1a ce MOCTUTHE, TOA € BCYITHOCT MOTHB. CaMOTO JT0’KWBYBamke HA MOTHBOT T'O aKTHBUPA
MOTEHITHjATHAOT TTOCETHUTEN JIa C€ BKIYYH BO TYPUCTUUKUTE TEKOBH. 3HAYM MOTHBOT C€ jaByBa
KaKO BHAaTpPCUICH NOTTUKHYBAY.

Kora ce 300pyBa 3a TYpUCTHYKHUTE MMOTPEOM, MOKE J1a CE€ MIOTEHITUPA JeKa THE CE CIICITUMUIHI H
MHOTY 3Ha4ajHu 3a (hopMHpame Ha TYPUCTHYKATa TIOHYyAa. TypUCTHUKHTE TOTPEOU ce N3Pa3UTo
XETePOreHH KakKo IITO € BIPOYEeM W IlellaTa TypuCTHYKa monynaruja.Oj ropeHaBeICHUTE
Knacu(UKaIMK ¥ NOJeN0N Ha TYPUCTUIKHTE MOTHBU MOJXKE JIa CE UCTaKHE JeKa HICHTUYHU HITH
CIMYHU I'PYIH Ha MOTHBH CE€ CPETHYBaaT Kaj oBeke aBTopu. Kaj ompeneHu 1ypu ce cpeTHyBaaT
Y UJICHTUYHU TEPMUHH, KaKO Ha IPUMEP: UHTEPIIEPCOHAIIHY, COLIMjalTHU, KYJITYpHH, QU3UUKH U
npyrd. Ho, Toa He 3HauM Jeka Mely HHB Hema pasnuka.Moke J1a ce TMOTEHIUpa JeKa
TYPUCTUYKHTE MATyBamba CKOPO HUKOTAIl HE C€ ONMPEJIeNICHH caMo O]l €JIcH MOTHB. MIMeHO, BO
UCTO BpeMe Kaj MOTEHIMjalHaTa TYpPUCTHYKA KIUEHTENa MPHUCYTHU Ce MOBEKE MOTHUBH Kaje
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MOCTOW aKTUBUPAHE 33 PEANTN3UPALE Ha OAPEICHH IeNTH, HACOUyBarbe Ha CUTE aKTHBHOCTH KOH
TYPUCTHUYKHTE MOTHBH U PETyJUPamke¢ Ha HAYMHHUTE 3a HUBHO ocTBapyBame. [lopaam Toa BO
TYPHU3MOT € MOOTPaBAaHO Jia ce 300pyBa 3a TYPUCTHYKA MOTHBAIIM]ja, OTKOJIKY 32 TYPUCTHUYKH
MOTHB.BO (pOoKycOT Ha TYypH3MOT € YOBEKOT CO HETOBHTE IOTPEOM, KEJIOW, MHTEPECH H
CKJIOHOCTH. BCYIIHOCT, 9OBEKOT € CBECHO CyIITeCTBO OgHOCHO Homo Sapies. Bo MoMeHTOT
KOTa TOj ke TOHECe O/UTyKa Jia Ce BKIYYH BO TYPUCTHYKUTE TEKOBU CTAHYBA MOCETHUTEIN OJHOCHO
Homo Turisticus. Kaj Hero ce npucyTHu He caMo CIIEIU(DUIHUTE MTOTPEOUTE, TYKY U OIIITHTE
HOTpe6I/I. IToceturenure Bo TYPUCTUYKOTO MECTO KUBE€AT KOMIIJICKCCH ) XUBOT CJIMYHO KaKO U BO
CBOMTE JOMOBH. 32 BpeMe Ha TYPUCTUYKHUOT MPECTOj, THE T'M 3aJ0BOJYBAaaT OHMOJIOIIKUTE U
(U3NONIOIIKATE MOTHBH, KaKO M CrelM(DUIHUTE MOTHUBH 32 CIIOPT U peKpearyja, KyJITypHO -
3a6aBeH JKHUBOT U U3JICTHUYKHN aKTHBHOCTH.

Hexou noka3zare/im 3a 3a10B0JIyBalkb-€¢ HA TYPUCTUYKHUTE OTPeOH

Kako mro e moHampen HMCTakHAaTO MOCTOjaT MOBEKE TYPUCTHYKA MOTHBHM KOM BiHjaaT Ha
MOTCHLHjIHUTE MTOCETUTENN U TH MOTHBHPAAT Aa C€ BKIyYaT BO TYPUCTHUKUTE TeKOBU. CeKoj
MMOCETUTENI € IMOoceOHa JIMYHOCT KOja WMa CBOj IMMOCCOHM HHAMBHUAYATHH TOTPEOH, KEIOwH,
WHTEpECH, CTaBOBH, HABUKH, CIIOCOOHOCTH, TEMIIEPAMEHT, KapakTepHH LPTH, CIIOCOOHOCTH,
npeapacyad U cneunuuHu acnupaund. HeroBoto ogHecyBame € IETEPMHUHUPAHO O] MTOBEKE
MOTHUBH, Kako IITO Ce: MOTHB 3a IPOMEHA, MOTHB 3a JIpYXEHE, MOTHB 3a adupmanuja u
CaMONIOTBpyBamke U Apyru.Bo TakBa NCHXONOIIKAa KOHCTENAIUja Ha IMOCETUTENHNTE MOCEOHO
3HAYajHO € MpAaIlakeTo 3a 3a0BOJYBAmkE HAa TYPHUCTHUKUTE MOTPEOM OJHOCHO MOTHBH. T0j
MPOIEC € MOIITHE KOMIUIEKCEH W € BO 3aBHCHOCT Off CYOjeKTHBHH M OOjeKTUBHU (haKTOpH.
HauuHOT Ha 3a70BOJyBameTO MMa CBOU crenuduyHu Oene3n Kaj ONAETHUTE JIMYHOCTU U
HUBHHTE pPEaKIMU BO BPCKa CO BpPEMETPAacHETO Ha 3aJ0BONYBAakETO, CTENEHOT Ha
3aJJ0BOJIyBalb€TO M HHMBHHUOT OJHOC KOH CTENEHOT Ha JACIYyMHOTO WM IOTIOJHOTO
3a10BONTyBame. TyprCTHIKHATE IOTPEOH Mery ceOe ce pa3IMKyBaaT BO OJJHOC Ha BPEMETPACHHETO
Ha HUBHOTO 3aJI0BOJTyBame. Taka Ha IpuMep, IPOLIECOT Ha BPEMETPACHETO Ha 33/I0BOTYBAHETO
Kaj peKpeaTUBHHUTE NMOTpeOU € MOJOAT BO OJHOC Ha KYJITYpHHTE MOTpeOu. ,,.3a pasiuka ox
peKpeaTBHUTE NMOTPeOH, KyITypHHTE CE€ CO PEJaTUBHO KPAaTOK IIEPHOJA Ha 3al0BOJIyBame.
HabnynyBamero Ha KyITypHO - HCTOPUCKUTE CIIOMEHHUIM, apXCOJIOLIKUTE JIOKAINUTETH,
MY3€jCKUTE EKCIIOHAaTH M CIMYHO II0 BPEMETPAcHeTO He MOXKaT Ja ce clopenar co
pekpeatnBHUTE akTUBHOCTH.” (Mapunocku, H.:2002:84). Typuctuukure mnotpedu ce
pasuKyBaaT W IO CTENEHOT Ha 3a70BOJCTBO. CocrojbaTa Ha CTENEHOT HA 3aJ0BOJICTBO CE
JBWKU OJl TIO3UTHUBEH JI0 HETaTHBEH W 00paTBO. BakoBOTO Mepeme ce BPIIU CO SMITUPUCKU
UCTpaKyBama Ha IOCETHTENINTE, NMPEKy METOAWTe Ha ckanupame.llpu 3amoBodyBameTo Ha
TYPUCTUYKHUTE IMOTPeOM TEHIKO C€ IIOCTUTHYBA HHUBHO OTKIOHYBam€ OJHOCHO IOTIIOIHO
pasperryBame. OBHe MOTPeOH MOTIOIHO HE ce OCTpaHyBaar, OU/IejKy BeTHAII Cce jaByBaaT HOBU
MOTPEBU OAHOCHO MOTHBH. BakBaTa cocToj0a 0cOOEHO ce ofHecyBa Ha KyJITypHHHUTE MOTpOH,
KaJie ce jaByBaar HOBH. ,,CO orje[ JeKa KyiaTypaTa € HaJorpaayBame, eIHO 3aJ0BOYBakEe Ha
TypUCTHYKa KyJATypHa IMOTpeOa IOBJIEKYBAa HEj3MHA MYJITHUIUIMKAalMja Ha HOBU OTBOPEHU
notpedu. YoBeKOT HUKOTAII HE MOXKeE J1a OHJIe TOJIKY KYJITYpEH 3a Jia He OJIM 110 TIOTpara Ha HoBa
KyJITypa 3a Aa Kake JeKa cera € JOBOJHO KyIATypeH. 3aroa BO IOMEHOT Ha TYPHUCTHUYKUTE
noTpedu TOYKaTa Ha carypanuja TEUIKO C€ IOCTUTHyBa. laa MOXe J1a MMa MOMEHTAJIHO
3Hauewe.” (Mapunocku, H.:2002:84-85)

IToceturenuTe ce ABMXKAT KOH OJpeAEHA TYpPHCTHUYKA JECTHHAIMja CO LeJ JAa M 33aJ0BOJIAT
CBOUTE MOTPeOU OHOCHO MOTHBHU. BO TOj KOHTEKCT, 33/I0BOJICTBOTO € HHBHA KpajHa LIeN U €
MIpONpaTeHa co MO3UTUBHU €MOLIMOHAIHU PEAKIMM (HaMalyBamke Ha HAallHATOCTa U HEPBO3aTa,
YyBCTBO Ha IIPUjaTHOCT, 3r0JIEMyBamh-€ Ha PacloyioKeHUETO). TakBaTa HOBOHACTaHATa COCTOj0a
UMa CHWJIHO MOTHBHMPAuKO [€JCTBO KO€ MOXE Ja Tpae IOAOJII0 BpeME U Jla T'M IOTTHKHE
MOCETUTENIUTE TTOBTOPHO Ja CE BpaTaT BO TYPHUCTUYKOTO MECTO OJHOCHO JecTuHaiuja. Mcro
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Taka, THE BpLIAT BIIMjaHHUE HA IPYTH MOTEHIIMjaJHU TIOCETUTEIN BO HUBHOTO MECTO HA KHBECHE
CO MIMpeH-¢ Ha JIMYHA NPoMaraiia Kako eaHa of (opMuTe Ha TYpHCTHUKATa IPOMOLH]a.

IMoceTnTe 0T KaKO MOTPOLIYBAY

Crnenejku v neUHUIMHTE W OOjacHyBamaTa 3a TOa IITO 3HAYM TypH3aM, C€ OJICCHYBa
OJITOBOPOT 3a MOMMOT INTO € TOa TYpPHUCT, OJHOCHO Jia Cce JajJe HeroBaTa BHCTUHCKA U
HajenHocTaBHa Aepunnnyja. (ITanos, H.:2006:12) CaryHO Kako Kaj TYpU3MOT, Ce IOBTOPYBaaT
JIBa HAjOCHOBHH €JICMCHTU KO MPETCTaBYBaaT TJIaBHU 00EIekK]ja, a TOa Ce: MaTyBamkeTo, KOe ce
MOMCTOBETYBA CO JIBWKEHETO M MOTpOIlIyBaukaTa. Toa 3HAUM JieKka CEKOj elleH MOCTUHEl KOj
natyBa, ¥ IMPHUTOa TPOIIM OJpeleHa CyMa Ha TapH, MOXE Ja Ce CMeTa JieKa BIeTyBa BO
kateropujara TypucT. Co Toa ce BocniocraByBa kopenanujata T = I1 ([) + I1, oqHocHO uctaTta
paBEeHKA Koja ce MmojaBu mpu AeHUHUPAKHETO HA MOUMOT Typu3aM. Mnu ,,TYpHCT mpeTcTaByBa
CeKoe JIMIIe KOoe MaTyBa HaJBOP OJl MECTOTO HAa CBOETO MOCTOjaHO KUBECHE U MPUTOA TPOIIH
ompeneHa cyma Ha mapu”. OBaa naeduHUIMja TpPETCTaByBa OCHOBHA IIPETIOCTaBKAa 3a
MOHATAMOIITHOTO JT000jacHYBabe 3a TOA IITO 3HAYM MOMMOT TYPUCT, KAKO U CPOJHUTE TOUMHU
KoM Tipom3iieryBaat oj Hero. Ce mocTaByBa MpallamkeTo Ay 332 TypUCTH K Ce CMeTaaT oHaa
KaTeropuja Jyre KOW MaTyBaaT HAJABOpP OJ IOCTOjaHOTO MECTO Ha JKMBEEHE, CO LeN Ja ja
W3BPIIYBaaT cBOjaTa MpodecruoHamHa JIejHOCT - BOjHUIIMTE, EMUTPAHTUTE, OJTHOCHO JIUIaTa KOU
MPECTOjyBaaT BO HEKOE MECTO HE MO CBOja BOJja TYKY Kako pe3ysiTaT Ha HeKoja MOBUCOKA CHJia
(6onect u 1pyro). BoounnBo e neka v oBaa Kareropuja cy0jeKTr TpoIaT oipeIeHH MaTepHjaTHi
CpeAcTBa HaABOP OA MECTOTO Ha MOCTOjaHO >KuBeewe. HajromemMuor O6poj Ha TeopeTHUapu KOH
Cce 3aHMMaBaaT CO MPOOJEMHTE Ha TYPU3MOT CE€ CIOXYBaaT Jeka OHaa KaTeropuja Ha
MOTPOIYBAaYM KOW HM3BPIIYBaaT MpOQpEeCcHOHANIHA JEJHOCT - BOJHHIM, CTYJCHTH, YUCHUIN, HE
MOXeE Jla Ce€ OKapaKTepu3upaaT KaKo TYpUCTH, OJHOCHO JeKa OBHE ,,[IOTPOIIyBayM’
BOCIIOCTABYBAaaT MOCEOHHM KOpeNaluu BO (PYHKIIMOHUPAHETO HA CHCTEMOT, & BO COTJIACHOCT CO
JIETUTUMUTETOT Ha BAKBHUTE IPYMAIVH, U 32 PEIaTHBHO MOJOIT BPEMEHCKH Teproj. Bo ojHOC
Ha OHaa KaTeropuja Jiy'e 4uj MPecToj BO HEKOEC MECTO € MHHMIIMPAH O]l HEKOW IMMOBHUCOKH CHIIH,
OMIITO € MUCIIECHETO JIeKa UCTUTE MOXKE Ja ce BOpojaT BO IpymaTa TypUCTH OHIEjKH THE BO
JPYTUTE CPSIUHHM Ce 3aIPIKyBaaT caMo OTPaHHUYEHO BpeMe, MPUTOA TPOIIEjKU OIpeicHa CyMa Ha
napu. Hekou TeopeTuuapy cMeTaaT Jieka BUCTUHCKH TYPUCT € CaMO OHOj KOj IITO MaTyBa 3apajiu
33JI0BOJIYyBal¢ HAa KyJNTypHa WM peKkpeaTMBHa mnorpeba. Cemak IMOCTOM Kareropuja Ha
TEOpEeTHYapH KOW 3acTamyBaaT YHCTO SKOHOMCKH KOHIIENT Ha NeUHHUPAHmE HA TYypU3MOT,
OJTHOCHO JIEKa TYpPHUCT MPETCTaByBa CEKOj OHOj TIOCETUTEN KOj HAIBOP O MECTOTO Ha KHUBECHE
TPOILH OJIpe/IcHa CyMa Ha TapH, Kako Ha IPUMeEp: YYSHUIM Ha pa3HU KOHTPECH, TPOPECHOHATHU
CIIOPTCKM HATIpEBapyBama Kajie peKpealyjara € CTaBeHa BO BTOP IUIAH, Hajpa3iMyHU
MaHH(ecTanuu, y9eCcTBO Ha pa3HU CaeMU M TProBCKU cobmpu. Bo 0BOj ciydaj ce cyaupame co
npo0JIeMOT 32 BUCTUHCKOTO JeQHHUPAE HA OBOj MIOMM 3aT0a IITO U CUTE MIOTOPHH CIIEMEHTH
MPEeTCTaByBaaT MOTPOIIYBAYH, 2 HUBHUOT MPECTOj HE € MPUMAapHO BP3aH CO 3aJ0BOJIyBamkhe Ha
KyJITYpHUTE WM pekpeatuBHUTe moTpeOu. Tokmy 3apanu Toa Ha KoHbepeHinujata Ha
O6eauHeTnTe Hanmuu oapxkaHa Bo 1963 roamHa Bo Pum, a koja Owmima mocBeTeHa Ha
MeTyHapOJHUTE IaTyBaka W TYPH3MOT, € BOBEIEH MOMMOT MNOcCeTHTeNl. Toj mpercraByBa
JneGUHUIMja HA MOWMOT TYPUCT BO MOMIMPOKA CMHCIA Ha 300pOT OJHOCHO: ,,TIOCETHUTEN
MIPETCTaByBa CEKOj OHOj TYPHUCT KOj ITOCETyBa HEKOE MECTO M TPOIIH OJApeAcHa CyMa mapH, 0e3
pas3iiMka Ha IeTa Ha Heropara mocera”. Hacnportu Hea, ,,3a TYpUCT BO BUCTHHCKA CMHUCIA Ha
300pOT ce cMeTa JIHIE KOe NOCeTyBa HEKOE MECTO U TPOILH OJIpelicHa CyMa Ha mapu, Mefyroa
Taa € BO HajTECHA MOBP3aHOCT CO 3aJ0BOJIyBamkbe¢ HAa HEroBaTa PEKpeaTHBHA WK KyITypHA
notpeda®. 1 opaa geduHMIIM]ja € peaTUBHO OICTOjHA, 3aTOa IITO BO rojeM Opoj ciaydyan uma
CUTyaIlul BO KOM €JICH IMOCETUTEIN CE jaByBa BO JIBOjHA yJIOTA U UCTHOT MOXE Jla ce JeuHupa
KaKO TYPHCT BO MOIIUPOKA, & HICTOBPEMEHO M BO MOTECHA cMUCIa Ha 300poT. Taka Ha mpuMep
CEKOj YYECHHWK Ha HEKO] HaydeH CHMIIO3MYM KOj ce onpkyBa BOo OXpHI, MMOKpaj TOa IITO
MpPETCTaByBa TYPHCT BO TOMIMPOKA CMHUCIA Ha 300pOT, MOCETyBajku ro ManactTupot CB.Haym
3aJI0BOJIyBa OJ[pe/icHa KyJITypHa MoTpeda, CO MITO MOXKE Ja ce BOPOU BO KAaTeropujata TYPHUCT
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BO MIOTECHA cMHcIa Ha 300poT. [Ipeky BOBeIyBamETO HA TEPMHUHOT ITIOCETUTEN MPAKTUIHO UM
ce oJiecHyBa Ha paboTaTa Ha CTAaTHUCTHYKUTE CIIy>KOM BO CIIEACHETO Ha OPOjOT Ha TYPUCTHTE,
KapakTepoT M CTPYKTypara Ha HHUBHUTE MOCETH M CIMYHO, 33 KOM IOKa3aTeIH OBHE CITyKOU
HOHAIIPE UMaJle OJJpe/IeHN Mpo0ieMH BO HUBHATA €BUICHIM]a KOja MPOU3JIEryBaja TOKMY O]
HECOOJIBETHUOT TPETMaH Ha oBaa KaTeropwja Ha mocetutend. Co BOBedyBame Ha IBOjHA
neuHHIMja 32 TOMMOT TYPHCT, OJHOCHO TYPHCT BO IIOTECHA U BO MOIIMPOKA CMHUCTIA Ha 300pOT
MIOCETHUTE, CE 33/I0BOJTyBaaT TEOPETCKUTE U eMITMPHCKUTE Oapama Ha COOABETHO JIe(pUHIpame
Ha ce MONPUCYTHHOT TIOUM M T0jaBa - TypHCT. HeKou aBTOpH ro crioMEeHyBaaT U TEPMHHOT
W3JIETHHUK, 32 KOj FO CMEeTaaT CEeKOj NMPUBPEMEH MOCETHTEN KOj BO HEKOja 3eMja IMpecTojyBa
nomaiky on 24 gaca. OBa TOJKyBame, 10 HEKaJe € HECOOABETHO, 3aTOa INTO M3JIETHUKOT U
MOKpaj Toa IITO HETOBHOT MPECTOj MOXKe J1a OuJie OrpaHHYEH Ha MMOMaJKy oJ 24 yaca, celak ¢
MOTPOILYBay, OTHOCHO 32 TOj MEPUOJ MOXKE J1a pealln3upa eIHO HOKEBabE.

TeopeTcko - METOA0JIOIIKY MPHUCTAN BO MCTPaKyBambeTo
3a eukacHO peanu3upame Ha CEKOE EMIUPHUCKO HUCTPaKyBame, HEOMXOAHO € HajHAIpea
Jla ce U3paboTH MPOEKT Ha UCTPaXyBame. [I[pOEKTOT Ha UCTPaAXKyBamETO ol(paka HEKOJIKY
OCHOBHH (ha3u:
OnpenyBame 1eNTa U IPEIMETOT Ha UCTPAKYBAHETO;
[TocTaByBame XUMOTE3H;
N3paboTka HA MPUMEPOKOT (M300p HA MPUMEPOKOT);
N3paboTka HA METOIOIOMIKNTE HHCTPYMEHTH 3a cCOOMpame MOJaTOH Ha TEPEHOT;
Cobupame momaTony Ha TEPEHOT;
O0paboTka Ha TOAATOIHNTE;
HuTepnpeTanyja Ha MogaToIMTE, T.€. U3paboTKa Ha cryaujara. (Todorovic, A.:1978:51)

IMesiu HA MCTPaXKYBAKHETO

OBa ucTpaxxyBame MMa HayyHa U OpakTuuHa 1ei. Haydynara men ce oiHecyBa Ha OJIpeeHU
TEOPETCKU CO3HaHHWja 3a 3aJJ0BOJICTBOTO W HE3a/JI0BOJICTBOTO Ha IMOCETUTENHTE 3a BpeMe Ha
TYpPUCTHYKHOT TPECTOj, a MpaKTUYHATa IeJl € MOBp3aHa CO OJpeleHa MMIUIEMEeHTalrja Ha
TEOPETCKUTE CO3HAHM]A BO MPAKTUKATA.

Hayuna nen

HayuHnaTa 11€71 ce 0JJHeCYyBa Ha OTKPUBAILE Ha OJPE/ICHH TEOPETCKH CO3HAHM]a 32 3aI0BOJICTBOTO
U HE3aJI0BOJICTBOTO Ha MOCETHTEIIUTE 332 BpEMe Ha TYPUCTHUKHOT Tpectoj. HayuHara 1ies1 Ha oBa
HCTpaXKyBame € J]a Ce OTKPHjaT HOBU CO3HAHM]a 3a TOA TOKOJIKY TIOCETHTEIIUTE CE 3a0BOJIHHU O]
KBJMTETOT HA YCIYTHTE Ke Ce 3rolieMH euKkacHOCTa U e(peKTHBHOCTA HA MPETIpHjaTHjaTa O
obnacta Ha Typu3MOT. VIMeHO, peKy METOI0T Ha aHaJIn3a, 110 [aT Ha aHKeTa CO MOCETUTEINETE,
r0 YTBPIUBME 33J0BOJICTBOTO M HE3aJ0BOJICTBOTO Ha MOCETUTENIUTE 3a BPEME HAa TYPUCTHUKUOT
MPECTOj BO MpeTHpHUjaTHjaTa 0 00JacTa Ha TYPU3MOT.

IpakTuHa neJua

OBa ucTpakyBame MMa U MPAKTUYHA IIeJ]l, KOja € TeCHO IMOBp3aHa CO HayyHara Ienl. Taa e
MOBp3aHa CO OJIpe/icHa HWMIUICMEHTAllMja Ha TEOPETCKUTE CO3HAHWja BO TPAKTHKATA.
[MpakTUYHaTa e HA WCTPAXYBambETO € BO HMIUICMEHTHPAaWkE HA OTKPUEHHTE TEOPETCKH
CO3HaHM]ja 3a YTBPAyBambe Ha CTENCHOT Ha 3aJ0BOJICTBO BO TYPUCTHYKO — YTOCTHUTEICKUTE
NpeTHpHjaTHja 0] KBATUTETOT Ha ycayrute. Crope] Toa, MPaKTUYHATA [1e]1 Ha 0B HCTPAXKyBakhe
“Ma THPOKA AUMEH3UH, OuIejku Tpeda ma TH MOOmIn3upa cuTe GakTOpH KOW HEMOCPEITHO U
MOCPETHO c€ UHBOJIBUPAHU BO TYPU3MOT, T.€. C€ 3aMHTEPECHPAHU 32 OBaa MpoOIeMaTHKa.
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IIpenmeT HA UCTPAKYBAHHETO

[IpemMeTr Ha WCTpaXKyBameTO Ha OBOj TPYX € 3aJOBOJICTBOTO W HE3aJOBOJICTBOTO Ha
MMOCETUTENIUTE 32 BpeMe Ha TYPHUCTHYKHOT Ipectoj. Bo mpeameroT Ha oBa MCTpakyBame ce
aHaJIM3MpaaT TpU MMOMMH IITO Tpebda Ja ce onepannoHaIu3npaar:

® [OCeTUTeJH

® 3a/10BOJICTBO U

®  He3a/I0BOJICTBO.

IToceTuTenan

Hekou TeopeTnuapu cMmeTaar Jeka BUCTHHCKH TYpUCT € CaMO OHOj KOj IITO HaTyBa 3apajau
3a/I0BOJIyBakb€ Ha KYJITypHAa WM peKpeaTuBHa moTpeda. Cemak MOCTOM KaTeropuja Ha
TeopeTHYaph KOHW 3acTallyBaaT YHCTO €KOHOMCKHM KOHIENT Ha JedWHUpame Ha TYPU3MOT,
OJTHOCHO JIeKa TypHUCT MPETCTaByBa CEKOj OHOj IMMOCETHTEN KOj HalBOP OJ MECTOTO Ha YKUBECH-C
TPOIIH OJpe/ieHa cCyMa Ha IapH, KaKo Ha MPUMep: YISHUIN Ha Pa3HH KOHTPecH, PO eCHOHAITHA
CIIOPTCKH HATIpeBapyBama KaJie peKpealyjara € CcTaBeHa BO BTOp IUIaH, Hajpa3IMdHU
MaHHU(ECTallM1, YYSCTBO Ha pa3HU CaeMH M TProBcku codupu. Bo oBoj citydaj ce cynupame co
MpoOJIEMOT 32 BUCTUHCKOTO JIe(QUHUPAKE Ha OBOj MTOUM 3aT0a IITO U CUTE MMOTOPHU EIEMEHTH
MpeTCTaByBaaT MOTPOIIYBAaYH, & HUBHHUOT MPECTOj HE € MIPUMapHO BP3aH CO 33J0BONTyBambe Ha
KyJITYpHUTE WM pekpeatuBHUTe morpebu. Tokmy 3apaam toa Ha KoHgepeHumjata Ha
OGenuueTnTe HalMu oJnpxkaHa Bo 1963 rommua Bo Pum, a koja Ouia mocBeTeHa Ha
Mel'yHapOJHUTE TAaTyBaka M TYPH3MOT, € BOBEICH IOWMOT TOceTHTed. 10j mpercraByBa
neWHUIMja HAa TOMMOT TYPHICT BO IIOIIMPOKAa CMHUCIA Ha 300pOT OAHOCHO: ,,JIOCETHUTEN
MPETCTaByBa CEKOj OHOj TYPHUCT KOj TIOCETyBa HEKOE MECTO W TPOIIH OApe/ieHa cyma napu, 6e3
pa3imKa Ha IleNTa Ha HeroBaTa mocera“. HacmpoTu Hea, ,,3a TYpUCT BO BHCTHHCKA CMHCIA Ha
300pOT ce cMeTa JIIle KOe IMOCeTyBa HEKOe MECTO M TPOIIHM OApEeAeHa CyMa Ha IapH, MeryToa
Taa € BO HajTECHa MOBP3aHOCT CO 3aJ0OBOJIyBamke¢ HAa HEroBaTa PEKpeaTHBHA WIIM KyITypHa
notpeba“. M oBaa neuHMIMja € peTaTUBHO OINCTOjHA, 3aT0a IITO BO TOJIEM Opoj Ciiydyan uMma
CUTyaIlui BO KOM €/IeH ITOCETUTEIN CE jaByBa BO JIBOjHA yJIOTa U UCTHOT MOXeE J1a ce JeduHHIpa
Kako TYpUCT BO IOIIUPOKA, a HCTOBPEMEHO M BO IOTECHAa cMucia Ha 300pot. [lpeky
BOBEIYBalETO HA TEPMHHOT IIOCETHTE] MPAKTUYHO HMM Ce€ OJISCHyBa Ha paboTara Ha
CTaTHCTUYKHUTE CITY>KOU BO CIIEICHETO Ha OpPOjOT Ha TypUCTHUTE, KAPAKTEPOT U CTPYKTypara Ha
HUBHUTE TIOCETH W CIMYHO, 32 KOW IOKa3aTelIH OBHE CITy)KOM TMOHAIpel MMaje OJpeleHU
npo0JeMu BO HUBHATa €BHJICHIIM]a KOja MPOU3NIEryBalia TOKMY OJ] HECOOABETHHOT TPETMaH Ha
oBaa kaTeropuja Ha nocetutenan. Co BOBeAyBame Ha JIBOjHA JAePHUHHUIM]A 32 TIOUMOT TYPHCT,
OTHOCHO TYPHCT BO MOTECHA W BO IMOIIMPOKa CMHCIA Ha 300pOT MOCETUTEN, CE 3aJ]0BOyBaaT
TEOPETCKUTE U eMITMPUCKUTE Oaparba Ha COOABETHO AeuHIpame Ha ce TIONPUCYTHHOT ITOMM U
mojaea - TypucT. Hexou aBTOpH ro ClOMEHyBaatT ¥ TEPMUHOT U3JIETHUK, 3a KOj TO CMETAaaT CeKoj
MIpUBpPEMEH MTOCETUTEI KOj BO HEKOja 3eMja MpecTojyBa moMaiky ox 24 yaca. OBa TONKyBame,
IO HEKaJIe € HECOOABETHO, 3aT0A IITO M3JIETHUKOT M TTOKPaj TOA IITO HETOBHOT IIPECTOj MOXKE /1a
Ouzie orpaHruYeH Ha MOMAJKY O] 24 Yaca, Cernak € IMOTPOIIyBay, OJHOCHO 3a TOj MEPHO MOXKE
Jla peai3upa eTHO HOKEeBambe.

3agoBoJICTBO
3aI0BOJICTBOTO € ICUXOJIONIKA COCTOj0a Kora 4YOBEKOT Ke ja pealu3upa MocTaBeHaTa Iell.
OTTeMy 3a7I0BONYBAKETO HA TYPUCTHIKUTE TIOTPEOU OJJHOCHO MOTHBH € MCHUXOJIOIIKA COCT0j0a
KOja ce J0XHBYBa BO 3aBUCHOCT OJ] OCTBAPYBamETO Ha 3al[apTaHUTE LICJH Ha TIOCETUTEIUTE 3a
BpeMe Ha HUBHUOT TYPUCTHYKH TpecToj. CaMOTO 3a7]0BOJICTBO HA IMOCETUTEIIUTE € IPOIPATSHO
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CO pacHOJIOKeHUE, pellaKcallija, HaMaleHa eMOIOHAIHA HAITHATAaCOT, HEIIOCTOU 3/10JI€BHOCT,
JOMUHHpAaaT NpHjaTHH YyBCTBA U CIMYHO.

He3anoBoJcTBO
CHpOTHBHa IICUXOJIOIIKAa COCOTOj6a BO OJHOC Ha 3aA0BOJICTBOTO € HE3aJ0BOJICTBOTO. Toa ce
JOXXHBYBa KOra IOCETHUTCIIMTE HC MOXAT Aa I'M p€alu3upaar 3alpTaHUTE TYPUCTHUYKU LCIIHU.
Cnopeﬂ TOa, TUEC C€ HEPACIIOJIIOKECHU, HEPBO3HH, EMOILIMOHAJIHO HAITHATHU, IOMAJIKY TOJICPAHTHH
U HEmMmaart )KGJ'I6a 3a 6I/IJ'IO KaKBa KOMyHI/IKaLII/Ija. CHOpCZ[ TOa MOXE da C€ HMCTAKHE JAC€Ka CE

bpycTpupanm.
Xumnore3u

EnHo o HajBakHHTE Npaliama BO EMIMPHCKUTE HCTPaXKyBamba € OCTaByBamke U BepuuKanuja
Ha XUIIOTE3UTe. ,,Taa e TBpIeme Koe MOXKe Jla ce CTaBM Ha MCIIUT 3a J]a Ce JOKaXe Hej3uHaTa
BpeIHOCT. XWIOTe3aTa MOXE Ja H3Iilefa Kako CHOpOTHBHA Ha OOMYHOTO CBakame HIU BO
COTJIaCHOCT cO Hero. Mojke J1a ce ToKake Jajld Taa € TOYHa WK HeTo4Ha. Bo cexoj cimyyaj, Taa
BOIM KOH EMIHMPHCKO HCIHTyBame. KakoB M 1a e pe3ynraTroT, XMIOTe3aTa IpEeTCTaByBa
npalniame, TOCTABEHO Ha TAKOB HAYMH 3a J1a MOXKe ce To0ue HeKakoB oroBop. Taa mpercraByBa
IpUMep Ha OpTraHU3UPaH CKENTHL3aM Ha HayKaTa, OA0UBAambE Jia CE YCBOM KaKBO M Ja € TBPICH:C
0e3 emmupucko mpoBepyBame . (Gud, V., Het, P.:1966:55-56) Cekoja xurmoTe3a ro moxkaxyna
OJIHOCOT Mel'y He3aBUCHUTE U 3aBUCHUTE Bapujadiu. (bynramecku, b.:1994:55)

Onmra xumnoresa
JloKOJIKy TOCEeTUTENUTE C€ 3aJ0BOJHM OJ KBAaJUTETHH YCIYI'M Ha TYpPUCTHUYKaTa IOHYJA,
TYPUCTHYKO - YTOCTUTEIICKUTE NPETIPHjaTHja YCIENIHO Ke paboTaT 1 Ke IOMIPUHECAT 3a Pa3Boj
Ha TypU3MOT.

IToceGHa xunore3sa
Bropara moceOHaTa XuMOTe3a IJ1acu: Ce€ MPETIIOCTAaBYBa JeKa IMOCETUTENUTE C€ 3aJOBOJHH
KBAJIUTETOT HA YCIYTH BO 00jE€KTOT.

MeToau u OpraHu3anuja Ha HCTPAKYBAKETO
MeToamn Ha HCTPAKYBAKETO

[Mpu ucTpaxkyBameTo Ha ONMIITECTBEHUTE T10jaBH Ce KOPUCTAT OIIITH ¥ TOceOHN MeTou. ,,CUTe
OMIITECTBEHN HAYKH, MMOKPAj OMNINTHTE METOIH, MPUMEHYyBaaT W KOPHCTAT MOCEOHH W
crienmu(UIHA METOAM KOM C€ COOJIBETHH 3a COOMpame MOJAaTOIHM BO COOABETHATa 00JacT .
(Todorovic, A.:1978:58) Orramy, 1 OBa UCTpaxKyBame ce 0a3upa Ha oJpe/ieHa METOI0JIOTHja.
ITpu 06paboTKaTa Ha AOOMEHHUTE TOAATONHN OJ] UCTPAKYBAKETO TO MPUMEHHBME METOJOT Ha
aHaM3a ¥ METOJIOT Ha CHHTE3a.

Metoa Ha aHaJIN3A

N3pazor ,,ananu3a‘ moara om rpukuoOT 300p >>analysis<< k0j 3Ha4MW pacwICeHyBame HA €IHA
LeNMHA Ha Hej3MHMTEe cocTaBHM JjeioBd. (CrojanoBuk, T.:1990:21) Croopen Toa,
paculieHyBameTO € OCHOBHAa KapakTepHCTHKa Ha METOAOT Ha aHamu3a. BceymHocr,
pacuieHyBamkETO, 3HAUN Pa3/ieyBamke Ha €IeH CIIOKEH 00jeKT Ha JIeIOBH O] KOU TOj C€ COCTOU
3a J1a ce corie/aaT HUBHUTE KBAIUTETH, TO JETEPMUHIPAAT KBATUTETOT HA CIIOKESHUOT 00jeKT U
YKaKyBaaT Ha HMBHOTO J¢jcTBO Bp3 Hero. (CrojanoBuk, T.:1990:156) Umeno, na tabemnapHo
W3HECEHHUTE IMOJIATOLM, NPUMEHAaBME pacuwiIeHyBakeé Ha HHUBHATA COJpKWHA H JaJI0BME
SKCIUTUIIUTHO 00jacHyBambe.
Meton Ha cMHTe3a
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MeTonoT cHHTE3a € TIOCTAIIKa Ha HAyYHO HCTPaKYBamke U 00jacHyBarmbe Ha CTBAPHOCTA U ITO TaT

Ha CHHTE3a Ha €AHOCTABHUTE CYJOBH BO MocioxkeHH. CHHTe3aTa e Mpolec Ha BOOMIITYBamhe BO
KOj HaCTaHyBaaT CHTE ITOANICTPAKTHU MOMMH BO criopenda co mperxonHure nouMu. CuHTesa e
HAa4MH Ha CUCTEMaTH3Upabe Ha 3HACHETO 110 3aKOHUTOCTa Ha (hopMasIHaTa JIOTHKA, KaKO IPOLEC
Ha Kperpame TEOPETCKO 3HACHE BO MpaBel] 0] TOCEOHOTO CIIpeEMa OMIITOTO, OJHOCHO Ol BUAOT
copema poaor. Cute KOHCTaTtauuu AOOMEHM NPEKy METONOT Ha aHajiu3a, CO NpHMEHa Ha
METOJOT CHHTE3a TH IPETOYMBME BO 3aKIy4OLH OJ KOW MOHATaMmy JafOBME IPENOpakd 3a
noto0pyBame Ha MPOMOTHBHHUTE aKTUBHOCT BO TYPHCTHYKATa MMOHYA KaKo U Moo0pyBame Ha
KBAJIUTETOT HAa TYPUCTUYKUTE YCIYTH.

MeTO)IO.]'lOlIIKI(l TEXHUKHN HA UCTPAKYBALETO

Bo Oepunupanuom npedmem Ha ucmpadyicysare KaKo MemOOONOWIKU MEXHUKU 2U
Kopucmeegme:

aHKeTa

METOJ Ha CKaJIHPame U

CTaTUCTUYIKH METOJ,.

AHKeTa

AHKeTaTa ja MIpUMEHUBME Ha MMOCETUTENIH BO MMOBEKE TPETIIPHjaTHja OJ 00JIacTa Ha TYpU3MOT,
no ciyyaeH u36op. Taa umare 3a 1en 1a ce oOUe jacHa MpeTCTaBa 3a HUBHUTE CTaBOBH, 3a
KBaJMTETOT Ha YCIIyTH BO NPETIpHjaTHjaTa O JOMEHOT Ha TYPU3MOT.

MeToa Ha CKa/lupame

OBOj MeTon Cce KOPHCTH 3a JOOWBame IOJATONM OFf TOBEKE Ipallama BO HHTEPB]YTO.
CKaJMpameTo ro IPUMEHUBME 32 aKTUBUPAE Ha MOKHOCTHUTE 32 3HAYCHETO Ha KBAJIUTETOT Ha
YCIIyTH BO TPETIIpHjaTHjaTa of JOMEHOT Ha Typu3MoT. [Ipu popmynanujaTa Ha cTerneHuTe ce
BOJICIIIC CMETKA 3a CTATUCTHYKATa 00paboTKa Ha MOJATOIUTE IITO OelIe CIEACH YeKOop.

CTAaTHCTHYKH METOJ

Bo oBa ucTpaxxyBame € MPUMEHET 0BOj METOJ[ 3aT0a IITO CO HEro ce MOCTHTHYBa ToroyieMa
€r3aKTHOCT BO MPOY4YyBameTO Ha mojaBuTe. [IpuToa ja KOpPHCTEBME CJeIHABAa CTATHCTUYKA
TEXHHUKA: MPECMETYBakhe MPOLEHTH U NMPEeCMETYBamke Ha CTAaTHUCTUYKa 3HadajHocT X* (XU -
kBazapar). CtaTucTHdKaTa 00paboTKa Ha TOJATOIMTE € BPIIICHA KOMITjYTSPCKH.

HN3padoTka u u300p HA NPUMEPOK

IIpu w3paborkara u W300pPOT Ha NPUMEPOKOT, CE BOJEIIE CMETKa 3a HeropaTa
PeNpe3eHTaTHBHOCT. Penpe3eHTaTHBHOCTA 3aBHCH OJ TOJIeMHHAaTa M HAYMHOT HAa HErOBOTO
nobuBame. ['oleMrHaTa Ha IPUMEPOKOT 3aBUCH O] Op0jOT HAa UCITUTAHHUITUTE IITO CE 36MEHH 3a
ucnuryBame. [Ipuroa, mpumepokoT Tpeda aa coapxu HajManky 100 4ieHOBH of MmomyanujaTa
3a JlJa MOXar Jia ce IOHeCyBaaT CUTYpHH CTaTHCTHUKU 3akmydouu. (Bynramecku, b.:1994:60) Bo
TOj KOHTEKCT, CO OBa UCTPa)KyBare 10 MaT Ha aHKeTa ce ondareHu 150 qomMamHu U CTPaHCKU
MTOCETUTEIH.

Peanu3anuja Ha ucTpakyBameTo

OBaa ¢aza o] UCTPaKyBamEeTO HMallle ONepaTuBeH Kapakrep. McrpakypameTro Oeme
pearm3upaHo BO BPeMEHCKHOT nepruon of jyHu 2021 mo centemspu 2021 roguHa BO mMOTOJIEM
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Opoj mpermpujathja on obOiacta Ha Typu3smor. On cTpaHa Ha MEHAIEPCKHOT THM Ha
TYPUCTHUKHUTE MPETIPUjaTHja HAUOBME Ha IIEJIOCHO pa3OHparmbe U MOMOIIL.

AHau3a Ha 100HeHUTe NOJAATOUH 0/l HCTPAKYBAHETO

OBOj Zen € HajBAKHHMOT I OXI TPYAOB M € BCYIITHOCT 3aBpIIHATa (aza Ha UCTPaKyBAIHETO.
(Bynramecku, b.:1995:238) Kako mTo HcTakHaBME, KOPUCTEJKM TO METOINOT aHalu3a, T'H
aHaJM3UpaBMe M JOOMEHHTE EMIMPHUCKU MOJATOUX O] aHKeTaTa Ha MOCETUTEIUTE BO MOBEKE
TYPUCTUYKH NIPETIPUjaTHja, OTKAKO UCTUTE I'M CUCTEMaTU3UpaBMe, TabenupaBMe, I'o OJpeANBME
OpojOT Ha UCTIMTAHUIIH, TTPECMETaBMe TMPOLECHT cropes OpOjoT Ha UCIIUTAHUIIM U TIPECMETaBME
cTaTucTHYKa 3Ha4yajHocT X? (XU - kBagpar).

CraBoBHTEe HAa HCHUTAHULIMTE 32 32J0BOJICTBOTO 0]l KBAJIMTETOT HA YCJIYTH BO
TYPHCTHYKO - YTOCTHTEJCKOTO NMpeTnpujaTne

Kako 1mTo ncTakHaBMe IpeTxoHo, GYHIAMEHTOT Ha 0Ba HCTPAXKyBabE € aHaJIN3a Ha JOOUEHUTE
EMITUPUCKU TOJATOIM O aHKETaTa Ha MOCETUTEINTE BO MOBEKE TYPUCTHYKHU IMPETIPHjaTH]ja,
OTKaKO UCTHUTE TH CHCTEeMaTH3HpaBMe, TabelupaBMe, ro oApenuBMe OpOjoT HA WCIHMTAHMLIY,
IpecMeTaBMe MPOLEHT cope] OpojoT Ha UCIIMTAHULIM U IIPECMETaBME CTaTHCTUUKA 3HAYajHOCT
X? (XU - xBazpar). Bo Ttaa xoHoTanuja, Ha TabenapHO M3HECEHHTE MOJATOLHM, a Ha 0aza Ha
OJITOBOPHTE HA PECTIONEHTHUTE MPUMEHHBME pacuieHYBamke HAa HUBHATA COAPXKUHA U JIaJI0BME
MPENH3HO 00jacHyBame.

ITocebHaTa xumore3a riacu: ,Ce NpeTHOCTaBYBa JeKa IOCETHTEJHTE ce 3aJ0BOJIHH
KBAJUTETOT HA YCJIYTH BO 00jeKTOT .

Bo Tabemara 1, ce mpe3eHTHpaHW CTaBOBHTE Ha PECHOJCHTHTE 3a 3aJOBOJICTBOTO Ha
MOCETUTEIIUTE OJ] KBAJIUTETOT HAa YCIAYI'M Ha TYPHCTHYKO - YTOCTUTEJICKHTE IMPETIPHjaTH]ja,
CIopeJ1 Toa Jajii Ce JOMAIITHH WIIM CTPAHCKU IMOCETUTENH, a KOH IITO 0ea peallu3upaHu MpeKy
aHKeTa:

Tabena 1. CTaBoBUTE Ha PECTIOJCHTHUTE 3a 33I0BOJICTBOTO HA MOCETUTENNTE 32 KBAJIUTETOT Ha
YCIYTH BO TYPUCTHYKO - YTOCTUTEICKHTE MpEeTNpHjaTHja CIopea TOoa Hajld Ce JOMAIIHU WU
CTPaHCKH [IOCETUTENH

P. Bp. JlaJiu cTe 3210BOJTHH 01 KBAJTHTETOT HA YCJIYIM BO TYPHCTHYKO - YTOCTHTEJCKOTO NpeTHpujaTue.
Hcenuranunu
cropen TOA Ja Jeaymuo He
Janu ce Toran:
IOMALIHU WJIH
CTPaHCKH
61 19 - 80
1. JlomauHu (76,25%) (23,75%) (100,00%)
2. CrpaHckn 51 9 10 70
(72,86%) (12,86%) (14,28%) (100,00%)
BkynHo: 112 28 10 150
(74,67%) (18,67%) (6,66%) (100,00%)
N3Bop:

Bp3 ocHOBa Ha aHanM3a Ha MOJATOIMTE BO Tabenarta 1, a KOM ce OJHECyBaaT Ha CTABOBUTE Ha
PECIIOJICHTUTE 3a 3aJI0BOJICTBOTO O] KBAIUTETOT HA YCIYTH BO TYPUCTUYKO - YTOCTHTEICKOTO
MpEeTIpHjaThe, CIIOPE] Toa Jali Ce JOMAIITHHU M CTPAHCKHU ITOCETUTEIN, KAPAKTEPUCTUYHHU CE TPU
teHaeHuuu. [IpBara TeHAeHIMja ce OJJHECYBa Ha JOMAIIHUTE UCIIUTAHUIU. BTOpara TeHaeHIr]a
ce OJlHECYBa HAa CTPAHCKUTE WCIMTAHHIM W HA BKYMHHOT Opoj pecrnopeHTH. MIMeHO, mpBaTa
TEHJCHIIM]ja CE€ OJJHECYBa Ha CTABOBUTE Ha JOMAIIIHUTE UCMUTaHUIIUM. Bripouem, HajroneM Opoj
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Ol HMB MCTaKHaJIE J€Ka C€ 3aJ0BOJIHM OJ KBAJUTETOT Ha YCIYyI'M BO TYypPHUCTHUYKO -
yroctuteickoro npernpujatue (76,25%). Ha BTOpo MecTo ce cTaBOBUTE HAa UCITUTAHUITUTE KOU
T WCTaKkHeJe Jieka ce JeNIyMHO 3aJOBOJHH OJ KBAJIWTETOT HA YCIYTH BO TYPHCTHYKO -
YTOCTHTEJICKOTO TpeTnpujatue co mporedt on 23,75%. Jlomexka HUTY eneH WCIUTaHWK OJf
JIOMAIIIHUTE TIOCETUTEIN HE MCTAaKHAI JIeKa HE € 3aJI0BOJICH OJI KBAaJUTETOT Ha YCIyTd BO
TYPUCTHYKO - YTOCTUTEJICKOTO MIPETIIPHjaThe.

Bmopama menoenyuja ce ogHecyBa Ha CTaBOBUTE Ha CTPAaHCKHUTE HCIUTAHUIM. BcymiHocr,
criope] BTopara TeHAEHII]ja, Ha PallalbeTo BO aHkeTarta: “/lanmu cTe 3a10BOJIHU O KBATUTETOT
Ha YCIYTH BO TYPUCTHYKO - YTOCTHTEICKOTO TIPETIpHjaTHE?, HAJTOIEMHOT OpOj CTPAHCKH
peciogentn win 72,86% wucTakHaje JeKka ce 3aJ0BOJIHM OJf KBaJIMTETOT HAa YCIYT'H BO
TYPUCTHYKO - YTOCTUTENICKOTO mpeTipujaTie. Ha BTopo MecTo ce cTaBOBUTE Ha PECIOACHTHTE
Jleka HE C€ 3aJI0BOJHH Off KBAIUTETOT HA YCIYTH BO TYPHCTHYKO - YTOCTHUTEICKOTO
npernpujatue, co 14,28%. W Ha TpeTo MecTo ce CTaBOBUTE HA PECIIOJCHTUTE KOW MCTAaKHAJE
JeKa JeTyMHO 33J0BOJHM OJf KBaJUTETOT Ha YCIYTH BO TYPUCTUYKO - YTOCTHTEICKOTO
npernpujarue, co 7,14%.

Tpemama mendenyuja ce OAHECYBa Ha BKYITHUOT Opoj Ha ucnuTanunu. ViMeHo, Ha IpBO MECTO
Ce PECIIOJIEHTUTE KOU UCTaKHAJIE JIeKa Ce 3aJ0BOJIHU O]l KBAJIMTETOT Ha YCIYT'H BO TYPUCTHUKO
- YTOCTUTEIICKOTO IpeTnpujatue co 74,67%. Ha Bropo mecto nnu 18,67% ce ucnutaHUINUTE KO
ce JEIyMHO 3aJlOBOJHM O]l KBIMTETOT Ha YCIYI'M BO TYPHUCTUYKO - YIOCTHTEIICKOTO
npernpujatue. 1 Ha MOCIEAHO MECTO Ce PECIOACHTUTE KOM MCTAKHANE JieKa HEe Ce 3aJ0BOJTHU
O]l KBIUTETOT Ha YCIYT'H BO TyPUCTUYKO - YTOCTHTEJICKOTO npernpujatue (6,66%).

Paznukure BO ONroBOpHTE Kaj IOMAalIHUTE W CTPAHCKUTE WCIHUTAHWIM, BpP3 OCHOBA
npecmetannoT X2 (XU - kBagpar), CTaTUCTHYKY ce 3HadajHu Ha HUuBO o 0,01%.

CHOpC}I OATOBOPUTE HA PCCIOACHTUTC MOKEME 1a 3aKIIYUHMME AC€Ka IMMOCCTUTCIIUTEC UCTaKHAJIC
JACKa C€ 3aI0BOJIHU O KBAJIUTCTOT HA YCIYTU BO TYPUCTUYKO - YTOCTUTCIICKOTO HpeTHpI/IjaTI/IC.

Koncratanum, 3aKJy400# U NPeIio3u

TemaTta koja € oOpaboTeHa BO OBOj TPyJ € 3aJ0OBOJCTBOTO M HE3aJ0BOJICTBOTO Ha
MOCETUTEIUTE 3a BpeMe Ha TypHCTHYKHOT npecTtoj”. Kako MoTuBamnuja 3a 00padboTka Ha
oBaa Tema MpeTcTaByBamie (AKTOT 3a TOJIeMOTO 3HAYeHhe Ha 3aJ0BOJICTBOTO W
HE32/I0BOJICTBOTO HAa MOCETUTEIUTE 3a BpeMe Ha TYPHUCTHYKHOT TpecToj. McTo Taka,
BPEIHO € Jia Ce HaloOMEHE KaKo M Toa IITO MOCTOjaT Mall Opoj MCTpakyBama O] OBaa
00nact, BO paMKHUTE Ha HAIIUTE MPOCTOPH, TaKa IITO UCTATa OU Tpebaao U moHaTaMy Ja ce
MpOyYyBa 0J1 HAYYeH U MPAKTHYCH aceKT CO OTJIe]] Ha Hej3UHATA aKTyeITHOCT.

3a70BOTYBAEKETO WM HE3a/JI0BOJIYBAKETO HA TYPUCTHYKUTE MOTPEOM T.€¢ MOTHBHU €
MICUXOJIONIKA COCTOj0a KOja ce MojaByBa BO 3aBUCHOCT O]l OCTBAPYBAKHETO HA MOCTABCHUTE
1IeJIM Ha TOCETUTEJIUTE 32 BpeMe Ha TYPUCTUUKHUOT NpecToj. HUBHUTE Len ce pa3HOBUIHU
W 3aBHCAT 0] MoBeke GakTopu. Tue ce mpeaAU3BUKAHU O] IOBEKE TYPUCTUYKH MOTHBH.
TypucTHUKHTE 1EId C€ OJHECyBaaT Ha KBAJIUTETOT HAa TYPUCTHYKHUTE YCIYTH.
[MoceTuTenuTe ke OUIAT peNaKCHUPAHU, PACIIOJIIOKEHH, CE HaMallyBa HUBHATA €MOIOHAIIHA
HamHaToOCT, HHBHOTO IIOBCACHUC € MNPOIpPaTreéHo CO HpI/IjaTHI/I YyBCTBa, HCUE3HYBa
3I0JICBHOCTA, MOBEKe Ce CIpPEeMHHU 3a MeryceOHa KOMYHHKAIMja U CO BpabOTEHUTE BO
XOTEeJIOT, MaHH(eCTHpaaT morojieMa eyba 3a MOBTOPHO Joarame, CIPEMHH Ce Ja IIupar
MO3UTHBHA TYPUCTHUKA MPOIAranjia Kako CerMEHT Ha MPOMOILIHjaTa.

Cnopen peamu3MpaHOTO HCTPaKyBame, a Bp3 OCHOBAa Ha aHalW3aTa Ha MOJATOLHTE
Mpe3eHTHPaHu BO Taberna 1, 10jaoBMe 0 OApeNeHn KoHcTaTanuu. MIMeHo, Bp3 OCHOBA Ha
aHalW3a Ha MoJaTonHuTe BO Tabemara 1, a KoM ce OJHECyBaaT Ha CTaBOBHUTE Ha
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pEeCNOICHTUTE 3a 3aJO0BOJICTBOTO OJl KBaJUTETOT Ha YCIYI'H BO TYPUCTHYKO -
YIrOCTUTEICKOTO MPETIpHjaTHe, CIOPE] TOA Nallh Ce JOMAIIHU U CTPAHCKHU MOCETHTENH,
KapaKTepUCTUYHU C€ TPU TeHIASeHHWHU. llpBara TeHIEHIMja ce OJIHECYyBa Ha JIOMAIIHUTE
WCTIUTAaHWIHN. BTopata TeHOEHNHWja ce OJHeCyBa Ha CTPAHCKUTE HCHUTAHWIM W Ha
BKYITHHOT OpoOj pecmnojneHTH. MIMeHo, mpBaTa TEHACHIMja C€ OJHECYyBa Ha CTaBOBHTE Ha
JIOMaIlHATE UCTUTaHUIK. Bipouem, HajroieM Opoj o1 HUB UCTAKHAIIE JIeKa Ce 3aJ0BOJTHU
OJ KBAIMTETOT Ha YCIYTH BO TyPHCTHYKO - YTOCTHTEICKOTO IpeTnpujatue (76,25%). Ha
BTOPO MECTO C€ CTaBOBUTE Ha HCIHUTAHHWIINTE KOW T'M HMCTaKHENE JeKa ce JeTyMHO
3aJI0BOJIHU O] KBAJIUTETOT Ha YCIYTd BO TYPUCTHYKO - YTOCTUTEICKOTO MPETIPHUjaTHE CO
npoueHT ox 23,75%. Jlomeka HUTY €eH UCIHTAaHUK OJ] JOMAaIIHUTE ITOCETHUTEIN He
MCTaKHaI JIeKa He € 3aJI0BOJICH OJ KBAJTUTETOT Ha YCIYTH BO TYPUCTHYKO - YTOCTHTEICKOTO
npeTnpujaTue.

Bmopama menoenyuja ce oqHecyBa Ha CTABOBUTE HAa CTPAHCKUTE UCIUTaHUIMU. BeymHocT,
cropesx BTOpaTa TEHJEHIHWja, Ha MpallamkeTo BO aHKerara: “Jlamum cTe 3aJZ0BOJHU O
KBAJIUTETOT HAa YCIYTHM BO TYPUCTHUUKO - YTOCTHTEJICKOTO NpETNpujatue?‘, HajroneMuoT
0poj cTpaHcku pecnogeHTH wiH 72,86% mcTakHaie JAeKa ce 3aJJOBOJHHU O]l KBATUTETOT Ha
YCIIYTH BO TYPUCTUYKO - YTOCTHUTEICKOTO MpeTnpujatue. Ha BTOpo MecTo ce CTaBOBUTE HA
PECNOACHTUTE JAeKa HE C€ 3aJ0BOJHM OJ KBaJUTETOT Ha YCIYIH BO TYPUCTHUYKO -
YIOCTHTENCKOTO mpeTrnpujatue, co 14,28%. WM Ha TpeTo MecTo ce CTaBOBUTE Ha
pPECIOJIEeHTUTE KOM HCTAaKHAJIe JeKa JEJYMHO 3aJl0BOJHHU OJf KBAJIUTETOT Ha YCIyTH BO
TYPUCTHYKO - YTOCTUTEJICKOTO mpeTrnpujatue, co 7,14%.

Tpemama mendenyuja ce ogHeCyBa Ha BKYNHHOT OpOj Ha McnMTaHUIM. MIMeHO, Ha pBO
MECTO C€ PECHOJACHTUTE KOM UCTaKHaJe JeKa Ce 3aJ0BOJHH O] KBAJUTETOT HA yCIYyr'd BO
TYPUCTHYKO - YTOCTUTEICKOTO IpeTnpujatue co 74,67%. Ha Bropo mecto unu 18,67% ce
UCIIUTAaHULIUTE KOU CE€ NEIYyMHO 3aJ0BOJIHM OJ KBAJIMUTETOT HAa YCIYI'HM BO TYPUCTHUUKO -
YTOCTUTEIICKOTO IpeTnpujaTue. I Ha MOCIeIHO MECTO ce PEeCHOJEHTUTE KOU HCTaKHaJe
JleKa He ce 3aJ0BOJHU O]l KBAJIUTETOT Ha YCIYIH BO TYPUCTHYKO - YTOCTHUTEJICKOTO
npetnpujatue (6,66%).

Pasnukute BO OATrOBOpHUTE Kaj JOMAIIHUTE M CTPAHCKUTE HCHOUTAHULH, BpP3 OCHOBA

npecmetaHuoT X? (XU - kBazgpaT), CTAaTUCTUYKH ce 3HadajHu Ha HUBO ox 0,01%.

Ha 6a3a na koncmamayuume modnceme 0a 20 uzeieyeme c1e0HU08 3aKayUoK:

e [IOCETUTENUTE UCTAKHAJIE J€Ka C€ 3aJOBOJIHM O] KBAJIUTETOT HA YCIYyTH BO TYPUCTUIKO
- YTOCTUTEJICKOTO TPEeTIpHUjaTHe.

3a npubnuxncysawe na mypucmuuxomo cmonancmeomo Ha Penyonuxa Cesepna

Makeoonuja Kon pazeuenume mypucmuuKu 3emMju HeoOnXxoo0Ho e:

e Jla cec Kpehpa YHUKATeH TYyPHCTHYKH MPOU3BOJ Koja ke e nudepeHTeH on
KOHKYpEHIIH]jaTa;

e ja ce 00e30eau TOTaaHa PECTIOH3UBHOCT KOH MOCETUTEIUTE,

e J1a ce Mpe3eMaT CUTE HEOMXOJAHH MEPKH OJf TYPUCTHUYKHUTE MEHAIEpH U BpabOTEHH 3a
KOHCTAHTHO MOJ00pyBamke Ha KOMIUIEKCHATA TYPUCTUYKA YCIYTa.

HNMeHo, TypUCTHYKO - YTOCTHTEJIICKHTE PAa0OTHUIM MOTPEOHO € Ja BHUMaBaaT Ha ceKoja
CHUTHHUIA, KAKO COCTABEH JieJ Ha KOMIUIeKCHATa yciayra. Ha Toj HayuH, HEe camo ITO Ke
OumaT 3am0BOJTHH TOCTHTE TYKYy K€ c€ 3TroJieMH Npo(uTaOmIHOCTa HAa TYPHCTHUYKO -
YIOCTHTEICKOTO MpeTHnpujaTue. 3a jKaJl ce Joara J0 3aKiIydoK JieKa He ce MOCBeTyBa
JIOBOJIHO BHUMaHUE Ha OBaa MpoOieMaTrka BO MpeTHpHujaTrjata o 00J1acTa Ha TYPpU3ZMOT
¥ YTOCTHUTEIICTBOTO BO HaIlllaBa 3eéMja M KpajHO BpeMe € Ja ce W3BpIIaT QyHIaMEHTATHU
IIPpOMCHHU BO CTABOBUTEC HAa MCHAIICPUTE U Bpa6OTeHI/ITe KOHU C€ MHBOJIBUpAHU BO TYPHU3MOT
U YTOCTUTEJICTBOTO KOH 3a/I0OBOJIyBak€ Ha MOTPeOUTE HAa TMOCETUTENHUTE 3a BpPEeME Ha
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TYpPUCTHYKHOT mpectoj. Camo Ha Toj HauuH P. CeBepHa MakenoHuja ke ce IpUOIUKHU 10
Pa3BUEHUTE TYPUCTUUKHU 3EMjH.
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ITPOMOTHUBHU AKTUBHOCTH 3A BPEME HA TYPUCTUYKHNOT
ITPECTOJ
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2 Pedosen npogpecop, @axynmem 3a Typuzam u 6usnuc roeucmuxa, ,, Yuusepsumem I oye
Mlenues - LlImun, zlatko.jakovlev@ugd.edu.mk

AnCTpakT

[IpumenaTa Ha IpoMoOITHjaTa BO TYPU3MOT MMa TTOCeOHO 3HAYCHH¢ U CBOM CHeIUpUIHOCTH. Toa
MPOU3JICTyBa O] CIEUU(PUIHOCTUTE Ha TYPU3MOT, IIITO BO PA3INYCH 00EM U HHTCH3UTET Omdaka
rosieM Opoj Ha CTOMAHCKK W BOHCTOMAHCKHU JejHOCTH. Cemak, 0 CTOMAHCKUTE JCJHOCTH BO
TYpPHU3MOT, Haj3aCTaIleHO € YTOCTUTEIICTBOTO, & BO PAMKHTE Ha T0a, XOTEIUEPCTBOTO CO CBOjaTa
CMecTyBayKa pelenThBa. Toa € MpUYMHATA IITO OBJIE aKUEHTOT € CTAaBeH BP3 MPAaKTUYHATA
NpUMEHa Ha OApENEHH NMPOMOTHBHHM AKTUBHOCTH BO OBHE JISjHOCTH, BO CKJION CO HHBHHUTE
cnenuuuHocTH. JlocTa 3aHAayYajHO TMpamiambe € TMPOMOTHBHHOT AaCHeKT 3a BpeMe Ha
TYPUCTUYKHOT TpecToj. CeKojIHEeBHHOT MOpAcT Ha TYPUCTHYKHOT Mazap M cé morojiemara
KOHKYpEHIMja Mely JaBaTeluTe Ha YCIYrH OOBEAyBa A0 3TojieMyBambe Ha MOTpedaTa of
KpeHpame HOBH, MPEMO3HATINBY W aBTCHTHYHH TYPUCTUYKH MPOU3BOAU KOU CaMU 10 cebe ke
OuJaT TPUBJICYHH 32 TIOCETUTENHUTE, & TYypUCTHYKATa JECTUHAIMja MpPEKy MPOMOTHBHHUTE
aKTUBHOCTHU ke 700ue ,,0eer™ mo Koj MOCETUTEIUTE Ke ja Mpero3HaBaar Ha ma3apor.

Knyunu 360posu: mypusam, y2ocmumencmeo, XOmeiuepcmeo, mypUCmuyka npomoyuja,
nocemumenu

BoBen

CeKkojIHEeBHHOT MOpPAcT Ha TYPUCTHUKHMOT Maszap M c¢ MorojeMara KOHKypeHIHja Mery
JaBaTelIWTe Ha YCIyI'W [OBeOyBa IO 3roJieMyBame Ha morpedara oA Kpeupame HOBH,
IPENO3HATIIMBY U aBTEHTUYHH TyPUCTUYKH IPOU3BOAM KOM CaMH 10 ceOe Ke OuiaT MpUBJIeUHH
3a MMOCETUTENNTE, a TYPUCTUYKATa JeCTUHALIMja TPEKy MPOMOTUBHHUTE aKTUBHOCTH ke no0ue
,,0€JIer" 1Mo Koj MOCETHTENNTE Ke ja Mperno3HaBaar Ha ma3apoT. Hosure Metonu Ha Gopmupame
Ha TYpUCTHYKaTa MOHYyJa U Mo0apyBauka, co3laBame HOB, (prexcubmieH u 0p30 npudatius
TYpPUCTHYKH IIPOU3BO/I € YIITE €/IeH YeKOp KOH ABIKEH-ETO Ha TYPHU3MOT Harmpes T.€. KoH (pa3ara
Ha ,,HOB“ Typu3am. OBaa ¢a3za moapa3Oupa mpeseMarme KOHTpoiIa Bp3 (haKTOPUTE Ha KOU MOXKE
na ce Bivjae. Tue pakropu Ha cTpaHaTa Ha TypUCTHUYKATa I0O0apyBauka, 03HauyBaaT IPEMHUH O]
MAacOBEH BO IIOCTMOZEPEH TypHU3aM, IIPH IITO Ce IPEMHUHYBA O] 33JJ0BOJIyBambE Ha NOTPEOHTE 110
CeKoja IIeHa, KOH 3aJI0BOJIyBal¢ Ha MOTPEOUTE KOWM HOCAT KApPaKTEPHCTHKH Ha W3rpajieHa
TypUCTHYKa KyATypa. Toa 3HaYM AeKa MacOBHHUOT Typu3aMm, 0e3 jacCHO Ne(pUHUpaHH CETMEHTH
Ha MOTPOLIYBa4yl IPEeMHHYBa BO HMHAMBUAYaJICH, BUCOKO COQHUCTUIMPAH TypHU3aM CO jacHO
mudepeHnupany norpouryBaun. Criopen uctpaxyBamata Ha WTO HajMHOTY ce UCTaKHyBaaT
MeT Mera TPEeHIO0BU BO TYpPU3MOT: €KO - TypH3aM, KyJATYpeH Typu3aM, TEMaTCKU TypHU3aM,
ABAaHTYPUCTUYKH TYPH3aM H KpPCTapema, ITO 3Ha4YH AeKa foara 10 MonudHKanrja Ha CTapuTe 1
co3maBamke HOBH Oaparha Ha TYpUCTHUTE 3a YINTE ,,HEBHICHW JECTHHAIUA W ,,HETIO3HATH'
Typuctnuku npousBoau. Crnopen WTO, 37% on MeryHapoIHHUTE aTyBamba BKIy4yBaaT HEKOja
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(dbopMa Ha KyJITypeH Typu3aM, a ce npeasuayBa jaeka a0 2030 roz, oBoj IPOICHT Ke pacTe 3a
15% roauiHo.

Teopercku ocHOBM 3a MpoMonHja

[MoumoT mpoMoIHMja BO JUTepaTypaTa pa3iudHO ce Tpetupa. EBe 3a mpuMmep HEKOJIKY
JNeUHUIIMK O] IO3HATH aBTOPH:

H-p J. Cynap: ' ,,Jlox mpoMOTHBHH aKTHBHOCTH, TIPOMOIIHja, TTOApa3oupaMe CIUIET Ha
pa3iMYHU aKTUBHOCTU CO KO MPETNpHjaTHjaTa KOMYHHIIUPAAT CO MOCAUHIU, TPYIH
WIH CO jaBHOCTa BO BHJ Ha TEPCOHATHM ¥ HENEPCOHATHU IIOPaKH, IOPaTd
yCorIacyBame Ha Me'yCEeOHUTE HHTEPECH U OTPeOu ™.

I-p ®. Poxo: * , IIpomomnujata MoxeMe J1a ja AedUHHpaMe KaKo 30Mp Ha PasIMdHH
aKTUBHOCTU MPEKY KO MPETIPHjaTUETO HACTOjyBa, HETOBUTE MPOU3BOM U YCIYTH Ja
1M OWJaT O3HATH Ha TIOTPOIIYBAYHUTE CO KOPUCTEH-E Ha KOMYHUKAaTUBHU MeanyMu. Co
TIEPCOHAITHO ¥ HETIEPCOHATHO YBEPYBAmbeE, a CO IIeJI 1a CE OCUTypa MMOTPOITyBadKaTa Koja
MPETIPHUjaTUETO MOXKE Ja ja 3aJ0BOJIM. ABTOPOT BO MPOMOTHBHU AKTUBHOCTH TH
BKITydyBa: EKOHOMCKAaTa NpONaraHjaa, JIMYHOTO NpPOJaBame, YHANpeIyBameTo Ha
mpoaxoara, myOoIUITUTETOT U OHOCUTE CO jaBHOCTA.

J-p O6pa3: ° ,Benn meka TOMMOT Ha YHANpexyBame Ha IPOJAKHOTO paboTeme I'd
BKJIydyBa CHUT€ MEPKM M HAIMOpU Ha NpeTHpHjaTHjaTa IITO MMAaaT 3agada Ja JauaT
MOJUIPIIKA HA Pa3B0jOT HA TIO3UTUBHUTE BIIMjaHH]ja HAa TTA3aPHO HACOUCHUTE aKTUBHOCTH
Ha TopadvjaTa IMTO TH TIOKpWBa paborara Ha mpojmakHara ¢ynkmwja. Toa ce
cucTreMarTrusupa Cropen CHeHI/I(bI/I‘-IHI/ITe AKTUBHOCTH Ha OJJACIIHUTEC ACJIIOBU HITO ja
COYMHYBaaT I[eJIMHATA Ha TPOIECOT, a Toa CE€ CKOHOMCKAaTa IIpOIaraHma,
yHampeayBameTo Ha Mpojak0ara W JPYrHTe akTUBHOCTH 3a YyHANpeayBamke Ha
MPOJIAXKHOTO paboTeme .

J-p MunaroBuk: * moy mpomormja TH moapa3bupa cuTe KOMYHHKATHBHH aKTHBHOCTH
Mely TOHYAyBauoT W KyIyBadoT OJHOCHO MoTpouryBadoT. [lokpaj ekoHoMmckara
mpomnarasjia, aBTOpPOT BO MPOMOIMjaTa TH BKIydyBa YIIT€ JUYHOTO NPOJaBamE,
MyOJUITATETOT U YHAIPETyBAKHETO Ha TIpoIaxoara.

JI-p MunucaB/beBuk: ° Benu AeKa yjoraTa Ha IPOMOIHMjaTa HEMa CTaTHYEH, TYKY
IuHaMudeH kapaktep. OTTyka, HeMa eJHall 3acekoram JeHuHUpaHa yiora Ha
MpOMOIIHjaTa BO KOMOHMHAIIMjaTa HA MAPKETHHT — MUKCOT, KaKO 32 IPETIPUjaTUETO BO
IEJIOCT, TaKa W 32 OCHOBHHTE MPOWM3BOIM BO IMPOW3BOAHATA Mporpama. ABTOPOT BO
MPOMOIIHjaTa r'd BOPOjyBa: JUYHOTO MPOJIaBahE, yISCTBOTO HAa CAEMH, MyOJIUIIUTETOT U
€KOHOMCKATa Mporarasja.

IIpoMOTHBHM AaKTMBHOCTH 32 BpeMe Ha TYPHUCTHYKHUOT MPeECTOj

OpraHu3zaiyjara U TeXHHKaTa Ha pabOTEHETO BO YrOCTHUTEICTBOTO, OJHOCHO TTOKOHKPETHO BO
XOTEITUEePCTBOTO Tpeba Ja ce TMPUIAroJd Taka MITO HAIJICKHUTE IUIA BO ,,ppoHTATHHTE
onneneHuja (peueniyja, pecTopaH M CJ.) Ja Oujar IITO TMOMAJKy ONTOBAPCHH CO
aJMHHUACTPATUBHO — TEXHUYKH pabOTH, 3a J1a MOXKAT IITO MOBEKE J1a UM CE TIOCBETAT Ha TOCTHTE.
Taka Ha mpUMep PELEHIIMOHEPOT HAMECTO J1a CEIM CO HABE/HATA INIaBa U Ja MUINyBa MPHjaBH,
Tpeba ma Ouse CBPTEH KOH TOCTUTE JIa TH MO3paByBa, HHGOpMHpA U YCIYXKyBa; medoT Ha cana
na i npudaka 1 cMeCTyBa UTH. AJIMUHUCTPATHBHO — TEXHUYKUTE pabOTH Tpeba IITO MOBeKe

' Cymap, J., (1979) IIpoMOTHBHE aKTHBHOCTH — KOMYHHUIMPaE-€ ca TPXKUIITEM. 3arpe6,12.

2 Poko, @., (1974) OcHOBE TPKUIIHOT IIOCIOBamba. 3arpeo, 6.

3 O6pas, P., (1975) CyspeMena npopaja. 3arpe6, 318.

4 Munanosuk, P., (1976) IIpuepenna nponarania y MaKpo 1 MUKPO CHCTeMy MapkeTurra. Capajeso, 44.
> MunucassbeBuk, M., (1975) Mapketunr. 111 nznanue, beorpan, 335.
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Jla ce TpenymiTaar Ha ,,I03aMHCKATE " OJIIeJICHH]ja, a JIOKOJKY Toa He € MOXKHO, HCTUTE JIa Ce
BpILIAT BOH BpeMeTO Ha cuiiHaTa ¢ppekBeHnnja. [locTaByBameTo Ha OpraHu3anyjaTa i TEXHUKATa
Ha pabOTEHETO BO YIOCTHTEJICKO TYPHUCTHUKHUTE MPETIpHjaTHja, MOXKE Aa Ce CIHOpPEeOu CO
n3paboTKa Ha U3BEJOEH MPOEKT BO apXUTEKTypaTa WM IpanexHuinTBoro. Konky moaeranHa
aHaJM3a ¥ BHUMaHHE ce MOCBETYBa BO (hazaTa Ha MPOEKTHPAmETO U M3rpagdata, Toa MoMaJKy
HeJOoCTaToIM ke nMa Bo (hazara Ha ymoTpebara Ha 00jeKTOT, MITO MHAKY OW MOpaio Ja ce
OJICTpaHaT JONOJIHUTENHO, IITO MOKPaj TPOIIOUUTE O MMAaJIo U JPYTd HETAaTUBHU HOCIEINLIH.
AKo TH cTaBUMe Ha Bara oBHe JiBe (pa3u, Toramr Mmpousjeryna Jeka MOMaJKy YHHH aKko MoBeke
BpeMe M TPyl Ce MOCBETH Ha mpBara (asza. TakoB € CiIyyajoT W CO KOHLUUIHPAKETO Ha
opraHu3anpjaTa U TEXHUKaTa Ha paboTemeTo. [loBeke ce mcIiaTyBa 1a ce BIOKH COOJIBETCH
TPyA ¥ BpeMe BO NOArOoTBUTeNHaTa (paza, ONKOJIKY MOJOLHA HHU3 3aBPIIHUTE CMETKH U
TOJMIIHNUTE U3BELITaH, ]a C€ KOHCTaTUpaaT OAPEACHN HEJOCTATOLHN U MPOIYCTH KaKO MPUIUHU
3a c1abuoT ycrex BO pabOTeHETO.

[Ipomornujata ce MOBIIEKYBa HU3 CUTE CITyKOU Ha pabOTEHETO BO YTOCTUTEIICKO — TYPUCTHUKUTE
opranuszanuu. CKIaJHOCTA U 3aeTHUYKATA aKI[Mja Ha IPOMOTHBHHUTE aKTUBHOCTH MOXKE JIa 1aJie
moo0pu NeNoBHU pe3ynratu. OpraHuzanyjaTa U TeXHUKaTa Ha pabOTEHETO Ha CHUTE CITYKOH
Tpeba na Oujie mpuiIaroieHa KOH aKTHBHOCTUTE Ha IPOMOILIMjaTa BO (GYHKIIM]a Ha YHATIPEYBaHbhe
Ha JICJIOBHOCTA U JICJIOBHUOT yCIIEX.

Haxo opraHn3aiiioHO HE My TIpHUIIaraaT Ha HEKOj ofipelieH OOJIMK 3a TPOMOIIMja, CHTE CITyKOH
Tpeba Ja BpIIAT HEKOja aKTHBHOCT O] 00JiacTa Ha nmpoMolujara. Taka Ha mpumMep, ciayxbara 3a
pesepBaly MoXke J1a OHJie BO COCTaB Ha MPUEMHOTO OJiefieHHe (Peleniinja), BO OIEIICHUETO 32
npojaaxk0a WIM Mak BO COCTaB Ha ympaBara. Mako, Ha mpuMep, He MpHIara Ha CEKTOpPOT 3a
nporaranja, ciry>k0ara 3a pe3epBalyy BpIIM 1 HEKOj aKTUBHOCTH 0OJ] 00JlacTa Ha IporaraiiaTta
BO KOMYHHUIIHPAHETO CO MOTEHIMjaTHUTE TOCTH TIPEKY pa3Hu MEAMYMH U CpeficTBa (Tenedakc,
tenedoH, momuc UTH.). [Tokpaj cipoBeyBameTO Ha TEXHUKATa Ha pabOTEHETO, OBaa CIIy»)o0a ro
W3BECTyBa 0aparenoT 3a YCIOBHTE Ha MPECTOjOT 3a TOTOJAHOCTHUTE M KOMITAPATHBHUTE
MPETHOCTU CO KOj XOTENIOT pacrosara, a Toa € Beke aKTHBHOCT O] 00JiacTa Ha MPOMOIIHjaTa.
HajuecT e cy4ajoT, KOMyHHITUPAHETO BO BPCKA CO pe3epBalijaTa ia MpeTCTaByBa MpB KOHTAKT
Ha TOCTHHOT CO paboTHaTa opraHW3andja, Ma oBaa CIykOa Tpeba Ja ja WMa MPEABUI
omndareHoCcTa U KapaKTepoT Ha MPOMOTHUBHUTE aKTHBHOCTH. OBHE aKTMBHOCTH M JUPEKTHO
BIMjaaT Bp3 [JeNOBHHOT ycrmeX. OJf CTENEHOT HA CIOPETHOCTA W COOABETHOCTA BO
KOMYHUIIUPAKETO U BOJICHETO HA pe3epBallMUTE, 3aBHCH CTEIIEHOT HA MCKOPUCTEHOCTa Ha
CMECTYBAaYKUTE KalallUTeTH, KAKO U €eKOHOMCKHOT e(peKT 1To oJ] Toa mpousiierysa. OCBeH Toa,
MOpa Jia TOCTOU KOOPAWHAIIM]a U cOpabOTKa CO JPYTUTE CIYKOH, a Toa Tpeda J1a ce MOYUTyBa U
NpY KOHIWIUPAKETO Ha TEXHUWKaTa Ha paboreme. Taka Ha TpuMep, HE € JIOBOJIHO Ha
PENENIIMOHEPOT 1a My C€ Jajie CIICOK Ha ,,JoaramaTa’ WIH pe3epBalliUuTe Ha OJPEICHUOT JICH.
Tpeba Ha peneniyjara (€BEHTyaJlHO HA JTOMAaKHHCTBOTO W Ha JAPYTUTE CIIyXOW) 1ma ce maje
KpaToOK M3BaJ0K HA OHA IITO ¢ KapaKTEPUCTHYHO O] KOPECIIOACHIIMjaTa, UM MaK KCTaTa Ja ce
MIPIIIOKH, 32 OHOJ KOj K€ TH IpuUMa TOCTHTE Ja OWIe 3alto3HaT CO TIOCTUHOCTHTE U ITOCCOHHTE
JKeNOM Ha TOCTHHOT WJIM Tpylnara, KOM BO TEKOT Ha KOpeCHOCHIMjaTa Moxkene Aa Oupat
npudaTeHu, UTHOpUpaHH Wiu oj0ueHH. [loromem ke Oue MPOMOIMOHHOT MPHIOHEC AKO
PENENIIHOHEePOT (MM HEKOj IPYT BO paMKHUTE Ha CBOjaTa HAJISKHOCT) OWIe cO Toa 3amo3HaT U
coonBeTHo mpunpemeH.lloceOHO BHUMaHWe Tpeba Ja ce IMOCBETH Ha OpraHu3alujara |
TEXHHMKaTa Ha paboTemeTo Ha ,,()POHTANHOTO OJielcHHE — peleNniujaTa U Ha HEj3HHOTO
MPUIAroflyBambe KOH MPOMOTHBHHTE AKTHBHOCTH. Tpeba s1a ce BOBeIM U Jla Ce OIpeau
COApXXMHATa Ha TOENWHH EBHJCHIWU (Ha Ip. KapTOoTeKa Ha MOCTOjaHH TOCTH, XOTeJCKa
JISTUTUMAIIMja, WHJICKC Ha TOCTH WTH.) Ja ce JeduHHpaaT 3aJ0/DKSHUjaTa BO MOTJEA Ha
OJIpE/ICHH TPOMOTHBHU TOCTAanKu (Ha Mp.. TEKOT Ha ,,joOpe J0jae™ 3a oapelacHa Ipyra,
aHMMalyjata Ha TOCTHUTE, TOCTUHCKUTE Jela, MIQJCHIUTE, pOJCHICHHUTE, jyOuiewure,
HallMOHAJTHUTEC MMPAaSHUIA I/ITH.). TexHuukuTe JOCTUTHYBamba O o0OJjacTa Ha CJICKTPOTECXHUKATA
U CIIMYHO, Tpeba J1a ce KOPHUCTAT U 32 MOJICPHHU3AIMja Ha TEXHUKATa Ha paboTemhe Ha MPUeMHATA
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W Ha JIpyruTe ciayk0H, HO TpHUTOA HE CMee Ja ce 3aHeMepH MoTpedaTa o HWHAMBUAyalleH
TpeTMaH Ha rocTUTe, OUJICjKU TOCTHHOT HE caka Jja OuJie TPETUPaH Kako OPOCH MPHUMaIHUK Ha
onpeneHa maca. Ha npB mornes ce YnHU HE MOXKHO J1a c€ Mpe3eMe WHANBHIyalleH TpeTMaH Ha
TOCTUTE BO XOTEJOT BO e€para Ha ce morojieMa MacoBHOCT. [IpakTukaTa mokakyBa Jieka Toa €
MOXHO W 0e3 morosieMu MartepujanHu Tpowmoiy. [ToTpeOHO e HemTo moBeke, 100pa Bosba H
3alaramkbe KOW HHINTO HE YMHAT, a MHOTY IPHIOHECYBaaT 3a MoJ00pyBame Ha €KOHOMCKHOT
edexT. Hema "oBek koj He caka ja Oupe 1eHeT. Bo cekojaHeBHEeTO YOBEKOT HA TOa My Z1aBa
MOMAJIKY Ba&YKHOCT OJIKOJIKY 332 BpeMe Ha TYPUCTHYKHOT IpecToj. OBJe moBeke ApKH 10 CBOjaTa
cyeTa W JI0 TPEeTMAHOT Ha HEroBaTa JIMYHOCT oMery MHOTyTe. OBOj (DakT, KaKO U BIUjaHUETO
Ha MOJlaTa, MPUIOHECYBaaT BO MPAKTHKATa Ha YTOCTUTEICTBOTO, BUAOT Ha MOTPOITyBadKaTa U
HAYMHOT Ha MPOBENYBAKETO JIa OMJAT Ha HEKOj HAUWH aplIvH (MepKa) Ha OMIITECTBEH MPECTHK
3a BpeMe Ha TYPUCTHUYKUOT MPECTO] BO ,,3aeqHUUKATa" Kyka. OJ Apyra cTpaHa, BO MpaKTUKaTa
Ha YTOCTHTEJCTBOTO ce 3a0eliekyBa TEHICHIMja HAa OpHEHTAIllja KOH OJpPEJeHH BHUIOBH Ha
KOH3yMallija ¥ aHuMallrja o] BIvjanne Ha MacaTta. OBe moara 10 u3pas xendara 3a JpyxKeme,
KOJICKTHBHOCTA, BOJbAaTa HAa MHIIMBUyaTa C€ MPUIIATOJyBa KOH KOJICKTUBHHUOT AyX. Co HEemrTo
MOBeKe BHUMAaHHE W 3aJlararbe BrpalyBameTO Ha MPOMOTHBHHUTE aKTHBHOCTH BO PabOTEHETO
Tpeba 1a My ce IpIIIaroid 1 Ha oBoj dheHoMmeH. [IpmraromyBamero Ha OJpeIecHH aKTHBHOCTH O]
obOnacTa Ha aHMMalldjaTa KOH JajJieHaTa CUTyaldja, Tpeba na Ouje HacoueHa KOH Toa,
MOTPOIITYBayKaTa Ha MACOBHATA YHHja J1a OMJie HACOYEHA BO ONTUMAIHA HACOKA.

I'mepano on acmekT Ha mpomolyjaTa, Ou Tpedajo Ja ce UCHpaBU yIITE eiHa ,,cuTHHNa . Bo
MOBEKETO HAIlM XOTeNM, cTajakaTa 3a KIy4eBH OJ CcOOWUTe BO NOpTHpHUIATa (WU
peleniyjara), ce Haora Ha SUIOT 33 NOPTHPOT (WK penentuoHepoT). [lopTupoT Mopa ga my
TH CBPTH IIEKATE Ha TOCTHHOT TOKMY TOTaIll Kora My ce oOpaka 3a nma ro 3eme kiry4dot. OcBeH
TOa OBa He € J0OPO U 01 acNeKT Ha AucKkpenyjara. Cranaxara e U3JI0’KeHa Ha ITOTJIe]] HA TOCTHUTE
a He Ha MOPTHPOT. AKO HEKO] MHIWBUAYAITHO Ce MHTEpPECcHpa 3a OJAPEACHO JIUIE — XOTEICKH
TOCTHH MOJKE O] CTajakaTra BO CEKOE€ BpeMe J1a BUAM Koj Opoj Ha coba mMma, Kora € Bo codara,
JaJii UMa HEKaKBa IMopaKa UTH. MectoTo Ha KIIYy4€BU U MTOPAKHUTE, oes3 orJjie] Ha TCXHUKAaTa Ha
paboTeHETO, UM € Ha BHATPEIIHATA CTPAHA HA TUTYTOT e IOPTUPOT.

Penermmujara Tpeba ga Ouae cHabaeHa co COOABETHH IMPOTaraHIHN HHPOPMATHBHHA MaTEPHjaTH
on obyacta Ha mpomouujara. He Mopa &a ce HarnacyBa Jieka peuemniujata Tpeba na Ouae
OIllpeMeHa CO MOKHOCTH 3a MH(popMmupame. [lopann nmoenHocTaByBame, oBae Tpeda na Oume
HaIlpaBeH KpaToK M3BaJO0K of HajOapanutTe mHPOpMaruu. MapopManuuTe HE cMeaT jaa Oumar
NPOBU30PHU W HecurypHH. [lomobOpo e na He ce aane wHMopManrja OJKOIKY HETOYHO Ja Ce
uHpopmupa.EnHO ox MCTypeHHnTe MecTa Ha MpHEeMHaTa Cly*k0a co MPOMOTHBEH KapakTep € U
yJorata Ha JI04eKyBadoT Ha rocTu. IloBekeTo XoTenu rpemar, HApOYHO OHHE CO CE30HCKO
paboTreme, MITO OBaa yiora ja JOBepyBaaT Ha NpeMIIaJd JIMIA, CKOpO JIMIa Ha KOU MM Ce
JOBeIyBa IIOJDKHOCTA 3a JOYEKyBambe Ha TOCTHTE TJ1aBHO Ha aepoapomute. Co ormen Ha
IPOMOLIMOHOTO 3HAYEH-E¢ Ha 0Baa CIyXk0a, IITO Ce OJBMBA BOH KOHTPOJIATa HA PAaKOBOIUTEIIOT,
nozo0po € 1a He ce BOBe/Ie, OAKOJIKY J1a ja BPIIN HE COOJBETHO JnIle. Jl09eKOT NpeTcTaByBa IpB
JUPEKTEH KOHTAKT Ha TOCTHHOT CO XOTEJICKHOT MepcoHal. [IpBHOT BIEYaTOK BO MPABUIIO €
HajCUJICH, T1a HE € CeeTHO KaKoB ke Ouje Toj.Yiorara Ha XOTEJICKHOT BpaTap MCTO Taka MMa
IPOMOIIIOHEH KapakTep, CO 3HAYMTEITHO BIIMjaHUE Ha BIIEYATOKOT 32 XOTEJICKaTa Kyka. 11 one
€ oJJ00po J1a He ce BOBEJIE aKo Taa Ciy»k0a He ja BPIIN CEPUO3HO JIUIE CO JOCTOMHCTBEH U3TJIe],
BO YHU(OpPMa O aBTOpUTETEH Kapakrep. [lokpaj BiaMjaHHEeTo Ha aBTOPUTETOT HA KyKaTa v peioT
TIpe]I BIIe30T, oBa Jiniie Tpeba na 6use u Guirep Ha B30T Ha Kykute. Bo xoTenoT He Ou Tpebaino
Jla ce TMyIITaT MUTa4Yy U MPOoJaBayll Ha pa3HU JPBEHAPUHU M Pa3HU BUIOBH Ha KHMY IO/ MacKa Ha
cyBenup. OBue yfe He UM JaBaaT MUpP Ha TOCTHTE BO XOTENOT (a HI MMOBHHATA HE € CUTYpHA),
Ia BO MHTEpeC Ha 3aIITHTa Ha MOTPOLIyBayHTe, HE Tpeba a ce J03BOJH TOa Ja Cce paBH 0apeM
BHATPE BO XOTEJICKaTa Kyka, a TAKBU CIICHHU MCTO Taka O Tpedaso Ja ce crpeyvar Ha Iutaka M Ha
yiuna. OBa npamniame uMa TOMIMPOK ONINTECTBEH KapakTep, a Ha Toa HUBO Tpeda W Ja ce
pemraBa.He Tpeba 1a ce 3aHeMepu HUTH MOTpedaTa O JeTalHa aHAIW3a W MOATOTOBKA MPHU
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NeUHUPAKHETO HA KOHKYPEHTHUTE 3/pYy)KEHHU]ja 3a OJpeleHu eBuaeHIuu. be3 o03up nanmu ce
pabotu co Kommjyep (BrpaayBame BO NMporpaMara) WM payHO, ako I00po ce oApeau Koj
momaTond Tpeba Aa TW TPENWIIyBa OJ H3BOpHATa JIOKyMEHTalMja M 3a MmoTpedure Ha
MIPOMOITHjaTa, ke ce 3aIlTeIaT MHOTY IIpeTepyBama 1Mo JOKyMEHTAIFjaTa MOI0ITHA, IIITO € YeCT
ciy4aj Bo mpaktukata. OCBeH Toa, HEKOj MOJaTOLH OBEKE He MOXKAT Ja ce JOOHAT 10 OJICHETO
Ha rocTUHOT. HecooMBETHOTO €BHUIEHTHpame HAa M3BOPHUTE IMOJNATOLM, ITOKPaj acleKTOT Ha
MpoMoOIIjaTa, IMa W APYTH perepkycuu. Mima mocra BUCTHHA BO IIIETOBHTAaTa M3peKa JeKa
CTaTHCTHKaTa, IPETCTaByBa ,,TOUEH 30Mp Ha HeTouHW mojatoru. He Tpeba na ce Harmacysa
KaKBH C€ MOCJIETUIINTE aKO BAaKBUTE MOJATOLM HE HaBEJaT HAa KPHB KOJOCET, OMIEjKH MHOTY
aQHAIIM3H ¥ 3aKIyYOIH BO YTOCTHTEICTBOTO W IOMIMPOKO BO TyPHU3MOT, c€ 0a3upaar TOKMY Bp3
oBHEe eBHJCHINU.Hekoj yrocTurencko — TYpUCTHYKH IpeTHpHujaTtuja oaduBaar na mpudarar
JIOTOBOp 3a cOpaboTKa CO OpraHU3alMUTe O CUCTEMOT Ha KPEIUTHU KapTH MOJ M3TOBOP JIeKa
ce TyOH Mmopajgy KPEeIUTHPAKETO W MOpaJd PU3UKOT Of MPU3HABAKE Ha HEBAXKAUKA KapTa.
Muciaume neka Tpeba ma ce mpudarat KpeAUTHHHTE KapTH M copaboTKaTa CO OpraHU3aIHHTe
KOj Kaj Hac mMaaT (paHIIM3a 3a WHTEPHALMOHAIHUOT CUCTEM Ha KpeAuTHH KapTu. CaMoTo
npudakame 1 BrpaJyBamke BO TEXHUKATa Ha pa00TeHhe € BeKe YHH Ha MPUIIaro[yBambe Off aCTIeKT
Ha mpomormjata. Co Toa ce MpPUBIEKyBaaT MOTPOIIYBAa4Hd CO IIOTOJIEMAa IDIaTeXHa CHIIA.
W3naBaunte Ha KPEOUTHU KapTH MedyaTaT KaTalo3W W IPYyrd WHPOPMATHBHO — MpONAaraHIHH
MaTepHjajiy BO TOJIEM THPaX, BO KOj ce ondaTeHn AaBaTeauTe Ha ycryrd. OBa UCTO Taka OJIU BO
MIPHUJIOT Ha XOTelckara mpomonuja. Mimarenure Ha KpenuTHUTE KapTH OOMYHO TH IOCETYBaaT
nogo0puTe 00jeKTH Ha XOTenrepcTBoTo. HeraTuBHO pearupaar ako He UM ce nmpudaka Kkaprara,
Y TOa HE CaMo Ha JIMLE MECTO, TYKy M MOKacHO Mery mpujatenuTe. Toa oau Ha mTeTa Ha [enTa
Ha npomorjaTa. OCBEH TOa, TyKa € M ICHUXOJOIIKHOT MOMEHT JeKa MOBeKe Ce TPOIIH ,,Kora
nmapuTe He ce Opojar*’. OBa UCTO Taka OJIM BO MPHIIOT HA 3rojicyBamke Ha MOTPOITyBayKaTa M Ha
€KOHOMCKHUTE e(PeKTH.

[IpakTrkara mokakyBa (JKajnOW Ha TOCTHTE), Ieka TEXHUYIKATa CIyk0a € eaHa oJ OHWe, Koja
npercraByBa ciaba TOYKa BO HANIETO YrOCTHTENCTBO. [lokpaj oOjeKTHBHHTE, 3a BakBaTa
cocToj0a nmpuaoHecyBaaT U CyOjeKTUBHUTE IPUYMHM O] CTPaHa Ha BpaOOTEHUTE BO Taa ciyx0a,
a ¥ OJ] CTpaHa Ha PAKOBOJHHUTE OPTaHu, OMJICjKH TOKMY TyKa OceOHO ce mTeau (BO MepCoHal 1
MaTepHjai) MoBeke ol ONTUMYMOT, a Toa TaK TJIeIaHo Ha IOJ0JTra Imareka, ce Bpaka BO BHJ HA
Oymepanr. MayimTe HEHMCHPaBHOCTH BO KyKaTa IMPEIU3BHKYBaaT TOJIEMH HENPHjaTHOCTH 3a
rocTUTe. AKO HEHCIIPABHOCTHUTE HA BpEME HE Ce€ OJICTPaHAT, HE MPUjaTHOCTHTE PAcTaT modp30 u
ce coOmpaar, TPETBOPAjKM Cce€ BO HEHAIOMEC/IMBA INTeTa Of MmoBeke acmekTtu. llto Bpemm
TOCTHHOT Ja OuJie 3aI0BOJICH €N JEH O]l YCIYTHTE M Ja JDOOWI JyKCy3Ha coba, ako mopaau
HEKOja Maja TeXHWYKa HEe MCIOPAaBHOCT (Ha Ip. CIaBHHATA) HE MOXEIN Ja 3aclue Iiejia HOK.
[TorpemntHo e MTO HEKOj XOTEIH 3aHACTINHTE TH aHTAKHUpaaT MOBEeKe BO pabOTHITHHUIIA, & CO TOA
WHAMPEKTHO T'M 3acTamyBaaT roctute. Tpeba ma Oume obOparHo. [IpemHocTt Tpeba na mmaat
paboTuTe 3a TOCTUTE KOM Ce HaoraaT BO 00jeKTOT Ma BO MPB peJl BHUMaHUETO Tpeba na Oune
KOHIICHTPUPAHO KOH UCTIPABHOCTA HA HHCTANAIMHUTE U YPEAUTE IITO T'M KOPUCTAT rocTute. Mcto
Taka € TOTPecHO, Ha BpaOOTEHHUTE BO OBaa ciry’k0a pabOTHOTO BpeMe Ja UM ce OApeayBa BO
MpeIIUIaJHeBHUTE YacCOBH M camMo Bo pabotHutTe neHoBu. OBaa (yHKiuja TpeOa ma Ouje
00e30e1eHa TOKMY BO YaCOBHTE Ha 3rojieMeHa ()pEeKBEHI[Hja Ha MOCETaTa, a BO XOTeIUEePCTBOTO
TOA ce BOTJIABHO MPA3HUIIMTE U MOIUTAJJHEBHUTE YAaCOBU HA PAOOTHHUTE JICHOBH. 3HAYH, H OBUE
paGoTHuiM Tpeba na MMaaT pPabOTHO BpeMe BO CKJIaJ CO 3aKOHOT, HO HMCTOTO Ja Oujue
NPUIaroAeHO KOH MOTPeOUTE KAaKO LITO € ClIy4yaj U CO APYTHTe paOOTHUIM KO BPIIAT OCHOBHH
YTOCTUTEIICKH YCITyTH.3a PECTOTAHCKOTO pabOTEeHE BO CTPYUHATA JIUTEPATYpa € PEUeHO J0CTa.
Hcto Ttaka um BO IMpaKTHUKaTa, IrJIaBHO OJ CTPYYCH H OPraHU3allMOHO — TCEXHUYKH AaACIICKT.
Pecnektupajku ro ceto oBa, oBlie OM Aonmane ymre HEKOj ,,[TIOCUTHU® MOMEHTH OJi acleKT Ha
npomortujata. [TorpeniHa e mpakTHKara IMTO BO HEKOj XOTENH, medOT Ha cajla UM moMara Ha
HEKOj KETHEPH BO CITY)KEHETO 3a BpeMe Ha ,,I'ykBa“. TokMy BO IIIIHUIIOT Ha GpEeKBEHITHjaTa Tpeda
0e3 maHWKa Jja ce Biajiee Co CUTyallljaTra i cO CBOETO PKEHE J1a c€ MaHU(PECTUPA CTAIOKEHOCT
W BenpuHa. Toa ke uMa BIMjaHUe W BP3 TOCTUTE. PacmonokinuBoTo BpeMe Tpeba Jia ce MOCBETH
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Ha TMPUEMOT, CMECTYBAaKETO U BOOIIITO KOMYHHIIMPAHETO CO TocTUTE. Bp3 TakBa mocrarka,
rocTuTe Opry Ke ce MOMHUPAT CO YEeKAmeTO OJKOJKY ako Oumatr urHopupanu. [lomaramero BO
CITy’KE€HETO MOKE J1a 33]I0OBOJIH HEKOJIKY TOCTH, HO C€ UCIYIITA O]l palle CUTyalrjaTa BO TOTJIe]
Ha nenrHaTta.Kora e 300p 3a BpeMeTo Ha HajrojeMa (ppeKBEHITHja Ha TOCTH BO PECTOPAHOT OM
CIIOMHAJIE YIIITE €CH MOMEHT 3a IIITO BO JIUTepaTypara i BO MIPAKTHKATa HE ce pacipasa (6apem
He OTBOpeHO). He e pemok cimy4ajoT TUPEKTOpOT WM HEKOj O ,,TOBHCOKUTE ' MEHAllepHu BO
KOJIEKTHBOT, CO CBOETO CEMEjCTBO WJIM CO APYro IPYMTBO (TyKa HE CE MHCIH Ha CIy>KOEHO
JIPYIITBO O]l KypTOasuja), TOKMY BO BPEeMETO Ha TakBa (ppekBeHnHja (Ha mp. Aouek Ha Hosa
I'onunHa, anuManyja co moceOHa mporpama M cil.), a 3aB3eMaT MECTO BO PECTOPaHOT (0OWYHO
HajBIICUATIINBO) 1 1a Oapaat jga OugaT CIy»KeHH ,,co ToceOeH TpeTMaH  IMTO CEKaKo Ke o 1oouar
0]l pa3OUPJIMBH NPUYMHU (2 Jla TO alcTpaxupame NpallameTo Ha Iulakame). [IpoMonroHHOT
aCIeKT TyKa € mo3HaT. [lokpaj Toa mro ro ancopOupa BHUMAaHUETO W BPEMETO Ha MOCTYKHHOT
MepcoHal, MTO UHAKy OM My Ce IOCBETIIIO Ha MOrojieM Opoj Ha TOCTH M Ha 3rojieyBame Ha
00eMOT Ha HUBHATa IOTPOINyBadka, MPHIOHECYBa M 3a 3allOCTaByBame HAa TOCTUTE O]
JMIOTUYHHOT PEOH, KOj 110 PaHT Ha TPETMaH, cera ce BeKe BO ,,TPeT IUIaH", 3311 ,,IPUBUICTUPAHOTO
JIPYIITBO ¥ 3aJ] TOCTUTE O] COCEAHUOT PEOH, YH]j TIEPCOHAT MOXKEIIle TIOBEKE J1a UM CE ITOCBETH.
Jacen e BmEYaTOKOT Ha THE TOCTH OJ TPETOCTENeH TpeTMaH. be3 orien Ha HAYMHOT Ha
MaHH(ecTHpame Ha HUBHATA pPeaKldja € BHUIMBA HACOKAaTa Ha MPOMOLMOHUOT TPUIOHEC Ha
BaKBHUTE CJIy4ad IITO BO MPAKTHUKA HE CE PETKOCT.

Opkora ke ce oOIpequ MECTOTO Ha TPOMOTHBHUTE AaKTHBHOCTH BO OpraHM3alydoHaTa
MOCTaBEHOCT, KOH MpoMoldjaTa Tpeba Ja ce Mpuiarojar ¥ OJAPEACHU HHCTPYMEHTH Ha
paboTemEeTO, KAKO ITO CE CTATUCTUYKUTE M JPYTUTEe EBUJACHIMH, OBJC HE CE€ MHCIM Ha
MpoTTaraHAHUTE CPEACTBA. 3a HUB ke cTaHe 300p momorHa. OBJie Kako 3a IpuUMep Ke HCTaKHEeMe
HEKOj HHCTPYMEHTH BO XOTEJICKOTO pabOoTehe, KOU MOKPaj CTPYYHO — TEXHUUKHUOT, Tpeba J1a ce
pasrienaar v oJf IPOMOTHBEH aCTeKT Mpe HUBHOTO AC(HUHUTBHO KOHIUIHpame. 3a 1a He Ou
nmoarajo 0 Tyaliu3aM BO EBHICHTHPAIETO 3a pa3HH MOTpeOH, Tpeda ma ce momudunmpa
COJpKMHATA Ha MOCTOJHUTE EBUACHIMH INTO He OW IpeTcTaByBajo nocedeH npodiem, 1 He Ou
ro CMajuuio HUBHHOT OoHuTeT. CaMo OHaMy Kale IITO HE € MOXKHO, Tpeba Ja ce BOBeaaT
MOCEOHU MHCTPYMEHTH KOM Ke CITy»KaaT UCKIYYUTETHO 32 TOTPEOUTE Ha MPOMOIIHjaTa.

EnextpoHckuTe HanpaBu (KOMITjyTEPH | p.) Tpeda, BO TPAaHUIIUTE Ha MOKHOCTHTE, ILITO TOBEKE
Jla ce KOpPUCTAT ¥ BO pabOTEHETO Ha YTOCTUTECIIKO — TYPHCTHYKHTE OPTaHU3AIMU THE J1aBaaT
IJIaBHO KBAaHTUTATHBHU ITTOKA3aTENH, 10JKa KBAIMTATHBHUOT acleKT 3a OAJEIHHM IIpaniama €
TEIIKO Jia ce Brpaau. [[pOMOIMOHMOT acleKT Ha OBHE TEXHUYKH IOoMaralia € BOTJIaBHO BO TOa
ITO CO MPaTEHETO Ha KBAHTUTATUBHUTE MTOKA3aTEeNH, BP3 OJPEIACHU aHATU3HU U CLIOpeaOu, MOXe
Jla ce coryiefla U HeKOj KBAJMTAaTHBEH acleKT M Ja ce€ KOHCTaTHpaaT HEKOj 3aKOHHTOCTH Ha
onperneHa mojasa. OCBeH Toa, BpaOOTCHUTE BO OJIJICIHU CITY>KOH Ce pacToBapyBaart o1 OApEeICHH
EBUJICHIINM M TPECMETKH, Ma MOXKaT MOBEKe BpeMe Ja MM IocBeTaT Ha roctute. Ilokpaj
Op3MHATa, 3HAYCHETO HA OBHE IIOMaraia € ¥ BO T0a, IITO JaBaaT TOYHU, YUTIIMBU U NPETIICAHU
HOAATOIM (Ha TpP. BO XOTEJICKUTE CMETKH), a TOA MO3UTHBHO CE OZpa3yBa BO BIICUYATOKOT U
noBepOara Ha rocTure.XoTeJcKara JISTUTUMAIMja ITO My Ce€ J1aBa Ha TOCTUHOT MPH HETOBOT
Joarame, IMa MMOBEKECTPaHO 3Hauewme. [lokpaj apyrure HaMEeHH, OBOj TOKYMEHT CITYKH U 32
3aII03HAaBamk-¢ HA TOCTUHOT CO OJPE/IeHH MOBAKHHU MH(OPMAINH, 3a IPOIIarupamke Ha OpeaeHa
MOHYJIa UTH. Mai e OpojoT Ha XOTeNH IITO OBOj MHCTPYMEHT IO NMaat BIpaJIeHO BO TEXHUKATA
Ha pabdoTemeTo, a YIITe IOMaJl Ha OHHE IITO BO HETrO BHEJNE U HEKOj eNeMEeHTH oJ o0iacTa Ha
npomonjata. OBOj MHCTPYMEHT arcopOMpa COCeM MalKy BpeMe U TpyX BO pabOTEeHETo, a
MHOTY MIPHJOHECYBA 33 YHAIPEIyBambeTO Ha paboTeHeTo, 0COOEHO BO 00jEKTHUTE CO CE30HCKO
paboreme. Dopmara Moxke Aa Ouae pa3auyHa, HO OCHOBHO € Jia u3riena yoaBo, OuaejKu mokpaj
JIpYroTo, MMa M NMPOMOIMOHEeH Kapakrep. OcBeH kiacHyHaTa (hopMma Ha OBaa JITUTUMALH]a,
HEKOj OJT XOTEIIUTE KOj ja UMaaT yBeJICHO, IO BITUIITYBaaT IJIaBHO OpPOjOT Ha co0aTa U €BEHTYaITHO
YCIYTHTE MITO ce KOpUCTaT. Bo 00jeKTHuTe Ha CE30HCKO paboTeme, MPAKTHYHO € KOH OBa Jia ce
J0/1aJie YIITe TSPMHUHOT Ha MPECTOj U IIeHaTa Ha Ha3HaueHHuTe ycuyrd. Co Toa Ke ce n30ernar
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HOT'Y HETIpHjaTHOCTH IITO BO MpaKTUKaTa ce ciaydyBaar. Kaj Hac Bo mocieiHo BpeMe eHUTe Ha
HOKEBAaETO M MAHCHOHCKUTE YCIYTH YeCTO c€ MEHyBaaT M ce pa3lMKyBaaT O]l MOPaHo
o0jaBeHnTe. MHOTY TOCTH ce 0a3upaaT Ha LIEHUTE CIOpe] MOPaHO 00jaBEeHUTE IICHOBHUIIH (110
MpaBUJIO ce 00jaByBaaT BO TEK Ha MPETXOIHATA TOIMHA M HEe O CMeelle TIOBEeKe J1a ce MCHYBaar),
Ma 3a HUBHATa BHCHHA HE MpallyBaaT MpH Aoaramero. He e pegok ciy4ajoT, TOCTHHOT jAa ce
W3HEHaJM Kora Ke ja MpuMH XoTelckaTa cMmerka. [lounyBa HempujatHOCTa. ['OCTHHOT ce
MTOBHKYBA Ha ,,HEBAXEUKHOT"* IICHOBHUK, a PELEMIIIOHEPOT MY ITOKa)KyBa XapTHja CO IPYTH LIEHU
W Te4yar Ha opraHuzanujara. Ha xpajor, OOMYHO TOCTHHOT € MNpPHUHYJIEH Ja IUIaTH, HO
MPOMOTHBHHUOT e()eKT Ha OBaa CUTyallHja € mopa3yBayKd, 0COOCHO 3aTOa LITO TOA € MOCIEICH
BIIEUATOK, KOj TI0 MpaBuJjIo ¢ 1 mmoamabok. Ha 3ary6ara Ha oBa moJjie He U € moTpeOeH KOMEHTap.
JIokoJIKy BO XOTeJCKaTa JETMTHUMallMja KOja TOCTUHOT ja JOOWBa NpHU J0aramero, MOKpaj
yciyrara ce MuIlle M LeHaTa, TOCTHHOT € MHQOpMHUpaH U TiaBHO ja mpudaka. JJokonky He ja
npudaru u modapa apyr edekT, rIIeJaHo Ha MOIoITra MaTeKka, 3arybara € moMasia OJKOJIKY Ja
HACTaHE CIIOMEHAaTaTa CHUTyalija. BHecyBameTo Ha MOJATOKOT 3a TEPMHUHOT Ha IPECTOjOT,
NPETCTaByBa 3HAYMTEIHO OJICCHYBamh€ Ha TOCTHMHOT W BPaOOTEHUTE BO ONICIHM OAJCIICHH]a,
0COOEHO aKo ce paOdOTH 3a CTPaHell, a IEPCOHATHOT He TO 3Hae HETOBHOT ja3uK. JlOKOJNKY MOKpaj
OpojoT Ha cobaTa, BUIOT Ha yciayraTa W JAPYyro My € BIIUIIAH W TEPMUHOT Ha TIPECTOj, HE €
noTpeOHO MHOTY IMO3HABalke Ha CTPAHCKUOT ja3WK, HA TP. BO PECTOPAHOT Aa MYy C€ OIpelu
MOCTOjaHa Maca Ha TOCTMHOT M JI0 Hea Jla ceé CTaBU pe3epBalyja CO HaBEACHHUTE MONATOLH
(nH(pOpMaIKja 3a MOCITY)KEHUOT TIepcoHan). TepMHUHOT € BakeH U 3a Toa, medoT Ha canaTta aa
MOYKe COOZBETHO Ja pacroyiara co Macute. OCBeH Toa, Ha3HAUYBAKETO Ha JICHOT Ha O/Ieke, Ke
TO MOTCETH MEPCOHATIOT BO OYM Ha OJICHETO Ha TOCTHHOT J1a My IOCBETH MOceOEH TpEeTMaH BO
ToTJIe ] Ha JIeKopalijaTa, yciyraTa u xendara 3a 1obap nat. HasHauyBameTo Ha TPETMaHOT BO
ce30HarTa e moceOHO M BO TOTJIE ] Ha pe3epBaIliTe U pacrojiarameTo co cooure. Bo mpakTrka
ce CIydyBaar JOCTa He NPUjaTHOCTH IITO OBOj MOAATOK ' enuMuHupa. Criopes amoTMaHCKUTE
JIOTOBOPH, HE TIPOJAJCHUTE KaraluTeTH ce oclobomyBaar 3a 7 — 14 nmeHa ma 3aroa Bpeme
pacmonoxIuBUTE cCOOM ce M37aBaaT Ha MHAWBHAYaJ HH TocTH. Hesromara HacTaHyBa Kora Imocie
OJIPEZICHUOT TEPMHH COOHTE 110 pe3epBallUUTE CE U3JA/ICHH, 2 TOCTHHOT KOj € TyKa OJUTYYHII Ja
OCTaHe ,,yIITe HEKOJIKY AeHa". PeenunonepoT 6apa roCTHHOT Aa ja ocnoboau cobarta, HAaBOJAHO
JIeKa My € PeueHo 10 Kora MOXe Ja MPEeTCTOjyBa OJHOCHO JeKa TOCTHHOT CaM PEeKOJ 10 Kora
ocTtaHyBa. YecTo 3a Toa FTOCTHHOT ,,He ce cekaBa“ *W ce MOBMKyBa Ha KYKHHOT peJl BO cobaTa Ha
KOj 00MYHO (criope y3aHcuTe) nuiysa: ,,Codure ce oajaByBaart o 12, a Tpeba aa ce ocnobonart
HajkacHO 10 14 gacot*. HesromaTa e Tyka. AKO TOCTHHOT Ce IPUMOpa Jia ja HaITyIITH cobaTa Ke
Ma peakiiyja, 1eKa TOCTHHOT ce ,,0pka‘“ mopanu apyru. OcoOeHo e mpobeM aKko Toj € ToMaIlIeH
TOCTHH T1a U3jaByBa ,,ieka OWI H30pKaH nopaau npudakame Ha cTpaHiy’ . JIOKOIKY TOCTHHOT
ocraHe BO cobaTa, mpoOJIIEeMOT ce JIoIMpa Ha IpyraTta crpaHa. He MoxaT a ce cMecTar rocTuTe
CIIope/ JOTOBOPEHUOT apamKMaH (HUTH OBa HE € PEJIOK CIy4aj BO HAIIUTE XOTEIH CO CE30HCKO
paboreme). CeeqHO namu XOTENOT ke ce OjaMupa 1O NPBHOT WIH BTOPHOT Clly4yaj Ha
MPOMOLIMOHHOT e(eKT He My € moTpedeH komeHTtap. CeTo Toa OM MOXKeno Ja ce u3berHe co
JTOJIaBaFb€ Ha CIIOMEHATHOT, Ha OKO HEBAXKEH MOJIATOK — TEPMHUHOT.

Bo MHOTy XOTenM M CKOpPO BO CHUTE TYPHCTHYKMA HacelOM Ha CE30HCKOTO XOTEIUEpPCTBO,
BOOOMYAaEHa € MpaKcaTa, TOCTHHCKATa IOIITa JIa Ce 9yBa ,,Ha KyIl'* Ha PEIeNTUBHUOT ITyJIT, HITH
Ha 1moceOHo m3paboTeHaTa Tabia o a30ydeH pel MoKpaj pereniyjata. ['ocTUTe MOCTOjaHo ,,ja
MperyieyBaar MmomitaTa U CaMu CH ja 3emaar (110 paBuiIo) CBojaTa mpatka. [JieaHo o1 acieKkT
Ha IPOMOIIMjaTa, OBa HE € Mall HeIOCTATOK, NAaKO HEKOj O]l PAaKOBOIUTEIUTE HA TYPHUCTHUKUTE
HacellON MHCJIAT JieKa Ha TOCTUTE UM ITOMOTHAJIE CO TOa IITO cTaBwiIe moceOHa Tabma. He unHM
MHOTY JOAaJIcH TPy, (2 MaTepujallHO € MOeBTUHO Mopaayu TabyaTa), Bp3 0a3a Ha TOCTUHCKHOT
WHJIEKC, TIOIITaTa J1a C€ pachopeayBa Mo MPerpagKuTe BO CTaja)kaTa 3a KIy4YeBH U Ha TOCTUTE

¢ O6M4HO BO pelENHjaTa Ha TOCTUHOT OBa HE My CE HarlacyBa IMOCeGHO, ako IPH H0alameTo mobapa coba 3a
BpeMe KO€ U TaKa Ce BKJIOILyBa BO CJIO00JHHOT TEPMHH.
7 BakBH M3jaBU MMAILIE U BO JHEBHUOT I1€YAT
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JMYHO J1a UM ce mpenaBa. Bo TypucTHUkuTe HacelOH, KaKo IITO CMECTYBAUYKUTE CAMHUIIA CE
pacropelieHH Ha TOTroJieMa OAJAICYeHOCT O] peleliyjata 1 TOCTUTE TyKa PeTKO HaBpakaar,
Tpeba MpeKy XOTEICKHOT MOMOK MIJTH co0apKa, IoITaTa ia My ce OJHece Ha TOCTUHOT BO cobara
i anaptMaHoT. Kora Beke 300pyBame 3a TOCTHHCKATA IIOIITA OBIIE OM CIIOMEHaJIe eKa BO
XOTEJIMEPCTBOTO CE€ TpellM M Ha NpOMOLHMjaTa MHOTY HE M Ce Iomara, ako ¢ JoBepOa,
MperopayaHnTe MHCMa M JPYTUTE CIUYHU TPATKU HAa TOCTHHOT MY ce TpefaBaar 0e3 MOTIIHC.
Taka mMoxe ma ce mpemaBa caMO OOWYHA IOIMTAa. 3a APYTHUTE TPATKH Tpebda N1a ce BOBEHAC
NPUHIMIT CEKOj BUJI FOCTHHCKA IpaTKa 3a KOja HUE CME IMOTMHUIIANe Ha TOCTHHOT Jia My Ce
npeaane Bp3 MOTIHC NPEKy COOJBEeTHA KHUTra. JJOKOJIKY Bp3 0a3a Ha MHAEKCOT ce YTBPAU JeKa
TOCTHHOT OTHIIIOJN W HE OCTaBHII TTOpaka Ja My ce Ipaka JOTIOJHUTEITHO MPUCTHTHATATA TIOMITa,
npaTKaTa co Ha3HaKa ,,0TImaTyBaj” Tpeba BeIHAIl Ja My c€ BpaTH Ha UCIpaKadoT, a He Ja ce
npenpaka Ha KyKHa ajipeca Ha TOCTUHOT aKO TOa U3PHYHO HE TO HArJacui ,,lI0A JUCKPENOHA 1
Ipyru npuarHU“.Bo BpcKa co Hariarata Ha TelneOHCKUTE Pa3roOBOpH, OBJIe OM MOTCETHIIC Ha
yIITe eHa He3roja, MTOo BO MPaKTHKaTa He € PeTKa, a HaCTaHyBa BO BPCKa CO HAIIATYBambEeToO.
YecTo ce ciayuyBa Ha KpajoT Ha MeceloT OJ TOIITa Ja CTHIHE CMETKa 3a Tele(OoHCKHTE
pasroBOpHU BO MOTOJIEM M3HOC OJ M3BPIIEHUTE YIUIATH 1O Tene(oHCKHoT nHeBHUK. HacTanysa
He3roaa OMIejKu ce Oapa pa3jmKaTa J1a ja HaJloMeCTH pereniijata. HerogaTa moHekoram ce
MPOIIUPYBA U HA MTOJIETO HA MEI'YIOBEUKUTE OJTHOCH CO HETATHBHO BJIHMjaHHE Ha ,,aTMocdepara‘
BO XOTeJcKaTa Kyka, Kora Mery oBue jyfe ce Oapa ,,BUHOBHHKOT . JIOKOJKY ce omjlydd 3a
CONUAAPHO TUIaKkamke, HCTOTO MPEAN3BUKYBa peakiyja Kaj cute yuyecHUIH. Cekoj MmoenHETHO
Ke MHCIM JleKa IUIaTHII TOpaaM JIPYTuTe, MOpaid HHUBHATa HEMAapHOCT WJIM TPUBATHUTE
pasroBopu. 3a 1a ce u30erHaT BakBH CUTYalWH, [0 HETAE ,,3a CEKOj cy4aj™ ce MpuOerHyBa KOH
MOBHCOKA HaruaTa off roctute. Mlako BakBHUTE Cllydau ce PETKH, HE Ce BO CKJaJ CO IeNiTa Ha
MpoMoITHjaTa. 3a Ja ce crupedaT Wik yOna)kaT BaKBHUTE ciydad, 0e3 003up Ha TEXHHKATa Ha
paboTemeTo (CO KOMIjyTep WM padyHo), Tpeba Ja ¢ BOBeJeHa MoceOHa CBUICHIMja 3a
(MHAHCHCKOTO 3aJ0JDKeHHWE Ha ,,BOHTOCTHHCKHTE TeleOHCKHM pa3roBopu. Baksara
eBHICHIIMja OBO3MOJKYBA M COOJBETHA KOHTpOJa Ha ciIyxkOeHmTe pasrosopu.” Bo
METyHapoOJHOTO KOMYHHIMpame M0 TenedoH, MOocTou mnocedeH ,,a30yuHHK 3a CIIeTyBambe
(OyxBa o OykBa) Ha MMOEIMHH U3Pa3H U UMHUba, KOj € CIUHCTBEH 3a LENHOT CBET, a 32 MIOeINHH
ciry0H1 BO BO3IYIIHUOT COO0Opakaj e 00JIMraTopeH U BO ,,JIOMAITHOTO KOMyHHIHpame. 1oopo
O0m 6mI0, BO 00jEeKTUTE KOW KOMYHHIIApaaT CO CTPAHCTBO OBOj ,,a30yUHUK' 1a TO MMa TOKpaj
TesneOH WU J1a ce Hay4u Halamer.

be3 003up mamm ce paboTH CO KOMIjyTep WIH padyHo, Tpeba maa Ouae BoBelAeHa KapToTeka Ha
TI0CTOjaHU IOCTH, €JIeH O TIOBAKHUTE HHCTPYMEHTH Ha MPOMOIUjaTa BO MOA06pUTe XOTemH.
Kako mro ce riega ox camMoTo MMe, OBaa KapTOTEKa ce BOAM CaMoO 3a MOCTOjaHUTE TOCTH,
OJTHOCHO 3a OHHE KOH 4YeCTO JloaraaT BO XOTENIOT WM MaK ce MPETIOCTaByBa JeKa U HaTaMy Ke
Ouaar decTd rocTH. 3a OBaa Iej, Ce BOBEIyBa MoceOHA €BHJCHIIMjA MO a30y4deH pell CIopen
npe3uMmeTo Ha roctute. [lokpaj mpesumMero, UMETO W TOYHATa ajpeca Ha TOCTUHOT, OBIC CE
BHECYBAaT yIITEe W MOJATONY 3a HABUKUTE, MOCCOHHTE KEJIOW, HHTEPECOT, XOOUTO U APYTH
MOJIATOIIM BP3aHU BP3 JIMYHOCTA HA TOCTUHOT. [10Kpaj Toa, TyKa ce perucTpupaat u TCPMUHUTE
Ha ipecTtoj (1 OpojoT Ha cobara), Kako U TOa IITO MY € UCTUIATEHO O] IPOMOIIMOHNOT MaTepHjall.
Co orsen neka oBaa €BUJCHIMja € OJl JOBEPJIMBA MPHUPOJA CO JUCKPETHH MOAATOIM HE Ou
Tpebao jga WM Ouje JocTamHa Ha TocTUTe. Taa WMa WHTEPEH KapakTep co Ied 3a
KOHTHHYWHHPaH KOHTaKT CO TIOCTOjaHUTE TOCTH M €BHJCHTHUPAE HA MOBAXXHU OCOOCHOCTH.
[Tokpaj HOBOTOAWIIHUTE U OPYTUTE NPUTOAM M YECTHTKH, HA TOCTUTE MM C€ IMpakaaT HOBH
MPOCTIEKTH OJ] XOTEJOT WM MECTOTO, ICHOBHUIIM U ciIu4yHO. Tpeba na My ce mpaka u Apyr

8 Crry»x6eHuTe pasroBOpy 0OMYHO 0OaT IIPeKy IoceOHa IMHHUja, HO JOKOIKY CE pasroBapa IIPeKy ,,3a10JDKEHHTE
JIMHUY, BAKBATA €BUJICHIIM]A € HEOMXO/IHA.

® Alpha, Bravo, Charly, Delta, Echo, Foxtrott, Golf, Hotel, India, Jacob, Kilo, Limia, Mike, November, Oscar,
Papa, Quebeck, Radio, Sierra, Tango, Uniforma, Victory, Whisky, X-ray, Yankee, Zero.

10 TTopamu mpocTopHa onaTeHOCT Ha TEKCTOT, CO M3DPa3oT ,,XOTENH' CE€ MHUCIHM M Ha OCTAHATUTE OOjEKTH BO
YTOCTHTEJICTBOTO.
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WHQOPMAaTHBEH MaTepHjall 3a ITO TOCTHHOT ce HHTepecupa (KaKo Ha IPUMep HCEUOLH O] pa3HH
myOJMKaIK, BECHUIM, CIHCAaHWja, PEIopTaXu, orjacu u ci.).Ha rocture um e MUIO ako
noceOHO BHUMaHKME MYy Ce TIOCBETH Ha HUBHOTO JIeTe, A 3aToa BO KapToTekaTa Ou Tpebaso na
“Ma ¥ COOABETHH IMOJATOIM BO BPCKa CO Toa (MMe, AJaTyM Ha parame, JKeJI0HW, HHTEPEC WTH.).
OcBeH poJieHICHCKaTa YeCTUTKA Ha JAETeTO Tpeba Ja My ce Mmpaka OHa IITO o WHTepecupa (Ha
. XOTEJICKU KHW)KHU CAJIBETH, HANICITHUIM U Jp.).MIMa 10cTa rocTH KOU O 33I0BOJICTBO 1aBaaT
COBETH, T1a HA HUBHUTE 3a0CIICIITKH, IPEJIO3H U COBETH Tpeda UCTO TaKa Ja OMIaT pETUCTPUPAHH
BO KapToTeKaTa. AKO € HEIITO CTOPEHO BO BPCKa CO HETOBHUTE MPEUIO3H M COBETH, A0OPO € na
My C€ HAllOMEHE Ha TOCTHHOT, JieKa HETOBHOT NpEUIOr OMWJI BO BHUMAaHHETO Ha KyKara,
Oaromapejku Ha Toa € CTOPEHO HEIITO MITO a0 MO3UTHBHHU epekTu. Toa co3maBa 4ycTBO Kaj
TOCTHHOT JIeKa € IIEHeT M Ke Ce YyCTBYBa Kako COpabOTHHMK cO XoTejickara kyka. Co Toa
aBTOMATCKU C€ CO3/IaBa Ha CTaBa Ha CTpaHAaTa Ha XOTEJICKaTa Kyka BO TOIJIE] Ha 3allluTa Ha
HEj3UHUTE MHTEepecH, myonumureToT U ap.Jlodpo e ma ce n3paborar u MOCEOHU TUILIOMH CO
BIICYATIIUB M3TJIE]] 32 TOCTUTE KOM TIOCIIE OJ[pe/icH Opoj Ha MPECTOjyBamka BO XOTENIOT CTaHYBaaT
HEKOj BHJ| MTOYECTH WICHOBH Ha XOTEJICKUOT KOJIIEKTUB. BpadyBameTo Ha JUIJIOMUTE MOXKE Jia
OuJie Mo MOBOJA HEKO] MpUpPEaOH, co MoceOeH ePEeMOHHMjal, IIITO UCTO TaKa MMa MPOMOTHUBEH
KapakTep, a JAa He 300pyBaMe 3a MPOMOTUBHUOT e(PEeKT Ha AWIUTIOMAaTa, KOja K& CTOM Ha BHUIHO
MECTO BO CTAHOT Ha FTOCTHHOT M Ke Ouie TIOBOJI 32 pa3roBop 3a XoTesoT. Ha Toj HauwuH, ,,4JIeHOT
Ha KOJICKTUBOT" € HEeTOB ,,aM0acaiop* BO 0JIpeIECHOTO MECTO.

OzKaKo TOCTUHOT K€ CTaHe IMOYECTEeH YICH Ha KOJEKTHBOT MOXE Jia My C€ OApEeId M HeKoja
noyecra (PyHKIHja BO KOJIEKTUBOT (OBa MOBEKE T'0 cakaaT MeH3MOHEPUTE) BO CKJIAJ CO HETOBUTE
aduHUTeTH (KAKO HA TMP. COBETHHK 3a PEKpealyja, COBETHHK 3a JIEKOpalluja, MPEIBOJIHUK Ha
aHuMalldja 3a TEeH3WOHEPH, 3aMEHUK Ha pedepeHTOT 3a MeTcKka aHWMalldja, 3acTallHUK Ha
oubaroTeunnot GoHxa uTH.). Ha Toj HaumMH ce BoBeayBa mojenba Ha TPYAOT | CIelyjau3alija
BO ,,lIOYCCHHUOT KOJIEKTHB" (TOCTOjaHuTe TocTh). CUTYPHO € JieKa OBHE TOCTH BO XOTEJOT U JoMa
Ke pa3MHUCITyBaaTr IITO Ja CTopaT 3a ,,CBOjOT KOJEKTHB BO paMKHUTE Ha ,,cBojaTa (pyHKmmja“.
Mosxe f1a ce ouekyBa jieka ke Ma 100ap MpHIOHEC Ha OBUE YWICHOBH, 0COOEHO aKO M C€ MOTOJIH
¢yHKUMjaTa co HUBHUTE adUHHUTETH, WHTEpec, Xoou u ci. I[lokpaj Toa, KakO CUMOOTUYHO
npu3HaHue Tpeba Jla ce 0J00par OJpe/eHH MPOMYCTH. 3a Ja ce MPUAOOUAT HOBH TOCTH CO
aMOuITHja 1a IoCcTaHaT MMOCTOjaH! TOCTH, MOXKE JIa C€ TIevaTaT MoceOHN KapTHIKH (VI OOHOBH),
CO OJIPEJICH MPOIICHT Ha TOITYCT, KOj OM UM Ce Jjalie Ha MOCTOjaHUTE TOCTH 38 HUBHHUOT MPHjaTes
KOj Ke JI0jAaT co mpernopaka O] MOYEeCHHOT WIeH Ha KOJEKTUBOT. Ha OBOj HauMH ce ImmpH
KOMYHUKAaTHBHHOT CIUIET M pacTe pemyTalfjaTta Ha XoTeJckara Kyka.OBie HaBeJOBME MTOBEKE
MpUMepH, HEKOj MOMEHTH O] aCIIEKT Ha NIPUJIAr0/IyBambeTO Ha OJPE/ICHH CITY>KOH KOj TIOTpeduTe
Ha MPOMOIIMjaTa, KOj BO JIUTepaTypara ¥ NMpaKTHKaTa OOMYHO CE 3all0CTaByBaaT WU IMaK Ce
urHopupaar. OBa MOKeOH IMOpaay TOA IIITO C€ CMETaaT 3a CUTHHUIIA. AKO JO3BOJIMME TOJIeM Opoj
TaKBH ,,CHTHHIIN‘, KAKO HE3/IpaBH KIUIIH, J1a ce HHPHUITPHpaaT BO OPraHMU3MOT Ha paboTeHETO,
TOTalll TOj OpraHu3aM 3amara Bo 00JiHa cocToj0a OMAejKH YTOCTHTEICKOTO paboTeme ce COCTOU
TJIaBHO OJ1 CUTHHIM. !

TeopeTcKo - METOAOJIOIIKHA MPUCTAIl BO MCTPAKYBAHETO

3a euKacHO peaTn3upame Ha CEKOE eMITMPHUCKO NCTPaXXyBambe, HEOITXOIHO € HajHalpes Jia ce
M3paboTH MPOEKT Ha MCTpaxyBame. [[pOEKTOT Ha HCTpaKyBameTO Omdaka HEKOJIKY OCHOBHH
¢azu:

OnpenyBame 1IeNTa U MPEeIMETOT Ha UCTPAXKYBAKETO;

[TocraByBame XUIoTe3u;

N3paboTka Ha MpUMEPOKOT (M300p Ha MPUMEPOKOT);

N3zpaboTka Ha METOONOMIKATE HHCTPYMEHTH 32 COOMpame MoIaTOLN Ha TEPEHOT;

' Tlunkosckn, A., (1997) IIpOMOTHBHHM aKTHBHOCTH BO YTOCTHUTEICKO — TYPUCTHYKHMTE MPETIPHjaTHja,
Yuusepauret CB. ,,Knmument Oxpuackn® — burona, @akynrer 3a Typusam u yroctutenctso — Oxpun, burona, 30.



[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

Cobupame 1MoaTouy Ha TEPEHOT;
O0paboTKka Ha MOAATOIHTE;
Wutepnperaliyja Ha MOJATOIMTE, T.€. U3paOOTKa HA CTYIH] ara.'”

e Ha HCTPaKYBAKETO

OBa ncTpaxKyBamke MMa HaydHA W MpakTH4YHA Ien. Haydnarta menm ce ogHecyBa Ha OXpeleHH
TEOPETCKU CO3HAHHWja 38 MPOMOTHBHUOT aKTUBHOCTH 32 BpEeMe Ha TypHUCTUYKHOT MPECTOj, a
NpakTUYHATa IeJl € MOBp3aHa CO OApeAeHAa MMIUIEMEHTAaIMja Ha TEOPETCKUTE CO3HaHHUja BO
MIpaKTUKATA.

Hayuna nen
HayunaTa 11e11 ce ofHecyBa Ha OTKPHBA-€ Ha OJPEACHU TCOPETCKU CO3HAHM]a 32 IPOMOTHBHUTE
AKTUBHOCTH 3a BpEME Ha TypHUCTHYKHOT IpecToj. HayuHaTa 1ien Ha oBa HCTpaKyBame € Ja ce
OTKpHjaT HOBH CO3HaHMja 32 TOA JOKOJIKY CE€ 3acTaleHH NPOMOTHBHUTE AaKTHBHOCTH BO
TypUCTHYKATa MOHYyHa, ke ce 00e30ean Op3 TypHCTHUKU pa3Boj. MIMeHO, mpeKy MEeTOJOT Ha
aHaM3a, [0 IaT Ha aHKeTa CO IIOCETUTEIIMTE, ja yTBPAUBME 3aCTAlleHOCTa HAa IIPOMOTHBHUTE
AaKTUBHOCTH 32 BpeMe Ha TYPUCTUYKHOT IIPECTOj BO NPETIpHjaTHjaTa oJ] objacTa Ha TypU3MOT.

IIpakTuyHa Hes

OBa ucTpakyBame MMa U MPAKTUYHA IIeJ]l, KOja € TeCHO IMOBp3aHa CO HayyHara Ienl. Taa e
MOBp3aHa CO OJIpe/icHa HWMIUICMEHTAllMja Ha TEOPETCKUTE CO3HAHWja BO TMPAKTHKATA.
[MpakTUYHaTa e HA WCTPAXYBAKBETO € BO HMIICMEHTHPAWmE HAa OTKPUEHHTE TEOPETCKU
CO3HaHMja 3a 300raTyBame¢ Ha TYPUCTHUYKATa MOHYJA CO MPOMOTHBHU aKTHBHOCTH KOU Ke
JIOTIPUHECAT 32 JUHAMHYEH Pa3BOj HA TYPUCTHUYKUTE MPETIPHjaTHja, a CO TOA U HA TYPU3MOT.
Cropen Toa, TpakTAUIHATA [Ie7T Ha 0Ba UCTPaXyBamke MMa MMUPOKU TUMEH3HMH, Ouejku Tpeba aa
' MOOMIM3UPa cUTe (PaKTOPU KOM HEMOCPEIHO U TIOCPEIHO C€ MHBOJIBUPAHU BO TYPHU3MOT, T.€.
ce 3aMHTepeCcHpaHy 3a OBaa MpodIeMaTuKa.

IIpeameT HA UCTPAKYBaHETO

[MpeaMeT Ha HCTPaKYBAWHETO HA OBOj TPYA MPOMOTHBHHOT AaClEeKT Ha 3a0OBOJICTBOTO H
HE3a/I0BOJICTBOTO Ha MOCETHTENUTE 38 BpeMe Ha TYPUCTHYKUOT TIpecToj. Bo mpeaMeToT Ha oBa
UCTPaKyBame Ce aHATM3UPAAT TPU MMOUMH IITO Tpebda J1a ce ornepanuoHAIM3upaaT: MPOMOIHja 1
MOCETUTEIIH.

IIpomonmja

CaMmuoT 300p MPOMOIIHja ja acolpa IeNTa U COAPKUHATA HA aKTUBHOCTUTE. VMa IaTHHCKO
MMOTEKJIO W 3HAYM yHamIpemyBame. Bo 0BOj ciydaj ce paboTH 3a aKTHBHOCTHUTE CO IIEN 3a
YHaIlpeqyBamke Ha JeJIOBHOCTA W JISJIOBHUOT ycrexX. Bo CeKojqHEeBHHOT rOBOp MCTO Taka ce
ynoTpeOyBa 3a O3HAUyBaWke Ha I[IEPEMOHMjaTa, OJHOCHO HAYMHOT 32 YyHANpEAyBame Ha
CyOjeKTOT WJIM Ha HErOBOTO JIEJO OJ acleKT Ha OIITECTBEHO MpU3HaBame. Taka Ha mpumep,
“MaMe MPOMOITHja Ha CTYJICHTOT BO TUTYJIA ,,TUIUIOMHUPAH*‘, TOKTOPAHTOT BO TUTYJA ,,JJOKTOP™,
0o(HIIEpOT BO TOBUCOK YHMH, HAYYHUOT WIA KHIKEBHUOT TPY BO OMIITECTBEHO MPU3HATO JIEJI0
U TH. 1 oBoe mpomolijarta uMa HISHTUYHO 3HAYCHE — YHANpeayBame. Bo MPBHOT ciyyaj ce
paboTh 3a KOMYHUKATHBHU aKTUBHOCTH Ha YHAIPEIyBameTO Ha JICJHOCTA, a BO JPYTUTE 32

12 Todorovi¢, A., (1978), Metodologija istrazivanja slobodnog vremena, Savremena Administracija — Beograd,
Beograd, 51, m3Heceno cnopen bynramecku, b., (1994), Couno - ICHXOIONMIKK MPOyIyBama Ha aKTUBHOCTUTE Ha
MOCETUTEIIMTE BO TYPUCTHUYKOTO MecTo, [IpocetHo aeno - Cxomje, Ckorje, 52.
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YHaIlpeIyBambe Ha Cy0jeKTOT WIIM HETOBOTO JIe710.B0 eKOHOMCKHOT KMBOT IIPOMOILIMjaTa J00nuBa
ce IMOrojieMo 3Ha4yelke BO TPETMAaHOT M aIUIMKalujara, MITO € BO CKJION CO JUHAMHUKaTa Ha
nazapauTe ogHocu. COBPEMEHHOT Ia3ap To KapaKTepH3upa ce ImorojeMa JuBep3upukanuja u
CIIOKCHOCT Ha OJHOCHTE Ha MOHy#aTa M Io0apyBaukaTa, KaJe INTO KOMYHHKAaTHBHATa
AaKTHUBHOCT € ce TonoTpeOHa. OBaa noTpeda e moHariaceHa Ha TYPUCTHYKHOT 11a3ap, 0COOEHO BO
TYPUCTHYKO - YTOCTHTEJICKaTa IMOHyJa INTO ja KapakTepu3upa KPYTOCT M CTaTHYHOCT, Ia
aKTHBHOCTA 32 KOMYHHIHPAamEe CO Ma3apoT W IOMHMPOKO CO OMNIITECTBOTO, My € YIITE
monoTpedHa.

IToceTuTenan

Hexou Teopetndapu cMmeraaT Aeka BUCTHHCKH TYPHUCT € caMO OHOj KOj IITO HaTyBa 3apaiu
3a0BOJIyBalkb¢ HA KyNTypHa MM pekpearuBHa moTpeba. Cemak MOCTOM KaTeropuja Ha
TEOpPEeTHYapH KOM 3acTallyBaaT YMCTO €KOHOMCKU KOHIENT Ha JehHHHUPAmE HAa TYypU3MOT,
OJTHOCHO JIeKa TypHUCT MPETCTaByBa CEKOj OHOj IMMOCETHTEN KOj HalBOP OJ MECTOTO Ha YKHUBECH-C
TPOILY OJPEICHA CyMa Ha MapH, KaKo Ha IPUMEp: YUSHUIN Ha pa3HU KOHIPECH, TPOPECHOHATHU
CIOPTCKM HaTIpeBapyBama KaJe peKpealyjara € CTaBeHa BO BTOpP IUIaH, Hajpas3iIuyHU
MaHH(eCTaluy, YIeCTBO HA pa3HU CaeMU M TProBcku cobupu. Bo oBoj ciydaj ce cyaupame co
npo0JIeMOT 3a BUCTUHCKOTO JeHHUpPAE Ha OBOj MIOMM 3aT0a IITO U CUTE MOTOPHH €IIEMEHTH
NpeTCTaByBaaT MOTPOILIYBayH, a HUBHUOT NPECTO] HE € MPUMAapHO Bp3aH CO 33J0BOJYBamke Ha
KyJITYpHUTE WM pekpeatuBHUTe morpebu. Tokmy 3apaam toa Ha KoHgepeHumjata Ha
OGenuueTnTe HalMu ojnpxkaHa Bo 1963 rommHa Bo Pum, a koja Ouia mocBeTeHa Ha
MeTyHapOAHUTE IaTyBamka M TYPU3MOT, € BOBEIEH NOMMOT mnoceTtuten. Toj mpercraByBa
neUHUIIMja HAa TOMMOT TYPHCT BO IOIIMPOKAa CMHUCIA HAa 300pOT OAHOCHO: ,,JIOCETHUTEN
MPETCTaByBa CEKOj OHOj TYPHUCT KOj TIOCETyBa HEKOE MECTO W TPOIIH OApe/ieHa cyma napu, 6e3
pasyiuka Ha IeiTa Ha HeropaTa moceta. Hacnportu Hea, ,,3a TypuUCT BO BUCTHHCKA CMHCIA Ha
300pOT ce cMeTa JMLe KOe IIOCeTyBa HEKOE MECTO U TPOILHU OIpelieHa cyMa Ha Mapu, Mefyroa
Taa € BO HajTECHa MOBP3aHOCT CO 3aJ0OBOJIyBamke¢ HAa HEroBaTa pPEeKpeaTHBHA WM KyITypHA
notpeba“. M oBaa neuHMIMja € peTaTUBHO OINCTOjHA, 3aT0a IITO BO TOJIEM Opoj Ciiydyan uMma
CHUTyalllu BO KOU €ZICH ITOCETHUTEIN CE jaByBa BO JBOjHA yJOra M HCTHOT MOXe J1a ce AehuHupa
Kako TypUCT BO IOIIMPOKAa, a HMCTOBPEMEHO M BO IIOTECHAa cMmHciaa Ha 300pot. Ilpeky
BOBEIYBAal€TO HAa TEPMHHOT IIOCETUTENl MPAaKTHYHO MM C€ OJIeCHyBa Ha paboraTa Ha
CTaTUCTUYKHUTE CIIY>KOM BO CIIEACHETO Ha OpPOjOT Ha TYPUCTUTE, KAPAKTEPOT U CTPYKTypaTa Ha
HUBHHUTE IIOCETH M CJIMYHO, 33 KOM IIOKa3aTeJd OBHE CIYXOW IOHAmpea HMaie OApeNeHH
npo0JeMu BO HUBHATa €BHJICHIIMja KOja MPOU3NIETyBalla TOKMY OJ] HECOOABETHHOT TPETMaH Ha
oBaa kareropuja Ha nocerutenu. Co BoBeoyBame Ha ABOjHA NePHUHUIM]A 38 TOMMOT TYPHCT,
OJIHOCHO TYPHUCT BO IOTECHA M BO IOLIMPOKA CMHCIA Ha 300pOT MIOCETHUTEN, CE 3a0BOIyBaatr
TEOPETCKUTE U eMITMPUCKUTE Oaparba Ha COOABETHO AeUHIpame Ha ce TONPUCYTHHOT ITOMM U
nojasa - TypucT. Hekou aBTOpY ro cioMeHyBaaT ¥ TEPMUHOT H3JIETHUK, 33 KOj TO CMETaaT CEKOj
NPUBPEMEH MOCETHUTEI KOj BO HEKOja 3eMja MpecTojyBa NoMasKy ox 24 yaca. OBa TOJKYyBame,
JI0 HEKaJie € HECOOBETHO, 3aT0a IITO U3JIETHUKOT U ITOKPAj TOA IITO HETOBUOT IIPECTOj MOXKE J1a
Oue orpaHHYeH Ha MOMAJKy oJ 24 yaca, cernak € MOTPOIIYBay, OJHOCHO 3a TOj MEPUO] MOXKE
Jla peajn3upa eJHO HOKEeBambe.

Xunoresu

EnHo ox HajBaXHUTE Npalllaka BO EMIIMPUCKUTE HCTPAXKyBambha € I0CTaByBambe U BepuduKkaiuja
Ha XWIIOTE3uTe. ,,Taa e TBpAeHkEe KOe MOXKE J]a C€ CTaBHM Ha WCIIHT 32 Jja ce JIOKaKe Hej3MHaTa
BpEeIHOCT. XWIOTe3aTa MOXE Ja H3Iile[a Kako CHpOTHBHA Ha OOMYHOTO CBakame HIU BO
COIJIAaCHOCT co Hero. Moxe Ja ce ToKa)ke ald Taa € TOUYHa MM HeTo4Ha. Bo cekoj ciryuaj, Taa
BOIM KOH EMIIMPUCKO MCHHTyBame. KakoB M sma € pes3yiraToT, XUIOoTe3aTra IPeTCTaByBa
MpalIame, TOCTaBeHO Ha TAaKOB HAUMH 3a J1a MOXKe ce JoOue HeKaKoB oJIroBop. Taa npeTcraByBa
IpUMep Ha OpPTraHU3MPaH CKENTHLM3aM Ha HayKaTa, OA0MBAambE J]a CE YCBOM KaKBO U J1a € TBPICH:C



[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

6e3 emmupHcKo TpoepyBame™.'> Cekoja XumoTesa ro MOKaxysa OJHOCOT Mel'y HE3aBHCHHTE U
3aBUCHMTE BapHjabmm.'!

Onmra xunore3a

JIokoNIKy BO TYpUCTHYKATa MOHYJA CE 3aCTalleHH MPOMOTHBHUTE AKTUBHOCTH, TYPUCTHUYKO -
YTOCTUTEJICKUTE TPETIIPHjaTHja YCIIEITHO K& paboTaT 1 ke JompruHecaT 3a pa3Boj Ha TYPHU3MOT.

IToceOHa xumnore3a

IToceOHaTa xuIoTe3a Iiaacu: ce IPeTIocTaByBa JieKa IPOMOTHUBHUTE aKTUBHOCTH C€ JICIIyMHO
3acTalneHy BO IOHYyJIaTa Ha TYPHCTHYKO — YTOCTUTEICKHTE MpeTIpHjaTHja 3a BpeMe Ha
TYPUCTUYKHOT MIPECTO].

MeTtoau u OpraHu3anuja Ha HCTPAKYBAKETO
MeToamn Ha HCTPAKYBAKETO

[pu ucTpakyBameTo Ha ONMIITECTBEHUTE T10jaBH CE KOPUCTAT OIIITH ¥ TOCeOHN MeTOH. ,,CUTe
OMIITECTBCHW HAYKH, IIOKpaj OIIITUTE METOJAU, NPUMEHYBaaT U KOPUCTAT IOCEOHU U
crenu(UIHA METOIH KOU Ce€ COOIBETHH 3a COOMpame MOJATOLM BO COOABETHAaTa obmact.'
Otramy, ¥ OBa MCTpakyBame ce 0Oasupa Ha ojpelneHa merojposioruja. Ilpum oOpaborkara Ha
JMIOOUEHUTE TOJATOIM OJ1 HCTPAXKYBAKHETO IO IPUMEHUBME METOJIOT Ha aHAlIM3a U METOJOT Ha

CHHTE3A.
Metoa Ha aHaJIN3a

N3pazor ,,ananu3a‘“ moara on rpukuoT 300p >>analysis<< k0j 3Ha4M pacwICHYBame HA €IHA
UeJqMHA Ha Hej3MHMTe cocTaBHM jenoBu.'® CrHopen Toa, pacujieHyBameTO € OCHOBHA
KapaKTEPUCTUKA Ha METOJIOT HA aHalu3a. BCYIIHOCT, pacuieHyBamkeTO, 3HAUU Pa3/ieyBame Ha
€/ICH CJIOKEH 00jeKT Ha JICMIOBH OJ1 KOU TOj C€ COCTOM 32 J]a C€ COTICAaaT HUBHUTE KBAIUTETH,
ro JeTepMUHHPAAT KBAJIUTETOT Ha CIIOXKEHUOT OOJEKT W yKa)KyBaaT Ha HHUBHOTO JIjCTBO BP3
uero.'” Mimeno, Ha TaGenapHO U3HECEHHUTE TOAATOLH, IPUMEHABME PACulleHyBamhe HA HUBHATA
COJPXKHMHA U J]aTOBME CKCILTMIIUTHO 00jacHyBambe.

MeTtoa Ha CHHTE3a

MeTonoT cuHTe3a € MmocTanka Ha HayqYHO UCTPaKyBame U 00jaCHyBamke Ha CTBAPHOCTA U TT0 MaT
Ha CHHTE3a Ha €JHOCTaBHUTE CYZOBHU BO MociokeHH. CHHTEe3aTa e Mpolec Ha BOOMIITYBAamhe BO
KOj HacTaHyBaaT CUTE ITOAICTPAKTHH OUMH BO CIopeada co mperxoanute nmonmu. CHUHTE3a €
HAYHH Ha CHCTEMAaTH3UPAakE HA 3HACHETO 110 3aKOHUTOCTA Ha (DOpMaHaTa JIOTHKA, KaKo IPOIec
Ha Kperpame TEOPETCKO 3HACHH-E BO MpaBel] 0 MOCeOHOTO CITPeMa OIIITOTO, OJHOCHO 0T BUAOT
copeMa poaoT. Cure KOHCTaTallMM AOOMEHHM NMpPEeKy METOAOT Ha aHalu3a, co NMpHUMEHa Ha
METOJIOT CHHTE3a TM IPETOYHBME BO 3aKIyUOIM OJf KOW TOHATaMmy NaJOBMe Mpernopakd 3a
nmooOpyBame Ha MPOMOTHBHHUTE aKTUBHOCTH BO TyPUCTHYKATA TIOHY/IA.

13 Gud, V., Het, P, (1966), Metodi socijalnog istrazivanja, Beograd, 56 - 57, usneceno cuopes Bynramecku, b.,
(1994), Coumo - NCUXOJOIIKM NPOydYyBamba Ha AKTUBHOCTUTE Ha ITOCETHTEIIUTE BO TYPUCTHYKOTO MECTO,
IIpocsetno neno - Ckomje, Ckomje, 55.

14 Bynrameckn, b., (1994), Coumo - TCHXOJOIIKM NpOyYyBama Ha AKTHBHOCTUTE Ha IIOCETHTENMTE BO
TypUCTHYIKOTO MecTo, [IpoceTHO nemo - Cxomje, Cxorje, 55.

15 Todorovié, A., (1978), Ibid, 58.

16 Crojanosuk, T., (1990), Ananmusa Ha paboTemeTo Ha mpeTnpHjatHjata, Cojy3 Ha CMETKOBOACTBEHUTE H
(unancuckute padotHuIM Ha Makenonuja - Cxomje, Ckorje, 21.

17 Crojanosuk, T., (1990), U6ux, 156.
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MeTO)IO.]'lOlIIKI(l TEXHUKHU HA UCTPAKYBALETO

Bo Z[CCI)I/IHI/IpaHI/IOT IpeaAMET Ha UCTPAXKYBamkbE KAKO METOAOJOMIKHA TCXHUKU ' KOPUCTCBMC!
aHKCTa

METOJ Ha CKaJIMpamke U

CTaTUCTUYKH MCTO.

AHKeTa
AHKeTaTa ja MPUMCHUBME Ha TIOCETUTEIN BO MOBEKE MPETIpHUjaTHja OJ1 00J1acTa Ha TYPU3MOT,
mo cirydaeH m3b6op. Taa mmare 3a melr Ja ce moOue jacHa MpeTcTaBa 3a HUBHUTE CTaBOBH, BO
TOrJICa Ha 3aCTariCcHOCTa Ha IPOMOTHUBHUTEC aKTUBHOCTHU BO TYPUCTHUYKATA IMMOHYJAa.

MeTtoa Ha cKajqupame

OB0j MeTom ce KOpHCTH 32 J00OWBame IIONAaTONM O]l TOBEKe TIpallaka BO AaHKeTara.
Cranmmpamero ro MpPUMEHWBME 3a aKTUBUpPAamkE€ Ha MOXXKHOCTHTE 3a 3acTaleHocTa Ha Ha
MPOMOTHUBHUTE aKTUBHOCTH BO TypUCTHUKata moHyza. [Ipu ¢gopmynanujata Ha CTENECHUTE Ce
BOJICIIIC CMETKA 3a CTaTUCTUYKaTa 00paboTKa Ha OJaTOIUTE ITO OIIe CISICH YeKOpP.

CTaTHCTHYKH METOQ

Bo oBa uctpaxxyBame € IPUMEHET OBOj METOJl 3aTOa IITO CO HEro ce IMOCTHIHyBa IorojieMa
€I3aKTHOCT BO NPOY4YYyBameTO Ha mojaBure. IIpuroa ja KOpucTeBME ClleAHABA CTATUCTHYKA
TEeXHUKA: MPECMETyBambe MPOLCHTH U MPEeCMETyBame Ha CTaTUCTHYKa 3HavajHocT X2 (XU -
kBagpaT). CratucTuukara o0paboTKa Ha MOJATOLMTE € BPILIECHA KOMIIjyTEPCKH.

H3pabdoTka u u300p HA MPUMEPOK

Ilpn w3paborkata u M300pPOT Ha NPUMEPOKOT, CE€ BOJEIIE CMETKa 3a HeropaTa
pENPE3EHTAaTUBHOCT. Penpe3eHTaTUBHOCTA 3aBUCH Ol TOJIEMHUHATa M HAaYMHOT HAa HETOBOTO
nobuBame. ['onemMuHaTa Ha IPUMEPOKOT 3aBUCH 0] OPOjOT Ha UCIIUTAHUIUTE ILITO CE 3EMEHH 32
ucnutysame. [Ipuroa, mpuMepokoT Tpeda aa coapxu HajManky 100 4ieHOBH oA momynanujaTa
3a Ja MOYaT Ja ce JIOHECYBAaaT CHTYPHH CTaTHCTHYKHM 3aKiydorn.'® Bo Toj KOHTEKCT, co oBa
UCTpaKyBam€ IO NaT Ha aHKeTa ce ondareHu 150 qomMamHu U CTpaHCKH MTOCETUTEIIH.

Peanuzauuja Ha HCTPaKYBAHHETO

OBaa ¢aza oI HUCTpaXyBameTO HMaIlle ONEpaTUBeH Kapakrep. McrpakyBameTo Oemie
pearm3upaHo BO BpeMEHCKHOT nepruon of jyHu 2021 mo cenremspu 2021 roguHa BO mMOToJieM
Opoj mpermpujaTtja om obiacta Ha Typu3MoT. On CcTpaHa Ha MEHAIICPCKUOT THM Ha
TYPUCTHUYKHTE MPETIPUjaTHja HAUJOBME Ha IIETIOCHO pa3Ouparme U MOMOIIL.

AHaju3a Ha 100MeHUTe MOAATOIHU O] UCTPAKYBAHETO
OBOj /e € HajBAKHMOT JeJ OJ TPYAOB M € BCYIIHOCT 3aBpIIHATA (ha3a HA MCTPAKYBAKETO. ®

Kako mTo mcrakHaBMe, KOPUCTEjKM IO METOJOT aHaIN3a, I'M aHAIM3HpaBME W JIOOMECHUTE
EMITUPUCKU TIOATOIM O aHKETaTa Ha MOCETUTEINTE BO MOBEKE TYPUCTHYKU IMPETIPHjaTH]ja,

18 bynrameckw, B., (1994), U6ux, 60.
19 Bynmrameckm, B., (1995), Ilcuxonornja Ha TypH3MOT M YTOCTHTEICTBOTO, YHuBep3uTeT ,,CB. Kmmment
Oxpunckn® - butona, @akymnreT 3a Typu3aMm u yroctutencso - Oxpua, Oxpug, 238.



[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

OTKaKO UCTHTE T CHUCTeMaTHU3MpaBMe, TabeaupaBMe, o OJpeAUBME OpOjOT HA MCIUTAHMIIU,
MpecMeTaBMe MPOLEHT CIOpe OPOjOT Ha UCTIMTAHUITY U TIPECMETABME CTATUCTHUYKA 3HAYAJHOCT
X? (XU - xBampar).

CraBoBHTEe HA HCIUTAHMIIUTE 32 32CTANICHOCTA HA POMOTHBHUTE AKTUBHOCTH BO
TYPUCTHYKATA MOHYIA

Kako m1To uctakHaBMe PeTX0HO, (PYHIAMEHTOT Ha OBa HCTPAKYBAkC € aHAIN3a Ha JJOOMCHHUTE
EMITUPUCKHU TOJATOIM Off aHKETaTa Ha MOCETUTEINTE BO MOBEKE TYPUCTHYKHU IMPETIPHjaTH]ja,
OTKaKO UCTHUTE TH CHCTEMaTH3HpaBMe, TabelupaBme, ro oJpelIuBMe OpOjoT HA MCIHTAHHMIIH,
npecMeTaBMe MPOIIEHT Crope]] OpojoT Ha UCTIMTAHHUIIM U TIPECMETaBMe CTATHCTUYKA 3HAYAjHOCT
X? (XU - xBagpat). Bo Taa koHoTanuja, Ha TabenapHO M3HECEHHWTE IIOJATONH, a Ha 0a3a Ha
OJITOBOPHUTE HA PECMONCHTUTE MPUMEHHUBME pacuIeHYBamke HA HUBHATA COAPXKUHA U JTAJIOBME
MIPEI3HO 00jacHyBambe.

Cropen Toa, moceOHaTa XUIOTE3a IIIACH: ,,Ce MPETIIOCTAaBYBa JeKa IPOMOTHBHUTE aKTUBHOCTH
ce JISlyMHO 3aCTaleHu BO MOHyIaTa Ha TYPHUCTHYKO - YTOCTUTENICKUTE TPETIPHjaThja 3a BpeMe
Ha TyPUCTUYKHOT MPECTOj. .

Bo Tabemata 1, ce mpe3eHTHpaHM CTAaBOBHTE HA PECIOJEHTUTE 3a 3acTalleHoCTa Ha
MPOMOTHBHUTE aKTUBHOCTH BO TOHYJaTa Ha TYpPUCTUYKO - YTOCTUTENICKUTE IpETHpHjaTHja,
criope]] Toa Aajy ce JOMAIIHU WM CTPAHCKH MOCETUTENH, a KO IITo Oea pealln3upaHu IpeKy
aHKeTa:

Tabena 1. CTaBoBUTE Ha PECIOACHTUTE 3a 3aCTAllCcHOCTAa Ha MPOMOTHBHUTE aKTHMBHOCTH BO
MOHYAATa Ha TYPUCTUYKO — YTOCTUTEIICKUTE TIPETIPHjaTHja CIIOpe]] TOa AaH CE TOMAITHH HITH
CTPAHCKH TOCETHTETH

Penen | [lanu cmerare jeka ce 3acTalieHH MPOMOTHUBHHMTE aKTHMBHOCTH BO TOHY/aTa Ha TYPHUCTHYKO -
6poj YTOCTHTEJICKOTO MPETIpHjaThe?
Ucnuranuim
criopex Toa ganu ce | Ja HenymHo He
JOMallIHU WU Toraun:
CTpPaHCKHU
9 71 - 80
L. Homaurrn (11,25%) (88,75%) (100,00%)
2. Crpancku 14 51 5 70
(20,00%) (72,86%) (7,14%) (100,00%)
BxynHo: 23 122 5 150
(15,33%) (81,33%) (3,34%) (100,00%)

Bp3 ocHOBa Ha aHanM3a Ha MOAATOIMTE BO TabenaTa 1, a KOM ce OfHECYBaaT HAa CTAaBOBHTE Ha
PECIIOZICHTUTE 32 3acTalleHoCcTa Ha MPOMOTHBHUTE aKTHBHOCTH BO MOHYJIaTa Ha TYPUCTUYKO —
YTOCTHTENCKOTO MpPETIpHjaTHe CIOpeI Toa Jajld CE JOMAIlHH W CTPAHCKU ITOCETUTEIH,
KapaKTepUCTHYHN ce JBe TeHIeHIWH. [IpBata TeHIEHIMja ce OAHECyBa Ha JIOMAIIHHUTE
UCTIHTaHUIU. BTopaTa TeHieHIMja ce 0JJHeCYyBa HA CTPAHCKUTE UCITUTAHUIIA M HA BKYITHUOT OpOj
pecnioneHTu. MMeHo, mpBaTa TEHICHIMja Cc€ OJHECYBa Ha CTAaBOBHTE HAa JIOMAIIHHUTE
ucnuTaHuIy. Bripouewm, Hajroiem Opoj o1 HUB HCTAaKHAJIE JIeKa IIPOMOTHBHUTE aKTHBHOCTH €€
JIeTyMHO 3aCTalleH! BO MOHY/IaTa Ha TYPUCTHUYKO - YTOCTHTEJICKOTO nipeTnpujatue (88,75%). Ha
BTOPO MECTO C€ CTABOBHUTE Ha HCIMTAHWIMTE KOW T'M UCTAKHENE JeKa JeKa MPOMOTHBHHUTE
aKTHBHOCTHM C€ JEIyMHO 3acTalleHd BO TIOHyJaTa Ha TYPHCTHYKO - YTOCTHTEICKOTO
npernpujarue co mporeHt ox 11,25, Jloneka HUTY eJleH UCIMTaHUK OJ] TOMAITHUTE TIOCETUTEITH
HE UCTaKHaJe JeKa MPOMOTHBHUTE aKTHBHOCTHU HE CE 3aCTalleH! BO TIOHYAATa Ha TYPUCTHUYKO —
YTOCTHTEICKOTO MPETIPHjaTHE BO MOHYaTa HAa TYPHUCTHYKO - YTOCTUTEICKOTO NPETIIpUjaThe.
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Bropara ce omHecyBa Ha CTaBOBHTE Ha CTPAaHCKHTE HCIUTAHWIM Ha BKYNHUOT Opoj Ha
pecrionenTu. BeymHocT, ciopea Bropata TEHAEHIMja, HA MpamlameTo BO aHkeraTta: “ [Jlamum
cMeTaTe JeKa Ce 3acTalleHd IMPOMOTHBHHUTE AKTUBHOCTH BO IIOHyJaTa Ha TYPUCTHUKO -
YTOCTUTEJICKOTO TpeTnpHjaThe?”, HajTOIeMHOT OpOj CTPaHCKU pecrnoieHTH uinu 72,86% u
BKyneH Opoj Ha ucrnurtanuid win 81,33% ucrakHane geka NPOMOTHBHUTE aKTHBHOCTH C€
JelyMHO 3aCTalleHH BO IIOHYyJaTa Ha TypUCTUYKO - YTOCTUTEJICKOTO mpetipujatue. Ha BTOpo
MECTO C€ CTAaBOBUTE Ha PECIOJICHTHTE JeKa NMPOMOTHBHHUTE AKTHBHOCTH C€ 3aCTalleHH BO
MOHyJaTa Ha TYPUCTHYKO - YTOCTHTEJICKOTO MpETHpHjaTHe, Kaj CTPaHKUTE MOCETHTENN CO
20,00%, a xaj BKymHHOT Opoj Ha ucnuranuim co 15,33%. U Ha Tpero mecTo ce cTaBoBUTE Ha
PECTIOZICHTUTE KOM MCTaKHale JIeKa IPOMOTHUBHHUTE aKTUBHOCTH HE CE€ 3aCTalleHH BO MOHYAaTa
Ha TYPUCTHYKO - YTOCTUTENICKOTO MPETIIpUjaTHe, Kaj CTPaHCKUTE ncnuTaHuuu co 7,14%, nonexa
Kaj BKyIIHUOT Opoj Ha ucnuTaHuiu co 3,34%.

Paznukure BO oOnroBOpHTE Kaj IOMAIIHUTE W CTPAHCKUTE MWCIOMTAHULIM, BpP3 OCHOBa
npecmetaHnoT X2 (XU - kBagpar), CTaTUCTHYKY ce 3HadajHu Ha HUBO of 0,01%.

Criopezl 0roBOpUTE Ha PECIOJCHTUTE MOXKEME Ja 3aKIyduMe [eKa ITOCETUTEIUTE UCTaKHaJe
Jleka TIPOMOTMBHMTE aKTHBHOCTH C€ JAETYMHO 3acTalleHH BO IIOHyJaTa Ha TYpPUCTHUYKO -
YTOCTUTEJICKOTO MpeTIpHjaTue.

KOHCTaTaIIHI/I, 3aKJIYy4YOoUH U NMpeajao3u

Temara koja € 00paboTeHa BO OBOj TPy € ,,] [pOMOTHBHH aKTUBHOCTH 32 BpeMe Ha TYPHUCTUIKHAOT
npectoj*‘. Kako MoTuBanuja 3a 00paboTKa Ha OBaa TeMa MpeTcTaByBaile (pakToT 3a roJIeMoTOo
3HAYCH¢ HA IPOMOTHUBHUTE AKTUBHOCTH 32 BpeMe Ha TYPUCTHUKHOT IpecToj. MicTo Taka, BpeaHo
€ J1a ce HaIToMEeHe KaKo M TOa IIITO ITOCTOjaT Mayl Opoj HCTpakKyBama 0J1 0Baa 00J1acT, BO paMKHTE
Ha HallWTEe MPOCTOPH, TaKa IITO UCTaTa O Tpebaslo W MoHATaMy Jia ce MPOydyBa O] HaydeH U
MPaKTUYEH aCHeKT CO OTJIe]] Ha Hej3UHATa aKTYeJIHOCT.

TypHUCTHUYKUTE LIENU Ce OJHECYBaaT Ha POMOTHBHUTE AKTUBHOCTH 33 BpeMe Ha TyPUCTUYKHOT
npectoj. Criope pean3upaHOTO UCTPAKYBakE, a BP3 OCHOBA HA aHANM3aTa Ha IMOJATOLUTE
npe3eHTHpaHu Bo Tabema 1, M0jA0BMe 10 OApeACHU KOHcTatanuu. VIMeHo, Bp3 OCHOBa Ha
aHaJM3a Ha MMoJIaToIUTe Bo TabenaTa 1, a KOu ce OJJHeCyBaaT Ha CTABOBHUTE Ha PECIIOICHTHTE 32
3aCTal€HoCTa Ha NPOMOTHUBHUTE aKTHUBHOCTHU BO IIOHYJAaTa Ha TYPUCTUYKO — YTIOCTHUTCICKOTO
MPETIPHjaThUe CIIOPE]] TOA Jalli CE JOMAIIIHU U CTPAHCKH MTOCETUTEIN, KAPAKTEPUCTUYHU CE JIBES
TeHaeHnuy. [IpBaTa TeHIEHIIM]a ce OJHECYBa Ha JJOMAITHATE HCITUTAHUIN. BTopara TeHieHnmja
ce OJlHECYBa Ha CTPAHCKUTE WCIMTAHHMIM W HA BKYMHHOT Opoj pecrnoneHTH. MIMeHO, mpBaTa
TEHJICHIIM]ja CE OJJHECYBA Ha CTABOBUTE Ha JOMAIIHUTE HCMUTaHUIU. Brpouem, HajroneM Opoj
O]l HUB HCTaKHAlle JieKa MPOMOTHBHHUTE aKTHMBHOCTH CE JNEIYMHO 3aCTalleHW BO TOHYJara Ha
TYPUCTHYKO - yrocTHTelckoTo mpermpujatue (88,75%). Ha BTOpO MecTo ce craBoBHTE Ha
WCIUTAHUIIUTE KOU TM UCTaKHEJIe IeKa JieKa TPOMOTUBHUTE aKTUBHOCTH CE€ JICTYMHO 3aCTalieHU
BO MOHYJaTa Ha TYPUCTHUYKO - YTOCTUTEICKOTO MpeTnpujatue co mpoieHt o 11,25. Jfoneka
HUTY €JIeH HWCIHMTaHWK O] JOMAIIHWTE MOCETUTENN HE HCTAKHAle JieKa MPOMOTHBHHUTE
AKTUBHOCTHU HE C€ 3aCTallCHU BO IMOHYJAAaTa Ha TYPUCTHUYKO — YTOCTUTCIICKOTO npeTHijaTHe BO
MOHYAaTa Ha TYPUCTHYKO - YTOCTUTEIICKOTO MPETIPHjaThe.

Bropara ce omHecyBa Ha CTaBOBHTE Ha CTPAaHCKHTE HCIUTAHWIM Ha BKYIMHUOT Opoj Ha
pecrionienTu. BeymHocT, ciopen BTopata TEHAEHIMja, HA MpamameTo Bo aHkeraTta: “ Jlamu
cMeTaTe Jieka Ce 3acTaleHd MPOMOTHBHUTE AKTUBHOCTH BO TOHYJAaTa Ha TYPUCTHYKO -
YTOCTHTEJICKOTO TpeTnpHjatue?”’, HajTOJeMHOT Opoj CTPaHCKH pecrnoieHTd mwim 72,86% u
BKyneH Opoj Ha ucrnmrtanuiy win 81,33% wucrakHane Jeka NPOMOTHBHUTE aKTHBHOCTH Ce
JIETyMHO 3aCTareH BO MOHYy/aTa Ha TYPUCTUYKO - YTOCTUTENCKOTO mpernpujatue. Ha BTOpO
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MECTO Ce CTAaBOBHTE Ha PECIOJICHTHTE JeKa NMPOMOTHBHHUTE AKTHBHOCTH C€ 3aCTalleHH BO
MOHyJlaTa Ha TYPUCTHYKO - YTOCTHTEJICKOTO MpETHpHjaTHe, Kaj CTPaHKUTE MOCETHTENN CO
20,00%, a xaj BKynHUOT Opoj Ha ucnutanuiy co 15,33%. 1 Ha TpeTo MecTo ce cTaBOBUTE Ha
PECIIOICHTUTE KOU MCTaKHAJIE A€Ka IPOMOTHBHUTE aKTUBHOCTH HE CE 3aCTallCHU BO IOHyZAaTa
Ha TYPUCTHYKO - YTOCTUTEIICKOTO MPETIIpUjaTHe, Kaj CTpaHCKUTE HcnuTaHuLu co 7,14%, nonexa
Kaj BKyIIHUOT Opoj Ha ucnuTanuu co 3,34%.

Paznukure BO ONrOBOpHTE Kaj [OMAalIHUTE W CTPAHCKUTE WCIHUTAHWIM, BpP3 OCHOBA
npecmetaHnoT X2 (XU - kBaapar), CTaTUCTHYKY ce 3HadajHu Ha HUuBO of 0,01%.

Ha 6a3a Ha KOHCTaTallMUTE MOKEME Ja IO U3BJIEYEME CIEIHHOB 3aKIy4OK:
® TPOMOTHMBHUTE AKTUBHOCTH C€ JETYMHO 3acCTalleHH BO TOHYJaTa Ha TYpUCTHYKO -
YTOCTUTEIICKOTO MpeTIpHjaTue u

3a HagMUHYBamkE Ha HEMOBOJHUTE COCTOjOM BO KOW C€ Haora TYPUCTHYKOTO CTOMAHCTBOTO HA
Peny6nuka CeBepHa MakeqoHHja HEOMIXOIHO €:

e J1a ce Mpe3eMaT CUTe HEONMXOAHUW MEPKU OJf TYPUCTHUKHTE MEHalepu M BpabOTeHU
[ENOCHO Jla C€ WMIUIEMEHTHpaaT TPOMOTHBHUTE AKTHBHOCTH 3a BpeMe Ha
TYPUCTHYKHOT IPECTOj U

e Ja ce Kpeupa YHHKAaTeH TYPHCTHYKH TIPOM3BOJ Koja ke € nudepeHTeH of
KOHKYpEHIIHjara.

3a kai ce goara 10 3aKITyJOK JeKa He ce ITIOCBETYBa JJOBOJHO BHUMAHKE Ha OBaa MmpoodiieMaTHKa
BO MpeTHpujaTHjaTa o obnacta Ha TYpU3MOT W YTOCTHTEJICTBOTO BO HaIlllaBa 3eMja U KPajHO
BpeMe € JIa ce U3BPIIAT (pyHAaMEHTAIHU POMEHHU BO CTABOBUTE HA MEHAIICPUTE 1 BPaOOTCHUTE
KOM C€ WHBOJBHPAHU BO TYPU3MOT U YTOCTHTEIICTBOTO KOH IIEJOCHO HMILJICMECHTHPAHkE Ha
MIPOMOTHBHUTE aKTUBHOCTH 32 BpeMe Ha TypUCTHIKHOT mpecToj. CaMo Ha TOj HaumH Perryommka
CeBepHa MakenoHmja ke ce IpUOIIKH 10 Pa3BHEHUTE TYPUCTHUKHU 3EMjH.
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AmncTpakT

Omrykute 3a U300p HA YTOCTUTEICKH O0JEKTH TypHUCTUTE ja TOHECYBaaT BO 3aBUCHOCT OJ TOA
Jajin TMoHyaaTa mTO CC HyAW TM HCIIOJIHYBa HWBHHTE HOTpe6I/I n Jajln K€ MM OBO3MOXH
He3a0opaBHO UCKYCTBO. THe cakaar Jia ja 3armo3HaaT JoKallHaTa KyJlITypa, 1a CTarar BO KOHTaKT
CO JIOKQTHOTO HACeJCHHE, Ja T'O 3al03HAaT HAIMOHAIHUOT (OJKIOp, racTpoHOMHjara, na
nmocerypaar pecTuBaiu, My3eu, rajiepud uTH. CeTo 0Ba ro NpaBU KBAJUTETOT HAa TYPUCTHYKATA
nonyxaa. Jlenec HajoapaHu yroCTUTEICKH 00jEKTH Ce OHHE IIITO UM OBO3MOXKYBaaT Ha TYPUCTUTE
Ja ce aHMMHpPaaT CO Pa3HU aKTHBHOCTH, KOM ja HETyBaaT TpaaullMjaTa U ja MPHIAroayBaaT
MOHYJIaTa KOH UHTEPECUTE, MOTPEONTE, MOTHBAIIHjaTa U OJIHECYBAHETO HA TYPUCTHUTE.

IenTa Ha ynpaByBamETO CO KBAIUTETOT BO YTOCTUTEICTBOTO € Ja TH UACHTH()UKYBA MOTUBUTE
3a TOTPeOUTE HA COBPEMEHUTE TYPHUCTH BO YCJIOBH Ha TIo0anM3aIija, CTEIEHOT KOj BIIMjae Ha
nobapyBaykara U Ja ce HaBeJe KOj TaCTPOHOMCKH MPOM3BOJ Jia Ce pa3BHe 3a Ja MpUBJcUE
morojieM Opoj Ha TOCETUTENIH BO YTOCTUTEICKHOT 00jeKT. MHOTY € BaXXHO Ja c€ CO3AajaT
OJIPE/ICHU ,,IPETIOPAKU‘ 32 TOA KAKO Ja Ce HAMpaBH YrOCTUTEICKHOT O0jEKT aTpakiuja, ce co
1eJT ]a ce TIOCTHTHE MOroJIeMO 3aJI0BOJICTBO Kaj TYPUCTUTE CO IIPECTOj BO HEeTo. McTpaxyBamero
Ha Ma3apoT OBO3MOXYBa NOJ00PO OJApeAyBake HAa MAPKCTHHT LEIWTE M CTPATETHHTE.
KBajuTeTOT ce MpakTHKyBa CEKOj JCH, CIOpeN CUTe, C¢ JO0JeKa He CTaHE COCTABEH el O
omsnncotr. OBJie ce TOCTaByBa MPAIAKETO JAIH MOXKE Ha KOPHCHUIIMTE HA YTOCTHTEICKUTE
YCIYTH J]a c€ TIOHYIM KBAJUTETOT IITO TO 6apaaT: BECOKO HUBO Ha yCIyra 10 HUCKa IIeHa - TOa
€ OHa IITO KITUEHTOT CEeKOrall ro oapa.

Knyunu 360posu: ghaxmopu, 6aparea, ouexysarod, MUCmepuo3eH WonuHe
BoBen

VYrpaByBame CO YCIYTUTE € CEBKYIEH OPraHM3aI[MCKK MPUCTAI [ITO IO MPaBH KBAIUTETOT Ha
yciayrata.  1[elOKYMHHOT —OpraHM3allCKH TPHCTAal Bidjae Ha CcHTe BpabOTEHH BO
opraHu3aimjara, o U3BPIIHUOT JUPEKTOP 10 HAJHUCKO paHTHpaHaTa JHYHOCT. Toa ¢ riiaBHaTa
¢uno3oduja, HAYMHOT Ha JEJIOBHO pPa0OTEHE, HAYMHOT Ha YNpaBYyBake W HAYMHOT Ha
HArpajyBambe.

VYrpaByBameTO CO yCIyruTe ro nprudaka KBaTUTETOT HA yCIyraTa, Kako [ITO CMeTa KOPUCHHUKOT,
KaKo HajBa)kKHA JBIDKEYKA CHJIAa 33 JICJIOBHOTO paboTeme Ha Kommanujara. OBa 3HA4M JeKa
KBAJMTETOT HA ycayrara Tpeba Ja uMa BiIHjaHue, TUPEKTHO WIH HHAMPEKTHO, BP3 paboTara Ha
cHTe.

Mopa 12 uMa mmocTojaHa eBalyalnuja U OlICHyBamke Ha JISJIOBHATA aKTUBHOCT Ha CEKOj CEKTOp,
CHCTEM, IOJHMTHKA, IOCTAalKa M CEKOe JICjCTBYBAakEe HA YIPaBYBambETO CIOpPE] HHBHHOT
HPHJIOHEC KOH YCIIEXOT Ha KOMITaHUjaTa BO OYUTE HA KOPUCHUIIUTE.
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YrnpaByBame €0 32/I0BOJICTBOTO HA TOCTHTE BO PECTOPAHOT

3a 1a MOXKe Ja ce yIpaByBa CO OJIpe/IeHH aKTUBHOCTH, ITIOTPEOHO € J1a ce MMa jacHa OpHeHTaIja
Ha 1ma3apoT. Bp3 ocHOBa Ha jacHa yTBpIeHa OpPHEHTAIja Ha 11a3apoT, TOTPEeOHO € Ja ce YTBPIAT
JKeNOuTe, IOTPEeOUTE U OUeKyBamaTa Ha TOCTUTE, BP3 OCHOBA Ha IITO MOHATaMy ce AeduHupa
HUBOTO Ha KBaJMTET WITO Tpeda Ja ce MOCTUTHE 3apajy 33J0BOJICTBO HAa UCTHTE.

OuekyBama Ha TOCTUTE WM KOPHUCHUIIMTE HA YCIYTH BO YTOCTHUTEIICKUTE 00jeKTH Ce TIaBHATa
HenHa Trpyna o Koja 3aBUCH JEJOBHOTO paboTeme Ha YrocTUTEICKa KOMIaHWja.
YrocTuTenackuTe KOMIaHUU Ke OuaaT BO mogo0pa Mo3uLMja JOKOJIKY UM 00e30eaaT Ha TOCTUTE
noo0pa yciyra ¥ ¢o Toa pUIOoHecaT 3a IOTr0JIeMO 33J0BOJICTBO oA rocture. [lo3HaBameTo Ha
JKETOUTE Ha TOCTUHOT 3HAYMUTENTHO TO OJIeCHYBa pabOTEHmETO Ha YTOCTUTENICKHMOT O00jeKT
noceOHO Kaj epcoHall 3a MOCIYXYBambe [IPU HCIIOIHYBamke Ha JKeJIOuTe.

OuexyBamaTa Ha MOTPOLIYBAYUTE CE PA3IMYHU M IPOMEHINBY KOU C€ MEHYBaaT KaKko pe3ynrTaT
Ha noBeke (pakropu. JIOKOJIKY Aa/ieHaTa yciiyra He T UCIIOJIHYBA CUTE OUEKYBamkba, Pe3yJITaToT
€ He3aJI0BOJICTBO O] rocTuTe. KBalUTEeTOT Ha yciyrata BO rojieMa Mepa ce OmpeienyBa O
CIOCOOHOCTa Ha MEPCOHANOT 3a TOCHY)KYBalme Jla TM HCIOJHH OYEeKyBamara Ha TOCTHTE.
JIOKOJIKY TOCTHHOT TIOYYBCTBYBA JIeKa HETOBUTE MOTPEOH HE CE UCIONHETH, Mepleniiijara 3a
KBAJMTETOT Ha yCIyrara Hema Jia Oujie MOBOJIHA 32 YTOCTHTENCKUOT 00jekT. CpOTHBHO HA TOA,
YTOCTUTEIICKUTE O0jeKTH KOW YCIIeBaaT N1a TH 3aJ0BOJIAT MOTpeOWTEe Ha TOCTHUTE, Ke Oumar
chaTeHn Kako OHME IITO 00e30emyBaar noOpa WM KBanuTeTHa yciayra. O oBa MOXe Jia ce
3aKIy4H JieKa KBAJIMTETOT HAa yCJIyrata 3aBHCH O]l Teplieniyjata Ha MOTpoiryBadute. [Ipu
00e30eMyBambeTO Ha YTOCTUTEIICKH YCIYTH BpabOOTEHUTE BO YTOCTHTEICKHOT 00jeKT Tpeba ma
00e30e/11 Kaj TOCTUTE YyBCTBO Ha JIOOPEI0jAeH, YyBCTBO Ha C1000/1a ¥ MOYKHOCT J1a Y)KUBA MPU
KOPHCTEHETO Ha yCiIyrara.

be3 ornen Ha mpodUIOT HA TOCTH, yTOCTUTEIICKUTE 00jeKTH Tpeba 1a MaaT MPEIBULT IeKa CUTE
TOCTH OUEKYBaaT OJJPe/ICH KBAJIUTET Ha yCIIyra 3a cBouTe napu. Hajuectu ouekyBama Ha TOCTHTE
BO pecTOpaHuTe ce: Op3a U TOYHA yclyra, KBaJIUTETHU TPOU3BOIHU, MPU(ATINBA IIeHa, JhyOe3eH
MIEPCOHAJ 1 XUTHEHA BO YTOCTUTEIICKHUOT 00jeKT.

3a10BOJICTBOTO Ha MOTPOIIYBAYUTE ' pedIeKTHpa HUBHUTE OYEKYBambha, KAKO U CETallHUTE U
MIPETXOJHHUTE UCKYCTBA IIITO ' MMaaT cO KOPHUCTEHETO Ha yciyrara. Bp3 ocHOBa Ha HUBHOTO
HCKYCTBO CO KOPHCTEHETO Ha ycIyrara, FoCTHTe (hopMUpaar CONCTBEHH CTaHIapH BP3 OCHOBA
Ha KOU I'o POIIEHyBaaT KBAJIUTETOT Ha Ja/ieHaTa yclIyra, JOKOJIKY IPeTX0AHO HeMaaT UCKYCTBO
(He OWJ TOCeTeH pEecTOpaHOT), OuYeKyBamara MOXxe Ja Th (GopMHpaaT Bp3 OCHOBAa Ha
HAJBOPEITHN HWH(OPMAaIlNK, KOW BKJIydyBaaT INPENOpPaKd Ha NpujaTend, WHPOpMAnUu of
MEANYMHUTE, MAPKETUHT aKTUBHOCTH WTH.

bapamaTa Ha rocTHTe JICHEC 3HAUUTEITHO Ce MPOMEHETH BO criopei0a co Oapamara o MUHATOTO.
Osue IMPOMEHU MOXKEC Oa CC IMpelnumaT Ha MOAWMHAMHWYCH HAYMH Ha XHUBOT, IIPOMEHU BO
UcXpaHaTa, eKOHOMCKaTa COCTOj0a, acleKTOT Ha 3/paBjeTo u 0e30eqHOCTa, TEXHOJOIIKUTE
WHOBAIIVMH, COIMjaTHUTE TPEHA0BH UTH. HajuecTuTe Gapama Ha JCHEIIHUTE TOCTHH Ce:
e Jlokamuja Ha pecTOpaHOT BO THBKA OKOJHHA, MpHUjaTHA aTMOcdepa BO PECTOPAHOT U
OTCYCTBO Ha Oy4aBa, HO ¥ (PM3UUKH, 37JPaBCTBEHU U JIPYTH PU3UIIY;
o Kapakrepuctuku (JIykcy3eH, 1o0pa pemyTanuja, 00e30eau HeOOMYHO UCKYCTBO, UTH.)
IITO TO W3/IBOjyBaaT PecTOPaHOT oX ApyruTe. [ OCTHHOT caka Jla ocTaHe BO pPecTOpaH
IITO M UCTIOJIHYBA HETOBUTE OUCKYBama, HO UCTO TaKa U MOTPeOuTe;
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e [ocrure cakaar jma JOKHUBeaT SHTY3Hja3aM Ha CEKOj YeKop, OJTHOCHO BO cekoja (a3za Ha
KOHCYMHpame Ha yrocTuTeickara yciyra. Tue mNpuaaBaaT TOJEMO 3HAuYCHE Ha
ecTeTHKara (BHATPEIIHOCTA Ha 3rpajiaTa, XpaHaTa, BHUMATEIHOCT O]l BpaDOTEHUTE CO
KOH C€ BO KOHTAKT).;

e TlepcoHAJOT 3a MOCIYKyBambe Aa OUJIe UCKITYUYUTEITHO JbYOE3CH, YUTHUB U OJATOTBEH J1a
u3Je3e BO MPecpeT Ha HUBHUTE Oapara U OUeKyBamba;

e Jlonyznara Ha XpaHa € €/IeH OJ BKHHTE €JIEMEHTH Kora cTaHyBa 300p 3a m300p Ha
pecropan. HuBoaTa Ha o4ekyBama Ha TOCTUTE C€ PA3IMYHU M YCIOBEHU O] OpOjHHU
baxTopu (KOHCYMHUpaaT XpaHa IITO HE Ce BO MOXHOCT CaMH Jia ja MOATOTBYBAaaT, ce
MOJITOTBYBA XpaHa 0J1 OPraHCKO MOTEKIIO U CIMYHO).

OquyBa}LaTa Ha rOCTUTE CC UCKIIYUUTCIIHO BAXXHHU 3a NNPOILCHKA HAa KBAJUTCTOT HA yCIyrata u

MOpaJH TOA YTOCTUTENICKUTE 00jeKTH MOpa J1a BIOXKAT JOTIOTHUTEIHH HATIOPH 3a J]a Ce HallpaBu
TOA LITO € MOYKHO ITOPEATHO.

Ilema 1. MoxxHM HUBOA Ha OYEKyBama Ha TOCTUTE
Schemel. Possible levels of guest expectations

Bucokn HuBOa

4 )
Wneannu ouekyBama ,,CUTE BEIlaT Jieka OBOj pPecTopaH ¢ 1odap
WIIN JKeN0H Kako oHue Bo PpaHuyja, a jac cakam HEILTO
moceOHO 3a MojaTa TOAUITHIHA .
( )
HopmarusHo ,,BaKOB CKaIl pecTopaH Tpeba 1a nma
oueKyBame ,,Tpeda“ OJITUYHA YCIIyTra U XpaHa“.
- J
Hopwmu dopmupann ,,IIpeTekKHO OBOj pecTopaH € MHOTY J00ap,
Bp3 OCHOBA Ha HO KOT'a IMa MHOT'Y TOCTH yCIIyrara €
HCKYCTBO OaBHA“.
- J
4 N
[pudarnueu ,»OUEeKyBaM COOJIBETHA yCIyra BO OBOj
O4YEKyBama pecTopan.
\ J
4 )
Ioxsocusy ,»OUeKyBaM JIOIIa ycIyra BO OBOj PecTopaH,
MUHAMATTHH HO J10j10B OWJIejK1 IIEHNTE Ce HUCKU.
OUEeKYyBamba
- J

Hucku suBoa

UzBop: Teas,R.K.(1993). Expectations, performance evaluation and consumers' perceptions of
quality. Journal of Marketing 57(4), 18-34. npe3zemeno ox MBkoB, M. Monenu ymnpaBibama
KBaJIUTETOM PECTOPATEPCKUX YCIIyTa

OrpaHudyBamara KOM TOCTHTE C€ IMOATOTBEHH Ja TH nprdaraT BO KBAIUTETOT Ha yciyraTa ce
HapeKyBaaT 30Ha Ha ToJiepaHIHWja. J(OKOJIKy HHBOTO Ha yCiIyra MmagHe IO0J MHHHMYMOT Ha



[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

npuaTIUBOCT, TOCTHTE Ke OWAaT He3aJ0BOJIHH, OJHOCHO JOKOJIKY HHMBOTO Ha yciyrara ja
HaJIMUHE 30HATa Ha TOJICPAHIIMja U TH HAJIMUHE HUBHUTE OYCKYBamba, TOCTHTE K€ OMIIaT MHOTY
3aJ0BOJIHM W TMO3WTHUBHO M3HEHaJIeHW. McTO Taka, MOXKe Ja ce Kake Jieka TOCTUTE HE TO
perucTpupaar HUBOTO Ha KBaJIUTET HA yCIyrara ako € BO 30HaTa Ha TOJEepaHIdja JI0 CTEleH JI0
KOj TOa € CIy4aj Kora Toa HUBO € Ha TIOHUCKO MM TOPHO HUBO.
Paznukara moMery 3a70BOJICTBOTO Ha TOCTUHOT W KBAJHMTETOT HA JaJCHATa yCIIyrara MOXe Ja
ce MPETCTaBH NPEKy TPU Pa3IMYHH HUBOA HA OYCKYBarba:

e T[locakyBana yciyra - 03HauyBa IITO CaKaaT rOCTHUTE,

e [Ipudarimea (coomBeTHa) yciayra - CTaHHApA{ INTO TOCTUTE CE€ IMOATOTBCHH Ja TH

npudarar u
e Hamenera yciyra - HUBOTO Ha yciyraTa IITO TOCTHTE BepyBaaT JieKa ke ja 1o0ujar.

Kaj cexoj yroctutencku 00jeKT MOCTOW JKejaba IMITO MOBEKE J1a TH HCIIONHHM O4YeKyBamara Ha
TOCTHTE WJIH J1a TH HagMmuHe. OBa MOJKe J1a TO TIOCTUTHE JOKOJKY 00e30e1u epcoHan3upana
yciryra (BOACHE CBUICHIU]a 32 CEKOj TOCTHH - IITO MTOopayval Jocera, IITo caka WK IITO He CMee
Jia jajie, IPETXOJHH MpoOJIeMH, UTH.) U J1a HE J]aBa PEMHOT'Y BeTyBamba.

Co men ma ce 06e36eaT MOAATOIM 3a HCIOJHETH WIIM HEHUCIONHETHTE TOTpeOH U *Keadu Ha
MOTPOIIYBAYHTE, YTOCTUTEICKUTE 00jEKTH MOTPEOHO € 1a HalpaBaT HCTPAXKyBambe Ha Ma3apor.
HcrpaxyBameTo aa Oue MITO MOKOPUCHO 332 MEHAISpUTE HA PECTOPAHUTE, MOTPEOHO € J1a ce
(dokycupa Ha COOMpamke OCHOBHH HH(OPMAITUH.

Cexoja KOMITaHH]ja C€ CTPEMH J1a ja IOCTUTHE IIeJITa HapedeHa 3a0BOJICH KIIMEeHT. YecTomaTn BO
peanHOCTa ce CllydyyBa MOTPOIIYBaYWTEe Aa HE OMIAT CEKOTAall, MM IEJIOCHO, 3aI0BOJIHU O]
JTaJieHaTa yCIIyra, OJJHOCHO OJ1 HEj3UHUOT KBauTeT. OBa MOXKeE J1a TIPEAU3BUKA TOTPOIIYBAYHTE
Jia ce odparaT 10 IPyry JaBaTelld Ha YCIYTH OJ UCT BU WK Ja (GOPMUPAAT JIOjaTHH KITUSHTH
JIOKOJIKY HUBHUTE TIOTPEOH U JKEJIOU Ce MCIOTHETH BO TorojieMa Mepa. Moxke Jja ce oTeHIupa
JieKa 3aJI0BOJICTBOTO 3aBUCH OJI HMBOTO Ha 3aJ0BOJIyBame¢ Ha MOTpeOHTE W JKelIOuTe Ha
MOTPOIIYBAYUTE, OJHOCHO FOCTHUTE BO pecTopaHoT. Cropen HEKOU aBTOPU 3aJ0BOJICTBOTO CE
nehuHUpa KaKo MHUCJICHE KOE TMPOM3JIETyBa OJ pa3jiuKaTa IOMery TMepIienijata Ha
ynorpebeHaTa yciayra M OdYeKyBamara oOJf HUcTata. Jlpyrm aBTOpH HaBeAyBaaT JieKa
33JI0BOJICTBOTO € YyBCTBO Ha IMPHJjaTHO UCIOIHYBalkE U JICKa € MOBP3aHO CO (PYHKIIMOHAIIHA
n3Benoa.

Haj‘lCCTI/I (I)aKTopI/I Ol KO 3aBHCH 3aJOBOJICTBO HA IMOTPOLITYBAYUTE CC:
L NepucnmMpaHruoT KBAJIUTET,
o CBECHOCTA 3a MPOU3BOAOT HUJIU yCJIyrarta,
o BpPEAHOCTA KaKO BpCKa HOMCf‘y COTJICAAHUOT KBAJIUTECT U IICHATA,
o MPETXOAHUTE UCKYCTBA HAa NOTPOIIYBAYHUTE UTH.

KpanmureroT Ha ncropadaHata yciyra € KiydeH (akTop 3a obe3demyBame 3aJ0BOJICTBO HA
norpoirysaynte. HUBOTO Ha 3aJ0BOJICTBO € IMOBHCOKO aKO KBAJIUTETOT Ha ycilyrara € Ha
MOBHUCOKO HHBO, CIIPOTHBHO HA OBa € JicKa HE MOCTOM CHJIHA BPCKa MOMEry KBalIUTETOT Ha
ychyrara W 3aJI0BOJICTBOTO Ha moTpolnryBaunte. OBa ykaxkyBa Jieka KBaJHTETOT Ha JaJieHaTa
ycIyra He € eIMHCTBEH (aKkTop IITO BIIMjac Ha 3aJI0BOJICTBOTO HA MOTPOIIYBAYHUTE.

Jononnutenaure (akTopd KOM BIMjaaT HA KBAIMTETOT HA JajJeHara yciyra ce:
MIepCOHaTM3UpaHa KOMYHHKAITMja | TIPOU3BOI (YCiIyra), HAaUMH Ha IUakame (Ha Ip. MOITyCT 3a
PEIOBHU T'OCTH), YHHKaTHa aTtMocdepa U okoyiimHa UTH. CrioMeHaTuTe (haKTOpH, OCBEH IITO
BJIMjaaT BP3 3aJI0BOJICTBOTO, CE jaCHHU 3a MOTTUKHYBAE HA IPUYUHHUTE 32 HE3aIOBOJICTBO HJIH
eHTy3ujazaM 3a ycimyrara. Ce pa3Oupa, HE € MOXKHO IIEJIOCHO JIa C€ TPEIBHIM HHBOTO Ha
3aJI0BOJICTBO Ha MOTPOIIYBAaYWTEe, HO MOTPEOHO € Jla ce aHauu3hpaarT CUTE BIMjaHHja HIIH
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(haxTopH CO 1IN J1a C€ MOTSHIMPaaT KPUTHYHUTE MOMEHTH BO ,,UCTIIOpaKaTa™ Ha KBaJUTETOT U
Jla Ce U3HAjJaT pellieHHu]a 3a HEroBO MOA00pyBambe.

dakTopuTe MITO MPEAU3BIUKYBaaT HE3aI0BOJICTBO Kaj TOCTUTE BO PECTOPAHUTE MOXKAT Jia Oujar
MOBP3aHM CO HECAKaHM KapaKTEPUCTHKH Ha MPOM3BOJOT (J1agHa XpaHa, HEAOBOJIHO TEPMUUKH
o0paboTeHa XpaHa, HUCKO HABO Ha XUTHMEHa Ha PHOOp 32 jaiele U CII.), HeePUKACHH MTPOIECH
Ha yciyra (rpy0oCT Ha MEepCOHAJIOT, TOJITO BPEME Ha YeKambe), IMMOTPENTHO MpUMEHa Hapadka,
MOTPEITHO TUTakamke U C1. JJOKOJNKY OBHE (paKTOpH C€ OTCYTHH, 33JOBOJICTBOTO OOMYHO HEMA Ja
ce 3roJIeMH, HO TOKOJIKY ce IPUCYTHH, 33I0BOJICTBOTO CUTYpHO Ke Ouze momaro.

®dakTopuTe INTO CO3JaBaaT YyBCTBO Ha 3aJ0BOJICTBO Kaj MOTPOLIYBAYUTE HAJYECTO CE
OUCKYBAaHUTE KApAaKTEPUCTUKA HA TPOM3BOJNOT WJIM MPOLECOT. 3aJOBOJICTBOTO Ha
MOTPOIIYBAYUTE € OCHOBEH (PAKTOp BO 3aJpXKyBambETO HA IMOCTOJHUTE MOTPOIIYBAYM O] €ITHA
CTpaHa ¥ MPUBJICKYBAkHETO HOBH (TIOTEHITHjaTHN) O ApyTa cTpaHa. bumejku 3a10BOJICTBOTO HA
MOTPOLTYBAYUTE CO NaJCHATa YITOCTHTEICKA yCIyra BlMjac HAa UJHOTO OJTHECYBAHE U U300POT
Ha YCIYTUTE, MOXE J]a ce KaxKe JIeKa 3aJ0BOJICTBOTO € TUPEKTHO MOBP3aHO CO JIOjaTHOCTA KOH
OJIpeIcH YTOCTUTEJICKA 00jEKT.

3aI0BOJTHUTE TOTPOIIYBAYH HOCAT NPOGUT Ha YyrOCTUTEIICKATa KOMITaHUja BO TEKOBHOTO BpEeMe,
HO 32 J]a OCTaHAaT MCTHUTE IMOTPOIIYBayd W Ja 00e30emaT JOMONHUTENeH MPo(UT BO WAHHHA,
3aJI0BOJICTBOTO WJIM €HTY3Mja3MOT Mopa JAa IMpepacHaT BO JIOjaHOCT. J[OKOJIKYy HHMBOTO Ha
33JI0BOJICTBO HE € BUCOKO, TOTPOIITYBAYOT MOXKE, IIOKPAj OJIPEIICHO 3a0BOJICTBO O] YCIIyTUTE HA
€IeH YrOCTUTEJICKH OO0jeKT, Na OUIydd Ja TH KOPHCTH YCIYTUTE Ha KOHKYPEHTCKH
YTOCTUTENCKH 00jeKT. JlojarHocTa Ha TOTPONTYBaYUTE JOBEAYBA | JIO 3TOJIEMyBame Ha OpojoT
Ha HOBU T'OCTH BO PECTOPaHU, KOU CEKAaKO Ke OMIaT HajJoOPHOT MAPKETUHT 32 YTOCTHTEICKHOT
00jeKT, 1o/ MPETIIOCTaBKa JIeKa U CaMUTe Ce€ 3aJJOBOJIHU Off yciayrara. 3Hauu, CTaHyBa 300D 3a
HU3a MeTyceOHO IMOBP3aHM U YCIOBEHN aKTUBHOCTH KOH BOAAT J0 33JJ0BOJICTBO H JIOjalTHOCT O]
e/lHa CTpaHa M 3rojieMyBame Ha 00eMOT Ha paboTa W npoduTt, ox Apyra crpana. JJoOKoiKy ce
JIOCTUTHE OBa HUBO Ha JICJIOBHA aKTUBHOCT U OJJHOCOT KOH KBAIUTETOT Ha yCIyrara U TOCTUTE,
YTOCTHTEJICKUTE 00jeKTH M HUBHUTE TOCTH CUTYPHO Ke UMaaT KopucT. Hekou of mpumoOuBkuTe
MITO TH MMa YTOCTUTEIICKUOT 00jeKT OJT JI0jajicH TOCTHH Ce:

3ap)KyBare Ha IOCTOCYKH TOCTHH,

KOHTHHYHUPAaH TPUJIMB Ha CPEJCTBA,

HaMmallyBame Ha TPOLIOIMTE 32 MIpoTaran/ia,

BOCIIOCTABYBalk€ CTA0MIHO W JOJTOPOYHO TMApTHEPCTBO MOMEIY YTOCTHTEICKHUOT
00jeKT U TOCTHUTE BP3 OCHOBA HA IMOYHT U JI0BepOa,

® CTCKHYBam€ MPEIHOCT BO OopOaTa MPOTUB KOHKYPEHIIHMjaTa U CIl.

3a10BOJICTBOTO Ha TIOTPONIYBAYUTE 3aBHCH HAJMHOTY OJf TPHIOOMBKHATE IOOWEHU CO
KOHCYMHpPame Ha yrocTUTeJcKa yciyra. Kako OBOTHOCTHTE 32 pECTOPaHOT, MPUIOOUBKUTE
IITO TOCTHHOT TW JOOWBAa MOpaad JI0jaJJHOCTA KOH PECTOPAHOT HE CE 3aHEMapJIMBU H CE
pednexTrpaar BO:
e 3a70BOJICTBO Ha TOCTHHOT TOpagd Bpakame BO TOj] pecTOpaH (Kajae TOCTHHOT Ce
YyBCTBYBA IPHjaTHO);
e JlokakaH KBaJMTET HA XpaHa U THjajally;
o O0e30eqyBame mobp3a u mogodpa yciryra 3apaiy MO3HaBakEe Ha MOTPEOUTE U KKeI0uTe
Ha FOCTHHOT;
e Brpagena moBep6a u 0e30eqHOCT (cpaedyHocT, 0e30eIHOCT, MPUjaTeIICKH OJHOCH CO
MEPCOHANIOT, UTH.) U
o CrekHyBame NPUIOOUBKY 3a JI0jaTHOCT (TIOMYCTH 32 PEJAOBHH FOCTH, TIOMYCTH 32 JICNa,
TIOTIOBOJIHYU YCJIOBH 32 TUIaKame U CII.).
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IMopaau 3HAYUTENHUTE 3acMHM MNPUAOOMBKH INTO MNPOM3JIETYyBaaT OJf JIOjaJIHOCTA,
YTOCTHTEJICKUTE 00jeKTH Tpeba aa paboTaT Ha BOCIIOCTABYBaKkE JOJATOPOYHU CTAOMITHH, T1a TyPU
Y TPUjaTEIICKH OJHOCH CO TOCTHUTE. TOTaTHOTO 32/I0BOJICTBO CO37aBa JIOjallHU IOTPOIIYBAYH,
JIoJIeKa TIOMWUTHYBAKETO HAa HUBOTO HAa 3aOBOJICTBO MOXKE Ja CE IOCTHUTHE CO IIOCTOjaHO
moI00pyBamke Ha KBAIUTETOT HA YCITyTUTE.

3a/10BOJICTBOTO Ha IMOTPOIIYBAYNATE BO TojieMa Mepa OIpeayBa JaIH IOTPOITyBAvYOT Ke Omme
JIOjaJiecH Ha KOMITaHWjaTa, TOopaaud oBa ()OKYCOT Ha MEHaiyepure Tpeba aa Ouje HacO4YeH KOH
KBAJIMTET KAaKO OCHOBAa 3a MOCTHTHYBAarbe 3a70BOJICTBO O rocTtute. II0Kpaj acmeKkTuTe Ha
KBaJIMUTETOT Ha MPOU3BOJIOT, OCOOCHO 3HAUYCHE BO CO3JABAKETO 3aJI0BOJICTBO UMa CEKAKO M
MepPCOHAN 3a MOCIY)KYBambe KOj € BO JUPEKTEH KOHTAKT co roctute. MMeHo, 3a ma Oumat
3aJI0BOJTHM TOCTHUTE BO PECTOPAHOT, MOTPEOHO € BpabOTeHHWTE aa OWAAT 3a70BOJHH |
MOTHUBUpaHU 3a paboTa. J[OKONKY Kaj MEepCOHANOT MOCTOM HE33aJOBOJICTBO 3a BpeMe Ha
W3BPIYBaKETO HA CEKOjTHEBHUTE AKTUBHOCTH, HE € MOYKHO J1a ce 00e30¢e/Ii KBAIUTETHA yCITyTra
1 J1a ce 00e30e/11 33/I0BOJICTBO HA IMOTPOIITYBAYHUTE.

TexHuka Ha HaO/byayBame - MucTepro3eH OMUHT

Kora 360pyBame 3a Ba)XHOCTa Ha MPOM3BOOT, yCJIyraTa, KOMIIaHHjaTa WM OPraHU3aIfjara,
YeCTONaTH Ce CIOMEHYBa KBAJIUTETOT, a YECTONATH M KBAJIMTETOT Ha JajeHara OJHOCHO
noOueHara yciyra.

MUCTEpHO3HHOT WIOMUHT € TEeXHWKa INTO OOWYHO ja KOPUCTAT TPrOBIUTE HA MAJo,
HCTPaXXyBameTO Ha Ma3apoT M YyBapHUTE HA MOTPOIIYBAYHTE 32 /1a TO M3MepaT KBaJUTETOT Ha
ycIyrara 3a MoTpPOLIyBauuTe U Ja coorpaar HHGOpMAaIMK 3a MPOU3BOIU U UCTIOpaKa Ha YCIIyTH

[1].

MUCTepHO3HHOT WIONMHI € IIOHOBAa TEXHHMKAa 3a coOWpame NpPUMapHU IOAATOIM TPEKy
HaOspynyBame. Toj e (okycupaH Ha coOupame MOJATOLH 3a MEPCOHANOT BO MPOIAKHHOT
00jeKT, HOAAaTOLH 3a CAaMHUOT 00jeKT, KaKo M 3a ycllyrara IITO TUeE ja naBaaT. MUCTEPHO3HHOT
LIOMMHI € JeJIOBHA aJlaTKa 3a MEPEE Ha KBAJIUTETOT Ha yciyraTa. Llenra Ha oBoj MeToA € 1a ce
MOTTHKHE PACTOT U Pa3BOjOT HA KOMIAHUUTE MPEKY 3aJ0BOJICTBOTO Ha MOTPOIIYBAYUTE, KAKO U
3aJJ0BOJICTBOTO Ha cuTe BpaboTeHu. OnpeaeHu HCTpaxyBama MOKaxane aeka ckopo 70% ox
HE3a/I0BOJIHUTE KIMEHTH HHUKOIall HE C€ JKajaT Ha IPOJaBayMTe BO IPOJABHMULATA, TYKY
€HOCTaBHO C€ BPTaT M 3aMHHYBaaT, a IIOTOA CBOETO JIOIIO MCKYCTBO MM TO IpEeHEecyBaaT Ha
CBOUTE MPHjaTENN U KOJIETH.

MeTon0T Ha TaMHCTBEHO KYIyBame Ce CMETa 3a MOHOBAa TEXHMKA 3a COOMpame IMOJATOLH,
npBuTe MHGOpPMAIMK BO BpPCKa CO OBaa TeXHHWKa HaThpaar onx 19 Bek kora nBajua Opaka ox
Opanuyja Boaene AHEBHUK 32 BpaOOTEHUTE BO NPOJABHMLA 32 Kama, Kaje T MpOLeHyBaje
HUBHUTE YCIIyTH CIIOPE] OAPENEHH KPUTEPUYMH 32 O0yBambe.

Bo cpenunata Ha 20 Bek, 3HaUUTENEH IpUAOHEC fane opranuzanuute Bunmapk Cepeuc Cucrtem
u ['OK - I'epmaHCKO 31pyKEHHE 3a HCTPaXKyBarmbe Ha mobapyBadkara BO (opMa Ha MOJAECTAITHO
pasriieyBame Ha CUTyalluuTe BO KyIlyBameTo. Ha modeTokoT Ha CBOETO OCHOBame, Bunmapk
CepBuc CucreM wucnpaTuie TaKaHApeUeHH ,,aHAIUTHYApU KOM HMaje eJHOCTaBHHU
NpaIlaTHAOY HOBP3aHU CO OJHECYBAkETO U M3IVIEAOT Ha BpaOOTECHHUTE, KAKO M BIEYATOKOT 3a
OKOJIMHATa ¥ KBAJIUTETOT HA CAMUTE MPOU3BOIU U YCIYTH.

3a mpB maT, TS PMUHOT MUCTEPHO3€H LIOMMHT KaKO TaKOB Oni mpuMeHeT Bo 40-TuTe roOguHN Ha
20 Bek. Bo mepuogor momery 50-tute u 60-TUTE TOAWHU, OBOj METOJI 0OCOOCHO Ce PUMEHYBa
Ha ITOMAJINTE NPOJABHULU U IPOJABHULM M I&JIyMHO Ha HHIIyCTPUCKUTE IpeTnpujaryja. dypu
Bo 70-tute roamHu Ha 20 Bek, TOj 3amoyHa Ja c€ MPUMEHYyBa BO OaHKApCKUOT CEKTOP.
DHUHAHCUCKUTE MHCTUTYLHH DPa3BUIE€ METOAM Ha TAaHMHCTBEHO KYINyBame€ CIOpE] HHUBHUTE
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notpebu. [llupemeTo Ha 0BOj MeTOAOT ce ciy4miio Bo 80-tute u 90-Tute roguHu, 0cOOEHO BO
CAJL

MucCTepruo3HHOT HIONMHI C€ 3aCHOBAa Ha IMPOG)ECHOHAIHO YTBPIACHU IPUHIMIN Kou Owuie
cTpykTypupanu Bo 1997 rommHa co ¢dopmupamero Ha 3apyxkeHuero MCIIA - nHajBakHaTa
acolyjanyja BO CBETOT 3a METOAOT HAa TaMHCTBEHO KyIyBame W CpodHH yciyrd. llenra Ha
30pY’KEHHETO € Jia T IIOYNTyBa Ae(UHUPAHUTE ACJIOBHHU CTAaHIAPAN Ha TPrOBCKaTa HHIAYCTpHja
~MHcTepHrja“, Kako U aa AeuHIpa CTPOTH ETUYKH MPUHIUIN. EBporickaTa rpaHka € OCHOBaHa
Bo 2001 ronuna.

Kaj nac Bo PenyOmnuka CeBepHa MakenoHHja BakBa yciiyra oJ1 00jacTa Ha YOBEUKUTE PECypCH
Moxke aa ce nooue o DEKRA, koja e ocHoBana Bo 2006 roguna ox crpana Ha DEKRA Arbeit
Group co cegume Bo lITyTrapt, ['epmanuja.

[MpuaoOuBKKUTE O MUCTEPUO3HUOT HIOMMHT MOXKAT Aa OUAaT CleAHUBE:
e IO 3rojieMyBa HUBOTO Ha KBaJHTET Ha yCIIyrara
BJIMjae Ha PacTOT Ha MpoaaxxdaTta
OBO3MO>KYBa BUCOKO HUBO Ha 33JJOBOJICTBO O] KITUCHTHUTE
ro nogoOpyBa pazoHpameTo Ha KIMEHTOT
BJIMjae Ha JIOjaJTHOCTA Ha KIMEHTOT
TO IPOMOBHpa OPEHAOT Ha KOMIIaHHUjaTa
TO ClIeIM KBAIUTETOT Ha ycIyrara 3a KOHKypeHLja
roMara Jia ce co3/1a/ie IpeIHOCT MpeJl yciyraTa Ha KOHKypeHLujaTa
TO CIIeIX ¥ CIIOpPEeNyBa HUBOTO HA KBAJIMTET Ha ycIyrara BO HEpHOAH
T MOTUBHUPA BpaOOTECHUTE
OBO3MO’KYBa PaHO OTKPHBAHE HAa TPEILIKUTE
NpEno3HaBa KPUTHYHHU TOUYKH BO yCIIyraTa
Tpajay LeJO0CHAa CBECHOCT 33 BAXKHOCTA HA OAHOCHUTE CO KITMEHTHUTE

MucTepruo3HHOT KylyBad Mopa Jia MOMHHE COOJ[BeTHa o0yka. KymyBaunte Ha MHCTEpHH
MOMHHYBaaT oOyka BO KOja ydaT Kako Ja coOupaar MOJaTolM INTO ke Oujar JeTayHu,
KBAJIMUTETHA ¥ WHPOpMATHBHU. THe ydyar Aa ro HaOJbyayBaaT OMHECYBAHETO M CUTYAIMUTE
pa3IMKyBajKu TH HUBHHUTE EJIEMEHTH, TaKa IITO OHA IITO MPOCEYHHUOT IMOTPOIIYBaY I'o IOKHBYBa
KaKO OIIIIT BIIEYaTOK, OBHUE KJIMEHTHU o Oesiexar Kako rojieMa KOJIMYMHA Ha IMOIaTOU KOPUCHU
3a KITUCHTOT.

Jobuenute nuHpopmManuu Tpeda aa ce KOPHUCTAT 3a MoJo0pyBame Ha yciayrara BO CMHCIa Ha
MOTHUBHpame, eaykanuja 1 o0yka Ha BpaboreHure. CuTe MOAATOLM Ce MPOLIEHYBAaT CIIOPEX
NPETXOIHO YTBPICHH KPUTEPUYMHU H [TOCTABEHU YIIATCTBA.

3a pa3nmuka OJ KIACMYHOTO HCTPaXyBame Ha Ma3apoT MpeKy AaHKeTHH IpallajHHIIH,
KYIIyBaWkETO CO MUCTEPUU JiaBa WH(OPMAIIMH 332 TEKOT Ha paboTaTra Ha yCiIyrara, OTKOJIKY 3a
MoCcIeT0OBaTeTHUTEe UMIDIHKAIINH, 3aT0a, (POKYCOT € Ha MOMEHTOT Ha MHTEPAKI[ija Mery TOCTHH
u BpaboteH. Dakture ce cobupaar, a He nepreniuute. LlenTa Ha UCTpaKyBamETO € 1a ce 1obue
BUCTUHCKH YBHJ M KOHKPETHH (DAKTH MPEKY HEKOJIKY TIOCETH U MOXKEITHO € UCTUTE (PaKTH Jia ce
WCTAaKHAT MPEKy CUTE MMOCETH.

LlenTa Ha OBOj METOA € Ja yKake Ha MPOIMYIUTEHWTE MOXHOCTH 3a mpojaxba. Hajuecro,
MUCTEPHUO3HHOT IIOMKUHT MOXKE J1a yKaXKe Ha TPOIMYIITEHH MOXHOCTH 3a mpoaaxoda. Jbybesnocrta
U KOPHUCHOCTA Ha BpabOOTEHHUTE MOXKAT Ja OWIaT Ha BPBHO HHMBO, HO CeMak Ipojaxkbara e
KpajHaTa [eJ1 Ha OM3HHCOT.
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Amnanuza Ha ToTpedH, 3aKITYUOK 3a MpoAak0a, TOMOJHUTETHA ITPOIaXkda, CETO Toa CE EIICMEHTH
KOU JUPEKTHO BJIMjaaT Ha PE3yJITAaTUTE OJ] Mpojak0ara M 4ue Majio MOJ00pyBame MOXKE Jia
JIOBEJIC JI0 TOJIEMH TIOMECTYBambA.

Bp3 OCHOBAa Ha OBUC pE3yJITaTU, CTAHAAPAUTE CC IMMPEHACOYyBaar, OM3HUCOT ce peopranusupa u
CC BOBCAYBAAT MaJIi, HO BAXXHU IIPOMCHHU. TajHI/IOT TOCTHH 4YECTOIIaTH HE € CaMO TajHa, TYKY U
BHUCTUHCKHU I'OCTHH U T' 3a6ene>1<yBa BOBCACHUTEC IIPOMCHHU.

MuCTepro3HMOT LIONWHI Ha KOMIIaHWjaTa W IoMara BO MIACHTU(HKYBamke M KOpEKIHja Ha
HEJ3UHUTE MPOOIEMH, CO IS ]a Ce HaMalld U3ryOeHUOT el Ha a3apoT. MHOTY KOMIIaHUH HE
CE CBECHHM 3a CBOUTE CJIA00OCTHU C& J0/eKa HE UM ce 3aKaHH KOHKYPEHIIHjara.

Kako no6ap mpumep 3a MHCTEPHO3HHUOT LIOMUHI BO YTOCTHUTEICTBOTO MOXE /a CE CIIOMEHE
IPUMEPOT O XPBATCKUOT Typu3aM Manu Jlomum, OMHOCHO TYpUCTHUKUOT OJ00p Ha IpaioT
Mamu Jlomms. MeHo, TypucTHIKHOT 0oa00p Ha rpagotT Manu Jlommis oanyyu a HampaBH
YeKOp HampeAd W Ja IO NPOLIMPH KBAIMTETOT HA YyciuyraTa [O LelaTa JecTHHALuja.
HcTpaxyBamaTa MOKa)kaa JIeka TOCTUTE YECTOIATH CE HE3aI0BOJIHH Ol KBAJIUTETOT Ha yCIIyrara
Ha JECTHHAIMUTE IITO TH MOCETYBaaT U HE ce YyBCTBYyBaar N0OpPEIOjAeHU O]l MOMEHTOT Ha
NPUCTHTHYBambe. 3aToa MPEBO3HULIUTE (TPACKT, TAKCH, jaBEH MIPEBO3), PECTOPAaHH, CMECTYBAUKH
KaraluTeTH, KaQynnumka, MPOAABHULY OUTyYHIIe 1a yUeCTBYBAaT BO OBOj IPOEKTOT.

Tajuu roctu mpecrojyBane Ha Jlomum enHa Hexena. 3a BpeMe Ha IOceTaTra, MEPEHETO Ha
KBaJMTETOT Ha yciIyrara 3aloyHajia Ha TPaeKTOT, OQHOCHO IIPY MPBHOT KOHTAKT HAa TOCTHHOT CO
JecTuHanujaTa. MepemeTo Ti BKIydyBalo CHTE JIOKAllUU CO KOU TajHUOT FOCTHH OH CTAIuII BO
KOHTaKT. [IpucTurHarure pesynaTature o MpBaTa Mocera, HaKpaTko Oea MpPE3eHTHPAHU TPeT
OHHE KOW YYECTBYBaje BO IPOEKTOT U 3alI0YHAJIC KOPEKTUBHU aKTUBHOCTH.

HajnoOpoTo HemrTo OMIIo IMTO MOBEKETO O]l aKTUBHOCTUTE MOJXKENO BEIHAIN JIa ce 1moxo0par.
Hackopo cute Ha Jlommm 3ammoyHane aa ueKkaaT HOBH TajHU FOCTH, 3HAEjKH JieKa CEKOja TUYHOCT
ITO K& WM TIpUjie MOXe na Oujae TaeH roctuH. Ha cekoj mapTHep My OWJIO TapaHTHPAaHO
JIUCKPEIMOHO MPABO 32 HUBHUTE Pe3yNTaTH U OWJIa HarjlaceHa camo cropendoa co pe3ysaTaToT Ha
JecTuHanyjaTa [2].

KBanquTeToT Ha yciyrata Ha HHMBO Ha JGCTHHAIlMja Ha KpPajoT OFf UCTPAKYBAKETO OMa
HeBepojaTHH 82,66%. Ha Hajqo6puTe 00jeKkTH MM OMIIO TO/ETICHO CIENHjaTHO IPU3HaHueE, a Ha
JPYTUTE UM OMJI 1aJIcH CTUMYJT 32 HarpeIoK.

[TocebHOTO TIpemo3HaBame MOAOIHA OMJI0 MCTAKHATO CO CHEIMjalHa HAJICITHWIIA JIOIMpaHa
BE€AHAII Ha BJIC3HATa BpaTa, TaKa IITO BEAHAII MOXC Aa C€ BUIU KOU O6jeKTI/I YUECTBYBAJIC BO
MPOEKTOT U KaJie Ce Haora yciyraTa co BpBEH KBaJUTET.

Mmuory 0p30, HEKOH CTpaHHUIT OATOBOPHja CO Kellda /1a yIecTByBaaT BO MMPOEKTOT U Ja Oujar
MOCETEHH 01 MUCTEPHO3HU KyITyBauH, OMICjKH CTaHAJIC CBECHU KOJIKY OBaa HH(popMaIiija MOKe
Jla M MIOMOTHE BO HUBHUOT TIOHATAMOIIICH Pa3B0oj U MOJ00pYBambe.

AHaJau3za u HCTPAaKyBalba 3a YIIPABYBAILETO CO KBAJIUTETOT BO YCJIYysKHaATa }IejHOCT

EnHo uctpaxyBarme MOXe Jia Oujie peau3upaHo Ha JBa HAYMHH, CE CO IIel Ja ce T00HjaT aBa
THUIIA HA ITOAATOIIM W TOA: KBAHTUTATHBHU W KBAJIUTAaTUBHU ITOJATOIIH. Pasnukara HOMef‘y OBHEC
JIBa TUIA Ha TOJATOIU € TOA IITO KBAaHTHTATUBHUTE CE OJHECYBaaT Ha (h)aKTH KaKO IITO Ce:
JABake¢ OJrOBOP HA Tpallamara IITo, Kajae, KOJNKY, KOJIKy udecto U ci. OBHE HajuecTo ce
00jeKTUBHU (HE ce JWYHHU) M ce KOHTpoJupaHu. J[omeka kaj KBaIMTaTUBHUTE OATOBOPHUTE CE
NMOCy0jeKTHBHM W TO ONMIIYBaaT pPa3MHUCIyBaWkETO - CTAaBOBUTE Ha HCIUTAHUKOT. 3a
OCTBapyBame Ha IENITA Ha OBAa UCTPAXKYBAhE, HAMPABEHH CE OJAPCICHH MPAlIaTHUIN KOU CE
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HaAMCHETHU 3a Bpa6OTeHI/ITe U MCHAIICPUTEC BO YIOCTUTCIICKUTC OGjeKTI/I O UCTOYHHUOT ACJI Ha
Penybonuka CeBepna Maxkenonuja. llenra Ha oBa UCTpaxKyBame € Ja ce COrie/ia Jajau THE Ce
3aMmo3HaTd CO TEXHUKaTa MHUCTEPHO3H IIONMUHT KOja Ce KOPUCTH 3a COOMpame MpUMapHU
MTOIATOITH TIPEKY HAOJbYAyBamhEe BO PECTOPAHCKOTO pabOTEeHE BO HCTOYHHOT el Ha Permyonmmka
CeBepHa Makenonuja. [loHaTamy JOOHEHHUTE PE3yITaTH MOXKE Jia C€ KOPUCTAT 32 KPEUPame Ha
KpPaTKOpPOYHH M JOJTOPOYHH IUIAHOBH 3a HJCH pa3B0j HAa PECTOPAHCKOTO paboTeme |
HMCTOBPEMEHO K€ OBO3MOJKH BPIIICHE¢ KOMIIApaTHBHA aHAIN3a CO UCTU WU CIIMYHU 00jEKTH BO
JICCTHHAIIMjaTa U MOIIUPOKO MPH IITO ce 00e30e1yBa TEOPETCKA U ITPAKTHYHA TPUMEHIMBOCT BO
pecTopaHcKoTo paboTeme.

Pe3yaraTtu u quckycuja

IIpeamer Ha HCTpakyBambe BO OBOj TPy € MHCTEpHO3HHMOT WIONUHT. Bo 0BOj Tpya ce
aHAJIM3UpaaT Pe3yJITaTUTE O/ UCTPAKYBAKETO KOE € HAlPaBeHO CO BpaOOTEHUTE U MCHALICPUTE
BO YTOCTUTEICKHTE O0jeKTH OJf HCTOYHHMOT JaAen Ha Pemy6muka CeBepHa Makenonuja.
AHKETHHTE MpallaJHAOM Oea HAMEHETH M OJrOBOPEHHM OJ CTpaHa Ha BpPaOOTEHUTE U
MEHALIEpUTEe BO YIOCTUTEICKUTE OOjeKTH CO IIe] Jla Ce COoIjiela Jalyd THE Ce 3all03HAaTH CO
TeXHUKaTa MUCTEpHO3eH HIONHHT KOja Cce KOPHCTH 32 COOMparme MPUMAPHH MTOJAaTOLH MPEKy
Ha0JbyyBame BO PECTOPAHCKOTO paboTembe.

BpaOorenure Ha HpaliameTo Jald Ce 3alo3HATH CO TeXHHKaTa 3a coOHpame HNpUMapHH
MOJATOIN TPEeKy HaOJbyAyBambe - MHUCTEpPHO3HUOT IIONMHT HajMHOTY OJ aHKeTupaHute 21 ce
M3jacHUJIE JIeKa HE Ce 3al03HaTh CO 0Baa TEXHHUKA 3a COOMpame MpUMapHHU MOJATOLH, JOJeKa
14 on ucnuTaHMLUTE C€ M3jacHWIIE NeKa Ce 3all03HAaTH CO OBaa TEXHHMKATa 3a coOupame
IPUMAapHH [IOJATOIM IPeKy HabJbylyBambe.

MeHanepH Ha IIpallambeTo Jajli Ce 3aIl03HATH CO TEXHUKATA 3a COOMparme NpUMapHH MOJATOLH
npeKy HabJbyAyBame - MUCTEpHO3HNOT LIONHMHT OJ] aHKETUPAaHUTE HajMHOTY 11 ce mu3jacHuie
JIeKa ce 3aro3HaTH CO 0Baa TeXHUKAaTa 3a coOMpame MpUMapHH [T0IaTOLX MPeKy HaOJbyIyBame,
noneka 10 ucnuTaHULIM HE ce 3al03HATH CO OBaa TEXHHUKA 3a COOMpame MPUMAapHU IOAATOLHN
npeKy HaOJbyayBame - MHUCTEpHO3HMOT MIONMHT ce u3jacHuie. Bo oqHOC Ha mpaameTo Aanu
€O TeXHUKaTa MHUCTEepHO3€H LIOMUHT MOXE []a C€ U3BPILIU MEPEHE Ha KBAINTETOT HA ycayrara
Ol AaHKETHPAaHUTE HAJMHOTY 9 HCIOUTAaHMLIM C€ H3jaCHWIIE HEOIpeleNieHo, aojaeka mo 6
WCIIMTaHULH arlCOIyTHO U AEIYMHO CE COIIacyBaaT eKa CO TeXHHKaTa MUCTEpHO3eH MIONUHT
MOXe€ J]a C€ U3BPIIN MEPEHE Ha KBAJIUTETOT Ha YCIIyraTa.

HMnnu yexopu 3a HCTpasKyBame

OBa UCTpaXyBame MMa CJIA00CTH KOM MOXKAT Jla Ce HaJMHUHAT BO HEKOM HMJIHHU Moceor(aTHu
UCTpaxyBama. [10 0IHOC Ha HUCTPAKYBAKHETO KAJIE € MPOIEHETO MUCIICHETO Ha BPaDOTEHUTE U
MeEHaIIepUTe BO YTOCTUTEICKUTE 00jeKTH, KaKO HajBAYKHU OTPAHNYYBamba Ce CIeIHUTE:

e lcTpaxkeHu ce pelaTHBHO Mall CET MHIUKATOPH CO IITO CE€ COTJIeAyBa MO3HABAKHETO Ha
TexHuKara MucteproseH monuar. OBa MoOXKe /a ce HaJMHHE CO BOBEAYBame HOBU
WHJIMKATOPH 3a MOA00pa MPOIICHKA KOJIKY CE 3all03HATH CO TeXHHKaTa MucTeprno3eH
IIOMUHT KOja Ce KOPUCTH 32 COOMpame MPUMapHU MTOJATONH MPEKy HaOJbYAyBamke BO
PECTOPAHCKOTO paboTerme BO MCTOYHMOT Aenl of Permyomuka CeBepHa MakemoHwuja.
JlonojaHMTENTHO, MOXE Ja Cce pa3MHUCIIyBa 3a BOBEAyBamkbe HOBH AaclleKTH Ha
UCTpaxXyBame, BO JCJIOT Ha: 00e30e/1yBame eAyKalija Ha BpaOOTCHHUTE KOja € HacOueHa
Jla ce ToJo0pH MPOIEcOT Ha paboTra (crojaenyBame Ha WCKYCTBa, KOMYHHKAaIHja CO
TOCTH U Bpa6OTeHI/I, IIpOME€HAa Ha CTCKHATW HaBUKH IPU HU3BPIIYBAKBLETO HaA 3aJaydu,
JIOHECYBambE HA JaCHU ¥ HEJABOCMUCIICHHU OJTYKH H APYTO); 3alI03HABAKHE CO TEXHUKH 32
coOupame MpUMapHH MOIATONHU NpeKy HaOJbynyBambe (MUCTEpHO3HHOT MIOHHT.

e AmHKeTara e CIpoBeleHa IO ENEKTPOHCKH IMaT TOopaad HacTaHaTara MaHAeMHUja Ha
kopona Bupyc KOBWJI-19, BO mmHWHA HCTPaXKyBameTO KOJKY CE€ 3all03HATH CO
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TEXHHKaTa MUCTEpHO3eH IIOMUHT KOja C& KOPUCTH 3a COOMpPame MPUMapHU MOJATOLN
MpeKy HaOJbYIyBamke BO PECTOPAHCKOTO pabOTeHme BO MCTOYHHUOT Jei o PemyOmmka
CeBepHa Make/IOHH]ja MOXKE J]a €€ MPOBEPHU O (PU3UUKO MTPUCYCTBO BO YTOCTUTEICKUTE
00jeKTH Kajie ke ce Jo0HujaT MmoBepoaocTOjHN nHpopMaruu. OBa MOXKe 1a ce HaaMHHE
CO 3rojJieMyBamke Ha NMPUMEPOKOT NpeKy omdakame morojieM Opoj Ha BpaOOTEHH U
MEHAIIEPU BO YTOCTUTEICKUTE 00jEKTH BO PETHOHOT;

L4 HpI/IMeHeTa € CAHOCTaBHA UCTpPaXyBauKa TCXHUKA, KOja MOXKE Ja 6I/I,[[e HagoIloJHETa CO

JIPYTH MOJIEJIH Ha UCTPAXKYBabEe; U

e Bo wgnuna na ce H3BpIIM KOMIIapaTHBHA aHaJIM3a KOJIKY CC€ 3allO3HAaTH CO TEXHUKaTa

MucTepro3eH MOMUHT KOja € KOPUCTH 3a COOHMpame NMPUMapHU IMONATOIH IPEKY
HaOJbyIyBamke BO PECTOPAHCKOTO paboTeme W OJ] APYTHTE PETHOHH BO Ap)KaBaTa CO
nen nga ce no0ue IeJOCHO COMIeAyBame KOJIKY C€ 3all03HaTH CO TEXHHUKaTa
MucTtepro3€eH IONUHT.

JlobuenuTte co3HaHMja O OBa UCTPAXKYBAhE HE CE 3a 3aHEMapyBame OHJIEjKU ja OTCIMKYBaaT
MOMEHTAJIHATa COCTOj0aTa KOJKY BpaOOTEHHWTE M MEHAIIEPUTE C€ 3all03HATH CO TEXHHKATa
MucTepHro3eH MIONUHT KOja Ce KOPUCTH 32 COOMpake MPUMAapHH IMOAATOIH PEKy HaOJbyIyBamke
BO PECTOPAHCKOTO paboTeme BO HCTOYHHOT Aen o PenyoOnuka CeBepHa Makenonuja.
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Kpartok uzBagok

Bo paMkuTe Ha OBa HCTpakyBambe IIaBHA IIE]T € J1a C€ 0CO3HAAT U MPUKAKAT CUTE FACTPOHOMCKH
MOTCHIIMjaJIA, TaCTPOHOMCKaTa KyJNTypa W TacTPOHOMCKHTE HABHKH Ha HACEICHHUETO BO
UCTOYHHOT peruoH Ha P.C.MakenoHuja, OJJHOCHO MOJCTAIHO Ja CE UCTAKHAT TaCTPOHOMCKHUTE
MPOU3BOIM, TPAAUIMOHATHUTE CIICIUjaUTETH U FaCTPOHOMCKH HACTAHM KOW ja 300raTyBaT
HaIlMOHAJHATA TaCTPOHOMCKA MMOHYJa a WCTOBPEMEHO MMaaT TPHUJJIOHEC BO MPOMOIMjaTa Ha
TpaJuIMOHAIHATA KYjHA. 3a JIa ce 00padoTaT KapaKTEPUCTUKUTE HA TaCTPOHOMCKATa MOHY1a Ke
Oune oOpabOTEHO U ETHMOJOIIKOTO 3HAUCHE Ha TACTPOHOMHM]jATa TPEKY Pa3IHUYHU CTABOBU U
neUHUIIMA O]l TOBEKE aBTOPH. 3a MOoMo0pyBamke Ha TacTPOHOMCKATa TOHYAAa W Iorojema
3aCTaleHOCT Ha PErHOHAJHUTE MPOIYKTH BO MOHYIEHATA JIMCTA HA jaJIekha BO UCTAXYBAHHETO
Ke OMJaT BKIYyYCHU TOCTUTE BO YIOCTHTEICKUTE OOJEKTH OJf HCTOYHHOT PETHOH Ha
P.C.Makenonuja. Tlpu u3paboTka Ha OBOj TPYA KOj MPETCTABYBa aKTyellHA M HEIOBOJIHO
00paboTeHa TeMa BO TTOIpavjeTo, KOPHUCTEB MOBEKE HAYYHW METOIN IIPEKY KOU K€ Ce peam3upa
[eNTa Ha KOHIUIMPAHUOT MpeIMeT Ha HCTpaxyBameTo. Bo paspaborkara Ha OBOj Tpyx ce
KOPUCTAT KaOWHETCKU HCTPaXKyBamka M KOPUCTCHC HA COOJBETHA JIUTEpATypa Of TO3HATH
eKcIepTH o 00acTa Ha YTOCTUTEIICTBOTO U TypH3MOT. Bo m3paboTkara Ha TpyAOT ce orndareHn
U TEPEHCKH HCTPaKyBama CO KOPHUCTCHE Ha HMTEPHETOT KOj HM300HMIyBa €O CEKyHIapHH
MOJIATOIH, JIOJICKa MPEKY aHKETEH MPAlIAIHUK KOj K& Oujie HAMEHET 3a TOCTUTE Ke TH To0ueme
MpUMapHHUTE NOJATONN KOM ke Oumat o0paboTeHH co moMoIll Ha aHanu3a. O HCTPaXKyBambeTo
ke ce 00MjaT MoJaToH 332 KapaKTEePUCTUKUTE Ha racTPOHOMCKATa MOHY 1A KOja IM OBO3MOXKYBa
Ha MOCETUTENIHNTE JIa CE 3al03HAEME CO IMPEMO3HATIIMBUTE MPOIYKTH U aBTCHTUYHHU jaJICHha O
HUCTOYHHUOT PETHOH.

Knyunu 360poeu: xpana, kanopucku 8peoHocmu, 2acmpoHOMCKA NOHYOd, 2ACMPOHOMCKA
KYImMypa, mypuzam
BoBen

[IpaBHITHOTO KOPUCTEHE U KOMOWHUPAKE HA XpaHAaTa U MHUjaJOLUTe CE JeI 0]l TaCTPOHOMHUjaTa
Ha XpaHa Koja ce 3aHMMaBa CO T'eHe3aTa Ha XpaHaTa W Hej3uHaTa ocHoBa. Bo paMkuTe Ha oBa
UCTpaKyBake TIaBHA IIe] € Ja ce JEeMOHCTPHpPa MOMCHTAlIHATa TacTPOHOMCKAa TOHYJa W
nobapyBauka U JeMHUpAE Ha TMPABIUTE 3a pa3B0j HA 3HAUCHETO HA TaCTPOHOMUjaTa U
MOMEHTAJIHATa TacTPOHOMCKAa MoOapyBauka W Je(UHUpAe HA MPaBIUTE 3a Pa3BOjOT Ha
TacTPOHOMCKHOT TypH3aM BO UCTOYHHOT perrioH Ha P.C.Maxkenonnja. OBoj peTHOH MMa TOJIeM
Opoj TacTPOHOMCKHTE HACTaHU KaJle CEKyHJIAPHUTE W NMPUMAapHH MPOU3BEIyBa4Md Ha XpaHa U
MUjaJIONM HYJIAT JETyCTHpame W KOH3YMHUPAHkE Ha BKyCHAaTa XpaHa Ipero3HaT/iiBa 3a
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TypUCTHUKATa JecTHHanuja. [Ipeky BakBaTa raCTpOHOMCKA IMOHYJa MOCETUTEIUTE OU MOKEIIe
Jla CE 3alo3HaaT CO BKYCHHTE PETHOHAIHU jaJeHkha,00uYanTe U raCTPOHOMCKUTE HACTaHH KOU
JIaBaT 3HAUCH-€ Ha TAaCTPOHOMCKHOT TYpH3aM BO UCTOYHHUOT PETHOH.

IIpeamert u 1eJ1 HA UCTPaXKyBamwe

[TpeaMeTOT Ha UCTPAXKYBahE HA OBOj TPY/I CE TACTPOHOMCKHUTE BPETHOCTH HA HCTOYHUOT PETHOH
ox P.C.MaxkemoHuja 1 IpHJIarolyBame Ha TaCTPOHOMCKATA ITOHY1a KOH IMOTPeOUTE HAa TOCTHUTE
3a pa3Boj Ha TACTPOHOMCKHOT TYPH3aM BO PETHOHOT.

,»,| ACTPOHOMHjaTa BO OCHOBA, HAjTOJIEMHUOT JIe O] TYF'eTO ja MOBP3yBaaT CO MOATOTBYBAKHETO HA
XpaHa, cemak Tpeba /a WCTaKHE NIeKa TacTpOHOMHjaTa Kako Hayka ordaka MHOTY acIeKTH
IMOBp3aHU CO XpaHaTa KaKO ONIITECTBCHHU, EKOHOMCKHU, KYJITYPHH, UCTOPUCKU, ITIPUPOJHHU U JP.,
a He caMmo TOATOTOBKATa Ha XpaHa — rOTBapCTBO M KYJIMHAPCKH BemTHHU. (MeTomujecku
Jejan., 2018). Pa3BojoT Ha racTpOHOMH]jaTa MPETCTAByBa MHUCHja COCTABEHA OJ HU3a CJICMEHTH
KoM Tpeba Ja pe3ysNTHpaar coO CO3JaBambe Ha OJPXKIMBA KOHKYPEHTCKA YTOCTHUTEICKO -
TYpUCTHYKA MOHY/A KOja MPUAOHECYBA BP3 OIMIITHOT €KOHOMCKH pa3Boj Ha P.C.Makenonwuja.

Tpymor e m3paboTeH 3a Ja ce HCTPaXW KakBa € ToTpedara o MpexpaHOCHUTE IPOIYKTH,
janmemara ¥ yCIyruTe Kaj MOTPOIIYBaYuTe, KOJIKY 03HAYYBakETO Ha KAaJOPHUYHUTE BPEIHOCTH
Ha XpaHaTa BO yrOCTHTENICKATA TIOHY/a € KOPUCHH 32 MOCETUTEIUTE NP MOCETA Ha JCCTHHAITUH
0J1 OBOj PETHOH.

3a ma ce pa3paboTu MatepujanoT, 6ea 1epUHUPAHN UCTPAKYBAUKH XUIIOTE3H.

OcHOBHa 11e]1 Ha HCTpaXKyBambaTa HalIPAaBEHU IIPY MUIIYBalkE U COCTABYBAMkE HA OBOj TPYJ € Ja
Ce 0CO3HAAT U MPOYyYaT TACTPOHOMCKUTE KapaKTEPUCTHKHUTH, CIIEHU(PUIHOCTH ¥ aBTCHTHYHOCTA
Ha xpaHa Bo HMcroununor permoH Ha PemyOmmka CeBepna Makenonuja. OraHu3HpaHUTE
racTPOHOMCKHTE HAaCTaHM M MaHM(ECTaluH MMaT BIIMjaHUE 3a NMPOMOLMja Ha PErHOHATHUTE
IPOM3BOJM U 3/IpaBara XpaHa.

KonkpeTtHa 11e1 Ha 0BOj TPy € Ja Ce COTJIe[aT MPENO3HATINBUTE TaCTPOHOMCKH ITPOU3BOIN U
TpaIWIIMOHANHATA TOHYJa Ha XpaHaTa CTaBajKM IMOce0eH aKIeHT Ha MpHJIaroJyBamke Ha
racTpOHOMCKATa IMOHyAa BO YJIOra Ha pa3BOj Ha YyrOCTHUTEICTBOTO U TYPU3MOT.

[ToceOeH akueHT BO OCTBapyBamhe Ha OCHOBHATA 11€J1 BO MCTPAXXKyBambe Ha OBOj TPYJ CE CTaBa Ha
norpebute, Oapamara M KeIOUTE Ha IaCTPOHOMCKHTE MOCETHTENH CO Led Jia ce Ioaoopu
racTpOHOMCKAaTa MOHYJa M TacTPOHOMCKHM TPEHIOBH Ha HMCXpaHa BO YTOCTHTEICTBOTO M
XOTEJINEPCTBOTO.

MeTo/10/10THja HA HCTPAKYBaH€

3a peanm3alrdja Ha IMeJTa Koja CMe ja TOCTaBWIIE U pa3paboTKa Ha TOYKUTE M IIOTOYKHUTE BO OBOj
TPy K& KOPHCTUME aJleKBaTHA JIUTEpaTypa OJ MO3HATH €KCIIEPTH WM HAYYHHIH 32 Pa3BOj Ha
YTOCTHTEJICTBOTO M Typu3MOT Bo Mctoununor pernon Ha P.C.Makenonuja. [Ipu koHIIUIHpameTo
Ha OBOj MPEJIMET Ha MCTPaXKyBambe KOPUCTEBME MOBEKE METOIH Ha MCTPaXKYBambe 3a MorojemMa
TOYHOCT Ha MOCTUramara. KopucreBMe aHANUTHYKA METOJ BO aHAlM3aTa Ha MOJATOIMTE O]
COOJIBETHATA JUTEpaTypa, K& ce KOPUCTH W CTATUCTMYKUA METOJ 3a MOrojieMa TOYHOCT Ha
MOCTHramaTa BO MCTaXyBameTo. OOpaboTkaTta M CpeAyBambeTo Ha MOJATOIM Ke Ce H3BPIIH
MpEeKy MPOICHTYaTHA PECMETKA W PAHTUPALE Ha TIOATOIUTE.

PesynTaTu on ucTpakyBameTo

Hcrounnot peruon ru omndaka odonacrure Kouancko Ione, Manemesuja, [Tujanen, Cnan o,
Y IPETCTaByBa PEYCH, KOTIUHCKHU M IUIAHUHCKH npeaen. OBoj peruoH ru ondaka 11 ommruau:
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Itun, Kapounnu, [Ipodunirumn, Yemumnoso — O6uemieBo, Kouanu, 3pHosiu, Bunuia, bepogo,
[TexueBo, Makenoncka Kamennna u JlemaeBo.OBoj pernoH e co rojeMa TypUCTHYKA HOHYIa
3eMajKku M BO MPEIBUJI MPUPOIHUTE OOTATCTBA U yOABUHM M OOraTara raCTpOHOMCKA MOHYAA.
HcTOYHUOT pernoH MMa TIOBOJTHA KITUMA 32 OJIrJIelyBamke Ha 3€M]jOCIICKH, PAHOTPAJINHAPCKU 1
JKUTHU KYJATYpH 32 MOTpeOMTE Ha HACEIICHHETO a KaKo MO03HayaeH MPOM3BOA € OPH30T KOj ce
OJIrJieTyBa HA KOYAHCKUTE OPU30BH MOJHba. Ol OPraHCKO OArIeIaHuTe OWIIKH, PACTCHHUja U
JKUBOTHH C€ TIONTOTBYBAaT OpOjHHM CICHM(PUIHH janema W mujasonu. Ox aBTCHTUYHHUTE H
MOKapaKTepucTHUHN janewma 3a OmmrtuHa IITHn ce Haganeky mpodyeHaTa IITHIICKA
nacTpMajiuja, ITHIICKA Typiu TaBa, KodTe Ha IUTHIICKM HaynH. Hajmo3HaTa racTpoHOMcKa
MaHH(ecTanmja kKoja ce oprausupa Bo rpagot Lltum e “TlactpMajmujaga” Ha Koja MOXKE J1a ce
BKYCH TIaCTMajiIHjaTa Koja ce TOATOTBYBA OJI TECTO BO OBaJIHA (JOpPMa UCIIOJIHETO CO MECO Koja
J00po ce BKIIONyBa CO BKYCOT Ha L[PBEHUTE BHHA MOATOTBEHH OJ JIO30BUTE HAcagd OJf OBaa
obnact. [Ipey0aBuTe CrEIMjaTUuTETH O/ TECTO, OAHUITY M 3CITHHUIIY MOTOTBEHH CO Pa3HU QUIIOBU
ro KapakTepusupaar rpajgoT [IpoOWImTUN KOj € TPEno3HATIUB MO OPTraHU3UPAKmETO Ha
racTpoHoMckara MaHugectanujara “3enHukor Ha 6ada”. CumOon 3a rpagot Kouanu e opusor
MO3HAT KaKO KOYaHCKO OeJio 37aT0, KOj € MHOTY 3aCTaleH Kako HAMUPHUIIA 32 TOJrOTOBKA Ha
HAIIMOHAJHY COJICHH M CIIATKH jaJIeha a KaKo MOTPETIO3HATINBY CE H3JIBOjyBaT KOUYaHCKATa TaBa
opu3, MWJIaB, Kyl MWJIaB, KOYAaHCKATa Jiana, capMa, MOJHETH MUIEPKU, TaBa OPHU3 CO CIIaHaKk,
CYTJIHjalll ¥ MHOTY APYTH CIEUHjamuTeTH o1 opu3. CeaoTo 3pHOBLH € MO3HATO MO0 OATTIEAYBabE
Ha Mpa3 Koj ce KOPHCT 3a MOATOTOBKA Ha HAIIMOHATHOTO jaieme Meco of npa3. [ pagor Kouanu
€ opraHM3aTtop Ha KyinTypHara Mmanudecrarujara “/[eHOBM Ha KOYAHCKHOT opu3” Koja €
3aMHUCIICHa 1a TO IPHKaXe NaToT U TpaJulyjaTa Ha MPOM3BOACTBO Ha OPU30T OJ HUBATA JI0
Tpre3ata. bepoBo M300MIyBa cO 37paBa XpaHa, IIYMCKH IJIOJ0OBH, KBATUTETEH OEN KOMITHD,
MJICYHHU TPOU3BOJIU M CHPEHE, OJIHMUCH TUIAHUHCKHA MeJll. Bo 0BOj pEerHoH TpaJHIIMOHAIIHO Ce
MOJTrOTBYBAT jaJiekha Off TECTO IMOATOTBEHO KaKO TETHETO, CYKaHO, MOATOTBEHO Ha IOBEKE
HauWHU U TiedeHo Bo (ypHa. [la Taka Ha cekojaHeBHAaTa Tpre3a MOXe Ja ce 3abenexu
JMIOMAITHAOT J1Ie0 W MAaJCIIeBCKUOT 3EJTHUK TeYeH BO (pypHa, KagyamMak KOj € TO3HAT Kako
OakapiaH WIM TMaJEHTa KOj ce KOMOMHHMpAaT cO MaTeHHIa, KBaIUTETHO bepoBcko OHEHO H
JKEKEHO CHpEHe, KallkaBall, ypAa, Oylamad (MJIe4Ha 3UMHHLIA) NPOM3BEACHH O MIIEKO OJ
OBIIM, KPaBH M KO3 OJITJICIyBaHH O] HaceneHueTo. EfeH o/ Mperno3HaATIMBUTE CICUYHjaTUuTeTH
€ MaHACTHPCKOTO CHPEE KOe ce TIOATOTBYBA O]l OBYO CHPEHE, IMyTep, MPECHO MIIEKO, OYKOBEII
1 1yK. ManugecTanuy moBp3aHu co TaCTPOHOMHjaTa BO OBOj PETHOH ce “J[eHOBU Ha KOMIUPOT”
BO MallellieBUjaTa Koja uMa U3JI0KOEHO MPOAaKeH KapakTep Kaje MOCETHTENUTe MOXKAT Jia TH
JIETyCTUPAT IPOU3BOMTE OJ1 KOMITHP BO KOMOMHAIIMja CO JIOKATHUTE CHECIHJjATUTETH OJT CUPCHE
W CIIMBOBa pakdja W “MasemnieBrujaTa Ha JJlaHKa” BO KOja C€ MPETCTABECHH TPAJUIMOHAIHUTE
NpOHU3BOAM U U3paboTKu Bo bepoBo. Ha oBaa MmaHudecTanyja ce mpeTcraBeHu 3paBara XpaHa,
BEIITUTE palle ¥ CYBEHUPH H3pab0TEHH O] JIOKATHOTO HaceleHne. OBJie MOCETUTEINTE MOXKAT
Ja TMm BKYCaT T'OJICMHUOT aCOpTHMMAaH Ha MJICUHH IIPOU3BOJU, PA3JIMYHHUTE BHUIOBU HA MCO U
MYETHU MPOU3BOJAM KaKO IITO CE MATHYEH MJIEY, BOCOK U MPOIOJIUC, IIYMCKUTE MIOAOBH KaKO
HITO C€ MAJIMHA, KalTMHA, IIUITUHKA, OOPOBHUIIA U HUBHUTE MPEPaOOTKH KaKO IITO C€ COK, CIATKO
W OCTaHATHTE JIOKATTHUTE MMPOU3BOJIU KOMIIHP, THKBA, TYCHKA, [PaB.

LlenTa Ha HCTpaKyBamETO € Oa Ce MOJOOpH racTPOHOMCKAaTa IMOHYAA Ha YTOCTUTEIICKUTE
00jeKTH CO BOBEIyBah¢ HOBUTETH BO UCXpaHaTa BO 00jEKTHUTE MPEKY PE3yNITaTUTE JOOUEHH! OJ1
UCTpaKyBameTo. lIpeKy HcTpaxyBameTo Ke ce o00e30enam MmojacHa ciiuka 3a Oapambara,
noTpeduTe 1 KenOuTe Ha MOTEHIUjAIHUTE MOCETUTENN OJf HCTOYHUOT PEerHoH Ha PemyOmuka
CeBepHa Makenonuja.

Emnupuckoro uctpakyBame K€ Ce CHpPOBEIE BpP3 OCHOBAa Ha PEATH3UPAHO CIIPOBEICHOTO
HUCTPaKYBAalE HA MOCETUTEIWTE BO YroCcTUTEICKH 00jekTn. KoHKpeTHata peanmsaidja Ha
HCTPaXKYBakETO COApIKEIe HEKONKY ¢a3u, KoM 3amouHaa co (a3ata Ha KOHCTPYKIIHja Ha
MOJYCTPYKTYpUpPaH MpallaJHUK HAMEHET 33 TOCTHTE BO XOTEJIUTE U YTOCTUTEIICKUTE 00jeKTH.
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[Mpamamara Kou ce COApKaHU BO TMPAIIATHUKOT 0ea KOHCTPYHUpaHH BO HACOKa Ja ce o0He
jaceH, Mperu3eH U HEJIBOCMUCIICH OJITOBOP O] HCIIUTAHUIIUTE.

AHKeTara Oellie CIpOBENICHA BO YTOCTHTEICKH O0jeKTH BO MCTOYHHOT PETHOH Ha PermyOmmka
CeBepna Makenonuja:

e 3a na ce moao0pu racTpOHOMCKaTa IOHY/a U 3aJI0BOJIaT MOTPEOUTE HAa TIOTPOLIYBAYHTE

BO YTOCTUTEIICTBOTO U XOTEIHUEPCTBOTO K€ CE aHATM3MPAAT Pe3yNTaTUTE OJ] AHKETHOTO
UCTPaXKyBamE.

Bo mornen Ha mosnoBata CTpyKTypa BKymHO 21 On aHKeTHpaHHWTE JuIla OmdareHd BO
HCTPaXXyBamhETO C€ MaXKH, JI0JieKa 29 JuIla ce )KEeHHU.

Cnopen cTapocHaTta CTpyKTypa Ha ucnutanuuure, o 21-30 roqunu ce anketupan 12 nuua, 31-
40 ce anketupanu 29 nuna, 41-50 ce anketupanu 5 nuua, 51-60 roauHy ce aHKETHpPaHU 2 Jua
n Hax 61 roguHa 2 nwra.

Criopen 06pa3oBaHHETO, AaHKETUPAHUTE C€ U3jaCHIIIE CO OCHOBHO YUHIIMIITE | JIHIle, CO CPETHO
11 nuita, co BuUcoko 33 mnulla, €O MarucTEPCKU CTYIWU 4 JUIA U CO JOKTOPCKU CTyAuu |
AQHKETUPAHO JIUIIE.

On caMOTO UCTPaKYBaE MOXKE Jla Ce 3aKIy4Hd Jeka 56% o1l aHKeTUPaHHUTE JIUIA CE U3jaCHUIIC
JIcKa BO TMOHYJICHATA JINCTA Ha jaJiekha BO YrOCTUTEIICKUTE 00jeKTH Tpeba moceOHO na Oumar
obeekaHu MPEMO3HATINBUTE TPAAUIIHOHAHUTE ja/ietha, IITO HU TO YKAKyBa HEJTOCTUTOT Ha
JUcTaTa Ha jajema BO Koja Tpeba Ja ce Aaje moceOeH akIeHT Ha MPEmo3HATIMBHTE U
TpaAWIMOHATHY jaicha.

[Toronem 6poj ox ucMHAHUIKHTE cO 76% OATOBOpMIIE JeKa O cakayie JAa BKycaT HalMOHATHO
jameme HACIPOTH MOJEPHO IMPH IoceTa Ha AecThHanuja. OBa HU MOKaKyBa JCKa JOKOJKY BO
MOHYJICHUTE JINCTH Ha jaJIekha BO YTOCTUTEIICKUTE 00jEKTH Ce 3aCTalleH! HAIIHOHATTHUTE jajietha,
TOCTUTE CO 3aJ0BOJICTBO OM HampaBuie M300p HAa aBTEHTUYHO jaJeHe IMPENO3HATIMBO 32
JIECTHHAIIMjaTa KOja ce IMOCeTyBa.

Bo nenor Ha 3acTameHocTa Ha pEerHOHAIHUTE MPOIAYKTH BO IMPUTOTBYBAHETO HA MOHYACHUTE
janema ce cormacau 70% on ucrimtanunure. [Ipu mocera Ha n30paHa AeCTUHANM]jA O]l PETHOHOT
ce 3a0emneXyBa JIeKa TIOCETUTENTE MMaaT HHTEPEC 32 KOH3YMHUPAhe Ha jaieha O IPOAYKTHTE
MPETO3HATIIMBY U IO 00€Ie)KyBaaT PETHOHOT M JICCTUHAIM]aTa KOja Ce MOCeTyRa.

Bo nucrara Ha jagema MOKpaj MOHYyACHATa IIeHA W XpaHa, Om Tpebajgo jga uMa M KajJopucKa
BpPEIHOCT KaJie MOTOJIEMHOT AeJ 011 ucruTanuiute mwim 68% ce cormacysaat. O oBIe MOXKE Ja
ce 3a0eekKH JIeKa BO JINCTaTa Ha jaJiekha BO YTOCTUTEIICKUTE 00jeKTH Tpeda ja OuaaT 3acTareHu
jaZiemaTa BO KOU Ke HU OHJie PUKakaHa U HUBHATA KAJTOPUCKa BPETHOCT CIOpe ModapyBamara
Ha TIOTPOIITYBAYUTE CO IS 3a4yBYBamke Ha 3/[paBCTBEHATA COCTOj0a M Mo00ap >KUBOT.

Ogpe ce ondareHu U morosieM Opoj Ha Mpaliamka MPeKy Koj MOXe Ja ce JI0jAe A0 CO3HAHHE 3a
racTpOHOMCKaTa mo0OapyBadka O CTpaHa Ha MOCETHUTENINTE M CO Toa Ja ce I0oxo0pu
racTpOHOMCKaTa IOHY/a.

3akiy4yok

HctpaxxyBameTo Ha racTpOHOMCKHOT Ma3ap € 3HauaeH eJIeMEHT MPeKy KOj MOKe /1a ce coriena
caMMOT Ipo0JeM M J1a ce Hajle pelleHHe 3a MomoOpyBame WM HEroBO OTcTpaHyBame. Ce
3000MBMe €O HMHGOpPMALUHM 3a TaCTPOHOMCKUTE KapaTepUCTHUKH OJHOCHO TaCTPOHOMCKHUTE
CHENUjIUTETH MPUTOTBEHU OJ TPOU3BOAU KOW CE€ MPENO3HATIMBU 3a JIECTUHAIMUTE U TO
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KapakTepu3upaaT 0BOj pernoH. Moxe na ce 3akiayuu aeka McToYHHOT perroH Ha PemyOmnka
Cesepua Makeionrja uMa 6orata racTpOHOMCKA MOHY/ 1A KaKO U ToJieM Opoj Ha TPEMO3HATIHBY
MaHU(ECTAlUK U HACTAaHU MOBP3aHHU CO MPOU3BOJICTBO M MPOMOIIMjaTa Ha MPEIO3HATINBUTE U
ABTEHTUYHHU jaJIctha KOM YKaXXyBaaT 3a MOTECHI[MjAJIOT 3a pPa3BHjaT raCTPOHOMCKHOT TYPU3aM BO
OBOj PETHOH.

IIpenopaxu

3a ga Owmar WHPOPMHPAHM TMOTPOIIYBUUTE 32 TACTOPHOMCKUTE KapaKTEPHUCTHUKH,
Crienu(pUIHOCTH KaKo IPETIOpPaKy OW TH W3ABOMII PETHOHATHUTE BeO CTpaHu Kou Tpeda ga Oumar
300raTeHu co IPOMOIIYja Ha HAMUPHHIIY U TPAJAUIMOHAITHH jaIetba, IorojieMa IIPOMOIIdja IPeKy
MEANYyMU, CIUCaHHja ¥ OpOIIypHU MPU OpraHU3Upame Ha racTpoHOMCckH Manudecranuu. Hcro
Taka TOJNEMO 3HAUCHE MOXKE Ja WMa PECTOPAHCKHOT MEHAIMEHT CO BMETHYBAmETO Ha
pETHOHAITHUTE jajickha MOJArOTBEHU OJ] OPTaHCKU MPOIYKTH BO MOHYJAaTa HA YrOCTHTEICKHTE
00jeKTH COo 1eJ J1a Ce UCTAKHAT TPaJUIIMOHAIIHUTE HAMUPHUIIM U jaICkha BO JICCTHHAIIUUTE. 3a
MPOMOIIHja Ha TaCTPOHOMCKHOT Typu3aM Tpeba 1a OUIaT BKIYUYCHH U TYPUCTUIKHTE arcHIIUH
KOM MOKe Ja ja 30orarar cBojaTa TYpPHCTHYKA ITOHYZa CO BMETHYBame Ha TaCTPOHOMCKH
TYpUCTUYKH apaH)XMaHH KOW Ke To omndaraT HCTOYHHOT peruoH Ha PemyOmmka CeepHa
Makenonuja.
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AncCTpakT

TeTOBCKMOT PErHOH pacmojiara co rojeM Opoj Ha XOTeNH W TYPUCTUYKH ArCHIMH KOW
(hyHKIHOHUpAAT OJIarojapeHre Ha TOJIEMHOT Opoj Ha TYPUCTHYKH ABMKCHHA U HA TYPUCTHIKHUTE
pecypcH co Kou pacrnoiara oBoj pernoH. OBue pecypcH OBO3MOXKYBaaT BO OBOj PETHOH Jia ce
pa3BHjaT HEKOJIKY CEICKTHBHU BUIOBU HA TypU3aM KaKo: KyJITYPEH TypU3aM, pypalicH Typu3am,
3UMCKH TypHU3aM, TUIAHUHCKU TYpU3aM, CIOPTCKU TypU3aM | JIp.

HeonxomHo € pa3BojoT Ha TYypU3MOT BO TETOBCKHOT PErHOH Ja ce MONApPKYBa OA CHUTE
WMHBOJIBUPAHU CTPaHU MOYHYBAjKH O]l APXKaBHUTE MHCTUTYLHH, JIOKAJIHATa BJIACT, IPUBaTHUTE
napTHepy W OW3HKMCH, HO MPAKTUYKH TJIABHUTE MPOMOTOpU Tpeda Na OuaaT TYpPUCTHUKUTE
areHIU U XOTEIIUTE.

Bo mnTepec Ha cure e TeroBo Aa ce pa3Bue Kako €AHa MPUBJIEYHA TYPUCTUYKA JECTHHAIH]A,
MOo3HaTa HE CaMO BO PETHOHOT TyKy M BO CBETOT, CO INTO MPHAOOMBKA K€ MMaaT HE CaMo
TYPUCTHUYKHUTE areHIINHN U XOTEIIUTE TYKY U JIOKaJTHOTO HACEIIEHHEe U €KOHOMHjaTa BOOIIIITO.

JlokanHUTE TYPUCTHUYKM arcHIWU U XOTEIH BO COpabdOTKa CO TypOINEepaTOpUTE W JIOKaHATa
BJacT Tpeba Ja ce aHraKUpaar 3a pa3Boj Ha J0jIOBHUOT (PELENTHBHUOT) TypHU3aM, CO Ll Ja
HpUBJICYAT IITO ITOBEKE TYPHCTH, KOU Ke PECTOjyBaaT IITO TTOIO0JIT0 ¥ 332 BpeMe Ha TOj PECTOj
ke 100ujaT aTpakTUBHA TYpHCTHYKA MOHYJA O CHUTE BUAOBH TypH3aM IITO TOCTOjaT BO OBOj
PETHOH H KOH Ke OMAAT CriakyBaHU BO BUJ Ha apaH)KMaH.

Bo npBHOT JieN 01 UCTPaXKyBamkETO, KOj € TEOPETCKH JIeT, Ce TIPaBH Mperiie]l Ha TUTepaTypara 3a
TEMUTE: TYPUCTHUUKH arcHIIMH, XOTEIH, TYPOIIEPaTOpU U CO MOCEOCH OCBPT HA PEIENITUBHUOT
TypHU3aM, JI0JIeKa BO BTOPHOT JIeJ CE peallu3upa eMITUPUCKOTO HCTPAKYBAHE HA OBHE TEMHU CO
KOHKpETHA aHaJi3a U NMpUOUparke Ha MOJAaTOIU BO TETOBCKUOT PETHOH.

Kity4unu 300poBu: peyenmugen mypusam, mypucmuuxa noHyod, myponepamopu, mypucmuixa
decmuHayuja, eKOHOMCKU Pa380j.

Bosen

Typu3MmoT npeTcTaByBa 3HaYajHa TPaHKa BO EKOHOMHjaTa Ha CeKoja 3eMja miu pernoH. [loctojat
MHOTY BHJIOBH Ha TypH3aM, CE€KOj BHJ Ha TypH3aM 3aBHCHO OJf MECTOTO KaJie C€ OJBHBA UMa U
TOJIKaB MPHIOHEC BO €KOHOMHjaTa Ha Toa MecTo. Ha mpumep JETHHOT Typu3aM UMa ToJIeM
MPHUIOHEC BO MecTaTa KOM MMaaT yCIIOBH 3a pa3BOj Ha JIETEH TypH3aM KaKo INTO € MOPETO,
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€3€para U CIUYHO, SUMCKHOT TypHU3aM IIaK UMa roJieM €KOHOMCKHU NPHUJOHECC BO MECTaTa Kalac
HOCTOjaT YCJIOBH 3a 3UMCKUTEC CIIOPTOBH.

Bo TeTOBCKHOT perdoH ce pa3BHCHH HEKOJKY BHIOBH Ha TypH3aM KOU CE€ BO rpyrara Ha
aNTEepHATHBEH TYypPH3aM KaKo IITO Ce: TypU3aM Ha KyJITYPHOTO HACJIEICTBO, pypalicH Typu3am,
IUITAHWHCKH TypH3aM, OamCKH TypH3aM, arpo TypH3aM, €KO TypH3aM, MaparjiajiuHr, JIOBEH
TypHU3aM W MHOTY JIPYTH BHIOBH TypH3aM, KOH BOCIHO IMPETCTaByBaaT OAPKIMB pa3Boj Ha
TYpU3MOT ¥ TOKMY OBHE BHJIOBH Ha TypU3aM Io MMaaT HajroJIEMUT EKOHOMCKHOT IPHIOHEC 32
OBOj PETHOH.

OBue BUOBY Ha Typu3aM Tpeba Jja ce IPOMOBUPAAT U /1a Ce KOPUCTAT, HALLIETO UCTPAKYBaHbE €
HACOYEHO TOKMY BO aHAJIM3UPAKETO a TIOTOA M HHULUPAKLETO Ha Taa IPOMOLIH]a.

TypuctraknuTe pecypcr KOW BeKe MOCTojaT BO TETOBCKHMOT pPErwoH Tpeda ma ce cTraBaT BO
(¢yHKIMja Ha TYpU3MOT, J]a CE MPOMOBUPAAT U Ja CE€ KOPHCTAT Ha OJPXKJIMB HAYMH, a TOA
KOHKPETHO 3HAYH JIa C€ 3roJieMH OpOjOT HAa TYPUCTHTE KOM Ke MPECTOjyBaaT MOJONr0 U Ke TH
3aJI0BOJIaT CBOMTE TYPHCTHYKU MOTPEeOM BO HEKO] OJI MOCTOCYKHTE BUAOBH TypuzaMm. Tyka
IJIaBHA yJIOTa MMAaaT TYPUCTHYKUTE arcHIMH, KOW IPEeKy copaboTkara cO TypoIepaTOpHTE,
XOTENUTE, TYPUCTUIKUTE MECTa OAHOCHO JIOKAJTHOTO HacelleHHe, K€ ro pa3BHjaT PeEeNTUBHHOT
(TojmoBHOHWT) TypH3aM.

Bo Hamero uctpaxxyBame, KOHKPETHO ja aHAIM3UpaMe aKTyeJIHaTa cocToj0a, IpeKy OATOBOPUTE
Ha HEKOJIKY Ipallamka BO BPCKa CO PELEITUBHUOT TYPH3aM, KaKo IITO Ce:

e Bo mejHOCTa HA TYPUCTUUKHUTE areHIUH KOJIKY € BKJIY4eH PELeTUBHHOT TypHu3am?
Konky Typuctrukute areHuuu copaboTyBaaT co XOTEIUTE 3a Jja IPpUBJIeYar rocTu?
Janu TypuCTHUKHTE areHIUN UMaaT TYPUCTHYKA MOHYAa 32 TeTOBCKUOT pernon?
Janu xoTenure MMaaT CBOM TYPUCTHUKU IOHYIH 3a TocTUTE? U Op.
Opn aHanu3arta U pe3yJNTaTUTe O EMIIMPUCKOTO UCTPaXKyBame ce Joara A0 3aKIy4yOKOT U
IPENOPaKUTE 3a 0Baa TEMA.

Metoaun, MaTepujajiu U Heau

HcrpakyBameTo ce moTIpa Ha peJIeBaHTHU MOAATONY IPUOHUPAHU OJ1 IUTepaTypaTa aJeKBaTHa
3a pa3BojoT Ha TYPU3MOT BO TETOBCKHOT PErHOH, MOAATOIM O] HA/ICKHUTE HHCTUTYIIUU KaKO
mro e OmnmruHa TeroBo, MuHucTepcTBoTO 32 EKOHOMHja M 3aBOJOT 3a CTAaTUCTHKA Ha
P.C.Makenonuja.

[Ipu ucTpaxkyBameTo ce MPUMEHYBaaT CIEAHUTE METOIU Ha HCTPaXyBAWETO: QHAIUMUYUKU
Memoo — aHaJ¥3a Ha JIOCTAITHATA JINTEPATypa U IMOAATONH; OeCKPUNMUGeH Memoo — TPy aHAIHA3a
Ha aHKETHWUTE MpalIaJHUIM OJHOCHO TEPEHCKOTO HCTPAXYBAEe U CMAMUCMUYKU Memoo —
CTaTHCTUYKA MPECMETKA Ha JOOMEHUTE PE3YIITATH OJ UCTPAXKYBAETO.

IIpoGaem Ha HUCTpaXyBameTO BO OBOj TPYyJ IPETCTaByBa MPOMOBHPAIETO OIHOCHO
HEJIOBOJIHOTO MPOMOBUPAKE HA TYPUCTUYKHUTE PECypcH BO TETOBCKHOT PErHOH Off CTpaHa Ha
TYPUCTHYKHTE areHimu u xorenute. Co agekBaTHa MpoMoIHja Ha TETOBCKUOT PErHOH KaKO
TYpPHCTHYKA IECTHHAIIN]ja K& Ce TIPUIOHECYBa BO Pa3BOjOT HA PEICNITUBHUOT TypH3aM, a Toa Ke
pe3yNTHpa CO 3roJIEMyBamkhe Ha JODKWHATA HA MTPECTOj Ha CTPAHCKHUTE TYPUCTH U 3TOJIEMYBaHe
Ha TYPUCTUYKHOT MPOMET.

[Tpu popmupameTo Ha TYpUCTHYKATA MOHYAA OJHOCHO KPEHPamheTo TypUCTHYKA JIECTUHAIIN]a,
IJIaBHA YJIOTa UIpaaT TypOIEPaTOPUTE, TYPUCTUUKUTE ar€HLIIUU U XOTEIUTE.
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Typoneparopure opranusupaar naymaiHi [IaTyBamba, TUE N1aTyBamka M IPOJaBaaT caMu HO U
MPEeKy MOCPEAYBakhE Ha TYPUCTUUKUTE arCHIIUH.

OyHkuunTe Ha Typomeparopute ce: l.Dopmupame Ha TYypUCTHYM IMaKeT — apaHXMaH,
2.IlpoMoniija Ha TAaKeT — apamKMaHOT Ha mMmazapoT, 3.Ilpomakba Ha MakeT — apaHKMaHOT,
4.3amTuTa Ha TYPUCTUYKUTE MOTPOIIyBayu, 5.Yiora Ha KOOPJAWHATOP M peajlu3aTop Ha
MHTEPECOT Ha MOHYIyBAauOT U KOPUCHUKOT HA TyPHCTUYKHOT TIPOU3BOS .

Criopen IETHUOT Ma3ap, TypOIepaToOpHUTe ce Aesar:

® TypOIlEpaTOpPH OPHEHTHPAHW HA JOMAIIHUOT Ma3ap — HajOpojHH, cpelHa TOJIEMHHA BO
COCTaB Ha MpOMETHHUTE Tpernpujatvja. [IOBOJHU IIEHW HA MAKET apaHXMaHU yCIieBaaT
Jia IpUBJIeYaT KJIMEHTeNa OJ1 IOCTapa BO3PAcT.

® TypOIICpPaTOPH OPUCHTUPAHU KOH CTPAaHCKH TIa3ap — CMUTHBHHUTE €BPOIICKH 3eMjU
uMaaT HajrolieM Opoj Ha CaMOCTOJHM W TOJEeMH Typomnepatopu. Ha momamHnoT
na3ap OpraHM3HMpaaT W MpoJaBaaT MaKeT apaH)XKMaHU 3a MaTyBamke BO CTPAHCTRBO.

e Incoming TypomepaTopu — JedyBaaT Ha pEICNTUBHUTE Ia3apu, Kpeupaar maKeT
apamkKMaH{ HAa EMUTHBHUTE Ma3apW W TW MPOJABAaT CO TMOCPEACTBO HA TYPUCTUUIKHTE
arenruu (Evanstours, BritishHeritageTours).

e Opmkako ke ce GopMupa MakeT apaHKMaHOT, 32 pealm3alija Ha TYPUCTHIKHAOT IIPECTO]
NOTPEeOHO € TYPUCTHYKO BOoACH-E. TypUCTHUKOTO BOJEH-E € IINPOK MPOLEC, HO 32 HALIUTE
noTpedu Ke ro HCTaKHEMEe CaMO areHIMCKUOT MPETCTABHUK, KOj TH TIOBP3yBa TYPUCTUTE CO
TYPUCTUYKHTE MECTA.

e ATCHIMCKHOT IMPETCTABHUK WU TMPETCTABHUK HAa TYpOIEPaTOpOT € ITUIe KOE CBOUTE
paboTHU 3aJauyl TH BPIIX BO TypHUCTHYKATA JECTUHAIIM]a, KaJIe TO OPraHu3upa MPecTojoT
Ha TYPUCTHUTE, KOM jJ0araar BO Taa JCCTHUHAIM]a, CO TOCPEIyBamhe HA arcHIMjaTa Koja To
anraxkupana. HuBHa ocHOBHaA paboTa € 1ma ro 06e30emar u peaausnpaaT KOPUCTEHETO Ha
CHTe yCJIyTH Ha PELeNTUBHOTO MECTO, BO CKIIaJl CO IPOrpaMaTa Ha MaTyBameTo”,

VYiorara Ha TypuUCTHYKaTa areHIMja HAjYecTO Ce OJHEeCyBa Ha ylioraTa Ha MOCPEIHUKOT BO
Tnpoax6aTa Ha TYPUCTHUKH apaHKMAHU M TOEMHEUHHN YCIyTH .

TypUCTHUYKWTE areHINH TH IeINMe CIIOpe/ MMoBeKe KputepuyMu. EnHa o mogenoure e criopen
KapakTepoT Ha paboTemeTo".

e EMHTHBHM — OpraHM3WpaHO WHHLMPAAaT W OBO3MOXKYBaaT TAaTyBambIe M NPECTOj Ha
MOSAWHIM WM Tpynu. Bp3 0a3a Ha 3akyn Ha ycimyrurte, GopMupaaT ¥ H3padoTyBaat
COTICTBEH TYPUCTHYKHU MPOU3BOJ] — TYPUCTUYKU apaHKMaH.

e PenentuBHU — KOHM ce 0aBar Co ,,JOOUBAKETO,, HA TYPUCTUTE OJf EMHUTUBHUTE TIOJpadja
Y OpPTraHU3WPameTO Ha Pa3HH YCIYTH 32 BpeMe Ha HUBHHOT TPECTOj BO TypUCTHUYKATA
nectuHanyja. OOMYHO C€ TATHWYKH areHIWU BO TYPUCTHUYKUTE JCCTUHAIUH O]l
pEeLEenTUBEH KapakTep.

e KomOuHUpaHU — ce 3aHUMaBaaT CO EMUTUBHU U pelienTuBHU pabotu. Bo coBpeMeHnOT
TYPUCTHYKH Ta3ap ce HajYeCTH areHIINH.

Bo TeToBO, BO MOMEHTOT Ha HCTpaXKyBameTo, PyHKIHOHUpaar (40) deTupreceT TypUCTHUKH
areHIMH, ¥ CIIOPEe/ UCTPAXKYBAKkETO C€ YTBPIAH €Ka OTOJIEMHOT eI O/ HUB UMaaT eMUTHUBEH
KapakTep Ha paboTEeHETO.

OcBeH TyponeparopuTe U TYPUCTHUKUTE areHIMH BO PEUENTUBHUOT TypH3aM 3HayajHa yiora
uMaat 1 XOTeJuTe. XOTEINTE BO OBOj CIy4aj HE C€ CaMO YTOCTHTENICKU 00jEKTH 32 CMECTYBAhE

' Cavlek, N. (1998) Turoperatori i svjetski turizam. Zagreb: Golden Marketing

2 Merommjeckn, JI., ®mwmmnocku, O., Lymyneckn, H., u ap., (2018) Typucmuuko eodere: cneyugpuxu na
anmepHamugHume gopmu va mypusam. Cxorje.

3 Pavlovic, D. (2009) Promene u kanalima distribucije turoperatora, Beograd.

4 Vukoni¢, B. (1998) Turisticke agencije, Mikrorad, Zagreb.
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Ha TYPUCTHTE, TYKy Tpeba Jla ja urpaaT yjorara Ha MpoMOTOp Ha TYPHUCTHYKUTE BPEAHOCTH Ha
onpencHaTa nectuHanuja. KoHKpeTHO, MpU Mpe3eHTaluja Ha YCIOBUTE Ha CBOJOT XOTEN, THE
napajienHo Tpeda Aa ro MpoMOBUpAaT TypU3MOT Ha Taa JAECTHHALMja, CO IUTO Ke BIHMjaaT Ha
3rOJIEMYBambETO Ha IOJDKUHATA Ha NIPECTO] Ha TYPUCTHUTE a TOAa 3HA4YU U €eKOHOMCKA IIPUI00MBKa
3a TYpUCTHYKaTa AECTHHAIM]A.

Xorenute ce cMeTaaT 3a BakHa €KOHOMCKA KOMIIOHEHTA 3a ceKoja 3aeHuIa. Bo HeKkou ciyyan,
IPaZOBUTE W OMIITHHUTE K& MOHYAAT CTUMYJIAIMK CO IIeN JIa C€ CTUMYJIMpa pa3Boj Ha XOTEIIH.
OBue cTUMYyNAIMA MOXAT 1a OuaaT Bo GopMa Ha JAaHOYHU OJNECHYBaha, MOBOJHH 3aKyIH Ha
3eMJHIITE WIIA TTOMOT TIpH (puHaHCHpame. [Ipea 1a ce BocmocTaBaT CTUMYJIAITNH 3a Pa3Boj HA
XOTEJIH, TPAJOT WU OMIITHHATA Tpeda Ja CIpOoBele CTyArja 3a EKOHOMCKO BIIMjaHHE 3a Jla TH
MPOIIEHH EKOHOMCKHTE MPUIO0OMBKH IIITO MPOU3JIETYBAAT 01 pa3Bojot. OBaa mporieHka Tpeda 1a
T'H OLICHH EKOHOMCKHTE MPUIOOUBKH O/ OYETHATA HHBECTHIIM]jA M HA KPATOK M HA TOJITOPOUYCH
riaH. EKOHOMCKOTO BIIMjaHWE Bp3 JIOKATHHTE W PETHOHAITHUTE €KOHOMHH OJi Pa3BOjOT Ha
XOTEeJH OOWYHO € TIOACJICHO BO YETHPH KATETOPHH: TUPEKTHO, (HUCKAIHO, WHIUPEKTHO U
MHIyLHPaHO’.

Bo TeroBo u TeTOBCKMOT PETMOH CKOPO CUTE XOTEU CE MPUBATHHU, CO UCKIYUYOK HA €AEH Mall
0poj Ha xotenu Bo [Tonosa Illamka Kou yIire ce BO ApKaBHA COIICTBEHOCT, OJJTHOCHO MEHAXHPa
,,EieM Typc,, co mTo ce moTBpAyBa (paKkToOT AeKa HelocTacyBa CyOBEHIIMOHUPAKHETO U TIOMOIITA
O]l cTpaHa Ha JpaBaTa. Tue Tpeba camu Ja ce aHraxkupaaT M Ja OJBOjaT CPEICTBa M 3a
MPOMOIIMja HA TYPUCTHYKATA JieCTUHaNM]ja. Mlako Ha IpB U3riIe] ce KOHCTATHUPA JIeKa XOTEIUTE
HE Cc€ HAAJICKHU Ja TO MPOMOBHUPAAT TYPUCTUUKOTO MECTO, CEMAK MHOTY CIIy4aeBH HU3 CBETOT
HU T'O TIOTBPAYBAaT Toa Jcka XOTEeIUTE C€ MHOTY 3HauajHa ajika BO IPOIECOT Ha MPOMOIIHja Ha
TYPUCTHUYKOTO MECTO. XOTEJIUTE CE JIeN O]l TypPUCTHYKATa IECTHHAIMja U 3aT0a, 3aeJHO CO
MpoMoIldjaTa Ha CBOWTE YCIyr'H Tpeba Ja ja mpoMOBHpa W TYpPHCTHYKAaTa TMOHyAa Ha Taa
nectuHarja. Bo copaboTka co KyJNTypHHTE APYINTBA, CIIOPTCKUTE OPTaHU3AINH, JIOKATHUTE
BJIACTH M CUTE JPYTU CTEJKXOJICPU BO TYPH3MOT, MOXKAT Jia ro (hOopMHUpaaT ¥ KOHICNTyHUpaaT
apaHmKMaHOT 3a TYPUCTUYKATA JCCTUHAIIH]A.

Typu3MOT € BakeH JIBUTATENl HA EKOHOMCKHOT PAacT, MI00aIHO U JToKalHO. CEeKTOpOT AUPEKTHO
npunonecyBa co 4,4% oxn BT, 6,9% ox Bpaborenocta u 21,5% ox M3BO30T Ha yCIYTd BO
semjute Ha OEIJI, BO mpocek ¥ MpOoJ0IKYBa PacToT co 00e30eyBame peaiHi NePCICKTUBH 3a
OJIPIKJIMB U MHKITY3HBEH pa3Boj. Cemnak, NOTpeOHU Ce HHTETPUPAHU TIOJUTHKH H MOJUTUKU KOU
riie/laaT Ha MIHUHATA 3a Ja CE OCUTypa JIeKa OBOj PacT Mojao0po ke JoHece MpuIo0MBKH 3a
nyfeTo, MectaTa u Ou3HHCHTE.

Enen no6ap npumep e Muauja. Muauja ce nojaBu Kako TypUCTHYKA MOK BO ITOCIICAHUTE TOUHU
U e 8-Ma I10 TOJIEMHHA 3eMja BO OJHOC Ha MPUAOHEC KOH MaTyBameTo U TypusMot BII1. Bo 2018
TOJIHA, CEKTOPOT reHepupamie 247,3 MUIUjapIyd aMepUKAaHCKU noiapu W Oerle W3BOp Ha
TeHepHpame er3uCTeHITN]a 3a 42,7 MutnoHH dyre. [IpucTurHyBamara Ha CTPAHCKUTE TYPUCTH
ru HaamuHaa 10 Munuonwu, npecBpTHHUIA BO 2017 romguHa U ce 0YeKyBa TPEHAOT Ha pacT Jaa
IIPOIOJKH BO HAPEHUTE TOIMHH .

HNako exoHOMCKHTE NpPHUAOOMBKHA OF TYpPU3MOT C€ OTPOMHH, HO aKO HE ce KOpHuCTaT
TYpUCTHUKHTE BPEJHOCTH Ha AeCTHHANHWjaTa, TOraml 3aryOute ke OMmaT OrpOMHH OHIEjKU
MHBECTHUIIMUTE BO XOTEIUEPCTBOTO CE UCTO TaKa MHOTY I'OJIEMHU.

5 Suzuki, A. (2022). Pinnacle Advisory Group. Retrieved from https://pinnacle-advisory.com/: https://pinnacle-

advisory.com/press-room/the-economic-impact-of-hotel-development/
6 https://www.oecd.org/cfe/tourism/OECD-Tourism-Trends-Policies%202020-Highlights-ENG.pdf

7

https://www.yesbank.in/corporate-banking/industry-expertise/knowledge-sectors/strategic-government-

advisory
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Opn KBIUTETOT HA MPOCTOPOT (OOraTCTBO HA TYPUCTUUKUTE BPEIHOCTH), 3aBUCH AU OJIPEICHO
noApayje Ke ro 1moceTyBaaT TYpHCTUTE, BO KOja Mepa Ke IO IOCeTyBaaT, BO KOj BPEMEHCKH
TepHO/] O] TOJMHATA U KaKBM €KOHOMCKHU e(eKTH ke ce MOCTUTHAT®

EnemMeHTHUTe Ha TypUCTHYKAaTa JCCTHUHAIMja ce MHOrYy OuTHH. EneH ox mpucranuTte 3a
Kiacu(uKanyja Ha eJIEMEHTHUTC Ha TypUCTHYKATa ICCTHHAIMja, TIOBP3aH 3a TMpHUMEHA Ha
MapKEeTHHT KOHIIEIII[Hja, IO UMa JIaicHo baknu 0.’

*  ATpakTUBHOCT — MOApa30Mpa MUKC O] Pa3IMYHU €ICMEHTH Ha MPHPOTHUTE aKTUBHOCTHU
(xmMa, ¢uiopa, ¢ayna, reorpadcka IMoNok0a W CI.) W OMNIITECTBCHUTS AKTUBHOCTH
(KyITypHO — HCTOPUCKO HACJEICTBO, AHTPOIOTEHH (aKTOpU KaKo MTO ce (OIKIOP,
racTpoHOMHja U cJ1.);

» TlpucranmHoct — moapa3bupa u reorpadcka U EKOHOMCKa OJalieueHOCT. Bo MPBHOT ciyyaj
ce MHUCJIM Ha OJIIaJICUeHOCT/0JIM3WHA HA EMUTHBCH Ta3ap CIOpe/ KUIOMETPH WU JIOJKHHA
Ha MATYBaWkETO, a BO JPYTHUOT CIydYaj HA TPOIIOIMTE KOU MOOapyBaykaTa I'M HOCH 3a Jia
CTWTHEe 70 JecThHanujata. [IpUCTamHOCTa, BO OBOj Ciy4aj, Mmoapa3bupa W BKYIMHA
pasBuUeHOCT Ha cooOpakajHara WHGPACTPYKTypa TOMely EMHTHBHHOT Tla3ap W
JICCTHHAIIMjaTa KaKo U KBAJUTETOT U KBAHTUTETOT HAa COOOpaKkajoT BO caMaTa JICCTUHAIIN]A;

*  VYCIOBHM 3a MPECTOj — CUTE CJIEMEHTH KOHM ja COYMHYBaaT TypUCTHUYKATa MOHyJa, a HE
npunaraar BO MPETXOJHO HaBeACHHUTE (pasHH YCIYrM 3a CMECTyBame, XpaHa, 3a0aBa,
pa3oHo[a, peKkpealyja 1 Cil.).

Bo popmupamero Ha efjHA TypHCTHYKA JeCTUHAIM]a CEKaKo Tpeda /la y4eCcTBYBaaT v JIOKATHATE
BJIACTH KaKO IITO € OIIITHHATA W JIPYTH OPTaHM3allM{ KOW MOXKAT J1a nafat npugoHec. OcBeH
MOJIpIIKaTa o] (PUHAHIIMCKH WJIM IIPABEH aCIeKT, JIOKAITHUTE BIACTH Tpeda Jla Ce aHTaKupaaT u
3a OpraHU3Mpamke Ha MHTEPECHH U MPUBJICYHU HACTAaHW BO CAMHOT T'PaJl HO U BO OKOJIMHATA O
rpajoT, Kako MTo € TypucTUYkuoT LieHTap [lonosa Illanka. Hactanute nuMmaaT rojaemMo 3Haueme
3a TYPU3MOT U Pa3BOjOT Ha JACCTUHAIMHTE.

Hexou aecTHHAIMK CBOjOT TYPUCTHYKH Pa3BOj IO TEMeENAT HA OJAPENeH HACTaH, MO KOj ce
MPETNo3HATIIMBY M ja BpIIAT CBOjaTa WHTErpHpaHa IPOMOITHja HAa OCHOBAa HAa HACTaHOT.
Hacranute ce kopucTaT 0] CTpaHa Ha JICCTUHAIMUTE 3a 300TaTyBame Ha MporpaMaTa BO TEKOT
HA CE30HATA U 32 MPOJIOIIKYBAkhe HA CE30HATA HAa OCHOBA HA OPTaHM3alMjaTa Ha HACTAHH ",

Jlenec, HacTaHuTe 3adakaaT IEHTPATHO MECTO BO HAIIATA KyJITypa, Kako HuKoram jgocera'’.
3royieMyBameTO Ha CI000JHOTO BpEME M MPUXOJIUTE JIOBEI0A JIO 3rojieMyBamke Ha OpojoT Ha
JjaBHHU HaCTaHM, IPOCIAaBH ¥ 3a0aBa. [|p>kaBuTe TM MOAAPIKYBaaT v MPOMOBHPAAT HACTAHUTE KaKo
JIeJT OJi HUBHUTE CTPATEerMH 3a €KOHOMCKHU pa3Boj, IpaJickhe Ha HaljaTta M JCCTUHAI[MCKHOT
MapKeTHHT 2,

Opranm3upameTo HACTaHW € MHOTY 3Ha4ajHO OJ TOBEKE acCIleKTH: C€ aKTHBHPA JIOKAITHOTO
HaceJICHUe, Ce MPOMOBHMpAarT JIOKAJTHUTE TYPUCTHYKH BPEIHOCTH, pPacTaT EKOHOMCKHUTE
NPU0OUBKHY 32 CUTE WHBOJIBUPAHU CTPAHU U PeI IPYTHU MPEIHOCTH, 8 KAKO HajroJeMa MPeJHOCT
€ TOa IITO HACTAHUTE MPHUOHECYBAaT BO adUpMalirja Ha JIOKAJTUTETOT OJJHOCHO TYPHCTHYKATA
JecTUHANMja W HaIBOp O] TPAaHUIMTE Ha Jp)KaBaTa. TyKa CEKako 3HayajHa yJjora Wrpaat
MEANYMUTE, UHTEPHETOT H JIp.

8 JI-p Hayme Mapunocku (1992): ,, Typucruuka reorpaduja, [Tpocsetro aeno, Crorje, ctp. 30

% Baki¢, O., Marketing menadZzment turisticke destinacije, Univerzitet Educons, Sremska Kamenica, 2009, str. 33.
10 ®dwmmnocku, O., Meromujeckn, ., Muneckn, H., u ap. (2019) Menayumenm na nacmanu: Acnexmu na
mypusmom u yeocmumencmeomo. Cxomnje: Typuctuka Cxomje. Ctp.11

I Bowdin, G., Allen, J., O"Toole, W., Harris, R., McDonnell, 1. (2006) Events Management. Oxford: Elsevier.
2. ®@wmmnockn, O., Merommjecku, JI., Munecku, ., u ap. (2019) Menaymenm na nacmanu: Acnexkmu na
mypuzmom u yeocmumencmeomo. Cxonje: Typuctuka Cxomje. Ctp. 10
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LeauTe Ha OBaa MCTPaXyBambETO CE UCTOTAaKa MOBP3aHU CO MPOOJIEMOT HA UCTPaKyBamETO.
Kako menu MoxxeMe [1a TH HaBeieMe CIIETHHUTE:

e [IpomMoBHpame Ha TYPUCTHUKUTE BPEOHOCTH Ha TETOBCKMOT PETMOH HAABOP O I'PAHULIUTE
Ha HalllaTa JpxaBa, 3a 3roJIeMyBambe Ha OpOjoT Ha CTPAHCKUTE TYPUCTH U 3rOJIEMYBambe Ha
JOJDKMHATA Ha HUBHUOT IPECTOj,

e lHunupame Ha copabOTKa Ha CUTE 3aMHTEPECUPAHU CTPaHH BO cepaTa Ha TypHU3MOT, CO LEl
TeTOBCKHOT PETHOH J1a CTaHE MPENO3HATINBA TyPUCTUYKA AECTHHALM]A,

e 3rosemMyBame TYPUCTUUYKHOT IPOMET U EKOHOMCKUTE TPUIOOUBKH.

3a ja ce j0j/1e 10 ONrOBOPOT HA IMOCTAaBEHATA MTPOOJIeMaTHKA, BO UCTPAKYBAHETO CE IIOCTABEHH

CJIETHUTE UCTPAXKYBAYKHU Tpaliama;

o KoiKky TypUCTHYKHTE arcHIUU U XOTENUTE BO TETOBCKMOT PErHOH Ce 3al03HACHH CO
TYPUCTHYKHUTE PECYPCH IITO TH ITOCEAYBa OBOj PETHOH?

e Jlamum BO CBOETO paboOTeHE MMaaT MPEIBUICHO NMPOMOBHpAmE HA TYPU3MOT OJHOCHO,
MIPOMOBHpame Ha TEeTOBO KaKo TypUCTHUKA JeCTUHAIU]a?

e Jlamu XOTENUTE U TYPUCTUUKHUTE areHIIMU UMaaT copabOTKa co TypOoIlepaTOPHUTE O 3eMjaTa
1 O] CTPaHCTBO?

e Jlamu ydecTByBaaT BO MEI'yHApOJIHU CA€MH 3a IPOMOBUPAKE HA TYPU3MOT? H Ap.

Bo mcTpakyBameTo € TIoCTaBeHa W XUIIOTETHYKA paMKa MpeKy Koja ke ce Jo0ue oAroBop Ha
MOCTaBEHUTE Ipallalkba Ha HCTPAXYBABETO, CO KOU C€ OIpeAenyBa U MPEAMETOT Ha
HCTPaXXyBambeTO.

I'nasena xunomesa

,»|€TOBCKHOT PErvoH pacroiara co Oorata TypUCTHYKa MOHYJa, TYPUCTUYKUTE areHINH M
XOTenuTe Tpeba Taa MoHyAa Aa ja MPOMOBHpaaT HAJABOP OJ TPAHUIUTE Ha JIp)KaBaTa co MITO Ke
ce 3rojeMu OpojoT Ha CTPAHCKHTE TYpUCTH, TYPHUCTHUKHOT NMPOMET M Ke& MMa E€KOHOMCKa
MpuI00MBKA 32 MENHOT PETUOH,,.

PenienTHBHHOT TypH3aM WK MTO3HAT U KaKO JI0jIOBSH TypU3aM, 3HAYU aKTUBHOCT MTPEKY KOj CUTE
YUHUTEIH BO TYPU3MOT & MOCEOHO TYPUCTHUIKUTE arcHIMH U XOTEIUTEe, K& MPUIOHECYBaaT BO
JoarameTo Ha TorojieM Opoj Ha CTPAHCKW TYPHCTH M HUBHUOT MPECTOj 1a OWfe MTo MOIONT .
3a pa3BOjOT Ha PEUENTHBHUOT TypU3aM MPBUH TpeOa J1a MOCTOjaT YCIOBUTE 3a 3aJJ0BOJIYBALE
Ha TypUCTHYKaTa odapyBayvka, OJHOCHO TpeOa Jja OCTOM TYPUCTHUYKATa MMOHYA 3a OJIpe/icHa
JIECTHHAILIH]a.

PenentuBHATE (haKTOPH MMAAT OTydyBayKa yJIOra 3a IOCTUTHYBaH-¢ HAa €KOHOMCKHU e(eKTH O]
TYPH3MOT M CO TOA 3a M3BPIIYBak-¢ HA HETOBHUTE eKOHOMCKH (yHKIMH. Be3 HHBHO MOCTOCHE
eKOHOMCKaTa (hyHKIIHja Ha TypHu3MOT Ou Ouina Ge3HadajHa'>.

PenentuBHara cdepa e chepa Bo Koja ce BPLIM NPEUEK HA TypUCTUTE M BO KOja TypHUCTUTE
J100MBaaT COAPXKUHY KOM MM OBO3MOXKYBAaT Jja T OCTBApaT XKUBOTHUTE (PYHKIMH, OJHOCHO J1a
T'H 32/10BOJIAT MPUMAPHHUTE YOBEKOBU MOTpeOu'*.

13 ABpamoscku, M. (2005) Exonomuka u opeanuzayuja na mypusmom. Oxpun: LieHTap 3a Hay4HO-HCTpaXKyBadKka
pabota npu PakynTeTOT 32 TypU3aM M OpraHU3alMOHU HaykH - OXpH.

14 Mapunocku, H. (2008) Ocroeu na mypucmuuxama meopuja u npakmuxa. Oxpua: ®akyIaTeT 3a TypH3aM U
YTOCTUTEINICTBO - OXpHU.
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Bo penentuBHaTa chepa BoO TETOBCKHOT peroH K€ T'M OJJBOMME YTOCTHUTEICKUTE KalaluTeTH,
OJHOCHO XOTEJUTE U TYPUCTUUKUTE ar€HUMH KaKO TYPUCTUUKHU MTOCPEAHULH.

Cnopen moparorute Ha JlpkaBHHOT 3aBoxa 3a craructuka (Makctar, 2021) Bo Ilomomkuor
peruoH, kaje cnara u TeToBckuot peruoH, Bo 2018 roauna OpojoT Ha TypucTu uzHecysa 37091,
on kou 16802 ce nomamau u 20289 ce crpancku Typucty; Bo 2019 ronmuHa 6pojoT Ha TYpUCTH
nzHecyBa 41994, on xou 18560 ce nomainu Typuctu U 23434 ce crpancku Typucty; Bo 2020
roJiiHa BKYNMHHUOT Opoj Ha TypucTth nsHecyBa 31061 on xom 20723 ce momamnu u 10338 ce
CTPAHCKH TYPHUCTH.

Crnopen oBue TMOKa3aTelld MOXE Ja 3aKiy4yume jAeka Bo [IolomKHOT peruoH, a co Toa U BO
TeTOBCKHOT peruoH OpojoT Ha CTPAHCKH TYPHCTH € MajKy IOTojieM O OpojoT Ha JOMAallHH
TypHucTH, ocBeH Bo 2020 roanHa Kazxe OpojoT Ha CTPAHCKU TYPUCTH € ABOJHO MOMAal Mopanu
NaHIeMMjaTa, ITO YKaxyBa Ha (DakToT JeKa PeleNTHBHUOT TYpHU3aM OJHOCHO I0jAOBHHOT
TypH3aM BO OBOj PETHOH HE € Ha MOCAKyBaHOTO HUBO Pa3BHEH M IPOMOBHUPAH.

On apyra ctpaHa, ako ce aHanmsupa 2021 roguHaa, HO Ha APKABHO HUBO, CIIOPE UCTHOT HU3BOP
koj Benn: Bo mepuoznot janyapu — nexemspu 2021 roguHa, BO OJHOC HAa MCTHOT TEPHOM O
npeTxonHara roauHa, OpojoT Ha TypucTute e 3roneMeH 3a 50.3%, u Toa: Kaj JOMAIIHUTE
TYpPHUCTH UMa 3rojieMyBame 3a 16.9%, a kaj cTpaHCKHUTe 3rojeMyBameTo € 3a 148.7%. (Makcrar,
2022)

Haxo He ce MOJENCHU MO PErHMOHU 1O MOMEHTOT Ha HAIIeTO MCTPaXyBamwe, OBHE OpOjKU ce
0XpaOpyBayKy, M HU JlaBaaT HAJIeK JieKa [elTUTe Ha HAIIETO UCTPAXKYBahe ke ce IOCTUTHYBAAT,
OITHOCHO M TeTOBCKHOT PErHOH Ke MMa rojieM MPOLEHT Ha 3roJIeMyBamke Ha OpojoT Ha CTPAHCKH
TYpPHUCTH.

Bo namrero emMmnmpucko mcTpaxypame Oea BKiaydeHH 10 Typuctmukn areHmmu ¥ 10 xoremw.
OBue cy0jekT Oea M30paHu MOBUKYBAjKU CE HA €/IHA O] HAjTOJIEMUTE UHTEPHET CTPAHUIIU 3a
naTyBame U IpoMoLja Ha Typu3MoT Tripadvisor, co kou Oele cripoBe/ieHa aHKeTaTa.

AHKCTI/IpaI—LCTO Oele aHOHUMHO U nmoaciicHa BO ABa aHKCTHH JIMCTa, moceOHO 3a TYPUCTUUYKHUTE
ar¢Hiuuu u moceOHO 3a XOTEIUTE.

Ilenta Ha aHKETUPAKETO € Ja Ce aHaJM3Upa M MOTBPIHM aKTyelHaTa cocToj0a BO BpCKa €O
PELIENTHBHUOT TYpU3aM U aHTKHPAmhETO Ha OBHE JIBE KATETOPUH Ha Cy0jeKTH 3a IPOMOIIYja Ha
TeTOBCKMOT PEeruoH Kako aTpakTUBHA TYpPHCTHYKA JCCTUHALMja HAJBOpP OJ TPAHUIMTE HA
HaIllaTa JIpiKaBa.

AHKeTHpameTo Oelle CIPOBEJCHO CO MEHAIEPUTE MM OATOBOPHHTE JIUIA HA OBHE CYOjeKTH.
Cute yuyecHHIM O6ea MHOTY KOHCTPYKTMBHHM M HCKPEHH BO HMBHHUTE oArosopu. [Ipm camoro
AQHKCTHUPAakEe MMaBME M KpaTKa AMCKYCHja CO IIOIOJIEMHOT A€ Ha MCIUTAHUIINTE, CO KO Ce
JTUCKyTHpaa M APYTH TEMH IOBP3aHH CO PEIENTUBHUOT TypH3aM a He Oea Jiesl 0/ TOCTaBeHNUTE
npamama.

Pesyararu ox ucrpakyBamero

PesynTaTtuTe 0ll aHKETUPABLETO HA MYPUCIHUYKUME AZEHWUN TO TIOKA)XXyBaaT CIEIHOTO:

1. Ha mpamamerto: [lanu cre 3amo03HaeHU CO TYPUCTHUYKHTE BPEAHOCTH Ha TeTOBCKHOT
peruon? Oarosopure Oea nexa TypucTHUKuTe areHUMH Bo rojem mpoueHt (80%) ce
3aM03HaeH! CO TYPUCTHUKUTE BPeIHOCTH Ha TeTOBCKHOT peruoH, noaeka (20%) ne 6ea
JIOBOJIHO 3all03HACHU, OJHOCHO CaMO MaJl JIeJl O/f TypPUCTHUIKHUTE BPEIHOCTH I'Yl 3Haeja,
MTOKOHKPETHO CaMo KYJITYpHO — UCTOPUCKHTE MOHYMEHTH KOM C€ Haofaar BO IpajoT,
JoJeKa co APYTUTE BUIOBH TypH3aM M TYPUCTUYKH BPEJHOCTH HE Oea 3all03HACHH;
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2. Ha BropoTo npamame: Jlanu Bo Bamero padoTeme UMaTe MPEeIBUICHO IIPOMOIIHja Ha
TeTOBCKHOT pEerMoH Kako TypUCTHYKa JecTuHanuja? ['u 1oOMBMe cieJHUTE OArOBOPH:
Bo cBoero paboreme MMaaT NpPEABHACHO NMPOMoLHMja Ha TETOBCKHOT PETHOH Kako
Typuctiuka necturandja (30%), nogexa apyrure (70%) ce m3jacHHMja Jexa Hemaar
NpeABUICHO IPOMOLIH]a;

3. Tperoro mpamame Oemre: Jlamu mmarte copaborka co Typomeparopute Bo P. C.
Maxkenonuja? Ce u3jacHuja neka mmaart copabotka (70%), nonexa (30%) ce muzjacHuja
JleKa HeMaat copaboTKa;

4. UYerproTO mpamame riaceme: Ha mro copaboryBate co Typomeparopute? Koe
Mpalnrame UMaIle U ABE MOApaliama OJHOCHO TOTOBH OATOBOPH — a). 3a Joarame Ha
CTpaHCKH TYPHUCTH U 0). 32 HCIpakame TYpPUCTH BO JApyrd 3emju. Ha oBa mpamame
OJIrOBOpHTE Oea caMo Ha THE TYPUCTUYKH areHIIMH KOW MPETXOIHO ce M3jacHHuja JeKa
uMaar copaboTKa CO TypoOIepaTOpPHUTE, OJHOCHO CaMO CEAyM TYPHUCTHUYKU arcHIUH
onroeopuja. Onrosopure 6ea (100%) mox 6). 3a nctpakame TYPUCTH BO IPYTH 3€MjH;

5. Tlerroto mpamame riaceme: Janmu ydecTByBaTe Ha MEl'YHapOAHU CaeMH 3a Typuzam?
I'n nobusme cineguute oarosopu: [a yuectsyBame (30%) u He, He yuecTByBame (70%)

PesynTatuTe o5l aHKETUPAHETO HA MMPETCTABHULIUTE HAa XOmenume Oea CIeIHH:

1. Jlanu cTe 3amO3HACHH CO TYPUCTHYKUTE BPEOIHOCTH Ha TETOBCKHUOT pEruoH?
Onrosopute 6ea: [la (60%) u He (40%);

2. Bropoto npamame riacenie: Janu Bo BameTo paboTemne UMaTe IpeABHICHO POMOIINja
Ha TeTOBCKHOT pEernoH Kako TypuCTHYKa aecTHHanuja? ['um moOuBMme ciemHuTe
oxnrosopu: Jla umame npensuaeHo (40%) u He, Hemame npensuaeHo (60%);

3. Tpetoro mpamarme: Jlamu Ha BalIWTe TOCTH UM HYAWTE MAaTEpPHjaIH 32 TYPUCTHUKH
nmoxarory 3a TeroBckuoT pernoH? I'm mobusme ciequute onrosopu: Ja (20%) u He
(80%);

4. Kakpa e Bamrata copaboTka CO JIOKaJHUTE TYpUCTHYIKW areHIuu? bemre 4eTBpTOTO
mpaiiame, Ha Koja Th Ao0uBMe ciennute oaropopu: Cmada (30%), oOpa (60%) u
ommyHa (10%);

5. Ilerroto mpamame riuaceuie: Jlanu yuecTByBaTe Ha MEr'yHapOAHU CaeMH 3a Typuzam? U
ru nobuBMme ciegaute pesynraru: Jla yaectByBame (40%) n He (60%)

OBue ce eN0T Ha Ipaliamara o aHKETHPAHETO, PEKY KOU MOJKE J1a CTUTHEME U 10 KOHKPETHU
CO3HaHM]a 3a BIIMjaHHETO HAa TYPUCTHYKHUTE areHIINN M XOTEIUTE BO PEIENTHBHUOT TyPHU3aM BO
TeroBcknoT pernoH. OCBeH mpamiamaTa, CO MPETCTABHUIINTE HA TYPUCTUUKUTE areHIUU U
XOTEJIUTE C€ BOJCIIE W KpaTKa JUCKyCHja Ha OBaa TeMa, Ia HEKOW O] AWCKYCHUUTE Ke TH
HaBeZleMe BO IPOJIOJKECHHE.

Juckycuja

[Ipn wWcTpakyBameTO M0jAOBME 10 KOHKPETHH CO3HAHHja 3a HEIOBOJHHOT pa3BoOj Ha
PEUCITUBHUOT TypU3aM. Ce IMMOTBPJAU HaIaTa XUIMOTETUYKA paMKa, KaJi¢ TYPUCTHYKUTC arCHIIUN
U XOTEJIMTE Ce KITyYHH 3a pPa3BOjoT HA PELENTUBHUOT TypHU3aM, Taka € BO IUTepaTypara u Taka
€ ¥ BO MHOTY 3€MjH U TPaJIOBH BO CBETOT. 3a %aJl, ce TIOTBP/IH JIeKa TYPUCTHIKUTE areHIIMH BO
TeroBCcKHOT PEruoH BO CBOCTO pa60TeH)e KakKoO IMpUMapeH ro uMaaT EMUTUBHUOT HUJIU U3JIC3HUOT
Typu3aM T.e. Jla UCHpaTaT TypUCTH BO JPYTH 3€MjH, JOJCKa XOTEIUTE C€ 3aJI0BOJIHH CO
JIOMAIITHUTE TYPUCTH WM TYPUCTH OJ] COCETHUTE 3eMjH U 3aT0a MHOTY MAJIKy Ce 3ajaraar 3a
JIOTIOJTHUTEIIHO TPOMOBHpPamke Ha TETOBCKHOT PETMOH KaKO TYpPHCTHYKA JIECTHHANWja U BO
MOJTAJICYHUTE 3EM]jH.

HcroTaka, 10j10BMe JT0 CO3HAHM]ja JIeKa BO rojieMa Mepa H30CTaHyBa MOJIPIIKaTa 0] CTpaHa Ha
JIOKAJIHUTEC BJIACTH W OJ CTpaHa Ha APKAaBHUTC HWHCTUTYLUH. He}lOCTacyBa q)HHaHCI/ICKaTa
MOJIPIIIKA 32 MPOMOBUPAKETO HAa TETOBCKHOT PETMOH KAaKO TYPHCTHYKA JEeCTHHAIW]A.
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HenocracyBa opraHm3mpameTo Ha HACTaHUW NpPEKy KOoW ke ce adupMupa TYpU3MOT BO OBOj
PETHOH.

l'oneMroT TYpHCTHYKM MOTEHIHja] MITO T'O MOceayBa Te€TOBCKHMOT PErnoH, MHOTY MallKy ce
KOPUTCH, OCBEH HEKOJKY ,,TPaH3UT,, TYPUCTHUKUA TypH, KOM Ha MmoMmuHyBame on Ckomje 3a
Oxpua, 3acraHyBaaT 3a Ja HampaBaT Hekonky ¢ororpadum ox Illapenara [lamuja u
npoxosokyBaar. Llto 3Haun gexa Typuctute Bo TeTOBO MHOTY KpaTKO MPECTOjyBaaT U HEMaaT
€KOHOMCH 3Hauaj 3a JOKAIHOTO HACEJICHHUE U JIOKAITHUTE OM3HUCH.

Ce yTBpIM W TOa JieKa PEHENTUBHUOT TYpH3aM € MHOTY ITOCKAaIl 32 TYPHUCTUYKHTE arcHI[UH
OTKOJIKY €MHTHBHHOT TypHu3aM. 3a Ja (QyHKIMOHHMpaaT Kako TYPHCTHYKH arcHIMH KOU Ke
MPUBIIEKYBaaT TYPUCTHU O IPYTUTE IP>KaBU a HE CaMO OJ1 HaIllaTa JIp>kaBa, Tpeda Jja aHraxupaaT
JIOTIOJTHUTENICH MPOGECHOHATICH Kaaap, KaKO TypPUCTUYKH BOJIUYHM, TYPUCTHYKH areHTH, Tpeda
Jla y9eCTByBaaT Ha MEI'YHApOIHU CaeMH, Aa copaboTyBaar co IMOBEKE TypOIEPATOPH O ICITHOT
CBET W pea JIpyru paboTH, KOM 3a JIOKAIHUTE TYPUCTUYKU arcHIMU Ce€ MHOTY CKamu |
HEOPIKITHBH.

Axo Bie3emMe BO OMIIO KOja TypHCTHYKa areHnuja Bo TeToBo, 3a xaJl, yITe Ha U3JI0TOT a CEKaKo
U BHATpe, K& CPEeTHEME CITMKH U PeKJIaMeH MaTepujall 32 MHOTY TYPUCTUYKU MECTa BO CBETOT, a
HHTY €/IHa CJIUKA OJ1 HEKOE TYPHCTHYKO MECTO WX 00jeKT 01 TeTOBCKHOT peruoH.

3akaydox

Bo TexoT Ha HameTo WCTpaxKyBame, KaKO BO TEOPETCKHOT a MOCEOHO BO €MITMPHCKHOT JEll,
JI0jZIOBME JI0 3aKJIY4OK JIeKa He TIOCTOM HHTepec U copaboTka momMery TYPHUCTHUKUTE areHIHN U
XOTEJHTE CO TypOIIEPATOPUTE, JTOKATHHUTE BIACTH U JP)KaBHUTE MHCTUTYIUHU 32 MTPOMOIIHja Ha
TeToBCKHOT pPEernoH Kako aTpakTHBHA TYpHUCTHYKA JEeCTHHAIMja HagBOp OFf TPaHUIUTE Ha
HaIlaTta Jp>kaBa.

Ce 3aKJIyuH JieKa TYPUCTHUKUTE ar¢HIIMU U XOTEIUTE COJU/THO CE 3aM03HACHU CO TYPUCTHUKUTE
BpeqHOCTH Ha TETOBCKHOT PErvoH, HO HeMaaT Hamepa Jia ce 3aHMMaBaaT Co MPOMOIMja Ha
HUCTHTE.

Of “CTpaKyBameTO 3aKIydYuBMe jAeKa, TeTOBCKHOT PETHOH € 3aloCTaBeH W 3a00MKOJIEH Of
cTpaHckute Typuctd. OCBEeH TypUCTUTE KOM T'O IIOCETyBaaT U pecTojyBaaT Bo [lomosa [llanka,
W TOA CaMO BO 3UMCKHOT MEPHOJ OJ rOJMHATA, APYTHUTE MECTa Kako IITO € rpaaoT TeToBo,
cenara, TeroBckara Oama, anwmamTe ,Illap Ilmanwna, w ,,CyBa I'opa,, ce MHOTY cCi1abo
MOCETEHH O CTPAHCKUTE TYPUCTH a Jia He 300pyBaMe 32 HUBEH MPECTO]j, OJHOCHO 3roJIeMyBahe
Ha MPEeCTOjoT.

IIpenopaxu

Op ucTpakyBambeTo, KaKo 0J] TEOPETCKUOT JIEN a MOCe0HO O EeMITMPHUCKHOT JIeT, IIPOU3IIeroa u
HEKOJIKY TPeMOpaKy.

TeTOBCKHOT pEeruoH pacrojiara €O TOJeM TYpUCTHYKH MOTEHLMANl, OBOj MNOTEHLHWjal €
pacIpocTpaHeT BO IIOBEKE BHIOBUM Ha TypusaM. Kako HajaTpakTHBeH BHI Ha Typu3aM €
TYpPU3MOT Ha KyJITYPHOTO HACIIEICTBO, BO KOj MOYE J1a T HaBeJleMe NIO3HATHTE BEPCKH 00jEKTH,
kako Illapena Ilamuja, Apabatu baba Teke, Jlemouknor Manactup, LlpkBara CB. Haywm
Oxpuacku Bo Ilonosa [llanka ¥ MHOTY IpyTH, KOM MOKaT /1a CE CIIAKyBaaT BO €/I€H 3acTHUYKH
apamKMaH Koj ke ce IPOMOBHUPA M HaJABOP OJ TPaHULIMTE Ha Ap>kaBaTa. BakBu npumepn umame
CKOpO BO CEKOj TYPUCTUYKH Ipaj BO CBETOT. J[pyr aTpakTHBEH BWJ Ha Typu3aM BO TeTOBCKHOT
peruoH e CeJckuoT Wi PypamHHOT Typu3am, CO KOj HCTO Taka MOXe J1a ce ropAeeMe mopanu
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ABTCHTUYHOCTA Ha JXMUBCCIHLECTO BO PYpPAITHHUTE MECTA, TyKa MOXKEME Ja Haj,ueMe ABTCHTUYHU
TPaIUIIUOHAIHH jaJIckha, aBTCHTUYHN HOCHH, CTapy KyKH, 3/ipaBa XpaHa, YHCT BO3AYX U CEKaKO
MupeH xuBoT. CenaTa KOU ce Haoraar Ha MOBUCOKHTE MecTa Ha ruaHuanTe CyBa ['opa u lllap
[TnanwnHa, kako mTo ce cemo ['yprypruna, Bemmana, bo3osiie u npyru, Tpeba ma ce cTaBaT Ha
KCTa Mara co e Ja ce NPOIIUpHU paguyCcoT Ha IBIKEHE Ha TypucTute. McroTaka, BO OCIEIHO
BpeMe MHOTY aTpakTHBeH ¢ MOTOCHOPTOT, a TOKMy BO OBHE Cella C€ Haj aTpPaKTUBHUTE U
aJpeHAIMHCKY CTa3| U marekd. OBHe TYPUCTHYKN PECypCH C€ YHUKATHH U KaKO TaKBH Tpeda Ja
CC ImpomMoBHUpaaT CO 3aCAHUYKK aHTaKMaH Ha TYPUCTHYKUTE arcHIuu, XOTCIUTE U
TypoIepaTopure.

I'maBHaTa mpemopaka € Aa ce aHrakupaaT CUTE MHBOJBHPAHU UYWHUTEIH BO TYypU3MOT, KOU
TpaBUTHPaaT BO OBOj PETHOH U JAPKaBHUTE MHCTHTYLWH, Ja ce (GopMHUpa €IeH TYPUCTHUKU
apamXMaH COCTABEH OJl CHTE IOPECIIOMEHATH TYPUCTHYKH PECYPCH, KOj Ke OHJie MPOMOBHPAH U
IPETCTaBEeH HAaceKaJe BO CBETOT, CO I Jja Ce IPHUBJIEKYBAaT IITO IIOrojeM Opoj Ha CTPAaHCKH
TYpHUCTH.
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BJINJAHUETO HA KOBU/I-19 BP3 TYPUCTUYKUTE IBUXKXEBA BO
AHAMOPABA-KOCOBO

Hepnapum Kaxuiu'

'Cmyoenm na mpem yuxnyc na Ynusepsumemom ,,I'oye Jlenues ‘- [LImun, @axyrmem 3a
mypu3zam u OUBHUC I02UCMUKA,
perparim.qahili@gmail.com

AncrTpakr

3a MHOTY TOIWHH, TYPHUCTHYKHTE HCTPaKyBaud T'M HCTpaKyBaa Mpallamara 3a pa3Boj Ha
TYPU3MOT M TH LIMpAaT CBOMTE PE3yJTaTH OJ HCTPaXKyBameTO NMPEKYy TPyNOBHU 00jaBEHH BO
aKaJeMcKu cnucanuja. Mako mocrojaT mokasu feKka HUBHUTE TJISIUILITAa C€ HEKOH3UCTEHTHH CO
CTaBOBUTE Ha TYPUCTHUYKUTE TNpPaKTHYapH, OBHE OTCTallyBarmba PETKO OWIie HCTPKEHH U
ocropyBanu. /loneka riobanHaTa 3A4paBCTBeHa NaHAeMuja npeansBukana o Kosun-19 ru
3a0paHy NaTyBamaTa U TYPU3MOT IIHPYM CBETOT, & HCTO Taka U Bo Kocoso.

Ilenta Ha wucTpaxyBameTo ce (OKycupalle Ha CIOpeIyBamke Ha HUBHUTE CTaBOBU 3a
KpaTKOPOYHOTO 3aKpenHyBame Ha Typu3MoT. Co oriieq Ha Op30TO MIMpEHhe Ha MMaHAeMUjaTa,
KocoBo 1 moBekeTo 3eMju MUPYM CBETOT YCBOMja HEKOJIKY jaBHO-3IPaBCTBEHN MEPKHU HACOUCHH
KOH CIIPEYyBamke HA HEJ3MHOTO IIUPEHE, BKIYUYUTEIHO U COLMjaHA JUCTAHIA ¥ OrpaHUYCHU
YaCOBU Ha JIBIKEH-€ W TTOJIMIIUCKU Yac KaKO MPEBEHTHBHA MepKa. C€ COOYU CO MaHAEMCKHOT
Opan. [lannemujata ,,KoBua-19“ He camo TITO TO 3arpo3yBa HAIIETO 3/IpaBje, TYKY TH MOTOAH H
E€KOHOMHHUTE Ha ceKoja 3eMja Bo cBeToT. Kpuzarta co KoBua-19 npeansBuka u ronem man Ha
TYPUCTUYKHOT Ccoo0Opakaj. buaejku TypusMOT € MyNTHIUCIMILUTMHApHA 00JacT, HUBHOTO
oOpa3oBanne Tpeba ma orndaru HEKOJNKY AWCIUIUIMHY, TOKPa] eKOHOMHjaTa W TYpPHU3MOT, Ha
npuMep: JKMBOTHA CpelWHa, TCHXOJOTHja M MOJIepHA TEXHOJIOTHja. 3a Ja ce OJIeCHH
KOPHUCTEHETO M TOJIKYBaEETO HA PE3YJITATUTE OJ HUCTPAXYBAaKETO W MHCICHAaTa Ha
UCTpaXXyBaulTe 3a TpaHcopmanujaTa WIM JIPYTH CIOXKEHH Ipallamka, MMOeTHOCTaBeH € U
MIPEI3HO NepuHMpaH € CEKOj O YeKOPUTE TMOTPEOHM 3a MOCTUTHYBamkhe Ha KOHKPETHATA Il
mro Ou momorHana. Camara auCTpuOylMja Ha aKaJeMCKH TPYAOBU M 00jaByBame BO
Melr'yHapOJHU HAyYHU CIIMCaHHWja HE € JOBOJIHA 32 Kpeupame ceondaTHH Pa3BOjHU IUIAHOBH U
CTpPAaTEIKN aKTUBHOCTH BO PEATHUOT TyPUCTHIKH CEKTOP.

Kayuynu 3060poBu: Typucmuuxo osudicerve, xpuza Koeuo-19; nawndemuja;, mypucmuuru
ucmpasicysayu.

Bosen

[Maanemujata ,,KoBun-19“ e medmrmpana kako riobamHa 3IpaBCTBEHA KpHW3a W HajrojieM
MPEAU3BHK €O KOj ce coounBMe o] Bropara cBercka BojHa. Bo cBerot, ox 31 nexemBpu 2019
roguHa A0 KpajoT Ha centemBpu 2020 romuHa, OpojoT Ha 3adareHu ciaydau co KoBua-19
HaaMHUHA 32 MIJTHOHH TTOTBPACHM CIydau, BKIydyBajku 991.224 cMpTHH ciTydau, TIPHjaBeHH 10
Ceerckara 3npaBctBeHa opranmsanuja (C30). Co AelieHHuH, TYypU3MOT € €I€H OJi IVIABHUTE
€KOHOMCKH JIBUTATEIH IIUPYM CBETOT, TYPU3MOT HOCH EKOHOMCKO OOTaTCTBO BO MHOT'Y PETHOHH
CO OTPaHWYCHHU PECYPCH U MOKHOCTH 3a Pa3BoOj, U BpabOTyBa MHOTY ITyT'e CO Pa3INYHH BEIITHHU
1 obpa3zoBHH HHBOA (CBeTcka TypHCTHUYKa opranm3aruja Ha Obemunerute Haruu [UNWTO],
2019). Kako Xxopu30HTaIHa aKTUBHOCT, TYPU3MOT IIPETCTaByBa Ma3ap 3a MHOTY HHIYCTPUH KaKo
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HITO c€ cO00paKajoT, KyJITypara, CIOPTOT, 3/[paBjeTo, MPOU3BOACTBOTO Ha XpaHa, OM3HUCHTE CO
HACTaHU U MHOTY JPyTH aKTUBHOCTH, IPUJIOHECYBAjKH 32 HETOBOTO 3HAYCHE.

Hcropujara Ha TYpHU3MOT ITOKaXKa JIeka HETOBUOT YCIIEX 3aBUCH O] TOTPEONTE U MpedePCHITNHTE
Ha JyfeTo IUPYM CBETOT, HO CO MOKHOCTA 32 MaTyBamke Kako IIaBeH (PaKTop KOj ro MonpedyBa
WIH CTUMYIUpa pa3BojoT. bunejkm rmobanHara maHaeMuja mpenusBukana o Kosua-19
MpeIu3BHKa IesIocHa 3a0paHa 3a Mel'YHapOIHH TaTyBarmba, Kako U TypPUCTHUKUTE MaTyBamka BO
KocoBo u 06paTHO, Typu3MOT € Mel'y MpUMapHUTE CEKTOPU KOU 0€a UCKIYUUTEIIHO HETaTHBHO
norogenu ox Kosua-19. Ilpen kpuzata ,,KoBua-19%, Hekou HeTaTHBHU BIWjaHUja O Pa3BOjoOT
Ha TYpPHU3MOT JIOBE04 JIO IIPOMEHA Ha IIEJINTE 3a Pa3B0j Ha TYPU3MOT, HarjaacyBajku ja motpedara
0J1 TIOTr0JIeMa OAPKIIMBOCT BO MHOTY TYPUCTHUYKH pernoHu. OBaa mpoMeHa 3acera € IpuBpeMEeHO
3aceHeTa o]l morpedara 3a ONCTaHOK M Bpakamke Ha MHBECTHLMHUTE BO TYPU3MOT, POKYyCHPajKH
ce Ha KpaTok pok. HarnmacyBajku ja moTpebara o moroyieMa oAp KIUBOCT BO MHOTY TYPHUCTUYKH
pernorn. OBaa MpoMeHa 3acera € MPUBPEMEHO 3aceHeTa oJ moTpedaTa 3a ONCTAaHOK M BpaKkame
Ha WHBECTUIIMHTE BO TYPU3MOT, (OKYCHpajKH ce Ha KpaTok pok. HarmacyBajku ja morpebara ox
rmoroJjieMa OAPKIUBOCT BO MHOTY TypUCTHUYKH pernoHd. OBaa mpoMeHa 3acera € MpHUBPEMEHO
3aceHeTa o]l moTpedara 3a ONMCTAHOK M Bpakamke Ha WHBECTHUIIMHUTE BO TYPU3MOT, (POKyCcHpajku
ce Ha KpaTok pok. Hexou aBTOpH ce moskaivja Ha HEJOCTATOK HA MAapTHEPCTBO BO Pa3BOjOT Ha
TYpU3MOT Mel'y TYpUCTHUKaTa HHAYCTPHja U aKaJleMCKHTE ONIITECTBEHH HAYKU BO MCTO BPEME,
THE jaCHO TH WCTaKHaa MOXXHOCTHTE 3a MPHUI0HEC Ha HAYYHHUIINTE BO HHOBAIIUUTE BO TYPU3MOT
Y OJIP’KIIMBOCTA Ha Pa3BojoT Ha Typu3MoT. Co orJies Ha Toa IMTO TypU3MOT MOKE Jla CE CMETa 3a
KOHKYPEHTHa MPEIHOCT 32 €eKOHOMHjaTa, HO M 33 CEKTOp KOj MPOMOBUPA aKTUBHOCTH U APYTH
E€KOHOMCKH CEKTOPH, HEOITXOJIHO € J]a Ce pasriie/jlaaT MOKHOCTUTE 3a 3aKpelHyBame BO J1BaTa
mepuoia, 3a BpeMe | 1o nanaemujata Ha Kosun-19. Bo mepronor Ha kpr3a Ha TYPUCTHUKHUTE
JBIKEHHa, JABHUOT M MPUBATHUOT CEKTOp Tpeba Ja 3HaaT Kako Ja MpHUCTanaT KOH Pa3BojoT Ha
TYpU3MOT, KOHKPETHO KaKo Jla TO KOHTPOJIMPaaT M HAacodaT pa3BojoT Ha TypU3MOT Ha KPaToK
POK, 3eMajKi TH TPEIBUJ 3IPaBCTBEHHUTE OrpaHndyBama Ha KoBua- 19 um craBoBuTe Ha
Ma3apHUOT CETMEHT U KaKo 1MoJ00po Aa ce MHTErphpa TYPU3MOT BO PETHOHATHUOT EKOHOMCKH
pas3Boj MpeKy NpOLINpYBamke HAa TYPUCTUYKHTE MOXKHOCTH KAaKO HMHTETrpaTHBHA COLMjaHA
aKTUBHOCT Ha JIOJIT POK.

Ilenta Ha 0BOj TPyA € Ja Aaje IITO € MOXHO IMOBEKE HACOKH 3a MJHUHATA HA TYPU3MOT BO
KPU3HUOT TIEPUOJ U 110 NaHAeMuckara kpuza KoBua-19, Ha KpaTok U JONT pOK BP3 OCHOBA Ha
CTaBOBHTE HAa TYPUCTHUYKHUTE UCTPAXKYBAYH U TYPUCTUIKUTE MPAKTHUAPH.

Ilpernen na Biujannero Ha KOBU/I-19 Bo Kocoso

[Mannemujata Ha KopoHaBUpycoT (KoBua-19), ocBeH mTO Npeau3BUKa 3ApaBCTBEHA KpHU3a,
BJMjaelle ¥ Ha OJHECYBambETO Ha Jy[eTO M HUBHHUTE CEKOjAHEBHH HABUKH, NMPEIU3BUKYBajKH
nmpoMeHn Bo ekoHomwmjata. Ha 3amanen bankan (BxirydyBajku ro m KocoBo), ekoHOMCKaTa
aktuBHOCT BOo 2019 rommua ce 3romemu 3a 3,4%, mTo e moOaBeH pacTt BO crmopemda co
nperxonHara rojuHa 4,0% (Taka mTO MOJAEIOT Ha eKOHOMCKHM pacT Ha 3amajieH bamkan Gemne
KPEBOK U TIpe] MoYeTOKOT Ha Kpu3ara) . [1ITo ce omqnecyBa mo 2020 u 2021 roguHa, TIaBHO Kako
pe3ynTaT Ha €KOHOMCKaTa W CoIldjadHaTa KpHu3a Mpeam3BHKaHa oj maHaemujata Kosuna-19,
I'pynanujata va Ceercka Oanka npeasuiae naa.' Bo 0Boj KOHTEKCT, OJIpENEHH CEKTOPU BO
eKOHOMHjaTa TpraT 3aryOu, a oX Apyra cTpaHa, HEKOM cekTopu Oemnexkar pact. Kpuzarta
npeausBukana o KoBua-19, Bo CBETOT, HO W BO 3€MjUTE OJl PETHOHOT, HAjMHOTY T'O MOTOIH
TYPUCTUYKHOT CEKTOp, KaKO U JPYTrUT€ CEKTOPH I[OBP3aHH CO TYpPHU3MOT, a Toa ce
XOTEJINePCTBOTO, 3aHACTYHCTBOTO U COOOPaKajoT, HO M MHBECTUILIMUTE BO IPaASKHUIITBOTO U

'OCHOBHOTO ClIEHAapHO NPETIOCTAaBYBa Jcka NIMPEHETO Ha TaHIeMHjaTa Bo EBpoma mounyBa 1a 3a6aByBa co TakBa
Op3uHa LITO PECTPUKTUBHUTE MEPKH MOXKE LIEJOCHO Ja OMAaT YKMHATH A0 KPajoT Ha jyHH M HOpMajHaTa
€KOHOMCKa aKTUBHOCT JIa TIPOJIOJDKK BO BTOparta mosoBuHa Ha 2020 roguHa.
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BO MHOTY JIpYyTH MPOEKTH, KaKO BO jaBHHOT Taka W BO MPHUBATHHOT cekTop. On npyra crpaHa,
OHA IIITO CE€ M3/[BOjyBa BO KOHTEKCT Ha IPOMEHHUTE BO €KOHOMH]jaTa € PacTOT Ha e-TProBHjara,
OTHOCHO OHJIAjH MpoAakOara 3a BpeMme Ha MaHjeMmujata. bunejku HEraTHBHOTO BJIMjaHWE Ha
nmangemujata Bo 2021-2022 romwHa ce OYeKyBa Ja C€ MaTepHjalm3upa CO HaMallyBame Ha
MOTPOIITYBayKaTa; MPUBATHU WHBECTHIIMH; YBO30T W HW3BO30T, TAKOB Maj K& MMa U BO
TypUCTHYKHOT cektop. Crmopen mporHo3ure Ha MeryHapogHHOT MoOHeTapeH (oH,
n30yBHYBamkETO HA TTAHJAEMHjaTa K€ TO MOTOAH TYPUCTUIKHOT ceKTop 3a 20%, TIaBHO mopaau
PEIOBHUTE MOCETH O] IUjacriopara, KO Mopaay OrpaHuYyBamaTa Ha MaTyBambara, PeYrCH T'o
OHEBO3MOKHja OCTBAPYBA-ETO HA OBUE ITOCETH.

Cnopeo Majk Konuan, ucmpasicysau 00 Hucmumymom Py3eenm, nocmojam nem eiemenmu
3a 3a0a8ysarve HA peyecujama u 02PaHudyeare Ha NOMeHYUjarHume He2amuGHU GUjanuja:

1. JlupekTHa MOMOII HA TparaHUTE CO TOA IITO BH HYJIU TOTOBUHA;

2. Topmpurka 3a paOOTHUIMTE 3a JAa ce 00e30eIu TPIKa 3a HUB;

3. Tlomapmika Ha OM3HHUCHTE WM OIIITHHUTE CO MEPKU Ha (PUCKaTHATa M MOHETapHaTa
MTOJIUTHKA,;

4. ChpedyBame Ha Koarc Ha OM3HUCHUTE, TPeKy 00e30eayBame CpeaCcTBa 3a TUKBUIHOCT,
BKJIYYMTEITHO M MOXHOCT BJajiaTa Ja Oujie KpaeH MOTPOIIyBad, 3a e OJ] 3aJINXUTe Ha
HUBHUTE MPOU3BO/IH, MO YCJIOB KOMITAHUKUTE Ja HE OTIYIITaaT pabOTHHUIIU; U

5. Jla ce BOCIIOCTaBaT MEXaHU3MHU 33 IIOTTUKHYBAKE 32 UHAYCTPUUTE/CEKTOPUTE KOU MOXKE
Ia OaHKpOTHpaaT, OBO3MOXKYBAjKM HHBHO 3aKpeITHyBamke, IMPEKy jacHa paMKa 3a
KOPIIOPaTUBHO M (UHAHCHCKO yIpaByBamke, BKIYYyBajku OrpaHUUYyBame Ha
JUBHIEHIUTE U GOHYCH.>

CeKTOpOT KOj € HajTeIIKO MOTOJICH OJ BIaJHHUTE MEPKH, XOTEIUEPCTBOTO U MPEXpaHOCHUTE
YCIYTH, € UCTO TaKa €IeH OJl CEKTOPHUTE KOM HajBepOjaTHO Ke OMIaT JOMOIHUTEIHO TIOTOACHU
Kako pe3yiTaT Ha NaJoT Ha TYPHCTHYKHOT HpomMeT. Bnamunure Mepku 3a 00e30enyBame
(GU3MUKO pacTojaHHue W 3aTBOPAkE HA HECYLITHMHCKUTE YCIYT'M TM CTONHpaa PEYHCH CUTE
AKTUBHOCTH BO CeKTOpOoT. Co Ories Ha Toa MITO YAEJIOT Ha OHHUE ILITO UM € I03BOJICHO Aa paboTaT
€ peYrCH 3aHeMapJiIrB, CUTE CIICHApHja CMETaar Jieka CEKTOPOT IIeJIOCHO ce 3aTBopa. /IHeBHUTE
npumonecu u3HecyBaaT 247.000 eBpa, mITO ce MpeBeayBa BO MCTO TOJKY JHEBHH 3aryOu ce
JToJIeKa ce BO CHJIa MEPKHTE 3a W30JIallyja, Taka IITo He MOXKE Ja IMa TyYPUCTUIKHA COO0paKaj BO
mocakyBaHuoT o0em. Co orjie ] Ha Toa IMITO CEKTOPOT 3aBHCH Off paboTHATA CHIIa, BpaboTeHOCTa
BO OBOj CEKTOP € HECPa3MEPHO MOBHUCOKA O AUPEKTHUOT npuaoHec Bo B/II1, kaxe ce BpaboreHu
23.600 myfe nnu 6% on BKynHHUTE BpaboTeHu Bo Kocoso.

JlononHuTeNHO, ce cMeTa JeKa CEKTOPOT MMa HajBUCOKO HMBO Ha HE(OPMAaJIHOCT, CO LITO
peanHuoT Opoj Ha BpabOTEHHM BO OBOj CEKTOpP MOTEHHHUjaIHO ke ce mpubmmku jgo 35.000.%
[MponomxkyBame Ha M30JaLWjaTa U BIaJUHATE MEPKU KOU HE JI03BOJIYBaaT aKTHBHOCT BO OBOj
CEeKTOp, TyOemeTo Ha pabOTHUTE MeCTa BO XOTEIMEPCTBOTO ke OHIE MOr0JIeMO.

Mepxku nporuB KoBua-19 xou BiujaaT v Ha TYpU3MOT ce:
1. Ilenecer mpouentu (50%) HamanyBame Ha KamMaTHaTa CTalka Ha KPEIUTHTE 332 MajlH M
cpennu npernpujarija (MCII) kou paboTaT BO TYPHCTUUKHOT CEKTOP.>
2. 3a ja UM noMoTHe Ha OM3HHCcUTe Ja 00e30enaT JoBoIHA IUKBUIHOCT, LleHTpannara Ganka
Ha Kocoso (I1bK) Bo koopauranmja co KocoBckara 6aHKapcka acomujamnuja oIydH Aa TO

2Koeua-19 w BiujaHueTo Bp3 €KOHOMMjaTa ,,MOXHOCTH 32 €KOHOMCKO 3aKpENHyBame M TpaHc(opmaruja®,
nexemBpu 2020 roauHa.

SKoBua-19 W BIMjaHHETO BpP3 €KOHOMHjaTa ,MOXKHOCTH 3a €KOHOMCKO 3aKpElHyBame M TpaHchopmamuja‘,
nexemBpu 2020 roauHa.

“ExoHOMCKO BiMjanue Ha nanaemujata Kosua-19 o Kocoso, [lpunrruaa 2020 roguna.

SEdexror o mannemujara Kosua-19 Bo Kocoro, pe3ynTaT Ha ONmITHHCKHOT OyyeT, punmrmuaa 2021 roxuna.
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MPOJOJDKK TMEpPHOAOT Ha OTIUIaTa Ha 3aeMOT - MEpKa HaMeHeTa Ja UM IIOMOTHE Ha
OM3HHUCHUTE ¥ JOMAKUHCTBATA BO TELMIKOTHH, KpH3a.®

3. Onmruna [Ipu3peH ce cMera W 3a TojeMa ONIITHHA CO HAjpa3BHEHA TYpPUCTUYKA
HHIYCTpHja, 0COOCHO BO TEKOT Ha JIETOTO - HHAYCTPHja KOja € CHITHO ITOTOICHa O MEPKUTE
3a 3aTBOpame.’

4. TlomarouuTte 3a xoTenuTe (HAa KBapTajHA M TOAMIIHA OCHOBAa) KOM C€ KOpHCTaT 3a
o0jaByBame ce ox 2010 no xBaptan 4. 2021 roguHa, NOJATOIM O KOCOBCKATa IMOJUIIM]ja
(Ha MeceuHa U roAuITHA OCHOBA) 3a roguauTe 2017 - 2021 TroarHA ¥ TOAATONH 32 TYPU3MOT
0] CKOHOMHHTE JOMAaKMHCTBa (Ha KBapTayHa ocHOBa) 3a 2017 m 2019 rommna. Ilopagu
oTe)xHaTara coctojoa co mangemujata Kosua-19 Bo KocoBo, AHkeraTa 3a Typu3MOT BO
JIOMaKkMHCTBaTa He Oellle crpoBe/ieHa Ha TepeH Bo TeKoT Ha 2020 u 2021 ronuHa.?

5. Op UBK wm3jaBuja u neka OoTKako OaHKHUTE Ke TW of00paT Oapamara 3a OI0KyBambe Ha
KpeAWTOT, HEe Tpeba 1a ce mprMeHyBaaT JOMONHUTENHU ofapenou. KamarHara cramka Ha
KPEIUTHTE 32 MAITUTE U CPEIHUTE MPETIPHjaTHja KOU paboTaT BO TYPUCTUIKHOT CEKTOp €
HamaneHa Ha 50%, mo/leka KamMaTHATa CTalka Ha KPEJAWTUTE Ha TOJNIEMUTE KOMIAHHH €

HamasieHa Ha 15%.°
-
@ social distance

wear mask G U U l [] = "I 9 w:ﬁ: ;\:Gn:s
Cleon objects Stay ot home
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Cauxal: Mefynaponuu mepku npotus Kosunl9.
N3Bop: Hannonanen HHCTUTYT 3a jaBHO 37pasje.
Pedepenuu

Arennyja 3a cratuctika Ha KocoBo 2022 ronnHa.

[IBajmapckara areHIyja 3a pa3Boj u copaborka, EkoHoMmcko Bimjanue Ha mangemujata COVID-19

Bp3 CEKTOPOT 3a YTOCTUTENICTBO M cMecTyBame Bo Kocoso, 2020 roanHa.

3. Artemeuk, U. (2020). Tpanchopmuparme Ha CBETOT (TypH3MOT) Ha MOA00PO M pereHepupame Ha
,,HOBHOT HOpMaJieH noTeHuujai. ['eorpaduja Typuzam.

4. Buhalis, D., & Amaranggana, A. (2014). [lametrHu TypucTHdku nectuHanuu. Bo Mr. Xiang & 1.
Tussyadiah (Eds.), UubopMaTHIKy 1 KOMYHHKAIIMCKHA TEXHOJIOTHH BO TYPHU3MOT.

5. Koteski, Cane and Dimitrov, Nikola (2019) Hauuonanna Typuctuuka reorpaduja. YHUBEP3UTET
,»Lote demues* - LlTum, Stip- Republika Severna Makedonija. ISBN 978-608-244-641-7.

6. Qahili, Perparim and Koteski, Cane. (2021). Bimjanuero Ha 3araayBameTo Bp3 Pa3BOjOT Ha
TYpU3MOT BO pernoHOT Ha AHa Mopasa. ['ogumen 30opHuk Ha PaxynreT 3a Typu3aH U OM3HHC
moructuka, 1 (1). pp. 100-106. ISSN 2671-3969.

7. Koteski, Cane (2018) Merynaponen typuzam. Goce Delcev University, Stip, Macedonia. ISBN 978-

608-244-559-5.
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SIIBK, Komynukauuja ox ryBepHepoT Mexmeru, ampui, 2020 roauna, npesemeHo o https: //www.bgk-
kos.org/?id=104&1=1731

"Bimjanueto Ha KoBua-19 Bp3 MapruHanu3HpaHuTe TPYIU BO KOCOBCKHTE ONIITHHH, MapT 2021 roguna.

8 Arennwja 3a craTucTrka Ha KocoBo, XoTencka CTaTHCTHKA 3a mepronoT K4 2021 roguna.

°OXE, xpu3a co Koun-19 Bo Kocoro, jyan, 2020 romuna, mpeseMeno oxhttps://www.oecd.org/south-east- europe
/ COVID-19-Crisis-in-Kosovo.pdf
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METO/U U KPUTEPUYMMU HA BAJIOPU3AILINJA HA
TYPUIMCKHNOT IOTEHINJAJI
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Ipupoono-mamemamuuxu gpaxyimem - Cxonje, fatonsherifiS8O@gmail.com

AncTpakT

Ce 3aHmMMaBa co HEKOM O] HajBAXHUTE TCOPSTCKU M MPAKTHUYHU aCIIEKTH Ha BaJlopy3aIyjaTa Ha
TypuU3MOT (aKCHOJIOTHja), KAaKO W MOXKHOCTAa 3a NMPUMEHAa Ha OCHOBHHUTE KPUTCPUYMH Ha
E€KOHOMCKATa TeopHja Ha BPEIHOCTA BO TypU3MOT (KOpPHCHOCT, Op3uHa U mepdopmancu). Bo
BTOPHOT JIe] CE TMPETCTABCHW Pa3lIMYHU YCIYTH, KPUTCPHYMH M METOJM Ha TYPUCTHYKA
Bajiopu3allija, KOU Ce MPUMEHYBaaT BO Ipakca (Bp3 OCHOBA Ha JIOKAJIHH U CTPAHCKU IPUMEPH).
Ilenta Ha UCTPaKyBaWETO € JIa C€ YTBPAH BPEIHOCTA HA MCKOPUCTEHOCTA U ITUPKYyJalKjaTa Ha
TYPUCTHYKHUTE PECYpPCH BO OJpe/icHa IPOCTOPHA MOKPUEHOCT M BP3 OCHOBA HA TOA JIa CE 3aCHOBA
HUBHATA KJIacu(UKaIija 1 Xuepapxuja.

[ToToa ce pasrieayBaaT HAJIBOPCUIHUTE W BHATPEIIHUTE (AKTOPU, OBHE KAPAKTEPUCTHKH CE
OJIHECYBaaT Ha M3BOPOT IMTO ja (hopMHpa OCHOBATa Ha TypUCTHYKaTa BpexHOocT. Co orjieq Ha
rojieMara pa3HOBHIHOCT Ha TYPUCTHYKUTE PECYPCU U BPEAHOCTH, IIPAKTUYHO € HEBO3MOXKHO Ja
ce cmpoBeie ceomndaTHO HWCIUTYBake HA CUTC HETOBH BHATPEIIHM KapaKTEPHCTHUKU.
HanBopemnute $Gakropy Ha W3BOPOT CE EIEMEHTH KOH ja OJpeyBaaT HEeroBaTa TypUCTHYKA
ynorpeba, UMajKu peIBU/ JeKa IO OJICCHYBaaT MPUCTAIIOT O U3BOPOT, Ja TU CTUMYJIUpPAAT U
MOTHBHpAAT TyPUCTHTE NIPEKY CIIMKUTE (TepdhopMaHCH) IIITO TUE TH CaKaaT WIIU Jla TO Hariacat
MOCTOCHETO HA OJIPSIICHU CIECU(PUKKM U PA3IMKU IITO IO TUIACHPAAT U3BOPOT. BO ONTHMAITHU
YCJIOBH Ha ymoTpeba.

[Mocnennara ¢a3za Ha Banopu3alMja Ha TYPHUCTUYKHTE PECYpCH € HHMBHA KiacH(uKanuja u
XHepapxu3alyja BO pa3IUuHU KaTeropuu. Bo ocHOBa, TOj ro mpeTcTaByBa paHTUPAHETO HA
pecypcute crope] HUBHATa BKyINHa BpeqHocT. CuTe pecypcu BO paMKHUTE Ha HAllMOHAIHOTO
nojjpayje, PerHoH WM TEPUTOPHja MOXKE Jla e HICHTU(DHUKYBAaT U PaHTUPaaT Kako U3BOPH O
JIOKaJIHO, PETHOHAIHO, HAllMOHATTHO U METYHAapOHO 3HAYEHE.

Kayunu 360poBu: Typr3zam, IpocTop, BAIOpHU3aINnja, KPUTHKA, METOM.

BoBen

Ilon TypucTHuka Bajopu3alMja moapa3Oupame BpeOHYBame, T.€. KBAJIUTaTUBHA MU
KBaHTUTAaTHBHA IPOLIEHKA HA TYPUCTHYKATa BPEAHOCT Ha CUTE IPETXOIHO HABEJEHU PECYPCU U
BPEIHOCTH KaKO U IPYTH COCTABHU €JIEMEHTH HA TYPUCTUYKHOT MOTEHIIH]al.

Banopusanujara Ha TyprcTuTe Oelie eqHa ol HajBakHUTe; dDazata BO MPOIECOT HA MPOCTOPHO
IJIaHUPAkE Ha TYPU3MOT, HO BO MICTO BPEME € HajCIIOKeHATa M HajTenTkaTta OuTKa, 0cOOEHO Kora
cTaHyBa 300p 3a MPOIIEHKA Ha PECYPCHUTE U BPEIHOCTUTE HA TYPUCTUYKATa BPEIHOCT HA KOja €
MHOTY TEUIKO O0jeKTHBHO Ja ce kBaHTUGuiumpa. llenta Ha Bamopu3anujaTa € Ja ce MpPOLCHH
BPETHOCTA HA EJIEMEHTHTE Ha TYPUCTUYKHOT OTEHIINjall, OTHOCHO JIa Ce MPOIICHH allCOTyTHATA
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BPEIHOCT Ha TYPU3MOT, KaKO U HUBHATA peJIATHBHA BPEIHOCT, BPEJHOCTA HA HEKOU €IIEMEHTH U
pecypcu Bo omHOC Ha apyrure. Bp3 ocHOBa Ha W3BpIIEHAaTa BaJlOpH3alMja, MOKHO € Ja ce
KJIacu(puIMpaatr pecypcuTe, BpeJHOCTUTE U APYTHTE EIEMEHTHU CIIope. IPEeABHICHATA BPEIHOCT
[0 XHUEPapXHUCKU pefociell, UITO € BaXKEH NPerycioB 3a peanusalyja Ha ciegHuTe ¢asu BO
MPOLIECOT Ha MPOCTOPHO TIAHUPAE Ha TYPU3MOT.

Bp3 ocHOBa Ha mpe3eHTHpaHaTa KilacuduKanuja Ha (HaKTOpH, MOKHO € J1a C€ TPUCTAId KOH
NpPOIIEHKA W aHaJIW3a Ha TYPUCTHYKUTE BPEJHOCTH M PECYpCH KOPHUCTEjKU N1Ba BHIA (HAKTOPH:
BHATPEITHY M HAJBOPEIIHU KaKo IITO ce ypOaHuW3aIujara, HHPPaCcTpyKTypaTa, TypUCTHIKATA
orpeMa M YCIyTH, IIIaKUTe, 3TPAJUTE U KYJITYPHHTE CIIOMEHHUIN.-UCTOPUCKH. HaaBopeniauTe
pecypcHH (haKTOpU Ce €JIEMEHTH KOH ja OZpeAyBaaT HEropara TypUCTHYKa yNoTpeda, uMajku
MpeBU/ JeKa TUE IO OJCCHYBaaT MPUCTAIOT JI0 PECYpCOT, J1a TH CTUMYJIUPAaT U MOTHBUpPAAT
TYPUCTUTE MPEKY CIUKH KaKO IITO CEe MPUCTAITHOCT HA pecypcuTe, ONM3nHaTa 10 IICHTPUTE 32
eMUTYBame, crieliuUKaIija Ha BpeTHOCTa, BAXKHOCTA HA PECYPCUTE UTH.

Ha makenoHCKO-KOCOBCKaTa M CpIICKaTa IpaHMIa Ce HAOoraaT CIICJHUTE T'PAHWYHU TOYKH:
Jaxnama (TetoBo), biame (Ckomje) u Tabanorie (KymanoBo, momeka momanu ce Comor u
[Menuamne Bo KymanoBo. I'panmunarta Touka JaxuHile € moyOaBa mo mpupoma. ce Illap
(JIyOGerenu) muaHWHN OKPUEHH €O paznuyHa ¢uiopa u payHa v HHCKa, pa3udHa Bereranuja, co
MHOTYOpPOjHH U3BOPH M KPATKH MOTOLIH.

Kputepuym 3a onenyBame

[IpBoTO Mpammame mWTO ce MOoCTaByBa Kora CTaHyBa 300p 3a BaJlopu3allija ce 3aCHOBA Ha IITO,
noroa Bp3 ocHoBa Ha kazae?. Enemenrter; ®akTopckuTe KpUTEPHYMH MOXKE Jia Ce KOpUCTaT 3a
eBajyyalja Ha M3BOPHUTE W BpemHOCTUTE, mpea ce. Kou ce BaKHUTE NEeTEpMUHAHTH KOW ja
onpenyBaat Typuctndkara BpeaHoct? Kpad n Xepcunrep aBajia mBajapcku aBTOPH KOH Ce
paHrMpaHd Ha TPBOTO MeCTO Ha TypucTHukuTe aeduuunuu. Tosuumk (1982) cmera neka
OCHOBHUTE €JICMEHTH Ha TypUCTHYKATa BAIIOPU3AIMja CE MIPUBICYHOCTA HA MOTUBOT (M3BOPOT),
reorpadckara monox0a 1 HaKJIOHeTOCTa Ha MarudHaTa (qucrep3uBHa) oonact. [Tuxa (1982) ru
nerHUpa KPUTSPUYMHTE 3a BaJlopH3aIlija Kako OHUE BPETHOCTH HAa CBOjCTBaTa Ha MPOCTOPOT
KOH BO MPOLIECOT Ha BaJIOpH3allkja ja oJpeayBaaT HeroBaTa COOJBETHOCT 3a yHOTpeOa 3a JHEBHA
peKpeanyja uiv TYpUCTUYKA peKpealja. ABTOPOT I'l TPyNHpa KPUTEPUYMHUTE 3a BAIOpHU3aIdja
Ha CJIEITHMOB HAYWH: BPBHH KOPUCHUIN HA YCIYTH),

Caerckara Typuctnuka opranuzanuja (CTO) (1980) ucto Taka ce 3aHnMaBa co AeuHupame Ha
HajBAKHUTE KPUTEPUYMH 3@ OLEHYBamke HAa TYPUCTHUKUTE PECYpCH M BpPEAHOCTH.
Kpurepuymure, OAHOCHO (akTopuTe ce KIacU(pHUIMPAHU BO JBE TOJEMHU TPYIH, BHATPEITHH U
HaJBOpeIIHN (GaKTopu Ha Bajopusauuja (oBue GakTopu He Tpeba a ce MenaaT co interttpm u
HAJIBOPEIHUOT TYPUCTHYKH TIOTeHIHjan)."

a. dakropure 3a TOJIKyBame Ce IOAPa3doMpaaT Kako Crenu(UUHN KBAUIUTETU U BPEIHOCTH
LITO TH BpellHYBa CEKOj TYpUCT. Bo 3aBHCHOCT 0] HUBHATa MPUPOJIA, CE Pa3IMKyBaar JBa
BHJA BHATPEIIHH (PAKTOPH:

e OHue KOM Ce O/IHECyBaaT Ha CTENEHOT Ha MCKOPUCTEHOCT HA TYPUCTUUKHUTE PECYpCH,
OMHOCHO BpemHocTuTe (ypOaHHW3anuja, WHPpPACTPYKTypa, OMpeMa W TYPUCTHUKH
YCIIyTH) U

e OHue KOH ce OJHECYyBaaT Ha HWHXCPEHTHUTE KapaKTEePUCTUKA Ha TypUCTHYKATa
BPEIHOCT BO OCHOBA CE€ COBITAlaaT, T.€. THE OATOBapaaT Ha KApaKTEePUCTUKUTE Ha CAMHOT
M3BOPEH KO, K0j ja popMHUpa OCHOBATa Ha TYPUCTUYKATa BPEAHOCT,

b. Hansopeninure dakTopu ce oHHe (HaKTOPU KOU 3HAYAJHO BIHjaaT WIIM MOXKAT Ja BIIHMjaaT
Ha TYPUCTHYKUTE TEPUTOPHH HACOYCHU KOH TYPUCTHUKUTE BPEAHOCTH U KOH ja OApeLyBaaT

LJoeuuur, XK. (1982): Turistisza geografsca, Naucna knjiga, beazpao.
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HUBHATA MO3UIIMja BO OJJHOC HA Ma3zapuTe U modapyBadkara: crieliuGUKA Ha BPEAHOCT 32
MPUCTAMHOCT (TPUCTAIHOCT), OJU3MHA HA €MHUCUOHHUTE IICHTPH, BAXKHOCTA Ha BPEIHOCTA
(pecypen ).
Bp3 ocHOBa Ha Tpe3eHTHpaHaTa KilacuduKanruja Ha (HaKTOpPH, MOKHO € J1a C€ TPUCTANH KOH
MPOICHKA M aHAJIN3a Ha TYPUCTHYKUTE BPEIHOCTH U PECYpCU KOPUCTEJKH JBA BHUIA (haKTOPH:
BHATPEIHYU U HAJIBOPCIITHH.

Buarpemnu ¢pakropu

A. Cramka Ha ICKOPHUCTSHOCT Ha TYPUCTHYKA BPEIHOCT (PECypcH)

a.

VYpbannzanuja. Ce oOleHyBaaT THIIOBHTE, KBAaJHUTETOT W OOEMOT Ha IOCTOCYKATA
n3BOpHa omnpema. Bo omHOC Ha BHOOT Ha ompemara, MOpa J1a Ce HalpaBH pa3iuKa
noMmery TypHCTHYKa OlpeMa, MeIllaHa OIpeMa W HeTypUCTHYKa omnpemMa. Bo oxHoc Ha
KBAIMUTETOT HAa OIpeMara, ce€ NpaBH pas3iuka Mmomery: mobap kBamuTeT (mobpa
apxXUTeKTypa, ypOaHW3aMm, MNpHjaTeH MOIJIeA Ha IEJMHATa), HPOCEYEeH KBaJIHUTET
(mpudaTnuB moriea Ha 3rpaauTe W IeTNHaTa) MHOTY WiH 0e3 kBanuTeT (mmdpara Ha
olpemMara co3/aBa HENpHjaTeH BIICYATOK 3a BO IENHHA, ypOAHM3MOT € 3alOCTaBeH,
APXUTEKTOHCKUOT KBAJUTET HA TpaadaTa, MITO TO OJpa3yBa OYMTIIEIHHOT HEIOCTATOK
Ha TYpUCTHYKa BOKalMja), CTENEHOT Ha ypOaHH3alMja Ha pEecypcuTe € MepKa 3a
ypOaHH3aIHja Ha peCypCHTe MOXKeE J1a MMa TPU M3BOPH: BUCOK, CPE/IeH U ci1al.
Hudpactpykrypa. Kora cranyBa 300p 3a uH(pacTpykTypara, 3a BpeMe Ha ja3oT Tpeba
Ja ce 3eMaT MpeIBUJA CIEAHUTE EJNEMEHTH: KapaKTepUCTUKW Ha ypOaHata H
TpaHCIIOpTHATa WHPPACTPYKTypa (o0pa, CpelHa U JIola), yCIyTH 3a CHaOAyBamke CO
M3BOp (BUCOK, CpeleH, HHU30K), HHBO Ha IOHyJa BO OJHOC Ha IOTpeOWUTEe Ha
nobapyBadkaTa (BUCOKO , CPEIHO, ¢1a00),

Typuctruka onpema u yciyru, Onesnkara ce 6a3upa Ha HUBHAaTa KOJMYHHA.

KBanureT: mocTOEYKH CMECTYBauK{ KalalUTETU (XOTEJICKO CMECTYBambe, HEXOTEICKO
CMECTYBam€) JOTMOJHHUTENIEH TYPUCTUYKH MPOCTOp (pecTopaHd, KadeTepuu, HOKHH
KIyOOBM, 3aHAaeTH, CIOPT, TYPUCTUYKH areHUuH), TYPUCTHUKA  YCIYTH
(xoMepIHjanu3alja, TPaHCIIOPT)

B. Bponenu xapakTepuCTUKH HA TYPUCTUYKUTE BPEITHOCTH (PECypcH)
OBue KapaKTepUCTHKHU CE OJHECYBaaT Ha U3BOPOT IITO ja (hOpMUPA OCHOBATA HA TYPUCTHYKATA
BpenHocT. Co oriie[y Ha TrojeMara pPa3HOBHIHOCT HAa TYPHUCTUYKHTE PECYpPCH U BPEIHOCTH,
MIPaKTHYHO € HEBO3MOJKHO J[a C€ CIIPOBE/E Ceon(aTHO NCITUTYBAKk-E Ha CUTE€ HETOBH BHATPEITHI
KapaKTepUCTUKU. MeryToa, 3a OpHEHTalMja, OBJAC Ke C€ HaBeJaT HEKOM KapaKTCPUCTHKHU
MOBP3aHU CO €[IeH BUJ IPUPOJICH PECYPC U €lIeH BUJl KYITYPEH pecypc.

a.

IMnaxwu. Kora cranyBa 300p 3a IIIaXXUTE HA MOpE, peKa U e3epa, MPH OICHYBAmbETO Ha
HUBHHTE KapaKTEPUCTHKH Tpeba Jja ce 3eMat NMpeBUJI clieHUTE (PaKTOpu: TOJIeMUHA Ha
iaxa (IMprHa, J0JDKMHA), TOIEMUHA Ha aKTUBHA ITOBPLIMHA Ha TJIaka, ToJIeMUHa Ha
MPOCTOp 3a OAMOP, Tonorpaduja Ha miaxa (paMHa U Kaprecta®, ecoK. ¥ KBaTUTETOT
Ha BojaTta, Oe30egHOCTa HAa Boxara (OpaHOBH, JIa0OYMHA HA BOJATA; CTPYH, M3BOPH
WTH.), HUBO Ha 3araZiecHOCT Ha BOJara, MOCTOCYKa MOpcKa (ayHa, MUKPOKIMMa H
TeMIepaTypa Ha BOJIaTa BO Pa3IMuHU MIEPUOIHU O] TOIUHATA, KAMAIIUTET, KOPUCTEHE HA
mIakata (BHCOKa, CpelHa , CHpOMAIlHa, HeMa), BPEIHOCTa Ha I1ej3aKOT Ha TUIaKaTa
(yOaBuHaTa Ha IEj32)KOT € BaKHA 32 CUTE TYPUCTUYKH PECYpPCH, IUIaKaTta € MHOTY
MOaTPaKTUBHA CE OHHME OMKPY)KEHHU CO KapIH, INIAHWHHU, OCTPOBH U TIOIYOCTPOBH.

Uctopucku o0jextn u ciomennny, Kora cranyBa 300p 3a Bajopu3anuja Ha OBOj BUJ
pecypcH, Tpeba 1a ce 3eMat npeABH/ cieqHATe PakToOpu: APXUTEKTOHCKA BPEIHOCT Ha
00jeKkTOoT 0e3 paznuKa Ha BpeMeTO Ha Tpaada (BUCOK, cpelleH, cial), epara BO Koja
3rpajgara Ouja HOBa), CTENICHOT Ha 3aYyBaHOCT HAa O0jEKTOT WM CIIOMEHHUKOT, BP3
OCHOBa HAa TPOIECHTOT Ha CEBKYMHUOT W3MVIeA Ha IlenuHara (mobap, MUHIIMB,
CHpOMAIIICH), BPEJHOCTa HA CTaTyWTe, PAKOTBOPOUTE Ha YMETHHYKHTE €JIEMEHTH Ha
00jeKTOoT. (BHCOKa, NpPOCEYHO ciada), 3allTHTHUTE MEPKH, pecTaBpalujara |



[lerra Merynaponna Hayuna Kongepenuuja

MNPEAM3BUIINTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2022«

Fifth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2022«

KOHTpOJIaTa Ha 3a4yBYBameTO HCTO TaKa ja 3rojeMyBaaT BPEIHOCTa HA PECypCHUTE.
ITocTojaHuTE 3AITUTHU MEPKH CE OJT TOJIEMO 3HAUCHHE.

HaaBopemnu pakropu

HanBopemnute GakTopy Ha U3BOPOT CE CIEMEHTH KOM ja OJpeayBaaT HEroBaTa TypUCTHYKA
ynoTpeda, MajKku IPeIBU/I IeKa THE IO 0JIECHYBaaT MPUCTATIOT JI0 U3BOPOT, JIa TH CTUMYJIHPAaT
Y MOTHBHpAAT TyPUCTUTE MPEKY CIMKUTE (Mep(HOpMaHCH) IITO THE TH caKaaT WITH J1a TO Hariacar
MOCTOCHETO HA OAPEACHU CIEIU(PUKU U PA3JIMKUA KOU TO MOCTaByBaaT U3BOPOT. BO ONTUMAITHU
ycioBH Ha yrnotpeba.Bo 3aBucHOCT 01 Macata Ha MaHu(ecTHpaHaTa modapyBayka.

a. JlocramHOocTa Ha pecypcuTe € IMOCJieNniia Ha omnpemMara (COOJIBETHAaTa cooOpakajHa
MHPPACTPYKTypa) Koja OBO3MOXKyBa mpucram 10 Hea. OTTyka TpoOHU3JeryBa JcKa
MPUCTANOT He Tpeba na OWje MorojieM JOKOJKY HMMa acpoJpOMHM, MPUCTAHUINTA,
’KEJTIC3HHIIN M TIATUIIITA KOU ce OJIMCKY JIO U3BOPUTE IITO BOJAT JIO HETO.

b. bmmsuna no pagmoaudys3nu neHtpu. HecropHo € jgeka morojemara WM IoManara
Onmu3uHa Ha W3JI0KOCHHWTE NEHTPH 3HAYMUTEIHO BJIMjae HA 00EMOT Ha TYPHUCTHUYKUTE
TEKOBH HACOUEHHU KOH H3BOPOT. 32 J1a ce MPOIIEHH 0BOj (aKTOP, MOXKHO € J1a ce 00eIexar
KpY>KHH 00J1aCTH OKOJy HcmuTyBaHHOT u3Bop (Ha 100 Kt, 500 Kt urtH.) m motoa
MOCIIEIOBATEIIHO J1a CE aHAIM3HUpaaT TPaIOBUTE JIOIMPAHH BO OBUE 00JIACTH, TaKa IITO
rpajioT uMa norojieMa BpeaHocT. JKuTenure Kou goaraat Bo UcTata o0nacT,

¢. CrhenudukaiyjaTta Ha TYPUCTHYKATa BPEIHOCT (PECypCH) ce YTBpAYBa Bp3 OCHOBA Ha
criopeiba (koMmapaTHBHA aHalK3a) CO APYTd M3BOPH OJl MCT THUI M OpPOjOT HA OBUE
pacmonoxiuBu pecypcu. OBOj PejTHHT UMa TPU HUBOA: cHenU(UYCH OYaCH, CPEJICH U
HHU30K

d. Baxknocra Ha pecypcute (BpEIHOCTHTE) C€ OILICHYBa BO 3aBUCHOCT OJ BJIIMjaHUETO IITO
umMuoT (nephopMaHCcOT) TO MMa Ha Ma3apoT, OJHOCOT MoMery 00eMOT Ha ,,HACOYCH
rpamexeH” Typru3aM U MOKHOCTA 32 KOMEpPITHjaIu3aliija ITo ja HyIu.

Co orzen Ha CIOMEHATUTE KPUTEPUYMH Ha TYPUCTHYKA BAJIOpU3aldja, Tpeda Jia ce 3aKITydu JeKa
ce pabOTH ITaBHO 3a KPUTEPUYMH 3aCHOBAHM HA KAaMAlUTETH, KOW CE OLEHYBaaT O]l rpymna
TYPUCTUYKH eKcriepTH. HajuyBCTBUTENEH ceT Ha KPUTEPUYMH 32 MPOIECOT CEe TaKaHAPCUCHHUTE
HHuxepeHTHH KapaKTEpUCTHKHU Ha PECypCUTE, KOM MOXKE Jla CE TeHEePaTU3nupaar, HO 3a CEKOj BUJT
Ha pecypcu Tpeba Ja ce pa3BHjaT MOXKHH KPUTEPUYMH (YOBEK, MIIAHWHA, KYJITYPHO-UCTOPUCKH
CITOMEHUK UTH.) €Bajyalnja Ha peCypCH OJ1 CAaMUTE TYPHCTH, a BO ()yHKIIH]ja HA CIIOCOOHOCTA Ha
OJIpEJICHN pEecypcH Ja TH 3aJ0BOJAT MOTpeduTe (KOPHCHOCT, OJHOCHO HCKOPUCTYBambe Ha
BPEIHOCTA Ha PECYPCHUTE O/ TJIe/IHA TOUYKA Ha TYpUCTUTE). Banopusaiujara ce moseke ce npasu
BO (DYHKIIMja Ha TIOTpeOUTE Ha OJIPEICHH TPYITH TYPHUCTH, KAKO U Ha TPyIaTa akTHBHOCTH BO KOU
THE CE 3aHMMaBaaT (Ha Ip. OJpe/CHA IPyra PEKPEaTUBHU aKTUBHOCTH).

Metoau Ha Bajiopu3anuja

OCHOBHOTO 3HaueH-€, OJHOCHO IIeITa Ha oBaa (haza e Jja ce co3/ajic KBAHTUTATUBEH ja3 Ha CUTE
W3BOPH U IPYTH €IEMEHTH Ha TYPUCTHYKHOT MOTEHIH]jall, CIIOPE]l CUTE KPUTEPUYMH, OJHOCHO
¢daktopu. Cemnak, TIIABHAOT MPOOIIEM JICKH BO (PAKTOT IITO HE CUTE SIIEMEHTH Ha ITOTSHITH]THTE
U pecypcuTe ce TOJAEJHAKBO TOrOJHU 3a KBaHTHU(UKanuja. JJojexa HEKOM eleMEHTH MOXKe
MHOTY JIECHO Ja ce KBaHTH(HIUMpaar (pacTojaHue, JOJDKHHA Ha MATHUINTA, WHPPACTPYKTYpa,
MPUCTAITHOCT, OJIU3WHA NITO ja EMHUTYBAAaT, KAMAI[UTET 32 CMECTYBake UTH.), APYTH CE MHOTY
TEIIKO MM HEBO3MOXKHHU JIa Ce MPECMETAaaT BEPOJOCTOJHO).

Bo mpakca, Hajrosiem npo6JieM € BpeAHYBambeTO U KBaHTU(HKALIKjaTa Ha OHA ILUTO € HajBaXKHO -
TYPUCTUYKHUTE pecypcd (M BPEIHOCTH), OAHOCHO HHUBHHUTE HHTEPECHH KapaKTEpUCTUKHU,
OJTHOCHO CaMHOT TIOUM 32 MHXEPEHTHU KapaKTEPUCTHKH € PUIIMIHO OaBeH, OUIejKN MPAKTUIHO
€ HEBO3MOJXKHO J1a C€ OZIpeIH BPEOHOCT Ha PEecypcuTe 3a TypUCTUTe, 0e3 Ja ce 3eMar NpenBUi
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TYPUCTUYKHTE MOTPeOM M paznuyHUTE (POPMU Ha CYOjeKTHBHO JOXKHMBYBAmE Ha IMPOCTOPOT.
3aroa, Jovicin (1982) co nmpaBo HaBeayBa JeKa TYPHUCTHUKATa aTPAKTUBHOCT € BayKHA MEpKa 3a
BPEIHOCTA HAa CUTE MOTHBH (pecypcu), HO IeKa Taa He € HUTY IIPUBPEMEHa, HUTY TPajHa, Of eHa
CTpaHa, a MOTHBUTE (PECYpCUTE) KOU TH 33J0BOJTyBaaT OBHE IMMOTPEOX BO BPTH.

busejku He MOCTOjaT TOYHU METOIH 32 MEPCH¢ Ha BPEAHOCTA HA TYPUCTHUKUTE PECYPCH, BO
MpakTUKaTa HAj9ecTO CE IMPEMOCTyBa ja30T IMOMeEry OpojoT Ha eKCIepTH Bp3 OCHOBAa Ha
00jeKTHBHA COTJIACHOCT. Ja30T ce BpIIM CO NMPUMEHA HA COOJBETCH CTEICH HAa BHATPCIIHU U
HAJBOPEIIHU BpeaHOCTH U (akropu. OBOj cTeleH HeMa HEKOW (PUKCHH U YHHUBEP3aJTHU
BpPEIHOCTH, BO3pacTa ce ofpemyBa cropes crenuduaan norpedu. OneHyBameTo 0OMYHO ce
BpiH Ha ckana of 0-3, 0-5 u 0-6 moenn, HO uma Bo morosiem oricer o 0-8, 0-10 u 0-12 moenwu.
Bo oBaa o0nact mocrojaT pas3auyYHU HPUCTANH U KPUTCPUYMH KOW BOJIAT JIO PE3YJITaTH, Ydja
BEPOJIOCTOJHOCT € PENlaTHBHO OrpaHWYCHA, UMajKu TIPEIBU JIeKa eBalyaldjaTa TIaBHO Ce
3aCHOBA Ha TEpIIENITjaTa U CyOjeKTUBHATA eBalTyallyja Ha OlleHyBadoT. MeryToa, BO OTCYCTBO
Ha MOA00pY U MONPEIU3HU METO/IH,

Ceerckara TypucTHuka opranmzanuja (OMT, 1980) mpemopadyBa pa3Boj Ha CTaHIAPIHH
o0paciy Ko MOXKaT J1a OuJaT KOPUCHHU 32 UCTPAXKYBaUHTE 32 BpeMe Ha MOMUCOT U MPOIIEHTOT.
Bp3 ocHoBa Ha oBMe oOpacuu, CHTE HM3BOPH C€ OLIEHYBaaT CIIOpEN CHUTE HAJABOPEIIHU U
BHATpPEIIHH (paKTOpH, OTHOCHO KPUTEPUYMH. 32 Ja ce JoOue BKYIHATa BPEJHOCT Ha PECypcoT,
NpBO ce coOupaaT cuTe BHATPEITHH (HAKTOPH, TOTOA CUTE HAJABOPEIIHU (PaKTOpU U Ha KPajoT
BKYIIHaTa CyMa c€ MHOXH CO 30MpOT Ha HaJIBOPEIIHUTE (aKTOpH.

JMHAMHKA HA ABUKEHETO HA MATHUIUTE U TYPHUCTUTE HA IJIABHUTE IPAHUYHH TOYKHU O]
xopuaop X u VIII

JBukeme (Biae3-u3je3) Ha NATHULIM U TYPUCTH HA TPaHUYHUOT npemuH TabanoBue u
Boropoanna

Ha mMakemoHCKO-KOCOBCKATa W CpPIICKaTa TpaHUIla UMa MOBEKe TPaHUYHU MMPEMHUHHU O] TIATeH U
KEJIe3HWIKN KapakTep, Ol KOM HEKOM Cce 0/ MeI'YHapOAEH KapakTep, a JeJ O] perHoHalleH U
JIOKaJeH KapakTep.

JlokatuBHHTE TIPUPOAHO-TeOTpad)CKA YCIOBH HAa MAaKEAOHCKO-CPIICKHOT W MAaKeIOHCKO-
KOCOBCKHOT JeJl 3a TIOCTaByBamke Ha TPAHWYHU TOYKU 3aBHCAT Tpea ce of perjedHute
KapaKTEPUCTUKU Ha TEPEHOT, KAKO U OJ1 TPAaBUTAIIMOHUTE KAPAKTEPUCTHKH HA YpOAHUTE IICHTPH
Mely OBHE TpPH COCEIHH 3eMjH. Bo OBHE JIOKaIUTETH IIOCTOjaT H TPAaIUITHOHATHU
KOMYHHKAIIMUCKU BPCKU Mery Hacesnbute (pypaiHu u ypOanu) on nsere crpaHu. [Tokpaj oBue
KapaKTepPUCTHKH, Tpebda na ce croMeHe W (PakTOT MITO BO MOBOJHH NPHPOJHO-TEOrpadCKu
MPOCTOPH C€ JIONHUPAHH W JPYrH HHAPACTPYKTYPHH OOJEKTH KaKO IITO C€ aBTOMATHINTA,
€JIEMEHTH BO TParoBHW OJf HCTUTE KOW BJIMjaaT Ha OJECHYBAam¢ Ha BPCKUTE METy TOBEKE 3eMjH
win Haponu. DpekBeHIMjaTa Ha JIyre, KamUTal W HMICH 3aBUCH O]l JoOparta JoKaluja Ha
TPaHUYHUTE TOYKH UTH.

3a rpaHUYHHUTE TOYKH IJIaBHO C€ KOPHUCTAT PEYHM JOJMHHU M PaMHUHH, KIUCYpH, TUIAHUHCKU
NPEMUHHM TOTOAHHM 3a M3rpanda Ha TPaHWYHU TOYKH CO CHTE HH(QPACTPYKTYPHH O00jeKTH,
KBaJMTAaTHUBHU €JIEMEHTH W KapakTepUCTUKU Ha peijepHa mopdomnactuka. CeramHure
MPaKTUKU ¥ peatHoCcTa co Koja ce coouyBa CeBepHa MakelloHH]ja € JieKa TPAHUYHUTE TOUKH CE
HaoraaT BO OHUCKHTE JIeJIOBU MOTOJHH 32 HUBHO MocTaByBame. HajpekBeHTHUTE rpaHHYHH
toukn Ha CeBepHa Maxkenonuja o Cpouja u KocoBo ce nonupaHy moBeke Ha JIOKaJTUTETH HU3
KOW MHHYBaaT Mel'yYHApOIHH MATHINTA M Pa3BOjHUA OCKH, KAaKO IINTO € CIIy4ajoT CO MHOTY 3eMjH
BO CBETOT.
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Ha makemoHCKO-KOCOBCKaTa M CpIiCKaTa IpaHulla c€ HaoraaT CJCJIHUTE TPAaHWUYHH TOYKH:
Jaxunna (Teroso), bnane (Ckomje) u TaGanoBue (Kymanoso), moxeka nomanu ce Comotr u
[lenunne Bo Kymanoso.

TabaHoBIM KaKo rpaHMYHA TouKa kaj KymanoBo e 8 kM. Bo 0Boj mpocTop Kaje mTo ce crojyBaaT
MeryHapoaHuTe marumra: kopumop 10 (ceep-jg) u xopuaop 8 (3aman-uctok). CioMeHaTHOT
IPOCTOP € KapaKTepHCTHYCH CO HEKOW NMPUPOJHU U aHTPOIIOTEHU TYPUCTUYKH BPEIHOCTH KOU
Ce Pa3HOBHJHH W NPHUBIICYHU CIIOpE]] HUBHATA COApKHWHA. Bo mocnemHuTte NelieHun Ha OBOj
NPOCTOp MPHUPOJHUTE W AHTPOIOTEHH MOTHBH IPOM3JIEryBaaT Of cleuu(UYHU MPUPOIHU H
COIIMO-UCTOPHCKY ariy. FiMa MHOTY IPHPOJHN MOTHBH KOU C€ IIPETCTAaBEHH CO TUIAHUHH, PEKH,
e3epa, TepMaJHd U MHUHEPAIHU BOJH, KIHCYpH, PEUYHH TOJIMHU UTH. VcTO Taka aHTPOIOTEHH
TYPUCTHYKH MOTHBH C€ MPUCYTHH BO CTapaTa M HOBaTa apXHTEKTypa Ha IrpaaoT, obiekara,
PaKOTBOPOUTE M HUBHHTE NMPOU3BOAN, MAaHACTHPHTE, PKBUTE, [TAMHHTE, TPOOHULINTE, PA3HUTE
MIOHOBH U TTOCTapH CIIOMEHHIIH,

I'pannunnoT npeMud TabaHOBIE € HOB MPAaHMUYCH MPEMHH U3TPAJCH MO0 0CAMOCTOjYBAKETO HA
MakenoHuja Kako CyBepeHa W He3aBHCHA 3eMja wieHka Ha OOeamHeTnTe Haruu. Mako oBaa
IpaHUYHA TOYKA € HOBA, Taa € U3rPajicHa CIOpe]] CUTE KPUTCPUYMHU MPEABUACHHU 32 TPAaHUYHU
TOYKH KOH Ke TY 33J[0BOJIAT OIIITUTE TOTPEOH Ha JIyI'€TO BO HUBHUTE aKTUBHOCTHU BO IIPOLIECOT
Ha TProBUja CO CTOKH, HUBHOTO MHAMBUIYAITHO JABHKCHE, TPAHCIIOPTHHU CPEJICTBA UTH.

Ha >xene3nuukara cranuiia TabaHOBIEe UMa 8 IIMHU 3a pa3MeHa Ha BO30BHU JIOJICKA Ipyrara e
enektpuduipana. Ha 0Boj rpaHnYeH MyHKT UMa MPOCTOP 32 U3BPIIYBAE HA CUTE MPEABUICHH
3a/1auy O] ITapUHATA, U 33]]a9H IIOBP3aHU CO MPOTOKOT Ha JKEIIC3HMYKHOT CO00paKaj.

I'paHUYHUOT MYHKT Ha XKele3HYKaTa cTaHuia TabaHoBIe, KOj € U TpaHHUYCH MYHKT Mely IBETe
3eMju, HeMa TojeMa (ppekBeHIMja Ha cooOpaKaj, mopaad MaJoT Ha WHTEPECOT Ha JYreTo 3a
BO3HHOT cooOpakaj. Co ocamMocTOjyBameTo Ha MakeqoHWja OBOj BWJ Ha MPOMET € MHOTY
HaMaJIeH U MOKPaj Toa LITO UMa MEI'yHapOJIeH KapakTep.

Bo Texot Ha 2003 roamHa Ha TpaHUIHHUOT peMuH ToanoBe MuHane 1.625.731 naTHUK, 07 KOH
864.600 matHunu Omine on Maxkenonuja (Bmesz-u3ne3) m 76.111 crpancku marHuuu. Ho,
MHTEPECHH Ce TIOAATOLUTE IeKa Ha 0BOj PaHUYEH IyHKT BO TeKOT Ha 2005 roguHa o1 BKYITHHOT
Opoj matHuH (2.266.515) maTHUIM yuecTByBaje cTpancku co 1.323.329, a onne ox Makenonnja
943.186 natauy. Toa Baxku U 3a TpaHUYHATa Touka boropoauua u ['eBrenuja, kane mro 6pojot
Ha CTPaHCKH NAaTHUIM € MHOTY MOTojieM BO OJHOC Ha oHHMEe ox Makenonuja. Bo 2006 roauHa
(peKBeHIIMjaTa Ha TTATHUITA HA TPaHUIHHUOT nIpeMuH TabaHoBIe u I'eBrenuja, kaje mro 6pojot
Ha CTPAHCKH MMaTHHUIIM € MHOTY ITOT0JIeM BO criopeda co onue o Makenonuja. Bo 2006 roauHa,
(pekBeHIMjaTa Ha MATHULY Ha MyHKTOT TabaHoBIEe M boropoanna nMarie peyrcu WASHTAYHHA
pes3yiaTaTH.

Bo cnopenba co rpannyHroT npeMuH Ta0aHOBI, (peKBEHIMjaTa HA MATHUIM HA TPAHHYHHOT
npemuH bnama e MmHOTY momana. Bo 2003 ronuna nmomuHane BkynHo 1.048.749 natHumu (Bnes3-
nznes), on kou 498.247 v 47,5% ce MakeqOHCKH apskaBjanu, poaeka 550.502 wmm 52,5% ce
CTpaHIU. AHAIM3UPAJKH M Pe3yJITaTUTE O] MATHUYKUOT cO00pakaj HU3 TONMHHUTE, MOXKE J1a Ce
BuaM nieka Bo 2006 ronuHa HajroeM MaTHWYKH cooOpakaj 6mn 1.052.460 maTHHLHM, 01 KOH
465.516 wm 44,2% Oune np>kaBjann Ha Makenonuja, goaeka crpannu 58.944 wmm 66,8% Owire
Jp>KaBjaH! Ha CTPAHCTBO.

I'panmunnor npemuH TabaHOBIlE ce cMeTa 3a BTOp TpaHWUYEH NMPEMHUH IO WHTEH3UTET Ha
NBIDKEH-€ Ha AaTHUITM 110 boropomutia Bo ['eBrenmja. Bo TexkoT Ha 2003 roamHa, BKYITHHOT OpOj
Ha maTHUIM (rparaHu Ha MakeJoHHWja) IITO Bierje BO 3eMjaBa gocturHa 434.387 maTHHIH,
JloJieKa IpeKy oBaa rpaHuna ce ogaaneyune 430.213 narauuu unu BKynHo 864.600 naTHUIN.
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Cenak, Tpeba Ja ce UcTakHe JeKa HajroJIeMHOT Opoj Ha MaTHULM oJ MakeloHHja BO TEKOT Ha
2006 roguna u3HecyBan okoiy 943.966 naruuuu. Toa 3Ha4yM AeKa NpeKy oBaa rPpaHUYHA TOYKA
nomuHaNe 46,7% on BKymHOTO HaceJleHHe Ha MakemoHMja, IITO 3HAYM JieKa OBaa TpaHWYHA
TOYKa € JocTa PpekBeHTHA. ["'oniem e u 6pojoT Ha cTpaHcku natHUIU. Bo 2003 ronuHa BKyTHUOT
Opoj Ha CTpaHCKW NMAaTHUIM (BII€3-M3JIe3) Ha TPaHUYHUOT IpeMuH TabaHoBIe u3HecyBa 761.131
MaTHUK, noaeka Bo 2005 rogrHa ©Majo moroieM Opoj cTpaHCKH maTHUIM co 568.071 maTHHK.

I'enepanHo ce mpeTnocTaByBa lieKa CTPAHCKUTE MATHUIHM KOM MUHYBaaT HU3 TPaHUYHHUTE
MpeMUHU, KOW OW Omje MOOWIIHM 3a pasIudHH yCIy>KHH (YHKIWUH, IMAPKUH3H, PECTOpaHH,
¢duckanuu edext, Ou OWie ymTe MOorojeMyu Ha CaMUOT TPaHUYeH MPEMHH. 32 OBa EKCIIEPTUTE
co (hakTH MoKakyBaatr Aeka Tpeba Ja OumaT HOMOOMIHHM U MO(YHKIHOHAIHU CO YCIYTUTE H
KpaTKHUTE May3H Ha MaTHUIMTE HA TPAaHUYHUTE IPEMHUHU.

Taka, Ha mpuMep, NOKOJIKY TIPaHUYHHUTE TOYKM Oea MOOWIHM BO OJHOC Ha MOTpeOHaTa
HHPpacTpyKTypa (peCcTOpaHu, CaMOIOCTYKyBamke, CHEK OapOBH U CII.) MATHUIUTE CAMUTE OU
TpoIlleNie OJIpe/ICHN BO3WJIA HA TPAHUYHUTE TOYKH. JIOKONKY CEKOj MATHUK OW TOTPOLIHI
MPOCEYHO 10 | eBpOo Ha IPaHUYHHUOT MPEMHUH, TOTall 3apaboTeHUTEe CpefcTBa OU Ouiie criopen
opojor Ha matHuiwm ox 2003 1o 2006 roguHa.

Tabena 1: /leuxrcerwwe na namnuyu na zpanuunuom npemun Tabanosye 6o nepuooom 00 2003-2008
200una.

ITatauim og pM  [CTpaHcku natHuUL] BxymHo jokaimHO Biymso - Brymro Pa3nuKara nomery a i
MommHa CTpaHLM [TOMAIIHU U ||
3i1e3 |M3ne3 Bie3 ||/I3ﬂe3 A b TPaHCKU
TabaHoBIIe-TpaHWYEH IpeMHUH Ha MakenoHCcKo-CprickaTa rpaHuia
2003 | 434387 | 430213440381 320750 864600 761131 | 1625731 A
2004 | 411165 | 515959589999 391676 927124 781675 | 1708799 A
2005 | 415645 | 527541755258 568071 943186 1323329 2266515 b
2006 | 436848 | 507118768911 530166 943966 1299077 | 2243043 b
2007 | 562348 | 590124801245 563389 1112472 1365634 | 2478106 b
2008 | 526784 | 546797789342 567812 1073581 1358154 | 2431735 b

Tabena 2: /leusrcerve na namuuyu na zpanuynuom npemun bozopoouua 6o nepuooom 0o 2003-2008
200uHa.

IMatauum on PM | CrpaHcku naTHUIU Biynxo |- Biynso Brymmo Paznukara nomet
roguHa JIOKQJIHO | CTPaHIM | qOMAaIllHU U
Bres || W3nes Bres || W3znes A b CTPaHCKH Aunb
Boropojuna - rpanuyed npeMud Ha MakeoHcko-1"pukara rpaHuna
2003 733408 | 756293 | 810311 | 942454 | 1489701 | 1752765 | 3242466 b
2004 466783 | 522594 | 580721 | 503413 | 989377 1084134 | 2073511 b
2005 460077 | 536765 | 758798 | 684501 996842 1443299 | 2440141 b
2006 516148 | 775566 | 704200 | 562852 | 1291714 | 1267052 | 2558766 A
2007 670182 | 784578 | 867394 | 807391 | 1454760 | 1674785 | 3129545 b
2008 532764 | 662237 | 712347 | 583467 | 1195001 | 1295814 | 2490815 b

3akiy4yok

Co ornes Ha CIOMEHATHTE KPUTEPUYMHU Ha TYPUCTHYKA BAJIOpH3aInja, Tpeda 1a ce 3aKIyqH JeKa
ce paboTH IIaBHO 3a KPUTEPUYMH 3aCHOBAHM Ha KamalWTETH, KOW CE OLEHyBaaT O]l rpymna
TYPUCTHYKH eKcrepTH. HajuyBCTBUTENTHHMOT ceT Ha KPUTEPUYMH 3a MPOLECOT Cce
TakaHapeueHnTe KapakTepucTUKH Ha WHXEPEHTHU PeCcypcH, KOM MOXE Jla ce TeHepaln3upaar,
HO 3a CeKOj THII Ha PECYpPCH MOpa Ja ce Pa3BHjaT MOXKHUTE KPUTEPHYMH.
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Caerckara Typuctnuka opranuzanuja (CTO) (1980) ucto Taka ce 3aHnMaBa co AepuHupame Ha
HajBAKHUTE KPUTEPHUYMH 32 OLEHYBalkEe HAa TYPUCTHUKUTE PECYypcH H BpPEAHOCTH.
Kpurepruymure, 0oqHOCHO (hakTOpHUTE ce KiIacH(UIUpaaT BO ABE TOJEMH I'PYIH, BHATPELIHU U
HaJBOpeIIHU (GaKTopu Ha Bajopu3auuja. Bp3 ocHoBa Ha mpe3eHTHpaHaTa KilacupHKanyja Ha
(axTOpH, MOXKHO € J1a c€ MPHUCTAIM KOH MPOLICHKA M aHaJIN3a HA TYPUCTUYKUTE BPEAHOCTH H
pecypcd KOpHUCTEejkM nBa BuAa (AKTOPH: BHATPEIIHM W HAABOPEITHM KakKo IITO Ce
ypOaHu3zanujara, HHQPACTPYKTypaTa, TypUCTUYKATa ONpeMa U YCIIYTH, TUIQKUTE, 3TPajuTe U
KyJITYpHUTE CTIOMEHHIIN.-UCTOPUCKH.

Hanpopemnute pecypcHu (akTOpu Ce eIEMEHTH KOM ja OJpeJyBaaT HEroBaTa TYPHUCTHYKA
ynorpeba, MMajku TpEIABUA JCKa THE IO OJIECHYBaaT INPUCTANOT [0 PEeCcypcoT, Ja THu
CTUMYJTUPAAT U MOTHBHPAAT TYPUCTHUTE MPEKY CIMKH KaKO IITO CEe MPUCTAMHOCT HAa PECypPCHTE,
Onm3uHATA IO MIEHTPUTE 32 EeMHUTYBambe, CIEIUGUKAIN]a Ha BPETHOCTA, BAXKHOCTA HA PECYPCHUTE
UTH.

Cemnak, TTaBHHOT TPOOJIEM JIeKH BO (aKTOT ITO HE CHUTE €JIEMEHTH Ha TOTCHIHjaJTUTE H
pecypcuTe ce MoJeTHAKBO MTOTOJHH 3a KBaHTU(UKaHja. Jloeka HEKOU eleMEHTH MOXKe Jia ce
KBaHTH(UIUpAaaT MHOTY JecHO (pacTojaHue, AOJDKMHA Ha MAaTHIITA, HHQPPACTPYKTYpa,
NPUCTAITHOCT, OJIM3MHA IITO ja EMHTYBAaT, KalalUTeT 32 CMECTYBambe UTH.), APYTH CE MHOTY
TEIIKO WJIM HEBO3MOXHO Ja C€ MpecMeraaT BeponocTojHo). CBerckaTa TypUCTHUYKA
opranmzanuja (OMT, 1980) npenopauyBa pa3Boj Ha cCTaHAapIHK 0Opacyl KO MOKaT Ja Oujar
KOPHCHH 32 HCTPa)KyBauuTe 32 BpeMe Ha MOIMUCOT ¥ MPOLEHTOT.

Ha MakenoHCKO-KOCOBCKAaTa M CpIICKaTa IpaHHIa Ce HaoraaT CIEeIHUTE TPAaHWYHU TOYKH:
Jaxxunna (Teroso), brane (Ckomnje) n TabanoBue (KymanoBo, nonexa nmomamu ce ComoTr u
[Tenuane Bo Kymanoro. ['panndHaTa Touka JaxkuHIle € moydasa Imo IpHupoIa. ce TUTAHWHUTE Ha
ap (JIyGetenn) mokpueHu co pasziauyHa (iaopa U gayHa W HHCKa BEreTalnuja, pa3iniHu, cO
MHOTYOPOjHHU M3BOPH M KPaTKU TOTOLH, KO c€ TJIaBHO KapaKTEpUCTUYHHU 3a 0BOj Aen Ha Illap,
a BO o0OnacTa oJ1 MOJIOIIKaTa paMHUHA oBaa PemyOnnka MakegoHHja HHTEPECOT 32 OTBOPAE
HOBH I'PaHUYHHU IIPEMUHH € TIOBP3aH O ofjpeieHn JokaiuTeTu Bo Kapamak, Ckomje, Kako mTo €
MPOEKTOT 32 OTBOpPAmkC M aKTHBHpame Ha rpaHUYHHUTE peMuHu Bo Koapa ®yppemr, [ pannuna
touka benanosne-CraHunk u rpannyHa Touka Jbojan-Mupatona.
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