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Abstract:

High technology enables payment evolution and global competition. The ambiguity surrounding the
digital currency still leaves ample room for analysis of its unreserved acceptance, trust and anticipation,
which are the main drivers of the network's spread. Bitcoin and other cryptocurrencies have the potential
to replace traditional and new forms of payment. But to achieve this and become a dominant force in
the global payments system, they must provide distinctive individual value, address and overcome a
number of critical challenges, such as formal regulatory issues. Banks should take a close look at the
technology underlying these cryptocurrencies as a potential generic new way to transfer ownership of
value in the long term.

The objective view is that the future of digital currency is currently still an open question due to the
existence of a "critical mass". The research showed that the future of cryptocurrencies can be bright if
some institutional-formal conditions are met due to the fact that the successful evolution of e-money
requires building security payments through three criteria — standardization, compatibility and
innovation.

Also, the partnership between Fintech companies and banks is an already implemented formula that
bears fruit, but we must not leave out the fact that all developed countries in their platforms, in addition
to connecting banks, implement the platforms with the direct participation of e-Government and the
concept of interoperability.

Keywords: digital currency, banks, Fintech, economy.

1. Introduction

Electronic money is not a new phenomenon. Online commerce has increased the use of new
technologies, thereby increasing the demand for new electronic payment methods. What is really new
is electronic payment in retail and the use of the Internet as a new monetary market. Today money
becomes ready information on the microprocessor or in the database. Without a doubt, the purpose of
such an instrument is to improve the efficiency of the traditional payment method. At this moment,
there are still no clear standards in the Blockchain mechanism and therefore we do not know the
boundaries, so participants can easily communicate without the presence of a regulator. Behind
Blockchain technology is the universal Internet currency, which in turn raises many questions about the
use of advantages and risks/damages that would arise from the application.

High technology enables payment evolution and global competition. However, the ambiguities
surrounding the use of the digital currency leave enough room for analysis of its unreserved acceptance,
trust and anticipation, which are the main drivers for the spread of the network. Specifically, network
expansion requires demand interdependence, meaning that the Network must reach a minimum required
volume before reaching equilibrium. The minimum volume of the network is called "critical mass".
Therefore, the objective view is that the future of digital currency is currently still an open question due
to the existence of a "critical mass".
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Furthermore, the paper explores financial privacy which is a very sensitive issue when using digital
currency (or cryptocurrency). The successful evolution of e-money requires building secure payments
through three criteria — standardization, compatibility and innovation.

The diffusion that digital currency brings in the modern era amplifies antitrust issues related to network
externalities and global competition between the world's most researched currencies. This is the reason
to include in further analyzes an overview of social costs and benefits, as possible risks of using digital
currency. This means that in order to remain compatible with each other, all users must use software
that meets the same rules. Therefore, all users and developers have a strong incentive to protect this
consensus and set up a regulator.

Finally, the paper considers the question — is there any prospect of taking the technological revolution
and the monetary evolution hand in hand without risks in the real world?!

2. The general regulation on data protection and digital banking

After one year has passed since the implementation of the General Data Protection Regulation (GDPR),
an analysis has been made of how the transition to a new data protection regime was marked in the past
period and what are the consequences for digital banking.? It is no coincidence that the General Data
Protection Regulation has created a bigger and more challenging regulatory landscape, which opens up
new opportunities for the digital banking sector.

While the legislation has undoubtedly resulted in a more demanding regulatory landscape, many of the
initial fears, such as maximum fines for data breaches, are not evident. Also, regulation is largely well
integrated into the financial services sector.

But what is more significant is that the increasingly digitized banking sector is more dependent than
ever precisely on consumer trust - especially, with the advent of open banking, which makes it even
more critical to ensure the right to data privacy and cyber security. In that context, opportunities have
arisen in five key areas as a result of the General Data Protection Regulation and the rise of data
protection.

The General Data Protection Regulation has improved the already high standards of European financial
firms in handling customer data. As a result, this regulation has helped foster greater confidence in
financial institutions. Also, this situation has set a useful example for other countries looking to integrate
additional privacy and data protection measures into their financial systems. With jurisdictions such as
California, Brazil and India seeking to adopt laws that offer similar protections to the General Data
Protection Regulation (GDPR), such as California's Consumer Protection Act, banks in England and
financial technology (Fintech) firms are leading. This is likely to have a global impact, feeding into the
standards being assessed around the world and encouraging the growth of digital banking, fueled by
high levels of consumer trust in technology and data protection.

A year after the General Data Protection Regulation (GDPR) came into effect, banks and fintechs have
the resources and expertise to turn regulatory compliance into an advantage.

The General Data Protection Regulation has prompted compliance to strengthen data use and
management practices and security procedures. At the same time, he emphasized the control of personal
data from customers, transferring the power to consumers. Open banking has just come into force at the
time of the implementation of the General Data Protection Regulation, which has opened the way for
many new digital banking products and services from non-traditional providers.

Under the General Data Protection Regulation, consumers can choose which service providers have
access to their data, the extent of information shared and the time period for which the data can be
accessed. Therefore, the dual push of the General Data Protection Regulation and open banking puts
digital banking customers in an enviable position, enabling them not only to protect their data, but also

1 Cohen, B. J., 2004. The future of Money, chapter seven. Princeton: Princeton University Press.
2 Buffard, Sally, The General Data Protection Regulation — a practical guide for trade unionists, Labour Research
Department Booklets, March 2018
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to voluntarily share that data with third parties and fintech providers. providers offering innovative
services. As more open banking products and services are launched, the benefits of data sharing become
increasingly apparent, and the controls and protections of the General Data Protection Regulation could
help further drive consumer adoption of open banking services .

The public debate on the General Data Protection Regulation has helped to reinforce data protection as
a central issue in financial services. Boards and CEOs understand the value of data to businesses and
consumers and the extent to which data protection is a prominent issue in society. With data privacy
and security now often identified as a leading concern for boards, business leaders have become
increasingly sophisticated in the way they think about data. For many firms operating in financial
services, the General Data Protection Regulation is more than simply an addition to the regulatory tool,
i.e. it is a real strategic advantage. Integrating data protection into core development strategies means
bolder and more innovative decisions can be made. Any observer of the financial services sector can
see that banks are innovating more than ever — a testament to their growing expertise in technology and
data.

Technology, increased competition and consumer protection laws have empowered customers, and
many are now considering ethics when looking to purchase new goods and services. The focus on ethics
has also been reflected in the business community, with firms committing to corporate social
responsibility and taking a closer look at environmental, social and government issues in their supply
chains and investments.

Maintaining an ethical approach to data is a significant advantage. As financial institutions are the
custodians of sensitive customer data, they have rigorously adhered to the General Data Protection
Regulation and made ethical data handling a priority, as evidenced in the publication of data ethics
frameworks by numerous companies. The result is a concise and easy-to-understand data policy that
consumers can engage with. This is an advantage for maintaining customer satisfaction as well as
strengthening corporate reputation.

As hackers and malicious actors become increasingly sophisticated, most organizations working in
financial services will know it when data-related harm occurs. Any hacking or cyber breach is of course
a risk of harmful consequences. But precisely the impact on reputation depends, to a large extent, on
how such a breach or intrusion is handled.

The General Data Protection Regulation has strengthened banks' data processes and the procedures to
be followed in the event of a breach, which could prove vital in preventing reputational loss and
demonstrating strong regulator practices.® In the era of digital and open banking, this regulation acts as
another line of defense, helping to ensure the survival of online banking platforms.

A year after the General Data Protection Regulation came into force, banks and fintechs have the
resources and expertise to turn regulatory compliance into an advantage. While there may still be
concerns about what is undoubtedly a strict compliance process, it is clear that it has also created
opportunities for innovation, differentiation and strategic advantage in an increasingly competitive
market.

3. An overview of the IT Revolution and innovations related to money

Online commerce has increased the use of new technologies, thereby increasing the demand for new
electronic payment methods. This began especially in the mid-1990s with the information revolution,
the decline in the price of computers and the networking of computers. Cohen coined the term "change
the geography of money." This term arises as a result of electronic payment in retail and the use of the
Internet as a new monetary market. Due to the Information Revolution, a new electronic payment
method has been introduced, known as electronic cash, e-bag, e-currency, digital currency, digital
money or digital cash. Without a doubt, the purpose of such an instrument is to improve the efficiency
of the traditional payment method. Bitcoin is a digital currency whose value fluctuates depending on

3 The General Data Protection
Regulation:https://eurlex.europa.eu/legalcontent/EN/TXT/?qid=1465452422595&uri=CELEX:32016R0679
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customer acceptance around the world. This is primarily due to the fact that, unlike the standard
currencies we use, such as the dollar or the euro, which are regulated by central banks, Bitcoin is
unregulated. Therefore, Bitcoin transactions are considered more private and anonymous due to the
open system and the absence of a regulatory body and/or intermediary in the execution of transactions.
Transactions are carried out using cryptographic protection, and their execution is carried out through
a network of public electronic books called "ledgers”. To verify transactions, it is necessary to have
specific hardware and software that users can install and after a certain number of transactions receive
a portion of Bitcoin. In this way, an additional launch of this digital currency is carried out.

4. A brief historical overview of digital currency

From the era of the barter economy, metal and coins to gold and silver, continuing to modern monetary
systems and checks, and ending with the latest developments in global currency, such as the introduction
of cryptocurrencies like Bitcoin, centuries have passed. Each type of money plays a key role in
transactional activities over a period of time. As human society and markets developed, so did the need
for more sophisticated instruments of commodity exchange. In this regard, the introduction of
cryptocurrencies revolutionized the international payment system on a scale that was unimaginable just
a few years ago. A cryptocurrency is a digital or virtual currency that uses cryptography for security.
Cryptocurrency is difficult to counterfeit because of this security feature. A defining characteristic of
cryptocurrency, and arguably its most attractive, is its organic nature as it is not issued by any central
authority. Cryptocurrencies have their advantages and disadvantages. The main benefits of using
cryptocurrencies are that they make it easier to transfer funds between two parties in a transaction.*
These transactions are facilitated through the use of public and private keys for security purposes. These
fund transfers are done with minimal processing costs, allowing users to avoid the hefty online
transaction fees charged by most banks.

There are two reasons for the emergence of electronic money and digital currencies. The first, according
to the Austrian School of Economic Analysis, money is a "social institution" subject to already initiated
institutional change and is interpreted as a consequence of spontaneous evolution that should overcome
the shortcomings of exchange and the double coincidence of desires.® Today, e-money is the last stage
of this development and represents an additional degree of institutional change.®

Their main role is to support online e-commerce, enable transactions, reduce their costs or replace cash
and coin payments in retail. The second reason for the emergence of e-money is the Information
Revolution, which is characterized by the integration of electronic information processing and
telecommunication technologies, thus reducing geographical differences with the help of which
information can be transmitted around the world. The information revolution has changed the financial
sector, making payment methods safer and more efficient, giving an additional reason for the emergence
of new monetary innovations.’

Unlike the information revolution, the emergence of e-money is a new way of processing information
to transfer purchasing power. Many financial innovations are not a new form of money, but a different
way of using existing money in transactions.® Regardless of the consequences of the mentioned
technological development, the nature of money is still identical, that is, money serves as a medium of
exchange, as an asset and as value. The nature of money will never change, so money will remain only

4 European Central Bank, 2005. The Blue Book. Bucharest: European Central Bank.

5 Hayek, F. von., 1976. Denationalisation of Money: An Analysis of the Theory and Practice of Concurrent
Currencies. Londres: Institute of Economic Affairs.

6 Schmitz, S. W., 2001. “The Institutional Character of Electronic Money Schemes: Redeemability and the Unit
of Account” in M. Latzer and S. W. Schmitz, eds. Carl Men-ger and the Evolution of Payment Systems: From
Barter to Electronic Money. Chelten-ham, UK and Northampton, MA: Edward Elgar.

" Goodhart, C. A. E. and Krueger, M., 2001. “The Impact of Technology on Cash Usage”. The magazine of De
La Rue, (4), 9-11.

8 White, L. H, 1996. “The Technology Revolution and Monetary Evolution” in J. A. Dorn, ed. The Future of
Money in the Information Age. Washington, D.C.: CATO Institute
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an intermediary in the exchange of goods and services. An e-money card is a different payment method
that enables the electronic transfer of value from card to terminal or from card to wallet, both in real
time and over networks.® E-money is considered to be the most important development that transfers
the predetermined monetary value so that it can be used for more transactions of lower value. "E-pocket"
consists of a microcomputer that contains information about the monetary value that can be used. It is
a higher level of technological development compared to magnetic stripe cards. Also, an e-purse is more
secure, which can reduce fraud because chip cards can be more difficult to abuse than magnetic stripe
cards.

5. The role of central banks and the emergence of central bank digital currency

How should central banks and monetary policy be positioned towards the newly designed service
economy?

The rise of crypto-assets and the wider adoption of Distributed Ledger Technology (DLT) point to
opportunities for wider access to payment services. If crypto-assets gain a leading role, the demand for
money from central banks is likely to decrease. Will this change reduce the CB's ability to control short-
term interest rates? Central banks normally conduct monetary policy by setting short-term interest rates
in the interbank market for reserves, so ceasing to be a monopoly supplier of such reserves would
deprive them of the ability to conduct monetary policy. In finding a solution for how central banks
should respond to the competitive pressure from cryptocurrencies on fiat currencies, it would initially
be to strive for better and more stable units of account. No less important are the government authorities
that have to regulate the use of crypto-assets due to regulatory arbitrage that usually results from easier
regulation. This implies rigorous application of measures to prevent money laundering, strengthening
consumer protection as well as effective taxation of crypto transactions. Also, central banks should
make money user-friendly in the digital world by issuing digital tokens on their part to complement
physical cash and bank reserves.'® Such central bank digital currency can be exchanged "peer to peer"
in a decentralized manner. This is actually the new current experiment with central banks.

Central banks around the world are experimenting with the Central Bank Digital Currency. A CBDC is
a digitized version of a domestic currency where a central bank issues new money equivalent to, and
redeemable for, its domestic currency, using DLT technology. There are "retail” CBDCs for peer-to-
peer payments and payments from consumers to merchants. This form should encourage participation
in the banking sector, improve KYC/AML functionalities and prevent illegal activities. CBs in the
Eastern Caribbean, the Bahamas and Cambodia are experimenting with it. There are also "wholesale"
CBDC:s for use by commercial banks and clearing houses for more efficient interbank payments that
occur outside of traditional correspondent banking and other payment systems. CBs experimenting with
this version include South Africa, Canada, Japan, Thailand, Saudi Arabia, Singapore and Cambodia,
while Sweden is evaluating both forms of CBDC, according to BIS research.'* The Bank of Thailand
and the South African Reserve Bank are examples experimenting with CBDCs for efficient interbank
payments and settlements. The Eastern Caribbean CB is exploring the suitability of DLT for a number
of purposes, from financial inclusion and payment efficiency to payment system resilience in shocks
and crises. The National Bank of Cambodia in the second half of 2019 will be one of the first to use
blockchain technology in its national payment system for use by consumers and commercial banks and
will test financial inclusion.

Another incentive for the implementation of the CBDC is the preservation of the independence of the
central bank. Namely, CBDC can help counter monopoly power where strong network externalities can

® Chakravorti, S. and Victor, L., 2006. “Payment instrument choice: The case of pre-paid cards”. Economic
Perspectives, 2Q, 29-44.

10 Tapscott D, McQueen R. The Digital Economy: Promise and Peril in the Age of Networked Intelligence. New
York, NY: McGraw Hill (1996).

11 BIS. 2020. Central Bank Digital Currencies : Foundational Principles and Core Features. Bank of International
Settlements. https://www.bis.org/publ/othp33.pdf
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be granted to private payment networks, reduce transaction costs for individuals and small businesses
that have little or expensive access to banking services, and the ability to transact over long distances
relations. Unlike cash, CBDC will not be limited in its number of denominations. From a monetary
policy perspective, a CBDC profit rate would help in the transmission of interest rate policy to the rest
of the economy when the demand for reserves decreases.*? The use of CBDC will allow CBs to continue
to earn income from issuing currency, which means the ability to finance their operations and distribute
profits to governments.

Referring to the transmission of monetary policy, the fact is that today's CBs usually influence asset
prices through the so-called open market operations. What if these banks become less relevant, can the
transmission of monetary policy remain effective? It will be necessary for central banks to increase the
number of partners in their operations. For example, the CB of England solves this by involving partners
such as large broker-dealers and central clearing houses. All of this has regulatory implications. More
partners means more firms will fall under the central bank'’s regulatory umbrella - which is the price
they have to pay for liquidity in a crisis. What is the future - is an open question. The competences of
the Central Bank will grow, but so will public supervision and political pressure. Thus, when setting
the monetary policy, cooperation is key. Dialogue is more than necessary between experienced
regulators and fintech newcomers, between policymakers, investors and financial services firms, and
between states.*®

That is why the IMF with a membership of 189 countries is considered the ideal platform for these
discussions, ensuring economic and financial stability with a strong role in the financial safety net. In
this context, Christine Lagarde points to the CB to continue implementing an effective monetary policy
through openness to new ideas and new demands, as economies evolve implying openness to change,
from bringing new parties to the table, to taking into account the role of the digital version of special
towing rights. There are de facto choices and policies being exchanged, which require an analysis of
CBDC advantages including avoiding any additional risk to the bank caused by the convenience of
digital cash.* Therefore, regardless of the breadth of ongoing research, conclusions for most central
banks have yet to be drawn and drawn on a country-by-country basis. In the balance of benefits and
risks, it should be said that in some cases, CBDC has the potential to improve current systems. But in
other cases many central banks may find that it is not worth the investment (the Central Bank of
Denmark). Also, over the next four years, we should expect to see which central banks will decide to
use blockchain and DLT technologies to improve their processes and economic well-being. Although
attitudes will vary from country to country depending on the circumstances, e.g. the degree of financial
and technological development, as a member of the IMF we have responsibility and are part of the
process of shaping a technological and economic future that works for all of us.

In this segment, it is necessary to emphasize the role of central banks and the emergence of digital
currency of central banks. In fact, it is the central banks that have to decide whether issuing their own
digital currency makes sense in their context. In making this decision, central banks will need to
consider not only consumer preferences for privacy and possible efficiency gains — in terms of
payments, clearing and settlement — but also the risks it may entail for the financial system and the
wider economy, as well as any implications for monetary policy. Some of the risks are currently difficult
to assess. Very little can currently be said about the cyber resilience of a central bank's digital currency.
This shows that in such a context, the current regulatory framework precedes the emergence of FinTech
companies. Therefore, changes are present in many developing countries, including Macedonia. This
means that in light of new FinTech risks, current supervisory frameworks will evolve in a way that

12 BIS, 1996. Implications for Central Banks of the Development of Digital Money.Basel: Bank of International
Settlements.

13 Auer, R., G. Cornelli, and J. Frost. 2020b. Rise of the Central Bank Digital Currencies: Drivers, Approaches
and Technologies. BIS Working Papers 880: 1-41. https://www.bis.org/publ/work880.pdf.

14 Bordo, M. D., and A. T. Levin. 2017. Central Bank Digital Currency and the Future of Monetary Policy.
National Bureau of Economic Research Working Paper Series 23711 (1): 1-30. doi: 10.3386/w23711.
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ensures adequate oversight of banking and non-banking activity, as well as new payment systems based
on DLT solutions while avoiding stifling innovation. Different countries may follow different
supervisory regimes, which include direct supervision of new market players, subsequent establishment
of innovation hubs, accelerators and regulatory bodies.

A certain part of the population and companies need alternative financing, despite the fact that the same
is with higher costs, but citizens know that they will receive the necessary funds in a fast and efficient
way when they need it most. At the same time, according to comparative measurements and surveys,
credit approval procedures by domestic banks are complex and long. Perhaps this is one of the reasons
for the growth in demand for loans from financial companies, whose procedure is simple and with
minimal documentation, but still using an advanced system of assessing the creditworthiness of
customers.

Key regional challenges include the difficulty for firms and regulators to coordinate operations in small
and fragmented markets, within the constraints of complex foreign exchange rules. There is moderate
to high market concentration in the financial sector, which limits levels of competition and innovation.
Banks in the Western Balkans tend to compete more on margins and interest than on user experience
or ease of use; value propositions that often differentiate fintech services. As the banks are dominantly
owned and headquartered outside the region, national branches may struggle to develop innovative local
solutions, due to their context within the structure of their banking group. However, there are a number
of successful bank-fintech provider partnership schemes. The result is that certain services, for example
payments, remain expensive for consumers and MSMEs, while e-commerce is underdeveloped:;
negative impact on the wider MSME economy.

Regional regulatory frameworks are not explicitly tailored to the fintech sector. Regulators take an
‘entity’ or “sector” based approach, which can lead to a lack of certainty for firms with new business
models looking to operate in the region. As the promotion of competition and innovation is not a formal
legal objective for most, the creation of innovation hubs and sandboxes may not be within the purview
of regulators, except in the Republic of North Macedonia and Montenegro. Several overarching
regulatory frameworks need to be further strengthened or clarified in relation to fintech.: AML/CTF,
digital identification methods, consumer protection, data protection, cyber security and open banking.

Although fintech markets in the Western Balkans are currently relatively small by global standards, the
rapid pace of technological development and technology-enabled financial transactions could lead to
significant growth in these markets in the near future. The inherently cross-border nature of some of the
FinTech activities and their consumer acceptance means that authorities across the Western Balkans
need to carefully consider the risks to their regulatory objective and consider appropriate, proactive and
‘future-proof" at an early stage. .Analyses show that a review of the regional fintech market is needed,
listing important regulatory and policy implications of fintech and; proposing a set of regulatory and
policy interventions, with a regional emphasis that can act to catalyze technology-enabled financial and
regulatory innovation.

6. FinTech and Banks

The issue of the impact of financial innovations driven by fintech companies finally came into the
spotlight among banks from Central and Southeastern Europe, which resulted in discussions at the 7th
meeting of governors from the region. It is inevitable that better and more competitive financial services
put pressure on banks as traditional financial institutions to offer innovations for their customers. In
developed economies, this has reached the stage of concluding a "partnership™ between fintech
providers and traditional financial institutions.

What does this "partnership” look like?

If we take El Salvador, they have the so-called MoMo is an e-money issuer and payment service
provider (with more than 180,000 users and 400 agents) that has been cooperating with the state-owned
Agricultural Development Bank since 2015. Bank customers use MoMo agents to perform transactions,
including deposits and online payments. They built on this successful collaboration in August 2018 by

20



[ecra Merynaponna Hayuna Kongepenuuja

MPEAM3BUIIMTE BO TYPU3MOT U BU3HNC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«

Sixth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

announcing that money transfers can now be done via e-wallet. A similar example is Honduras, whose
Tigo Money is an e-money issuer operated by mobile operator Tigo. In May 2018 Tigo Money and
BanPais Bank announced a partnership that allows customers to link their BanPais bank accounts to
their Tigo Money e-wallets. Customers can access their bank accounts via mobile phone and transfer
funds from their accounts to their e-wallets to perform transactions and make withdrawals from Tigo
agents.

In Cameroon, however, there are two leading providers (MTN and Orange) of mobile money where
according to regulations e-money issuers have to partner with banks. Notably, three years ago Orange
even launched a Visa debit card that allows customers to make purchases and withdraw funds from
their mobile money accounts through an ATM. Undoubtedly, this "partnership™ deepens relationships
and expands services offering benefits to both customers and service providers.

The current focus of developed countries where not only banks but also the government use it for the
most massive use of digital financial services, and thus financial inclusion, is to create appropriate
regulation for agents that are a key factor to catalyze growth in digital financial services, from on the
one hand, and improvement of supervision, on the other.

When it comes to supervisory capacity for financial inclusion and digital financial services, Jordan,
Peru, Rwanda, Russia and South Africa are countries that have included technical expertise in the
supervision of non-banking financial institutions as well as offering training to regulators. Other
countries that are joining with increasing intensity are the Philippines, Tanzania, and even Brazil, which
in turn uses the blockchain technology of Jordan, Peru, Russia, Rwanda, and South Africa for electronic
supervision. Panama is an interesting example that has adopted XRBL, which is an open international
standard for digital business reporting, for the exchange of financial and non-financial information.
Although for now the number of countries that do not use technologies for digital supervision is greater,
it is clearer than anything else that financial technologies will develop the markets, and thus they will
become more complex. This forces effective oversight tools to become imperative for regulators, as
although the market for providers that are not regulated as financial institutions offering financial
services will absolutely affect the financial system, posing a risk to stability and integrity.

The issue of intermediation that actually involves the agents mentioned above is also a new problem in
the world of digital finance for several reasons... In digital finance, this problem exists because of the
profit maximization goals of DFS providers (digital finance service). services) and the goals of
maximizing the welfare of DFS users. On the supply side, private and public partnerships in providing
digital finance can play an important role in digitizing a country's economy. Of course, private
partnership is driven by profit maximization initiatives, while public partnership by the idea of welfare
maximization, which also raises intermediary problems. DFS providers may exercise their discretion to
pursue strategies that enrich themselves at the expense of digital finance users through their choice of
profit-maximizing digital financial services, rather than welfare-maximizing DFS. DFS providers can
generate huge profits by increasing their revenue for the services they provide. For example, banks,
non-banking financial institutions and Fintech firms are leading the push for digital financial inclusion
in an effort to reach billions of new customers by offering digital financial services on the mobile (or
digital device) itself to the disconnected and underserved. population, of course in exchange for a certain
financial compensation.®

Leader countries in this area show that intermediation problems can be reduced if digital finance users
are involved in the decision-making process in terms of what digital financial services they want and
don't want. It is then clear that the conflict of interest will shift from “Profit-maximizing digital
providers vs. Users of digital finance "welfare seekers" to "Competition among digital financial
providers"” which implies a collective attempt to maximize the well-being of users at minimum costs.

15 Afonasova MA, Panfilova EE, Galichkina MA, Lusarczyk B. Digitalization in economy and innovation:
the effect on social and economic processes. Polish J Manag Stud. (2019) 19:22-32. doi:
10.17512/pjms.2019.19.2.02
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Once the conflict of interest has been successfully shifted to "competition among financial service
providers", top management (at each of them) will have to take actions that will create better value for
DFS users.

The partnership between fintech companies and banks is an already implemented formula that bears
fruit, but we must not leave out the fact that all developed countries in their platforms, in addition to
connecting banks, implement the platforms with the direct participation of e-Government and the
concept of interoperability. It is also not new that central banks in several countries have taken important
steps to open up national payment systems, ensuring that old and new, big and small players can access
and transfer funds across platforms.

7.The shaping of international finance in 2023

The beginning of the year is always a good time to consider the key themes set to drive European Union
politics in the current year 2022 was, by any measure, a difficult year in Europe considering the
continent's war, inflation, energy security and other phenomena. These problems are not going away
and will continue to dominate the political scene. Therefore, 2023 is expected to be an important year
for the financial services sector and its policy makers.

In 2023, policymakers will feel the pressure to act. Consequently, companies should be prepared to act
to influence the process, whether directly or indirectly. When it comes to competitiveness, economists
predict that despite some warming of relations in 2022, the shadow of Brexit continues to loom over
both the EU and England, and competitiveness between jurisdictions becomes a key concern. In
England, the Financial Services and Markets Act will provide regulators with a secondary objective to
review England's competitiveness.

In the EU regulation, the aim is to provide the single market with "open strategic autonomy". This
intends to increase the efficiency of the single market and the competitiveness of EU firms, while not
relying on "third countries™. The EU is seeking to make visible progress on its Capital Markets Union
agenda, with technology and data being important features in the EU's regulatory work in 2023. A
regulatory focus on competitiveness may sound appealing, but memories remain of the financial crisis,
before which competitiveness was a regulatory goal, so there may be reluctance to embrace it. Also,
regulators do not have a large track record of promoting data innovation and change when it comes to
Europe, so this will need to be watched carefully.

In terms of crypto, 2022 has been dubbed as yet another crypto winter with huge falls in the value of
crypto currencies and some high-profile failures in the sector, including FTX and Terra. This has led to
a dilemma for policy makers in Europe. The focus on competitiveness means some want to welcome
this innovative technology that many people continue to believe has an exciting future. However, risk
to investors, financial stability, and even the ability to monitor and control the money supply are causing
sleepless nights for some institutions. The EU, as usual, is ahead of the international game when it
comes to producing regulation. Its flagship regulation, MICA, has been agreed and is ready to be passed
into law. The EU has also advanced its work on digital currencies, and the ECB is currently putting
together a group to develop regulations. Similarly, England is preparing a consultation on the regulation
of crypto assets and digital currency. Apart from the new powers around financial promotions, no new
regulation is expected in 2023. De facto, 2023 will be the year in which direction is set.

Whether the EU and England will adopt similar approaches remains to be seen. A competitive
environment may emerge where each jurisdiction wants to be at the forefront of, for example,
blockchain adoption or central bank digital currency. This can introduce risks around intended
consequences, where regulatory approaches are not properly analyzed in the rush to move forward.
There could also be excessive caution limiting the sector's development in Europe. It will also be
interesting to see how the European Union and England overcome the dichotomy of regulators, who
will be very concerned about risks, versus those who want an environment focused on innovation.

In an environment where public finances are suffering severe stress, governments are focused on how
private sector finance can be used for public policy purposes and how investors can be sure that their
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money is being used for such purposes. This is most evident in climate change regulation where an
impressive array of EU rules, including taxonomy and disclosure requirements, is becoming a huge
compliance challenge for many firms operating in the European Union. Analyzes show that England is
pursuing its own agenda and developing an ambitious approach where divergence from EU rules creates
its own challenges.

The change in regulation in the European Union and England will create risks, burdens and
opportunities for the firms that fall within the scope. The new disclosure requirements are likely to be
difficult to meet, but the change in investment rules may play to the strengths of certain businesses.
Firms need to get to know and convince policy makers to understand what is practical and effective for
them. One focus for regulators will be on how to reduce levels of financial crime and keep investors
safe. Investor losses caused by the fall in cryptocurrency prices have been part of the story, but there
have been a number of scandals of lapses that have gone against regulators and thereby shaken
investment confidence. In the EU, there is a package of measures under development that refers to the
prevention of money laundering. The aim is to ensure a more harmonized approach across the single
marker and also to create a new EU-wide regulator to improve supervision. This will likely mean
increased compliance costs and deeper analysis for those affected.

8. Conclusion

Advances in information and communication technology have enabled the development of new forms
of electronic payment, both in the real world with cards and in the virtual world (software products).
The reason for the increasing prevalence of these products is precisely their great perception in relation
to the traditional method of payment. However, statistics confirm that the evolution of e-money is in its
infancy and that cash is still the most important payment method for retail transactions. Cash has not
yet been replaced by any form of electronic payment. One of the reasons is precisely the fact that e-
money is a rather sophisticated payment method that requires some investment in new technology
among retailers, as well as developing new experiences among users. Therefore, the use of electronic
money does not extend significantly.

Considering the success of cryptocurrencies, there is an opinion that consumers, consortia or large
financial institutions will not be successful in launching cryptocurrencies. Furthermore, it is believed
that its success will be greater if digital currencies are lunched by central banks. So, we should think
about using this tool for greater efficiency for the world economy, support rather than understanding
them as an opportunity to disrupt the financial system. In detail, the central bank has the power to bring
participants together and will increase the attractiveness of fiat money for exchange in clearing,
payments and settlements. At this point, some experts have raised two questions according to
cryptocurrencies and central banks. The first is related to the depth and precision of the policy and
economic implications of launching a central bank-issued cryptocurrency. The second edition is focused
on the impact of central bank-issued cryptocurrencies on the banking system.

The events of 2022 have shown that energy security and costs are Europe's top priority. In that direction,
politicians reacted quickly to support markets and consumers. When it comes to financial services, there
are three main concerns. First, whether investments can be increased to reduce dependence on fossil
fuels in general, and Russian gas in particular. Second, markets to be delivered efficiently for European
consumers. Third, could turbulence in the energy market lead to turbulence in financial markets, as seen
in markets such as the London Metal Exchange.

The first concern has increased the urgency around creating a regulatory framework to increase
investment in non-fossil fuels. Regarding the second point, the effort for direct intervention of the
authorities in the markets is increasing, especially in the EU. This is undesirable for those firms active
in energy markets where price caps and publicly produced financial instruments (such as price
benchmarks) are likely to distort markets and may undermine confidence if not properly matched.

As for the third concern - about the risk of shifting from energy markets to financial markets - it is likely
to be a challenge. This is meant especially for those firms that prefer to avoid operating under the burden
of financial regulation. Without proper calibration, the new measures are likely to increase the cost of
operating energy markets and lead to higher energy costs.
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Abstract

This paper will review current stance on New- Keynesian monetary policy models with unemployment
as well as search-matching models,also one particular model will be investigated that divides
unemployment rate in steady-state on rationing (without presence of search frictions) and frictional
unemployment.Review of computational examples following McCall (1970) and DMP model will
provide policy conclusions from these models. Central role of unemployment in the policy debate
ensured that this variable will not be conspicuously absent from the new generation of models that have
become the workhorse for the analysis of monetary policy.

Keywords: monetary policy,unemployment,search-matching model,rationing nemployment
JEL code:E24,E32,J64

Introduction
Real business cycles (RBC) models imply fluctuations in employment, but they do not account for
unemployment as such. Incidentally, it is worth pointing out that standard RBC models share the
shortcomings of two paradigms: they neither can explain involuntary unemployment nor have any role
for monetary policy, see Gali (2010). For that, we need to introduce unemployment in the model and
some notion of friction in the labor market, and one particularly popular approach is based on search
frictions. In a standard labor market model firms can hire as much labor as they want at prevailing wage
while workers can find employment at prevailing wage. None of these assumptions are true in the search
model. A classic example of DSGE model is the Real Business Cycle (RBC) model associated with
Kydland; Prescott (1982) and Long and Plosser (1983). There unemployed workers need to find jobs,
firms with vacancies need to find workers, these activities take time and resources. Christiano et
al.(2018) writes that RBC models crumbled because of the three assumptions: micro data that cast doubt
on the key assumptions of the model such as: perfect credit and insurance market, frictionless labor
market (“in which fluctuations in hours worked reflect movements along a given labor supply curve or
optimal movements of agents in and out of the labor force”...);second these models did not take into
account volatility in hours worked, the equity premium (the difference between the return on a stock
and the return on a bond); the low co-movement of real wages and hours worked see Christiano and
Eichenbaum (1992); King and Rebelo (1999). New Keynesian DSGE models have been built on the
basis of these RBC models to allow nominal frictions, in labor and goods markets. The DSGE model
proposed by Christiano, Eichenbaum, and Evans (2005) and later estimated by Smets and Wouters
(2003) using Bayesian techniques, is currently considered to be a benchmark richly specified DSGE
model for a closed economy, see Kolasa et al. (2012)'. New- Keynesian DSGE models such as Yun
(1996), Clarida, Gali, and Gertler (1999), and Woodford (2003), it is said to satisfy Fisherian and anti-
Fisherian property. Fisherian property satisfies that permanent changes in monetary policy induce
roughly on-to-one changes in inflation and nominal interest rate (neutrality of money); and anti-

! These models are called Friedmanite DSGE models, they assume that monetary policy has no effect on real variables such
as: output and real interest rate in the long run. But because of the sticky prices and wages, monetary policy matters in the
short run. Thus, these models do embody fundamental view of the Friedman (1968), seminal Presidential Address to the
American Economic Association.
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Fisherian property states that transitory changes in monetary policy induce movements in nominal
interest rates and inflation of the opposite sign. DSGE models have been subject to negative scrutiny
recently by New-Keynesian or Neo-Keynesian economists such as Blanchard (2018) and Stiglitz (2018).
For example, Blanchard (2018) takes a negative opinion on the assumption on which these models are
built. First, aggregate demand is derived as consumption demand for infinitely long lived and
foresighted consumers. Blanchard (2018) continues to argue that its implications for the degree of
foresight (through the value of discount factor) and the role of interest rate. And, price adjustment is
characterized by a forward-looking inflation, which does not capture the fundamental inertia of
inflation. The idea that a theory of unemployment? can fruitfully be built on the assumption that trade
in the labor market is an economic activity was first explored by a number of authors in the late 1960s,
in what became known as search theory. The most influential papers in this tradition were Alchian
(1969), Phelps (1968), and Mortensen (1970); they were collected with other contributions in the same
spirit in the Phelps volume (Phelps et al. (1970)). The driving behind this research came from Phelps’s
(1967) and Friedman’s (1968) reappraisal of the Phillips curve (see Phillips (1958)) and the natural rate
approach to which this led. Early search theory assumed the existence of a distribution of wage offers
for identical jobs; unemployment arose in equilibrium because workers rejected low-wage
jobs®.Unemployment in capitalist economies is mostly involuntary. John Maynard Keynes in his The
General Theory of Employment, Interest and Money (1936), argued that capitalist economy could poses
equilibria that are characterized by the persistent involuntary unemployment?, see also, Akerlof,Yellen
(1987).According to Taylor (2008) ..” The most common and analytically useful definition of
involuntary unemployment is based on the labor supply curve: if workers are off the labor supply curve
— 50 that there is an excess supply of labor at the current real wage — then, by definition, there is
involuntary unemployment. The amount of involuntary unemployment is equal to the amount of excess
labor supply.” Broadly speaking two types of models exist which can explain short run swings in the
unemployment rate. First. are models grounded in Keynesian fashion(tradition) that include wage-price
stickiness “in the face of variations in (nominal) aggregate demand” see Calvo (1982) and Barro,
Grossman (1971), Taylor (1979)°.Second type models, assume that there are no institutional barriers to
perfect price wage flexibility see for example Azariadis (1975), Baily (1974), Salop (1979),and monetary
shocks see: Lucas ,Rapping (1969), Lucas (1972),Lucas (1975), Blinder ,Fischer (1978). From a more
recent literature, the unemployment rate and the labor force participation rate have been discussed
prominently in the light of the Great Recession (2007-2009). One shortcoming of standard monetary
dynamic stochastic general equilibrium (DSGE) models is that “they are silent about these important
variables”, see Cristiano et al. (2021). The Diamond-Mortensen-Pissarides (DMP) search and matching
approach of unemployment represents a leading framework and has been integrated into monetary
models by a number of authors, see for example : Blanchard and Gali (2010), Campolmi, Gnocchi (2016)
, Christiano, llut, Motto and Rostagno (2008), Christoffel, and Kuester (2008), Gertler, Sala and Trigari
(2009), Krause,Lopez-Salido ,Lubik (2008) etc. According to Gali (2010), Cheron ,Langot (2000) “were
the first to bring together nominal rigidities and labor market frictions, showing how the resulting
framework could generate both a Beveridge curve (a negative correlation between vacancies and
unemployment) and a Phillips curve (a negative correlation between inflation and unemployment) in
the presence of both technology and monetary shocks”. Afterwards Walsh (2003), Walsh (2005) and

2 Unemployment to an average person is an involuntary idleness (Andolfatto,2006 in The New Palgrave Dictionary of
Economics, 2nd edition, 2008). This is inconsistent in the way in which unemployment is in fact defined and measured.
Because according to International Labor Organization (ILO) conventions, which are followed by most of the nation’s labor
force surveys, unemployment relates to those individuals that are unemployed but are actively searching job. Those
unemployed who are not actively included in search are classified as non-participants.

3 This aspect of the theory was criticized both on logical grounds see Rothschild (1973) and on empirical grounds (Tobin
(1972); Barron (1975)). An equilibrium model that met Rothschild’s criticisms, but with a trivial role for workers looking for
alternative jobs, was first presented in Lucas and Prescott (1974).

4 For Keynes worker is involuntary unemployed if the market wage for his labor exceeds his shadow wage, which is a wage
at which a worker would be indifferent between not accepting and accepting job offer, see Hahn (1987).

5> “These models can exhibit “genuine” or “involuntary” unemployment because at equilibrium there may exist an excess
supply of labor”. see Calvo (1982
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Trigari (2009) analyzed the impact of labor market frictions into the basic New Keynesian model with
sticky prices but flexible wages, with a focus on the size and persistence of the effects of monetary
policy shocks. Later models relaxed the assumptions of flexible wages, and introduced forms of nominal
and real wage rigidity, see Trigari (2006) and Christoffel ,Linzert (2005). Later, the focus has shifted
toward normative analysis, and the implications of labor market frictions and unemployment for the
design of monetary policy (see Blanchard,Gali (2010) in a model with real wage rigidities, Thomas
(2008) in a model with nominal wage rigidities, provides explanation of optimal monetary policy in the
context of New Keynesian model with labor market frictions. One can also take a look at Arseneau
,Chugh (2008) in a model with flexible prices and quadratic costs of nominal wage adjustment. Large
literature pinpoints on the importance on matching frictions and job rationing® as a source of
unemployment, Michaillat (2012)".As, it is said in that paper that previous search-and-matching models
of unemployment, either with bargained wages see Pissarides (2000) , or rigid wages such as in Hall
(2005a), converge asymptotically’to full employment which makes the “inadequate to study
recessionary unemployment” , see Michaillat (2012). Rationing unemployment measures the shortage
of jobs in the absence of matching frictions. In a model where output is produced with capital and labor
if the production function is of the usual Cobb-Douglass type ° and if the model features diminishing
marginal product of labor and for a given wage firms hire workers until marginal product of labor falls
to equal the real wage. This is rationing unemployment, see Clymo (2020). Frictional unemployment is
attributed to matching frictions. Or to hire workers firms post vacancies at flow costs, which are filled
when firms match with worker. Afterwards, workers produce their MPL (marginal product of labor) for
the firm in each period, worker is being paid until the match ends. The cost of hiring is paid upfront
while the firm’s benefit (MPL-wage), is spread over time. If the firms discount future more heavily,
they will discount the future benefits of hiring more relative to the cost of hiring, which are paid current.
Previous will reduce the incentives to hire, and hence raises equilibrium unemployment, and it is a core
mechanism of unemployment see in Hall (2017) and Kehoe et al.(2019).Second paper shows how
variations in the discount rate are a driving force for unemployment fluctuations. The model describes
a labor market under the influence of volatile financial impulses and fluctuations in productivity that
arise outside the model. There is no assumption that these influences are exogenous. Instead, the model
shows what happens on the labor market when discounts for risky payoffs rise substantially. Blanchard,
Gali (2007a) construed model with labor market frictions, real wage rigidities, and staggered price
setting. That model thus integrated Diamond-Mortensen-Pissarides search-model of labor market flows.
Labor market frictions, real wage rigidities, and staggered price setting are all needed to explain
movements in unemployment, the effects of change in productivity in economy, and the role of
monetary policy in shaping those effects. Unemployment is more persistent in “sclerotic “labor market,
and strict inflation targeting in a presence of real wage rigidities does not deliver best monetary policy
results. As in Blanchard, Gali (2007b) , the best monetary policy comes with accommodation of inflation
and comes with some persistence in unemployment. The degree of labor market tightness 6, = Z—E =

job vacancies

is the central element in an economy of a country, and a tighter labor market could

unemployment rate

induce inflation issues by raising marginal costs, which becomes issue of the relationship between

6 Models of job ration include efficiency wage models, Solow (1979), Akerlof gift-exchange model (1982), insider-outsider

models such as Lindbeck ; Snower (1988),and social norm models Akerlof (1980).

7 This survey in modeling the matching frictions used the literature and it imposed a vacancy posting costs, see: Pissarides

(1985); Mortensen ,Pissarides (1994); Pissarides (2000); Shimer (2005); Hall (2005a).As for the wage schedule in such an

environment: The marginal product of labor always exceeds the flow value of unemployment, normalized to zero, so there are

always mutual gains from matching. But there is no compelling theory of wage determination there. In other models such as

those as: Hall (2005b); Shimer (2012), the labor market rapidly converges to an equilibrium in which inflows to and outflows

from employment are large.

8 {X;n=12..0}>X;Ve8>0;3INs.t.vn=N;Pr{|X, — X| > 6} <e¢ Vs >0, lim Pr{|X,, — X| >
n—oo

6} = 0; plimX,, = X.

% y =zk*I'~* where z is TFP total factor productivity and the wage is equal to marginal product of

labor:(1 — a)zk®l™% = w
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unemployment and labor market tightness. This paper will review examples of inflation dynamics under
optimal monetary policy and discretionary monetary policy in a liquidity trap, unemployment
fluctuations in a discrete time search model, Labor market with precautionary savings with a reference
to HJB equation (Hamilton-Jacobi-Bellman), Optimal Public Expenditure with Inefficient
Unemployment, McCall job search model, DMP maodel of job search, Gali (2010) Monetary policy and
unemployment, and rationing unemployment and frictions unemployment in DSGE framework.

Inflation dynamics under optimal monetary policy and Discretionary monetary policy in a
liquidity trap
First, we introduce loss function for the monetary authority
equation 1

L= %(23 + At?),A>0
Loss function is s.t. NK Phillips curve:
equation 2
iy = PE{ft 41} + kX +ue
Where cost push shocks follow AR(1) process and X; is the output gap:
equation 3
Upy1 = QU + €41, 0 <P <1
monetary authority’s weight on inflation is A = 1,with zero mean and varinace is aﬁ.Monetary
authority will minimize:
equation 4

1
min £ =5 RE + A(kR: + E)P)

In previous é; = BE {41} + u,.FOC for this problem is : £, = —kA#; , which when plugged into
NK Phillips curve gives:
equation 5

B R 1
T e+ oy
This is a single stochastic diff.equation in 7, taking as given the process for the cost push shocks u; .
Now if #; = Y us SO E{fr41} = Yrudu, so that pluging into SDE gives:

ﬁ': +ut

equation 6
Yryur = %lpnufﬁut + mut
We have restriction that :
equation 7
B 1
Y = T Ve Y ey
And so:
1
Yo = T gp) + koA
Since discretionary policy is X; = —kA#; we have:
equation 8
” kA
lpxu— lpnu_ (1_¢ﬁ)+k21

Cost push shock u; > 0 increases inflation 7, > 0 and reduces the output gap x; < 0 ,Graphicall
shown in inflation output gap graph.
inflation dynamics under optimal monetary policy
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Figure linflation dynamics under optimal monetary policy
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Discretionary monetary policy in a liquidity trap. Consider a continuous-time new Keynesian
model with dynamic IS curve
equation 9

x(t) = %(i(t) —n(t) —r(t))

And Phillips curve:
equation 10
(t) = pr(t) — kx(t)
Here x(t) is the lo output gap,(t) is the instantaneous inflation rate , i(t) is the nominal interest
rate,and r™(t) is the natural rate.Natural rate follows:

equation 11
s (r t€[0,T)
r = {7 t € [T, )
For a given period T > 0 or horizon r < 0 so that zero lower bound on i(t) is binding for vt €
[0,T) .Now lets suppose that r™(t) = 7 > 0 so that it is possible to implement i(t) = 7.So after
liquidity trap i.e. Vt € [T,) MP implements i(t) = 7 via sufficiently interactive interest rate rule:
equation 12

r<o<r

i(t) =7+ ¢pym(t), P > 1
In the absence of shocks we have 7 (t), x(t) = (0,0) Vt € [T, o) and in particular 7(T0, x(T) =
(0,0). During the liquidity trap we have r™(t) = r < 0 and i(t) = 0 so that evolution in time of

output gap is:
equation 13
1

x(8) = =~ ((®) +1)
x(t) > 0 whenever (t) + r < 0 i.e. m(t) < —r. On the next graph x(t) = 0 isocline is vertical line
at m < —r and divide mr, x plane into two halves one the left at = < —r with relatively low inflation
where the output gap is increasing and to the right =(t) < —r with relatively high inflation where the
output gap is decreasing.NK Phillips curve is 7t(t) = pm(t) — kx(t) so that 7z (t) > 0 whenever
pr(t) — kx(t) > 0i.e. x(t) < (g) m(t).In terms of graph 7z(t) = 0 is a isocline a straight line x =
(g) 7 and divides r, x phase plane into two halves, one above the line x = (g) 7 where inflation is

decreasing and the other below the line x = (%) 1 where inflation is increasing.The intersection of the

two lines introduces pseudo-steady state (77, x) = (—1, - (%) g) where neither inflation nor output
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gap are changing. This pseudo state vanishes when liquidity trap is over i.e. when r™(t) = 7.If we
differentiate NK Phillips curve we get:
equation 14
i = prt(t) — kx(t)
If we substitute in the IS curve x(t) = i(i(t) —n(t) —r™(t)) we get:

equation 15

L k k

it — pr(t) =~ (m(t) +1) =—r
The roots of previous are given by the quadratic:
equation 16

2 _ = 0
r pr p

Since r; + r, = p > 0 and determinant r;r, = — (S) one root is positive and one is negative.
Solutions of the homogenous equation are given as:
equation 17

(t) = c,e™t + ¢ et

Since 7 = —r > 0 ° s0 that the general solution has the form of :

w(t) = cie"t + et + 7
And r;, r, are the roots of the quadratic and # = —r > 0 ,¢4, ¢, are two constants to be
determined.General solution impies that:
equation 18

T(0)=c+c,+7
Terminal conditions were (T) = x(T) = 0 S0 now:
equation 19
(T) = cie"t + et + T =0

When t = T we have 7(T) = ¢;re™t + c,rpe™t = 0 this sonstitutes equation with two unknowns or
a system represented as:

equation 20
enT el \ ¢y Ty _ (0
(rlerlT rZeTZT) (Cz) + (0) - (0)
Alebra gives:
equation 21
T
o =—2—enTg
n—-n
T
€, = ——2 el
rn—n
If we plug these back into inflation equation®:
equation 22
n(t) =7 — [re2T=8 — e 1 (T-D]7
n—n
The initial output gap from the new Keynesian Phillips curve and our solution for inflation are given
. _ pr(0)-7(0)
as:x(0) = —

1 Since nr(t) = T ; 7t = 1(t) = 0 OrO—p0—§n=§Z
NSothatindeed m(t) =0 ast > T
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Figure 2 discretionary monetary policy in a liquidity trap
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Unemployment fluctuations in a discrete time search model
Time here ist = 0,1,2, ... and the Cobb-Douglas matching function is given as:
equation 23
F(up,v,) =mul~%vd;m>00<a<1

Where u,denotes unemployment rate and v, is the vacancy rate. Labor market tightness is given as:
equation 24
Ut
Qt =
Ut
Firms productivity z, > 0 follows exogenous stochastic process with long term mean z > 0,he
worker receives wage w; and the firms profits are z, — w, .Job matches are exogenously destroyed at
time t with probability § € (0.1).Evolution of the aggregate unemployment rate is :
equation 25
Uppr — U = (1 —up) — f(O)u,

The value to a firm for a vacancy V; and filled job J; is:
equation 26

Vi =k zZ+ PEA{q(0)]ts1 + (1 — q(0)Visq}

Je =2 =W + BEAVipr + (1 = 8)Je 41}

U., W, denote workers value of unemployment and employment*2,
equation 27

Ug = bz + BEAf(OIWip1 + (1 — f(0)Ups1}

Wi = we + BEA6Urpq + (1 — 5)Wipq}

And for Nash bargaining in order to determine the workers wage:W — U = ﬁ (J — V). The first

Bellman equation for filled jobs if V == 0 is :
equation 28
_z—w+ BV Z—w kz

J=1-8a-0) 1-p0-8) Ba®

U=bz+ :B{f(et)Wt+1 +(1- f(@t)U}

12 - i
In non-stochastic case W, = w+ B{6Upsy + (1 — W)
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Rearranging for wage we get :

equation 29
_ 1-p(1-9) kz
w=2z-
B q(6)
Since discount rate r = %— 1 we get :
equation 30
w=z—(r+ 5
On the workers side from things from Nash bargaining we get WwW-U= ﬁ Jg-v)= ﬁqﬁz).
Bellman’s equation for unemployment gives:
equation 31
1-p)U = b+(9) b+lkz_
Since fq(8) = 6q(6) *from Bellman equation we get Bellman eq. for unemployment:
equation 32
W _ w+BsU
T 1-B(1-6)
By using Nash-Bargaining we get:
equation 33
w—(1-p)U A y Z—w _
1-B(-0) 1—,1]_ T—ai—pa—o W A-PU=13E-w)

Since (1 —-B)U = bz +—
equation 34

= (G)We get:

w=1-1)bz+A(1+k0)z
We can back out unemployment from Beveridge curve:
equation 35
)
5+ £(6)
Since ¥ = Au we can write the intersection of marginal productivity condition and the wage curve as:
equation 36

u=

w

Z—1—(r+6) =1 -2)b+ A1+ k6)

(9)
0 = 3 is a market tightness, and for the firms probability of filling a vacancy is given aS'%’”) =
m(u v)

m(% )_ q(0), and ¢q'(#) < 0; and for the workers probability of finding a job is: =

m(1,0) = 6q(6).There flowing applies : grr(l)[eq(e)] = 6}1m q(6) = 0 and Gllm [eq(e)]

elim q(6) = +oo.In the following example MTAB simulation and Dynare used following parameters:
a =0.5; // match elasticity on unemployment, § = 1/1.02; // time discount factor; A =0.5; //
labor's weight in Nash bargaining Z =0; // long-run productivity *log* level, m =0.5; // match

efficiency, b =0.4; // unemployment benefits ,6 = 0.04; // job destruction rate; k =0.28; //
vacancy cost V = 0; // free entry condition. Results are given in the following graph:

13 £(0) is a job finding probability
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Figure 3 discretionary monetary policy in a liquidity trap
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Figure 4 Convergence of productivity, unemployment rate, wages, labor market tightness and

vacancy rate to steady-state
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This part follows code written by Krusell, Mukoyama, Sahin (2010),in a continuous-time setting using
a finite-difference method as explained in Achdou et al.(2022) : two functions vy, v, at I discrete
points in the space dimension a; , i = 1, ..., 1 . Equispaced grids are denoted by Aa;as the distance
by the grid points, and shot hand notation used is v; ; = v;(a;) and so on. Backward difference
approximation is given as:

equation 37
vl+1] vi,j o
vj(a;) = ¥ pg = VijiF
V; v
I} o Ji+1j i-1,j _
vi(a;) = T Aq - ViiB

Now for the Kolmogorov Forward (Fokker-Planck'*) equation we have folowing: let x be a scalar
diffusion :dx = p(x)dt + o(x)dW,x(0) = xy.Let’s suppose that we are interested in the evolution of
the distribution of x, f(x,t) and tlim f(x,t) .So, given an initial distribution f(x,0) = fy(x), f(x, t)
satisfies PDE :
equation 38

of (x,t) 0

prae i L1 (C1I) re e [az(x)f (x, )]

Previous PDE is called “Kolmogorov F orward Equation” or “Fokker-Planck Equation”.
Corollary 1: if a stationary equilibrium exists tlim f(x,t) = f(x), it satisfies ODE

equation 39

2

d
0~ (W] + 575 102D W)

The deterministic optimal control problem is given as:
equation 40

V(xo) = nax foooe‘pth(x(t),u(t)dt st x(t) = g(x(@®)), u@®),u(®) € U;t = 0,x(0) = x,

In previous expression:p = 0 is the discount rate, x € X € R™ is a state vector; u € U € R" is a
control vector, and h: X x U — R. The value function of the generic optimal control problem satisfies
the Hamilton-Jacobi-Bellman equation, i.e.:
equation 41
pV(x) = max h(x,u) +V'(x) - g(x,u)

In the case with more than one state variablem > 1,V’(x) € R™ isthe gradient of the value function.
Now for the derivation of the discrete-time Bellman eq. we have: time periods of length A ,discount
factor B(A) = eP? , here we can note that AlLrgB(A) =0and kl_r)r(l) B (A) = 1.Now that discrete Bellman
equation is given as:
equation 42
V(k:) = max AU(c) + e P2V (kpyp) St keyn = A[F (k) — Sky — c¢] + ky

t

In the multivariate case Kolmogorov Forward Equation is given as:

equation 43
a m m
flt) Z A W ()] %22 2 s f o)

Hamilton-Jacobi-Bellman equatlon in stochastic settings is g e as:

equation 44
V(xg)) = r(n)ax IEOf e pth(x(t) u(t))dtstdx(t) = (x(t) u(t))dt + a(x(t))dW(t) u(t) €

U;t=>0,x(0) =x,
In previous expression x € R™; u € R™. HJB equation without derivation is :

14 See Fokker (1914), Planck (1917), Kolmogorov (1931).
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equation 45
pV(x) = max h(x,u) +V'(x)g(x,u) + %V”(x)az(x)

HJB equation was a result of the theory of dynamic programing pioneered by Richard Bellman (namely
Bellman(1954),Bellman(1957),Bellman, Dreyfus,(1959). Back to our model KMS, model depart from
DMP model (Diamond-Mortensen-Pissarides ;Diamond(1982); Pissarides (1985); and Mortensen and
Pissarides (1994)) in was that workers can insure themselves against job loss by accumulating assets.
Alternatively, one might think about it as an Aiyagari (1994) model with endogenous job-finding rate.
The main computational challenge compared to the standard models comes from wage setting.
Heterogeneity in wealth creates heterogeneity in the value of unemployment.Labor market in this
models is that vacant jobs and unemployed workers are matching randomly in every instant according
to agregate matching function.And the job finding and job filling rates are given as:

equation 46

M (ug, ve) M (ug, vy) _
fi=—""==MQ1,0,);q; =—— = M(6; 1,1)
Ut Ut
Unemployment rate motion is given as:

equation 47
u=o0(1-u)— fru,
Where g as A previously is a Poisson process. On the asset market, there are two assets capital and
equity, which is a claim to firm’s profit. Now, r is rate of return of capital, p is the price of equity, and
de+Pe
Pt *

d is a dividend it pays in every instant. No arbitrage rate of return on riskless assets is :r;, — § =

Assets of the worker are given as:

equation 48

ap = sEK + sV pe = s (K¢ + pe)

Where s; is the share in the total wealth of the economy held by a worker (workers are heterogeneous),
sk, sP are portfolio weights. Workers status is s, € {e,u} employed, unemployed, they do not value
leisure and are always on a search for a job. Unemployed are engaged in home production (they do not
pay taxes and their home production is not financed by taxes) resulting in a flow of income h, while
they earn wage w(a;) to be determined via Nash bargaining. The workers problem can be written as:
equation 49

W(ag, sp) = max IEof e Ptu(c,)dt;
e .

tit=0
ar = y(ag, se) + (e — 8ay — ¢,
a,=a
s; € {e,u} Poisson process PDF, f;,c
ve(ag, se) = {W(}?tltsi u ¢
Where y; is income.In recursive form problem of employed worker can be summarized by a pair of
HJB equation and state-constraint boundary condition:
equation 50
u(c) + o, W(a,e, t)w(a,t) + (r; —8a —c] +
alW(a,u,t) —W(a,et)] +0:W(a,e,t) }
0W(a, e t) =u'Ww(at)+ (rp—8a)
The problem of unemployed worker is analogously:
equation 51

pW(a, e, t) = max{
e

_ u(c) + 0, W(a,u,t)[h + (r; — 6)a — c] +}
pWiaut) = max {ft[W(a, e,t) —W(a,ut)] +0W(a,u,t)
0 W(a,u,t) =u'(h+ (r; — 6)a)
Consumption and savings policy function are given as HIB equations:
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equation 52
c(a,s,t) = W) 9, W(as,t))
a(a,s, t) =y(a,s,t) + (r: — 6)a — c(a,s, t)

The savings function is above mentioned Kolmogorov forward equation:
equation 53

0:(a, e, t) = —04lala, e, t)g(a, e t)] + frgla,u,t) —og(a,e,t)

0:(a,u,t) = —0y[ala,u,t)g(a,u,t)] + frg(a, e t) —og(a,u,t)
Dynamics of the distribution of workers over individual states is g(a, s) .About the firms as in standard
DMP model time dependent HIB equations can be written as:
equation 54

(r: —8)J(a,t) = max{th(k) -1k —w(a,t) + 9,J(a, t)ala, e, t) + O'(V(t) —J(a, t)) + d:J(a, t)}

r —6)V(t>——e+qtj 1@ ) 2D a4 5,y

Ut
g 2ewd | marginal distribution of unemployed over assets, and
Ut

free entry implies that V(¢t) = 0 and thus:

Where ¢ is a flow vacancy cost, an

equation 55
(6+1r—08)(a,t) = m]?x{th(k) —rik—w(a, t) + 9 J(a,t)ala, e t) +d_t/(a,t)}
a,u,t
= Qtf J(a, t) ( )
About the wage Nash bargaining implies:
equation 56

(1 -pWw(ae) - W(aw)] = p/(a)

Resulting wage™ is given as:

equation 57
0aW 1-9 F(k) —rk + 0 _Sa—c,
w(a) |1 -p)2 (ade)-i_ﬁr—aa:-(i) =ﬁZ (k) —r +ri]ga3_5r Ja c]_
(1_ﬁ)u(66)+6aW[(r —r(‘)‘ja—ce]_pw(a,u)
p

Next labor market with precautionary savings will be presented.

15 This wage is a result of an egalitarian bargaining. Otherwise, wage was implicitly given as: w(a) =

% - A7 -8 Wi . Bow W a-RawJ
argmﬂx[W(w, ae) I/I(/()a, u)!3 [{()M[/( al]) ,] with FOC( 'Q/(S > [?/((g) N ](a)
i Fk)—rk+04 —9/% e e)+0aW el—pW

o 0 = 2SN e 1 - el e

= 0.Resulting wage is given by
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Figure 5 Impulse responses to a positive technology shock 1: labor market
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Source: solved with Benjamin Moll codes https://benjaminmoll.com/codes/

Figure 6 Impulse responses to a positive productivity shock 2: asset market
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Optimal Public Expenditure with Inefficient Unemployment (Michaillat,Saez (2019))
Michaillat,Saez (2019) , propose a theory of optimal public expenditure when unemployment is
inefficient.And the theory is based on matching model.Optimal expenditure deviates from Samuelson
(1954) rule to reduce unemployment gap which is difference between current and efiicient rates of
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unemployment.Remember Samuelson rule for optimal provision of publis goods was:};[~; MRS =
MRT .Y, MRS is a marginal rate of substitution °.In this paper When unemployment is inefficiently
high and the multiplier is positive, the formula yields the following results. First, optimal stimulus
spending is positive and increasing in the unemployment gap. Second, optimal stimulus spending is
zero for a zero multiplier, increasing in the multiplier for small multipliers, largest for a moderate
multiplier, and decreasing in the multiplier beyond that. Third, Optimal stimulus spending is zero if
extra public goods have no value, it becomes larger as the elasticity of substitution increases, and it
completely fills the unemployment gap if extra public goods are as valuable as extra private
goods.Deviation from Samuleson rule is “stimulus spending”.

Definition 1. The unemployment multiplier and marginal rate of substitution between private and publis
consumption are given as:

equation 58
_ du __du/ag
m= —y@, MRSgC = 30/ ac
Where U (g, c) is instantaneous utility from public and private consumption. Steady state rate of
unemployment is : u(x) = S+fs(x) ; where s is separation rate. The elasticity of substitution between

din (MRSgc)

public and private consumption is given as: % =— . Optimal expenditure in this model

o din(%)
satisfies:
Lemma 1. Optimal public expenditure satisfies:
equation 59
1= mrs,, + 2.2
B 9¢ " ox dg
Where 1 = MRS, is the Samuleson term, and % : Z—Z is the correction. Optimal stimulus spending
satisfies:
Lemma 2.
equation 60
g _ (Q " u—ut
¢ i ~ ZpEMm -
@
c
g _ 1 .
Where €, m are evaluated at [?’ u] and z, = e (1_u*)2.AIso MRS, can be approximated as
follows:
Lemma 3.
g_(9Y
1 2-(@)
1= MRSy ~ =+ S5

6l

Cc

Definition 2. The unemployment multiplier m, the empirical unemployment multiplier M, and the
output multiplier dY /dG are given as:

equation 61
B A-w)-M
. G,z
=y 1 uaM
_dy
- dG
16 MRS, = MUx _ Px

MU, py

38



[ecra Merynaponna Hayuna Kongepenuuja

MPEAM3BUIIMTE BO TYPU3MOT U BU3HNC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«

Sixth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

Where T = . (x’;s_ps or this is the wedge between consumption and expenditure caused by matching.

Where p > 0 are vacancy costs,n € (0,1) is the matching elasticity function, and a Cobb-Dougrals
matching function here is defined as:
equation 62

h(t) = wv(®)Y "k - Y(®)]"
where w is a matching efficiency function,k is the aggregate capacity of the economy, Y (t) is the
output. Next by MATLAB simulation graphically are reproduced results for the unemployment
multiplier.
Figure 7 Unemployment multiplier and optimal stimulus spending (% GDP) and
unemployment multiplier and resulting unemployment rate
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Source: Author’s calculation based on code posted by Michaillat, Saez (2019) available at :
https://github.com/pmichaillat/stimulus-spending

Optimal stimulus is measured as share of GDP,(% - (g) ) optimal stimulus spending is computed

for following proposition:

9_(g . 9)" (&Y’
Proposition 1. 6(5)0) ~ 1+ZZ°Z“:m2 -u"u*u and z; = (y)ugy) and under optimal policy unemployment
= 140
Cc
rate is :
. Uy —u*
u=u +

1+ z,z5em?

Previous figure displays optimal stimulus spending in response to the shock, and the unemployment
rate that would be reached after such spending. So higher unemployment multiplier is associated with
lower unemployment rate and lower optimal stimulus spending. Optimal stimulus spending is zero for
a zero multiplier, increasing in the multiplier for small multipliers, largest for a moderate multiplier,
and decreasing in the multiplier beyond that.

McCall job search model
This is a verison of McCall (1970) model.Bellman equation for this model is:
equation 63
V(w) = max{W(w),U(w)}
Ww) =w+ BW(w)

Uw) = cw+§ Y Pw'lw,reject)V(w)
w'es
Where ¢ indicates replacement rate of the current wage for the unemployed and P (w'|w, x)denotes the
probability to transit from state w' — w, given the action x € X = {accept,reject }. The transition
probability P(w'|w, reject) = 1/N and discrete space is S = {wy, ..., w, }. The agent is infinitely lived
and aims to maximize the expected discounted sum of earnings E Y12, 5y, where g € (0,1) is a
discount factor. Optimal value function is given as:
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equation 64

v (s) = max{;VES; ctp ;v*(s')q(s')}
Optimal policy o(s) and reservation wagew can be written as follows:
equation 65

o(s) = 1{% >c+p Ze:sv*(s’)q(s’) }

o(s) = 1{w(s) = w}
W= (1-p) {c 8y v*(s')q(s')}
Where : ’
equation 66
v*(i) = max %,c +p z v'(jNq(G) ¢, fori=1,..,n

1<jsn
Next, McCall model of job search is graphically depicted.
Figure 8 McCall job search model and replacement rate ¢ as a function from value function
VV(w) mean preserving spread

Value Function
1500

—_—c = 0.3
= =c = 067
1400

1300
1200

-
=
— — =
=
- -
=

1100

1000
50 100 150

w
Source : Authors’ calculations based on a code available at: Andreas Muller research page at :
https://sites.google.com/site/mrandreasmueller/resources
The N X N transition probability matrices read as:

equation 67
1 0 1/N - 1/N
[(accept) = < E);H(reject) = < : : )

0 - 1 1/N - 1/N
Replacement rate is the ratio of net income while out of work (mainly unemployment benefits if
unemployed or means-tested benefits if on social assistance) divided by net income while in work. So,
for lower levels of wage grid higher replacement rate is associated with higher levels of valuation
function and at certain threshold of wage replacement rates valuation function are equaling themselves.
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Figure 9 McCall job search model unemployment compensation and mean unemployment
duration

14 4 —— mean unemployment duration

12 4

10 15 20 2I5 30 35 40
unemployment compensation

Source: Authors’ calculation in Jupyter Pyhton notebook on a code based from Quantecon
package available at:
https://python.quantecon.org/mccall_model.html#:~:text=The%20McCall%20search%20model%20
%5BMcC70,unemployment%20compensation
From the previous model one can see that higher levels of unemployment compensation are
associated with higher mean unemployment duration.

DMP model of job search
DMP model (Diamond-Mortensen-Pissarides ;Diamond(1982); Pissarides (1985); and Mortensen and
Pissarides (1994)) is a wrokhorse model for macroeconomists when analysing labor markets for 50
years or more®’. The association between unemployment productivity and benefits in DMP framework
is as follows. Constant returns matching function is M(uL,vL) where uL-are unemployed, vL-are

vacancies and M(ulL,vL) =vL-M (% 1) and 6 = E and the vacancy filling rate is:q = % =
M (% 1) =M (% 1) = q(0). And unemployed exit hazard is :6q(0) = % where 68g(0) - 0as 6 —
0 and 6g(6) — o as 6 — oo. Value of job vacancy is: J = ﬁ , 1/q(0) is the expected time to fill a
vacancy, and c are the cost per period.Where ¢ = y — w; where y is output and w are the wages, and
if we know that rV = —c + q(68)(J — V) , where J-is the value of filled vacancy,and Vis the value of
unfiled vacancy.Now if we assume that V =0 than J = c/q(68).Now if we equate job creation
0q(6) x uL and job destruction rate §(1 — u)L we get equilibrium unemployment equation such as:
equation 68

B 6 _ é
EE® 5

_ (r+d8)c o )
Where q(0) — - S0 that we can write: u = 5+9(ry+_€3c =3

S(y-w) -1+ S(y-w)

S(y—-w)+6(r+8)c 9(r+5)c'|f we

=
take logs from both sides:

17 Some important standard textbook in macroeconomics that use DMP framework include: Carlin and Soskice
(2006); Williamson (2013); Chugh (2015).
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equation 69
5 —
In(u) =1n <9(y — W()y+ ngr) m 6)c> =In(8) + In(y —w) — In6(y —w) —In(0) — In(r + 6)
—In(c)

= In(6) + In(y) — In(w) —In(0) y — In(6) — In(r + §) — In(c) =1n(8) + In(y)
—In(w) —=In(@) y — In(0) — In(r + §) — In(y) + In(w) = In(8) —In(6) y
—1In (8) — In(r + 6)
For the association benefits and unemployment, the solution might be straightforward, since
the value of unemployment is = b + y(0)[W — U], where w is intertemporal value of
employment and u-is intertemporal value of unemployment and rW =w — (W — U), and b are
unemployment benefits. And now from previous we know that following applies:
equation 70

W—U=%(} V) @ +6(W-0)=0+868)J-V)
ST+8)wW-b+0qgO)W-10)=y-—w
For a free entry we have J = ( 5" and W - U = %ﬁ and the wage equation now becomes: w =

(1 —-pB)b + B(y + cB) where Bis the bargaining power of labor. If g =1 real wage is equal to
productivity +average search costs % If B = 0 real wage is equal to unemployed income. Labor market
equilibrium is established on the intersection between wage setting curve (labor supply curve) and free
entry conditions (which is approximately equal to labor demand curve), and now:
equation 71

w= (1—[)’)b+ﬁ(y+ct9)

Or if we define unemployment to be supply minus demand for labori.e u =w — (1 — B8)(y — b) and
if we simplifyu=w—-(y—-b—-By+pb)=w—-—y+b—Ly—pband:
equation 72

u=1-Bb+ply+ch) —(—=[5+7+p0q(0))

old
=>b—ﬁb+ﬁy+cﬂ9—(i +cB9)=b—ﬁb+ﬁy—c(6+r)
MTOMIO) q(0)

Since b — fb > 0 since we know that labor bargaining power ideally is around 88 = % Next, a

simulation results of the Diamond-Mortensen-Pissarides model are presented on the following
graph.From the graph it can be see that the Beveridge curve the association between unemployment
rate and vacancy rate is not shifting as a result from technology or benefit shock. While the job supply
curve is shifting towards right in a case of benefit shock and it is shifting to the left in a case of
technology shock.

Figure 10 Diamond-Mortensen-Pissarides canonical model with benefit shock and
productivity shock

18 These derivations are heavily borrowed from Josheski,Boshkov(2022).
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Beveridge and Job Supply Curve
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Source: Authors calculation based on a code available at: https://github.com/pdevlieger/MatLab-files

Gali (2010) Monetary policy and unemployment
In this model by Gali (2010) , households seek to maximize:
equation 73

Eo ) BUC L)
c t=0
1o \i-e
Where C; = (f01 Ci(i)l_Edi)1 and 8 € (0,1) . Total effort L, = N; + U, where N, U, are
employed and unemployed respectively. Parameter i € (0,1) represents marginal disutility generated
by an unemployed member relative to an employed one. Employment evolves according to: Ny =
(1 — 8)N,_; + x,U?. Household budget constraint is :
equation 74

1 1
J P.()Ce()di + Q¢By < By_q + f W (DN (j)dj + 11,
0 0

P, (i) is the price of good i, B; are bond purchases (one period) at a price Q;, W;(j) is the wage paid
by the firms (nominal terms), and I1; is a lump-sum component of income (which may include,
among other items, dividends from ownership of firms or lump-sum taxes).Optimal demand for all
goods takes form:

equation 75

Pt(i)>‘6 c
t

C() = ( P,
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1
Where P, = (fol Pt(i)l‘fdi)l_s denotes the price index of final goods.The intertemporal optimality

condition is given as:
equation 76

0= pEf ]

C T Gy Pras
Technology available to all firms is Y; (i) = X, (i) , where X, (i) is the quantity of the (single)
intermediate good used by firm i as an input. Profit maximizing condition is :P,(i) = MP(1 — 1) P!
where P} is the price of intermediate good, M = — is optimal markup, is subsidy on the purchases

of intermediate goods. And (1 — 7)P;/ is the nomlnal marginal cost facing the final goods firm.Law of
motion for aggregate price level is:
equation 77
Pt = Oppi—1 + (1 - Bp)p{‘ — law of motion of prices
tp = BEt{nfﬂ} — Apﬁf inflation equation
Where n? = p, —p,_, which is price inflation, g = u? — u? = p, — (p} — ) — u? which is a

deviation of log price markup from its desired steady state value and 4, = M.In the

p
intermediate  goods sector, all firms have access to production function:Y/(j) =
AN, (j))*~% employment here evolves according to: N.(j) = (1 — §)N,_,(j) + H,(j) where § € (0,1)
is the exogenous separation rate, and H,(j) represents the measure of workers hired by the firm j in
period t. Labor market frictions are introduced as cost per hire G,. Job finding rate is x, = H,/U? and
the ratio of aggregate hires H; = f H,(j)dj and G, = G(x;) = T'x/.Matching function is

MV, U2)where V, represents the number of aggregate vacancies, and firms can post a vacancy at cost
I'.Under the assumptions of homogeneity of degree one in matching function, the fraction of filled
0 0
vacancies posted per period is M(VeU?) =q (Lg) and job finding rate is x; = M@V Ug) =p (lg) where
Ve U¢ Ve Ug
p' > 0.Fraction of vacancies q(p~*(x,)) is filled with resulting cost per hire G, = I'/q(p~*(x,)) .The

optimal hiring policy is :MRPN,(j) = W;f(j) + G — (1 = 8)E{At)t41 Gey13-Where MRPN,(j) =
t

1
(%i) (1 — )AN()%., and Ay g4y = B¥ (Cct ) is the stochastic discount factor for k period ahead of

t+k
real payoffs. Or MRPNt(j) = Wt(’)

+ B, where B, = G, — (1 — §)E{A,, t+1Gt+1}. Average markup in
final goods sector is: g, = (at - ant) —[(1 — ®)& + ®b,| where w, = w, — p, average log real
wage and & =

B ~ B(1-98)
m and b, = 1—5(1—5) 9t~ 1505 (E{Gre1} — 1), Where J: = vXx; and ryis real
P

return on riskless return on one period bond. The average price markup in New-Keynesian model is
given as:if = (a, — afiy) — [(1 — )@, + Pb,| = =3 — ®(b, — &,) where  §F = &r — (P, —
i, )is the log income share expressed as deviation of its mean.As for the monetary policy, monetary
policy is described by simple Taylor rule:
equation 78

ie=p+ ¢n”f + ¢y Y + v,
Where i, = —logQ, is a yield on one period riskless bond, and p = —log g which is household
discount rate, and v, is an exogenous policy shifter, which follows AR(1) process. Next, we will pot
this economy on two graphs first with technology shock after with monetary policy shock.
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Figure 11 Orthogonalized technology shock
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Figure 12 orthogonalized monetary policy shock
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Source: Authors calculation based on a DYNARE code for Gali (2010)

Where in previous graphs : y_gap is the output gap; urhat is the unemployment rate, nhat is the
employment rate, fhat is the labor force; and pi_p price inflation, hatw_real is the real wage.

Rationing unemployment and Frictions unemployment in DSGE framework (Michaillat (2012))
In this model of Michaillat (2012) technology is a Markov process {a;}{53 .Workers have risk-neutral
consumption and discount factor g € (0,1).This model does not include labor supply decision nor
include working hours. Continuum of firms are indexed i € (0,1) are hiring workers, and at the end of
period t — 1 fraction s workers of the existing n,_; existing worker-job matches are exogenously
destroyed. Unemployed workers who are looking for a job and number of hires, also labor market
tightness 6,, and unemployment u, are related through the job-finding probabilityf (6;) and probability
f filling vacancy v; is q(6;)are modeled as:
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equation 79
o =Lt
t_ut

ht!t
qwazl%;leLm)

u;=1—-(1-5s) -n;_,

1
0

h
f(6) =—
U
Beveridge curve relates labor market tightness 8 and employment n:
1

(1=9)+ 75

s'n=[1-(1-s)n]-f(6)

This expression s -n = [1 — (1 —s)n] - f(8) s in steady-state inflows to unemployment s - n
equal outflows [1 — (1 — s)n] - £(8).Wage schedule w, (i), real profit of firms 7, (i) ,and the
employment condition are given as:

equation 80
we (i) = w(n. (i), 0;, nga,) — wage schedule
+00
Eo Z Bt - . (i) — profit stream for firms
t=0
(1) = gne (i), ap) — we (i) - n.(0) — (9 ) * h; (i) — real profit for the firm i in period t
t
. !
n.(i),a Wl+ i n.(i), 0, nsa 1- S]E[ — employment cond.
0()( ¢, ar) = we (@) (et) ()a()(t() e ar) — B( )E; ) ploy

In equilibrium : 0 < wy < ——(nf,a,) —n; - an( ; === (n},0,nf,ac) + B(1 — 5)E, [ i ] This

on () (6t+1)

condition implies that private efficiency is guaranteed if wages are low, and private efficiency
guarantees that wage rigidity never causes the destruction of a match generating a positive bilateral
surplus, a reasonable equilibrium requirement when rational workers and firms engage in long-term
interactions see Barro (1977).The model with search-match with absence of job rationing is given as:
equation 81

. cB a; 1
w(n. (i), 0s,ne, ap) = { 20 + (1 - s)E; [aHl (9”1 - m)]} — wage schedule
ﬁ (1-5) :
(1-B)= (9) +B-(1—5s) B 0| — eq.labor market tightness

lmg) 6(c) = +oxo; lir% n(c) = 1 — recruiting cost c
c— c—
In previous expression B € (0,1) is the workers’ bargaining power.In the model with wage rigidity :
equation 82
a € [a,a]; w(n. (i), 8,1, a;) = w - al — technology a and partial wage adjusty < 1
1-8-(1-5)
q(6)
1

a>wl; lir% 0(a,c) = +oo; lirré n(a,c) = 1 — technology and recruitment costs
c— c—

1-w-a’1=c¢ — firms optimallity condition

If technology is bounded € [g, E] , rigid wages are privately efficient if 0 < w < a'~7.In model with
job rationing, rationing unemployment uf(a) and frictional unemploymentu® (a, c¢) are defined as:

46



[ecra Merynaponna Hayuna Kongepenuuja

MPEAM3BUIIMTE BO TYPU3MOT U BU3HNC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«

Sixth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

equation 83
1
T-a 1zv
uR(a)=1-nR@)=1- (%)1 -al—]c;

uf(a,c) = ula,c) —ul(a)

1
In previous nf (o) = (2™ a=a and n®(a) € (0,1) ; a € (0,a") ; a® = (¥)™ and

lirrg n(a,c) = n®(a) and if a > a® then lir% n(a, c) = 1 .Why does job rationing exist?, in static
c— c—
environment :
equation 84
C

q(6)
The presence of recruiting cost ¢ creates wedge between marginal product of labor « - a - n*~* and
wage w = w - a¥ so that in equilibrium MPL > wora-a-n*1 > w-a”. Cyclicality of the
elasticity of tightness eZand elasticity of unemployment with respect to recruiting cost e%is given as:
equation 85

a-nl—w-a1=[1-010-5)p]

_ dln(@) _ a-: CI(H) . na—l -1

© =i ”*(1"’)'(1‘“)'“'6.[1—3.(1—5)]]
u_dln(u)_ . eI i
€= Gy = AW Al e = m*ﬁ]

In the following example as per Michaillat (2012) steady state unemployment is @ = 5.8%;uR = 1 —
1

(%)m = 2.1% (steady-state rationing unemployment) and @" = 3.7% (frictional steady-state

unemployment).

Figure 13 IRFs as log-deviations of steady-state for US data for 1964:Q1--2009:Q2 with
negative technology shock to the log linear model —o = —0.00269 for period on x-axisf 250
weeks
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Source: Authors calculations based on a code and data by Michaillat (2012)

From previous graph labor market tightness drops by 4% in response to a drop in technology by
0.27% ,implied elasticity of labor market tightness with respect to technology is é = 14.8.Here s =
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0.0095 and din(u) = (11%_‘) din(n) since n = ﬁ employment could decrease at weekly rate
IaliO)

of 1%, so unemployment could increase at weekly rate by 15%.Stochastic IRFs are :

equation 86

1
R aA\1-«a 1=y . L.
uf = max40,1 — (—) * (a;_,)T-a} — stochasting rationing unemployment
w

uf = u, — ul — stochastic frictional unemployment
After the technology shock wages are more rigid and rationing unemployment jumps up. As
technology remains below steady state, the shortage of jobs remains (number of hires negative to
zero) acute and rationing unemployment remains above steady state.

Conclusion

This paper as it turned out was more about unemployment than New Keynesian DSGE models. Despite
the central role of unemployment in the policy debate, that variable has been—at least until recently—
conspicuously absent from the new generation of models that have become the workhorse for the
analysis of monetary policy, inflation and the business cycle, and which are generally referred to as
New Keynesian,see_Gali (2010).Discretionary monetary policy in a liquidity trap case pinpointed
that:unemployment initially will be below its steady-state level, while productivity,vacancy
rate,wages,labor market tightness will initialy be above steady-state evel and in 60-80 perod after the
shock variables will restore to steady-state levels.Labor market with precautionary savings in a case of
positive technology shock job finding rate will be almost 50% in first couple of months after the shock
after 10 quarrters will fal down to 45%, unemployment initially wil, fall for 2-3 percentage points ,there
will be no wage schedule impact,and average wage bill will move to its steady-state in more than 20
quarters.In a case of positive productivity shock in this model of precautionary savngs:capital will
positively deviate from steady-state for more than 20 quarters,equity price will positively deviate from
ss in almost 10 quarters,total assets in the conomy will positively deviate from ss for more than 20
quarters,interest rate annnualized will positively deviate for 5 quarters. Higher unemployment
multiplier is associated with lower unemployment rate and lower optimal stimulus spending. Optimal
stimulus spending is zero for a zero multiplier, increasing in the multiplier for small multipliers, largest
for a moderate multiplier, and decreasing in the multiplier beyond that.In McCall job search model for
lower levels of wage grid higher replacement rate is associated with higher levels of valuation function
and at certain threshold of wage replacement rates valuation function are equaling themselves.Also in
this model higher levels of unemployment compensation are associated with higher mean
unemployment duration.In the canonical DMP model: Beveridge curve the association between
unemployment rate and vacancy rate is not shifting as a result from technology or benefit shock. While
the job supply curve is shifting towards right in a case of benefit shock and it is shifting to the leftin a
case of technology shock.In the monetary policy and unemployment model by Gali (2010) results and
deviations of output gap and unemployment rate, employment rate, labor force, and price inflation and
real wage are opossite in case of technology shock and monetary policy shock. In the rationing
unemployment and frictional unemployment model in a case of negative technology shock,output fall
fro about the same levels as the negative technology shock,followed by the fall in wages,and nub=mber
fo hires,fall in vacancy/employment ratio,and a rise in unemployment in general of which at first there
is rise in rationing unemployment and fall in frictional unemployment.
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VJIK: 005.6:334.72(497.7)

YCBOJYBAIBE HA ®PUJIO30PUIJATA HA TQM (TOTAJIEH
MEHAIIMEHT HA KBAJIUTET) IIPEKY I'PAJIEIBE TIOBAP
CHUCTEM 3A YIIPABYBAIBE CO KBAJIMTET BO
OPTAHU3AIIMUTE BO PEIIYBJIMKA CEBEPHA MAKEJIOHHNJA

Enuzabema Mumpeea*
YVuusepsumem oye Jlenues, IlTmun, @axyimem 3a mypuszam u 6usnuc nroeucmuxa, Ieseenuja, E-
mail elizabeta.mitreva@ugd.edu.mk

AncCTpakT
HcTpaxyBameTo Bo OBOj TPyl MMa 3a LN Ja IMOHYAX HOB MOJEN BO OpraHM3allHjaTa Ha JCIOBHUTE
MpOIleCH MPEeKy MPOAKTUBHOTO paboTemhe Koe 3all0YHyBa CO aHAIM3a Ha JeJOBHATAa OPraHU3UPaHOCT,
MOTOa Ce MPOAOIDKYBAa HHM3 aHaIM3aTa Ha Oapamara Ha MHTEPHHTE M €KCTEpPHUTE KyIyBaud, a ce
3aBpIIIyBa CO JETAITHO Je(PUHHUPAHE HA MPOIECOT. YIIPaBYBAKETO CO MPOIECUTE KaKO KIIy4eH (hakTop
3a OCBOjyBam€ Ha KyIlyBauWTe, 3HAYW KOHTWHYHpPaHA MOTpara Mo Hajao0pu TeXHUYIKH, TEXHOJIOIIKH,
MapKEeTHHIIKU U IPYTH YHAIIPEIyBama U MoJ00pyBamka KO Ke T IPOU3BEJaT CaKaHUTE Pe3yTaTH, a
TOa € 33JJ0BOJICTBOTO Ha MOTPOITYBAYUTE U MPOPHUTOT.
CrpeMexoT Ha MaKeTOHCKUTE KOMIIaHUH Tpeda a Om/ie BO MpaBell Ha CO3/IaBamke YCIOBH 3a TuTacMaH
HaA MAaAKCIOHCKHUTC HpOHSBOJII/I/ YCIyru CO NOBHCOK KBAJUTET Ha CBETCKUTC IIa3apu. Bo MHOTY
KOMIIaHMM HEMa jacHa CJIMKa U hjieja mTo Tpeda aa ce ycospiuu. [lonutukara e jacHa, HO CTpaTerujara
KaKo Jia ce JI0je J0 IIeiTa, 32 MHOTY MEHAIIEpH € TOJIEM MPOoOIIeM.
YcBojyBame W HWMIDIEMEHTAIlMja Ha OBaa METOMOJIOTHja MOKE Ja JOBEIe IO YHAIpeayBame Ha
JICTIOBHUTE MPOIIECH, ¢ CO IEeNl Ja Ce OCTBapaT IITO € MOXKHO NOBHUCOKH JCTIOBHU pE3yNTaTH Ha
3aJI0BOJICTBO Ha CUTE 3aMHTEPECUPAHH CTPAHHU.
Knyunu 360posu: menaymenm, Keaiumem, ONMUMU3ayuja, 0elo8eH npoyec, YyHanpeoysarse.

Bosen
HoBwute cBeTcky TeKOBH ce TeMenar Ha CO3HAHHUETO JIeKa KBaJUTETOT HE CE CO3/1aBa TaMy KaJie IITO ce
KOHTPOJINpa MPOU3BOJIOT, TYKY CE CO3/1aBa BO CUTE JIEJIOBHH ITPOLIECH, BO CUTE OPTaHU3AI[MOHH LIEJIMHU
Ha TPETNIPHjaTHETO M 3a Toa MOpa cekale Ja ce KOHTponupa. Ha Toj Ha4ywMH, 3a KBaJUTETOT Ha
MIPOU3BOJIOT HE € OATOBOpeH caMo CEKTOpOT 3a MPOW3BOACTBO, TyKy M CeKkTopoT 3a HabaBka Ha
CYpOBHHHM ¥ PE3CPBHU [ICJIOBH, CHEpPrHja, MAaIlWHH, OAPKYBalkbeé HA MAalIMHUTE M ajaTuTe,
Komepumjannata ciy:x6a 3a CKiIydyBame Ha KyNONpOAaxHH aorosopu, CmyxOaTa 3a pasBoj, 3a
MapKeTHHT, 3a Tpoaax0a, 3a makyBame u ap. Co Toa, KOHTpojiaTa W3JeryBa OJ pPaMKHTE Ha
MPOU3BOJICTBOTO M C€ TPOUIMPYBa BO CUTE MOPH HA OpraHM3aldjara, a KBaJUTETOT JOOWBa HOBH
JUMEH3UH, HE CaMO KBAIUTET HA MPOU3BOAMTE, TYKY M KBAJUTET Ha pabOTEHETO U OPraHU3Npame Ha
paboTemero.
Y1paByBameTO CO KBAIUTETOT 3HAYHN MTOTOJIEMA IMAPTUITUTIAITN]A Ha BpaOOTCHHUTE BO UIACHTU(UKAIIH]a
W pelaBame Ha MpoOJeMuTe, BO CaMOTO TIOCTaByBamke HAa CTAHAAPAUTE W BO HAMIOPUTE BIOXKEHH 32
KOHTHHYHUPaHO NoJo0pyBame. LlennoT nporec 3anoynyBa co aHauu3a Ha JIeJI0BHATA OPraHU3UPAaHOCT,
MOTOA Ce MPOI0JDKYBA HA3 aHATN3a Ha OapamaTa Ha HHTEPHHUTE U eKCTEPHUTE KYITyBayH, a Ce 3aBpIIyBa
CO JIeTaTHO Ae(pUHHUPaE Ha MPOIIECOT.
Opraunuszanujara koja ro npugatuia TQM (Total Quality Management) kako ¢puino3opuja Ha padoreme
He caMO0 MmTO paboTH, TYKy M pa3MHCIyBa Ha TOWHaKoB HauWH. [IpomeHara Ha KynTypaTa Koja ja
MpeIn3BUKYBa WMITIEMEHTAIIjaTa Ha oBaa Qmro3oduja co3gaBa W OCHOBA 3a CTaHIApAWTE Ha
nephopMaHcuTe.
3a MHOTY KOMITaHWH, uMIuieMeHTanyjata Ha ISO 9001 e mpe yekop koH TQM. Hanrpagbara va ISO
9001:2015 co TQM ctparerujata 3Ha4uW TOAOOpyBame Ha KBAaJUTETOT IPEKy WCIHTYBamke Ha
OpTaHM3alMCKUTE TPOLECH BO MpaBell HE camMo Ha JeuHUpame Ha MPOLECOT, MOA0OpyBame Ha
MPOLecOT M JHM3ajH Ha MPOLECOT, TyKy W MOJ00pYyBame Ha MPOAYKTHBHOCTA M ONTUMH3HMpAmE Ha
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Tpomonute. KOHKYpeHTCKUTE MPETHOCTH YECTO C€ OIYYyBaukd 3a Pa3BOjOT W KOPUCTEHETO Ha
CHCTEMOT 3a 00e30eyBambe KBaJIUTET.

CucremMoT 3a ynpaByBame cO KBanuTeT cropen Oapamara Ha [SO 9001:2015 u gpyru mMeHayMeHT
CHCTEMH € CO3/aJICH, BOCIIOCTABEH, OP>KyBaH M MOJOOEH 3a KOPUCTEHE Ha T.H. ,,IPOLIECEH MOJEI" BO
pa3IMYHUTE ICJOBHU MpPOLECH 3a peanu3alnuja Ha NPOM3BOAOT WM ycmyrata. CymrhHata Ha
MPUCTAIOT € Ja c€ TOCTHIHE e()UKACEH CHUCTEM 3a YIIPaBYBame CO KBAJIUTET KOj KOHTHHYHPAaHO Ke
UCTIOpavyyBa KBAJUTETEH NPOM3BOA/ yCIyra M HCIOJHYBame Ha OapamaTa Ha IOTPOLIYBaYUTE M
JPYTUTE 3aCerHaTu cTpaHu. BeymHocT, (hOKycOT € Ha IOCTUTHYBame KBAIUTET KOj Tpeba na ouae Bo
COTJIACHOCT CO MPOITUCHTE U OapamaTa MITO I'M 0YeKyBa MOTPOIIYBavOT.

Hogara cTpaTeruja KOH KBaJIUTETOT, HapeYeHa MHTerpaaHo ynpaByBame O KBAIUTETOT WK TOTanHo
ynpaByBame co kBanuTeToT (TQM), naBa onroBop Ha mpamamara: LlIto cakaar knmuenture? LLto Tpedba
na ce Harpau? Kou mporecu peda na ce kopucrar? u ap. Ce ananusupa coctojbata, ce hopMmyimpa
npoOJeMOT M ce KOPUCTAT IMOBEKe METOAM 3a pemaBame. Ha TakoB HaumH Ke C€ OBO3MOXKH
YHaIpeayBamke Ha KBAJIUTETOT Ha IIPOU3BOANTE, TOTr0jieMa KOHKYPEHTHOCT, TOrojieMa POAyKTHBHOCT,
MPOM3BOJICTBO Ha MPOU3BOJIU CO MOBHCOKa (paza Ha mpepadoTKa, HaMalyBamke Ha TPOLIOLUTE H CII.

JlurepatypHa o0padoTka
Co cTanmapauTe ce MOCTUTHYBA pell U AUCLUUIUIMHA BO pPabOTEHETO, OH/IejkH ce OCTBapyBa MpaBHIIHA
KOMYHHKaIyja noMery BpadOTeHHUTE Ha CUTEe HUBOA BO MPaBell Ha PellaBamke Ha MPOOJIEMHUTE TOBP3aHH
co kBanuretoT [1][2].
[poniecHUOT MO HA OHITIO KOj MEHAIIMEHT CUCTEM TY ITOKa)KyBa BPCKHUTE Ha MPOIECUTE MPOSKTUPAHH
npeKky KIy4HuUTe Oapama Kako: OATOBOPHOCT Ha MEHAIMEHTOT, YIpaBYBamke CO PECYpCHTE,
peanu3anyja Ha IPOU3BOAOT /yciyrara, MEpemheTo, aHaau3ara 1 nogoopysamata [3][4][5].
3a ma ce mpoeKkTHpa 1odap cHCcTeM Ha MEHAIIMEHT Ha KBAJIHUTET, CIipeMa OapamaTa Ha MeI'YHAPOIHUOT
cragmapn ISO 9001:2015, TemerneH Bp3 MpOIECHUOT MPUCTAI BO yIpaByBameTo € HeomxomHo [1][3]:

* Jla ce udenmugpukysaam cume npouecu Kou umaam 6aujaHue 6p3 K6AIUMEHOm Ha
MIPOM3BOIOT/yCIIyrara U paboTEHETO BO IEIMHA, BO KOM Mopa Ja Ommar omndaTeHHu CHTE
(hopMaHO yCBOSHH NpaBHUIIa HA OJIHECYBAhE Ha CUTE BpaOOTEHU (JIOKyMEHTAaIMja Ha CUCTEMOT
3a MEHAIIMECHT Ha KBAJIUTET);

* Jla ce ymepoam neonxoonume unghopmayuu 3a yHKyuoOHUparme Ha npoyecom, BO BUJI Ha
BJIC3HU U U3JIC3HU FOJIEMUHH;

*  Ja ce ymepoam yenume na npoyecom (TpaHULY HA T03BOJICHOTO OTCTAIyBambe);

* Jla ce yrBpaAaT noTpeOHUTE pecypcH 3a QyHKIIMOHUPAKE HA MPOIECOT (Jyre, HHPpacTpyKTypa,
JIOKyMEHTH, MallTiHU, METOH | CJ1.);

* Jla ce oepunupaam nepgpopmancume na npoyecom (NPOSKTHPAHH, MOTPEOHU U APYTH
KapaKTEePHUCTHKH ), KAKO OCHOBA 3a HAJ30p HaJl (YHKIMOHUPAHETO HA MPOIECOT;

»  Jla ce oegpunupaam mepuume zonemunu (KpUTCpUyMH ), TPAHUIU Ha JIO3BOJICHO OTCTAIYBakbe,
KaKO OCHOBA 3a BpeJHYBambe Ha KBAJIUTETOT Ha paboTaTa Ha MPOLIECOT.

KpurteprymMuTe ¥ METOMTE HEOMXOAHHU 3a 00e30eayBame eheKTUBHOCT 0/ QYHKIIMOHUPAETO H
yIPaByBamkETO €O MpolecuTe Tpeda 1a OWjaT MepJIMBH, a CHUTE€ AKTUBHOCTH HEONXOJHH 32
NOCTUTHYBakhe HA I[UIAHUPAHWUTE pE3yJITaTH HAa MPOLECOT € HEOMXOAHO Ja C€ BrpajaT BoO
JIOKYMEHTAIIjaTa Ha CUCTEMOT 3a yIpaByBambe co KBaauTeToT [7]. HemoBepOara v omopTyHU3MOT BO
NPOIIECOT HA BOBEYBAaE Ha CTaHIAPIUTE MOKE Jla C€ OTCTPAHU CO MEHYBAm€ Ha OpraHU3al[MOHATa
kiauMa u kyirypa [8][9].

JleTOBeH Mpoliec MPETCTaByBa 30Mp Ha aKTHBHOCTH KOMOMHUPAHH CO 3a¢JHAYKA [[eJT — [1a CE Kperupaat
BpeaHocTH. TeMmen Ha ceKoj Mpolec MpeTcTaByBa HeroBara Je(UHUIIM]A, OAHOCHO Je()UHUpAE Ha
KIyYHUTE €JEMEHTH: WHHIMjATOp, e, PACHOJIOKIMBA PECYPCH, AKTHBHOCTH, HWHIMKATOPH,
HACOYEHOCT KOH KYIyBa4uTe, HOCHTENl WM COINCTBCHHUK Ha TpoiecoT. [Iporecure ce MOBp3aHU BO
CIMHCTBEH CHUCTEM W ce JeDUHHUpaaT Kako 30Mp Ha HMHTEPKOHEKTHPAHW aKTHBHOCTH MPEKY KOH
BJIE3HUTE €JIEMEHTH (MHITYTH) C€ MpeTBopaaT BO u3nesu (aytmyTu). THe, BCYIIHOCT, MPETCTaByBaar
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MPOTOK IITO 3allOYHYBAa CO HAJBOPEIIHUTE MOTPEOU HA MOTPOIIYBAYUTE U 3aBPIIyBa CO (UHAIHUOT
npousBo /yciyra [9][10][11][12].

Bo npomomkenne ciemyBa meromonordja 3a Haarpagoara Ha ISO 9001:2015 co TQM crparerujara

[L1[3119]-
MeTton0J10rHja 32 NpOEKTUPAK-€ U UMILIEMEHTALIMja HA CUCTEM 32 MEHAIMEHT Ha KBAJIUTET

Yekop 1: 00 Kkade 0a ce 3anoune co NPoOeKmMUparbe Ha 0eJ106HU NPoOyecu
Bo opranmzammja koja ce ompenenyBa 3a BOBEIyBambe OWIO KOj MEHAIMEHT CHUCTEM €
HEOITXOJTHO Jia ce Ae(pUHMpaar yrnpaByBauyKHUTE MPOIIECH, KOW BKITydyBaar:

*  Ha3HaUYyBame Ha MEHarep / MEHallep Ha CeKOj IPoIIec;

* JeduHupame Ha OapamaTa Ha INPOLECOT (BJe3, MpOIECHA AaKTUBHOCT, BpCKara Mery
aKTHBHOCTA U MIPOLIECOT, PECYPCUTE, U3JIE3HUTE JIMHUU 32 IIOBPATHH HHPOPMALNHN);

*  JeduHUpamE U TIOCTHTHYBAabhE HA [EUTE Ha MPOIECOT;

*  BepuduUKanyja Ha U3JIe3 O/ CUTE KITyYHH MPOLECH.

MeHariepoT Ha MPOLECOT € JOJDKEH ONEepaTUBHO Ja YIpaByBa CO CIIPOBEIYBAHETO HA MPOEKTOT
WJTH TIPOM3BOOT BO PaMKHTE Ha MPOIIECOT, 3a 1a 00e30e11 MOHUTOPHHT B Mepemhe Ha ieppopMaHCcuTe
Ha TPOIIECOT, 32 PelllaBare Ha HEJOCTATOIUTE M 32 Mpeijiarame Ha moaoOpyBama WU MHOBAIUU BO
MPOLIECOT.

OBue YyeKopH ce caMO WHUIIH]alTHU €JIEMEHTH CO KOU Ce M3BEIyBa IMOATOTOBKATA 32 BIpayBamke Ha
OapamaTa Ha CHCTEMOT 32 KBAJIHUTET BO OpraHU3aliuTe. Y CIeITHATa peain3alyja Ha IPOeKTUPAHUTE
pelieHrja 3aBUCH OJ aHTAXHPAHOCTa, KaKO Ha PAaKOBOJCTBOTO, TaKa M Ha CHTE BPaOOTEHH BO
OpraHu3aljjara.

Yekop 2: Ananu3a Ha OCHOGHUME elleMEHMU HA 0e1086HUmME NPOYecy

HajBackeH nen ox NpOEKTUPAETO M MMIUIEMEHTAllMjaTa Ha MHTEpHATa CTaHAapIu3aluja
IpeTcTaByBa JeGUHUpPAmETO Ha AeNoBHUTE npolecu. Opranusanyjata Mopa HajupBo Ja ro aedhuHupa
OCHOBHHMOT TIPOILIEC, MOTOA MPOIECHTE Ha TOAMAPINKA M ympaByBaukute mporecu. [locramkara Ha
neuHupame Ha MPOLECOT ce OJBMBA HA HAYMH JIa MOXAaT Jia Ce yTBPJAAT HajBAKHUTE EICMEHTH Ha
CEKOj MPOLIEC 10 HajCUTHH JCTalu.

JIeTIOBHHOT TpoLec ce OJBUBA IPEKy IOBEKE YEKOpH: OJ pa3lOupame 3a moTpedute Ha
KyIyBauuTe/ KOPUCHUIIMTE, IPEKY MPOIICHKA Ha YCIEITHOCTA, /IO aHATU3a Ha MPOLECOT, YHAIIPEIyBabe
Ha MPOILECcOT, UMIUIEMEHTaIMja Ha TPOMeHaTa, CTaHAapAn3alija 1 MOHUTOPHHT, CJI. 1.

MpoueceH npuctan

EduKkacHoeT Ha
Mpouenypa npouecoT
YTEPAYBAHE HA HAYMH 33 HIBPLUYEEHE HA AKTUEHOCTHTE WMk (MGJKHUCTSE
fpouEcH — OCTBApYBaKE Ha
Moz 2 Buae QOKYMEHTHREHE WNK HE
¥ HUTE
pesynTaT) /
Mpoyec Hanes Mp -
Bnes ———  36up op saeucHn  —— —> ycnyra
AKTWEHOCTH (PesynTaTon
npouec) EdekTHBHOCT Ha
MoHOCT 38 Cregetse 1 Mepetse npoLecoT
(Pesynrar
Mpea, Bo TEK W Mocne npoyec U3BplIYBALE)

Wanezon
Hanes on npouec § npouec
c

Brnesso _ Bnes Bo npouec E_‘
npouesc npouecA MWznes oa npouec A
A

Mpolec B |— Bnes o npouec C. Mpouec C

Ca. 1: [Ipoyecen npucman 6o opeanuzayuja
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IporecuTe ce omuIryBaar co cmanoaponu onepamustu npoyedypu (SOP) u ynamcmsa xou
Mmodcam 0a ce npuxadicam nipeky Kapra Ha Texor (flow chart) wim brok aujarpam Bo koj e oOeauHeT
JIeMHHTOBHOT KpYT 3aCHOBaH Ha KPYXKHHOT TeK: IUIaHUPAj-U3BpIIH-TIpoBepu-koperupaj u CE -
npuctanot (Cause and Effect) i QC-CE moden [14][9][13].

[py numyBameTo Ha JAOKYMEHTHpaHWTE WH(OpPMAIKMK, CO MPOMEHAa Ha OOJIMKOT H
COIpKMHATa, joafa J0 MPOMEHAa Ha OpraHu3allioHaTa CTPYKTypa, PEUH)KEHEPHWHT Ha JICJIOBHUTE
MIPOIIECH, C¢ CO IIe1 OpraHu3aIldjarTa Jia ce MPUIaroau Ha HoBuTe Oapama. [IpoMeHnTe ce ogHecyBaar
mpes ¢¢ Ha HOBHMOT HAYMH Ha IPyHHpame Ha OpraHU3al[MOHUTE JIETI0BU (SAMHUIM), IEIerupame Ha
O0OBPCKHUTE U OJITOBOPHOCTA, KOOPIMHAIIM]a, KOMYHHUIUPAHE.

IImo 3nauu oa ce npumenu QC-CE mooen 6o ouzajuuparbemo na oenosnume npovyecu’?

3a edukacHO KOpHUCTEHE Ha CHCTEMOT 32 KBaJIHTET € HEOIXOJHO TpaJiehe¢ M KOPHUCTEHE
coolnBeTHH MeToAu. Kako MoyeTHa METOAOJIOTHja 32 TPOEKTUPAamkEe Ha CHCTEMOT KBAIUTET €
komOuHanujaTa Ha QC - konuenTot (Quality Circle) u CE - mpucranor (Cause and Effect). OcHoBa
Ha QC - xonumenTor ¢ Deming-os kpyr unja (hunosoduja ce TeMeTH Ha KPYKHUOT TEK: MJIAHUPAj-
U3BPIIU-NIPOBepu-Kopurupaj, Cn.2. [14].

. nnanupaj
Kopurupa

KOHTpONupaj n3BpLn

Ca. 2: Deming -o6 kpye — PDCA (nnanupaj-uzepuu-nposepu-kopusupaj)

CE - mpucranot (Ipu4rHHU U MOCIEOULHN) € HAjIOrojeH 3a ondakame Ha CUTE €JIEMEHTH U
(hakTopn KoM ce OMTHH 3a M3BPIIyBamke Ha cekoja 3amada ox cucremoT. Hujarpamor CE (mpuunau-
MOCJIE/IMIIN) OBO3MOXKYBa J]a C€ 3eMaT IPEJIBUJ CUTE BIMjaHUja 3a W3BPIIYBamkE HA 3ajadara M Toa:
To? Koj? Kora? Kako? Kane? Komy? oarosapa Bo (yHKIHOHUPAKETO HA CHCTEMOT Ha KBAJIUTET,
Cn. 3. Crargapnor Tpeba a OArOBOPH Ha Ipaliamara;

Koj LWro Kako

NN N
/// SOP

Komy Kora Kape

Cn. 3: Jlujacpamom CE (npuuunu-nocineouyu) Hwuxasa oujacpam

Komounanujata nHa QC-konnentor (Quality Circle) u CE-npucranor (Cause and Effect)
ro naBa QC-CE mopenor 3a kBanurer, C. 4.[11].

Koj WT0 Kako

AN
S

Komy Kora Kame

Len

s

Cn. 4: QC-CE mooenom
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Hob6uennor QC-CE Monen e mpUMEHIMB 3a W3BpIUIYBalk€ Ha CHUTE aKTHMBHOCTH BO CHTE
CeTMEHTH Ha MpeTHpHujaTueTo, 0e3 pasnuka Ha cneuupuuHocTa BO pabortara. Toa 3Ha4YHM, TOYHO
nepuHUpamke Ha CeKoe padOTHO MECTO, PH IITO € OAroBOopeHO Ha mpamiamara: Kou? Illto? Kane?
Kora? 3omro0? Kako? Cekoja akTHBHOCT Tpeba na Ouje uciuiannpaHa aetaaHo. OBaa akTHBHOCT Baka
WCIUTaHMpaHa Tpeba Ja ce chpoBene, a JoOMeHnuTe pe3yiTaTH Tpeba Ja ce MpoBepar, Jald Ce TaKBH
KaKo IITO ce ovekyBaar. J[OKONKy He ce, MOpa Ja ce Mpe3eMaT KOPEKTHBHU aKTUBHOCTH KOU CE
BHECYBAaT BO MPBATa aKTUBHOCT — IJIAHUPamkeTO. Toramn KpyroT OJHOBO TIOYHYBA Ja Ce BPTH.

Ipexy QC-CE MozenoT 3a KBaIUTET ce AepuHUpaaT 0OBpCKUTE U oAroBopHocTute. Ha Toj
HAYMH CE CO3/1aBaaT MpaBuJia HA OJHECYBamhe U CE MOCTUTHYBaaT no0pu MelydoBeuku onHocH. OBOj
MOJIEN OBO3MOXKYBa IOCTOjaHU MONOOpPYBama, WMo € OCHosa Ha (uno3ogujama 3a momanen
Mmenaumenm na keanrumem [9][13].

Kora Deming-os kpye ke ce Brpaau Bo cekoja (yHKIHja BO OpraHH3alujaTa, Ke ce J0jae 10
crypanara Ha KBaJIHTETOT, KOja MOXe J1a ce 00jaCHH CO KPYKHO NOBp3YBame Ha cUTe (YHKIIMH BO
MPETIIPUjaTHEeTO, TIPH IITO ceKoja (PyHKIMja ce ocTBapyBa cO JAe(QUHUPAHUOT KBanMUTeT. Bo oBaa
cnMpaja oJ MoceOHO 3Hauewme ke Ouje moBpaTHaTa MH(OpMalMja BO IMOTJIE Aa ce CBHICHTUpPA U
eNMMUHUPA IPUYMHATA 3a Tpelika. BakBuoT cTun Ha paboTa e cymruHa BO monutukata Ha 3EPO -
nedeKT.

Bo Tabena 1 e magen npumep mpeKy 4eKOpH BO Ae(PUHUPamE Ha IETOBHUOT Mpoliec Ha HabaBKa
Ha Byie3HHUTE Matepujaiu [11].

Tabena 1: [lpumep 3a depunuparse Ha 0e108HUOM NpoYec HA HADABKA HA 8IE3HU MAMepUjanu

HNme Ha mpouecoT u 1eJ1 Hab6aBka, ojj1ejieHue 3a Ha0aBKa

3a xoro e mpouecoT? IIpBuynHa HabaBKa Ha MaTepHjanoT W
MOJyIPOU3BOJOT MO I€Ha IITO OJroBapa 3a
MEpPMaHEHTHO OJIBUBAHE HA MMPOU3BOAHHUOT MPOIIEC
Iex Ha mporecoT 3a JajieHa ToAnHA Jla ce Hamanmm BpeMeTO Ha Hapayka Ha KIydHUTE
Matepujanu 3a 25 %, Jla ce MOCTUTHAT KOJUYUHCKU
MOITyCTH HAa JaJCHUOT MaTepujall 3a MEpPHOA OJ TPH

TOJIMHH
KymyBau Ha mpouecot [IponsBogaHTE O/ETICHH]a
Pecypcu 3a mpouiecot nyre;
MaTepHja;
(hHMHaHCHN.
Pok 3a HabaBka IIponecoT ce oBUBa KOHTUHYHPAHO; POCEYHO BpEMeE

3a Ha0aBKa Ha MaTepujasioT ¢ 29 jieHa.

Heunuparse na npoyecom 6o opeanuzayujama
AxtuBHOCTH  BHatpe BO | 1. OOGpaboTka Ha OapameTo 0 MPOM3BOACTBO 3a HA0ABKa;

MpoIIecoT Ha HabaBKa 2. CoOupame Ha TIOHYIU O] 100aBYBAUHTE;
3. Hapauka Ha MaTepujaor.
3agaun BHaTpe Bo akTuBHOCT | 1. EBuaeHTHpame Ha OapameTo — pedepeHt;
1. 2. Awnanusa Ha cocToj0aTa BO MaraivH — pe)epeHT;
3. HM3paborka Ha Oapame a0 A00aByBayOT — PaKOBOAMTEN Ha
Ha0aBKUTe.
3amaun BHaTpe BOo akTUBHOCT | 1. EBuaeHTHMpame Ha MPUCTUTHATH TIOHYIN — pe(epenT;
2. 2. TexHuka npoIleHKa Ha IOHYJaTa — IPOEKTAaHT;

3. KowmepuujanHa mporeHka Ha MOHyJaTa — PAaKOBOAMTEN Ha
HaOaBKUTE;

4. H3paboTka Ha IPeaJIor JOTOBOP CO 100aBYBadOT — MPABHUK.

3amaun BHaTpe BO aKTUBHOCT N3paboTka Ha Hapauka — pedepeHT;

3. 2. TlormumryBame Ha AOrOBOP CO J00ABYBa4OT — PAKOBOJUTEN HA

HaOaBKHTE.

=
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Cnednuom uexop npemcmagysa depunuyuja nHa:

3auHTEepecupaHu 3a MpoLecoT 1. TlpomusBomurenwy;
(Stakeholders) 2. JlocraByBauwu;
3. ®unaHcuepy;
4. MeHalMeHT.
Mepxku Ha ycrnemHocT 1. Ksanurer Ha MaTepujanoT;
2. llena Ha MaTepujaloT;
3. Pok Ha mocrasa;
4. Tpomromu Ha MPOIIECOT.
IIpoGiemu BHaTpe BO MPOIECOT 1. HecoonserHa KOMYHHUKaIlfja nmomery
MPOM3BOJICTBO, MarayH U Ha0aBHO OJIICTICHUE
Yekame BHAaTpe BO MPOLECOT 1. He mocrou
IIponemypa 1. Joxyment — IIpaBmiia u mporeaypa 3a HabaBKa
KonTosa BHaTpe BO mpoIiecoT 1. PaxoBoguren Ha HaOABHO OJI€TICHHE

Yexop 3: Opzanuzuparse Ha npoyecume U HUGHO MPEHCHO NOBP3YEArsE

IIporiecHo opueHTHpaHAaTa OpraHH3alyja HajrojJeMO BHHMAaHHE IMOCBETYBa HAa OpPraHU3Upame Ha
MPOLIECUTE ¥ HUBHO MPEXHO MOBP3yBakbe, CO e Ja Ce 3rojeMu epUKacHOCTa, a Toa JOBEIyBa U 10
3roJieMyBame Ha JCJIOBHHUTE pe3yaTatu. JJoOpoTo yrpaByBame CO JISIOBHUTE MPOLISCH J1aBa Hajmo0pa
CIIMKa 332 KBAIMTETOT Ha pabOTEHmETO Ha OpraHu3alfjara, Oujejku ce 3abp3yBa CaMHOT MPOIEC Ha
peanu3anyja Ha JEJOBHATA CTpPAaTerHja W Ce OBO3MOXKYBa W3BpINyBambe€ Ha JEIOBHHUTE IEIH Ha
HajBUCOKO HUBO Ha 3aJI0BOJICTBO Ha BPBHHOT MEHAIMEHT Ha OpraHu3aljjara, cii. 5.

£

vheaAuiy uHdalong

EKCTepHu KynyBauun

Noeparexn uxdopMaLiin

Cn. 5: Mooen na mpedicer npucman

CexkojiHeBHATa MPaKTHKa Ha BpaboTeHUTE He Tpeba Ja Ouje caMo HUBHATA CAMOKOHTPOJIa BO
paboTemeTo, TyKy THE Mopa Ja Omiar oOydeHM Ja JienyBaaT IpeBeHTHBHO. Tue Tpeba na Ompar
OJITOBOPHH, Jia TM KOPHTHpaaT CBOWTE TPEUIKH M Jla TO M3HECyBaaT CEKOj MpoOjeM BO BpCKa CO
KBaJIUTETOT IITO Ke TOo oTKpujaT. OIuryKara 3a pa3Boj Ha CUCTEMOT 3a 00e30e/1yBambe KBATUTET MOXKE
Jla OAM BO YEKOP CO PAacTOT Ha KOMIIaHMjaTa M CO 3pejiaTa KOHIENHja Ha TOTATHOTO YIIPaByBame CO
KBaJIUTET, KAKO COBPILIEH MO3auK, Ci. 6.
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MPOLUECEH NPUCTAMN NPETCTABEH KAKO
COBPLUEH MO3AUK

——a

o

. ~—— |
" | |

Cn. 6: Cosputen Mo3aux 80 eOHA Opeanu3ayuja

Ommyka cnedyea u KOHcmamayujama O0eKd, MOMAaieH MEHAUMEHm HA Keaaumem
npemnocmagyea nocmoerne Ha cepmuuuupan cucmem 3a odezdedysare Ha Keaiumem Koj Ke 20
Konmpoaupa u nocmojano ynanpeoysa. Ho, mpumenara va TQM crpaTerrjara 3Ha4M MPOAKTHUBHO
paboTeme, 0JHOCHO caMaTa OpraHu3alnyja J1a TH UACHTU(PHUKYBa MPOOIeMHTE, HACTIPOTH MIPETXOAHUOT
cllyyaj cO MPOEKTHUpameTo U umIieMeHTHpameTo Ha ISO 9001:2015, kage ce kopucTea yCayra Ox
€KCTepHU MHCTUTYIIUU M €KCIIePTH.

3akiay4ox

He mocrom yamdunmpano pemieHre BO OJ0MpameTo MpHCTAN KOj HAjMHOTY OJroBapa BO
MPOIIECOT Ha BOBEIYBAakE CUCTEM 3a KBAJMTET 32 Pa3InYHU BUIOBU W THIIOBH Ha opranu3anuja. Toa
3aBUCH TIpeJl ce OJ IMOJIrOTBEHOCTa Ha CeKOja OpraHU3alMja CBOETO PadOTeHme Ja ro MOJApeAH 3a
OCTBapyBam-€ BPBEH KBAJIHUTET.

Penrenmero koe u oJroBapa Ha eJjHa OpraHu3almja He MOpa Jia U OuJie 0J] KOPUCT Ha JIpyra H
obpatHo. He Moke ma ce rapaHTupa jAeKa €JIHUOT NpHUCTal Ke OHJie MOTIOJHO YCIElIeH 3a CUTe
OpraHH3alyy, 3aToa MITO HE IIOCTOM YHUBEP3aJlIeH PEeLenT Koj TapaHTHpa yCIeX BO CEKOoja CUTyaluja
[51[7].

HckycTBara BO CBETOT MOKaXyBaaT JaeKa rojieM Opoj OpraHM3alil WMaaT 3Ha4ajHH
NoTeIKOTHH Bo uMIieMeHTauujata Ha TQM (Total Quality Management) cuctemor. HeroBute
NPUHIMIIY, HAKO BO TEOpHjaTa ce N00pO M3rpasieHH, BO MPAKTUKATAa CE MMIUIEMEHTHPAAT CO rojiemMa
MOTENIKOTH]a, TIa HE € Pe/IOK CITy4aj OpOjHU OpTaHM3aIlluH O] Pa3INIHA IPHIUHH /1a C€ OTKAXKYBAT OJI
HErOBOTO BOBElyBamhe MAKO o npudaruie [2].

HmeHo, MHOTY 4ecTO BO OpraHM3alMUTE MEHAIMEHTOT CaMo JIEKIapaTUBHO Ce M3jacHyBa 3a
BOBEJ[yBam-€ Ha OBOj CHCTEM, a OTOa MOKa)XXyBa HEMOJIOTBEHOCT JIa CE pa3BUe IUPOKA MOJIPIIKA 32
HETOBO CIIPOBEyBamhe. MHOTY MEHalIlepH €JHOCTABHO HE c€ TIOATOTBEHH J]a TO W3HECaT JOTOBOPOT 32
nmmnementanyja Ha TQM (Total Quality Management), momery ApyroTo u 3apagd Toa IITO HE ce
0CIocO0CHM KaKo J1a ro yHaIpeaar cucteMoT. ['osiem e 6pojoT 1 Ha MeHayiepyu KoM HeMaaT I0BOJIHO U
SHTY3Hja3aM 3a Jla UICTHOT I'o IPEeHecaT Ha OCTaHATHUTE BPaOOTEHHU KOTa € BO Mpallame yHAPEYBabETO
Ha CHCTEMOT 3a KBanuteT. VcTo Taka, mocTojar u OpojHU MEHACpU KOM HE CaKaarT Jia IPEHecaT JIey 01
CBOMTE OBJAacTyBama Ha INOHUCKO HHMBO. Ha oBa Tpeba ma ce noiane M HEMOATOTBEHOCTa Ha
BpaOOTEHHUTE Jia T MECHYBAaaT HaBHKHTE KOW TW CTEKHAJIE TOJAWHU HaHA3aJl BO HM3BPIIYBAKHETO HA
pabotHuTe 3amaun. Toa ce caMo HEKOW O]l MPHUUYMHHUTE 332 HEYCIEHIHUTE OOMIU Jja Ce BOCIIOCTaBH
cucteMoT 3a kBayureT [1][9].

Cocema € JOrMYHO J1a Ce 3aKJIy4H JeKa JJOKOJKY MEHAIMEHTOT Ha €IHa OpraHu3auuja He €
3aWHTEpECUPaH WM He € CIOCOOeH KOHTHHYHPAHO JIa TO YHANpeIyBa KBaJMTETOT, TEHIKO € Toa J1a ce
oyeKyBa of] Bpaborenure [3].

Pedepennu
1. Mitreva, E., Gorkov, P., Gjorshevski, H., & Tushi, B. (2020). Application of the Total Quality Management
(TQM) Philosophy in a Macedonian Air Conditioning Company. Quality-Access to Success, 175(21), 45-
51.
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Abstract

The objective of this study is to identify the primary determinants that shape agricultural development
within the broader context of regional economy. Using data from 157 online questionnaires collected
from managers of food and processing companies in North Macedonia, a principal component analysis
is conducted to evaluate the factors of influence. The findings reveal that the factors such as “Regional
economy general”, “Regional economy — evaluation of the status” and “Governmental support” have
relatively lower impact, while “COVID-19” and “Russia-Ukraine crisis” have moderate impact. On the
other hand, “Regional development — expectations” is perceived as the most influential factor. These
results may provide valuable insights for policy makers in devising effective strategies to address
regional challenges and foster sustainable agricultural development in the country.

Kew words: Development, Perceptions, Factors, Regional rural economy.

Introduction
Agriculture, as a crucial sector, has been significantly impacted by numerous crises throughout history.
Its significance and its evolution in volatile environments are characterized by globalization, climate
change, pandemics, political instability, conflicts, and other challenges. Consequently, agriculture’s
role has been vastly discussed by emphasizing its investment power (Mattas & Pagoulatos, 1990),
exports’ effects (Bairak & Hughes, 1996; Hughes & Litz, 1996), demand-based approach (Mattas &
Shrestha, 1989; Tzouvelekas & Mattas, 1999), indirect benefits (Baumol & Wolff, 1994; Hamilton et
al., 1991), empowering labor and financial markets (Johnson, 1997; Gardner 2002), etc.
This research contributes to the state of the art by agreeing that agriculture supports and gets the
economy moving as noted by Mosher (1966), thus playing significant role in driving regional growth
and economic development (Beckman & Countryman, 2021; Bournaris et al., 2016; Erol et al., 2011;
Loizou et al., 2019; Mattas & Loizou, 2017; Wu et al., 2012). To this end, this study provides valuable
insights on assessing the impacts of identified drivers within the agricultural outlook. In particular, the
study identifies key determinants within the regional economic dynamics and quantifies their influence
from a managerial perspective. The case of North Macedonia, as an agricultural country that has
encountered challenges arising from pandemics and war-conflict crises, is elaborated upon in this
research.
The paper is organized as follows. After the introduction, Section 2 describes the methodology, while
Section 3 presents the results. The main findings and discussion are noted in Section 4, and finally, last
section considers the conclusion and research limitations.

Methodology
The study employed a three-stage methodology. In the first stage, a qualitative approach was utilized
by an extensive literature review.
The second stage involved data collection through a survey conducted in December 2022 among
decision-makers (owners and managers) of agricultural and processing companies in North Macedonia
with regional export/import orientation. A questionnaire was developed, encompassing perception
related to the current status, problems, and challenges of agriculture.
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A fixed-choice self-administered questionnaire was used, employing a five-point Likert scale (1 =
strongly disagree to 5 = strongly agree), along with direct yes/no answer statements. The questionnaire
was distributed via email addresses obtained from the National Chamber of Commerce. A follow-up
reminder was sent after a three-day notice period. A total of 157 acceptable responses were collected.
The questionnaire was structured as:

Section 1: Perception of the regional economy in terms of agricultural development.

Section 2: Business in a turbulent environment (questions related to COVID-19 and Russia-Ukraine
crisis).

Section 3: General data.

In the third stage of the research, Principal Component Analysis (PCA) was conducted using SPSS,
with Oblimin rotation to account for any factor.

Results

The PCA identified six main influential factors incorporating two times two sub-factors. Table 1
presents paraphrased questions as statements whereas the context of regional countries refers to
neighboring countries Albania, Serbia, and Montenegro.

Table 1. Factors and PCA results

Loadin sd. | st o
Factor (F) / Question (Q) g/Cr Mean | Deviatio | Error |t .
tailed
Alpha n Mean )
F1. COVID-19 0.905 | 2.661

Q: Substantial profit decrease | 0.891 | 2.120 | 0.96974 | 0.077 | 4.89681 | 0.000
Q: Negative consequences 10 | 5 g7 | 4 439 | 049791 | 0.040 | 1.52272 | 0.000
products demand
Q: Problems due to restrictions | 0.982 | 3.063 | 1.54705 | 0.123 | 0.51588 | 0.000
Q: Company’s trade decrease | 935 | 3385 | 200171 | 0.159 | 0.73760 | 0.000
in general

Q: Company’s trade decrease
with regional countries

F2: REGIONAL ECONOMY -
GENERAL

Q: Regional trade exchange as
alternative to EU possibilities
Q: Presence of obstacles for
regional cooperation related to | 0.805 | 1.790 | 0.40875 | 0.032 | 8.88395 | 0.000
company’s activities

Q: Comparing trade conditions
to those of 10 years earlier

F3: REGIONAL ECONOMY
— EVALUATION OF THE | 0.758 | 2.134
STATUS
F3.1: Collaboration 0.837 | 1.346
Q: Obstacles for regional | , g3, | 1319 | 056657 |0.045 | 15.0723 | 0.000
economic cooperation

Q: Cooperation with countries
from the region

Q: Share in total company

0.821 |3.210 | 2.01606 | 0.161 | 1.80118 | 0.000

0.835 | 1.943

0.913 | 2420 |0.99439 | 0.079 | 7.30356 | 0.000

0.786 | 1.618 | 0.85136 | 0.068 | 12.9834 | 0.000

0.792 | 1401 | 0.34823 | 0.028 | 12.9489 | 0.000

0.785 | 1.319 | 0.68909 | 0.055 | 30.5757 | 0.000

income
F3.2: Estimation 0.678 2.921
Q: Field of cooperation 0.804 | 4.414 | 1.88464 | 0.150 | 6.076794 | 0.000
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Q: Reason for no-cooperation | 0.734 | 2.542 | 1.34207 | 0.107 | 4.2816 0.000
Q: ~ Business  share o | 70 | 3197 | 118606 |0.094 | 3.93639 | 0.000
cooperation with Serbia

Q: Business share of
cooperation with Albania

Q: Business share of
cooperation with Montenegro

0.680 | 2.503 | 1.40340 | 0.112 | 13.364 0.000

0.802 |2.019 |0.99015 | 0.079 | 12.4128 | 0.000

F4: REGIONAL

DEVELOPMENT —| 0853 |3.140

EXPECTATIONS

F4.1: Micro aspects 0.750 | 2.390

bQ:. Improved  company’s |  g35 | 1934 | 084616 |0.067 | 17.2603 | 0.000
usiness

Q:  Enhanced  company’s | g oo | 3764 | 089256 | 0.071 | 10.72983 | 0.000
competltlon

Q: ~ Improved — company’s | 5 g5, | 9573 | 055705 | 0.044 | 9.5991 | 0.000
distribution

F4.2: Macro aspects 0.955 | 3.889
Q: Possibilities for joint | o g56 | 3885 | 0.91964 | 0.073 | 12.06272 | 0.000
regional market

Q: Regional economic
cooperation leads to better | 0.954 |3.892 |0.91693 | 0.073 | 12.18544 | 0.000
product distribution

F5: GOVERNMENTAL

SUPPORT 0869 | 2.220

Q: Subsidy for agricultural | 019 | 879 | 032719 |0.026 | 14.51319 | 0.000
products

Q: Subsidy for processing | ) gss | 1733 | 0.44408 | 0.035 | 6.559664 | 0.000
CapaCItleS

Q: Subsidy for trade 0.938 [1.739 | 0.44067 | 0.035 | 6.791609 | 0.000
Q: Satisfaction of form and | 766 | 3917 | 149770 | 0.119 | 7.673409 | 0.000
amount of state subsidy

Q: State economic measures to
mitigate COVID-19 crisis

F6: RUSSIA-UKRAINE
CRISIS 0.811 | 2.702
Q: Significant profit decrease | 0.845 | 1.905 | 1.04871 | 0.084 | 7.11553 | 0.000
Q: Consequences to demand
for agricultural/dairy/meat | 0.857 | 1.548 | 0.49931 | 0.039 | 1.198796 | 0.000
products
Q: Type of problems 0.696 |3.217 |1.19999 | 0.095 | 2.261262 | 0.000
Q: Extent to product decrease | 0.822 | 3.440 |1.99788 | 0.159 | 0.37949 | 0.000
Q: Extend to trade decrease 0.837 | 3.401 | 2.03451 | 0.162 | 0.60803 | 0.000

0.886 | 1.828 | 0.37857 | 0.030 | 10.85715 | 0.000

The indicators in this study have a mean overall Cronbach’s alpha value of 0.839, surpassing the
suggested benchmark of 0.6 (Nunnally & Bernstein, 1994). The appropriateness of the factor analysis
is supported by Bartlett's test, which is highly significant (p < 0.05), and loadings greater than 0.5.

The analysis identified six factors:

The first factor, "COVID-19," has a high Cronbach’s alpha value of 0.905 and consists of five items.
The second factor, "Regional economy - general," has a Cronbach’s alpha value of 0.835 and comprises
of three items.
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The third factor, "Regional economy — evaluation of the status” (0.758) is composed of two sub-factors:
"Collaboration" (0.837), which has three items, and "Estimation” (0.678), which has five items.

The fourth factor, "Regional development — expectations” (0.853) also has two sub-factors: "Micro
aspects” (0.75), with three items, and "Macro aspects” (0.955).

The fifth factor, "Governmental support," has a Cronbach’s alpha value of 0.869 and includes five items.
Finally, the sixth factor, "Russia-Ukraine crisis," has a Cronbach’s alpha value of 0.811 and contains
five items.

Findings and Discussion
The factor with the highest mean value of perception (3.14) is "Regional development — expectations,"
indicating that it is the most influential factor. Specifically, the sub-factor "Macro aspects,” which
focuses on regional economic development and addresses neighboring countries such as Albania,
Serbia, and Montenegro, is perceived as the highest by far (3.889). The study suggests that developing
and boosting the regional economy with free trade, no customs, and border restrictions presents a
challenge, particularly for the closest countries in the surrounding area. This finding is consistent with
previous research by Mattas and Loizou (2017) and Wu et al. (2012), which discuss the significant
contribution of agriculture to the economy.
The operations of agricultural, food production, and processing companies in North Macedonia are
moderately affected by both the "COVID-19" and "Russia-Ukraine crisis" factors. Since mid-March
2020, North Macedonia dealt with the pandemic, resulting in reduced working hours, limited
movement, slowed manufacturing activities, closed regular sales channels, questionable placement, and
many purchasing issues. However, the "COVID-19" factor is perceived as having a moderate influence
on agricultural growth in North Macedonia, with an average value of 2.661. This suggests that there
was no substantial larger effect on national agricultural production and trade markets, which is similar
to the findings of Beckman and Countryman (2021) for the U.S. economy. Nevertheless, export limits
were implemented as a common governmental action to protect food supplies and ensure food security
(Beckman & Countryman, 2021; Casey & Cimino-Isaacs, 2020; IFPRI, 2020; Torero, 2020; Wang et
al., 2020; Wang & Na, 2020). Conversely, COVID-19 did have some latent detrimental effects on
logistics and distribution, which are common consequences of pandemics (Gray, 2020; Reardon &
Swinnen, 2020; Reardon et al., 2020).
Additionally, the research revealed that the "Russia-Ukraine crisis" had a moderate impact on North
Macedonia's agriculture sector. The managers rated their perception of it as having the second-highest
mean value (2.702). The study identified that the global food production chain was interrupted due to
the price rise of agricultural inputs, including oil, natural gas, and fertilizers, as a result of the conflict.
The conflict also led to export limitations that impacted the regional and global grain market, leading
to global food insecurity. Specifically, population displacement, damaged infrastructure, and restricted
free movement of people and products resulted in disruption to agricultural output and global trade,
which affected the processes of crop cultivation, harvesting, and selling (Lin et al., 2023).
Furthermore, managers rated the factors "Regional economy - evaluation of the status" and
"Governmental support” as less significant in influencing the agricultural development of North
Macedonia. Specifically, the managers perceived the "Regional economy - evaluation of the status™ as
an overall factor with a mean value of 2.134, consisting of two sub-factors. The first sub-factor,
"Collaboration," which pertains to the regional economic cooperation with neighboring countries
Albania, Serbia, and Montenegro, was considered as the weakest (1.346), while the second sub-factor,
"Estimation," was perceived as highly impactful (2.921). This indicates a need to further address and
strengthen the current state of regional economic cooperation, along with sustaining high expectations.
Moderate influence is perceived also by the “Governmental support” factor. The process of regional
development and economic growth is specifically driven by the given support of the countries’
governments. Managers perceived the governmental assistance as having a mean value of 2.22 meaning
modest but significant effects. This underscores the need for resilience and adaptive capacity to maintain
agricultural production and processing during times of crisis, as small agricultural countries like North
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Macedonia face challenges in ensuring food security. This finding is consistent with the global trend
identified in a previous study (Pu & Zhong, 2020).

“Regional economy — general” is rated as having the lowest mean score of all identified factors (1.943).
Based on managerial perception, the agricultural development in the regional economy is faced with
numerous challenges that require attention. Despite the positive transformations that the agricultural
sector in North Macedonia has undergone, there is still a need to implement measures that foster
innovation and technological advancement. While regional trade exchange may serve as a means of
advancing European cooperation, it cannot be considered a complete solution. Various obstacles
associated with the activities of companies impede substantive regional cooperation. Consequently, the
agricultural sector must progressively evolve towards becoming more modern and industry focused.

Conclusion
The research offered an evaluation of agricultural sector in North Macedonia and its development in
the broader economic context. It examined the impact of six driving factors on the regional economic
dynamics. The study specifically surveyed managers of agricultural, food production, and processing
companies in North Macedonia to gauge their perception of the business environment. This was
measured by analyzing the incentives provided by the government, as well as the inhibitors caused by
external factors such as the COVID-19 pandemic and the Russia-UKkraine crisis.
There is an immediate necessity to transition towards sustainable and equitable agricultural practices to
establish a resilient and sustainable food system capable of enduring future shocks and crises.
Ultimately, investing in agricultural, food, and processing companies is crucial for promoting
sustainable economic growth.
The study has few gaps which can be filled in by future research, as:

- It focuses only on management, neglecting other aspects of perception such as policymakers
and consumers.

- It might be affected by the common method variance effect because it relies on data collected
through questionnaires.

- Itis limited by the small number of items included and could benefit from incorporating more
information about the regional economy and growth, including collaboration, technology,
innovation, and more direct connections to governmental policies.

- Itapplies a narrow approach that may be transformed into multifunctional and interdisciplinary
towards developing integrated policies and strategy documents for agricultural growth.

- Despite these limitations, the findings offer some general recommendations which might be
useful for improving agricultural growth in the regional economy context.
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Abstract

Tourism and business logistics are two critical sectors that contribute significantly to the global
economy. However, these industries are facing a range of challenges in the 21st century that threaten
their sustainability and growth. The tourism industry in Albania has been growing rapidly in recent
years, with the country attracting an increasing number of international visitors. However, the industry
is facing several challenges that threaten its sustainability and growth. The 21st century has brought
new challenges to the tourism industry, especially in Albania. The country has great potential for
tourism, but it faces various hurdles, including inadequate infrastructure, lack of investment, and
insufficient marketing. In addition, the logistics of tourism businesses have become more complex due
to the increasing use of technology and the need for sustainability. These challenges require creative
solutions, such as investing in infrastructure, improving marketing strategies, and adopting sustainable
practices. Only by addressing these challenges can Albania's tourism industry thrive in the modern era.
This article will explore some of the key challenges facing these industries and their potential
implications for the future.

Kew words: tourism, development, sustainability, opportunities

Introduction.
I.Challenges Facing Tourism Industry
The tourism industry is facing several challenges in the 21st century that are impacting its growth and
sustainability. One of the most significant challenges is the changing consumer behavior and
preferences, with more travelers seeking authentic and sustainable experiences. This has led to the rise
of alternative tourism, such as ecotourism, cultural tourism, and adventure tourism, which requires a
different approach to tourism development and management.

Another challenge is the impact of technology, which is transforming the way people plan and book
their trips. The rise of online travel agencies and social media platforms has disrupted traditional
distribution channels, leading to increased competition and lower profit margins for traditional travel
agents and tour operators.

Moreover, the tourism industry is facing several external factors that are impacting its growth, including
political instability, terrorism, natural disasters, and health pandemics. These factors can significantly
impact the tourism industry, leading to reduced visitor numbers and revenue losses.

According to the UNWTO, one of the major challenges facing the tourism industry in the 21st century
is the need to balance economic development with sustainable tourism practices. This involves
promoting tourism that is environmentally responsible, socially inclusive, and economically
sustainable. Additionally, the UNWTO notes that the rise of the sharing economy, including platforms
such as Airbnb and Uber, is disrupting traditional tourism models and creating new challenges for the
industry. (Source: World Tourism Organization. (2018). Tourism and the Sustainable Development
Goals — Journey to 2030. Madrid, Spain: World Tourism Organization.)

The IATA has identified a number of challenges facing the aviation industry in the 21st century,
including increasing demand for air travel, pressure to reduce greenhouse gas emissions, and the need
to improve airport infrastructure and security. The WTO has also noted the need for more efficient and
streamlined logistics systems to support international trade and commerce.
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(Source : International Air Transport Association. (2018). Global Aviation Industry Faces Urgent
Challenges to Secure a Sustainable Future. Retrieved from
https://www.iata.org/en/pressroom/pr/2018-06-01-01/

World Trade Organization. (2015). World Trade Report 2015: Speeding Up Trade - Benefits and
Challenges of Implementing the WTO Trade Facilitation Agreement. Retrieved from
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Research published in the Journal of Travel Research has highlighted the importance of managing
overtourism, which occurs when the number of visitors to a destination exceeds its carrying capacity.
This can lead to overcrowding, environmental degradation, and social unrest. The research suggests
that managing tourist flows and promoting sustainable tourism practices can help to mitigate the
negative impacts of overtourism. (Source: Journal of Travel Research: Gursoy, D., Chi, C. G. Q., &
Lu, L. (2019). Antecedents and outcomes of overtourism: The case of a UNESCO World Heritage Site.
Journal of Travel Research, 58(7), 1204-1220. doi: 10.1177/0047287518811712)

Tourism Management has published research on the impact of technology on the tourism industry,
including the rise of mobile applications and social media. The research suggests that these technologies
are changing the way consumers plan and experience travel, and that businesses in the tourism industry
need to adapt to these changes in order to remain competitive.

Source :( Tourism Management: Xiang, Z., Du, Q., Ma, Y., & Fan, W. (2017). A comparative analysis
of major online review platforms: Implications for social media analytics in hospitality and tourism.
Tourism Management, 58, 51-65. doi: 10.1016/j.tourman.2016.10.011)

The Journal of Business Logistics has published research on the challenges facing the logistics industry
in the 21st century, including the need for more efficient supply chain management and the impact of
e-commerce on logistics systems. The research suggests that logistics companies need to adopt new
technologies and processes to improve efficiency and reduce costs. (Source: Journal of Business
Logistics:

Goldsby, T. J., & Martichenko, R. (2005). Lean Six Sigma logistics: Strategic development to
operational success. Journal of Business Logistics, 26(1), 1-27. doi: 10.1002/j.2158-
1592.2005.th00167.x)

According to the UNWTO, international tourist arrivals reached 1.4 billion in 2018, an increase of 6%
from the previous year. Source : United Nations World Tourism Organization (UNWTO). (2019).
UNWTO World Tourism Barometer. Retrieved from https://www.e-
unwto.org/doi/pdf/10.18111/wtobarometereng.2019.17.1.1) The Asia-Pacific region saw the largest
increase in arrivals, with a growth rate of 7%. The UNWTO also notes that tourism is a significant
driver of economic growth, accounting for 10.4% of global GDP in 2018.

The US Department of Transportation reports that air travel in the US has been steadily increasing since
the early 2000s, with over 900 million passengers traveling on US airlines in 2018. The department
notes that congestion at major airports is a significant challenge facing the aviation industry, and that
new technologies and infrastructure investments are needed to address this issue.

Source: US Department of Transportation (DOT). (2019). 2018 National Transportation Statistics.
Retrieved from https://www.bts.gov/publications/national-transportation-statistics-2018

I1. An overview of Albania.

The tourism industry in Albania has been growing rapidly in recent years, with the country attracting
an increasing number of international visitors. Tourism is an important economic sector in Albania,
contributing significantly to the country's GDP and providing employment opportunities for its citizens.
However, the industry is facing several challenges that threaten its sustainability and growth. In this
article, we will discuss the challenges facing Albanian tourism, the achievements made by government
and private initiatives, and the steps needed to be taken in the future to face competition from neighbors
and to incorporate digital technology. However, the industry is facing several challenges that threaten
its sustainability and growth.
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One of the main challenges is infrastructure, with many of the country's roads and public transportation
systems in need of improvement. Another challenge is the lack of skilled workers in the tourism sector,
which can result in lower quality services for visitors. Additionally, Albania's tourism industry has been
heavily focused on beach tourism, with less attention given to other attractions such as cultural heritage
and ecotourism. This narrow focus can limit the country's appeal to a wider range of visitors.

Other challenges facing Albanian tourism include limited marketing and promotion, as well as the need
for better regulation and enforcement of standards to ensure a high-quality visitor experience. Finally,
like many other countries, Albania is grappling with the impact of the COVID-19 pandemic on its
tourism industry, highlighting the need for continued resilience and adaptation in the face of unexpected
challenges.

According to data from the World Tourism Organization, Albania received 6.3 million international
visitors in 2019, an increase of 8% compared to the previous year. (Source: World Tourism
Organization. (2020). UNWTO World Tourism Barometer, Volume 18, Issue 1. Retrieved from
https://www.e-unwto.org/doi/pdf/10.18111/wtobarometereng.2020.18.1.1 )

The majority of visitors to Albania come from neighboring countries, such as Kosovo, North
Macedonia, and Greece, with a smaller number of visitors from Western Europe and the United States.

The tourism industry in Albania generated approximately 8% of the country's GDP in 2019, with
tourism-related activities providing employment for around 12% of the country's workforce. The
industry is expected to continue to grow in the coming years, with the government targeting 10 million
visitors by 2025. Source (Albanian Investment Development Agency. (2020). Tourism sector. Retrieved
from https://aida.gov.al/tourism-sector/)

The tourism industry in Albania faces several challenges, including infrastructure and service
deficiencies, seasonality, competition from neighboring countries, and changing consumer behavior.

One of the most significant challenges facing Albanian tourism is the lack of infrastructure and services,
particularly in rural areas. Many of the country's tourism destinations lack basic facilities, such as
adequate transportation, accommaodation, and sanitation, which can deter visitors and impact the quality
of their experience.

Additionally, the tourism industry in Albania is heavily dependent on the summer season, with many
businesses closing during the winter months. This leads to seasonal employment and income disparities,
as well as a lack of diversification in the tourism product.

Moreover, Albania's tourism industry faces competition from neighboring countries, such as Greece
and Montenegro, which offer similar coastal destinations and cultural attractions. Albania also faces
competition from other emerging destinations in the region, such as Croatia and Slovenia, which have
established tourism industries and greater brand recognition.

I11. The impact of COVID-19 on Albanian tourism
The COVID-19 pandemic has had a profound impact on the global tourism industry, and Albania has
been no exception. In early 2020, as the pandemic began to spread across the world, Albania saw a
sharp decline in tourist arrivals. Travel restrictions, flight cancellations, and border closures made it
difficult for tourists to visit Albania, and many chose to stay home instead.

The impact of the pandemic on the Albanian tourism industry has been significant. According to the
National Institute of Statistics, the number of foreign visitors to Albania decreased by 70% in 2020
compared to the previous year. Source (National Institute of Statistics. (2021). Statistical Yearbook of
Albania 2021. Retrieved from http://www.instat.gov.al/media/6202/statistical_yearbook_2021.pdf)
This decline has had a ripple effect throughout the industry, with many businesses struggling to stay
afloat.
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In response to the crisis, the Albanian government and private sector have taken a number of steps to
support the tourism industry. The government has implemented a number of measures to provide
financial support to businesses, such as tax relief and loan guarantees. In addition, the government has
launched a marketing campaign aimed at promoting domestic tourism and encouraging Albanians to
travel within their own country.

The private sector has also been active in responding to the crisis. Many hotels, restaurants, and other
tourism businesses have implemented health and safety measures to protect their customers and staff.
Some have also pivoted to offer new products and services, such as online experiences or delivery
services.

Despite these efforts, the road to recovery for the Albanian tourism industry remains long and uncertain.
The ongoing impact of the pandemic, combined with ongoing challenges such as limited infrastructure
and a lack of marketing resources, means that the industry will likely continue to face significant
challenges in the years ahead.

However, there are also reasons for optimism. Albania has a unique and diverse tourism product, with
stunning beaches, mountain landscapes, and historic sites. With the right support and investment, the
industry has the potential to bounce back and thrive once again.

In conclusion, the COVID-19 pandemic has had a significant impact on the Albanian tourism industry,
with tourist arrivals dropping sharply in 2020. However, both the government and private sector have
taken steps to support the industry, and there are reasons to be hopeful for the future. As the world
begins to recover from the pandemic, Albania's tourism industry has the potential to once again become
a key driver of economic growth and development.

V. Sustainable tourism practices in Albania
As tourism continues to grow as an industry worldwide, the impact of tourism on the environment and
local communities has become increasingly apparent. As a result, sustainable tourism practices have
become increasingly important, and Albania is taking steps to promote sustainable tourism in the
country.

One of the key areas where Albania is focusing on sustainability is in the development of eco-friendly
accommodation options. Many hotels and other tourism businesses are implementing practices to
reduce their environmental impact, such as using renewable energy sources, reducing water usage, and
minimizing waste. Eco-friendly accommodations can be found in several parts of the country, including
in the mountains and along the coast.

Another way that Albania is promoting sustainable tourism is through responsible tourism initiatives.
Responsible tourism is an approach that aims to minimize the negative impact of tourism on the
environment and local communities, while maximizing the benefits for local people and the economy.
In Albania, several organizations are working to promote responsible tourism practices, such as the
Albanian Tourism Association and the Albanian Centre for Environmental Governance.

One specific example of a responsible tourism initiative in Albania is the development of community-
based tourism projects. These projects aim to provide visitors with authentic experiences of Albanian
culture and traditions, while also supporting local communities. Visitors can participate in activities
such as cooking classes, traditional music performances, and agricultural work, while staying in local
guesthouses and eating locally produced food.

Another way that Albania is promoting sustainable tourism is through the protection and conservation
of natural and cultural heritage sites. Albania is home to a number of important cultural and natural
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heritage sites, including the Butrint National Park, the Berat Castle, and the Valbona Valley National
Park. These sites are being protected and conserved through a variety of measures, such as
implementing sustainable tourism practices, raising awareness among visitors, and providing training
and support for local communities.

Finally, Albania is also working to promote sustainable transportation options for visitors. One example
of this is the development of bike and hiking trails, which allow visitors to explore the country's natural
beauty while minimizing their impact on the environment. In addition, several transportation companies
are now offering eco-friendly transportation options, such as electric vehicles and hybrid buses.

In conclusion, sustainable tourism practices are becoming increasingly important in Albania as well as
worldwide. Albania is taking several steps to promote sustainable tourism, including the development
of eco-friendly accommodations, the promotion of responsible tourism initiatives, the protection and
conservation of natural and cultural heritage sites, and the promotion of sustainable transportation
options. As Albania continues to develop its tourism industry, it is important that sustainable practices
remain a key priority, to ensure that the industry can continue to grow and thrive while minimizing its
impact on the environment and local communities.

V. Achievements Made by Government and Private Initiatives
Private sector initiatives have also included partnerships with international companies and
organizations, which have helped to increase Albania's visibility as a tourism destination. For example,
the country has partnered with UNESCO to promote cultural tourism and with the World Tourism
Organization to develop sustainable tourism practices. Private companies have also worked to improve
the quality of services provided to visitors, through initiatives such as staff training and accreditation
programs.

One notable achievement of both the government and private sector initiatives has been the increase in
the number of international visitors to Albania. In 2019, Albania received 6.3 million international
visitors, an 8% increase from the previous year. Source: (World Tourism Organization. (2021).
UNWTO World Tourism Barometer, Volume 19, January 2021. Retrieved from
https://www.unwto.org/international-tourist-arrivals-continue-to-grow-in-2019)

This growth has been supported by the development of new tourism products and services, as well as
improvements in infrastructure and marketing.

Another achievement has been the diversification of Albania's tourism industry beyond traditional
beach tourism. The country has seen growth in adventure tourism, cultural tourism, and ecotourism, as
well as increased interest in historic sites and natural attractions. This diversification has helped to
expand the tourism industry and increase its appeal to a wider range of visitors.

5.1 Additional achievements made by government and private initiatives in Albania's tourism industry.
e Improvement in visa policies:

The Albanian government has simplified visa procedures for foreign tourists, making it easier for them

to visit the country. In 2019, Albania introduced an electronic visa system, which allows visitors to

apply for and receive their visa online.

e Infrastructure development:
Albania has invested in infrastructure development to support the tourism industry. For example, the
country has improved its road network, making it easier for tourists to travel to different destinations.
Additionally, the government has invested in the construction of new airports, such as the Kukes
International Airport, which is expected to boost tourism in the northern region of the country.
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e Preservation of cultural heritage:
Albania has a rich cultural heritage, and the government and private sector have taken steps to preserve
and promote it. For example, the Albanian government has invested in the restoration of historical sites
and monuments, such as the Skanderbeg Square in Tirana, while private companies have developed
new cultural tourism products, such as tours of traditional Albanian villages and visits to local artisan
workshops.

e Sustainable tourism:
The Albanian government and private sector have recognized the importance of sustainable tourism
practices and have taken steps to promote them. For example, the government has implemented
initiatives to reduce the environmental impact of tourism, such as promoting eco-tourism and
encouraging the use of renewable energy in tourism facilities. Private companies have also taken steps
to promote sustainable tourism, such as offering locally-sourced and organic food in hotels and
restaurants.

These achievements have helped to boost Albania's tourism industry and attract more visitors to the
country.

V1. Opportunities for growth in Albanian tourism
Albania is a country with tremendous potential for tourism development, and there are many
opportunities for growth and expansion in the industry. While there are certainly challenges to be faced,
such as improving infrastructure and increasing awareness of Albania as a destination, there are also
many ways in which the industry can grow and thrive.

One area where Albania has significant potential for growth is in the development of new attractions.
The country is rich in cultural and historical sites, including UNESCO World Heritage Sites such as the
city of Berat and the Butrint National Park. In addition, there are many natural attractions, such as the
Albanian Alps and the coastline along the Adriatic and lonian Seas. Developing new attractions and
experiences that showcase Albania's unique history, culture, and natural beauty can help to attract more
visitors and keep them coming back.

Another opportunity for growth in Albanian tourism is in the improvement of infrastructure. While
Albania has made significant progress in recent years, there are still areas where infrastructure could be
improved, such as roads, public transportation, and telecommunications. Improving infrastructure can
help to make Albania a more attractive destination for tourists and can also help to support the growth
of local businesses and communities.

Exploring new marketing channels is another opportunity for growth in the Albanian tourism industry.
While traditional marketing methods such as print ads and billboards can be effective, there are also
many new digital marketing channels that can be used to reach a wider audience. Social media, for
example, can be a powerful tool for promoting tourism in Albania, as can targeted online advertising
campaigns.

In addition to these opportunities, there are also many ways in which Albania can work to enhance the
visitor experience and improve the quality of tourism services. This might include providing more
training and support for tourism businesses, developing new tour packages and itineraries, or improving
customer service and hospitality standards.

One area where Albania has already made progress in enhancing the visitor experience is in the
development of sustainable tourism practices. By promoting eco-friendly accommodations, responsible
tourism initiatives, and the protection and conservation of natural and cultural heritage sites, Albania is
working to provide visitors with high-quality tourism experiences that are also environmentally and
socially responsible.
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In conclusion, while there are certainly challenges facing the Albanian tourism industry, there are also
many opportunities for growth and expansion. By developing new attractions, improving infrastructure,
exploring new marketing channels, and enhancing the visitor experience, Albania can continue to attract
more visitors and establish itself as a competitive tourism destination. As the industry continues to grow
and evolve, it will be important for Albania to remain responsive to changing market trends and to
prioritize sustainability and responsible tourism practices.

VII. The role of technology in Albanian tourism and business logistics
Technology is transforming the way that the tourism and logistics industries operate around the world,
and Albania is no exception. From mobile apps to online booking systems, technology is playing an
increasingly important role in the tourism industry in Albania, and is helping to improve the visitor
experience in many ways.

One of the ways in which technology is being used in Albania’s tourism industry is through mobile
apps. Many tourism businesses, including hotels, restaurants, and tour operators, now have their own
mobile apps that allow visitors to book services, access information about local attractions, and even
receive personalized recommendations based on their interests. These apps can help visitors to make
the most of their time in Albania, and can also help businesses to attract new customers and increase
their revenue.

Another way in which technology is being used in the Albanian tourism industry is through online
booking systems. Many hotels, tour operators, and transportation providers now allow visitors to book
their services online, which can be a convenient and efficient way to plan and book a trip. Online
booking systems can also help businesses to manage their inventory and pricing more effectively, and
can provide valuable data on customer preferences and behavior.

In addition to these specific examples, technology is also playing a more general role in improving the
overall tourism experience in Albania. For example, improved internet connectivity and mobile data
coverage means that visitors can stay connected while they are traveling, which can be important for
both safety and convenience. Similarly, digital payment systems are becoming increasingly common in
Albania, which can make it easier for visitors to make purchases and transactions while they are in the
country.

However, there are also challenges and risks associated with the increased use of technology in the
tourism industry in Albania. One of the most significant challenges is the need to ensure that all visitors
have access to technology and the necessary digital skills to use it effectively. This can be a particular
challenge in rural areas or for older or less tech-savvy visitors.

There are also risks associated with the collection and use of visitor data, such as concerns around
privacy and data protection. It will be important for tourism businesses in Albania to ensure that they
are collecting and using visitor data in a responsible and ethical way, and that visitors are aware of how
their data is being used.

Despite these challenges, there are also many opportunities presented by new technologies in the
Albanian tourism industry. For example, the use of virtual and augmented reality technologies could
provide new ways for visitors to experience local attractions and cultural sites, while also helping to
promote these sites to a wider audience. Similarly, the use of artificial intelligence and machine learning
could help businesses to personalize their offerings and recommendations for visitors, based on their
individual preferences and interests.

In conclusion, technology is playing an increasingly important role in the Albanian tourism and logistics
industries, and is helping to improve the visitor experience in many ways. From mobile apps to online
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booking systems, technology is providing new opportunities for businesses to attract and retain
customers, while also presenting challenges around access, privacy, and data protection. As the industry
continues to evolve, it will be important for Albania to embrace new technologies in a responsible and
ethical way, while also ensuring that all visitors have equal access to the benefits of technology.

VIII. Steps Needed for the Future
To ensure the sustainable growth and development of Albanian tourism, several steps need to be taken
in the future. One of the most crucial steps is to address the deficiencies in infrastructure and services,
particularly in rural areas. The government should prioritize investing in improving transportation
networks, water and sanitation systems, and other basic facilities to ensure that visitors have a high-
quality experience. This will also encourage more tourism development in rural areas, which have the
potential for significant growth.

To address the issue of seasonality and diversify the tourism product, Albania needs to focus on
developing year-round tourism products and services. This could include promoting winter tourism,
cultural and historical tourism, and conference tourism, among others. By diversifying the tourism
product, Albania can attract visitors throughout the year, rather than just during the peak season.

Furthermore, to face the competition from neighboring countries, Albania needs to develop a unique
tourism brand and offer distinctive tourism products and services. This could include promoting the
country's natural beauty, cultural heritage, and traditional cuisine, among other things. Developing a
unique tourism brand and offering unique products and services will help Albania to differentiate itself
from other destinations in the region.

Finally, Albania needs to embrace digital technology and innovation to improve the visitor experience
and increase efficiency in the tourism industry.

Digital technology and innovation have become increasingly important for the tourism industry, and
Albania is no exception. By embracing digital technology, the country can not only improve the visitor
experience but also increase efficiency and competitiveness in the global tourism market.

One of the ways that Albania can benefit from digital technology is by developing digital marketing
campaigns. Digital marketing is a cost-effective way to reach a global audience and promote Albania
as a tourism destination. Social media platforms like Facebook, Instagram, and Twitter can be used to
showcase the country's natural beauty, culture, and unique tourism offerings.

Another way that Albania can benefit from digital technology is by investing in e-commerce and online
booking systems. This would make it easier for visitors to plan and book their trips, and for tourism
businesses to manage their operations. Online booking systems can also provide valuable data on visitor
preferences and behavior, allowing businesses to tailor their offerings to meet the needs of their
customers.

Implementing smart tourism technologies, such as augmented reality, virtual reality, and artificial
intelligence, is another way that Albania can improve the visitor experience. These technologies can
provide immersive experiences for visitors and help them to better understand and appreciate Albania's
natural and cultural heritage. For example, virtual reality can be used to showcase historical sites and
cultural attractions, while augmented reality can provide interactive information and guides.

One of the main difficulties Albania faces in implementing digital technology in the tourism sector is
the lack of infrastructure and resources. While major tourist destinations have access to high-speed
internet and other digital infrastructure, many rural areas lack these basic facilities, making it difficult
to provide consistent digital services to tourists. In addition, many small and medium-sized tourism
businesses in Albania may lack the necessary resources or expertise to invest in digital technologies
and implement them effectively.
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Another challenge is the need for capacity building and training for tourism professionals to effectively
use digital technologies. Many professionals in the tourism industry may not have experience or training
in digital marketing, e-commerce, or other technologies, making it difficult to adopt and integrate these
tools into their business operations.

Finally, there may be cultural barriers to the adoption of digital technologies in Albania. For example,
some tourists may prefer more traditional, low-tech experiences and may not be interested in using
digital tools during their travels. Additionally, there may be concerns around data privacy and security,
which may make some tourism businesses hesitant to invest in digital technologies.

Overall, while there are significant benefits to embracing digital technology in the tourism sector,
Albania will need to address these challenges to fully realize the potential of these tools.

In conclusion, by embracing digital technology and innovation, Albania can enhance the visitor
experience, increase efficiency, and stay competitive in the global tourism industry. The government
and private sector should work together to implement these technologies and ensure that Albania
continues to be a popular and attractive tourism destination.

Conclusion
Challenges of Tourism and Business Logistics in the 21st Century are not unique to Albania, but they
certainly affect the country's tourism industry. The challenges of globalization, digitalization, and
sustainability require new approaches and solutions that the government and private sector need to
consider to keep pace with the industry's demands.

In Albania, despite the significant achievements made by the government and private sector, there are
still challenges that need to be addressed. One of the main challenges is the deficiency in infrastructure
and services in rural areas, which affects the quality of the visitor experience. The government needs to
invest more in improving transportation networks, water and sanitation systems, and other basic
facilities.

Another challenge is the issue of seasonality, which affects many coastal regions in Albania. The
country needs to focus on developing year-round tourism products and services, such as promoting
winter tourism, cultural and historical tourism, and conference tourism. This will help reduce the
seasonal nature of the tourism industry and provide more employment opportunities for local
communities.

In addition to the challenges facing the tourism industry, there are also challenges related to business
logistics. Albania needs to improve its logistics infrastructure to facilitate the movement of goods and
services, particularly in the tourism industry. This includes improving transportation networks, reducing
bureaucracy, and investing in information technology.

Despite these challenges, Albania has great potential to develop its tourism industry further. By
continuing to invest in infrastructure and services, diversifying the tourism product, developing a unique
tourism brand, and embracing digital technology, Albania can position itself as a competitive tourism
destination in the region and attract more visitors to the country.

Moreover, the government and private sector need to work together to address the challenges facing the
tourism industry and implement the necessary steps to overcome them. By doing so, Albania can
continue to benefit from the economic and social advantages that tourism brings and contribute to the
country's sustainable development.
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Abstract

Employees’ performance appraisal in enterprises is one of the most complicated stages in the process
of performance management. That complexity arises from the fact that the employee’s evaluation refers
to professional qualification and personal characteristics of individuals, their practical application in the
work and the results achieved. The data that is obtained in terms of the quality and effectiveness of
employees are the basis for decision-making, motivating, stimulating, rewarding. Employees’
performance appraisal is important for every individual person because, on the one hand it indicates the
level achieved in terms of their work, and on the other hand it indicates errors, for which the individual
is not aware, but with additional effort he can correct them.

In this paper is elaborated the question of employees performance appraisal as a factor for raising the
competitiveness of enterprises. This paper recognizes the role and importance of the employees’
evaluation and the enterprises competitiveness. The sample in this paper consists of 53 successful small,
medium and large enterprises from the private sector who perform an assessment of the performance of
their employees. In this study, primary data were obtained using a structured questionnaire, and data
analysis was performed using the statistical program SPSS (Statistical Program for Social Sciences).

Keywords: human resource, employees’ performance appraisal, competitiveness

1. Employee performance appraisal - definition

Performance appraisal is a formal system of review and evaluation of individual or team task
performance. A critical point in the definition is the word formal because, in actuality, managers should
be reviewing an individual’s performance on a continuing basis.! Having regard to the enormous
significance of assessing employee performance to increase the development potentials of the
organizations, we can join to those authors who claim that the assessment of performance is a basis to
perform many other activities of human resources, for that reason we should do sistematical and
conituous researches. In literature they encountered numerous definitions of what constitutes evaluation
of employee performance. Here, we will give some of them:

The evaluation of employee performance is a process that usually is accomplished annually, twice a
year or sometimes four times a year, by the supervisors over subordinates to help employees to
understand their roles, goals, and expectations and success of performances?;

1 R.W.Mondy., J.J. Martocchio., Human Resource Management., 14" Ed., Pearson Education Limited, 2016, p.
188
2 G. Bohlander, S. Snell, Managing Human Resources, 16 " Ed, South-Western, Cengage Learning, 2013, p. 344;
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The evaluation of employee performance is a process that assesses the contribution of employees in
achieving the organization's objectives in a defined period.?;

The evaluation of employee performance can be defined as a formal, structured system for measuring,
evaluating and influencing the characteristics, behavior and results of the individuals and who are
related to work performed in the organization“;

The evaluation of the employee performance is a complex process of collecting and analyzing
information about the work of everyone, his behavior and his personal characteristics, in terms of
achieving the goals of the organization in a given period®.

The process performance appraisal should give clarity to the stuff that organizational goals have to be
accomplished within a specified period and is often used as a means of increasing the desired
organizational values.

2. Purposes of performance appraisal

Evaluating the employee performance contributes to achieving the multiple objectives which allows
increasing the effectiveness of the enterprises and the realization of their strategic objectives and
interests. Providing job performance feedback is the primary use of appraisal information. Performance
appraisal information can indicate that an employee is ready for promotion or that he or she needs
additional training to gain experience in another area of company operations. It may also show that a
person does not have the skills for a certain job and that another person should be recruited to fill that
particular role. The purposes of performance appraisal can be classified as administrative and
developmental:®

2.1 Administrative purposes

From the administration perspective, contribution of the assessment programs can be used for the full
range of activities in the field of human resource management. For example, research has shown that
the evaluation of performance is commonly used as a basis for compensation decisions’. Also,
performance appraisal is directly related to other important human resource functions, such as
promotion, transfers and layoff decisions. Performance appraisal data can also be used in human
resource planning, in determining the relative value of jobs within a job evaluation program, and as a
validation criterion for selection tests.

2.2 Developmental purposes

From the perspective of individual development, appraisal provides feedback that is crucial to discuss
the strengths and the weakness and how to improve performance. Independently of the level of
performance of an employee, assessment process provides an opportunity to discuss specific issues, to
eliminate some potential problems and set new goals for achieving high performance. The more recent
appraisal performance approaches emphasize the training as well as plan for employee development.
Developmental appraisal approach indicates that the main goal of the manager is to help employees to
understand that their evaluations are conducted to enhance their competence and their future careers,
and not just conducted to judge employees based on their former performance. One of the greatest
benefits obtained from the appraisal program has been receiving a good basis for improving
performance.

3 B. B. Miliki¢, Menadzment Ljudskih Resursa, 3ed, Centar za izdavacku delatnost, Ekonomski fakultet, Beograd,
2004, str. 191.

4. Bratton, J. Gold, Human resource Management: Theory and Practice, 5" Ed, Palgrave Macmillan, 2012, p.
249;

5> D. Bojadzhioski, Human Resources Management, Faculty of Economics, Skopje, 2009, p. 194;

6 G. Bohlander, S. Snell, Managing Human Resources, 16 ™ Ed, South-Western, Cengage Learning, 2013, p. 347-
348.

"R. W. Griffin, J.M. Philips, S.M. Gully., Organizational Behavior: Managing People and Organizations, 13" Ed,
Cengage Learning, 2020, p. 213
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3. Employee performance appraisers
There are more people, list of candidates for evaluating employee performance in the organization.
Given the complexity of the workplaces today, it is often unrealistic to assume that a person can fully
monitor and evaluate an employee’s performance. . As shown in Figure 1, the appraisers can include
supervisors, co-workers, team members, themselves, subordinates, customers, vendors, and suppliers.®

Figure 1. Performance appraisers

o

Suborginates

Useop: G. Bohlander, S. Snell, Managing Human Resources, 16 " Ed, South-Western, Cengage
Learning, 2013, p.355

During the creation and implementation of the system for assessing employee performance it is
necessary to adopt an important decision concerning the choice of assessors, ie the individuals who will
perform the evaluation of employee performance. There are numerous opportunities in the organization,
but mostly in the role of assessors arise immediate superiors, colleagues and the employees themselves.
There is a possibility to choose only one assessor, but may choose more assessors at the same time.
Each of the possible choices has its advantages and disadvantages affected by some factors, among
which we highlight: the design of the organization, the management style, goals and information that
are expected and wanted to gain.

3.1 Immediate superiors

The evaluation by the immediate manager or supervisor is the traditional approach of evaluating
employee performance. In most cases, supervisors are in the best position to perform this function,
although it is not always possible to fulfill it. Immediate superiors had experience in assessing larger
number of employees, they know what should be the result of the work of each job to achieve the
defined organizational goals. Because they have a wider perspective, they observe individual
performance in the context of the whole organizational unit that they lead®. Their place in the hierarchy
of the organization gives them the right to take a position with respect to the performance of their
subordinates.

However, sometimes immediate superiors are not able to have continuous insight into the work of his
subordinates, which have no complete information about their work, and also increasingly targeted
administrative aspect of the work (planning, deployment of staff jobs, etc.), which may be questioning
the quality and objectivity of the evaluation.

3.2 Employees

8G. Bohlander, S. Snell., Managing Human Resources, 16 " Ed, South-Western, Cengage Learning, 2013, p.355

°R. R. Sims, Organizational Success Through Effective Human Resources Management, Greenwood, Publishing
Group, 2002, p. 201.
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The assessment by the the employees themselves is useful when managers want to increase the
involvement of employees in the process of reviewing. The system of self-assessment requires
employees to complete an evaluation form before the interview performance. If employees understand
their objectives and the criteria used for evaluation, they are in a good position to appraise their own
performance. Many people know what they do well on the job and what they need to improve. At least,
this makes employees to think about their strengths and weaknesses and can lead to a discussion of
barriers to effective performance®. During the interview performance, the manager and employee
discuss for the performance of the work and agree for the final assessment. Also, this works well when
the manager and employee jointly determine future performance goals or plan for employee
development. The criticism addressed to self-assessment is that the staff (self - assessors) are more
tolerant in their assessment from managers and tend to present themselves in the best possible light.
Self-assessment can be a useful source of information if it is used in combination with other methods.

3.3 Co-workers and team members

A major strength of using peers to appraise performance is that they work closely with the evaluated
employee and probably have an undistorted perspective on typical performance, especially in team
assignments. Problems with peer evaluations include the reluctance of some people who work closely
together, especially on teams, to criticize each other. On the other hand, if an employee has been at odds
with another worker, he or she might really “unload on the enemy,” which results in an unfair
evaluation. Another problem concerns peers who interact infrequently and lack the information needed
to make an accurate assessment.

Organizations are increasingly using teams, including those that are self-directed. Team members know
each other’s performance better than anyone and can, therefore, evaluate performance more accurately.
Also, peer pressure is a powerful motivator for team members, and members who recognize that peers
within the team will be evaluating their work show increased commitment and productivity.*.

3.4 The other appraisers
In the role of performance appraisers may occur and other stakeholder groups, such as *2:
The high level of management - occurs as an appraiser employee performance, ie, managers who are
above the immediate superior in the hierarchy of the company. Although, in some cases managers have
important information of the work of employees whose performance are assessed, in most cases they
have no direct insight into the work of employees. Their role is to check whether the procedures are
respected and if there are documented reasons for that assessment.
Consumers - lately organizations are increasingly involved consumers in the evaluation process because
consumer satisfaction is very important.
External evaluators - some organizations in the process of evaluating employee performance include
external evaluators who are trained in performance appraisal. Ratings obtained in this way have limited
utility value, as external raters have very little insight into the actual performance of employees, they
can only rate what they have seen and observed. In a situation where the employee knows that an
external evaluator is present, he feels uncomfortable and may deform the evaluation and increasingly
deviate from the actual behavior and performance.

3.5 Multiple sources of assessment - the concept of evaluation ""360 degrees"
The concept of evaluation "360 degree feedback™ also known as multiplied source of evaluation, a
process which evaluated the performance of some staff and feedback obtained from people who are

10 R.C. Grote, The Performance Appraisal Question and Answer Book: A Survival Guide for Managers,
AMACOM, United States of America, 1996, p. 237.

11 R.W.Mondy., J.J. Martocchio., Human Resource Management., 14" Ed., Pearson Education Limited, 2016, p.
192

12 B. B. Miliki¢, Menadzment Ljudskih Resursa, 3ed, Centar za izdavacku delatnost, Ekonomski fakultet,
Beograd, 2004, str. 197.
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involved in the assessment: managers, superiors, colleagues and customers®®. The term "360" can
sometimes be freely used to describe upward feedback provided by managers to their subordinates.
Assessors rate aspects of performance such as leadership, teamwork, communication, organizational
skills, decisiveness, drive and adaptability. Questionnaires are normally processed with the help of
software developed within the organization or, most commonly, provided by external suppliers.
Feedback is presented to individuals, often anonymously but sometimes by their manager.*.

The advantage of 360-degree feedback is that individuals can get a more rounded view of their
performance from different perspectives than they can obtain if their only assessment is by their
manager. The disadvantages are that the process can be stressful, people do not necessarily give frank
or honest feedback, and it involves quite a lot of administration.

4. Criteria for performance appraisal
Although people differ about the criteria to use to evaluate performance management systems, we
believe that five stand out: strategic congruence, validity, reliability, acceptability, and specificity.*

- Strategic congruence is the extent to which a performance management system elicits job
performance that is congruent with the organization’s strategy, goals, and culture. If a company
emphasizes customer service, then its performance management system should assess how well
its employees are serving the company’s customers.

- Validity is the extent to which a performance measure assesses all the relevant—and only the
relevant—aspects of performance.

- Reliability- the consistency of a performance measure; the degree to which a performance
measure is free from random error.

- Acceptability -the extent to which a performance measure is deemed to be satisfactory or
adequate by those who use it.

- Specificity- the extent to which a performance measure gives detailed guidance to employees
about what is expected of them and how they can meet these expectations.

5. Analysis of the role and importance of performance appraisal process as a factor for raising
enterprises competitiveness

Namely, in this part of the paper is performed checking on theoretical aspects, with particular subject

of interest are empirical knowledge and experiences for the connection of multiple factors in the field

of of human resources, especially employee performance with enterprises competitiveness in the

Republic of North Macedonia.

Considering everything mentioned above for the need of analysis was conducted survey of 110
respondents from Macedonian enterprises. Questionnaires were voluntarily filled by staff and they were
asked to respond freely to questions, which were guaranteed anonymity. For the data analysis has been

used statistical program SPSS (Statistical Program for Social Sciences). By using the y°- test and

Pearson coefficient has been proved our hypothesis, while the correlation analysis shows the strength
of the relationship between the independent variable (employee performance appraisal) and the
dependent variable (enterprises competitiveness).

4.1 Testing the hypothesis
Hypothesis 1. Employee performance appraisal is in a relationship with enterprises competitiveness.

135, E. Condrey, Handbook of Human Resource Management in Government, 3™ Ed, John Wiley&Sons,Inc, p.
564.

14 M. Armstrong,S. Taylor., Armstrongs’s Handbook of Human Resource Management Practice, 15t Ed, Kogan
Page, London, 2020, p. 488;

5 R. Noe., J. Hollenbeck., B. Gerhart., P. Wright., Human Resource Management, Gaining a Competitive
Advantage., Mcgraw-Hill, 121" Ed, 2020 P. 341-345
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Hypothesis 2: Employee performance appraisal is not in a relationship with enterprises
competitiveness.

Table 1: Empirical and theoretical frequencies of variables: Employee performance appraisal (in rows)
and enterprises competitiveness (Column)

OPVO * UO Crosstabulation
Count
uo
Strongly Desagree Agree Strongly
Desagree | Desagree | Somewhat | Undecided | Somewhat Agree agree Total
OPVO  Strongly Desagree 2 4 4 1 1
Desagree Somewhat 2 4 2 1 2 1"
Desagree 4 6 7 2 2 21
Undecided 7 5 1 1 14
Agree 2 3 3 2 15
Agree Somewhat 1 5 13 4 23
Strongly Agree 1 11 15
Total 2 10 14 23 18 24 19 110
OPVO * UO Crosstabulation
Expected Count
uo
Strongly Desagree Agree Strongly
Desagree | Desagree | Somewhat | Undecided | Somewhat Agree agree Total
OPVO  Strongly Desagree 2 1,0 1,4 2,3 1,8 2,4 1,9 11,0
Desagree Somewhat 2 1,0 1,4 2,3 1,8 2,4 1,9 11,0
Desagree 4 1,9 2,7 4,4 34 46 3,6 21,0
Undecided 3 1,3 1,8 2,9 2,3 31 2,4 14,0
Agree 3 1,4 1,9 3,1 2,5 3,3 2,6 15,0
Agree Somewhat 4 21 2,9 48 38 5,0 4,0 23,0
Strongly Agree 3 14 1,9 3,1 2,5 33 2,6 15,0
Total 2,0 10,0 14,0 23,0 18,0 24,0 19,0 110,0

Picture. 1: Empirical and theoretical frequencies of variables: Employee performance appraisal (in
rows) and enterprises competitiveness (Column)
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Table 2: Grouped data for the given variables

Case Processing Summary

Cases
Valid Missing Total
N Percent N Percent N Percent
OPVO * UO 110 100,0% 0 ,0% 110 100,0%

Table 3: Results of y? - test

Chi-Square Tests

Asymp. Sig.
Value df (2-sided)
Pearson Chi-Square 130,0942 36 ,000
Likelihood Ratio 125,799 36 ,000
pivsrs et B I
N of Valid Cases 110

a. 48 cells (98,0%) have expected count less than 5. The
minimum expected count is ,20.

The calculated value of y?= 130,094

The risk of error from 0.05% and the number of degrees of freedom df = 36 theoretical (critical) value
of the test y” is (0.05, 36) = 43.77.

Because ( x°=130,094) > ( y>= 43.77) hypothesis is accepted and it can be concluded that the

employee performance appraisal is in the relationship with enterprises competitiveness. This is
confirmed by the fact that the defined risk of error is 1-a, ie 0.05 is greater than the value of the realized
level of risk of error, which is p = 0,000.

The proof of the first hypothesis is rejected the second hypothesis which claims that employee
performance appraisal is not in the relationship with enterprises competitiveness.

Using correlation analysis and the coefficient of Spearman we can realize how strong the link between
employee performance appraisal and enterprises competitiveness is.

Table 4. Correlation between employee performance appraisal and enterprises
competitiveness

84



[ecra Merynaponna Hayuna Kongepenuuja

MPEAM3BUIIMTE BO TYPU3MOT U BU3HNC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«

Sixth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

Correlations

OPVO uo
Spearman'srho  OPVO Correlation Coefficient 1,000 ,752*1
Sig. (2-tailed) , ,000
N 110 110
uo Correlation Coefficient , 752 1,000
Sig. (2-tailed) ,000 ,
N 110 110

**. Correlation is significant at the .01 level (2-tailed).

Correlation analysis shows that there is a strong link between employee performance appraisal
(independent variable) and enterprises competitiveness (dependent variable).

Conclusion
Considering the importance of process of managing employee performance as an important feature in
the management of human resources in developed market economies, we are inevitably faced with the
challenge of its proper treatment in ours enterprises. Seeing the results of empirical analysis and
assessing the need for proper utilization of labor and contribution in improving the conditions of this
domain in enterprises in the country, we are obliged to point out that assessing employee performance
as part of the performance management positively affects on success organizations in the country.

Following the results that came up in the survey we expect to stir up interest among managers of
enterprises to implement an appropriate approach of employee performance appraisal, in the way that
it can contribute to raise the enterprises competitiveness they lead and thereby to contribute to raising
the effectiveness of national economies where they act.
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OUHAHCUCKH U3BEIITAU KAJ BYIIETCKH ®OPMHA HA
OPT'AHU3BAIINJA

Mapuja Mazounueea-Illonosa', Anema Cmojanoecka-Cmeganosa®

AncTpakTt
Bynerckute opranuzanuu uin cyOjeKTH IpeTcTaByBaaT MoceOHa (opma Ha JIEJIOBHU CyOjeKTH.
OsBue cy0jexTn mMaat 0OBpCKa Jia ro CIpoOBeIyBaaT MPOLECcOT Ha CMETKOBO/ICTBO, JIa COCTaByBaaT
U TOJIHECYyBaaT CMETKOBOJCTBEHH HCKa3d BO COIVIACHOCT CO 3aKOHCKaTa peryjiaThBa 3a
CMETKOBOJICTBO Ha bylleT 1 KOpUCHUIM Ha cpeacTBa of OyleT.

Co 3akoHOT 32 CMETKOBOJICTBO Ha OylIeTH M OYUETCKH KOPUCHUIIM € YpeleH HAaUMHOT Ha BOJEH-E Ha
CMETKOBOJICTBO, [I€JIOBHATa €BHUJICHIIN]ja, CMETKOBOJACTBCHHTE JOKYMEHTH H o0OpaboTkara Ha
MOJIATOLIUTE, IPU3HABAKHETO HA MPHUXOUTE U PACXOJUTE, MPOIICHYBAKETO Ha OWIIAHCHUTE MO3UIUH,
peBanopuzanujata, (GMHAHCHCKHUTE M3BEIITal, JOCTaBYBAkHETO M (DMHAHCHCKUTE M3BEIITal W JAPYTH
Ipamrama BO BPCKa CO CMETKOBOJICTBOTO Ha byueror Ha Pemybmuka Makemonuja, OyueTuTe Ha
SJIMHUITUTE Ha JIOKAJTHATa CaMOyTpaBa, OylleTuTe U (POHJOBUTE, KOPUCHULIUTE U CIMHKUTE KOPUCHUIIN
Ha CPEeJICTBa O] OyUETHTE, KaKO U Ha APYTUTE IPaBHU JIHIIA 32 KOM CPEJICTBATA 32 BPIICHE HA OCHOBHATA
JIEJHOCT TIPETSKHO ce 00e30emayBaar ox OyIIeTHTE M HAKpaTKO KaXaHO OymeTH W OYUETCKH
kopucHuiy. [Ipeky mpoiecor Ha OYIETCKO CMETKOBOACTBO M (PMHAHCUCKUTE H3BEINTAU KOH
MpeTcTaByBaaT (UHAJEH pe3yaTaT Off MPOIECOT Ha OYyIIETCKO CMETKOBOJICTBO ce 00e30emyBaaT
KBAINTCTHH WHQPOPMAIMKA 3a MOTpEeOMTE Ha OYIIETCKUTE OpraHW3allid W CHUTE CYOjeKTH KOH 3a
M3BPIIYBalkb-¢ Ha OCHOBHATA JISJHOCT KOPUCTAT CpeACTBa oa byueTor.

bunejkn oBoj BU enoBHU Cy0jeKTH ce KapaKTepru3upaar co OJIpeIeH! Celn(pUIHOCTH CIIOPeI0eHO
CO OCTaHATWUTE NEJIOBHH CyOjeKTH, MPEIMETOT Ha HCTPaXKyBame BO OBOj TPy ce (okycmpa KOH
corjielyBame Ha BHJIOT Ha (PMHAHCHCKHUTE HM3BEIITal KOM T'M M3TOTBYBaaT OBHE CYOjeKTH Kako U
MoCTanKara Ha H3TOTBYBamkE, YCBOjyBalbeé M JIOCTABYBAaE JI0 COOJIBETHUTE WHCTUTYLUH. Bo
3aKITy4OKOT OJ] TPY/OT Ke OMIaT Npe3eHTHPaHU COTIeAyBamba 1 1aIcHH NPEIIOPaKy 3a YHAIPeIyBame
Ha MPOIIECUTE U MPOIIeIypHUTe 32 U3pad0TKa U YCBOjyBarme Ha (PMHAHCUCKHTE H3BeLITau Kaj byneror u
OyLETCKUTE KOPUCHHUIIH.

Knyunu 360posu: Oyuem, 6yuemcku KOpUcHuYl, GUHAHCUCKY U3BEULMAU, NOJUMUKU,
JEL classification: K38; D63; F53; Z18;

1. Bosexn

OduHaHCHUCKUTE W3BEINTaW 3aJI0JDKUTENTHO T'M  HM3TOTByBaar OyIIETCKHTE OpraHU3allHu.
CMETKOBOJICTBOTO M (PMHAHCHCKOTO M3BECTYBamE BO OyyeTckuTe POpMHU Ha OpraHU3ally Ce 3aCHOBa
Bp3 MOCEOHM KOHIENTH, CTaHAAPAW M IIOCTAlKH, KPEHpPaHW BO COIJIACHOCT CO MOTpeOHTE Ha
KOPDUCHHIIUTe Ha (UHAHCHCKHUTE W3BEIMTau. JIp)KaBHHTE ¥ JIOKAJHWUTE BIIACTA W3TOTBCHUTE
(DMHAHCHCKH M3BEIITAN TPUMAPHO TM KOPUCTAT 3a JIa CE CIIOPEAAaT MOCTOJHUTE PUHAHCUCKHU PE3YNITaTH
CO JIerajHoO oJ00peHHOT OyleT, Ja ja MpoleHaT (HUHAHCHCKAaTa CIIOCOOHOCT M pe3yiATaTUTE Ol
paboTemeTo,momMaraaT BO YTBPAYBAHETO HA YCOIJIACEHOCTa CO (DMHAHCHUCKH ITOBP3AHHUTE 3aKOHH,
TIpaBUIIA U PETYIIMPaR-a i IPU IPOLEHYBamkeTo Ha edukacHocTa U eexruBHOCTa.* HaumHOT Ha BOzIeHbe
Ha CMETKOBOJICTBO, JEJOBHATa EBHJCHIMja, CMETKOBOJACTBEHHTE JOKYMEHTH U o00OpaboTkaTa Ha

! Bonpenen npodecop, Yuusepsurer “Tone emues, e-mail: amrija.magdinceva@ugd.edu.mk

2 Jlouenr, Yausepsuret “T'one Jenues*-IlItumn, E-mail axpeca: aneta.stojanovska@ugd.edu.mk

3 Earl R. Wilson, Susan C. Kattelus, Leon E. Hay: Accounting for Governmental and Nonprofit Entities, McGraw
— Hill, Irwin, 2001, ctp. 7
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MOJATOINTE, IPU3HABAKHETO Ha MPHUXOANTE U PACXOIUTE, TIPOLECHYBAKETO HA OMIIAHCHUTE MO3HIIUH,
peBanopu3anujaTa, GUHAHCUCKUTE M3BELITAH, JOCTABYBAHETO W (DUHAHCHUCKUTE M3BELITaW U OPYTH
mpamama BO BPCKa CO CMETKOBOACTBOTO Ha bymeror Ha PenmyOnmka Maxkenonuja, Oyuerure Ha
eIMHUIINTE Ha JIOKAJTHATA CaMOyIIpaBa, OyiieTnTe 1 (OHIOBUTE, KOPUCHUIIUTE M €INHKUTE KOPHCHHUIIN
Ha cpeZIcTBa o1 OylIeTHTe, KaKO 1 Ha IpyTUTe IPaBHU JIUIIA 32 KOU CPEICTBATA 3a BPILICHE Ha OCHOBHATA
JIEJHOCT TIPETEXHO ce 00e30emyBaar o OyyeTuTe WIM HAKpaTKO KakaHo OyyeTn U OyleTCKH
KOPHCHHIM € pPEeryJaupaHo co 3aKOHOT 3a 3aKOHOT 3a CMETKOBOACTBO Ha OymyeTH M OyUeTcKu
xopucHuIy.* ONpeIeeHo CO 3aKOHCKA PeryJaTHBa, OYLEeTCKH KOPUCHHUIM ce CyOjeKTH Ha KOH UM €
JIOBEPEHO BPIICHETO jaBHU OBJIACTYBaa M MPETCTaByBaaT KOPUCHUIIM O] TIPBa JIMHHUja 011 o0yiacTa Ha
3aKOHOJ]aBHATa, N3BPIIHATA M CYACKaTa BIACT, (OHIOBUTE, KOPHCHULIUTE HA OyIETUTE HAa ONMIITHHUTE
W KOPHUCHHIIUTE OCHOBaHHU CO 3aKOH. EJIMHKM KOPHUCHHIIM Ce€ KOPHUCHHIM OJi BTOpa JIMHH]jA, KOH CE
(uHAHCHpaaT MpeKy COOIBETHHOT GYIIETCKU KOPHCHHK.

2. Opraam3amnuja Ha CMETKOBOJACTBOTO Kkaj byperm u OyyeTckH KOPHUCHHMI[M BO
P.C.Makenonuja
Byyerckure ¢dopmu Ha opraHmzanmja ogHOcHO bynerute wu  OylieTCKHTE KOPHCHHIM BO
P.C.MaxkenoHnuja, N3BpIIyBAaKETO HA CMETKOBOJICTBOTO M M3TOTBYBAKHETO HA (PMHAHCUCKUTE N3BEIITAH
T'0 OPraHM3HUpaaT CaMOCTOjHO.

Hcrto taka oBue GopMu Ha opraHusanija cCaMOCTOJHO OJJTydyBaaT 3a HAUMHOT Ha o0e30emyBame Ha
MOJATOLIUTE BO CMETKOBOJCTBOTO KOU C€ NOTPEOHH 3a 3aKOHCKO KOPUCTEHE Ha CpeicTBaTa W 3a
YTBpPAYBambe Ha pe3ysITaTUTe 0]l paboTaTa Ha OJJIETHU CBOU OPTaHU3aLlMOHHU JEJIOBH.

Bo 3aBucHoOCT 01 moTpeduTE, 32 OIPEACHN OPTaHU3AMCKH JACIOBH KOU C€ COCTaBeH el oA bynerure
U OYUSTCKHUTE KOPHUCHHIIM MOXE Ja C€ BOAM M IOCEOHO CMETKOBOJACTBO, NPHU INTO 3a CEKOj
OPTraHU3ALMCKU JIe] MOXE Jla CE NPONHIIAT SAMHCTBEHU AHAIMTUYKH CMETKH BO COTJIACHOCT CO
MmoTpeduTe Ha THE OPTaHWU3alMOHW JEJIOBU. AKO OyleToT Win OYUETCKHOT KOPHUCHHK BOJAT
CMETKOBOJCTBO [0 OPTraHU3al[MOHM JEJIOBH, CE€ JO/DKHM Ja OBO3MOXAT CMETKOBOJCTBEHATa
EBUJICHIIM]a O] TUE OPTaHU3aI[MOHH JICJIOBH Jia 00e30¢e/11 MOIaTOLH YTBPACHU CO OBOj NPAaBUIHKK U 32
OyueTuTte U OyIETCKUTE KOPUCHUIIH KaKO IEJIMHA.

Bo 3aBucHocT on Toa 3a kakBa (opMa Ha OylIeTCKa OpraHu3aidja CTaHyBa 300p, ce OJpeiyBa
OBJIACTEHO JIUIIC 3@ U3BPIIYBakHE HA CMETKOBOACTBOTO. OBIacTeHOTO nuile Ha byietot Ha Penybnuka
C. Makejionmja, oJipe/yBa OJJrOBOpeH CMETKOBOAMTEIN. MCTO Taka OBIACTEHUTE JIMIA HAa OYIETHTE HA
(OHIIOBUTE, KOPHCHUIIUTE ¥ EJAWHKHTE KOPHCHUIM Ha OyUeTHTe, OJApeayBaaT OIrOBOpPEH
CMETKOBOJIMTE. 3a CEKOj KOPUCHHK Ha CPEJICTBA HAa OYIIETOT CE OpeyBa OJrOBOPEH CMETKOBOIUTEIL.
3a u3BpIIyBake HA CMETKOBOJICTBOTO U 32 BOJICH:C Ha JICIOBHU KHHUTH, CMETKOBOJICTBEHHU JIOKYMEHTH,
00paboTka Ha MOAATOITUTE W W3pabOTKa HA TOAWIIHUTE W3BEIITaW 3a OYIIETOT Ha CIUHUIIUTE Ha
JIOKaJHAa CaMOyIpaBa OJHOCHO OIIITHHUTE TPaJOHAYATHUKOT Ha OINIITHHATA OJpeAyBa €IcH
OZIrOBOPEH CMETKOBOAUTEI.

Kako pesynrar Ha morpebaTa o ycorjacyBame Ha TMPaBHUTE W JIOTOBOPHUTE Oaparma 4ecTONaTH Kaj
Oyuerckute (OpMH Ha OpraHu3aldja ce BOBEIyBaaT IOCTPOTM PETYJIATUBHH W aJAMUHHCTPAaTHBHU
KOHTPOJIM, CIIOPEIOEHO CO JApPYTUTe JIeloBHH cyOjektn. bypernte u OylleTCKHTE KOPUCHHIIH
00e30emyBaaT CHCTEM Ha PeJOBHA BHATPEITHA CMETKOBOJCTBEHA KOHTPOIIA.

# 3aKOH 3a CMETKOBOJICTBO Ha OyleTH U OyleTckn KopucHuiu-(TIpedncTeH TekeT,Ciy0eH BecHUK Ha PM

6poj 61/02,98/02 u 81/05)

® 3aK0H 3a CMETKOBOJICTBO Ha OyleTH U GyleTcku kKpoucHuu-(TipedncTen TekeT,Ciy0eH BeCHUK Ha PM
opoj 61/02,98/02 u 81/05, unenl-a)
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Omnepanuure Ha JpXKaBHUTE W HEMPOQUTHUTE OPraHU3AIMU, IITO MOXAT Ja OWAAT peryiupaHd H
KOHTPOJIMPaHHW, BKJIydyBaaT: OpraHM3alUCKa CTpyKTypa (dopmara Ha BIaJUHATE MHUHHCTEPCTBA,
0pojoT U BpaOOTEHHUTE, aBTOPUTETOT U OATOBOPHOCTA, MOJUTHKHUTE CIIOPEA KOUIUTO CIYKOCHHULIUTE
wid BpaOOTeHHWTE ce H30paHM WIM Ha3HAYEHHU), HOJIMTHUKHA M IOCTallKM 33 Ha3HAuyBame WM
aHTaXXUpamke Ha BpaOOTEHUTE, HUBOATA M 3rOCIMYBaETO Ha TUIATHUTE, MOJIMTHKHUTE 32 IPOMOLUja Ha
BpaOOTEeHHTE, N3BOPH Ha (PMHAHCHUCKU CpeAcTBa (BUIOBH M J03BOJICHH M3HOCH Ha JAHOLH, JO3BOJH,
NapuUYHU Ka3HU WIM HalUlaTH INTO BJaJaTa M JpPXKaBHUTE WMHCTUTYLUH MOXE Ja TW Hamjarar,
OTpaHNYYyBamke Ha 33J0JDKYBamaTa, IMEJIHTE 332 KOWIITO JONroBUTE (OOBPCKUTE) ce HampaBeHH,
KOpUCTEHe (MHAHCHCKU CpeAcTBa (LENUTE 3a KOWIITO PECYpCHUTEe MOXKaT Aa OuaaT KOpUCTEHH,
BKIIy4yBajKu I'M 3aKOHCKUTE OIpaHMYyBama 33 KOPUCTECHE Ha CPeACTBaTa 3a CHeLu(UYHHU LeNu,
OyIIeTCKUTEe METOAM, (POPMHUTE WM TPOIETYyPUTE),CMETKOBOJICTBO: OCHOBH HAa CMETKOBOJICTBOTO,
¢dopmu u mponenypu), (GUHAHCHCKO H3BECTYyBame (BUAOBH, OPMU W COAPKMHU Ha (UHAHCHCKH
W3BEIITal, KOPUCHULIY Ha (PMHAHCHCKUTE U3BEILTaW U CIMYHO) U peBHU3Mja (KOj ja BpIIM peBH3HjaTa,
MOJPAvjeTo U BUAOT Ha PEBU3HUjaTa, BPEMETO U MECTOTO HAa N3TOTBYBAKkE HAa PEBU30PCKUOT U3BEILTA],
OHOCHO KOPHCHHIIA HA PEBU30PCKUOT M3BEIITA] ¥ CIHYHO)°

Co BHATpeEIIHATA CMETKOBOJICTBEHA KOHTPOJIA C€ MPOBEPYBa Jau (PHHAHCHCKHUTE TIPOMEHH, OJTHOCHO
TPAaHCAKIIMA C€ HW3BPIIEHH BO COMJIACHOCT CO 3aKOHCKHUTE MPOIMHCH, AW IOCTOM COOJIBETHA
CMETKOBOJICTBCHA JOKyMEHTalWja W Janu (UHAHCHUCKUTE W3BelmTan o00e30eqyBaar IICJIOCHH,
BUCTUHUTH W BEPOJOCTOjHHM HH(OpMAIMU 3a pe3ynTaTuTe Ha (PHUHAHCUCKUTE IPOMEHU H 32
(¢mHAHCHCKHUTE TpaHCAaKUWU. BocrmocTaByBame Ha OPraHU3alICKM KOHTPOJIM M IOJUTHKH Kaj
OCHOBHHTE JICJIOBHH MPOIIECH KAKO IITO CE: Hapauku, HA0ABKH, MCIIOpaKa, (aKkTypupame, IUIakame,
HaIulaTa ¥ CJIMYHO Ce€ O] UCKIYYHTEITHO 3HAUECH-€ 3a YCIICIIHO U3BPIIYBAkhE HA THE JICIIOBHHU IPOIIECH
M OCTBApyBame 100pH QHMHAHCUCKH pe3ylTaTn.’

3. (DUHAHCUCKHU M3BEIITau Kaj OyUeTCKH OPraHu3auuu

BynieTckoTo cMETKOBOJICTBO MPETCTaBYBa 3HAYACH JIeN 01 HHHOPMATUBHUOT CUCTEM Ha Jp)KaBaTa Koe
MMa 3HauyajHa yJiora BO (PMHAHCUCKOTO u3BecTyBame. Cropes AMepHKaHCKaTta acoldjaruja Ha
CMETKOBOJMTENH, CMETKOBOJCTBOTO TMPETCTaByBa MpOIEC Ha HIACHTUPHUKYBamkE, MEpeme
(BpenHyBame) W pa3MeHa (KOMYHHIUpame) Ha EKOHOMCKH WH(OpManuu, KOj Ke OBO3MOXKH
JIOHECYBam-€ OJUTYKH O]l CTPaHa Ha KOPUCHUIMTE Ha nH(popMamui.® dunanen npousso o1 06paboTka
Ha MOJATOIMTE BO CMETKOBOJICTBCHHOT MH()OPMATUBEH CHUCTEM IPETCTaByBa CMETKOBOJCTBEHATa
nadopmarmja. CMeTKOBOJCTBeHaTa HMH(pOpPMaIMja INpeTcTaByBa OCHOBHA MEHAIMEHT ajaTka BO
MPOIIECOT Ha OJUTyYyBambE.

CMETKOBOJICTBEHUTE WHPOPMALIMK HAjUECTO CE MPE3EHTHPAaaT MPEKy COOABETHH W3BEIITH-TIPETIEIH
HapedeHH (uHaHCHCKH u3BemTan. KopucHunure Ha nHpopmanuure ce 6asupaar Bp3 pUHAHCUCKUTE
M3BEITaH NpU JOHECYBameTo Ha HuBHHUTE omtyku.’ ITOTeHIMjaiHUTE TPYNH HA KOPHCHHIM Ha
CMETKOBOJCTBEHH HMH(OpMalMU c€ MOJCNCHH BO CJICAHUTE JIBE€ OCHOBHM I'PYNH Ha KOPUCHHLH :
WHTEPHU KOPUCHHUIN Ha CMETKOBOJCTBEHN HH(POPMALIMH U eKCTEPHH KOPUCHUIM HA CMETKOBOACTBEHH
napopmarmm.

6 R.J.Freemen, C.D.Shoulders: Govermental and Nonprofit Acoounting , Teory and Practice Hall, New Jersey,
2000, ctp.5

" Numutposa J,(2019) OpraHu3alMcKu ¥ KOHTPOJIHM CMETKOBOJICTBEHH cucTemu, Y HuBepsuteT [oue Jlendes-
Itum, ctp.16

8American Accounting Association(1966) A Statement of Basic Accounting Theory, Evanston 111,p.1

Yapnc T. Xopurpen, I'epu JI. Cangem, Ilon A. Emuor, Jlona P. ®unbpux,(2010) Bosed 6o gunancucko
cMemK0800Ccmao. TIPEBOJ Ha ACBETTOTO u3aanue, Ckomje,ctp.5

10 Elliott B., Elliott J.(2011) Financial Accounting and Reporting.Prentice Hall, p.20

89



[ecra Merynaponna Hayuna Kongepenuuja

MPEAM3BUIIMTE BO TYPU3MOT U BU3HNC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«

Sixth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

Bynerckure ¢dopmu Ha opraHuzalMd OJHOCHO OyleTuTe W OYUETCKUTE KOPHUCHHWIM HMaaT
00BpCKa Ja To BOAAT CMETKOBOACTBOTO IO CHCTEMOT Ha JIBOJHO CMETKOBOJACTBO CO MPHMEHA Ha
CMETKUTE MpPeIBUACHH cO [IpaBHIHHMKOT 32 CMETKOBOJCTBO Ha OyleTH U OYUETCKH KOPHCHHIIH.
bynerure u OyUETCKHTE KOPUCHHUIM TOAATOIUTE BO CBOETO CMETKOBOJCTBO T'M 00e30eayBaar BO
COTTIACHOCT CO KiIacH(UKalujaTa Ha MPUXOAUTE M KiacHpukanujata Ha pacxomute.'! Bymerckure
¢opMu Ha opraHM3andja UMaaT OOBpCcKa Ja BOAAT CMETKOBOJCTBEHAa EBHICHLHMja O Koja Ke ce
00e30emaT mWHPOpPMAIIUK 3a COCTOj0aTa M IBIKEH-ETO HA CPEICTBATa, OOBPCKUTE W M3BOPUTE Ha
cpeicTBara.

Byuerckute GopmMH Ha OpraHM3alld BO 3aBHCHOCT O] MmoTpebara 3a W3BECTYBame H3TOTBYBAaT U
Mmpe3€HTUpaaT COOABECTHU q)HHaHCI/ICI/I u3Bemtan. OHUHAHCUCKUTE U3BEIITAaul 3a 6yI,IeTCKI/ITe
opranuzanuu obez0emyBaaT MH(GOpPMAlMU 3a OLEHKAa Ha (UHAHCHCKaTa MOJ0XkO0a M cocrojOa Ha
JprKaBara, MPOIIeHKa Ha YCIEIIHOCTa Ha JIpyKaBaTa U MOXKHOCTA BO MHMHA 33 JJaBambE YCIYTU CO UCT
WIH T0100ap KBAJHMTET, IPEIBHUAYBakhe Ha BPEMETO M TOJEMHUHATA HA TIAPUYHHUTE TEKOBU U HUIHHTE
NapUYHU IPUIMBH U OJJIMBH, KaKO U MOTpedaTa 3a 3a/10JDKYBakbe 1 OLIEHKA Ha COCTOj0aTa Ha Jp)KaBara
Jla TH 33JI0BOJIH CBOMTE KPATKOPOUYHH MOTPEOU 1 0OBPCKH. ™

Bynerure u OylleTcKHTE KOPHCHUIIM UMaaT 0OBpCKa Jja TH U3rOTBAT M MOJHECAT CICTHUTE OCHOBHH
(hMHAHCHCKM M3BEIITau: OWJIAaHC Ha COCTOj0aTa, OMIIAHC HAa MPUXOIUTE U PACXOIUTE U KOHCOIUIUPAH
Ounanc. bynerckute ¢opmu Ha opraHuzanMja uMaaT oOBpcka oBHe (PMHAHCHCKM HM3BEILTaW Aa T'H
YyBaaT TPajHO BO HHBHaTa M3BOpHA (opma. [Ipexy ocHOBHHTE (PMHAHCHCKH HM3BEINTaW CE€ JOOMBaaT
TOYHH, BUCTHHUATH ¥ LEJIOCHHU Tperjielyd Ha NPUXOAUTE W APYTHTE BUAOBH NPWINBH, PACXOAUTE H
JpYyTUTE BUIOBH OJJIMBHU, KAKO U COCTOjOaTa Ha cpeacTBaTa, OOBPCKUTE M U3BOPUTE Ha CPENCTBATA, 32
oJIpeJieH MMPECMETKOBEH TIepHO]T OJHOCHO (prcKaiHa roIuHAa.

Bunancor Ha cocrojbara e (UHAHCHCKM W3BEIlaTaj KOj ja MPHKaKyBa cocToj0ara Ha cpeicTBarta,
OOBpCKHTE W HM3BOPHUTE HA CpEJCTBaTa Ha OJAPEICH NaTyM. BuiaHcoT Ha cocTojOa BooOWYacHO ce
M3rOTBYBa Ha KPajoT O]l CEKOj MPECMETKOBEH IEPUOJI, CO IITO C€ OBO3MOXYBa pasrpaHH4YyBame Ha
TIEpPUOJINTE M COTJIE/lyBamkbe Ha éPUKACHOCTA 0] pabOTEHETO BO COOBETHHOT NEpHO/. - OBOj N3BEINTA]
30MPHO ja MOKa)KyBa cocToj0ara Ha CpeACTBaTa U U3BOPUTE HA CPEICTBA Kaj OpraHu3anujara. buiancor
Ha TPUXOJHUTE W PACXOMUTE T'M NPUKAKYBa MPUXOIUTE M JPYTUTE NMPHWINBH, KAKO M PACXOJHUTE U
JpYTUTE OJJTUBH.

Konconuaupan OuiaHc mpercTaByBa LIEJIOCEH INpEryied Ha MPUXOAMTE M PACXOIUTE HA EAMHKUTE
KOPHCHHUIIM KOW IITO C€ BO COCTaB Ha OYUETCKHOT KOpUCHHK. KOoHCOMMIupaHnoT OwiaHC HE ce
M3rOTBYBa Kako 30Mp Ha OJAeTHUTE OYIIETCKH CMETKH Ha UCT KOpUCHUK. KoHconmuaupanuot OumaHc
Kako ()MHAHCHCKH M3BEIITa] HE CE€ N3IOTBYBA BO CMETKOBOJCTBOTO Ha AP)KaBaTa U CMETKOBOJACTBOTO
Ha OylleTHTE Ha eMHULIUTE Ha JIOKaJIHaTa CaMOyIIpaBa.

CeTOoT OCHOBHHM (DPMHAHCHCKH M3BEIITAal M JaJeHUTE OOpas3jioKEeHHja ja COUYMHYBaaT 3aBplIHATa
CMETKa Ha coojBETHaTa OyleTcKa MHCTHTyLHWja. 3aBpIIHaTa cMeTka Ha byuperor Ha PemyOnmka
MakeznoHuja, BO KOja ce MCKa)XKyBaaT TUIAHWPAHNTE W W3BPIICHUTE MPUXOIN U PACXOJN CE€ M3TOTBYBa
BO COMIaCHOCT €O Kiacu(uKalujaTta Ha IPUXOIUTE U Kiacu(uKalujata Ha PacXoAnuTe JOHECEHH O
MHMHHCTEPOT 3a puHancuu.™

11 [IpaBmIHHKOT 3a CMETKOBOACTBO Ha Oymyerw W Oynercku kKopucHumd. (Cioyk6eH BecHHMK Ha PemyGimka
Makenonnja” 6poj 61/2002 u 98/2002,umneH 2)
2 _eon E.Hay,E. R.Wilson, (1992)Accounting for Governmental and Nonprofit Entities, Irving
Ing, lllinois, p.5
13 Maraunuesa-Illonosa M.(2020), CmetkoBoactso, Yausepsurer “Toue Jemuen”-I1Tum, crp.89
14 3akoH 3a CMETKOBOJCTBO Ha OyleTH U OyIETCKH KpoucHUIM-(npeurcTeH TekcT,Ciyx6eH BecHuk Ha PM 6poj
61/02,98/02 1 81/05, uneH 26)
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Bo 3aBpmHara cmeTka Ha byyeTor, ce nckaxyBaaT IJIAaHUPAHUTE U U3BPLICHUTE IIPUXOAHU U PACXOAH
MPEKyY CIICAHUTE M3BEIITAN OJHOCHO TPETJIe/IN: TPEriie/] Ha HAIUTATSHU MPUXOIN U U3BPIICHU PACXOU
Ha cuTe OyleTcku cMeTKH Ha byrieror Ha PenyOnukaTa, nmperyiesl Ha CopeayBame Ha MPOICHUTE Ha
OYIIEeTCKUTE TPHUXOAH W OHOOPEHHUTE TPOIIONH, CO OOpa3IOKEHHE 3a IOjaBEHHUTE OTCTalyBama U
JeTaleH Tperie] Ha TPOLICHETO pe3epBUTE o1 DByleTOT W rapaHuuuTe 3a 3€MEHHUTE 3aEMH BO
(uckanHara roavHa.

4. Henu u npuHuunu Ha byyer
Bo 3akonor 3a Oyperu onx 2022 roauHa € Harjlac€HO JieKa OCHOBHATa L€l NpU HOATOTBYBaWmE U
W3BPIIYBake HAa OYUETOT € MAakpOSeKOHOMCKAa CTa0MJIHOCT M OAPKIMB U CTaOMJICH HAaIOHAJICH
€KOHOMCKH Pa3Boj. OTyka MCKIYYHTETHO BaXKHU C€ MPUHIMIIMTE HAa KOM ce 0a3upa IIaHUPAKETO U
W3BPIIYBalkETO HAa ByIeTOT, Kako 1 MOXKHOCTA 32 jaBHA Jle0aTa U rpalaHcKa HHUIM]aTUBHOCT.

CornacHo 3aKOHOT OATOTBYBAaKkETO HAa OYIETOT ce Oa3upa Ha HEKOJIKY PUHLUIN U TOA:

1. Tlpunnun Ha ¢uUCKaIHA OJrOBOPHOCT KOj TMOApa3dupa neka bByneror Ha apkaBara u
ONIUITHHUTE C€ IUIaHWPa W M3BPIIYBa COIJIACHO CO CPEAHOPOYHM (DUCKATHHM LENH, JAeKa ce
0a3mpa Ha peajHa MPOEKIMja Ha MaKpPOEKOHOMCKHUTE HHIUKATOPH, MPE3eMEHH OOBPCKH H
MOCTOJHUTE 3aKOHCKM OOBPCKH W jaBHUTE CPEJCTBA CO KOW Ce yIpaByBa Ha HauWH CO KOj ce
00e30e1yBa cpeTHOPOYHA M JOIATOPOYHA (PHCKATIHA OJPHKIIUBOCT;

2. IlpuHUMI HA €KOHOMHYHOCT, e(pUKaCHOCT U eEeKTUBHOCT KOj mojapa3bupa neka byueror Ha
JprKaBaTa ¥ ONMIITHHUTE J1a Ce IUIaHUpa ¥ U3BPIIyBa HA HAYMH IMITO ke 00e30eau e(heKTUBHO U
e(pHKacCHO KOPUCTEH-E Ha jaBHUTE CPEJCTBA 32 IIOCTUTHYBAkE Ha IOCTABEHUTE LEIIH;

3. Ilpunuumn Ha ceondaTHOCT Ha OYIETOT IUTO MOoApa30upa aeKa CUTE MPUXOIH U APYTH IPHUINBU
U CUTE PacXOAM M OPYTH OJUIMBU Ha cUTe OYyIIETCKM KOPUCHHUIM Ce BHeCyBaaT BO byueror Ha
Jp>KaBaTa U OMIITHHATE IEJIOCHO 0€3 HUKAKBU MPUCIIOCO0YBamke Mel'y cebe, OCBEH 3a MPEeHOC
oMery HUB;

4. llpuHOMn Ha YHMBEP3&JIHOCT KOj MoApa3Oupa [eKa CUTE NPUXOMU U Py NPUIUBH Ce
KOPHCTAT 332 HAMUPYBaWkE HA CUTE PAcXoJy W JAPYTH OJJIMBH Ha Byueror Ha apikaBaTa i
OIIITUHHUTE, OCBEH aKO CO OBOj MJIM CO APYT 3aKOH MOMHAKY HE € ONpe/eIIeHO;

5. IlpuHumn Ha crneuupUYHOCT KOj mHoapa3zdupa Jeka OYyLEeTCKHTE KOPHUCHUIM MOXKaT Ja
npeseMaar 0OBPCKHM U J1a BpLIAT IJIaKamba caMo 3a LEIUTE U BO U3HOCH YTBPIEHH CO OyLeToT,
COTJIaCHO €O OYIIETCKUTE KiIacH(UKaIUH;

6. IIpuHUMI Ha TOTOBMHCKA OCHOBA KOj 1Mopa30oupa Jieka OyyeTure win prHaHCUCKUTE TIIAaHOBU
Ha OylIeTCKUTE KOPUCHUIIHM /1a Ce MOATrOTBYBAAaT M W3BPILIYBaaT Ha TOTOBUHCKA OCHOBA;

7. IlpuHimn Ha egHA roaWHA KOj MOoApazoupa Jaexa OyeToT ce HOCH 3a IepHO/ OJ] €HA TOAMHA,
KOja ce COBIara co KaJeHAapcKaTa TO/I1Ha;

8. [Ilpunnun Ha nzbanancupan Oyyer (OyyeTcka paMHOTEXa) KOj Imoapa3oupa Jieka MpUxXoIuTe U
pacxoaure BO Byueror Ha npkaBata W omimnTHHUATE ce usbanmaHcupanu; 9. [puHimn Ha
TPAaHCHAPEHTHOCT IITO MojApa3dupa neka byleToT Ha aApkaBaTa W ONIITHHUTE, KaKO H
HETOBHTE U3MEHU W JONOJHYBamka, U3BPLUIYBamkEeTO M OylleTckaTta JOKyMEHTaluja ke ouaar
o0jaBenu Bo ,,Ciryx0eH BecHUK Ha Perybimka CeBepHa MakenoHHja™, OJHOCHO BO CITy>KOCHO
TJIACHJIO WJIM Ha BeO- cTpaHWmara Ha MHUHHCTEPCTBOTO 3a ()MHAHCHHM W Ha OIIITHHHTE, a
(MHAHCHCKHUTE U3BEIUTaW Ha JPYTUTE jaBHU CyOjeKTH ke OunaTr oOjaBeHHM Ha HUBHHUTE BeO-
CTpaHHUIIY;

9. TlpuHuuMn Ha CUTypHO (MHAHCHCKO YIpPaBYBame TOJ KOj ce Mojapa3Oupa H3BpIIyBame Ha
OylIeTOT BO COTJIaCHOCT cO epeKTUBHA U eprKkacHa BHATpEIIHA KOHTPOJIA KaKO MPOIIEC MITO ce
MpUMEHYBa Ha CUTE HUBOA Ha yNpaByBambe CO (PMHAHCHCKHUTE CPEICTBA U
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10. IpuHIun Ha poIoBa €IHAKBOCT KOj MOjApa30upa poAOBO OJArOBOPHO OyIIETHPAHE, OJHOCHO
3a4yByBam€ Ha POJOBATa E€IHAKBOCT BO IUIAHUPAKETO M W3BPIIYBAKETO Ha OYETCKUTE
TIPHITHBY U OJUTUBH ™

duckanHUTe MpaBuia Tpebda Jla OBO3MOXKAT KOHTHHYUTET BO YIPABYBAKETO CO jaBHUTE (HUHAHCHH,
HE3aBUCHO O] MOJMTUYKaTa COCTOj0a M BOJNjaTa Ha DPaKOBOJAHWUTE JuIa BO napkaBara. OTTyka,
MunnctepcTBOTO Tpeba Jja IOHece U [a TH Mpenu3upa GUCKATHATE TPUHIIUITN U 12 ToHece (UCKATHU
mpaBWiIa KOW Ke OWmar OIp>KIWBH, IMPHUCIIOCOOEHW W TIOBP3aHH CO CPEIHOPOYHOTO OYIIETCKO
TUTaHUpake U CO CHCTEMOT Ha jaBHHTE (QHUHAHCHM BO MakeloHHWja, BO HACOKA HAa MOCTUTHYBAWkE HA
duckannuTe npapuna na EY. '

EBporickata koMHcHja BO M3BEUITAjOT 32 jaBHHOT JIONT YKa)KyBa Ha TOTpedaTa Off 3ajaKHyBambe Ha
paMKkara 3a (QUHAHCHUCKO YIpaByBame, OCOOCHO NMPEKy BOBEAyBame NOOPO OCMHCICHU (UCKATHH
IpaBHjIa ¥ BOCIIOCTaBYyBamb¢ HE3aBUCEH (PUCKAJICH COBET 3a J1a ja cJIeM IPUMEeHAaTa Ha HOBUTE IPaBUIIa
(M3Bemraj Ha EBponckata Komucwuja, 2022). HoBuot 3akoH 3a Oyuetu ox 2022 roauHa IpeaBumIyBa
¢dopmupame Ha DuckaneH coBer. OHUCKATHUOT COBET Ha HE3aBUCHA, 00jEeKTHBHA M MpodecrHoHalHa
OCHOBa, M3pa0oOTyBa aHAJIM3M M MHUCICHA 32 MAKPOCKOHOMCKHTE W (DHCKAITHUTE MNPETIIOCTABKH
KOPHCTEHH 3a m3padoTka Ha byrieTor Ha Ap)kaBara U UCKaHATA cTpaTeruja (prckamHaTa cTpareryja,
byueror Ha npxaBara, M3mMeHata u JIoNoJNHYBameTo Ha byieror Ha npxkaBarta, [lonyroavimHHOT
M3BEINTaj 3a pealM3andja Ha OyleTor, 3aBpIllHATA CMETKAa Ha BylieToT W japyra JOKyMEHTaIja
nogHeceHa mpen CoOpanmero Ha PenmyGmuka CeBepHa Makemonuja Wi 00jaBeHa COIJIACHO
3aKOHCKHUTE OJIpe/ION.

5. Ilpenopaku 3a yHanpeayBam-€e Ha MPoOLeCUTe
Onpendute ox 3aKOHOT 3a OylIETH KOM YKa)XyBaaT Ha TPAHCHAPEHTHOCT M OTYETHOCT IPU IUIaHUPAHkE
Ha OyIeTOT, M3BPIIYBamke HAa OYUETOT U AOTOJHUTEITHH acTIeKTH 3Ha4YajHH 3a IIEJIOCHO CIIPOBEIyBAbE
Ha 3aKOHOT ce BakKHa JIeKJIapupaHa 3aJ105k0a Koja Tpeba A0CIeIHO Aa ce MPUMEHH.

Nwmeno, 3akoHOT 3a OymeTw BO wieH 17 mpensuayBa 0OBpcka IO JOHECYBameTO Ha bymetor Ha
npxkaBata oj ctpaHa Ha CoOpanuero Ha PemyOmuka CeepHa MakeaoHuja, MUHHCTEPCTBOTO 3a
¢uHaHCHM Ha cBojaTa BeO-cTpaHHMIa Jia To 00jaByBa cO CHTE NMPHUAPYKHH JAOKyMeHTH. COBETOT Ha
OTIIITHHATA IaK T'0 JIOHecyBa OYIIeTOT Ha KOHKPETHATA OMIITHHA 3a HapeJHaTa roJliHa U UCTO Taka €
npeaBuaeHa 00BpCKa j1a ce 00jaByBa Ha BeO-CTpaHHIIATa Ha OMIITHHATA.

“TpaHcmapeHTHOCTA U CIIOJENYBambEeTO MH()OpMAlMK Ce KPUTHYHHM 32 YYECTBOTO HA Pa3InUHUTE
COLIMjaJTHA TPYIH BO JOHECYBAaHETO OJUTYKH/OYUETCKHOT mpolec. JJoKoIKy mmpokaTa jaBHOCT WMa
noBepOa BO TPOIICHETO HA jaBHUTE (PMHAHCHH, TparaHUTe ke OWIaT u MOMOTHBHPAHU JIa TH IUIakaaT
JAHOLIMTE M TAKCHUTE, ILITO MOBTOPHO MO3UTHUBHO Ke CE OJJpa3u U Ha OYUETOT Ha JIOKaJHaTa CaMOyIIpaBa.
JomomHuTenHO, 3rojieMeHaTa TPaHCIIAPEHTHOCT BOAM KOH HaMajeHa KOopymniuja u momaodpa
pacnipenien6a Ha pecypen.”

1> 3akon 3a Oyyern, Cnyx6en Becuuk Ha PCM, 6p. 203 ox 19.9.2022 roauna,unen 3

16 ®onmanmja OTBOpeHO ommTecTBO Makenonuja, Komenmapu u npenopaxu 3a npeonoz 3akonom 3a 6yyemume,
3MAMU (2020), nocranmHo Ha: https://fosm.mk/wp-content/uploads/2020/11/komentari-za-predlog-zakonot-za-
budheti.pdf, mocnenno npucranexo 15 anpun 2023

Y Mpupaunuk 3a GyleTHpame BO ¢MHUINTE HA JTOKAHATA CaMOYIIpaBa Bo 7 yekopH,(2021), 1ocTanHo Ha:
https://sdc.com.mk/wp-
content/uploads/2021/11/%D0%9F%D0%A0%D0%98%D0%A0%D0%90%D0%A7%D0%9D%D0%98%D0%
9A-%D0%91%D1%83%D1%9F%D0%B5%D1%82%D0%B8%D1%80%D0%B0%D1%9A%D0%B5-
%D0%B2%D0%BE-
%D0%95%D0%9B%D0%AL.pdf?fbclid=IwAR3vam9jSpB13d_dmkB1NZdPjlfu2RyyFsO-
iZOENnSgo8JEyHH7wW2ZVD2Pg, nocnenHo npucranexo Ha 21.04.2023

92


https://fosm.mk/wp-content/uploads/2020/11/komentari-za-predlog-zakonot-za-budheti.pdf
https://fosm.mk/wp-content/uploads/2020/11/komentari-za-predlog-zakonot-za-budheti.pdf
https://sdc.com.mk/wp-content/uploads/2021/11/%D0%9F%D0%A0%D0%98%D0%A0%D0%90%D0%A7%D0%9D%D0%98%D0%9A-%D0%91%D1%83%D1%9F%D0%B5%D1%82%D0%B8%D1%80%D0%B0%D1%9A%D0%B5-%D0%B2%D0%BE-%D0%95%D0%9B%D0%A1.pdf?fbclid=IwAR3vam9jSpB13d_dmkB1NZdPjlfu2RyyFsO-iZOEnSqo8JEyHH7w2ZVD2Pg
https://sdc.com.mk/wp-content/uploads/2021/11/%D0%9F%D0%A0%D0%98%D0%A0%D0%90%D0%A7%D0%9D%D0%98%D0%9A-%D0%91%D1%83%D1%9F%D0%B5%D1%82%D0%B8%D1%80%D0%B0%D1%9A%D0%B5-%D0%B2%D0%BE-%D0%95%D0%9B%D0%A1.pdf?fbclid=IwAR3vam9jSpB13d_dmkB1NZdPjlfu2RyyFsO-iZOEnSqo8JEyHH7w2ZVD2Pg
https://sdc.com.mk/wp-content/uploads/2021/11/%D0%9F%D0%A0%D0%98%D0%A0%D0%90%D0%A7%D0%9D%D0%98%D0%9A-%D0%91%D1%83%D1%9F%D0%B5%D1%82%D0%B8%D1%80%D0%B0%D1%9A%D0%B5-%D0%B2%D0%BE-%D0%95%D0%9B%D0%A1.pdf?fbclid=IwAR3vam9jSpB13d_dmkB1NZdPjlfu2RyyFsO-iZOEnSqo8JEyHH7w2ZVD2Pg
https://sdc.com.mk/wp-content/uploads/2021/11/%D0%9F%D0%A0%D0%98%D0%A0%D0%90%D0%A7%D0%9D%D0%98%D0%9A-%D0%91%D1%83%D1%9F%D0%B5%D1%82%D0%B8%D1%80%D0%B0%D1%9A%D0%B5-%D0%B2%D0%BE-%D0%95%D0%9B%D0%A1.pdf?fbclid=IwAR3vam9jSpB13d_dmkB1NZdPjlfu2RyyFsO-iZOEnSqo8JEyHH7w2ZVD2Pg
https://sdc.com.mk/wp-content/uploads/2021/11/%D0%9F%D0%A0%D0%98%D0%A0%D0%90%D0%A7%D0%9D%D0%98%D0%9A-%D0%91%D1%83%D1%9F%D0%B5%D1%82%D0%B8%D1%80%D0%B0%D1%9A%D0%B5-%D0%B2%D0%BE-%D0%95%D0%9B%D0%A1.pdf?fbclid=IwAR3vam9jSpB13d_dmkB1NZdPjlfu2RyyFsO-iZOEnSqo8JEyHH7w2ZVD2Pg
https://sdc.com.mk/wp-content/uploads/2021/11/%D0%9F%D0%A0%D0%98%D0%A0%D0%90%D0%A7%D0%9D%D0%98%D0%9A-%D0%91%D1%83%D1%9F%D0%B5%D1%82%D0%B8%D1%80%D0%B0%D1%9A%D0%B5-%D0%B2%D0%BE-%D0%95%D0%9B%D0%A1.pdf?fbclid=IwAR3vam9jSpB13d_dmkB1NZdPjlfu2RyyFsO-iZOEnSqo8JEyHH7w2ZVD2Pg

[ecra Merynaponna Hayuna Kongepenuuja

MPEAM3BUIIMTE BO TYPU3MOT U BU3HNC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«

Sixth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

[Mpupaunukot 3a Oynerupame Ha EJIC ykakyBa Ha HEKOJKY MPUHLIMIHA KOU Tpeba Jja ce MOYuTyBaar
3a 100po ympaByBame cO (UHAHCHUTE Mely KOW: MapTULHIAIMja, OpHeHTaluja KOH u3rpanda Ha
KOHCEH3YyC, TPaHCIIAPEHTHOCT, BIAJICCHe Ha TPABOT, OTYETHOCT, €(PEKTHBHOCT W e(HUKACHOCT,
MpaBeTHOCT W HMHKIY3WBHOCT. J[0OpoTO yIpaByBame MOJpa3Oupa W y4YEeCTBOTO HA DPAHJIHMBHUTE U
MaprHHAIM3MPAHUTE CETMEHTH, OBO3MOXKYBajKH IMPAaBEJHOCT M HMHKIY3MBHOCT BO MPOLECOT Ha
JIOHECYBambe OJUTYKH.

Opn acniekT Ha OTYETHOCTA, KaKo eIEMEHT POJOBHOT MPHUHIIAII € 3ara3eH 1 BO [ OAWITHIOT M3BEMITaj 3a
M3BpIIyBamke Ha OYIIETOT, TPEKy OIpeaeyBamke Ha POAOBO OATrOBOpHHTE MHAMKaTtopu. Cemak, BO
n3ganueTo “KoMeHTapH 1 mpernopaku 3a MpeyIor 3aKOHOT 3a OylleTuTe  ce HarjacyBa Jieka BO 3aKOHOT
Tpeba J1a ce Tomperu3upaaT oApeIOUTe CO KOH Ce ypeayBaaT HAauWHUTE Ha CIIPOBEyBamke Ha pOIoBaTa
€IHaKBOCT BO MPOIECOT Ha IUIAHUPAE U U3BPIIyBamhe Ha OYIETOT.

Bo mornex Ha TpaHCHApeHTHOCTAa M TparaHCKOTO Y4YeCTBO, 3aKOHOT 3a Oyyerd BO 4wieHOT 21
MpenBUAYyBa U JeKa MAaTHYHUTE OYUIETCKHM KOPUCHUIIM HA JPXKABHO HUBO W OIIITHHUTE HA JOKATHO
HUBO Tpeba Ja BOCMOCTaBaaT MEXaHM3aM 3a YUECTBO Ha TparaHUTe BO MPOIECOT Ha Mpeaiarame HOBH
WHUIMjaTUBH BO TIOJTOTOBKAaTa HAa CTPATCUIKUTE IUIAHOBM W (uckamHaTta crpateruja. “Cemnak
HEJIOpPEYeHOCTa Ha OBOj WICH OBO3MOXYBa pa3lIMYHO TOJIKYBalke M € 3aBUCEH OJ BoOJjaTa Ha
MO THYAPHTE.

JloKoJIKy ce ocTaBu OYIIETCKUTE KOPHUCHUIIHM CaMU J1a TH JIeUHNUpaaT MEXaHU3MHUTE, MHOTY € BEpPOjaTHO
JieKa Ha 0Baa ofjpeda mpex ce Ke ce Iiesla KaKo Ha MOXKHOCT 32 UCIIOJIHYBamb€ Ha COIICTBEHUTE LIEU U
WHTEpECH, a He KaKo Ha ajaTKa 3a BKIydyBame Ha rparannre. OTTyKa, MOTpeOHO € 1a ce aehuHupa
paMKara BO KOja MOKaT Jja ce ABMXKAT OYIETCKUTE KOPUCHHULM MPH JePUHUPABETO HA MEXaHU3MHUTE"
(Komenrapu u mpemnopaxu 3a npeasior 3aKoHOT 3a oyuerute, 2020).

On HampaBeHaTa aHAM3a Ha JIETHCIATUBHATA pPaMKa M KOMEHTAPHUTE U MPETIOPAKUTE Ha 3aCETHATHTE

CTpaHH, MOXeE Jla Ce M3BJICUE 3aKJIy4OK M JIeKa 3a Jja ce moaoOpu (pUHAHCHCKOTO M3BECTYBAambE Kaj

OYIIETCKUTE KOPUCHUITA MOXKE JIa C€ TPUMEHAT U CIICTHUBE HEKOIKY METOJIH:

1. 1.06yka u edykayuja, co 1ea na ce MOAUTHAT (UHAHCHUCKHUTE CIIOCOOHOCTH Kaj OYIIETCKUTE
KOPHCHHIIY;

2. Ilocmojana xomynukayuja, co 1el WHPOPMHUpakE Ha pPEJAOBHA OCHOBAa NOMery OyleTCKUTe
KOPUCHHIIM B (PUHAHCUCKUTE HMHCTUTYIIMHU 32 HOBHUTE 3aKOHCKH U TIOA3aKOHCKH U3MEHH

3. Jlueumanuzayuja, co uen Op3, MeAHOCTABEH U JeTaJIeH Nperiel Ha (UHAHCHCKUOT CTaTyc, MPeTJie]n
Ha TPaHCAKIUUTE, aBTOMATCKO M3BECTYBabE 34 MPOMEHH Ha Cajio U CIl.

JIuruTanHuTe TOKYMEHTH MOXE JIa C€ OpraHM3HMpaar u Jia ce nmpedapyBaaT MHOTY TIOJIECHO, TOOP30 U
noeuKacHO 3a pasiHKa O TPaTUIMOHATHUTE NOKYMEHTH. JlurntamHure DOKyMeHTH 3adakaaT u
MOMaJI MIPOCTOP CHOPEACHO CO TPAAMLHOHAIHUTE JOKYMEHTH, [1a OPTHU3ALHMUUTE MOXKAT Ha MOMall
MpOCTOp Jia 3auyBaaT MoBeke MH(popMarmu. J[MTHTATHUTE TPAaHCAKIIMK Ce M3BPIIYBAaT BO HEKOJIKY
CEKYH/IY Y 3allITe/lyBaaT BpeMe 3a OpraHU3aluuKTe Jja MOKe /1a Ce TIOCBETAaT Ha IPYTH BAXKHU Tpallama.
Cenak, qururanusanyjaTta nodapysa u goopa 6e30eHOCHa 3aIITUTA, OUICjKH KaKO HEIOCTATOK MOXKE
Jla ce 1ojaBaT XaKepCcKH Haragu, KOMIjyTePCKH BUPYCH, 3710yIIoTpeda Ha nHopMalunu u ci. 3aToa ce
MTOTPEeOHU OJTOBOPHYU W MHOBATHBHU IPUCTAITH, CO IIEJT 1a C€ TOOMjaT MaKCUMAITHATE TPETHOCTH OJI
JUTUTaNIH3alyMjaTa i ja c€ MUHUMH3HUPaaT HeraTUBHUTE e(heKTH.

6.3akimy4yok
CMeTKOBOI[CTBOTO NpeTcraByBa CUCTEM OO CBUACHTHUPAILC HAa ACJIOBHUTC ITPOMCHHU, INIAHUPAKC,
KOHTpOJIa W aHajn3a Ha CMCTKOBOACTCBHHUTC IIOAATOUM M IMPE3CHTHPAKBLC Ha IMOAATOLMTE KOj ce
CIIPOBCIyBa IIPpEKy CMCTKOBOACTBCHHUOT I/IH(i)OpMaHI/IOHeH CHCTEM. CMCTKOBOI[CTBCHI/IOT
I/IH(l)OpMa]_II/IOHeH CUCTECM IMPETCTaABYyBa IMOTCHUCTEM BO YIPaBYBAYKUOT I/IH(l)OpMaTI/IBCH CI/ICTCM.l8

18 Tomoscku C.(1996), OcHoBu Ha cMeTKOBOACTBO. Cojy3 Ha CMETKOBOAUTENH, GHHAHCHEPH, peBu3opH, CKoIje,
ctp.20
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CMETKOBOJICTBEHHOT HMH()OPMALIMOHEH CHCTEM IIpeTCTaByBa TIOTCHCTEM BO YIPaBYBAadyKHOT
nHpopMaTHBeH cucteM. DuHaNeH MPou3Boa 07 00paboTKa Ha MOJATOIUTE BO CMETKOBOJCTBEHUOT
WHPOPMATHBEH CHCTEM NPETCTaByBa CMETKOBOJCTBeHaTta wuHpopMmanuja. CMETKOBOJICTBCHUTE
nH(pOpMAaITIH KOU MMPETCTaByBaaT (PHMHAJIEH PE3yIITAT O] MPOIECOT Ha 00padoTKa Ha OIATOINTE IIPEKY
CMETKOBOJICTBEHO MH(OPMATHBHUOT CHCTEM CE€ KpeHpaar cO OJpe/ieHa HaMEHa, 3a Ja OAroBOpaTr Ha
nmorpedbute M OapamaTa HAa KOPHCHHUIUTE Ha HaBeneHuTe wuHGomanuu. CMETKOBOJCTBEHHTE
HHPOPMAIUY HAJYeCTO Ce TPE3CHTUPAAT MPEKY COOJBETHH M3BEIITH-TIPETIIeIN HapeueH! (UHAHCUCKH
HU3BEUITAU.

Bynerckute ¢GopMu Ha OpraHu3alMd OJHCOHO OyleTHTe H OYIETCKUTE KOPUCHHIM HMaat
00BpCcKa Ja ro BOJAT CMETKOBOJCTBOTO MO CHCTEMOT Ha [BOJHO CMETKOBOJCTBO CO MPHMEHA Ha
CMETKUTEC IMPECABUACHU CO HpaBI/IHHI/IKOT 3a CMETKOBOJCTBO Ha 6yHeTH u 6yHCTCKI/I KOPHUCHUIIU.
Bynierute u OyUeTCKUTE KOPUCHHUIIM MMaaT 00BpPCKa Jia TH U3rOTBAT M MOJHECAT CICJHUTE OCHOBHH
(hMHAHCHCKY M3BEIITan: OMIIaHC Ha COCcTOj0aTa, OMIaHC HA MIPUXOAUTE M PACXOJAUTE W KOHCOTUAMPAH
Oounanc. CeToT OCHOBHM ()MHAHCHCKH M3BEIITAaM M JaZeHUTe O00pa3lioKeHHja ja COUMHYBaat
3aBpIllHATA CMETKa Ha COOJBETHATa OylleTcka WHCTUTYIWja. Bo mornen Ha oTBopeHarta nebata 3a
yHaInpeayBame Ha MPOIECHTE U TPOLICYPUTE Ce TPernopavyBa JOCIeJHa MPUMEHa Ha MPHHIUITUATE Ha
TPaHCIIAPEHTHOCT M OTYETHOCT, @ BO COTJIACHOCT M CO MpEenopakuTe Ha EBporckaTa KOMHCHja, HCTO
Taka U MPHUMEHA Ha OJpeJ0UTe MOBP3aHU CO POJOBO OJTOBOPHOTO OyUeTHpame. 3HauajHO MECTO
3aB3eMa M MOXKHOCTA 3a TparaHCcKa WHUIMjaTHBHOCT KaKO OCHOBA 3a Tpajickhe J0BepOda momery
rparaHUTe W WHCTUTYIHHTE. AHAIM3UTE yKaXyBaaT JIeka CO Ie] Jla ce Mmojao0pu (GUHAHCHCKOTO
M3BECTyBabhe Kaj OYUETCKUTE KOPUCHHUIIM BO MJHMHA Tpeba Jla ce BJIOXKYBa BO OOyKa U eayKaluja,
JUTHTATH3AIMja U PeIOBHA KOMYHHKAIIM]ja MOMely 3aCerHaTUTE CTPaHH.
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Abstract
Media information presentations and nature of mass communication contents from long ago are not the
fruit of simple collecting and describing activity which gives only elementary reports and descriptions
of social life.

An array of modern social living actors enabled media activities to transform their own communication
and information content from a pure collecting and describing emulsion into a purposeful social activity,
into a human activity. Communication and information content and the media practice upgraded and
constituted itself as more than a collection of facts, more than describing events.

Specifically, the media and their communication and information content gained influential and value
standardization, concentrating within the sole modern activity, which will emphasize and affirm the
need for ethical struggle of humanity. We can talk about activity that will emphasize and nurture
cognitive, moral and research capacity of its contemporaries but also about a profession that will
advocate a change (revolution or evolution) of political and economic forms of social organization,
governance and production of forms that would alienate man from his own nature, which are inhumane
regarding universal ethical standards.

Therefore, today the mediological-journalistic work entirely with sovereignty and value equally spreads
interestingness, exclusivity, importance, poignancy or the virtues of ethical action and lessons. The
moral of the fable, the moral lesson of the myth, the ethical message of literature in the age of
information and the informatics society, in the era of globalization, have lost primacy to pass and spread
a moral idea or concept.

Media and communication and information systems are tied to morality. On the one hand, the media
preparation of reporting should follow morality as deontology through standards of discovering,
collecting, defending and placing the truth, the information to the public, but also, on the other hand,
the media structure should affect the production of morality, that is to give moral significance to the
message, and ethical doubt to the social events themselves.

Since media are creators of morality, a research of the media coverage about some of the contemporary
moral challenges, is totally justified. The analysis of the communication content in informing about the
legal possibility of homosexual marriages, as well as the possibility of adoption of children by same-
sex spouses, formally legal ban on abortion, despite formally legal permission of euthanasia may
nominate how and to what extent Macedonian information systems contributed to the bio-ethical and
thanato-ethical moral scandals of the established moral conscience and consciousness.

Key words: mass media, contemporary society, contemporary moral challenges
Introduction
One of the types of social communication is mass communication, which in developed form is

characteristic of contemporary society. Rapid social changes, numerous innovations, improvement of
the quality of life, and decline of some traditional forms of control and power etc., follow and influence
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the development of mass communications, and all this leads to formation of a special relationship with
the public.

Communication is one of the characteristic concepts of the 20th century. It became central point in the
considerations of democracy, love and our changing times. Some of the main dilemmas of our time,
both public and private, are oriented towards communication or towards failed communication.

Mass communication means all forms of communication in publicly disseminated statements by
technical means of distribution (media), indirectly (ie, spatial-temporal distance between partners in
communication) and unilaterally (ie without change of roles between the sender and the receiver) to
dispersed (vs. present) audience.

Ironically, the concept of mass communication, as expressed in the 1950s, indicated just what the mass
media seems to have lacked in direct conversation: a large audience, one-sided messages and impersonal
address (ITutepc, 2003:104).

The process of mass communication is not reciprocal like the communication process, but starting from
the intention, mass communication is directed toward other individuals (recipients), although not
directly related to their activities. From that point only radio, television, press and film are treated as
media or means of mass communication.

Consequently, the means of mass communication (media) are regarded as technical means of
dissemination of content to the audience. It is deliberately not specified the mass distribution to the
dispersed audience because the development under the influence of so-called “new” media leads from
mass communication to individual communication, even to “communicate by wish”. (KyHuuk,
Lunden, 1998:30-31).

The word mass is not compatible with the new situation in communicating, because the individual
communication or communication by wish progresses more and more. The individual, on his own
initiative and by his own will becomes involved into public or private information and interacts with
certain data banks. This mode of communication or information changes classical understanding of
mass communication, and there are major social consequences because in the new situation the
individual has the opportunity to acquire a new quality of knowledge and to expand it according to his
own needs and interests.

Key concepts of communications (T.O Sullivan, J.Hartley, D.Saunders, M.Montgomery,
J.Fiske.1995:176) define medium as an intermediate agency, which facilitates communication.
Furthermore, it is noted that more specifically, this term is defined as a technological development that
expands the channels, range or speed of communication. As a medium of communication in the broadest
sense, it embraces speech, writing, gestures, personal research, and clothes, acting and dancing. Each
of them is capable to transmit codes through the channel or channels.

Every attempt, even the most ambitious one, to provide unbiased information, awhile not losing
“direction” faces the same obstacle: mechanisms for achieving free press. The question is: What does
the regulation serve for, if it contributes to sacrifising individual liberty, ordering of freedom of
information and the search for truth, the achievement of objectives that are clearly defined.

Today, the people most of the time, besides professional duties, consume the media (Kopnu, 1997), and
they "not only affect our views in a specific manner, but also constitute instruments for acquiring
knowledge of which many social activities depend on".

Constantly, there are things happenning that are important to people and thus attract their attention. The

information represent primordial social need. Their distribution is enabled in various ways, through
numerous means and thus contributing to the realization of social communication.
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Just to mention that the distribution of information was characteristic of all periods of the development
of human civilization, but over time, it would change its intensity (I'pyeBcku, 1999.).

The influence of the media and the means of public information
Opinions are divided about the positive and negative impact of mass communications on the formation
of public opinion.

There is no doubt that the media are the main driving force behind the creation of the opinion of the
people in a society. But to realize the impact it should be noted that depending on the topic there are
various opportunities for influence. Thus the rule is that the less the primary experiences of consumers
or the capacity of the information, the greater the possibility of influence of the media. The more an
event, issue or phenomenon is reported about, the more it provokes public interest and retains interest
at the highest level.

Media influence the process of structuring topics in public opinion, when such conditions exist. Such
conditions include the differences between the media; the importance of certain topics; development of
the topic and the intensity of reporting. The media are penetrated in the society, in all its institutions
and the real values and realities are deleted. The influence of the media is everywhere around us, it is
part of us.

Mass media are defined as media that have an appropriate programme and its own audience. The mass
media have a programme: content-packages distributed by a core mode and a timetable - they are media
for the masses of meanings. In terms of audience, technical requirements and opportunities of mass
media sketch the boundaries of their use, so that, in general, they are available to every member of a
nation or community language than limited social groups.

Mass media are anchored in national society; individual media are anchored in - as is Internet jargon -
"Communities" which are based on personal, though not face-to-face relationships (Hallin, Daniel,
Mancini Paolo, 2004:26.). Until now, modern societies have only three categories: (daily) newspapers
(including periodicals), dating from the 17th century; radio, originating in 1920; and television in 1950.
The Internet, however, will not deal with it as an individual rather than mass media. (Bonfadelli,
2002:33, as in Heiner Meulemann, 2009.).

Moral panics
Moral panics include individuals or groups that are targeted for special treatment by the media. This
often occurs during social crises or changes and, of course, represent an attempt to limit the impact and
pace of such change. At certain times the media have been used to divert people's attention from the
real problems in society (high level of unemployment, social unrest, etc.) with topics that would cause
moral panic.

A dramatic, sensational story can be used to increase ratings or audience. The main interest of
researchers is whether the mass media are biased in their selection and presentation of news
(Meulemann, 2009:79).

Media created fears can sometimes develop into a moral panic as a result that the principles of human
rights, civil liberties and fair trials, can be destroyed. Society can focus on increasing social problems
under these conditions, but would reduce the capabilities of the system to solve these problems.

The concept of “mass society” is associated with the concept of mass culture, and it has long been a
major topic in the discussions about the nature of modern media. Since the late sixties, such concept
loses the status of exclusivity: it is replaced by new tags in order to describe working society through
new technologies for information and communication.
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In the seventies, important relationships for the future of the “nformation society” increase in major
industrial countries. In 1978, informatization of society appears, written by Simon Nora and Alain Minc.
They believe that the new technologies of information and communication can provide a way out of the
economic and political crisis, described as ‘a crisis of civilization’.

Popular media can make a rough view of complex ideas and moral considerations, but it can also serve
well to bioethics. What is the function of the media in bringing issues to the attention of the public and
the strengthening of bioethics as a field? There is dissatisfaction with the media within the field of
bioethics.

Although the popular media gave considerable publicity during the past two decades to bioethical
issues, researchers in bioethics are often concerned with media coverage but also concerned about their
own shortcomings. Perhaps these doubts are inevitable. (Simonson, 2002:17).

Means of public information today: The role of media
Functionalist sociology developed in the seventies through ethnographic studies and through the
movement called Apllications and developments, which is interested in the ‘satisfaction of users’,
asking the question: what do media make of people? (Katz, 1975, as in Matelar, 2003:75). Elihu Katz,
one of the central figures of this sociological movement, reflects on this issue. He moves away from
theories of direct effects (behavioral hypothesis and its variants) and tries to overcome “theories of
indirect effects and limitations”, especially diffusionist theory and “regulatory studies”.

According to them, the media do not present what they think, but what to think; they play the role of
“master of ceremony” or a role of a bulletin board used for writing down problems-subject to discussion
in society. Such theories are also called ‘theories of limited effects’ because the ‘agenda’ rule does not
prevent the networks of interpersonal relations to play their intermediary role.

Practically, a preference is given to the analysis of the effects in close interrelationship with this, to the
analysis of the content submitting to the researcher elements that can orient his approach to the audience.
The influence of the media is limited (the “selectivity” of the recipients makes obstacles); it can not be
direct (there is a manner of organization); it can not be indirect (impact is a matter of time) (Van Dijk,
A. 1991:98-113).

The mass media in their news and editorial stance, interpretation and comments allow understanding of
events, issues and processes in society and the world. They can accurately reflect and evaluate events,
to elucidate them critically, to warn of current social issues. In commenting on the events and issues
they allow their better understanding, encourage people to establish interaction with the message, to
form new knowledge, to respond to the event in the environment, to create a judgement about the event
and to accept a certain decision.

The power of the mass media is by the method of hierarchy of publishing information, comments, to
award status to certain issues, themes, personalities, organizations and social movements, as well as to
increase and decrease their reputation, authority and influence in public. Thus, they impose social norms
and can start an organized social action by “stripping”, those relationships and phenomena that do not
coincide with public morality. (Shopar, 2003:292-295).

In a society there can be registered some realistic conditions, tendencies in these moral challenges and
the question is how the media, i.e. the press reflect such situation in society, and on the other hand, how
such media image influences society, or in those areas.

Media and communication and information systems are connected with morality. On the one hand the

media preparation of the notice should follow morality as deontology through standards for discovering,
collecting, defending and placing the truth, the information to the public, but simultaneously on the
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other hand, the media structure remarkably fruitfully influences the production of morality, to give
moral significance to the message and ethical doubt to the same social events.

Once media are creators of morality, then it is completelly legitimate such survey of media information
in Macedonia about some of the contemporary moral challenges. The analysis of communication
content in the reports on the legal possibility for adoption of children by same-sex spouses, the
legalization of post-mortem organ donation or formal legal ban on abortion, despite formal legal
permission of euthanasia may nominate how and to what extent Macedonian information systems
covered bio-ethical and thanato-ethical moral scandals of the established moral conscience and
consciousness.

Definition of basic concepts
Media or mass media is a term commonly used to denote, as a class, a part of the media which intended
to reach a very large audience (usually at least the population of a nation state). The term was coined in
the 20's with the emergence of national radio networks and newspapers and magazines with mass
distribution.

The term contemporary moral challenges concerns some debates on abortion, homosexual marriage,
organ donation, euthanasia and other debates that structure the principle of free choice of individuals
who are opposed by the arguments of religious tradition.

Abortion is a termination of pregnancy. There is no single view on abortion. Defenders of abortion has
based their view that women have an inalienable right to her own body. The topic of abortion is central
to feminist theory and politics. The arguments for abortion are based on the view that women should
have control over their bodies and power of self-determination because they are most affected by
reproduction and they have to decide; according to other views, abortion is murder. The social
acceptance of abortion as a control of the growing number of populaion.

Homosexuality refers to sexual affection and sex life with person/s of same sex. Homosexual marriage
means living communities of same-sex persons. Homosexuality became a separate subject in the late
19th century, at a time when psychology began to develop and to show interest in human sexuality. At
the same time (late 19th century) there are advocates of the thesis that homosexuality is a disorder, as
well as those who conspire social tolerance and acceptance of homosexual people. Today
homosexuality is a subject to broad scientific treatises in biology, psychology, politics, genetics and
history, seeking to understand complete human sexuality and different sexual practices. The legal and
social status of homosexuals in the world differs from state to state.

Euthanasia is mercy Killing. The term euthanasia comes from the Greek word (euthanasia) and literally
means easy and beautiful death. Today it is used as a term for a painless death, caused in order to
alleviate the suffering and termination of the lives of people who are terminally ill. Most legal systems
consider it as a murder, though in many jurisdictions a doctor may legally decide not to extend patient's
life or to issue drugs that mitigate the pain, even when such drugs shorten patient's life. In many
countries there are associations that advocate legal euthanasia.

Cloning is the process of copying genetic material from a living organism. In biology, the procedure of
reproduction of organisms based on the nucleus of a cell, which results in an organism with the same
genetic composition as the provider of the gene. While cloning animals is considered particularly
important for preservation of rare species, cloning of people is considered as highly immoral and
prohibited by law in developed societies. In recent years, some countries have recognized the possibility
of cloning only specific organs for medical purposes.

The common, general view is sublimated based on affirmed values, relationships and processes, ie
based on denial and rejection of certain conditions and movements in contemporary moral challenges.
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Positive attitude to contemporary moral challenges refers to promotion, support and design of relations
of tolerance, respect for human rights.

Negative attitude is considered to promote intolerance and bigotry, as well as all those actions aimed at
stigmatizing certain phenomena. Neutral attitude is a result of strict adherence to facts (events,
statements, data) and their correct layout and placement in media organizing and publishing of content.

The attitude towards contemporary moral challenges is determined according to the same criteria as in
the general attitude towards contemporary moral challenges, except that “positive” attitude towards
contemporary moral challenges has a different connotation — it means favoring or glorifying relation to
these phenomena.

Editorial policy is understood as a realization of the general concept of the newspaper contained
according to the time and frequency of its publishing and global approach to the treatment of topics and
content. Thus the editorial policy stems from the predominant/underlined informative function in daily
newspapers and the analytical approach in weekly magazines.

Editorial policy consists in building and applying principles for selection of content published in the
newspaper, on the manner of their professional handling/forming and placement according to volume,
page and place it as well as art and graphic elements that provide certain dimensions of the meaning of
individual supplements.

This also includes the criteria, values, the starting perspective in assessing the situation, relations and
processes, especially in the expression of editorial/copyright stance in analytical journalistic genres.

Conclusion
The process of informing and educating through media should be a constitutional part of a wider social
action to inform the younger generation in schools and in the families by putting the accent on the
processes of protection. The media should also find their ways to open the questions of the attitudes of
society towards these contemporary moral challenges. The media themselves should more profoundly
start dealing with these topics and not just limit themselves to informing about specific occasions or
actions of the nongovernmental organizations.

There is an evident need of coordination among media, schools and nongovernmental organizations.
The print media should provide a specialized section where they would present basic information about
abortion and its consequences, the latest findings of its condition in the country and the world and finally
to provide advice for protection.

It is also advisable in such sections to present, anonymously or openly, people’s testimonials (for
instance, women who have had abortions, people of diverse sexual orientation) of their own
experiences, to open up debates where professional from the appropriate fields would participate.

Globally speaking, it can be stated that, quantitatively, the number of articles and other journalistic
products that deal with these contemporary moral challenges in the print media is not on a satisfactory
level, i.e. it does not correspond to the significance of the issue and the needs of the citizens / audience
of such type of content.

This claim is based on the facts about the ratio among the all published contents in the newspapers,
from one hand, and the existing (but not yet used) possibilities of the media to deal with this valuable
media topic more closely and with a better quality, from the other. There are still some valuable attempts
mostly through the research of experts to make a more profound treatment of both the psychological
and social aspect of this phenomenon of contemporary moral challenges. The ration between the mostly
informative contents (news) and the analytical research texts is almost 7 to 3.
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The Republic of Macedonia mostly through actions of the organizations and bodies that deal with the
right of choice have prepared, have published and distributed materials with a rich content (brochures,
analyses, leaflets) that do inform in a very appropriate way about all relevant issues related to
homosexuality.

It is the practices of the journalists to use their own ‘popular’ terminology related to the topic they write
about, in order to bring the topic closer to the audience. Almost all media in the Republic of Macedonia
in their texts and articles that deal with this issue, do try to support the fight against stigmatization of
the homosexuals. But when the fact that they do not completely and regularly, and sensationally transfer
the information, and mostly a priori, some groups of people consider them ‘risky’ and they actually
don’t help to eliminate the stigmatization and discrimination of homosexuals.

It is also required that we employ a more responsible approach by the authorized institutions to invite
experts from the more developed countries so that they transfer some of their experiences, and to finally
draw a National Strategy and make certain alterations in the legislation as well as to continue with the
campaigns by the Citizen’s centers.

The media with their informing activity about all events, ideas, attitudes and organizations in the society
should have the task to also provide an instructive influence and signalize to the audience that there are
people with similar interests and ideas, that there are organizations that can serve each other in one too
many ways, that there are reasons to make new organizations and groups for the goals that can be from
trivial to significant. Media is the reflection of the character of the civil society that exists in the society
itself and its educator as well.
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Abstract

Ethics or morality, regardless of the form in which they appear, are an important part of the composition
of the ideas inherent in human societies. They actually allow us to justify the legal rules and to determine
what is allowed or prohibited in the society. At the same time, it involves areas that do not fall directly
under attack by the laws, but also explore the meaning of different legal and social norms exposing the
values that such norms do not only make them mandatory, but also attractive and motivating for any
subject. Ethics and morality are successfully imposed on human societies exactly because of their joint
ability to express the meaning and values of a certain normative order of social life.

Some authors give the term 'morality’ an interpretation for solid point which constitutes norms and
sense of responsibilities, while ethics, according to them, precedes morality or creates its occurrence
(Riceur, 2001:58-89). In actual use morality often refers to pre-established normative order, while ethics
is more about questions and uncertainties of the subject that is faced with practical choice. For example,
one talks about ‘ethical goa’ in order to describe the state of consciousness of the subject who is trying
to make the best moral choice. But there is also a deontological use of the term ‘ethics’ which, on the
contrary, is more about rules than the subjective orientation. In can be stated that in a society, there are
realistic conditions, trends concerning these moral challenges and the question is how the media, i.e.
daily press reflect such situation in the society, and on the other side, how such media image influences
the society, or in such areas.

Key words: ethics, moral challenges, normative order

Introduction
In modern societies, ethics or morality, which occupy a separate position, because of the apparent
deviation between the principles of freedom and respect for the person, it seems to be universally
accepted, whereas special moral beliefs are not subject to any consensus. That situation is an evidence,
at least, of the unfinished nature of the secularization of morality, much of which remains a work of
private or confessional consciousness. In the early 19th century, it became customary, the progress
arising from the spontaneous flow of history to be considered the main source of human meaning and
values (Burley, 1999:35-41). The first evolutionary thinkers insisted on introducing morality into the
laws of natural evolution, believing that ethics and civilization are a kind of higher form of biological
adaptation. As we know, the 20th century, characterized by a series of scientific discoveries and political
terror, represents a strong temptation for the truthfulness of all these visions of meaning and values. It
was more and more difficult to count on the fate that divinity, history or nature set in advance, and thus
to determine the meaning and values of human life order. Multiple uncertainty about contemporary
ethical debates hasn’t resulted in a lack of commonly accepted foundations, which would make such
foundations in the future look acceptable along with the principles of human rights and equality, but it
resulted in the difficulty that from such foundations could be drawn rules of action that will be universal
accepted as righteous (Burley, 1999:63-86). In fact such ambiguity of practical thinking of each
individual can best justify sociology of morality, which is capable of objectifying moral actors, and at
the same time not to bring it down to any social reasons that are supposedly independent of any
normative judgment, nor to the philosophical issues. The problem actually is not just adding or
reformulating existing sociology based on new data on ethics, nor nourishing the discussions on moral
philosophy, but understanding the way in which social entities can occupy some moral standpoint in
terms of their own actions, taking into account natural and social conditions which their daily lives are
subjected to. Such problem is both philosophical and sociological, which implies objectification of the
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conceptual sense of morality (which is a philosophical problem) and its registration as a social fact
(which is a sociological problem). In any case, it is necessary to bear in mind when we approach the
major issues of world politics, the use of scientific, technical or evolutionary problems that
contemporary ethical debate is focused on. When it comes to these issues, urgency and uncertainty in
decision-making leads to the fact that greater importance is given to the responsibility and freedom of
morality of every person. Despite the multitude of natural and social factors of moral subjects, we do
not entirely know to what extent such autonomy is possible.

Various aspects of the current debates on globalization are connected with ethical and political
responsibility. When conflict with traditional and religious ideologies or those who preach a return to
tradition is no longer vivid, we may have the impression that ethics, free from any transcendent or
particularistic fixation actually becomes grounded in modern political ideology.General progress of
knowledge has increased the means of activity of a deeper nature, changing the material environment
of human society, at the same time causing a series of environmental barriers to their future. In fact, the
current considerations on the ‘precautionary principle’ are trying to respond to such obstacles, which
primarily represent only a way of insisting on the importance of human responsibility (Jonas, 1979:56-
59).

Evolution of human kind

Biological and neurophysiological discoveries of the late 20th century place the man in front of a new
review of its own specificity in the animal kingdom and the possible right to use technical tools. Today
there is a possibility to predict the certain biological characteristics of the unborn child and the action
of the mechanisms of procreation using certain techniques, such as abortion, in vitro fertilization,
genetic manipulation or in closer or distant future, cloning of human beings. The advancement of
medicine, on the other hand, opens up new perspectives such as treatment of predictable diseases in the
long term, gene therapy or spreading of sources of organs for transplantation from human or non-human
materials (Bateman-Novaes,1991:24-29).

While the natural selection of animal species comes down to individual mutation and it is under the
impact of the environment, in which the specie in principle has a very limited power to influence, human
beings, on the other hand, are becoming more capable in modeling their own biological evolution. They
can also affect their own physiological structure, which they would comply with their wishes or to adapt
it to the environmental conditions that have created (Habermas, 2001).1t seems that usng the new
medical techniques we can bypass even the bounda ries that we thought were untouchable, such as
borders, which relate to the differences between the sexes. It is no accident that contemporary ethical
debates first emerged in the field of biomedicine, and then expanded to other areas such as politics and
economics. Biomedical techniques actually offer human thinking series of unexpected situations for
which traditional morality currently has no answers. But they also have controversial past, since they
were used by the Nazis, as well as due to certain considerations of social Darwinism and political
eugenizam which should encourage prudence (Harris, 2001:53). It may also be noted that technical
progress in biomedical areas goes hand in hand with the permanent progress of knowledge on biological
and cognitive adaptation of man with natural environmental conditions. But this knowledge also
constitute moral reflection on the evolution of the human kind. When it comes to the direction of
evolution, on which people today are able to give themselves their own specific features, suddenly there
is a reason for concern. We have a case when we could believe that it is legit everything that is in
accordance with the laws of natural evolution. In other words, every form of life is legit if managed to
ride out the economic, political or biomedical area.

Freedom and choice against tradition and nature
Contemporary ethical debates relating to abortion, homosexuality, euthanasia, cloning and other issues,
try to integrate these moral challenges in the multitude of forms of civic morality, adding that such
multitude structures in fact the principle of free choice of individuals. Such notions are opposed by
arguments of religious tradition or naturalistic understanding of life. Call for free choice of the
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individual in many cases actually represents progress on rights in respect of arbitrary decisions, which,
when it comes to marriage, sexual orientation or using one’s own body, there is imposing of family or
religious authority.

We have reason to believe that the call of nature is not enough to root the morality, among other things,
also because the natural evolution is a random phenomenon whose implementation can be very rigid,
but also very cruel. Even if we assume that there is possible some moral naturalism, as some
philosophers think, the question of its practical consequences would continue to be wide open, but in
any case it is unlikely that the proponents of the traditional model are his most faithful interpreters.

On the other hand, consideration (deliberation) of morality must always readily react to any sign of
panic given by human situations. People as biological creatures are weak, prone to suffering, and
submission to various kinds of physical and moral pressure by the environment, and at the same time
they are not offered means of ‘free’ choice (Rawls, 1993).

Objectivity of morality and sociology
It is necessary to ask ourselves - what could be considered objectively within the civil morality or taking
of a position in ethical debate, taking into account the diversity of expression, meaning and values. Is it
really about real objectivity which will lead to dependence on moral views on a certain number of
independent natural or social conditions, or is about legal objectivity that will allow comparative
assessment of different moral views or is it about a form of special objectivity, which will be able to
save two previous forms?

Morality has always been an important part of sociological research, beginning with the British
representatives, such as, David Hume, Adam Smith, or the French founders, especially the works of
Auguste Comte, until the modern period. As a special area of sociological research, sociology of
morality faces a number of transformations since its appearance in 1896, in the magazine L'Annce
sociologique, Emile Durkheim, where sociology of morality, along with the law, constituted the third
part “Analysis and bibliographic notebooks®. Durkheim himself, whose work begins and ends with the
considerations of “scienticity of morality, always attaches importance to the study of moral facts.
However, he never fully managed to resolve the dilemma between the descriptive study of the customs
and social pressures, on one hand, i.e. taking into account the subjective autonomy, which appeared to
him like an integral part of the moral facts, to which he implies a certain normative assessment and
method of knowledge of moral subjectivity on the other hand (Isambert-Andre, 1986:83-103). In the
late 70s we can observe recurrence of sociology of morality with the emergence of “sociology of ethics®,
resulting from the sociology of religion, which was meant again to deal with the moral dimension of
social facts. The emergence of ‘ethical’ theme in public debates, especially in biomedical ethics, played
a significant role in the re-emergence of the sociology of morality in France and worldwide (Genard,
1992:110-118).

When we try to objectify moral attitudes or moral life, we can actually imagine several directions of
research, depending on whether we are interested only in the objective fact of the appearance or the
pronounced moral attitude. According to the first direction of research, which in sociology is the most
conventional one, it is exclusively about comparison of differences of meaning and values, a distinction
which different individuals or social groups attach to analog phenomena or practice, trying to explain
identified deviations by differences in sociocultural environment. According to the other direction,
studies of socio-cultural differences should again be placed within a more general study which contains
practically taking positions and thus we would explain the internal rationality, or eventually certain
natural psychological mechanisms, whose cause of action will ultimately be interdependent. Objectivity
of moral attitudes thus would be inherent in certain rational or psychological structures of thinking and
acting, not just in their cultural distribution. For example, the fact that one is for or against abortion,
cannot be understood, regardless of the reasons one takes such position. But, such reasons cannot be
traced to a particular socio-cultural situation or, on the contrary, be understood only if we take into
account the logical and organic relationships that people have with their bodies and their way of
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pregnancy. It would be futile to study the division of the reasons for or against abortion, without trying
to get into their internal logic, which for a sociologist also implies acceptance of a dilemma inherent in
that type of discussion, for example, about the status of the fetus and a woman's right to own her body.
Sociocultural theories are also sometimes considered as holistic theories, since approach to social
factors give privilege to the analysis of large social events and organized actions, not to individual acts.
When it comes to moral issues, they first deal with social division, meaning and values, not with their
particular conceptual report. Sociocultural theories specifically deal with the way the institutions and
social groups can establish and shape the meaning and individual values in order to ensure certain social
stability. Although the principles are sensitive to the relative character of uniqueness or moral structure
inherent in any society, socio-cultural theories do not deprive any a priori normative evaluation of social
situations they review. It is especially valuable for critical sociology, which stemmed from the Marxist
tradition, but also for Durkheim’s sociology since Durkheim himself suggested moral reform of the
whole society, for example in the form of strengthening the associative structures and moral
development. Sociology of morality, or rather, the project of positive knowledge about morality, occupy
a central place in every Durkheim’s work. Durkheim had ambition, to replace the traditional philosophy
of morality with a real knowledge of morality, which would be based not on a metaphysics, but on
consideration, observation of society. As for Durkheim, the moral facts create a subclass of social facts
that society imposes on individual subjects forcefully, manifesting them into customs. According to
Durkheim, morality comes from society as a whole and firstly it externally affects social subjects, before
it internalizes, and ultimately to become desirable by those same subjects. Thus there is a striking
parallelism between the causal action of stakeholders being made forcibly and moral compulsion which
also starts to be performed externally on the individual through rules and obligations, ie under
compulsory threatening (Goldhagen, 1996:113-127).

Actionistic approaches

Actionistic approaches are often associated with what is called ‘rational choice theory’, which focuses
on the maximization of individual benefit, especially on the impact of the economy. However, if the
subject of action necessarily involves the theme of rationality, it could lead to perceptions that are quite
different from the previous model, inspired by Kant's philosophy. Actionistic approaches, concentrating
on the multiple relationships, meaning and values maintain human action. In sociological tradition the
work of Max Weber is considered the nucleus of actionistic current, but the works of Georg Simmel
and symbolic interactionism are also considered representative. During the second half of the 20th
century, the sociology of action was in great deal based on the works that originated from analytic
philosophy, which caused with some sociologists a recollection of the philosophical sources in their
disciplines (Blumer,1969). In certain aspects, the Weber model can be considered as completelly
opposite to Durkheim’s programme. Weber actually had no illusions about the possibility of
objectifying the meaning and values only by means of empirical observation of customs and forms of
social life, nor believed that statistical tools might reveal motives of action. He only observed the
impossibility of engaging with the logical and moral properties as sensitive data.

However, the fact remains that Weber, as well as Durkheim, emphasizes the center place of morality in
society, ie both in the organized society or culture saw a decisive factor of normative orientation towards
action. What Weber calls “attitude towards values” and always places it in a certain historical and
cultural context, in fact, is not far from the “social streams” located in the heart of Durkheim’s
sociology. On the other hand, although Webber believes that only by internal understanding we can
understand the external meaning of the action of the other, he still doesn’t deviate from the integration
of meaning and values in social and historical explanations. When Weber analyzes the historical
emergence of practical rationality, which is at the heart of all his thinking, he does not consider it as
functional or spontaneous emancipation of historical evolution, but rather as a result of a moral process
(Ladriere, 2001:68-74). It is known that Weber, among the determinants of social action, in addition to
those depending on customs or feelings, also distinguishes two basic forms of rationality that are based
either on seeking means that are mostly in line with the objectives (target or instrumental rationality),
or in accordance with certain values, regardless of the consequences (value or moral rationality). In both
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cases practical rationality implies certain thinking and selection by the social subjects that goes beyond
common functional mechanism for adjusting the requirements of the environment.

Fundamental question that arises in the case of the Protestant ethic is understanding the internal
articulations of the various aspects of rational action. According to Weber, moral rationality historically
corresponds with the development of instrumental rationality, but his victory in modern societies
ultimately weakened the moral rationality. The ratio of these two types will not be hard to find in modern
operations, between principled pacifism and advocates for decisive action against groups or countries
that support terrorism. There is a Weber’s exit out of the polytheism of values which is the scientific
work, highlighting the universal values and strengthening logical methods that can “force individuals
to become aware of the ultimate goal of her own acting”.

Conclusion

These topics are still quite closed ones in many parts of the world, but more often than not, we do hear
about a more liberal country that has legalized homosexual marriages or euthanasia, or we occasionally
read a text or come across a research paper about the economic justification of legalizing any of the
above mentioned notions. It is evident that all of these are controversial and very mature for a debate
and finding modules in order for them to be integrated in the contemporary society. In the great
ideological chaos of the modern world that fails to impose any particular morality, ethics of human
rights and democracy - which in essence is the main lesson from the barbarity of the last century we
extracted - still appears as the last refuge of human awareness.

However, if it is easier to agree on some universal principles, and a consensus here has already been
reached, it is much more difficult to agree upon their application in certain situations. Various aspects
of the current debates on globalization are connected with ethical and political responsibility. When
conflict with traditional and religious ideologies or those who preach a return to tradition is no longer
vivid, we may have the impression that ethics, free from any transcendent or particularistic fixation
actually becomes grounded in modern political ideology. The practical goal of this research was to get
insights which would serve as a motif or basis for even further research about these topics.

I do hope that the young Macedonian sociological science would get a small but significant help in the
overall explanation and understanding of the role of the media in our social reality, especially in their
approach towards the contemporary moral debates.
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Abstract

Start-ups are the backbone of any thriving economy because they make a significant contribution to
both economic growth and job creation. As a result, a policy that encourages the formation of
entrepreneurs and start-up businesses contributes to a country's economic development. However, this
is based on the assumption that a significant number of start-ups will survive and grow in the market,
resulting in economic growth and job opportunities.

Entrepreneurial marketing in start-up businesses takes into account the firm's unique business
environment as well as entrepreneurs' innovative, proactive, and opportunistic approach to business.
Marketing practices and decision making in start-up businesses appear to be more creative, alternative,
instinctive, informal, unstructured, chaotic, and unplanned. In this research, concepts of
entrepreneurship and marketing are introduced, explained and followed by a discussion of how they
interact. The objective of study was to examine the relationship between entrepreneurial marketing
dimensions, start-ups performance measures, examine start-up enterprises’ marketing plans in light of
entrepreneurial marketing to identify the best ways for their growth. According to the findings of the
qualitative study, start-ups have limited government support and a hostile business environment.
Although the trend of opening start-up businesses is growing, still it is suggested that the Kosovo
government implement effective programs to encourage young people to start their own businesses in
order to generate income and job opportunities. For further research, five dimensions of entrepreneurial
marketing are recommended: customer, market, entrepreneurial, innovation, and influence orientations.
Keywords: Entrepreneurial marketing; Innovativeness; Performance; Start-up; Customer orientation.

Introduction

The study provides the literature with a better understanding of differences between starting a start-up
on different state, where the economy is better and the number of start-ups raised from entrepreneurial
marketing are higher than in Kosovo. In addition, this research has some practical implications - because
we have tested small number of start-ups comparing to the real number, the results may be different
from this research paper if we test larger number of start-ups.

Entering a market, creating awareness for a new product/service/business, and then creating the
opportunity to close those difficult-to-get first sales are all part of entrepreneurial marketing,
(Deshpande et al., 1993; Jaworski and Kohli, 1993; Narver and Slater,1990). The significance of
entrepreneurs and entrepreneurship is widely acknowledged and the ability to operate, and often grow,
a business in a difficult business environment is critical for society, (Morris et al., 2002:7).
Entrepreneurial Marketing (EM) is a concept that emerged nearly thirty years. For many years, people
have debated the fundamental idea of linking marketing and entrepreneurship. Murray (1981) and
Tyebjee et al. were among the first to connect the two fields (1983), (Claes M. Hultman, 2010).While
the Marketing-Entrepreneurship Interface (MEI) has drawn researchers not only from marketing and
entrepreneurship, but also from economics, psychology, and sociology, its evolution is still in its early
stages. There are numerous definitions, specific principles in this area are lacking, practical tools are
inadequately developed, and there is, unfortunately, no unifying theory. This paper’s goal was to
examine start-up enterprises’ marketing plans in light of entrepreneurial marketing. The mixed research
approach was used to analyze a sample of 36 start-up businesses in Kosovo, Prishtina Region. A semi-
structured questionnaire with both quantitative and open-ended questions was used to collect the data.
SPSS 22.0 was used to examine the data. The results showed that start-up businesses saw marketing as
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an essential task for their expansion and viability. Companies are prepared to implement entrepreneurial
marketing, and some of the strategies are already being used. We investigated the current start-up
marketing scenario.

Literature Review
Initially, entrepreneurial marketing referred to marketing activities carried out by start-ups and small
businesses. Empirical studies have revealed a "divorce" between marketing theory and marketing
practice in these companies. However, because not all small business owners are entrepreneurs, the
emphasis has shifted to the marketing practices of entrepreneurs. According to Schumpeter,
entrepreneurs are those who create something new, or those who are alert to opportunities, according
to Kirzner (Metcalfe, 2006) Over the past thirty years, entrepreneurial marketing has become an
important topic in both academic research and marketing practice. Entrepreneurial marketing is a
profession that has emerged as a result of the many similarities between entrepreneurship and
marketing. (Gilmore, 2013).
There are numerous distinctions between entrepreneurs and small business (Carland, (1984)). An
entrepreneur is someone who manages a business to maximize profit and growth, whereas a small
business owner runs a business to meet personal goals and provide income for his family. A small
business owner seeks to achieve personal goals (non-economic purpose) that result in an acceptable
level of business performance, whereas an entrepreneur seeks to maximize economic performance.
Another factor that distinguishes entrepreneurs from small business owners is their attitude toward
innovation. Also, in Kosovo the main reason to differentiate entrepreneur from only business owner the
attitude toward innovation. So, entrepreneurs are people who look into proactive identification and
exploitation of opportunities for acquiring and retaining profitable customers through innovative
approaches to risk management, resource leveraging, and value creation,(Morris, Schindehutte et al.,
2002, p. 5). As previously stated, the entrepreneur interacts with its customers directly and frequently.
Customers, like acquaintances and family members (who may be involved in business in some way),
business partners, and even competitors, are thus becoming part of the entrepreneur's personal contact
network. The company makes use of this network of personal contacts. Employees begin to use it to
establish business relationships with other companies, gradually expanding it so that the company
becomes a part of a larger organizational network. The network concept is borrowed from social
anthropology science. To comprehend it, we must first define what it is, what its characteristics are, and
what its role is.
Research has shown that entrepreneurial marketing is a critical factor in the success of start-up
businesses. A study conducted by Morris, Schindehutte, and LaForge (2002) found that EM is positively
associated with the success of new ventures. The authors suggest that the ability of entrepreneurs to
effectively market their products and services is critical to the success of their ventures. Similarly, a
study conducted by Hills and Hultman (2011) found that EM is a key determinant of start-up success.
One key aspect of EM is the use of social media and other digital marketing tools. Start-ups can leverage
social media platforms such as Facebook, Twitter, and LinkedIn to reach out to their target audiences
and build brand awareness. A study conducted by Chandra and Nejad (2018) found that social media
marketing is positively associated with the success of start-ups. The authors suggest that social media
can help start-ups to build brand awareness, engage with customers, and generate leads.
Another important aspect of EM is the use of customer feedback to improve products and services.
Start-ups can use customer feedback to identify areas for improvement, refine their products and
services, and develop new offerings. A study conducted by McAllister, Singh, and Marr (2017) found
that customer feedback is positively associated with the success of start-ups. The authors suggest that
start-ups that are responsive to customer feedback are more likely to succeed than those that are not.
Based on the reviewed literature and the growing trend of this phenomenon; starting startup businesses
in Kosovo, gathered information from the filled (based on primary data) - hypotheses below have been
tasted:
HO: Entrepreneurial marketing does not have influence in start-up business
Ha: Entrepreneurial marketing have influence in start-up business

111



[ecra Merynaponna Hayuna Kongepenuuja

MPEAM3BUIIMTE BO TYPU3MOT U BU3HNC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«

Sixth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

Research Methodology and Data Analysis

In this research paper, SPSS was the program used to analyze the data of descriptive statistics, frequency
tables and charts, and the Chi-square test. T-test was used as a method to test the hypotheses. The main
objective of this research paper was to examine start-up enterprises’ marketing plans considering
entrepreneurial marketing. The mixed research approach was used to analyze a sample of 36 start-up
businesses in Kosovo, Prishtina Region. A semi-structured questionnaire with both quantitative and
open-ended questions was used to collect the data. SPSS 22.0 was used to examine the data. The results
showed that start-up businesses saw marketing as an essential task for their expansion and viability.
Companies are prepared to implement entrepreneurial marketing, and some of the strategies are already
being used. We investigated the current start-up marketing scenario.

The main hypothesis are:

HO: Entrepreneurial marketing does not have influence in start-up business

Ha: Entrepreneurial marketing have influence in start-up business

The hypotheses are tested based on chi-square tests of independence and one sample T-test.

Demographic Data

Table 1 presents the demographic profile of the respondents where 36 respondents participated.
Surprisingly, half of the respondents were males and other half females, while in this age group over
half (66.7% or 24 respondents) belong to the age group 25-39 years which represents the middle age.
The level of education of the respondents was mainly at the Bachelor level, where at this level there are
27 respondents or 75% of the sample. By these results we can conclude that; entrepreneurs which have
opened start-up businesses in Kosovo because of entrepreneurial

Question Frequencies Percent
Gender N %
Male 18 50.00
Female 18 50.00
Age Group N %
18-24 8 22.2
25-39 24 66.7
40-60 4 111
+60 0 0.00
Education N %
High School 2 5.60
Bachelor 27 75.0
Master 7 19.4
Table 1. Demographic characteristics of the sample Source: Author

marketing are from both genders and from middle age and that the educational level it is not significant
factor for deciding to open a start-up business.
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In figure 1 it is
presented the number
of employees of the
firms sampled in the
research where the
dominant number of 5
employees is 11-20

whereas only two § 0
businesses have
more than 20
employees. ’
,
11-20 21-30 5-10

Number of Employees

Figure 1: Number of employees

Costumer Relationship

Based on the data tested, chi-square is higher than 0.05, so there are no statistically significant
differences according to the level of education of the business owner for facing competition, while for
the issues presented on the second part, chi-square is lower than 0.05, so there are statistically significant

differences according to the level of education of the business owner.

Question Computer  Manufacturing  Sale/Retail Service Significant
based differences

business
What strategy does your Frequencies Frequencies Frequencies = Frequencies = Chi-square

firm use to face high

business competition?
Create quality Products
Diversity the products
Make interesting products
Pay attention to costumer
desires
Does your business have a

P=0.638

=S
oORr ko
NG NS
N PP w

Frequencies Frequencies Frequencies = Frequencies = Chi-square

website?

Committed to the 2 2 1 2 P=0.262
suppliers
Friendly services 2 1 1 0
Good Services 0 4 3 3
Maintain the trust of 4 1 3 2
consumer and suppliers
Promotional packages 1 0 4 0

Table 2. Costumer Relationship

Source;Author

INFLUENCE OF ENTREPRENEURIAL MARKETING IN BUSINESS

Question Computer Manufacturing = Sale/Retail Service Significant
based differences
business
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Does your firm use social
media networks to
promote its products??
No 0
Yes 9
Does you firm have
adequate professionals to
develop the marketing

Frequencies

Frequencies

sector?
No 0
Yes 9

How does your firm
conduct market
observation?
Personally observe the
competitors

Through informal
networks

In what extend does your
firm used marketing in
the Entrepreneurship
development?

Frequencies

Frequencies

Average 2
Excellent 3
Good 4
Poor 0

Table 3. Influence of entrepreneurial marketing in business

Frequencies

0
8

Frequencies

0
8

Frequencies

Frequencies

o - O

1

Frequencies

0
12

Frequencies

0
12

Frequencies

Frequencies

O O N -

Frequencies

0
7

Frequencies

1
6

Frequencies

Frequencies

o b~ WO

Chi-square

Chi-square

P=0.235

Chi-square

P=0.946

Chi-square

P=0.369

Source: Author

Among its main findings, the following are especially relevant to this assessment:
a) 55% of businesses base their business strategy on logical goals and objectives;
b) 79% of the companies are located in cities;
c) 48% of businesses reported increasing sales in 2022 due to the revival of economy;
d) The main strategy for business in Kosovo is to improve quality of services/products (47.7%)

and reduce costs (19.5%);

e) More than 75% of interviewed company owners think that contacts with family, friends and
business associations are very important for the development of their business;

Hypothesis Testing

Based on the results of the tests presented above t=5.93 and p=0.004, we have estimated P less than
0.05 so that we have sufficient empirical evidence to reject the null hypothesis and to accept the
alternative hypothesis, so we conclude that entrepreneurial marketing has influence in start -up business.
95% Confidence
Interval of the

t df

Entrepreneurial
marketing have
influence in startup
business

5.932 26

Table 4. Hypothesis testing

Sig. (2-
tailed)

.004
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Mean

Difference

242

Difference

Lower Upper

-.10
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HO: Entrepreneurial marketing does not have influence in start- up business— Reject
Ha: Entrepreneurial marketing have influence in start- up business — Accept

Conclusion

As previously stated, entrepreneurial marketing has yet to define its own paradigm in the last thirty
years. The main reason for this was that there was no shared understanding of the concept. So, itis a
need still to be research papers based on the differences and impact of entrepreneurial marketing toward
traditional marketing.
Even though Kosovo is the youngest state in Europe - has managed to rank alongside the economically
developed states as per opening start-ups. Still there as gaps which need to fix from the Government in
order to attract more entrepreneurs to open start-ups.
The very first action is to;

a) Institutionalization of Start-up Support programs;

b) Facilitation of post-graduation support to Start-ups/early growth companies;
Also, based on the data majority of the start-ups businesses find financing from bank — loans, their
personal funds or borrowing from family. So, it is a need to be crated a fund that would be used from
entrepreneurs to open a star-up.
The topic was to identify if in Kosovo exist entrepreneurs that open a start-up business because of
entrepreneurial marketing there is still place to identify the marketing strategies that these businesses
use to operate.
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LEGAL REGULATION AND GENERAL OVERVIEW OF
E-COMMERCE IN THE REPUBLIC OF NORTH MACEDONIA

Snezana Bardarova Minov!, Mimoza Serafimova?, Natasa Miteva®

Abstract

Electronic commerce in past years has made a kind of revolution in the global way of trading and in
consumer habits. The health and economic crisis caused by COVID-19 has led to a change in the
consumer habits of the population and a drastic increase in online shopping. As a consequence of this
situation in the Republic of North Macedonia, more and more companies are appearing that work on a
business model that is based exclusively on online sales, without any physical presence, and at the same
time the number of companies that, in addition to physical presence, use the Internet as an additional
sales channel is also increasing, communication and promotion and for digital products simultaneously
for delivery. It inevitably opened up the need to create a legal framework in which the regime of
business transactions will be regulated - the legal framework of electronic commerce.

In the framework of the paper, we will address on the legal regulation of electronic commerce in the
Republic of North Macedonia. First we will focus on the theoretical aspects of electronic commerce
(definition, historical development and classification), the legal regulation of electronic commerce and
finally we will give a general overview of the development of e-commerce in the Republic of North
Macedonia after the COVID pandemic.

Key words: e-commerce, companies, legal framework, regulation, internet

ITPABHA PEI'YJIAIIUJA U OITIOT ITPEIVIE]Ll HA E-TPTOBHUJA BO
PEITYBJIMKA CEBEPHA MAKEJIOHHNJA

Cuexcana Bapoaposa Munos*, Mumosa Cepagpumosa®, Hamawa Mumesa®

AncTpakT

Bo mocnemHuTe TOAMHM eNEKTPOHCKAaTa TProBHja W3BPLIM CBOECBHIHA PEBOJNYIMja BO
rI00ATHUOT HAYMH Ha TPryBamke M BO MOTPOLIYBAUYKUTE HABMKU. 3J[PAaBCTBEHO €KOHOMCKATa KpH3a
npeau3Bukana on COVID-19 noBene no MeHyBambe Ha JAed O MOTPOLIYBAauKATE HABUKW Ha
HACEJICHHETO U JIPACTHYHO 3roJieMyBambe Ha Ma3apemeTo npeky Murepuer. Kako mocieanma Ha oaa
cutyanuja Bo PemyOnmka CeBepra MakenoHHtja ce MOBEKe ce 1M0jaByBaatr MpEeTIpHjaTHja KOu padoTar
Ha OM3HUC MOJIeN ITO ce Oa3upa uckirydnBo Ha Online mponax06a, 6e3 HUKAKBO (PU3UUKO MPHCYCTBO,
a HMCTOBPEMEHO Ce 3rojJieMyBa M OpOjOT Ha MpeTHpujaTHjaTa KoM MOKpaj (HU3MYIKOTO MPUCYCTBO
KopuctaT MHTEpHET Kako MOMOTHUTEIICH KaHaT 3a Mpoaaxkda, KOMYHHKAIlHja W TPOMOIHja a Kaj
JMTUTATHATE TPOU3BOJAN MCTOBPEMEHH M 3a Hcropaka. Toa HEMHHOBHO ja OTBOpU M moTpedara 3a
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CO3/IaBame MpaBHa paMKa BO Koja Ke OuJie peryJIupaH pexkKUMOT Ha JICJIOBHUTE TPAHCAKIIMU — ITpaBHATA
paMKa Ha eJeKTpOHCKaTa Tproeuja. Bo paMkuTe Ha TPYJIOT K€ ce OCBPHAM Ha 3aKOHCKaTa peryiaTuBa
Ha eNIeKTpOHCKaTa TproBuja Bo PemyOnuka CeBepHa Makenonuja. HajnpBo ke ce dokycupam Ha
TEOPETCKUTE AacCIeKTH Ha CJIeKTPOHCKAaTa TProBuja (AeduHUpAmE, WCTOPHCKH pPa3BOj U
KJacu(uKaIuja), mpaBHaTa peryjaThBa Ha €JICKTPOHCKaTa TProBUja W HA KPajoT Ke JajaM OIIIT
mperfien Ha pa3BojoT Ha e-TproBujata Bo PemyOnmka CeBepna Makenonuja mocae COVID
MaHaeMHjaTa.

Kayunu 360poBu: e-mpeosuja, npemnpujamuja, npasna pamxa, pe2yiamusea, unmepHem

Bogen

WnTepHer-peBonynujata JOXKHBYBa CBOja €KCIIaH3Mja M BO JIOMEHOT Ha TProBHjaTa.
TexXHONOWKNTE TOCTUTHYBalba I' TpaHCPOpPMUpPaa HAYMHHUTE Ha KOMYHHUIHPAHE, MOKHOCTHUTE 32
cobupame, 4yBame U MaHUIYJIMpambe cO MHQOPMALUU U CTaHaa BaXKEH KaTaau3aTop Ha MOJIUTHYKHTE,
C€KOHOMCKHUTE M COLMjaTHUTE NPOMEHHU. VIHTEpHETOT ce pa3Bu A0 HEBHJEHH pa3MepH, IITO YCIOBH
nojaBa Ha E-tproBuja. Iloumor Ha E-TproBujara, mako He e yHupopmHO AeduHupan, omndaka
KoMepIijaTHaTa ymotpedba Ha HMHTepHETOT mMiau ymorpebda Ha HHMOPMATHIKO KOMYHHKAIIHCKA
texuonoruja (MLT) mpexky koja MEIOBHHUTE CYyOjeKTH KOMYHHIIMpAaT CO CBOWTE (TIOTCHIIMjaJTHU)
JICTIOBHY MApTHEPH WIIM CBOMTE (MOTEHIMjAIHN) TOTpOITyBayn. EjeKTpoHCKaTa TproBuja MmoTeKHyBa
Ol CTaHAAp[ 3a pa3MeHa Ha JEJIOBHM JOKYMEHTH, Kako IITO Ce Hapayku Win (hakTypH, momery
N00aByBauMTE W HUBHUTE JICJIOBHH KIMEHTH. THe MOYETOIM JatupaaT oj Oyokanara Ha bepiwH BO
1948-1949 roauHa M BO3AYLIHUOT TPAHCIOPT CO CHCTEM Ha Hapayka Ha CTOKH MPBEHCTBEHO MPEKY
Teseke. PaznumuHy HHIYCTpUH ro pa3paboTHja TOj CUCTEM BO CIECAHUTE ACLEHUH Ipes 1a Oune o0jaBeH
MIPBUOT TeHepaJieH crtaHmapx Bo 1975 rommna. J[oOMEHHWOT cTaHmapi 3a €IeKTPOHCKAa pa3MeHa Ha
nonatouu (EDI) ox xommjyTep 10 KOMITjyTep € TOBOJHO (pIIeKCHOMIIeH 3a J1a Ce CIPaBU CO MOBEKETO
€IHOCTaBHM EJICKTPOHCKHM JAEJOBHU TpaHcakiuud. Co MIMPOKOTO YyCBOjyBame Ha HTepHeT
BoBeayBameTo Ha World Wide Web Bo 1991 roauna u Ha mpBHOT IIpEJIMCTyBad 3a IPUCTAIT JI0 HETO BO
1993 roawmna, HaAjTOIEMHUOT ACN O e-TproBujara ce npedpiu Ha WHTEepHET. BOo MOHOBO Bpeme, co
rI100aTHOTO MIMPEH-E Ha TAMETHHUTE Tele(OHH U MPUCTATHOCTA Ha OP3UTE NIMPOKOIIOjaCHH KOHEKITH
Ha MHTEpHeT, rojeM Jen o e-TproBujaTa ce Mpecesid Ha MOOMITHHM ypeIu, KOU UCTO Taka BKIydyBaa
TabJeTu, JanTonu M MPOU3BOAM 332 HOCEHE, KaKO HITO C€ MaMETHUTE 4acoBHUIM. EnekTpoHckara
Tproeuja J1abOKO BIIMjae Ha CEKOjIHEBHUOT JKMBOT M Ha TOa KaKO (YHKIHMOHHpaaT OW3HUCHTE H
BiaguTe. TproBujara ce CpoBedyBa Ha CIEKTPOHCKM Ma3apd M BO CHHUHUPUTE HA CHAOIyBame KOH
padorat Ha WHTepHer-BeO. [lazapuTe OpHEHTHMpaHM KOH IOTPOLIYBAUYHUTE BKIY4YyBaaT TOJIEMH e-
TproBi| (Kako Amazon), ayKIHCKH TuIaT(GopMHu OJ] MOTPOIITyBadu JI0 MOTpolryBaydn (kKako eBay,),
MOBEKEKAHAHH TProBIW Ha Mano (kako mrto ¢ L.L. Bean) u MHOTY MHJIMOHU €-TProBIIM Ha Malo.
Annbaba v Opyrd KOMIIAaHMM CO3Jaj0a OTPOMHM Iaszapu oj OusHuc 1o OusHuc. TakanapeueHata
E€KOHOMHja Ha CIOJIEITyBamhe OBO3MOXKYBa IMOSPUKACHO KOPUCTEHE HA PECYPCHTE.

1. Teoperckum acmeKkTH Ha eJeKTPOHCKATA TProBuja (meQuMHHIHUja, UCTOPHCKH Pa3Boj M

KJIacu(pukanuja)

WnTepHeT-peBonynrjaTta JOXKHBYBa CBOja €KCIIaH3Wja W BO JOMEHOT Ha TproBujaTa. Hamecto
TpaJuLMOHAIHATA TPTOBH]ja, C€ MOT0JIeM Op0j KOMIIAHUK CBOMTE CTOKH M YCIIyTH T HYJIaT, a C¢ MTOBEKe
MOTPOIIYBaYM C€ OJUIydyBaaT Aa I'M Ha0aBaT NOTPEOHHUTE CTOKM M YCIYI'M IPEKy HHTEPHET.
Enexrponckara TproBuja € ‘TproBcka akTHBHOCT KOja C€ BPIITH CO IIOMOII Ha €IEKTPOHCKA TEXHOJIOTH]ja
W TIPUMapHO CE COCTOW O] TUCTpHOYLUja, KylyBame, NpoJaBame, MAPKETUHT W CEpPBHCHpAbE Ha
MPOU3BOAM M YCIYyTH NPEKy EJNEeKTPOHCKH CHUCTEMHM Kako Ha MpUMep HHTEpPHET WIH JPYrH
KOMITjYTEPCKH MpexH. Flako BO HApOIHHOT ja3uK e-TProBHjaTa OOMIHO CE OJTHECYBa CaMO Ha TPTyBarbe
CO CTOKH M YCIIYT' IPEKY I/IHTepHeT7, CCIIaK € BKIIYUCHA U IMOUIMNPOKa CKOHOMCKa aKTUBHOCT.

7 Jlenec VinTepHETOT € AeUHMPaH KaKo riobalHa MpeXka Ha MOBEKE MPEKH MPEKY KOja KOMYHHIMPAaT MOBeKe
KOMIIjyTepu CO Hclpakambe MH(popMalny U MOJATOLH, a CEKOja MpeXa Ce COCTOU O] KOMIjyTepH MeryceOHO
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EnextpoHckara TproBuja ce COCTOM O]l TPrOBHja OJf OM3HHC JIO MOTPONIyBad W 0Ji OWU3HHC 1O
OW3HHKC, KAKO U OJ] BHATPEIIHN OPTaHU3aIMCKU TPAHCAKIIMK KOU T MOJIPIKYyBaaT THE aKTHBHOCTH. E-
TProOBHja, T'M EJIMMHHUpPA TeorpadCcKuTe OrpaHndyBamba, UM OBO3MOYXKYBa Ha MOTPOIIYBAYUTE O] CBOjOT
JIOM J1a KyIyBaaT CTOKH M yCIyTH OJ KaJe OMJIO BO CBETOT ITOJIECHO U MM OBO3MOXKYBa Ha TPTOBIIUITE
Jia ro paboTar CBOjOT OM3HUC 0€3 MOCEOHU YCIIOBU.

Bo oxHoc Ha nmpupoaaTa Ha TpaHCAKLIMUTE WIKM MHTEPAKLUHUTE ja UMaMe clieHaTa Kiacuukanmja

Ha eJIEKTPOHCKATa TPTOBHUja:

1. Ousnuc-Om3nmc (business-to-business, B2B). Mojen Ha enekTpoHCKa TpProBuja KajJe CHUTE
YYECHHLH c€ 0] OM3HUC CEKTOPOT WU APy OPraHU3aLuy.

2. OwsnHuc-kopucHuk (business-to-consumer, B2C). Moaen Ha eJeKTpOHCKa TProBHja Kaje
OM3HHUCHTE TIPOJaBaaT Ha MOSANHEYHH KyITyBadH.

3. OusHuc-Om3HMC-KOopucHUK (business-t0-business-to-consumer, B2B2C). Moaen Ha eleKTpoHCKa
TpProBHja kKajae OM3HUCOT CHAOIyBa CO HEKOj MPOM3BOMA MJIM YCIIyTa CBOj KIHMEHT-OM3HUC, KOj TIaK
JP>KH CBOU COTICTBEHH KJIUCHTH.

4. xopucHUK-OuM3HHC (consumer-t0-business, C2B). Mogen Ha eJeKTpoHCKa TProBuja Kaje
MHAUBUAYAIH TO KOpUcTaT MHTEpHETOT co 1en Aa npoAagaT OApeieHH IPOU3BOAN WM YCIIyTH
Ha OpraHu3aliy WK OU3HUCH.

5. KOpUCHUK-KOpUCHHUK (consumer-to-consumer, C2C). Mojen Ha eJEKTpOHCKA TProBHja Kaje
KyIyBauuTe JUPEKTHO UM NPOJaBaatr Ha APYT'H KyIyBauu.

6. wmoOwmiHa Tproeuja (mobile commerce, m-commerce). AKTUBHOCTH M TPAHCAKIIMH Ha EIEKTPOHCKA
TProBHja CIIPOBEACHHU BO 0E3)KMYHO OMKPYKyBambe.

7. pa3meHa-pa3meHa (exchange-to-exchange, E2E). ®opmanen cuctem Koj IOBp3yBa JIBE WITH MTOBEKE
pasMeHu.

8. Owusnuc-Bpadorenu (business-to-employees, B2E). Momen Ha elneKTpoHCKa TpProBuja Kaje
opraHu3anyjaTa UCIoOpadyBa NPOM3BOAM, YCIYTH, WM UHQOPMAMK 70 HEj3UHUTE MOCANHEUHH
BpabOTeHH.

9. Owsnuc-Baana (business-to-government, B2G). Mojen Ha eleKTpOHCKAa TProBuja Kajae HMame
jaB};H Ha0aBKM Ha BJajara, Ilakame apuHH U IAHOIH O] CTpPaHa Ha KOMIIAHUUTE 10 EJIEKTPOHCKU
nar’.

EnexTpoHckaTa Tproeuja ce HaMeTHa Kako €/IeH 0J1 HajOp30 PacTeUKUTE U HAjBAKHUTE aclieKTH Ha
TEXHOJIOTHjaTa U KaKo TaKBa ce MPEABUIYyBa IeKa Ke MMa W3BOHPEIHH e(EeKTH BO MOTJIE/ Ha UIHUHATA
Ha TEXHOJIOTMjaTa, TProBujaTa i 4oemrBoTo’. Bo 1992 rommna ce nojasun WWW (World Wide Web),
rIo0alHaTa KOMIIjyTepcKa Mpeka MPEeKy Koja CBETOT 3a MPB IaT MOXKEN Jla TO 3a0eIeKH pa3BOjoT HA
E-TproBujata Kaksa IITO ja T03HaBa aeHec™ . Bo 1994 roquHa ce 1MOjaBUI M NPBHOT KOMEpIUjaIeH
npebapyBau Mosaic, kK0j Moke 1a Oujie mpe3eMeH o] MpekaTa ¥ ia Oujie TocTareH 10 CeK0j KOPUCHUK
6uno kame BO cBeToT. Mcrara rogmHa kopmnopamnmjata Pizza Hut mouyHanma ma mpuMa u M3BpIIyBa
CJICKTPOHCKU Hapaydky 3a cBouTe npou3Boau. Jlecnara mocranHoct Ha WWW 1 ce morojieMuoT 0poj
Ha MOBP3aHU KOMIIjyTepH HaBeCTyBasl Op30 mupeme Ha E-TproBujara u Hej3uHa ce moyecta yrnorpeda
O CcTpaHa Ha KopucHHIHTEe MmHpyM cBeroT. Bo 1997 rogmna Bo Kammdopumja, CAJl, Owuma
BocrioctaBeHa npBata DSL nuamja (Digital Subscriber Line) n 0Boj cepBruc Habp30 OMII MpoOIIHpEH 1
Ha CBOMTE KOPUCHHUILIM UM OBO3MOXKYBaJI MOBp3yBame Ha VHTepHEeT co Op3uHa u 1o 50 matu nodp3a ox
OHaa Koja Onia 0BO3MOXeHa co ctaHaapaeH mojeM u dial-up npucramn. Bo 1998 rogunaa E-tprosujarta
JI0)KMBYBA €KCIIaH3Hja, ce TOBeKke KOMITAHUH TPOJIaBaaT CTOKHU U TpYXkKaatr yciayru npeky MHrepHeT u
ce MoBeKe MOTPOIIYBaYH ce HHTEpecHpaaT 3a KylyBambe IIPOU3BOIM Ha 0BOj HauuH. Bo Toj mepuoxn e

MOBP3aHU TPeKy Kabnu wik 0e3xuuHu KoHekuuu., Tpudkosuh C., Cenxe unmepnema, HOBUHCKU-U3aBAYKH
ueHrap ,,Bojcka®, beorpaz, 2003,ctp.14 .

8 Efraim Turban, Electronic commerce: A Managerial Perspective 4/E, Prentice Hall, 2006

® Berners-Lee T., Weaving the web: The original design and ultimate destiny of the world wide web by its inventor,
HarperCollins Publishers Inc. New York, 2000, ctp.2 (mpearosop)

10 Novakovi¢ I., Elektronsko poslovanje, Megatrend Univerzitet primenjenih nauka, Beograd, 2005 ctp.20
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dopmupana nu ICANN- Mefynapoanata Kopropanmja 3a JofeleHM HMHBa M Opoesu'!, kako
Henpo(UTHA HHTEPHALMOHAIHA KOPIIOpalyja, NoAApKaHa o1 oBeke OpxkaBu, IHTepHET npoBajaepu
Y OCTaHATH TEXHUYKH, aKaJIEeMCKH U KOPUCHUYKH 3aeTHUIN | 31pykeHrja. OBaa Kopriopaiyja qo0uma
CTaTyc Ha TJIo0alTHa OpraHu3aIfja co mpuMapHa (yHKIHja 1a TO KOOPAWHUPA TEXHUIKOTO OJIPIKYBambE
W OpraHU3upame Ha CUCTEeMOT Ha VIHTepHeT JoMeH-UMIba, aokanyjaTta Ha [P agpecure, mpoTokonute
¥l CEPBEPCKUTE CHCTEMH .,

EnexktpoHckara TproBuja anmaboko BiHMjaemie Ha CEKOjAHEBHHOT J>KMBOT W Ha Toa Kako
(¢yHKUMOHUpaaT OW3HUCOT W BiajguTe. TproBujara ce CHpoBedyBa Ha E€JIEKTPOHCKH IMa3aph M BO
CHHUMpHUTE Ha CcHabmyBame KoM paborar Ha MaTepHer-Be6. Ilazapure oOpHeHTHpaHH KOH
MOTPOIIyBaYUTE BKIy4YyBaaT TOJIEMH e-TproBiu (kKako Amazon), ayKOucKd 1atGopMu o
MOTPOIITYBaYH JI0 MOTpoIIyBayH (Ha mnpumep eBay), moBekexkaHaHU TProBUM Ha Maylo (KaKo IITO €
L.L. Bean) 1 MHOT'Y MUJIMOHU €-TPrOBLM HA Mano. Annbaba W Ipyrd KOMIAHWU CO34a70a OTPOMHH
mmazapu o1 Ou3HUC 10 Om3HKC. TakaHapeueHaTa eKOHOMH]ja Ha CIIOACITYBAakhe OBO3MOXKYBa Oe(PHKACHO
KOPUCTEHE Ha pecypcuTe, Kako HITO Toa To mpaBu Airbnb co OHJIAjH M3HA]MyBameTO MPHBATHH
pe3UIECHIMN. MOMEHTAJIHUOT MPHUCTA A0 YCIYTHTE € OBO3MOXKEH MpeKy miatdopMu 1o Oapame KOH
HyJaT, Ha IpuMep, TpaHcmopT (Ha mp., Uber), pecypcH 3a MpecMeTyBamke U CKIaaupame 00e30eIeHH
OJ] IaBaTeNTe Ha YCIYT'H BO 00JIaK M MEJWIIMHCKH U NIPaBHU COBETH. MacOBHOTO MPHIIAroyBamke Ha
CTOKHUTE IITO Ce MpojJaBaaT npeky MHTepHeT, Kako mTo ce objeKkara u BO3uiaTa, CTaHa BOOOMYACHO.
EnextpoHckuTe BamyTH (MM KPUOTOBAYTH) KAKO IITO € BUTKOWHOT Biieroa Bo Urpa Kako CpelCcTBO 3a
nopamHyBame. [lonynocrojanute CHHIMPY Ha CHaOAyBamke M OBO3MOXKYBaaT Ha KOMITaHHjaTa LeHTap
(xaxo mTo e Dell) na ce onkpyKyBa co J00aByBaun KOW T'M U3BPILYBaaT MOBEKETO MPOHU3BOACTBEHH
3a/1auM U ke MCTIOpauyBaaT JPYTH CTOKH U YCIyTH [0 LeHTpanHaTa Gpupma.™

2. IlpaBHa perynanuja Ha eJIeKTPOHcKaTa Tproeuja Bo Penmy6inka CeBepna MakenoHuja

EnextpoHckara TproBuja M3BpIIM CBOEBUAHA PEBOIYLHja BO INIOOAIHHOT HAYMH HA TPryBame U
CEKaKO BO MOTPOIIYBaYKUTEe HaBUKH. Toa HEMHHOBHO ja OTBOPHU M MOTpedara 3a co3laBame MpaBHA
paMka BO Koja ke Ouje peryiupaH peXUMOT Ha JCJOBHHUTE TPAHCAKIIMU — IpaBHATAa paMKa Ha
eJIEKTPOHCKATa Tproeuja. TokMy mopasu oBa Bo jyHu 1996 ronuna Komucujara na OH 3a MmerynapoaHo
tproeeko npaso (UNCITRAL) ro nonece Mozen-3akoHOT 3a €JIeKTPOHCKa TProBuja 3aeaHo co Boamy
3a IpUMeHa Ha 0BOj Moaen-3akoH o 1999 ronuna. IlenTa Ha OBOj MOJEN 3aKOH € pEeTyJIupame Ha
MPAaBHOTO YpellyBame Ha CJICKTPOHCKATa TProBUja. 3aKOHOT Mojpa3dupa TPropuja Koja ce OJBHBA CO
MPEHOC Ha MOJAaTOLUH MPEKy CpeAcTBa OasupaHM Ha €IEKTPOHCKA TEXHOJIOTHja U AaBa HACOKU BO KOM
Tpeba J1a ce IBIKaT HAI[MOHAHNTE PETYJIATHBH O/ OBaa MarepHja. Mojiel 3aKOHOT 01 CBOjOT ITpeIMeT
Ha peryJrpame He HCKITydyBa HUTY €JHa KOMyHHKAIFCKa TEXHOJIOTH]ja, OCTaBajKH ITPOCTOP HETOBHUTE
oJpeadu TEKOBHO Jia Ce YCOryiacyBaaT CcO IOHATaMOIIHMOT TEXOJOMKH pa3Boj. Bo EVY najBaxun
MpaBHU aKTH CO KOM C€ peryjimpa eleKTpoHCKaTa TproBuja ce: JlMpeKkTHBaTa 3a eJIeKTpOHCKaTa
tprosuja 2000/13 u JlupexkTrBara 3a 3aIITUTA HA IIOTPOIIYBAYUTE [TPU MPOIaBarbe BO naneunna 1997/7.
JIMpeKTHBUTE, KAKO HOPMATHBHH aKTH CO KOH € BPILIM XapMOHH3a1IMja Ha IPAaBOTO HA 3eMjUTE WICHKH,
uMaar Lell Ja ja CTUMYJIHMpaar eleKTpoHcKara Tproeuja Bo EY, Ho u 1a 06e30enaT npeIBUAIMBOCT U
TIPaBHA CHTYPHOCT NPH €IEKTPOHCKOTO TPIyBame BO €IMHCTBEHHOT €BPOIICKH mazap.™

[TorpebaTta ox 3aKOHCKO peryiaupame Ha eleKTpoHckara TproBuja Bo PemyOnmka CeBepHa
MakeznoHuja ce HaMeTHA 3aToa MITO MaTepHjaTa 3a eJIEKTPOHCKA TProBHUja Oellle Ha pacKpCHUIaTa Ha
JIOTOBOPHOTO TIPaBO, MPaBOTO HAa HWHTEJEKTyaJlHa COICTBEHOCT, METyHapOIHO NPWBATHO TMPaBo,
MOTPOIITYBAYKO IMpPaBO, 3aKOH 3a 3alUTHTa Ha JIMYHU MOJATOIM, MpaBHjaTa Ha pPETyJIUpame Ha

1 gy http://www.icann.org

12 Mas-Foveau S., Benachour-Verstrepen M., Le Commerce Electronique en toute confiance, Litec, Paris, 2001,
ctp.53-54

13 Onmrr nurar

1% Enexmponckama mpeosuja 00 acnexkm na maxedonckuom nompowysay ‘. Www.ekonomijaibiznis.mk.
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CJIEKTPOHCKU TOTIIMCH, TpaBHiaTa 3a PErucTpalyja Ha JIOMEH W yrnoTpeba, oJlaHOYyBame W JAPYTH
perynaTopHu 00J1acTH.

[opanu oBa u mox Bimjanue Ha Mogenor Ha UNCITRAL, Ho 1 3apaau 1ienTa Ha yCoriiacyBambe CO
3akoHomaBcTBOoTO Ha EY (mpBenctBeno [dupextuBata 2000/31/E3, , JlupektnBa 3a €IEKTPOHCKH
Tproeuja’), Pemybnuka CeBepHa MakeoHHja Kako 3eMja Koja c€ CTpeMH KOH 4jeHCTBO BO EVY Bo
paHuTe TOAMHHU Ha 21 Bek ro goHece 3aKOHOT 3a €NEKTpOHCKa Tprosuja. Bo PemybOmuka CeBepna
Makenonuja 3aKOHOT 3a €JIeKTpOHCKaTa Tprosuja Oemie objaBeH Bo CiyxOeH BecHUK Ha 2.11.2007
romuHa, a cramd Bo cwina Ha 10.11.2007 rommua. Co 0BOj 3aKOH 3a TpB Iar Oeme ypeacHa
CJIEKTPOHCKATa TProBHja BO COIJIACHOCT co MeryHapomuute (Monen-3akonor Ha YHIIUTPAJI
[UNCITRAL]) u emporickute (dupekTmBaTa 3a enekrpoHckata tprosuja 2000/13) crammapam 3a
€JIEKTPOHCKATa TProBHja. 3aKOHOT 3a €JIEKTPOHCKA TproBuja Ha Pemybmuka CeBepHa Makenonuja ce
3acHOBa Ha J{upekTHBaTa 3a eleKTPOHCKA TPrOBHja U € BOBEICHA CO 1Iell pa3BUBAmbE Ha eIEKTPOHCKATA
TpProBUja NpeKy 06e30eayBame MpaBHa CUTYPHOCT BO JEIOBHHUTE OJHOCH. 3aKOHOT 32 €IEKTPOHCKAaTa
TPTOBHja TH DETYJIHpa YCIyTUTE HAa HMHOOPMATHYKOTO OIIITECTBO IOBP3aHH CO EIEKTPOHCKAaTa
TProBuja OOBPCKUTE Ha JaBaTelUTe HA YCIYyrH HA MHOOPMATHYKOTO OIIITECTBO, KOMEpIHjaTHATa
KOMYHHKaIldja ¥ MpaBUjaTa MOBP3aHU CO CKIYYyBamke Ha JIOTOBOPU BO eNeKTPOHCKH Qopmar. On
MPEeIMETOT Ha perylaTHBaTa MOXe Ja Ce 3aKiIydd JeKka 3aKOHOT 3a eJIeKTPOHCKAa TProBHja HE €
SIMHCTBEHHUOT 3aKOH CO KOj C€ peryimpa eJIeKTpoHCKaTa TproBuja Bo PemyOmmka CesepHa
Makenonuja. [Ipyru pesieBaHTHYU MPOITUCH 3a EIEKTPOHCKa TProBUja KOU IO JOMOJIHYBaaT 3aKOHOT 3a
EJIEKTPOHCKAa TProBHja Kako lex generalis ce: 3aKOHOT 3a MOJATOIM BO €NEKTPOHCKA (opma u
€JIEKTPOHCKH TOTIHC, 3aKOHOT 32 €JIEKTPOHCKH TEIEKOMYHHKAINH, 3aKOHOT 32 TProBHja, 3aKOHOT 3a
3alITUTa Ha MMOTPOLIyBaunTe, 3aKOHOT 3a TIaTeH MpoMeT U KpUBUYHHOT 3aKOHUK.

ToyieM Hampenok BO peryjiHpame Ha MpaBaTa U OOBPCKHUTE HAa TPTOBIUTE M MOTPOIIYBAYUTE TPU
CKIIydyBam€ Ha JIOTOBOPUTE Ha JalieunHa, a CO TOa U BO OJIBUBAETO HA ENICKTPOHCKATA TProBHja €
HAIpPaBEH CO JIOHECYBAHETO HA 3aKOHOT 32 M3MEHYBAHE M JOMOJIHYBakbe Ha 3aKOHOT 3a 3allITUTA Ha
roTpornyBaunuTe objaBeH Bo CiyxOeH BecHHUK 0poj 97/2015 rommHa. Bo cormacHocT co 3akoHOT,
JIOTOBOPOT Ha JalieunHa € AeGUHIpaH Kako ‘IOTOBOP CKIYYEH Mel'y TProBeloT W MOTPOIIYBa4OT BO
paMKHTe Ha OpraHM3HMpaHa IeMa 3a MpoJaxda WM JaBame YCIYrd Ha JanednHa 0e3 Qu3nyuko u
HCTOBPEMEHO MPHUCYCTBO HAa TPTOBELOT U MOTPOIIYBAYOT, MPEKY UCKITYYUTEIHA YIIOTpeOa Ha €THO WITH
MOBeKke CPe/ICTBA 32 KOMYHHKaIMja Ha JajeYiHa IO CKIYyYYBamkEeTO Ha JOTOBOPOT, BKIIYUYBajKH o U
MOMEHTOT Ha CKIIy4yBambe Ha IoroBOpoT’. Bo cornacHocT co 3aKoHOT 3a 3allITUTa Ha TIOTPOITYBavHTE,
MpeJll MOTPOIIyBAaYHTE Ja ce OOBp3aT CO JOroBOp Ha JAJICYMHA WM Ja ja npudaraT MoHyJara,
TPrOBIUTE CE IOJDKHU HA TIOTPOIIYBAaYHTE J]a UM 00e30e1aT Hr3a HH(OpMAIHU TOBP3aHH CO CY0jeKTOT
Ha TProBEIOT, 3a CTOKUTE WM YCIYyrUTe KOW T'M HYJIaT, NMPABOTO HA IOBJIEKyBamke M IPYIH
WHPOPMAITUH.

3. Onur nperjex Ha pa3BojoT Ha e-TProBUjaTa BO cBeTOoT M BO PemyOiuka CeBepHa
Makenonuja nocie COVID nannemujara

Jo6po no3Hat ¢akT e Aeka naHaeMujaTa ro 3adp3a MopacToT Ha e-TProBHjaTa U CUTE 3HAIH
YKa)XyBaarT JieKa pa3BOjoOT Ke IPOJIOJDKU HU3 IEITHOT cBeT. ['oseM Opoj ox myreto Oea W3HEHAIeHHN HE
camMo oJ] Op3WOT TOJIeM Ha e-TProBHjaTa, TYKYy M OJI MHOTYTE pa3iMyHH (OPMH HHU3 KOHM Taa ce
Manudectupa. IlapanenHo co HOBUTE BapujaHTH Ha BUPYCOT LITO ja OJpKyBaa MaHIEMHjaTa,
JTUTUTATHOTO KyTyBamke Ce Mpeodpa3u BO pa3nuvHU (OpMH 32 Ja ce MPUCIocoOH Ha TOTPEeOUTE Ha
KYITyBaguTe O] pa3IMIHH MeCTa Ha CBeTOT. HaomuTe o rmobanHaTa cTyadja 3a KymyBaun ,,cCommerce
ON“ oTKpHBa Kako JyfeTo ja KOpUCTaT e-TProBHjaTa HHU3 LEIHOT CBET, KOM KaTETOPUH TH KyIyBaar,
KaKBH IUIaTPOPMH KOPUCTAT M 30IITO € MOTUBHPaHHU 3a Toa. [ mobannata cryauja ,.,eCommerce ON*
npBIaT Oerie crpoBeAcHa npea nanaemujata Bo 2019 roguaa. OTTorail, mopacToT Ha KOPUCTEHETO
MaMETHH TeJIe(OHH 3a KylyBame ce 3rojemu 3a 13% (Bp3 OCHOBa Ha 8 3eMjU BKIyYEHH BO CTYAMUTE
on 2019 u 2022 roguna). OBaa romuHa 58% oJ KynmyBamaTa MPeKy MHTEPHET C€ OJf MOOWIEH ype.
Hacripot 40% ox KomIjyTep.

120



[Tecta Merynaponna Hayuna Kondepennuja

IPEAWN3BUIIUTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«

Sixth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

Cermak, TOj HPOIICHT, MOBTOPHO, MHOT'Y Bapupa oI 3eMmja 10 3emja — 77% on OHJajH-
KylyBamara Bo JamoHuja ce 6a3upaHu Ha KOMIjyTep, HacpoTu camo 7% Bo Unnonesuja. Jloneka ce
3a0enexyBa JOMUHauujaTa Ha MoOWiIHM TenedoHn HU3 bimckuor Mctok, Jyroucrouna Asuja u BO
Wnnuja, xoMmmnjyrepute nomuHupaar Bo EBpomna (uckiaydok e Mramuja, Bo kxoja 51% ox onnaju-
KyIyBamara ce HalpaBeHH MPeKy MOOHIHH TeseoHu). ONIITO 3eMEHO, KOJIKY KyIyBadoT € oM,
TOJIKY € MOrojieMa BepojaTHOCTa JieKa KyIyBa peky MoouiieH tenedoH (rpaguxon 1).

IpadukoH 1 Ypen WwTo ce KOPUCTU 3a KynyBarbe NPeKy MHTEPHET
W Kowmnjyrep W Mobunex renedox Wl Opyro
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HeonxonHo e kommaHuuTe aa pa3bepar KOj € HUBHHOT OHJIQjH-KYIyBad M KOja € HEroBara
MOTHBaIIM]a 3a KOj Omiio Open win kareropuja. Camo Ha TOj HAUMH Ke 00e30e1aT OCHOBA 32 YCIICIIHA
MapKeTHHT-CTpaTerdja 3a e-Tprosuja. He Mosxe 1a ce mpeTnocTaBy Jeka AyPU U BO HABUAYM CIIMIHUTE
COCEITHM 3eMjH MOTPOIIYBAYUTE K& TH MMaaT UCTUTE MOTPeOHM M OJHECYBama 3a KyMyBame IPEKy
HUHTEPHET.

IlenoBHuTe (akTopH, BKIy4yBajKkli I'M IPOMOLMUTE M HCIOpaKara MO HUCKAa IEHA WIH

OecrulaTHO, OCTaHyBaaT BPBHH JIBUTATENU 3a U300p Ha OHJIAjH-TProBell HU3 LENNOT cBeT (rpadpukon
2).

MpadukoH 2 Mpuuntm 3a 3bop Ha OHNajH-TProBLM 3@ CTOKM 33 LUMPOKa NOTPOLLYBAYKa
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OcBeH 1ieHaTa, IpyruTe MPUYUHA 32 U300p Ha e-TProBell Bapupaar BO 3aBUCHOCT O]l 3eMjara.
Bo CA/l u Bo Jamonuja oHNajH-KyIIyBauyUTE UM JaBaaT MPHOPUTET HA OPEHIOT U Ha aCOPTHMAHOT Ha
MPOM3BOM, AO/ACKa HUBHUTE Kosiern o1 Benuka bputanuja u on bpasnn cmetaaT nexa KBaIUTETOT Ha
IIPOM3BOJOT € HoBakeH. Bo cropenba co Apyrure 3eMju, HarpaauTe 3a WICHOBUTE C€ MOBAaXKHU 32
oHJajH-KymyBaunTe Bo JyxHa Kopeja u Bo O6enuneroro Kpasictso, kaze mTo BpBHUTE TPTOBIM HMaaT
BOCIIOCTABEHO YCIIELIHHM Iporpamu 3a JiojanHocT. Bo Munmonesuwja m Bo Manesuja oueHuTe H
IperjeinTe urpaar BakHa yjora Bo U300pOT Ha e-TproBell.

3a ma ocTaHaT KOHKYPEHTHH W YCICIIHH BO €-TProBHjaTa, a BOEAHO M Ja I'M W30erHar
[ICHOBHUTE BOjHU, OPEHIOBHUTE U TProOBIUTE Tpeda /1a ce 3aHMMaBaaT Co IPHOPUTETUTE Ha KyITyBadylTe
MO KaTerOpHH M Ja OOpHAT BHHMaHHE Ha JPYTHTE BPEJIHOCTH IITO MOTPOIIYyBayHTE T'M Oapaatr BO
Pa3INYHHU 3EMjH.

MakenoHcKkaTa acoIdjaiyja 3a e-TproBija € ocHOBaHa Bo JMekeMmBpu 2017 ronuHa u € pBaTa
acolujalyja Koja uMa 3a el Co3/aBame UIHNHA 33 PacT Ha e-TProBuja U MOAJMPIIKA Ha KOMIAHUUTE
3a e-TproBuja.u on 2017 romuHa Taa 3aloyHa CO MHXKEHEPCKH HAcTaHM 3a e-Tprosuja. Cropen
odunMjaTHATE MOAATOIM Ha ATeHnujaTta 3a e-TproBuja, Bo 2020 rommna Bo CeBepHa MakenoHuja
okoiry 80 TIPOIEHTH Ol OHJIAJH KYITyBamara C€ HaIpaBeHH IMPEKy yciyrara 3a Majlonpojaxkba Ha
AliExpress u apyru crpaHcku BeO-ctpanunu co cegumte Bo Obeanneroto Kpancrso, YHrapuja,
JlykcemOypr, Xonanauja, Upcka u CAJl. KopucHunure HajMHOry HapadyBajle CTOKa 3a ILHUPOKa
MOTPOIITyBayKa Kako 00JieKa U CIIOpPTCKa ompeMa. 3a crienupuaan motpedu ce kopuctu eBay, nako Bo
MHOTY roMan o0eM. [ TaBHHTE pa3HUIM 32 KyIlyBambe Ha moTpouryBaunte Bo CeBepHa MakenoHuja ce
npaBociaBHUOT boxuk, mnpaBocnaBuuoT Benurnen wu Pamazan. Ilopamgu mnouyeToxkoT Ha
TPaIUIIUOHATHHOT JIETEH OJIMOP, KPajoT Ha jYHU U MOYETOKOT Ha jyJIU Ce MCTO Taka MOITyJIapHH Mery
KynyBauute. KynyBamero npexy MOOWIIHH ypeau c€ yIITe 3a0CTaHyBa, JASITYyMHO MOPaIH JOIHEHETO
BO MMIUIEMEHTAIMjaTa Ha TEXHOJIOTHHU 3a OJIECHYBame Ha MoOMIHaTa e-Tprosuja. [lorpomryBaunre ce
WCKITYYUTEITHO YyBCTBUTEIIHN Ha LIEHUTE, a IIeHaTa € OOMYHO OJUTydyBadKu (akTop BO OIIYKHTE 3a
KyIyBame. HajmormymapaaTa momarnraa BeO-cTpanuIia 3a e-tprosuja € Grouper.mk, ma3zap 3a e-TproBuja
1ITO T'¥ IOBP3yBa MOTpoIIyBaunTe co Tpropuute’®. HajmomymapHaTa cTpaHcka CTpaHHIIA 3a e-TProBuja
e AliExpress.

Ilapunckara ynpaBa Ha PemyOmmuka CeBepHa MakeqoHHja € CBECHa 3a IOTEHIMJANOT 3a
NoBpea Ha MpaBaTa Ha UHTeNekTyanHa concteenoct (UIIP) Bo e-tproBujara. LlapuHckara ynpasa ru
MIPOBEPYBa MAKETUTE IITO MPUCTUTHYBAAT O CTPAHCKH OHJIAjH TPrOBLM HA MAJIO ¥ UMa CTOKHU IITO T
MPEeKpIIyBaaT MpaBaTa Ha MHTeJIeKTya’ Ha concTBeHocT. Ox 2015 roauna, TOKaIHNOT 3aKOH 3a0paHyBa
OHJIAjH IpoJak0a Ha JIEKOBH KOHM ce€ JOCTalHu caMo Ha peuent Bo CeBepHa MakeqoHHja 3a jaa ce
3alITUTAT MIOTPOILIYBauUTE OJ1 Ja’KHH JICKOBH LITO Ce MpozasaaT npeky MurepHer. B2B e-tprosujara
e HemoBouHO pa3BueHa Bo CeepHa Maxkenonuja. B2B e-TproBmjara e Hajuecta BO CEKTOPOT 3a
WHPOPMATHUKK KOMyHUKaluu U Texnonoruja (MKT).

Cnopen monatorure Ha HaponHara 6aHka, OHIIAjH TPAHCAKIIMY K] IOMAIIHUTE e-ITPOIaBHUIIH
3abenexan e mopact on 135% Bo 2020 roguna, Bo ciopeada co 2019 ronuna. Cenak, OBHE TI01aTOIH
I'Yl BKIIydyBaaT CMETKUTE 32 KOMYHAJIHH yCIyTH, IJIaKamka U JIPYTH YCIIYTH, ITO 3HAYH JIeKa He € C¢ Ha
MAaJIO WJIM OHJIAjH IIOMUHT.

Cropen ankera, crpoBefena Ha 2.800 e-kymyBauu oj1 MakeqoHCKara acollyjaiuja 3a e-
Tprosuja, 46% pekie nexa KoBu He BiUjaest HUTY T MPOMEHWI HUBHUTE HABUKH, a 37% pekiie 1eka
Kako pe3ynrat Ha KoBu, movHase 1a KymmyBaat IOBeKe OHJIajH U TO 3rojieMija OpojoT Ha HapadKH IIITO
ru npaea npea Kosua. JlomomaurenHo, 20% mouyHane aa T'M KOPUCTAT YCIYyTUTE Ha €-Biajia 3a IpB

15 https://www.trade.gov/country-commercial-guides/north-macedonia-ecommerce, International Trade
Administration U.S. Department of Commerce
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mat. Kora ru nmpamyBaTe UCOUTAHUIIUTE JaJIi OBUC HABUKH Ke OCTaHCTC, MHO3MHCTBOTO pE€KOa ACKa
HMaaT HaMepa Ja OpoaoJKAaT Aa KyIlyBaaT OHJ'IajH OBaa 3roJICMCHa CTallKa.

PectpuktuBHHTE Mepku HameTHaTH on Bnagara mopamm KoBua ru Harepaa JiyfeTo Aa ro
MPOMEHAT CBOETO OjHECyBame. Kako 3eMja cO MHOTY HUCKW JUTHTAJIHH BEIITUHHW, OBA T'M HaTepa
JMyreTo Ja TW 3rojieMaT CBOUTE IUTHTAIHHM BEIITHHH BO OBOj mepuoi. [IpomaxkHuTe mpeaiosu 3a e-
TPTOBHja 3a BpeMe Ha MaHaeMHujaTa Beke He Oea ,,3aIlTezia Ha BpeMe U ImoroiieMa yIo0HOCT™, TyKy To
IITUTAT HAIIETO 37paBje WM €IHOCTaBHO HEMaMme JApYyr M300p 3a BpeMe Ha 3aKiydyBamara U
PECTPUKTUBHUTE MEpPKU HameTHaTtu o Biagara. Toa Gemre MHOTY BakeH (hakTop 3a 3a0p3yBame U
MIPUTHCKAkE Ha JIyF'eTO /1a HaydaT KakKo Jia TH TIakaaT cMeTKuTe peky VHTepHeT, Kako Ja KyIyBaat
HaMUpHHUIHA OH.HajH HUTH.

3akiay4ox

EnextpoHckara TproBuja 0BO3MOXYBa MHOTY HOBH HAYMHU 332 OW3HUCHUTE U MOTPOILIYBayUTE
Jla KOMyHHUIIUpaaT Mery HUB | Ja copaboryBaar. Mima gocta nmpeIHOCTH M HEIOCTaTOIH Kaj BAaKBUOT
Ha4uH HA BOCHOCTaByBambe OM3HNUC!
IIpeaHocTH 3a OpraHu3anUUTE . TIO0ATHO OOTaTCTBO; HAMATYBakhe Ha TPOIIOIUTE; MMOA00pYyBama Kaj
BepHUraTa Ha HabaBKa; MPOLINPYBame Ha pPab0THOTO Bpeme (24/7/365); kocTymuzaiuja; HOBH OM3HHC
MOJIENY; CIelrjaln3alija Ha MOTPOLIYBaIlUTe; APYTH KOPUCTH (TTogobap UMHUIL, IOA0OpH YCIyTHu 3a
KyIyBauuTe, MOJIECHO Haorame Ha OW3HUC MapTHEpH, TMOJIECeH MpHCTal OO0 KOpHUCHa MH(popMaluja,
MOHUCKH TPAHCTIOPTHH TPOILIOIH, TIOMAJIKY padoTa cO JOKYMEHTH, U.T.H).
IIpennocTn 3a KymyBayuTe: modoraT U300p Ha MPOU3BOAM U YCIYTH;MOKHOCT 3a KylyBame 24 Jaca
Ha JieH, o OMJI0 Koja JIOKaIja; KOCTYMU3UPAHH IPOU3BOIHU U YCIYTH; MOS()THHU IPOU3BOIH U YCIYTH;
HMHCTaHT JT00aByBambe ;pacrojarame co MHOTY HH(pOpMAaITiH;
IpeanocTn 3a oMIITECTBOTO: TIOMANKy coo0pakajHa T'yXBa, a CO TOa M IOMaJKy 3arajieH BO3IyX;
MOBHCOK CTaHIap/] Ha )KHMBECHE; TOMAIIHA CUTYPHOCT; HaJleX 32 MOCUPOMALIHUTE; JIECEH IMPUCTAI J10
jaBHUTE YCIYTH.
Jlumutauuu W Gapuepu Ha eJIeKTPOHcKaTa TproBuja: ton 10-Te OGapuepw Ha eleKTpOHCKara
TProBHja ce: CUTYPHOCT, 0BepOa M PU3UK, HEJOCTATOK HAa KBATM(HUKYBAH MIEPCOHAN, HEAOCTATOK Ha
OM3HUC MOJEeNH, KyJlTypa, HEIOCTaTOK Ha jaBHa KIy4Ha MH(pacTpyKTypa, OpraHusanuja, u3Mama,
cTapara HaBUTalyja Ha VIHTepHETOT, U JierajJHyu npodiIeMu.

Jururanusanyjara Ae(UHUTHBHO € CTaBeHa [IOBUCOKO Ha areHjaTa 1o nanjaemujata co Kosua-
19. E-tprosujara pacte Bo CeBepHa MakenoHHja, HO c€ YIITE € PENIaTUBHO HHUCKA, U BO OJHOC Ha
JIOKAJIHUTE TPrOBIM INTO MPOAAaBaaT M MOTPOILIyBaYMTE KOW KyIyBaaT OHIajH. M3BemTajoT Ha
YHKTA/I 3a 2018 romuHa, K0j ro Mepu UHACKCOT Ha e-TproBuja B2C Ha 3emjute, ja paHruparie
CeBepHa Maxkenonuja Ha 48-to Mecto on 151 3emja. o xpajor Ha nekemBpu 2018 roamHa,
TIeHeTpanyjaTa Ha HHTEepHET Oemie 75,9 orcto, Bo cropenda co 46 orcto Bo 2010 roamna. bpojot u
BPETHOCTA Ha M3BPIICHUTE OHJIAjH HAPAYKH U KymyBamba Bo 2018 roguna Bo ciopeaba co 2017 roauHa,
MOKaXKyBa Jieka e-Tproeujata Bo CeBepHa Makenonuja e Bo nmopact. Bo 2018 ronuna ce peanusupanu
BKyITHO 5.435.285 oHnajH TpaHcakIuy, Bo criopenda co 4.293.214 onnaju tpancakuuu Bo 2017 ronuna,
mTO ¢ 3rojieMyBame 3a 21 orcro. 150 MuIMOHM 3a OHJIAjH HaOaBKK Ha 00JIEKa M CIOPTCKA OIpeMa.
Hapaukure 00M4YHO ce mpaBaT Ha CTPAaHCKH CTpaHUIM 3a e-TproBuja (Hagsop ox Espoma). Mako ce
3rojieMyBa, CHCTEMOT 3a YCIyTHM 3a e-TproBWja He € 1o0po pa3BueH Bo CeBepHa MaxkemoHHja.
Hajromemure naBaTenu Ha yciyTH TH BKIydyBaaT Makenoncku Tenmekom, XankOank, YHU Oanka u
Cromnancka 6aHka. MHOTY JIOKaJTHH TOTPOIIYBaYd MMaaT HUCKO HUBO HA JUTHUTAJIHA MHCMEHOCT H
KyIyBaat eBTHHH (pancudukatu npexy MHTepHeT, BepyBajku geka ce BUCTUHCKH. LlapuHckaTa ynpasa
Ha CeBepHa MakenoHHja € CBECHA 3a MOTCHITM]AJIOT 3a MIPEKPIIyBahe Ha IIpaBaTa Ha HHTEIEKTyaTHa
concrBeHoct (MIIP) Bo e-tpropmjata. llapwHckarta ympaBa T'M TpoBepyBa ITaKeTUTE INTO
NPUCTUTHYBAaT OJf CTPAaHCKH OHJIAJH TProOBLHM Ha Malo M MMa CTOKHM LITO MPEKpIlyBaaT MpaBa Ha
WHTEINIEKTyallHa COTICTBEHOCT. 3a J]a Ce 3allITHUTAT MOTPOITYBaYUTe O] JAXKHU JISKOBH IITO CE MTPojiaBaat
npexy MuTepHeT, ox 2015 roauHa JOKATHHOT 3aK0H 3a0paHyBa OHJIAjH MPoaxda Ha JIEKOBH KO CE
JOCTaIlHU caMo Ha peuent Bo CeBepHa MakenoHuja.
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Bo Texor Ha mpBure aeBer mecenu ox 2020 rommHa MakemOHITUTE CTEKHYBa IOTOJEMa
noBepOa BO e-TproBujaTa M OHJIAjH HapaukuTe. Toa MOXke J1a ce 3aKiIy4d M O MOpacToT Ha OpojoT H
BPEIHOCTA HAa OHJIAjH-TPAHCAKIIMUTE CO JOMAIIHU KaPTUUKH, 0COOEHO KOH JOMAIIHUTE e-IPOJaBHHIIY,
mocovyBaaT o Acolijaiyja 3a e-Tprosuja Ha Makenonnja (AETM). [lannemujata co KOpOHaBHPYCOT
BIMjaelle Bp3 MpPOMEHaTa Ha HABUKUTE Ha JAOMamIHUTe KymyBaud. COIJIaCHO OJTrOBOPHTE BO
MPaIIaJHUKOT 3a e-KyIyBauu, CIIPOBEAEH ol Acolujauuja 3a e-rproeuja Ha Makenonuja (AETM) na
2.802 ucnutanuny, 37% o HUB OArOBOPHJIC A€Ka 3HAYMTEIHO IIOBEKE IOYHANE J1a KyllyBaaT OHJIAjH
0J1 TIOYETOKOT Ha TaHAeMHjaTa, a Jypu 76 OTCTO OATOBOpHIE JEKa CO MCT 00eM ke MpOoAoJDKaT aa
KyIyBaaT OHJIajH 1 TI0 3aBpIyBamkeTO Ha nangemujaTta co KoBun-19, Benar ox Acounjanmjata. Otramy
HarjacyBaar Jieka c€ TOBeke KOMIIaHWH OJUTyqIyBaaT Ja OWIaT JelT O] JOKaJleH MapKeTIUIe)C 3a OHJIajH-
mpoAak0a ¥ ieKa 3roJieMeHaTa OHJIajH-TOTPOIITYBayKa, OKPaj MPUPOTHUOT MOPACT M OTPaHUIyBamkaTa
KOM co ce0e Tl IoHece MaHAeMHjarTa 3a KylyBame BO (U3UUKU JIOKAIMHU, CE JODKU M Ha IOPAacTOT Ha
MoHy1aTa ol foMamHuTe KoMnanuu. CornacHo nogarouute ox Haponnara 6anka, mpeky e-Tprosuja,
OJIHOCHO OHJIajH IIJIaKame BO MPBUTE JEBET MECELU I'OIMHABA ce peaiu3upaie BKynHo 10 Munujapau
JIeHapy, ITO IO HaJJMUHYBa H3HOCOT pealln3upaH Bo TeKoT Ha 1ena 2019 roguna. bpojoT Ha BUpTYenHHI
MecTa Ha MpojakOa (MHTEpHET MPOAaKHH MecTa), 3aKiyyHo co 30 cenmTeMBpH roavHaBa € 1.342,
OJHOCHO C€ 3ToJIeMIT 3a 322 wim e moroyieM 3a 212,6 orcto Bo cropenda co 2019 romuHa.
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eHEALTH DIGITAL SETUP BENEFITS DURING COVID-19: MCDM
PERSPECTIVE

Zarko Radenovié¢
Research Associate, University of Nis, Innovation Center, Serbia,
z radjenovic89@outlook.com

ABSTRACT

Digitalization of health organizations implies implementing and enforcing the eHealth concept as an
integral part of health information systems. During the SARS-CoV-2 pandemic health organizations of
the European Union, member states faced certain restrictions and limitations in the provision of health
services through the usual physical healthcare system infrastructure. The accelerated need to provide
real-time health services while monitoring the performance of a large number of patients’ health
parameters has led to the widespread use of digital health solutions. Virtual health services enabled
more efficient allocation of health organization resources in emergencies during COVID-19, which
includes gathering, processing, and analyzing health big data and on that basis virtual monitoring of
infected patients, virtual health assessment, and video-teleconferencing between health organization
stakeholders. Accelerated online reporting on patient status, sharing results via smart health
applications, and using electronic health record instruments have enabled more efficient responses by
healthcare professionals. Also, eHealth’s “digital toolbox” have been reduced operating costs, data
redundancy, and significantly increased interoperability in compliance with Internet security protocols.
Digital data transmission in virtual health communities has provided strong support for making the right
real-time decisions when providing health services during a pandemic. Accordingly, this study aims to
determine the ranking among EU member states in the digital health services utilization during the
COVID-19 pandemic, conducting a multi-criteria decision-making analysis. Utilizing the multi-criteria
decision-making method- PROMETHEE I, EU countries will be ranked based on values of the
following analyzed indicators from the Eurostat Database for 2020: Making an appointment with a
practitioner via the website, Seeking health information using the Internet, Accessing personal health
records online and Internet use for other health services via a website or app instead of having to go to
the hospital or visit a doctor. In this way, PROMETHEE benchmarks development disparities in
healthcare digitalization among EU countries to find EU leaders in the eHealth digital setup.
Keywords: Health digitalization, Covid-19, EU countries, PROMETHEE |

JEL classification: 115, C52, C63

1. INTRODUCTION

Interactive, interoperable, and multimedia-oriented electronic healthcare represents one of the main
challenges in the further development of health information systems. Given that traditional ways of
healthcare delivery are being phased out in favor of delivery via digital technology in health systems
(Das and Sengar, 2022). Health information is increasingly made available on the Internet, people
frequently resort to online platforms including blogs, social media, websites, and virtual communities
in search of information about specific medical conditions, symptoms of diseases, and support services
(Abdulai et al., 2020). To apply modern technological achievements to virtual health services, given
health organizations must choose the appropriate digital solution. The interest in the use of eHealth
services to support social challenges that emerged from the Covid-19 pandemic has increased globally
(Vivian et al., 2021). One of the key parts of health information systems, which must be taken into
account when choosing electronic health software solutions, is the electronic health record, which
increasingly has a blockchain-based framework and architecture (Zou et al., 2021) that provides data
provenance, auditing, and control in cloud repositories among healthcare providers. As a multimedia
electronic health file, the electronic health record contributes to greater interaction of stakeholders who
use its information about the health status and course of the disease, which has proven to be extremely
useful during COVID-19.
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In the last case, this increases the responsiveness to the health demands of patients after the electronic
verification and evaluation of their health parameters, which are contained in the electronic health
record itself. High personalization and customization of the content of the electronic health record,
along with constant monitoring of IT trends in electronic health, contributes to the development of a
scalable infrastructure of health information systems. This enables long-term treatment, drug
monitoring, pre-operative assessment, post-operative follow-up, and patient education in pandemic
conditions and it has great potential to ease the burden of the pandemic, thereby minimizing its human
and economic impact, especially in primary care (Coves et al., 2022). Cross-border data flows between
eHealth providers depend on consistency between epidemiological frameworks and technical
functionalities.

COVID eHealth digital equipment will have to be used by a large portion of the population, not only a
few tech-savvy. The eHealth apps should be secure out-of-the-box with settings that are secure-by-
default. It is important to design an intuitive and user-friendly eHealth toolbox to avoid security issues
due to misconfiguration or mistakes by the user. To enhance patient-centered healthcare with a rate of
75.9% of the total population using the Internet daily for getting health information (Munoz et al., 2022),
digital solutions are intended to improve the quality of care and communication between doctors and
patients. An adequate and flexible digital platform during the pandemic period should reduce F2F (face-
to-face) clinic appointments, triage cases requiring urgent consultation, postpone non-urgent visits
including elective surgeries, set up new infection control measures, and improve healthcare
management skills (Fezzi et al., 2022).

2. LITERATURE BACKGROUND

The pandemic crisis caused by the emergence of COVID-19 required very precise and rapid analyzes
in all sectors, including in the electronic health sector. In general, the pandemic has confirmed the
importance of multi-criteria decision-making for decision-making in crisis situations. Multi-criteria
decision making software toolbox have formulated methods that recommend the top few alternatives,
where only one among these similar alternatives is optimal (Pamucar et al., 2020). Different MCDM
models such as AHP, ANP, ELECTRE, TOPSIS, PROMETHEE and VIKOR have different
effectiveness and applicability depending upon the problem of investigation (Vivian et al., 2021)
because of the intuitionistic nature of fuzzy decision-making (Munoz et al., 2020). In addition to the
application of statistical tools for assessing the significance of factors for the evaluation of healthcare
institutions, there are a number of publications in which the evaluation of healthcare institutions is
performed using multi-criteria tools (Mishra et al., 2021). Yildirim et al. used a hybrid methodology
based on the application of two well-known multi-criteria tools: (1) Preference Ranking Organization
Method for Enrichment of Evaluations (PROMETHEE) and (2) Vlsekriterijuska Optimizacija |
Kompromisno Resenje (VIKOR) method. Jamshidiantehrani et al. have designed an interpretive
structural model (ISM) to examine the effect of each variable on other variables, which contributes to
the further development of MCDM, especially in the field of electronic health.

3. METHODOLOGY

The applied methodology in this paper refers to the ranking of the member states of the European Union
regarding the use of electronic health tools during the pandemic. The ranking of alternatives based on
the selected eHealth indicators will be carried out in the multi-criteria decision aid (MCDA) software
Visal PROMETHEE 1.4 in order to evaluate several possible decisions or items according to multiple
often conflicting criteria. Using the PROMETHEE | method for multi-criteria decision-making, EU
member states were ranked based on four Eurostat eHealth indicators and available data for 2021
(Eurostat, 2022):

* Internet use: making an appointment with a practitioner via a website- C1 (unit of measurement -
percentage of individuals)*

* Internet use: seeking health information- C2 (unit of measurement - percentage of individuals)

1C1- C4: four indicators are marked with C as Criteria, respectively.
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* Internet use: accessing personal health records online — C3 (unit of measurement - percentage of
individuals)

* Internet use: for other health services via a website or app instead of having to go to the hospital or
visit a doctor. — C4 (unit of measurement - percentage of individuals).

Scaled indicator values from the smallest (sequential light-blue) to the largest (sequential dark-blue) are
shown in the form of a map chart of the countries of the European Union. The percentage values of the
indicators are shown in decimal notation for the purpose of simplified presentation (Figure 1).

Seeking health

Appointment i .
iniormaton

I a1 I 0.800

0.000 > 0.360
v Web/App
pe EHR /ApF
e | % 0.410

@ 0.610 "
2 I
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0.000
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Figure 1. EU members map chart for analyzed e-Health indicators
Source: Based on available data from Eurostat

PROMETHEE (Preference Ranking Organization Method for Enrichment) also belongs to the methods
for multi-criteria decision-making and was developed in 1982 by Jean-Pierre Berns. First, it was used
especially for decision-making in healthcare. The application of this method in Visual PROMETHEE
1.4 is characterized by three steps:
Construction of fuzzy relation for each criterion
The construction of global preference in a set
Order construction.
The decision maker in this analysis chooses a preference function for each criterion R;, whereby a fuzzy
relation of preference is formed where S; (a,b) implies the intensity of preference a in relation to
preference b (Pierre and Bertrant, 1986):

Si: AxA ~ [0,1]; Si(a,b) = Pi(fi(@) — £;(b)) = Pi(d)
For each alternative (preference) a € A, an input and output flow is formed based on the Phi + coefficient
in the interval from -1 to 1. Namely, the value of this coefficient can be from -1 to 1, and it shows the
degree of conjucture between two or more variables or alternatives based on the dichotomy of their
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criteria. It is basically very similar to Pearson's correlation coefficient (Brans et al., 1986). The higher
the value of the Phi+ coefficient, the higher the dominance of the given alternative in the total set:

1
cD+(a) = mz S(a,x)
XEA
1
& (a) = mz S(x,a)
XEA

The values of the weight coefficients of each of the analyzed indicators or criteria were obtained using
the Entropy method, which contains four calculation steps (Hussein and Mandal, 2017):
Step 1: Calculation of feature weight Pij for the i" alternative and j™ criterion
Pij=% (1<i<m1<j<n)
i=1 4ij
Step 2: The output entropy ej of the j™ factor
m

e = —kZ(Pij ....lnPij) (1 <j< Tl)
i=1

=1
k="/nm)
Step 3: Calculation of variation coefficient of j" factor gj
gi=lt-¢l A=jsn)

Step 4: Calculation of weight of the entropy wj

wj = mg’ (1<j<n)

i=19j

4. RESULTS AND DISCUSSION

Using the Entropy method, the values of the weighting coefficients for all four mentioned indicators
were first obtained.

Table 1: Entropy weights for analyzed criteria

Criteria
Weights Sum of
C1 C2 C3 C4 weights
Wj 0.244 0.278 0.239 0.238 1.000

Source: Author’s elaboration based on available data

After entering the data into the software model, the values of the Phi coefficient were obtained, which
represented the ranking of the member countries. As can be seen in the Table, the best alternative
regarding the use of electronic health tools for the mentioned indicators during the pandemic is Finland,
and the last alternative is Bulgaria.

Table 2: Phi coefficient values for ranking EU members

No. Country Phi Phi+ Phi- Country Rank No.
Al? Austria 0,5170 0,5170 0,0000 Finland A9

A2 Belgium 0,4558 0,4864 0,0306 Denmark AT

A3 Bulgaria 0,3839 0,4451 0,0612 Netherlands A20
A4 Croatia 0,3334 0,4252 0,0918 Sweden A27
A5 Cyprus 0,2480 0,3779 0,1300 Poland A2l
A6 Czechia 0,2034 0,3549 0,1515 Hungary Al3
A7 Denmark 0,1561 0,3320 0,1759 Italy Al5
A8 Estonia 0,1347 0,3213 0,1866 Luxembourg Al8
A9 Finland 0,1254 0,3166 0,1912 Estonia A8

2 Alternative 1: Austria and etc.
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Al10 France 0,1208 0,3136 0,1928 Croatia A4
All Germany 0,0812 0,2892 0,2080 Ireland Al4
Al2 Greece 0,0595 0,2783 0,2188 Spain A26
Al13 Hungary -0,0150 0,2464 0,2614 Cyprus A5
Al4d Ireland -0,0443 0,2218 0,2661 Austria Al
Al5 Italy -0,0583 0,2248 0,2831 Portugal A22
Al6 Latvia -0,0627 0,2172 0,2799 Slovenia A25
Al7 Lithuania -0,1103 0,1988 0,3091 Belgium A2
Al8 Luxembourg -0,1176 0,1898 0,3074 Czechia Ab
Al19 Malta -0,1682 0,1744 0,3426 Greece Al2
A20 Netherlands -0,1943 0,1468 0,3411 Latvia Al6
A21 Poland -0,1973 0,1499 0,3472 Malta Al9
A22 Portugal -0,2021 0,1575 0,3596 Slovakia A24
A23 Romania -0,2265 0,1361 0,3626 Lithuania Al7
A24 Slovakia -0,2829 0,1071 0,3900 France Al10
A25 Slovenia -0,3044 0,1010 0,4053 Romania A23
A26 Spain -0,3641 0,0765 0,4406 Germany All
A27 Sweden -0,4712 0,0183 0,4895 Bulgaria A3

Source: Author’s calculation based on Visal PROMETHEE 1.4 MCDA software

In the Visual PROMETHEE diamond (Figure 2) output, the ranked alternatives are marked with blue
contours at an angle of 45°, so the values of the Phi coefficients for those alternatives can be easily
determined to which part of the -1 to 1 interval they belong. Given that in the case of ranking, there is
no overlap of the contours that mark the ranking area of each alternative individually, meaning that the
ranked alternatives are comparable. As the alternatives are comparable, they are ranked above each
other with yellow contours, according to importance, so it can be concluded that the best-ranked
alternative is Finland.

Figure 2: Visual PROMETHEE Diamond
Source: Author’s calculation based on Visal PROMETHEE 1.4 MCDA software
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GAIA (Graphical Analysis for Interactive Aid) represents a very specific analysis within the Visual
PROMETHEE program for multi-criteria decision-making. Namely, this analysis makes it possible to
see the spatial distribution of alternatives and criteria, in the coordinate system, by quadrants and the
mutual interaction of these alternatives and criteria. This analysis, mathematically speaking, is based
on the concept of statistical analysis of the main components (Principal Component Analysis). For this
analysis, the validity (quality of information) of the model is very important, i.e. validly chosen criteria
and alternatives for ranking, and if it exceeds 75%, it can be said that the model is satisfactory when it
comes to multi-criteria decision-making (in the analyzed model it is 100.0%). GAIA analysis groups
the alternatives into mini-clusters by quadrants, based on the criteria that are dominant for the given
alternatives.

Accordingly, in the example of multi-criteria decision-making, the first group of alternatives is the one
that stands out the most in the coordinate system and is located in the first quadrant. Quadrants are
marked and counted in a counter-clockwise direction. In the first quadrant, Finland stands out, which
corresponds to criterion C4-Internet use: for other health services via a website or app instead of having
to go to the hospital or visit a doctor (Figure 3). The "red decision stick" indicates that the alternatives
from the second quadrant are optimal solutions and that the decision-making on the best alternative
should be oriented towards them - A9 (Finland), A7 (Denmark), A20 (Netherlands).

Figure 3: Graphical Analysis for Interactive Aid in Visual PROMETHEE
Source: Author’s calculation based on Visal PROMETHEE 1.4 MCDA software
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Visual PROMETHEE Network is another output in the set model. The network was formed based on
the value of the Phi coefficient, where the network nodes in the form of arrows show the relationship
between the alternatives, where the best alternative - Finland - is at the top of the network.
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Figure 4: Visual PROMETHEE Network
Source: Author’s calculation based on Visal PROMETHEE 1.4 MCDA software
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5. CONCLUSION

The management of health information systems represents, above all, the management of information
and data generated in healthy ecosystems, between stakeholders of health entities. Therefore, for the
management of health information systems, it is crucial to understand the type of health data and the
digital content that is transmitted in such an information-intensive sector as the health sector, especially
in case of a pandemic crisis with fast- adaptable web health environment. Clear and precise data enable
decision-makers to rationally allocate health resources in COVID- 19 conditions, in the case of
managing health information systems, so that the provision of health services becomes as efficient as
possible. The management of health information systems must therefore ensure the processing and
analysis of all relevant information to properly reach the destination over the Internet, which results in
a successfully implemented medical intervention and provided health service.

The results obtained by applying the Visual PROMETHEE software for the ranking of EU member
states only confirm the leadership position of Finland, which is ranked among the three strongest health
technology economies in the world in 2021. Finland is the first country in the world that has digitized
national health registries originating in the 1960s and also digitized biobank data from the 1920s.
Finland has strong eHealth background. Despite being the second most advanced digital economy in
the EU and “flagship” in health digitalization, according to DESI (Digital Economy and Society) index,
Finland has significant advance in digital health and genomics in the world, not only in EU. Finland has
the only EHR in the world where clinical and social data are layered on top of each other. Furthermore
Finland healthcare ecosystem enables access to patients’ EHR for all patients in real time. This adds a
very unique third layer of data to the EHR, which is real-time patient-reported and patient- monitored
health outcomes. The fourth layer of the EHRs is e-prescription history and soon patient-drug
interaction which leads to integration of all four layer into one persistent and most effective virtual
health orbit.
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ArncTpakT

Bo 0BOj Tpya (OKYCOT € CTaBeH Ha aHalu3a Ha KIIyYHUTE MPETIIOCTABKHU MMOBP3aHU CO HAYMHOT Ha
KOj Tpeba Ja ce IUIaHWpaar, OpPraHWU3Mpaar, BOCIIOCTABAT U KOHTPOJIMPAAT AKTHMBHOCTHTE BO
JICIIOBHUTE IPOLIECH, KAKO M KOHTHHYHPAHOTO IMOJ0OpPYBame Ha KBAIUTETOT BO XOTEJCKaTa
uaaycrpuja. OBUE TPETIIOCTaBKA C€ ITOBP3aHU CO: TMOCTOjaHOTO clelickhe Ha Oapamara Ha
MOACPHUTE TYPUCTHU, IOUUTYBALC HA NPUHIUIIUTE U CTAHAAPAUTE 3a KBAJIUTET, BOCIIOCTABYBALE
(YHKIIMOHAIHA OpTraHW3allid Ha OW3HUCOT, IMOCTOSHE Ha HEONMXOJHH pecypcH (YOBEYKH,
(MHAHCHCKHM W MaTepHjalHi), BKIYYyBamke Ha TYPHCTUTE M JAPYTH CyOjeKTH BO MPOIECOT Ha
CO3/1aBamb-¢ M UCIIOpPaKa Ha XOTEJICKUTE YCIYTH U MPUMEHa Ha COBPEMEHHU TEXHOJIOIIKH CHCTEMH BO
XOTeJcKara pabora.

LenTa e ma ce o6e30emu mpon3BoI (YCayra) Koj CO CBOjOT KBATUTET K€ TH 3aI0BOJIH WU HaJAMUHE
O4YCKyBambaTa Ha HETrOBUTE KOPUCHHUIH. HCJIOCHaTa OATOBOPHOCT BO CUTC OBHUEC AKTHUBHOCTHU € BO
yIIPaByBAuKUTE CTPYKTYPU HA XOTEIUTE.

Knyunu 360poeu: menaymenm, keaniumem, ONMumMu3ayujd, 0eio8eH npoyec, YHanpeoysarve.

Bogen
Ha ce ympaByBa cO KBAIUTETOT BO XOTEIMEPCTBOTO 3HAYM Jla c€ JOHECyBaaT OJJIYKH Ha KOW Ke ce
Kpeupa 1 CropadyBa KBAJIMTETHA YCIIyra Koja Ke TH 3aJJ0BOJIM WM HaJ]MIHE OYeKyBarmbaTa Ha TOCTHTE
BO XOTEJNIOT, K€ T'0 3r0JIEeMU MPHUXOJOT W Ke TH HaMain pabOTHHTE TPOIIOIH, a HA TOj HAYMH Ke€ TO
3rojeMu npo¢puror. CTaHaapaIuTe 3a yNpaByBambeTO CO OpraHu3alujara, ce KOPHUCTAaT KaKo paMKa 3a
HAcOYyBame Ha OpraHu3aljara Bo mpasel] Ha Mmono0pyBame Ha nepdopMaHCHTE, OTHOCHO YCIICIITHO
BoJIeHk¢ U padoTeme. Co 1en moegukacHo paboTeme, OTHOCHO 3a 330BOTyBamkbe HAa Oapamara Ha CUTE
YYECHHIIM BO TMPOLECOT Ha padOTeme, JCHEC MpakTHKa € Ja Ce WHTErpupaaT MOoeIuHEUHHTE
CTaHAApPIM3UPaHN CHUCTEMHM Ha MEHAMEHT (3a KBaJHMTET, 3a JKMBOTHA CpeIWHa, 3a 37paBje U
6e30eqHOCT Ha BpaboTeHnTe, 0e30eTHOCT Ha XpaHaTa, (UHAHCUH, €THYKH HOpMH U 1ip.) [1].
BpBHHOT MeHayMeHT Tpeba Ja Ouje OmpeMeH CO METOIU U TEXHHWKH 3a JIOHECYBarbe KBAJTUTECTHH
OJUTyKH BO TpaBel] Ha ONTUMH3HMpame Ha AEJIOBHHUTE mpouecd. KiyueBu 3a onTHMU3Mpame Ha
nepopMaHCUTE Ha IPOIIECUTE M CIIOCOOHOCTA 3a M3BPIITYBamE JISKAT BO 3JI0)k0aTa Ha OpraHU3aI[HATe
1a ja neuHUpaaT ¥ KOHTUHYHPAHO JIa ja TMPOIICHYBaaT W aXypupaar IpollecHaTa JOKyMEHTAIH]a.
OBHe TOKYMEHTH, BKIY1yBajKi Mamy Ha MPOIECH, TIOAATOLH 3a BIIE3 U U3JIe3, IOJCNyBalkhe PeCypCH,
BPEMEHCKH LHKIYCH, UTH., OBHE JAOKyMEHTH (opManHo ro AeuHupaar oOEMOT Ha MPOLECOT OX
3alOYHyBamk-€ JI0 UCIIOpaKa M CIIy»KaT Kako ,,llaToKa3 3a MpoLecoT.
OTkako Ke ce JoHecaT O/TyKH, OBHE IPOCKTH 3a ONTHMHU3alja Ha AeJIOBHHUTE MPOLECH ja (OoKycHpaar
opraHu3anyjaTa aa Tu HISHTU(HUKYBA U UCIIMTA MOKHOCTHUTE 32 HaMallyBame Ha TPOLIOLUTE, BPEMETO
Ha IUKJIYCOT, UCTOBPEMEHO 3rOJIeMyBajKH IO KBAIMTETOT Ha ycCiyrara Wi TPOHM3BOMIOT. 3a JKal,
OTPOMHOTO MHO3MHCTBO Ha OpraHU3aINH MPOJOJDKYBa a paboTH BO YCIOBH Ha ,,TaCHEH-E MOXKapH',
KaJie OCHOBHHUTE aKTHBHOCTH Ha JICJIOBHUTE NMPOLIECH MOpaaTr Ja ro MOMUHYBaaT TPaJULMOHATHUOT
(hyHKIIOHAJIEH TIOTJIe] U ]a HeMaaT Ha3Ha4eH CONCTBEHHK HUTY MEPKH 3a YCIEITHO H3BPIIyBame Ha
mpottecot [2][3][4].

JlntepatypHa o06paGoTka
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MHory ycnenHu opraHu3aiiy uMaar ,,3peiu‘ CTPYKTYpH 3a YIPABYBAKE CO JEIOBHUTE IIPOLIECHU KaJle
NpUMapHUTE U PUIPYKHUTE JETIOBHU TpoLecH ce 100po aeuHUpaHu, cO IMEHYBaH COTICTBEHHK Ha
MPOLECOT, KPUTEPUYMH 32 YCIIEX BO U3BPLIYBAKETO M CE Pas3rIelaHd CHTE MOKHOCTH 32 €pUKaCHOCT
[41[5].

dopmanHo JedUHMpPAHUTE MPOILECH M JOKyMEHTalujara ja o0e30eayBaaT opraHusanuja co
BU3yeNHM3allja Ha BHCOKO HHUBO INPEKy MACTAJHH OCHOBHM M NPUAPYXKHHU HpouecH. Mamure H
NPUIPYKHUTE JETATHH JTOKyMEHTH Ae(pHHUpAAT KAaKO MPOLECHTe KOMYyHHIMpaaT Mely (QYyHKIHUTE,
KaKo CEKOj YeKOp CO3JlaBa BPEJHOCT BO MPOIECOT M KaKO T'M MPOHM3BEIyBa HETOBUTE HCIIOPAKH.
CorcTBeHUIIUTE HA TMPOILIECUTE IO YIpaByBaaT jaIpoTO W TM yIpaByBaaT NEIOBHHTE MPOLECH Ha
HNOAJPIIKA, Kako M IOSIUHIMTE Ha KOHM C€ JOACIEHH 3aJauduTeé BO pPAaMKUTE Ha MPOLECOT.
COICTBEHUKOT Ha IMPOIIECOT € OATOBOPEH 3a 00e30eyBame YCIICNTHO HW3BPIIYBamE HA IPOIIECOT,
naeHTH(PUKyBambe Ha MPOOJIEMHUTE KOU Ce jaByBaaT, IPHYMHUTE 1 ITIOTpeOuTe 32 00yKa Ha BpaOOTEHHUTE.
3a ma Moke MpOLECOT KOHTHMHYHMPAaHO Aa Ce M3BpIIyBa Mopa aa obe30enaT AOBOIHO MH(POPMALUH
BEPTHKAIHO M XOPH30HTAIHO HU3 KoMIaHHjaTa. CONCTBEHUKOT Ha MPOIECOT MOpa J1a IMa MOYKHOCT
Ja TO Clled HAABOPCHIHUOT M BHATPEHIHHMOT MPOTOK Ha uHpopmauuu. Llenra Ha mporecHara
KOMYHHKalyja e 1a 06e30eau BpaboTeHuTe Aa Ounar ooe30eaeHn co nHpopManuu 3a nephopMaHcuTe
Ha TIPOIIECOT U Ja TO KOHTPOJIUPAAT HAIIPEIOKOT Ha KOMITaHUjaTa KOH HEj3UHHTE TeNH [6].

[Ipen nonecyBame KOHEYHa OZJTyKa 3a BoBeayBame Ha TQM cucremort, oprann3anujara 0u Tpedaio
Jla M3BPIIN MTPOBEPKA HA COIICTBEHATa MOATOTBEHOCT M €BEHTYAIHUTE MPOOJIEMH KOM MOXaT Ja ce
M0jaBaT BO MPOIECOT Ha BOCIIOCTABYBAE CHCTEM 33 KBATHUTET U HeroBa uMruiemenTanuja [1][5][7].
[loueTHn ocHOBH BO MpOBEpKa Ha Taa MOATOTBEHOCT Tpeba ga Owmmar: OmpenereHocTa Ha
yIpaByBauyKHTE CTPYKTYpH 32 BOBEIYBamE€ CHCTEM 332 MEHAIIMEHT CO KBAJIUTET, HETOBA MPHMEHA U
AHTAXHPAHOCT, CO Ll npH(pakame Ha KOHIENTOT O CTPaHa Ha BpaOOTEHUTE.

3a ycIlemHo aa ce UMIUIEMEHTHPA B pa3BHE OBOj CHCTEM, HEOIIXOIHO € HAjBHCOKOTO PAKOBOJICTBOTO
Ha opraHu3alyjaTa Jia JOHeCe jacHa U HEJABOCMHCIICHA OJUIYKa, a MPUTOA CBOETO OIpPE/eNyBamke KOH
PasBOjOT Ha KBAJIUTETOT Jla C€ BTEMENM HHU3 TNPAKTHMYHOTO JenyBame. Toa € mpecyaHo 3a na
BpaboTeHuTe ro npudaTaT KOHIENTOT 3a KBAIUTET U JIa € KpeHpa OTBOPEH OHOC IOJH CO J10Bepoa.
3a taa en e motpedHo [1][8][9]:

. EnmumuHupame Ha HEraTUBHHOT MPUCTAall Kaj CHUTE€ YYECHHIM BO MPOLECOT Ha
BOCIIOCTaBYBAabE Ha CUCTEMOT 34 KBAJIUTET;
. [Tornonna u npaBuiIHa HHPOPMHUPAHOCT Ha BPAaOOTEHUTE 32 3HAUCHETO O BOBEIYBAkhE Ha

cuCTeMOT (e(MKAaCHOCT BO pabOTEHETO, HaMalyBamke HA TPOIIOLMTE, IOrojieMa
MCIIOJIHETOCT Ha KalaluTeToT, 33JOBOJICTBO Kaj TOCTUTE H CIIMYHO);

. KBamuTeTHH WHCTPYKIMHM W JpPYyTd HEONXOJIHU €JIEeMEHTH 3a BOBEIYBame U
AMITJIEMEHTAITHja Ha CHCTEMOT;

. [MoxroreBeTHOCT Ha BpaOOTEHHUOT MEPCOHAI 32 00pa30BaHKE 1 00YKa 3a Jia IPeAyIpeIn Ha
TPEIIKUTE KOW MOXAT J]a ce TI0jaBaT BO MPOIIECOT Ha BOBEYBamke HA CHCTEMOT;

. HaBpeMeHa mOATrOTBEHOCT 3a M3rpamba Ha MpaBWiIHA JOKyMEHTAIHja 3a CHCTEMOT
(TpaBUITHUK, TIPOIEAYPH, 3aITUCH) U HEj3UHA YPEAHOCT; U

. AJlekBaTHAa MOTUBUPAHOCT HA BPaDOTEHUTE.

JIOKONIKY OJI'OBOPUTE Ha OBHE MPETIIOCTABKU CE 3aJIOBOJIUTEITHH, OpraHM3alfjata Moxe Ja Ouje
yBEpEHa JieKa € Ha J00ap maT KoH ycmex. [Ipuroa, Mopa a ce KOPHCTAT COOJBETHH MPOILEIYyPH BO
MOCTAaINKaTa Ha MPOCKTHPAKkhE M UMILIEMEHTAIlMja HAa CUCTEMOT 32 KBaJHUTET, KOj € OPUCHTHPAH KOH
nasapoT U € BOJACH O] MOTPOIIYBAvOT, CO UCKIIyYUTEIHA HArIaCeHOCT Ha YJorata Ha BpaOOTCHHUTE.
MeryToa, JOKOJIKY OJTOBOPHTE HE CE€ 3aJ0BOJTUTEIIHN, OW OMII0 KOPUCHO J1a CE€ TIPEUCIINTAAT CTABOBUTE
Ha BPBHUOT MECHAIIMEHT 3a MOJTOTBEHOCTA 3a BOBEAYyBame cucteM 3a kanuteT [10][12][13].

IIpeasnor Moaen 3a NpoeKTHPam€ MPOLECEeH MPUCTAI BO X0TeJCKATA HHAYCTpPHja
CuHcTeMOT 3a yIpaByBame CO KBAIUTET BO COTTIACHOCT co Oapamata Ha ctanmapaot ISO 9001:2015
rapaHTupa JOJTOPOYHA YCIyra CO BUCOK KBAaJIUTET, KAKO PE3yJITaT HA TOHHCKH TPOIIOUHU (TIOMAajH
OTHAJONHM, MOMANH OTCTANyBama, MOHHCKA CTalka Ha OAOHBAkE M TIOMAIKy TPEIIKA MOpPaan
JISJIOBHUTE TIPOIIECH ), KaKO M IPUCTAI 10 HOBM Mma3apu. Hekoun nmazapu OapaaT cepTUhUIIIPaH CHCTEM

138



[ecra Merynaponna Hayuna Kongepenuuja

MPEAM3BUIIMTE BO TYPU3MOT U BU3HNC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«

Sixth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

3a yIpaByBamke CO KBAUTET BO COTIIACHOCT co Oapamara Ha [ISO 9001:2015, moneka Ha Apyru mnazapu
Ce TPETIOCTaByBa JieKa CepTU(UIUPAHUOT CUCTEM BO COTJIACHOCT CO Oapamara Ha OBOj CTaHIAp/I,
MOJE CaMo Jia TH MpeHece NMPUI0OMBKUTE Ha OpraHU3aIMUTe MITO To ocemysaar [ 14][15].
[IpomecoT Ha BOBeAyBamk-¢ HA OBOj CHCTEM HE € €IHOCTaBEH IIPOIIeC, TOj CE OJBUBA BO HEKOJKY (hasw,
Y 9eCTO joara jo npobieMu, na Aypy U HeyCIIeCH BO HeroBaTa nprMeHa. OBa e MpuvrHa IOPau Koja
€ HEOIXOJHO JIa C€ BKIydYaT KOHCYJNTAHTCKH (DUPMH OJ] HAjBUCOKO HHUBO OHJIEjKH, HEJOBOIHOTO
MO3HaBamke U HEMCKYCTBOTO HA KOHCYJITaHTUTE MOXKE Ja JO0BeJe M0 KOHTPANpPOAYKTUBHU €PEeKTH U
HenmopazOnpama Ha 0BOj CUCTEM O] CTpaHa Ha BpaOOTEHUTE.

[Ipemnor merogonorujara koja Tpeba Ja ja yCBOM MEHAIMEHTOT BO IMPOIECOT HA MPOCKTHPAkHE U
AMITIEMEHTAITHja Ha CHCTEMOT TH COAPIKH CIICTHUBE MOCTANKU M akTUBHOCTH [1][14][15][16]:

IIpBa ¢as3a - MHunupame Ha NPOLECOT U NOATOTOBKA 3a BOBEAYBAHE CHCTEM 32 YIPaBYBamE CO
KBaJuTeT. MEHaIMEHTOT Ha OpraHu3alujaTa € IOJDKeH LEJOCHO Na ja pa3bepe CylITUHAaTa Ha
Oapamata Ha ISO 9001:2015, 3aTroa mTo TOj € OHOj IUTO ja TOHECYBA OJJTyKaTa 3a BOBEAyBame Ha
CHCTEMOT.
Bo oBaa (aza, MeHayIMEHTOT Ha OpraHM3alKjaTa T'd BPIIU CIeTHIUBE aKTUBHOCTH:

*  JIOHECyBa OAJYKa 32 BOBEAYBamE CHCTEM 3a KBAIUTET,

*  p30Mpa KOHCYITAaHTCKa Kyka 3a pa0doTa 3a MPOCKTUPAhE Ha CHCTEMOT 3a KBaJIUTET,

* jawums0upa MEeTOIOJIOTH]jaTa 3a paboTa BO MPOIECOT HA BOBEAYBAKHE CHCTEM 3a KBAJUTET,

* 00e30emyBa MaTepujalii, YOBEUKH U JPYTH PECYpPCH O] 3HAUCHE 32 QYHKIIMOHUPAKHETO Ha

CHCTEMOT,
*  [OJTOTBYBA IJIAHOBH W MPOTpaMH 3a 00yKa Ha IepCOHAIIOT, H
* T eaynupa BpabOTEHHTE.

Bropa ¢a3za — mpoekTupame Ha CHCTEM Ha KBAIUTET MpeKy uiaeHTudukamnuja Ha npomecute. OBaa
(haza BKIIydyBa: CHUMamke Ha CUTyalujaTa; n300p Ha IJAHOBU; WHCTAMPAkhe Ha MOAETH U coOPTBED;
OJIpe/lyBalb¢ Ha HHUBOTO Ha KBAJMTET; Pa3BOj HAa NpaBHWjaTa 3a KBAJIMTET KAKO IOUM IOMEry
MpakTUYHUTE Opoueaypu 1 6apamara Ha [SO 9001:2015. JIenoBHUKOT KaKO OCHOBHA JIOKYMEHTAIH]ja
COZIPYKHM TEPMHHH KaKoO: ,,INITO K& ce CTOpH'", HO BO HUKOj CITy4aj: ,,KaKo HEIMTO Ke ce Hampasu'. Toa
,,KaKO HEITO K€ Ce HampaBH" € COAPXKAHO BO MPOIEAYPUTE U 3aBUCH OJI JACIIOBHATA TOJUTHKA, a CC
pa3jMKyBa OJ1 OpraHu3alldja J0 OpraHu3saiuja.
[IporecHUOT NprcTan 3a yrnpaByBame CO KBATUTETOT Ha XOTEJIICKUTE YCIIyTH MOApa3doupa CUCTEMCKU
Ja ce uACHTU(UKYBaaT KIIYYHNATE TIPOIIECH KOM C€ KOPHCTAT BO XOTEJICKHOT OW3HUC, KAKO ¥ HUBHOTO
pasrpaHrYyBamke Ha MOTIIPOIIECH HA YNpaByBame, OpraHu3upame, noaapiika. [Ipomecure mopa na
OounaT jacHo neuHUPaAHU CO 1en Aa ce 00e30e1u ehuKacHO PYHKIIMOHUPAHE Ha IIEJIOKYITHUOT CHCTEM
¥ CO TOA JIa CE IIOCTUTHE CUTYPHOCT BO ONTHMU3HPAK-ETO Ha Oapamara Ha TypUCTHUTE, ISIIOBHUTE IIETIH,
n300poT Ha cHaOJyBay, MCIIOpaka Ha MPOM3BOAOT /yCiIyrata M KOHTPOJa Ha MEJOKYITHHOT IpOIlec.
AKO ro aHanM3MpaMe XOTEICKHOT OM3HKC, CUTYalljaTa € CJIe/IHa.
Opn acnekT Ha uaeHTH(HKAIHMja Ha TIPOIECUTE BO XOTEJICKaTa HHAYCTpHja, 00e30eyBameTo yCIyTH
3a CMECTyBame, XpaHa W MHjaIalld U JIPYTH YCIYTH MOXE Ja Ce CMETa KaKo CIUHCTBEH IpoIiec
(OCHOBEH TpOIIEC), KOj CE COCTOM O] H13a ME'yCEOHO MTOBP3aHH MPOIIECH — MOTIIPOLIECH Ha MOJIPINKA
4ija u3Benda € yCIoBEeHa O]l IPECTOjOT Ha TOCTUTE BO XOTENOT.
Huxnycom: I'ocmun-xomesncka yciyza, 6Kayuyea:

1. ®a3a Ha joarameTo Ha TOCTHHOT;

2. ®da3za Ha IIpecToj; U

3. @a3a Ha 3aMHUHYBamkE HAa TOCTUHOT O] XOTEJIOT.

Bo cekoja ox oBue (a3u Moke 1a ce HACHTH(PUKYBaaT OCHOBHHTE MTPOIIECH, KAKO M IMOTIPOIISCUTE 32
MOJIPIIKA, KO To AeduHupaaT 00e30eyBalkbeTO HAa CMECTYBAale¢ U YTOCTUTEICTBO 32 TOCTHTE Ha
XOTEJOT.

Bo ®a3aTa Ha NIpUCTUTHYBam€ HA TOCTUHOT BO HJCHTU(HUKAIIN]jA HA OCHOBHUTE MPOIECH €: PHeM
HA TOCTHTE, KOj C€ COCTOM O] TPU TOTIPOLECH — Joarame, npudakame U CMECTyBambe Ha TOCTUTE.
Kako mporec Ha mojjpiuka ce HISHTHU(PHUKYBaaT aKTUBHOCTUTE KOW MPETXOJAT Ha J0arameTo Ha
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TOCTHUTE: KOPECIIOHICHI[H]a CO TOCTUTE, TYPUCTUIKUTE arCHIIMU U JAPYTUTE MAPTHEPH, pe3epBalldja Ha
yCIyTHTE, OpraHu3annja Ha IpeBo3 40 XOTEIOT U CIl.
3a Bpeme Ha Pa3aTa HA MPECTOjOT HA TOCTHHOT, CE UICHTU(UKYBAAT TTOBEKETO OCHOBHHU MPOIIECH,
W TOA: MpOIleC MOBP3aH CO HOKEBamke Ha TOCTUTE; MPOIEC MOBP3aH CO MOJrOTOBKA HAa XpaHa U
Myjanany, CMECTyBamkhe Ha FOCTUTE, aHUMallMja Ha TOCTUTEe, Teie(OHCKU U npyru ycuyru. OBze ce
TpeTHpaar MPOLECUTE Ha IMONIPIIKA 32 BpeMe Ha NPECTOjOT Ha TOCTUTE BO XOTENOT: HabaBKa W
CKJIaJIMpame Ha XpaHa, XUTUCHCKO U TEXHHYKO OJIP)KYBame, KAKO W MpOIlecH 3a 00e30eayBame Ha
JOTIOTHUTEIHNA YCIyTH (paboTu 3a pa3MeHa, Iepeme U Meriame oOsieka uTH.). [loaroroBkute win
MeXaHH4YKaTa 00paboTKa Ha MpexpaHOEeHUTE MPOU3BOIN CE TPETUPAAT KaKO MOTIIPOLIECH BO MPOLIECOT
Ha MPOM3BOACTBO HA XpaHa; TepMHUYKa 00paboTKa, 3aBpIrHa oOpadoTka. CepBUPAmHETO Ce TPETHpa
KaKo MOTIIPOIleC Ha MPOIIeCOT Ha CEPBUPALE HA XpaHa.
Bo ®a3aTa Ha 3aMHHYBambe Ha TOCTHHOT O] XOTeJOT, OCHOBHUOT TPOLIEC € 3aMUHYBambe, KOj ce
COCTOH O] TIOTIPOIIEC: M3HECYyBamkhe Ha 0araxkoT, MOJUTalke Ha JETIOHUPAHU pa0OTH Of XOTEICKHOT
ced u cn. IIponecure Ha moipinka Bo Pa3zaTa HA 3aMUHYBAKkE CE€ OJHECYBaaT HAa MPECMETYBAKE U
Iakame Ha XOTEJICKUTE YCIYTH.
[Iponecure Ha exykaiyja Ha BpaOOTEHUTE, MOIEpHH3AIlHja Ha OlIpeMaTa U 00jeKTUTE, BOBEAYBAKETO
HOBH TEXHOJIOTHH, MAPKETHHT AKTHBHOCTU HTH., MOXKE J1a C€ TPETUPAAT KaKO CICIU(PUIHA MPOIECH
3a TOJJIPIIKA.
[TponiecHMOT MOJEN BO XOTENICKaTa HHIYCTPHUja, CIIOpE] TOa, C€ COCTOU O]l CIeJHHUBE eneMeHTH, CI1.
1
1. Bne3 (6apama Ha TIOCTOCUKUTE U OTEHINjATHUTE TyPUCTH);
2. Ilpoyecu na ynpagysarve:
*  IJIAHUpAIE,
*  pecypcH (40BeUKH, GUHAHCHUCKH, MATEPHjaJIH, UTH.),
*  IPEUCIHTYBaHkE Ha PAKOBOJCTBOTO.
3. Ocnoenu npoyecu:
*  [pHEM Ha TOCTH,
*  TIPEcTOj Ha TOCTHHOT,
*  3aMUHYBam€ Ha FOCTH.
4. [lpoyecu 3a nodopuwika.
* 00yka Ha mepcoHal,
*  HabaBKH,
*  CKJIaJUpame,
*  OJIPXKYBAamE Ha ONpeMa, UTH.

5. Uznes.
AEGMHVPAILE HA CTPATECUCKW NPOLIECH
. #gﬂ'gg:go BPBHO PAKOBOJCTEO M m:;p:xim

XOTEN e MOTHIADAH® H ASHEE A HA SANK v 1
Bapiha ¢ T BaranncTen

Kopuchik Ha Kopueur Ha
XOTEnCKH " " XoTancin
e yemym

Kny4HW NPOLECH
BAPAHSA YCnyru

~AKEBAEMERS W
OBk wa ppaBates u copTHdMraLa
-Ofesfenyeare #a pecypo
AT nogapweka
coomag # Bead npu padora

-Habans

Ca. 1: Mooen na npucman Ha npoyecom 60 XOmeaom
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3a10BOJICTBOTO HA KIIMEHTHUTE O]l XOTEJICKATa yCIIyra € IoKa3aTell 3a yCIeXOT OJ] MPOSKTHPAmETO U
UMIUIeMeHTaIujata Ha CUCTEMOT Ha KBAJIUTET U MTOKA3aTell 3a MPE3EMAmhETO KOPEKTUBHU aKTUBHOCTH
WM aKTHBHOCTH 3a MOJ00PYBamke Ha KBATUTETOT HA yCIyrara.

bunejku mporecute Bo XOTETHEPCTBOTO C€ YCIOBEHH O] HAIBOPEINHUTE Oaparma Ha TYPUCTHTE, THE
KpPY>KHO C€ IMOBTOPYBaaT 3a BpeMe Ha HUBHHOT MPECTO] BO XOTEJIOT — KOTa XOTEJNOT T CO37aBa, a
TYPUCTOT TH KOPHCTH, a 3aBpPIIyBaaT CO HUBHOTO 3aMUHYBame Ol XOTesnoT. OBa Oapa Mperu3HO
neduHUpamke Ha CUTE aKTUBHOCTH BO CUTe (a3u (TOArOTOBKA, MPOM3BOICTBO, 00e30emMyBame U
MOTPOIIyBayKa Ha YCIYTUTE W 3aI0BOJICTBOTO HAa KIUEHTHUTE), CO LIEJI JIa CE yNpaByBa cO HUB KaKo
OeJInuHa.

Tpera ¢a3a — noAroToBKa Ha JOKYMEHTHpPaHH HH(GOPMAIIUH 32 UICHTHOUKYBAHUTE MPOLECH MTPEKY
craggapaau onepatuBau nporieaypu (COIT). Oa e exra o1 HajcmoxxeHUTE (pas3u, Mo GaKTOT JeKa CUTE
nporecu Tpeba a OuaaT MOKpHEHH CO MPOLEAYPH, a IPH Toa MOpa Aa ce 3eMe IpeaABua GakToT gexa
CHUTE TIOCTAIKHU U MPOIECH Tpeba ce MOKPUEHH CO IITO € MOKHO MTOMAaJKy JOKYMEHTH, a P Toa Ja ce
IIeJIOCHO (DYHKIIMOHATHHN BO CeKOe BpeMe 3a BpaboTeHuTe. On npernmnsnocTta U epukacHocta Ha COIl
3aBUCH M YCIEXOT Ha WMIUIaHTauuja. [lo uIeHTH(UKyBame Ha MPOLECUTE U NPOCKTHpame Ha
MPOLEAYPUTE 32 TOKYMEHTAIIV]ja Ce M Ha HUBHO CIIPOBEAyBamke. MIMIieMeHTalujaTa ro npeTcTaByBa
JIM3aJHOT HA CUCTEMOT 3a KBAJIUTET BO MPAKTHKA U TOj MPOIEC Ce pealu3upa MOCTEIEeHO, YeKOp Mo
gexop. Cekoja mocranka Mopa J1a ce MPoBepH Ipe] MMIUIEMEHTaNnjaTa, a moceOHO BHUMaHHe Tpeda
Jla ce MOCBETH Ha TOYHOCTA Ha JOKYMEHTAIMjaTa BO OJHOC Ha €BUICHIIMjaTa.

YerBpTaTa (aza - ceprudurkaiija Ha CUCTEMOT 32 KBATUTET O] CTpaHa Ha HE3aBUCHO MEI'yYHapOIHO,
aKpeIUTUPaHO Teo 3a ceprudukanuja. CepTudukaujara Ha CUCTEMOT 32 MEHAIMEHT CO KBaJHMTET
MpeTcTaByBa eKCTEpHA KOHTpoa. [1o Mo3uTHBEH M3BEIITaj OJ1 OBaa KOHTPOJIA, CE U3/aBa rapaHIyja 3a
KBAJIMTET, OMHOCHO akpeauTanuja. CepTHPUKATOT MOXKeE Ja TO 100HjaT caMO OHHE OpPTaHHW3aAIldN KOU
MOMHWHAJIe HU3 CUTEe OBUE (a3u, cO IITO Ce JOKAXKYyBa JieKa THE ce JOCIEJHU BO 3aloxbaTa Jia TH
WCTIONHAT Oapamara Ha KIUEHTUTE U CE CTPEMaT KOH 3roJieMyBamkhe Ha HUBHOTO 33JI0BOJICTBO MPEKY
e(eKTHBHA MPUMEHA HA CUCTEMOT, BKIYUIYBajKH MPOIIECH MOBP3aHHU CO: KOHTUHYUPAHO MOI00pYBabe
Ha CUCTEMOT, a IIPU TOa Jia Ce MMOCTUTHE YCOTIIACEHOCT co Oaparmara Ha KyIyBaduTe.

Ierra pa3a — nocrojana nHTEpHA KOHTpoJa. LlenTa Ha BHaTpelIHaTa KOHTPOIIA € /1a Ce eIMMHHHpAaT
HEJIOCTATOIMTE U JIa C€ YHAIPEIH MIPOLECOT Ha KOHTHHYHPAHO TT0100pyBakhe Ha KBATUTETOT.
BoBenyBameTo cHCTEM 3a yIpaByBambe CO KBAUIUTET BO XOTEJICKA KOMIIaHHja HOCH TojieM Opoj
NPUIOOMBKH KaKo:
*  ce [OCTUTHYBa M OZIp)KyBa CTaOMJIHO HHBO HA KBAIUTETOT HA XOTEJICKHOT MPOU3BoJ \ yciyra;
* ce pabotu eUKacHO 1 Ce TIOCTUTHYBa MOrojieMa MPOyKTHBHOCT;
* Ce JIOCTUTHYBa M 3ajaKHyBa JICJIOBHATa JI0BepOa Kaj MOCTOCUYKUTE, M YIITE MOBAXHO, Kaj
MOTEHIMjITHUTE TYPHCTH;
*  ce 3roJieMyBa 3aJI0BOJICTBOTO Ha TYPHCTHUTE;
*  ce OCTBapyBa PaMHOTEXa BO HCIOJNHYBAaWmETO Ha Oapamara Ha KOPUCHHUIMTE HA YCIYyTH BO
XOTEJOT U APYTH CyOjeKTH;
*  ce 00e30eqyBa CUTYPHOCT JIeKa CAaKaHOTO HUBO Ha KBAIUTET € IIOCTUTHATO M OJPKyBaHO;
*  ce 3roJieMyBa KOHKYpEHTHATa MPEJHOCT, U BO 0Baa HACOKA CE CO3/1aBaaT MOXKHOCTH 32 HOBH
na3apH ¥ 3roJIeMyBambe Ha Y/ICNOT Ha 11a3apoT Ha TYPU3MOT;
*  ce no0mBa cepTH(UKAT O]l aKPEAUTHPAHO TEJIO 32 CEPTU(HKALM]a KO CIYXKH KaKo HOTBpAA
JC€Ka CAKaHOTO HUBO HA KBAJIUTET € ITIOCTUTHATO U K€ Ce IIOCTUTHE Ha J0JIT POK.

Ilpemnpujamue xoe caxa oa 2o 3a0paicu 3HAKOM 3a KEArumem mopa 0a obezdoeou.
*  KOHTHHYWTET BO OJIPXKyBarhe¢ Ha CUCTEMOT; U

*  MOCTOjaHO MOJ00PYBamkE HA CUCTEMOT 32 YIIPaByBamkhe CO KBATUTET.

BOBG,E[YBEIH)CTO, OPKYBALETO U HOZ[O6p}IBaH)CTO Ha OBOj CHCTEM 6apa AHTAXKUPAHOCT HA OAPCACHU
(l)I/IHaHCI/ICKI/I CpCACTBa, 3a KOU C(I)QKTI/ITC HE MOXAT Aa €€ OYCKYyBaaT BO KpPATOK IICPUOM. TpOIHOI_II/ITC
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3a BOBeIyBame Tpeba Ja ce cMeTaaT Kako JOJTOpOYHa WHBECTHIIMja, MaKO 3HAYUTEJICH Opoj Ha
MeHallepu (COICTBEHUIM), MPBEHCTBEHO BO IMOMAJUTE XOTEIM OUYEKYBaaT pPe3yJTaTd BEAHAII IO
BOCTIOCTaBYBambETO Ha CUCTEMOT. CHCTEMOT € OCHOBA 3a PAIHOHAITHOCT BO OM3HUCOT, H3pa3eHa MPeKy
HaMalTyBamke Ha BKYIHHTE OIEPATHBHH TPOIIONH, TPAJCHE WMHUIl Ha XOTENOT NMpeKy HyAeHme Ha
BHCOKO HUBO Ha yCIyra, 3HAYUTEIHU MO3UTUBHU €(PEKTH HA YCHA MpOoIaraHa, nojgoopa KOHTpoJia Ha
MPOIECUTE U 3TOJIEMEHA CBECHOCT Ha BpaOOTEHUTE 32 KBAITMTETOT. Toa ce elneMeHTH Kou 00e30eyBaar
JOJITOPOYHA CTAOMITHOCT M ITOCTUTHYBAaT KOHKYPEHTHA MPEAHOCT Ha ma3apor [16].

LlImo 3nauu KOHMUHYUPAHO ROOOOPY6arLe 60 PadOMErLEMo 60 XOMEIACKUOM GU3HUC

AXO TOIl MEHAIMEHTOT JIOHEece OJJIyKa camo 32 pe/M3ajH Ha JEJOBHUTE MPOIIECH, IITO 3HAYH Ja Ce
HampaBaT Malld moao0pyBama Wid MoAuduKalija Ha BeKe MOCTOCYKUTE MPOLECH, BO TOj CIIy4aj ce
KOPUCTH METOJI0JIOTHjaTa 3a pEakKTHBHO yHANpeAyBambhe Ha AEJIOBHUTE MPOLECH CO IITO CE MOCTUTHYBA
naeHTUGUKAIH]a, pelIaBamke Ha MpoOIeMUuTe U ocTaByBame cranapau [15][17][18][19][20].
Mertonosnorujara 3a peakTHBHO YHANpeIyBam-€ HA /IeJIOBHUTE MPOLECH Ce TEMEIH Ha Pa3InYHUTE
MPUCTAIM BO YHANpEAyBame Ha KBAJIMTETOT CO KOPHCTEHE METOAN U TEXHUKH, MOYHYBajku o1 PDCA
(Plan, Do, Check, Act) mukmyc [21][22].
[Tocrojat nBe ¢a3u Bo MpuMeHaTa Ha oBaa MeTooJorHja [9]:

@a3a 1: 1ujarHOCTHKA - YTBPAYBAmkE Ha MIOCTOEYKATa COCTOj0a;
®a3a 2: caHaiyja - peniaBame Ha TPoOJIEMOT U yHANIpeTyBamke Ha KBAJTUTETOT.

Metononorujara 3a yHanpeayBambe Ha kBanuTeToT moanpxkaHa ogq PDCA (Plan, Do, Check, Act)
IUKITYCOT C€ OJIBUBA BO HEKOJIKY Yekopu, Tabema 1.

Tabena 1: Yexopu 8o umniemenmayujama Ha memoooao2ujama

PDCA nukiayc Yexop | AKTHBHOCT

WunnyjatuBa 3a npaBemne MpOoeKT

3a 1o100pyBamke

Jedunupame Ha MpeMETOT Ha HHTEPEC

Mepema, cobpame 1 aHaIn3a Ha TOAATOINTE
Amnanisa Ha IPUYMHHUTEIIUTE HAa TPOOJICMHTE

N360p Ha pemieHue 3a Moo0pyBambe U YTBPIAYBambhe
Ha IUIAHOT 32 o100pyBame

HmmnneMeHTalyja Ha peleHueTo

Creneme 1 BpeHyBambe Ha Pe3yJITaTUTE O] TUIAHOT
3a 1o100pyBamke

Plan - nnannpame

Do - umniemenranuja

~N (O 01 [(RW|IN| -

Check - konTpoaa

8 Crangapan3upame Ha PeHICHHETO
Act - KOpeKTHUBHH
MepKH

3arBapambe Ha TPOEKTOT 3a MOJI00pYyBame W
pedirekcrja u epeKTH 01 HOBOTO PEIICHUE

Ha Cn. 2 e majmeHa MeTomoiorvja 3a pelv3ajH Ha JEJIOBHUOT Ipoliec Bo (opMa Ha OJIOK
Jjarpam.
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Moxnocn ~_VHuumjatvsa opraﬁoTeHm

33 no,qo6pyaah=e
— Mpdpatex Mpauyen MpoGnemoT e
Heyco Whuunjatviea 3a npaserse | npegnor 3a Hedmrnparee Ha nnax 3a o cBateH
- e — NPBUYHNOT NNaH NPOEKTOT 3a 0bupatbe Ha noaaTouyn u Meperwba
—————p| MPOEKT 3a noaobpyBare | nonobpysars
[NaceHocT ¥B nopobpysats
MoxHa ConcmeeHuk Ha npoyecom ConcmeeHuk Ha npoyecom Pakosodumen Ha op.eduHuya
HeycornaceHocT
YTBpAYBaIE | 1360 1 cenexuuja Ha pewweHuja PewenneTo 3a
»|AHanuavpatbe Ha npobnemot | Ha KIYYHUTE | 55 nonofpysarse 1 yTBpayBare| Hanpase _ npobnemort e
11 Haoratbe Ha HeroBuUTe MPULUHATENN| L3 nnanoT 3a nofobpyBarke | M360p Ha Peannsauuja Ha npucaTnmeo
KIUYHI MPUYVHATENN Ha PELLEHNETO nnaHoT 3a nogobpysarse
Boday Ha npoexmom npobremor | Boday Ha npoexmom Ha Boday Ha npoekmom
ConcmeeHuk Ha nPOYECOM | npoBnemor Paxogodumen Ha op.eduHuu3
Mpatetbe U BpeAHyBare Ha | YTBpAEHO PGLLIGHIETO &
pesynTaTuTe oA MPoEKTOT | mpudatimeo c ; " 3aTeapate Ha SampueH
3a noaobpysat-e peLueHue TaHOapansauna > 6 k
HO MPOEKTOT 3a NoRobpYBake | |y3gewraj sa
ConcmeeHuk Ha npoyecom ConcmeeHuk Ha npouecon1 Boday Ha npoekmom NpOEKTOT
YTBpAeHo Henpuarnneo

YcnewHocT Ha

pelietine MpoeKToT

Cn. 2: Yexopu 3a ynanpeodysarve Ha Keanumemom nodopaican 00 PDCA yuxnycom (Plan, Do,
Check, Act)

Mertononorujara 3a yHanpeayBambe Ha JeJOBHUOT IPOLEC ¢e OABUBA BO HEKOJKY yekopu [17]:

» Uexop 1: Hunuyujamuea 3a npaserse npoekm 3a no0oopysarse

Jlujaznocmuxkama xako MeTo/ia M TEXHUKA CO3/1aBa KOPHCHA HaBHKA Kaj BpaOOTEHHUTE BO MpaBel] Ha
pemaBame Ha NpoOJIeMUTE U YHANpeayBamke Ha KBAIMTETOT, HO HE M Ha JOOMBame Op3H pellcHuja.
Bp3oTo pemasame Ha npobiemuTe, 6e3 HUBHO AepUHUpame, COOUpame U aHajK3a Ha MOIATOLUTE, He
CO3/laBa HAaBHMKA 3a MPEBCHTHBHO JIENyBame, OHMJCjKM HEeMa TOBpaTHA crpera. 3a KOHTHHYUPAHO
yYHaIpeayBame Ha KBAJTUTETOT Ha JICMIOBHUTE IPOIECH € nompebHO Oa ce co30a0am HABUKU 3d
pewasarve Ha npobremume BO KOMIIaHHUjaTa BO 1IEJIOCT. 3a MEHAIEpUTe, OujacHocmuyuparbemo Tpebda
ne Oujie HopMaJiHa CTaHJIapIHa MPOIIEeypa co Koja Op30 ke ce pearupa BO peniaBambe Ha IpoOIeMuTe,
a co Toa ke ce 3royieMu e(huKkacHOCTa U e()EKTHBHOCTA BO YIIPABYBAHETO CO JCIOBHUTE MPOIECH.

» UYexop 2: Illpeomem na unmepec - npooaemom Koj mpeoa oa ce peuwiu

IIpeamer Ha WHTEpeC MOXAT Ja OMOAT MHOTY HEJOCTATONM Kako: AedekTd (Tpeliku), JOIHEHa,
ryOMTOLIM, HapylleHa pa0OTHAa AWCUUIUINHA, HECTaOWIIEH JEeOBHHUOT TNPOLEC, 3rojeMyBame Ha
TPOULIOLUTE HA KBAIUTETOT, HAMAIYBamkhe HA MPOyKTHUBHOCTA U 1p. [Ipobnemort Tpeda na ce hokycupa
WIM BO TpaBell Ha WCIOIHYBarbe HA OUCKYBamaTa HA KpajHUoOm Kynyéay WIA BO TpaBell Ha
WCIIOJIHYBamk-¢ Ha 0apamaTa Ha KOPUCHUKOM HA HAPeOHUOm Npoyec.

butHO e, Kako ke ce moctaBd MPOOJIEMOT. AKO Ce IOCTaBH OJ acHeKT Ha PE3yJITaTuTe, a He O]
MPUYUHUTEIUTE, TPEIU3BUKYBa Pa304apaHOCT Kaj KOPUCHUIUTE, TPEIU3BUKYBa IITETa BO HAPESIHUOT
nporec. HeroBoto Qopmynupame Tpeba Ja To MpaTH JIMHUCKHOT JHMjarpaM Ha CIIOpeAyBame Ha
TUTaHUpaHaTa ¥ BUCTUHCKATa COCTOj0a.

» Uexop 3: Cobuparmwe u ananuza Ha nooamouume - ymepoysaroe Ha MeICUHAMAa Ha
npoodnemom
VYHanpeayBameTO Ha KBAJIUTETOT 3aII0YHYBA CO UCTPAKyBamke Ha MPOIECUTE TPEKy aKTUBHOCTUTE Ha
uaeHTuuKanyja, cooupame U npercraByBame Ha nmogarorure. OcobeHo e outHo: Kane ce coOupaar
nonaronute?, Konky gecro ce cobupaat?, Kou mapamerpu ce KoHTposmpaar?.
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Ilpu cobupame Ha momaTolmMTe MOpa Ja ce Boau cMeTka: Jlanm ce 3eMeHH MOTPeOHHOT Opoj
MPUMEPOLIH, TaId MIPUMEPOIIUTE CE 36MEHHU BO CTPOT0 YTBPJICHU UHTEPBAIH (3a J1a OMJIaT MOAATOINTE
HE3aBHCHH), JaJlk MOJATOIMTE CE 3eMEHH Ha MPABUIICH HAYMH (32 JIa Ce CIPEYU BIMjAaHUETO HA JAPYTH
ciydajHu (aKTOpH KOM Ke TPeqr3BUKaaT MOTPEITHH 3aKIy9O0IH), JalTi Ce IT0jaBHUIIO HEIITO HEOOUIHO
npy COOMPamETO Ha MOJATOLUTE U JIP.

CobupameTo U aHamM3aTa Ha [MOIATOLUTE € TeMeJ 3a J1a Ce IPero3Hae MPUINHUTENIOT Ha TPOOIEMOT.
OBJie, CYIITHHCKO 3HAUYCHC MMAaT TPU METOJMU M TEXHUKU Ha KBAJHUTETOT: pacliojyBame, rpaduiko
MPUKaXyBambe U MPOyIyBamkbe Ha OTCTaIlyBamara. PaciojyBameTo laBa 0JroBOp Ha Mpaliamara: Koj,
ITO, KaJie, KOMY, Kora rpemi. Xucrorpamure, [lapero aujarpamor u KapraTa Ha Tek ce KOpUCHU
METOJM W TEXHUKU 32 HIeHTU(UKAIMja HA NPUYHMHUTEINTE U OTCTANYBAETO OJ CTaHIApWTE.
CobpanuTte moaToIy, CpeieHu U rpaduuKy MPUKKAHK, Ce aHAITN3HUPAAT, a 01 CEKOja aHalln3a ciear
3aKJIy4OIH MTPOU3JIE3eHU O] (paKkTHTe.

» UYexop 4: Ananuza na npuuuHumenume Ha npoodiemume - udenmugukayuja Ha
2/1A8HUOM NPUYUHUMEN HA RPOOAEMOm

3a aHanu3a Ha NPUYMHHUTEIHNTE HA MPOOJIEMHUTE BO MPEIMETHHOT Mpollec ce Kopuctu jacHa SOP
(CrammapmHa omepaTHBHA MPOIIEAypa WIK KapTa Ha TeK) KOja OBO3MOXKYBa JIeTalTHa aHAIN3a Ha CHUTE
MpuYuHUTENN Ha mpobiemoT. Ilpomemypara moapaszbmpa Qopmupame aujarpaM Ha NPUYUHU H
nocnequuy. bez MmmkaBa nujarpaMoT He € MOXKHO Ja ce coryiefa Jamd Ao0po HiId JIomo ce
MPOAHAM3UPAHN CUTE TPUYMHUTENN Ha mpoOiemwure. JpjarpamMoT Ha NMPUYMHU U TIOCIEIUIH €
noBp3aH co [lapero nujarpam, ci. 3.

SO | e
o

Ca. 3: Pewasare Ha npobremom 00 Ilapemo oujacpam xon Hwurxasa oujacpam

[Ipobnemor ce ucnmryBa moHaramy. [lpu Toa ce KopucTaT pasIuIHU MeToAooruu kako 4M (Man -
4yoBek, Machine - mammna, Method - metona, Material - matepujai), 4P (People - BpaboTenu, Plant -
noroH, Policies - monutuka, Procedures - nmpoueaypu) u ap.

[ToBpurHOTO HAOJBYAyBamke Ha MPOOIEMHUTE aBa AMjarpaM BO €IHO WJIHM BO JIBE€ HUBOA WJIM TPAaHKH,
Jo/IeKa IETATHOTO pasriieIyBamke YKaXKyBa Ha KIIYIHUTE TPUIUHUTEITH, KaKO OJITOBOP HA Ipalllamara;
KOj, IITO, KajJie, KoMy, kora rpemm. Co aHaiM3a Ha NPUYMHUTEIUTE MOXKAT J1a C€ OTKPHjaT MHOTY
ciabocTty Ha mporecoT. Ha BakoB HauWH aHasm3aTa Ha KOMILIETHHOT JIEIOBEH Mpoiiec 00e30eryBa:

®  0Op30 yHanpedysare 60 KOMNAHUjamda,
® jacuu nped3uayu 3a crabocmume u 30 MON MEHAUMEHMOM U 3a epabomenume,
®  gHaIU3a U ROOOOPO NIAHUPAILE HA CIeOHUOM YUKTYC HA NO00OPY6arsd.

» Uekop 5: H300p na pewenue 3a noooopysarwe u ymepoyearse HA HIAAHOM 34
noooobpysare

AKO TTIaBHHOT IPUYMHATEN € OTKPHUEH U PEIICHNEeTO € jacHO, Tpeba /1a ce eMMMIHNAPA TPUIHHUTEIOT.
Ako mpoOJEeMOT € HepelnulnB, TOj C€ pellaBa CO PEHHKCHEPHHT Ha JCJIOBHHUTE IPOICCH.
PenmkeHepHHIOT Ha MpPOLIECUTEe MOKE Ja JOHEeCe PU3UK O]l HOBM NPOOJIEMH, NOJCKa, JOKAITHOTO
pemieHue (Co W3BOjyBamke€ W OTKIIOHYBamke Ha KIYYHHOT NPUYHMHHTEN), € pelieHHe KOe He IO
necrabumsupa cucreMot. Co JIOKaTHOTO pelleHue (pean3ajH) ce 0apaar aJTepHATHBHU pPEIlieHUja CO
KOM Op30 M CO MUHUMAJTHH TPOILOLU C€ OTCTPaHyBaaT NPUUYMHUTEINTE HA IPOOIIEMHTE.

» Uexop 6: Hmnnemenmauyuja na pewienuemo
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Kako u mpu coOupame Ha MOAATOLUTE W OBJE, NPU Haolamke Ha PEIICHUETO HeMame IMPOBEpeHH
pesyaratu. CraHmapiHa TOCTallka 3a IMpHKaXyBamke Ha (akTuTe € mampuya Ha 008pcKu U
002080PHOCMU CO NPUMEHA HA peuleHuemo, TaaeHu Bo Tabena 2.

Tabena 2: Mampuya na 068pcku u 002080pHOCMU 3a 00e30edysarbe Keanumen co HNPUMeEHd Hd
euleHuemo

P.op. | 3apaua | KOj | Kajae | KOra | IITO | KaKo
1
2
3

[Tpu nMIIIeMeHTaIMja Ha PEILICHUETO HajBaKHU KOHTPOJIHU TOYKH Ce:

®  OJanu epabomenHume Kou mpeba 0Oa 20 Kopucmam peuieHuemo 20 npughamiie
NIAHUPAHOMO peuleHue;
danu e HanpaseHa NPoBePKA HA PeueHUemo;

e OJanu e 0obuena b6p3a nogpamua cnpeea,
danu ce jagysaam HeNOCAKY8AHU CHIPAHUYHU ehekmu Kou 2u HAOMUHyeaam
npudoOUBKUMe 00 NPEOIONCEHOMO PeuleHue.

» UYexop 7: Ouenka na epexmume - eepugpuxayuja na pewienuemo
PasrnmenyBameTo Ha (akTUTE € OCHOBA 3a OICHKAaTa Ha €(EKTUTE OJI PEIIaBamETO Ha MPOOIEMOT.
OueHnkata Ha edeKTHTE € BO MpaBel: Jlanm e CTeKHATO yBepyBame Aeka mpodiemot e pemen? LlTo e
MOTBP/Ia HA YBEPYBAKETO JIeKa MpoOeMoT e perneH? J[any ce HCKOPUCTEHU CUTE 3HACHA U IIOTOHOCTH
BO TEKOT Ha pabOTEmETO Ha pelIeHneTo? u JIp.

Ilocne oneHkara ce pcanm3npaaT HCKOJIKY UCKOPHU:

*  nomepoa 3a yHanpeoysarbemo,
*  oyeHka Ha ehexkmom;
*  ycMmepysarbe Ha AKMUGHOCMUME 80 NPOYECOM HA YCOBPULYBATbEe, HO He HA pe3yimamume u

op.

[IpeanoxyBameTo U UMILIEMEHTALMjaTa Ha PEIICHUETO O] YEKOp S5 JaBa OATOBOP U Ha MpalllambeTo
JIaJIi PEIICHNETO TO pa3pemio npodaeMoT uwik He. J[ujarpaMoT Koj ro MOKaKyBa CMaTyBameTo Ha
nedekTuTe co BpeMeTo, ro 03HaYyBa YHANpeIyBamkeTo.

Ilapemo oOujazpamom nped u nocie npeodnoHceHune KOPEKMUGHU MePKU 20 NOmepoysa
SUMUHUPAI,EeMO HA KTYYHUOM APUYUHUMEIL.

butHO e 51a ce 3Hae jieka He Tpeba caMo Jia ce OlleHyBaaT TUPEKTHUTE PE3YJITaTH O] pelieHueTo. BUTHo
e, a ce OLeHaT W APYrHTe Mely/AejCTBHja KaKo IITO Ce. 3rOJEeMEHO 3aJ0BOJICTBO Ha KyIyBauuTe/
KOPUCHHIIUTE, BPaOOTCHUTE U MOI00PYBahe Ha OpraHU3aI[MoHaTa KIIUMa.

»  Uekop 8: Cmanoapousuparse Ha pewieHueno 60 NOCMOjaHo peuteHue
Crangapau3anyjara He € JIECHA U €AHOCTaBHA. 3a Oujie pelIeHUEeTO CTaHAapAN3UPaHo € MOTPeOHo Aa
ce TmpuKaxkaT (aKTH KOW MOTBPAYBaaT AeKa IpeutokeHoTo pemieHre (HoBata SOP) 3agoBomyBa. Toa
3HAYM OJI'OBOP Ha MpalniamaTa:

*  KOj npupaunux uiu Ookymenm ja onuwyéa nosama SOP (cmandapona onepamusHa
npoyeoypa);

>  KoOj eu obyuysa epabomenume;

*  KOJKY Yecmo ce uzeedysa obykama Ha epabomeHnume,

*  Kako ce esudenmupa ooywenocma,

*  Koj 00208apa 3a obykama Ha epabomeHume;

e xou ce nosume SOP;
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*  npoben mecm: axo epabomenume ja nanywmam xKomnaumujama ocmauyeaam au SOP
(cmanodaponume onepamugHu npoyeoypu).

» UYekop 9: 3ameaparwe na npoekmom 3a noooopysarse u nomepoa Ha npodIemMom Koj e
UOeHMUPUKY6aH, KAKO U 003U8 3a HO8U NPOdIemu
PedurekcujaTa Bp3 mporiecot ce HACHTH(PUKYBA CO OATOBOP Ha IIpallamara;

*  KOU NOMEWKOMUU ce jaguie 3a epeme Ha NPOYecom Ha yHanpedyearse, Nalu THE Ce jaCHO
pazOpaHu Wi HE;

*  Oanu ce UMA jacHa cauka Koj 0eil 00 npoyecom mpeba 0a ce yHanpeou 80 HapeOHUom o0ouo;

*  Odanu ce ymepoenu u pazopanu pezyrimamume (IOCTHTHYBamaTa) U BO IITO C€ Iiemaar
MTOTOAHOCTUTE 00 YHanpedysar,emo,

*  Janu nocmou unmepec Kaj mumogume u padbomeHume 3a NOHAMAMOUIHO YHANpeoysar-e;

*  0anu YNeHO8UME HA MUMOM 2U 3HAAM U Ce 0OYUEHU CO YeKopUume, Memooume u mexHuKume
Ha YNpagysare co K8AIumemon.

3akiay4ok

KnydeBu Ha ycriex co ONTUMHU3UPAE Ha ISTIOBHUTE MPOIIECH U OTpedaTa 0] Harpaju 3a BpaOOTCHUTE
3a ONTUMU3UPABKE HA UCTUTE
Cekoja opranu3saiyja ¢ B0 aMOUEHT Ha MOCTOjaHa KOHKYPEHIIMja U Ce COOYYBa CO 3aKaHH OJ APYTH
KOMITaHUH, HAPYIIIYBAYKU TEXHOJIOTUH U MCHYBaH¢ HA HOPMUTE.
OHTI/IMI/ISI/IpaI-BeTO Ha ACJIOBHUTE IMPOUECU HYyAHU MHOTY HpI/IZ[O6I/IBKI/I IITO MOXaT aa UM IIOMOTHAT Ha
JICIIOBHUTE CYOjeKTH J1a OICTojaT BO OPaHOT Ha MpoMeHH Kako 1mto ce [13][14]17]:

*  YCOIJaceHOCT crope O0apamaTa Ha KyIyBaunuTe U Ha Ma3apor;

*  palMOHAIM3UPAHU ONEPAIINH;

® HaMaJICHU pU3UILIA,

*  100pO MCKOPUCTEHH PECYPCH;

*  JIOCJIEJIHOCT BO UCIOPAKaTa Ha KBATUTETOT U JIOjATHOCT;

* 00e30e/IcH KBAINTET,

*  BWJIMBOCT OJI TIOYETOK JI0 Kpaj Ha CEKOj MPOIIEC.

OnrtuMu3anyjara Ha JeJIOBHHUTE IPOIIECH MOJKe J1a OuJie TajHaTa 3a HaBUralyja BO YCJIOBH Ha ,,HEMUPHH
MOpHa‘“ BO HHIyCTpHUCKaTa BojHa. ONTHMH3anyjaTa Ha IPOIecoT € ANCIUIUIMHA 33 TPUIIarolyBambe
Ha MPOIECOT 3a Ja Ce ONTUMHU3Upa (HAlpaBH HAjI00pO WK Haje()UKACHO KOPUCTEHC) Ha OJPe/CH
HakeT napamerpu 0e3 J1a ce HapylaT HeKOHM orpaHndyBama. ONTHMU3alyjaTa Ha JICJIOBHUTE TIPOLIECH
Ouna M ke ocraHe HeM30eKeH Jel Ha padoTeHmeTo Ha CeKoja opraHu3alyja Koja caka Jla OCTaHe
KOHKypeHTHa ¥ ycremHa Ha mazapor [20]. Ilpm peanm3anmja Ha ETOBHHUTE NPOIECH BO €aHA
KOMITaHHja ce KOPHUCTAT IMOBEKE YEKOPH O] UJICHTU(UKAIM]ja, aHATK3a, CIIPOBEYyBahbe U MOHUTOPUHT
[21][22].

OHTI/IMI/I?:I/IpaH)eTo Ha ACJTIOBHUTE IMPOUECU HYyAH MHOTY HpI/UIO6I/IBKI/I oITo MOXaTt Ja UM IIOMOr"Har Ha
JICIIOBHUTE Cy0jeKTH Jia ,,0CTaHAT BO JKMBOT* BO OpaHOT HA MPOMEHH KaKO: YCOTJIACEHOCT Ha 1a3apor,
HaMaJIeHW PH3HLHM, MCKOPHUCTEHOCT Ha pecypcute, 00e30eieH KBaIUTETH U CJ1. YIpaByBauKUTe
CTPYKTYPH KOj T'O peJiar ,,M03auKoT”’ Ha OpraHM3alijaTa MMaat JOMHUHAHTHA yJIOTa BO IOCTaBYBAKETO
CHCTEM 3a YIIpaByBame CO KBAIMTET, 3aTOA IITO MHUIMjaTUBaTa 3a HErOBOTO BOBEAyBame Joara
JUPEKTHO OJ1 BPBOT - OJ1 TOIl MeHaMEHTOT. OJ1 HUBHATA MOArOTBEHOCT, 3HaCHha U OATOBOPHOCT 3aBUCH
U OTIPEIETICHOCTA 32 BOBEIYBabE CHCTEM 33 KBAJIUTET U HEroBa IIOHATAMOIIHA HMIICMEHTAIIH]a.
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HOBH MPUPOJIHA MOTHUBH 3A TYPUCTHUYKO - IJTAHUHCKA
PEKPEAIIAJA BO JYKHUOT JEJ HA HAIIMOHAJTHUOT ITAPK
LIEJACTEP*

Huxkona B. lumumpos*

Ancrpakr

Co HOBOTO TIPOIIMPYBark¢ Ha HAITMOHATHUOT mapk llemmcrep BO jykHHOT men Ha baba Ilmanmnaa
3HAYUTENTHO C€ 3ToJIEMHja 30HUTE Ha CTpOra 3allTHTa, 30HUTE 32 OJPXKIMBO KOPHCTEHE, a O]l
TYPUCTHUYKH aCIEeKT ¥ 30HH 3a IUIaHHHAPEHE peKpeanuja u APYrd akTUBHOCTH. HOBHOT mpocTop Ha
MapKoOT ce KapaKTepus3Wpa CO BPEAHH NPUPOJHU PECYPCH, IEj3aKM W aMOMEHTAIHU BPEAHOCTH
aTpaKTUBHU 3a IIOCETA U HpeCTOj 3a JOMAaIllHU U CTPAHCKU TYpPHUCTH.

Len Ha 0BOj TPYA € MpPETCTaByBamke Ha HOBUTE MPUPOJHHU PECYpPCH BO MAPKOT, MPHUCTANOT A0 HUB U
KOPHCTEHE 32 TYPUCTUYKO - IUIAHWHCKA U Apyra pekpeanyja. Bo TpyaoT ke Ouaar najaeHu moaaTonu
3a €IHO TIIAIlMjaTHO TJIAHWHCKO €3epo, IIUPK, BAIOB, BPBOBH CO OJJIMYHHU ITAHOPAaMH, PEKHA M W3BOPH
borartu co Boja, eaHa 6apa, JTOKaJUTETH 3a 0IMOP, TATEKH 32 INTAHUHAPEH-E, BEIOCUTIEIN3aM, IIPOCTOP
3a MOJIETYBAkE CO Maariajaep u Ipyro.

Kayunu 360poBu: bpajuntcka Peka, ['aBpan, Kanoj3ana, "Pxana, llyne, bantan
JEL classification: Z3 Tourism economics, Z32 Tourism and Development

NEW NATURAL MOTIVES FOR TOURIST - MOUNTAINEERING RECREATION IN THE
SOUTHERN PART OF THE "PELLISTER" NATIONAL PARK

Nikola V. Dimitrov

Abstract

With the new expansion of the Pelister National Park in the southern part of Baba Mountain, the zones
of strict protection, the zones for sustainable use, and from the tourist aspect, the zones for
mountaineering, recreation and other activities have significantly increased. The new area of the park
is characterized by valuable natural resources, landscapes and environmental values attractive for
visiting and staying for domestic and foreign tourists.

The purpose of this paper is to present the new natural resources in the park, the access to them and
their use for tourist - mountain and other recreation. The paper will provide information on a glacial
mountain lake, a cirque, a wave, peaks with excellent panoramas, rivers and springs rich in water, a
pond or puddle, rest areas, hiking trails, cycling, a paraglider takeoff area, and more.

Keywords: Brajcinska Reka, Gavran, Kalojzana, Rzana, Cuce, Baltan
JEL classification: Z3 Tourism economics, Z32 Tourism and Development

Bosen
Harmmonananor mapk Ilenmcrep ce Haora Bo jyrozamagauor aen on PC Makenonunja, momery
[Tenaronmncka Kotnmaa Ha uctok u Ilpecmancka KoTnwHa Ha 3aman ¥ TOj € MPB HAIIMOHAJICH MApK BO
Makenonuja nporiaced Ha 30.11.1948 ronuna co nmospimmHa ox 12.500 xa (125 km). Ha 12.12.2007
roAiHa HALIMOHAIHUOT MapkK e mpomupeH co ymTte 4650 xa (37,2%), na taka, nenec HII ,,Ilenucrep*
ondaka npocrop co nospmmHa ox 17.150 xa. (171,5 km?). BkynHara n1o/mkuHa Ha rpaHunata Ha HIT
llemucrep™ ondaka 86,99 km (87 km). PacTojanneTo ox HajucTOYHATA 70 Haj3anaaHaTa Touka e 20,37

Dr. Nikola V. Dimitrov, Full Professor, Faculty of tourism and business logistics — Gevgelia, University Goce
Deléev — Stip, Krste Misirkov bb, 2000 Stip, Republic North of Macedonia, +38976462745,
nikola.dimitrov@ugd.edu.mk
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KM a OJ HajceBepHaTa N0 HajjykHata Touka 23,48 kM. HajHucka Touka Ha [lapkor e 927 MHB a
HajBHCOKa Touka e 2601 MHB, co BUCHHCKa pa3nuka ox 1674 MmeTpu, U cpeHa BucourHa of 1764 meTpu.
Co oBaa cpefiHa BUCOYMHA HAIIMOHATHHUOT TapK BJeIyBa BO TPyIaTa Ha TUIAHWHCKH MapKOBH.

Bo mapkoT ce eBuACHTHpAaHN MOBeKe M3JICTHUYKHA MECTa, OJl KOW IMOMOo3HaTH ce: ,,[leaypka® -
,derma Bo npeo®, ,,['onema Jlusana“, Uudo - uenrap ,Ilemucrep™ (,,7 Knagenu™ wnu ,,Ha Jlazo
Bunara®), ,,Jlercko ogmopanumre” ,,Mana JluBana“, ,,berosa Yemma®, , IlanmucHomje®, [lnanuHapcka
i ,,JloBeuka kyka“ - ,, Illupoka®, ,,Komanku®, ,,Jopros Kamen*, ,,llpsenn Crenn”, ,,AuTeHa‘, ,,Maiuo
Ezepo®, [Inmanunrapcku gom ,,I'onemo E3zepo™ u npyru. O cMecTyBauku KarmaluTeTH BO IPOCTOPOT Ha
HIT ,,ITenucrep™ Hajno3Hatu ce xoten ,,Momuka“, ,Illymcku ®enepu‘, ,lllarop®, ,,Ockap”, Buia
»JlaMmaja®, Ipyru moMaiy XOTeNd W BWIH. Bo IOJHOXjeTO Ha MApKOT MMa U PypajTHH CMECTYBAauK{
KamaruTeTH, U Toa BO cenata: bpajunno, Jby6ojHo, Jomno dymenn, JluxoBo, Hmkomone, TpHOBO,
Marapeso u ap.

3a mpupoguute u apyrure ocobenoctn Ha HII Ilenmmcrep nma moBeke HayYHH U CTPYYHH
TpynoBu (Ham 50), oapkaHu ce HeKoJKy kKoH(epenmun (1959, 1969, 1989, 2001), meuareHu ce
MoHorpaduu u opomypu (1988, 1998, 2008, 2018), npoctopHu manosu (1986, 2007, 2016-2030) u
IOpyTH HaMeHCKU 10KyMeHTH. (Buau: Pedepenun)

Tema Ha HCTpaXKyBame€ € HOBHOT INPOIIMPEH MPOCTOp Ha MapKOT KaKO 30HA 3a OJpeNeHHU
JIOKAJHUTETH HA HAYYHO UCTPAXKyBAUKH aKTUBHOCTH, 32 OJJICIIHU PACTUTEITHH U YXUBOTHHCKU BHJIOBH U
30Ha PEKpeaTWBHU AaKTUBHOCTH. Bo oBaa 30Ha ce HICHTU(UKYBAHU TMOBEKE MPHUPOJHH PECypCH
(u3BOpH, pekH, e3epo, Oapa, UPK, BAJIOB, MOPEHHU, KAMEHAPH U JIP.) U MOXHOCTH 32 IJIaHHHAPEHE,
TUTAHWHCKY BEJIOCHIIEAN3aM, I1ajiariajiepcTBo, JIOB, pu0OooB U cinuyHO. Crienn(uIHOo 3a OBaa 30Ha €
HernocpenHaTa OJM3uHA J0 rpaHunaTta co PemyOnuka ['piumja, koja Moxe na Oune u ¢akTop Iuiyc 3a
moceOeH MpHCTall BO 3roJieMyBamke Ha HEropara CIenU(UYHOCT W KOHKYPEHTHOCT 3a pa3Boj Ha
MOTpaHWYeH Typu3aM Ha JIBETEe CTPaHH.

Metoau n MaTepujain
HaBenenunor nmorpanuyer mpocrop Oeimre cTporo 3a0paHeT 3a IOceTa W MCTpaxyBama. Beke
HEKOJIKYy TOAMHHU BO IPOCTOPOT MOXKE CIOOOAHO Ja ce JOjA€ 3a IUIAHMHAPEHE, BEIOCHUIIEAN3aM U
pekpeanuja. Hamero TepeHCKo HCTpaKyBame € pean3upano (Bo Texkot Ha 2020, 2021 u 2022 roj.) co
MIOCETH, MEpEma, ONCEepPBAlM U AUPEKTHU Pa3rOBOPH CO JIOKAJTHHU JKUTENU. 3a KOMIUIETHpAmkE Ha
TPYAOT KOPUCTEHH C€ TONOrpadCcKu KapTu, JUTEpaTypa U Ipyru MaTepujaliu.

Pe3yararu u quckycuja
1. OnmTH NogaTONH 3a HOBUOT npocTop npukiayded koH HII ,,Ilexucrep*

HoBHOT mpocTop Ha mapkoT 3adaka mospmmHa o1 4650 xa win 46,5 kM2 BeymHocT Toa e
77,1% o cenckuot atap Ha Bpajunno 6028 xa (60,28kM?), MM KOHKPETHO HETHOT BUCOK TTAHHHCKH
atap Ha Hacenbara. Cenoro bpajunno ce Haora Bo OmmtuHa Pecen, Ha 32 kM ogmanedeHoct o Pecen
u Ha 6 kM o1 [Ipecnancko E3epo. LlearapoTt Ha cenoto ce Haora Ha 1000 MeTpu HaAMOPCKa BUCOYHHA.
BpajunHo ce rpaHnuM co arapute Ha ciexHUTe cocenHu cena: LlItpboBo u ApBatu Ha ceBep, Huxe
norne, 3nokykanu, Ocrpen, ['paemanmna n Kumasa (cute Bo OmmruHa burtoma) Ha ncrok, [lomHO
Hymnenn u ceno ['epman (Teputopuja Ha Pemryomuka ['pruija) Ha jyr 1 atapot Ha ceno JbyOojHO Ha 3ama.
Henuor aTap Ha bpajunHo € puaCKo - MIIaHWHCKO 3eMjuIlTe, o Kou 498,1 xa e 00paboT/IMBO 3eMjUIIITE,
2780,8 xa ce macumita u 2426 xa ce noj uyma.

Hwuz Bpajunno teue bpajunncka Pexa u bpesnniia, kou cenoTo ro enaT Ha YeTUPH ITOTOIEMHU
Maanu. CeloTo MMa MEHIOBHTa 3eMjojeinicka QyHKuuja, HO on 2003 roauHa ce pa3BUBa pypalicH
Typuszam. [lenec cenoto uma 68 xurenu (momuc 2021), Hag CTOTHHA TPAAULUOHAIHU KyKH, O] KOM HaJl
TpHeceT ce 0OHOBEHH, YIITE AECETHHA N3TPaJIeHH HOBH KYKH - ,,BHJIH‘‘, CO MOKHOCT 32 CMECTYBambe Ha
roctu - Typuctu (Buna ,,JIuBae®, puna ,,Packpcuuna®, puna ,,KocToBcku*, Biiia JOHOBITH U Ap.) U €AHA
MpoJaBHUIA, ABE Kadyiuma (Kou padoTaaT BO mepHoJ Kora uMma Typuctd). Ha Typucture ce Hyau
3paBa EKOJIOIIKa JOMAIllHA TpPaJuIMOHAIHA XpaHa: >KUTHH MECeHHW Npou3Boau (y1ed, 3eITHUK,
BHUTKAQJHHK, TTUTYJIHIA U CJ1.), TIOTOA pa3HO OBOIIje (IPEITH, CIINBH, OPEBH, KOCTECHH, KPYIIH, jaboJIKa,
rpo3sje, UIyMCKH IUIOJJOBU - OOPOBMHKH, MAJIIMHKH, KallMHKW U CII.), 3€JICHYYK, pu0a, pa3HHu cajaT,
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IIYMCKH OWJIKHM, M€, CJIaTKO, IIeM, JOMAIlllcH 4aj, paKuja, BUHO, COK, M€ M CIU4YHO. (IMOBEKe 3a
Bpajunno, Bunu: JoBanoscku, 2005)

Baxxau KyAaTypHH 3HAMEHUTOCTH BO OpajuMHCKH artap ce upksute: ,,CBetm Hukoma®, ,,Cs.
Boropoguma®, ,,Ce. Unmja“, ,,Cs. Apxanremn®, ,,CB. AtaHacuj” u MaHacTupoT ,,CBera IleTka® mim
BpajunHcku MaHacTup, moToa Bo ceiaoto uma u cnomenuk og HOB, a Bo mecHocTa ,,Kanoj3ana, ciomeH
wiova. [loronem nenm oj HaBeqeHWTE KyITYypHH 3HAMEHHUTOCTH CE€ HaoraaT BO HOBHOT MPOCTOp Ha
MapKoT.

Bo ¢yHKuyja Ha pypamHHOT ¥ TNIAHUHCKUOT Typu3aM Bo bpajunHo n OKonMHaTa ce MOCTaBeH!
noBeke WH(POPMATHUBHH TYPUCTUYKH TaOJHM, MATOKa3W M MapKHUpaHH HEKOJKY TIUIaHWHAPCKH U
BEJIOCHTIE/ICKH MaTeKW KOH IDIAHWHCKHUTE M3JIETHUYKU MecTa ,,I'omemo Ezepo®, ,.Kamojzana® (mexown
rocTapu OpajunHITA OBa MECTO TO UMEHyBaarT ,,Kajnoj3ana‘*“) u pazypHara kapayina ,, PxxaHa“.

Bo arapor Ha bpajurno, mokpaj aHTpOIIOTeH! WITH KYJITYPHH MOTHBH, BaXKHH 33 INIAHKHCKUOT
TypU3aM Ce TPUPOIHHUTE PECYPCH M MOTHBH, U TOA: T€OJIONMIKH, TeOMOP(OIIOIIKH, XUAPOTpadCKu, U
ounoreorpadcku. BaxkHW TpUpOIHM 3HAMEHWUTOCTH BKJIYYEHH BO HOBHOT MPOCTOP Ha MApKOT O
xunporpadckure MOTHBH ce: bpajunHcka Peka (co cBoMTE NMPUTOKM M CIANOBU) W IUIAHUHCKOTO
MEPUOANYHO JIEIHUYKO e3epo ,,I'aBpaH®; oIl TeoMOP(OIOMIKATE Ce: BUCOKHTE KAPHECTU IPEIENH,
KaMemapw, motoa Bpoute co Hag 2000 metpu, mupkot dymnka (Pyma), ¢mysuo - rmanujanau TepacH,
MOPEHH, TUTAHWHCKH TTOBPIIIH, a 07 Omoreorpad)ckute ce: pasHoBHuIHA ¢uiopa (Tycrata OykoBa, 1adoBa,
OpeoBa W JIPYT BUJ IllyMa, MANpaTd u Ci., o ¢ayHa (Me4Ka, BOJK, MBA CBUIbA, JIUCUIIA, 3ajaK, TUB
KO, Pa3HU NITHILIU - OpeJ, COKOJI, TaBPaH, U CJI., peYHa MMacTpMKa U APYTO).

2. Xuaporpadcku NPpUPOIHH MOTHBH:

Bpajunncka Peka

Hwuz Bpajunno Teue 6uctpa u 6oraTa co Boga bpajunncka Pexa co momkuna o1 20 KM 1 CITHBHO
nozpagje ox 71,7 km?. TTo3HaTH MPUTOKH Ha OBaa peka ce: 'Pxancka (monra 7 xm), banran (5 km),
Bpesnnua (5 kM) u apyru nomainu peku. Bo cute peunu koputa, Op3ata Boga GpopMupaia ciIamnoBu U
kackaau. Bo BpajunHcka peka uBee MO3HATHOT €HAEMCKH BUJ Ha MOTOYHA MAcTpMKa ,,0pajurMHCKa
MmacTpMKa“™ Koja >KMBee BO CIIaTKWTE BOAM Ha oBaa W Ha Pxancka Peka. Ha bpajumncka Pexa ce
W3rpajicHu JBa pUOHUKA, BO KOW ce OJrjielyBa IOTOYHA MacTpMmka. Pekara mma OoraT BoJeH
NOTEHNHMjaJI M 3aToa C€ M3TPafeHH [BE ,,Malll XHAPOLEHTPaIM cO BKymHa MoK ox 2 MWh.
(ITerpymeBcku & Mapkocku, 2014). Bo roprmoT Tek Ha bpajumncka Peka ce cpekaBa ¢myswo -
rIalMjalHy TepacH, €CH BaJIOB, MOPEHCKH MaTepHjall HATAJIOKEH Ha HEKOJIKY MECTa M €ICH IHPK.

Bo artapor na bpajunno uma ronem 6poj u3Bopu u yemmu (Llapena wemma, Ajaydka demima,

‘PkaHcka genma u zip.).

II1aHMHCKO TIepPHOIMYHO TIAIM]ATHO - JIEHUYKO e3epo ..l aBpan‘?

Crnopen Bacunescku, BkynHo Bo HII Ilemuctep (MctpakyBama nipen 2007 ronnHa, TIOBIEKOT
HB/I) ce 3abenexxanu u npoydeHu 11 mmaHuHCKH e3epa, 07 KOU 4 ce MOCTOjaHu, 3 ce MePUOINIHH, 3
ce TIOBPEMEHH, U €IHO Koe ToBeke He moctou (Bacmnescku, 2007).

[IpBo cioMeHyBame Ha TIOBPEMEHO €3€pO BO HajjyKHUTE AenoBu Ha [lapkoT, HO 0e3 KOHKPETHH
Mepema, ce H3HeceHu oJ1 cTpaHa Ha JJumutpos, B. H. (2008). ,,... 6o epynama na nogpemenu esepa ce
uemupy Kou uUMaam 600a Camo 34 6peme HA MONeremo HA CHe20m 0 NPONemHUme meceyu ...
uemepPmMomo no8pPeMeHo e3epo ce naora noo epedbernom I aepan. Ezepomo 'aspan (1960 mng) ce naora
60 €OHA MaNa YUPKHA 80AOHAMUHA KOja noepemeHo e ucnoinema co gooa. * (Jumurpos, 2008).

Cemak, ¥ IOKpaj TEPUTOPHJATHOTO MPONTHPYBAkHE Ha HAIIMOHATHUOT TApK BO jY)KHHOT JIe] Ha
baba Ilnanuna, cO MOrpaHUYHUOT M0jac KOj JIOJT Mepuoj Oeie 3a0paHEeT 3a Mmocera W MOCTOjaHO
HaArJIeAyBaH Of TorpannyHa nonundja. On mpen HEKONKY TOAMHHU Ce CO3JaJie MOXHOCT Jia ce
HCTpakyBa MOTpaHUIHHUOT TIpocTop Mery P.C. Makenonuja u P. I'puwmja.

2 Bo 0Boj Tpyx ezeporo I'aBpan ke 6une dparmentapHo npercraseHo. Lenuor teker (Huxona B. JJumMutpos,
Buxrop Kanaysu, [leproguuno neanuyko e3epo ,,I'aBpan‘ [lenuctep - bada [lnanuna) Bo o6em o 9 ctpanu co
30 cnukM 3a 0Ba MEPUOAMYHO JIETHUYKO €3epo U ApYrute (GuyBHO - TiianujainHd GopMu Ke Ouzae oOjaBeH BO
cnrcaHueTo Ha MakeoHcko reorpadceko npymTso - Ckorje, ['eorpadeku pasraeny, 6poj 55, Bo 2023 roauna.
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[IpBo TepeHCKO UCTpaKyBamke Ha HAjjy)KHUOT IIUPK Bo Makenonuja - Ha baba [1nannHa ro npasu
Munescku, U. (2019). ,,...Ha onomo Ha yupkom uma mana 10K6a co NepuoouyeH Kapakmep, a ucmama
60 MEKOM HA NPoJemHUme meceyu (npu monerbe Ha cHe2om), docmueHysa orabouuna 0o 20-30 cm.... "
(MmuteBckwy, 2019).

Hajjyxuure nenosu Ha baba [InanuHa, cera men ox HaIMOHAIHUOT napk [lenucrep BieryBaat
BO NOTrpaHWYHUOT mojac co P. I'puuja n no mpen m3BecHO BpeMe TpaHWYHATa 30Ha Oelle 3a0paHeT
MPOCTOP 3a TMoceTa U UcTpaxyBame. Bo TekoT Ha 2020, 2021 u 2022 roauHa BO pa3jiudyHU T'OJUILIHUA
nepuony (TMPOJIeT, JIETO W €CEH) IMOJETATHO T'O0 UCTPAKUBME IEIHOT HPOCTOp (IHPKOT, €3epOTo,
BaJOBOT W JApyrure penjepuu ¢opmu). PesynaraTture on HAmETo TEPEHCKO HCTPaKyBambe cCe
MTOTKPENEHH cO TToBeke (hoTorpaduu KOM T'M H3HECYBaMe BO ACIIOT IITO CIICIH.

[InaannacknoT rpeben ['aBpan e aen ox baba IlnanmHa co Bucounna ox Hazx 2000 meTpu u ce
Haora Bo aTapoT Ha ceno bpajuunno. ['pebeHOT MMa TpaBel Ha MpoTerame jyT - jyro3amnaj Bo T0DKUHA
on Hay 3 kM. HajBucokuot nen uma BucounHa on1 2116 MeTpu 1 € IOKpUEH CO TUIAHUHCKA TPEBa, a e/IeH
Jien e KaprecT. KaprecTroT aenm e oM Ha raBpaHU - TpaOlIMBU MTHUIM CEIITOjaad, KOW JKUBEaT, Ce
XpaHaT ¥ NHjaT Boja of e3epoTo. TOKMy 3aroa rpe0CHOT € UMEeHyBaH ,,] aBpaH™ - KHBealIHIITe Ha
raBpaHu, a CO MCTO MM€ I'0 UMEHyBaMe U €3epoTO Koe ro mcrpakuBme. Mcto Taka, e3epoTro Koe
MEPUOANYHO ITOCTOW BO IUPKOT MIMa TpUaroyHa (opmara Koja HaJMKyBa Ha TaBpaHOB KIIYH, 1a O TyKa
MEepUOJUYHO €3epo ro uMeHyBame ,,I'aBpan®. Jlo e3epoTo MOXKe Jia ce MPUCTAINU O/ HEKOJIKY CTpaHH,
HO Hajao0ap 1 HajOp3 € mpucTanoT ox ceno bpajunHo (5 yaca ofeme) Mo MIYMCKU MaT J0 MECHOCTa
Kanoj3ana a om Tamy mo Apyrd IIyMCKH HAaTeKH W HA KPajoT IO TPEBEH Iojac A0 KpajHara e,
IUPKHOTO €3epo.

E3epoto e orpageHo co MopeHcKH O6enieM, co HajMalla BHCOUYMHA Ha CeBEepHATa CTpaHa o] OKOIY
2 MeTpH, a UCTOYHATAa CTpPAaHMYHA MOpPEHA MMa BHCOYMHA OJ OKOIYy 4 METPU M KOja MOCTENEeHO ce
CHymTa KOH NHUpPKHATa BAaOHatWHA. Jloneka mak, 3amagHaTa CTpaHWYHA MOpEHa € 3HAYUTEITHO
MOBHCOKA U € JIeJT 0J1 Tpe0CHOT KOj TIOCTETIEHO ce CITyIITa KOH IMPKHATA AynKa. Bo mpeHnoT, ceBepeH
HajHU30K MOPEHCKH OeneM 3a BpeMe Ha [IpBata CBeTcka BOjHA € MPOKOTAH KaHaN 3a HCTEK Ha BOZATA.
E3zepoto e mepuoanaHo Oujejku ce jaByBa BO KPaTOK MEPHOJ O HEKOJIKY Mecelr (Maj-aBryCcT) U Toa
CeKoja rofinHa. BpeMeTpaemheTo Ha MOCTOCHE Ha €3€POTO 3aBUCH 0J] KOJIMYECTBOTO HA CHET BO IIUPKOT.
JlokoJKy ce 3aTpyIa KaHaJCKHOT UCTEK, TOTalll €3ePOTO Ke OHJie MOCTOjaHO B TIOT0JIEMO CO JIabounHa
ol okoiy 1 metap.

On TepeHCKOTO HWCTPaXKyBame, OJl Mepemara TH PETUCTPUPAaBME CJEIHUTE BPEIHOCTH:
3arajHara CTpaHa uma JoJbKuHa o 50 MeTpu, UCTOYHATa 0J] 52 METpH, a jy’KHarta cTpaHa e goira 60
MeTpH (co NakoBHIEH usriiex). Ha ceBepHara cTpaHa ce Haofa BELITAaYKH HMCKOMAHUOT KaHall BO
nomknHa o 10 MeTpu 1 of K0j e3epckara Boja uctekyBa. O0eMOT Ha e3epoTo u3HecyBa 162 mMeTpu.
Bo e3epoTo momuHMpa BoaeHaTa MOBPIIMHA, CO MAaKCHMalHa JyrabounHa o 55 cM. Temmeparypara Ha
BO31yXOT BO 16 gacoT ¢ 18°C a na Bomara 12°C (mepemara ce HampaBeHu Ha 24.05.2022 1.)

Bojarta Ha BoiaTa Bo €3epoTo € MpOMEHIIMBA U HCTaTa 3aBUCH OJ1 moBeke akTopu. bojara Bapupa
0] TEMHO CHWIHA, TIPEKy 3eJieHa 10 kKadeHa, M 3aBUCH OJ BpeMEHCKara cocTojoa (Bempo, 00iagHo),
peduiekcHjaTa Ha OKOJIHUOT MPOCTOP (CHET, Bereraiyja), oj1 ajadounHaTa (Kora e moajiadboko 0ojara e
MOCBETJIa a KOTa € MOIJIUTKO 0ojaTa € moTeMHa), KOHIIEHTpalKja U MPUCYCTBO Ha Oapcka Bereramuja
(Bereranmjara naBa TeMHa 0oja Ha Bojara). HaBeaeHuTe OCOOWHHM O] TOAMHA BO TOJWHA MOXAT
3HAYMTEIHO J]a OTCTAITyBaaT, OM/IEjKH ce BO TECHA 3aBHCHOCT O/ BUCOYMHATA HAa CHE)XHATA TIOKPUBKA,
BPHEXKHUTE, BUJIOT ¥ I'yCTUHATA Ha Beretanuja. (Bumu: Ciuku 1-8).

3a TypUCTHYKH 1eTH BO (DYHKIMja Ha IJIAHWHCKH TypH3aM o]l bpajurHo 10 €3epoTo M IUPKOT
Tpeba Ja ce MapKupa COOJIBETHA IJIAHWHAPCKA MAaTeKa, a Ha COOJIBETHO YPEACHO MECTO CO KIYIH U
MacH 3a 0JMOp, OJIMCKY 10 €3epOTo Ja ce MocTaBu HH(popMaTHBHA Tabaa CO TEKCT U CIIHKH.
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Crnuxku 1-8. [leprnoandHo eqHUYKO €3epo ,,]'aBpaH® cIMKaHO BO pa3HU NEPUOIU U Of pa3HU CTPaHH
(nozonem oen 00 cauxume ce 00 Buxmop Kanaysu, uckycen 6umoacku naaHuHap u nacuoHupam

domoepagh)

3. 'eomop¢o101IKKH MPUPOTHA MOTHBH
Hupk . JAynka* (,,Pyma*)
3a BUCOKOIIaHMHCKHOT Tpoctop Ha [lemucrep u baba [lnanuna 3a BUpMcKaTa Tiauujanmja,
JeIHUYKUTE e3epa, MakpoxuapodayHaTa W TYpUCTUUKHTE BpPEAHOCTH MUINyBaje HajA AECETHHA
ncTpaxysaun. HajorcexxHo nctpaxyBame Ha e3epara Ha llemuctep, mocsetrn Bacunecku, /1. (2006).
Co TepUTOpHjaTHOTO NPOLIMPYBake Ha HALIMOHAIHUOT MapK BO jy>KHUOT Jien Ha baba [Tnanuna,
ce co3/1a7ie MOXKHOCT Jja C€ UCTPaKyBa U MOTpaHn4HUOT npoctop Ha P.C. Makenounuja co P. ['pauja.
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[IpBo crioMeHyBame Ha Maja IUPKHA BIJIa0OHATHHA BO HAjjy)KHUTE NeoBU Ha [lapkoT, HO 0e3
KOHKPETHH MEPeHa, Ce U3HEeCEHU 0] cTpaHa Ha Jlumutpos, B. H. (2008). ,,...00 erayujarnume ghopmu
HAjKapaKmepucmudty ce Yemupu GOoCcuinu YUpKogU ... U yuime moJjiKy epooupari YupKosu ... e0eH oo
epebenom [aspan, mana yupkna eonabnamuna Ha 1960 mempu. “ (Jumutpos, 2008)

[IpBo TepeHCKO UCTpaKyBame Ha HAjjy>)KHUOT HUPK Bo Makenonuja - na baba [1nanuna ro npasu
Munegcku, U. (2019). Lupkot Pyna e 3abenexan u uCTpakeH BO MOYETOKOT HA Mecer aBrycT 2019
roauHa. ,,Ha jyscuume oenosu na nianunama baba 6ea uzepuieHu mepeHcKu UCmMpaicysarba co Kou
ce ymepOoeHu UHMePeCcHU 2e0MOpOIOWKYU hopmu U Nojasu Ha 080j npocmop. Mery Hug, Haj3Hauaen e
yupxom 60 usgopuwHuom oen Ha bpajuuncka Pexa, 60 mechocma noswama xkaxo Pyna.... Ogoj yupk
UMa cegepouUcmoyHa eKCcno3uyuja co wupoduna oo oxkony 500 mempu, a dondxcuna 00 oxory 360
mempu. Lupkom ce naora na 21°14'26" UI'J[ u 40°50'24" CI'lLl, maka wmo no ceojama nonoxcoa e
HajjyoicHuom yupx 6o Maxeoonuja. Hecogomo 3apammuemo ono e na 1940 m, 0ooexa pamxama my e Ha
oxony 2060-2100 m. O0 cegepnama cmpana, OHOMO HA YUPKOM € 3a2PAdeHO HO CO MAAA YelHA MOPEHd,
a oen 00 MOpPEHCKUOm mamepujan e oOHeceH (cmpkanaw) 0o ooaunama Ha bpajuuncka Paka...*
(Munescku, 2019).

Cruxu 9-16. Hupxor ,,Jlynka® ciukal BO pa3HU BPEMEHCKH IEPHO/] O] pa3HU CTPaHH
(cruxu na asmopom u cauxu 00 Bukmop Kanaysu, uckycen 6umoncku nianunap u nacuoHupan

domoepagh)
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On HameTro TEpeHCKO HCTPaKyBame 3a IUPKOT ce MOTBPAYBAAT IOAATOLUTE M3HECEHH O
MusneBCKH, a TH JOMOJHYBaMe CO CIeTHUTE KOHCTaTanuu. IMeHo, IUPKOT € OIKOJICH CO ITaHUHCKHOT
rpebeH ["aBpan (2116 mMHB) K0j e miaHuHCKHU rpedeH Ha baba IlnanuHa, v ce Haora BO aTapoT Ha CeJlo
Bpajunno. I'pebeHOT Ma mpaBel] Ha IpOTeTamke jyT - jyro3amnas Bo TOJDKHHA o7 Hajx 3 kM. HajBucoknot
Jie] Ha TpeOeHOT € MOKPHUEH cO IUTAaHMHCKA TPEeBa, a e/ieH el e KapnecT. KapnecTuor nen e 1oM Ha
raBpasu - rpadbnusu ntund. Oco0eHO HUBHATA KOJIOHK]ja Onila MHOTYOpOjHa Kora padoTeno 6auyunoTo
M KOra MMajio WIjafHUIM OBIM W APYT nodutok. Tokmy 3aToa rpebEHOT € MMeHyBaH .l aBpaH® -
’KUBEAJIMIITE HA raBpaHu. MecHOCTa, IUPKOT KaJie ce Haora BJUTabHaTHHATA O] IIOCTapHUTe SKUTENIN Ha
BpajunHo e no3Hara kako ,,Jlynka‘“ (,,Pyna“, Ha cprckn). (Buau: Cnuku 9-16)

BpajunHcKky Ba10B H MOPEHCKH MaTepujall

BayoB mimu neHIYKO KOPHUTO € TOJMHA 0 Koja ce JBIIKEN OPAHEIIHUOT JIEIHUK, IEHEeC pevHa
nonuHa Ha bpajunHcka Peka. BanoBoT koj € HemocpeaHo 1o mupkoT 3amounysa Ha 2000 MHB u ce
crymTa 10 okoxy 1620 mMHB. MiMeHo, BamoBOT 3amoyHyBa Ha okoiry 500 MeTpu jy»KHO OJf IHUPKOT
Hynka®. (Buan: Cnuku 17-24)

Cnuka 18-25. BanoBot Ha bpajunHcka Peka ciukan Bo pa3HH BPEMEHCKH IIEPUOIU U MOPEHCKU
Haclaru
(nozonem den 00 cauxume ce 00 agmopom Huxona B. J[umumpos)
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BasnoBotr uma mpaBel Ha IpoTerame jyr - ceBepo3arnaj - cesep. JJomkuHara My U3HecyBa Haj 2
kM. BanoBort e ,,lukoncKy mpuMep Ha Mana JeTHHYKa JOJIMHA CO MOoMpedeH nMpoduil Ha JaTHHCKaTa
Oyksa ,,V*“ u ,,U“, co cTpMHH CTpaHH U co 3apaMHeTo aHO. lllupounHa Ha BaIOBOT, BO TOPHUOT A€
n3HecyBa 3-4 metpu (HajTeceH), 10 Han 50 MeTpy (HajIIMPOK) BO JOTHHOT JIEN KaJe Ha HEKOJIKY MecTa
ce cpekaBa HAIJIaCTeH MOPEHCKU MaTepujan. [[mabounHa Ha BaJlOBCKaTa JI0JIMHA, BO TOPHUOT e ¢ 4
METpY, BO CPEAMIIHHOT jaed Hajy 10 MeTpu, a BO JOJHUOT [l HEMOXE Ja C€ YTBPAH 3apaiu
moIryMeHocT. MOPEHCKHOT MaTepHjall BO CPEIHHUOT ¥ IOITHUOT eIl OJ1 BaJJOBOT HA OJIPE/IEHU MECTa €
HaIJIacTeH M peKara MMa HalpaBeHO MaJId MEaHAPH, a BO HAjIONHUOT Je]l Ha TPU MecTa ce cpekaBaar
KYIHIITa 0] MOPEHCKH MaTepHjal Koj € IOKPHUEHHU CO BereTaluja.

3a TypuCTHYKH IeNn Bo (hyHKITMja Ha TNIAHMHCKUOT TypH3aM 1o JoinHata Ha bpajunHcka Pexka,
MapKHupaHaTa TUIaHMHApCKa W BeJocHIencka maTeka bpajunno - Kamojzana Tpeba ma mpomoinKu of
Kanoj3ana - Ezepo ,,['aBpan‘ - kapayna 'Pkana®, a on Tamy 1o MapKupaHara naTeka J1o BpB ' PkaHa.

4, JIpyru npMpOIHU aTPAKIUH

Bo netaute mecernu Ha 2022 ToauHa IpU HAIETO TEPEHCKO UCTPAXKyBamkE HA camaTa TpaHuYHA
nmunyja co P. I'pumja, momery BpBoBute bantan u Llyne na 1950 MHB peructpupaBme eana 6apa co
ManKy Boja. Bo meprnomot Ha ,,iocera mMayata 6Oapa Oerre co mompkuHA on 17,5 MeTpu, MakCUMaTHa
mupodnHa 6,5 Metpu, miabodrHa Ha BojgaTa okoiry 20 cM, 06em o 38 MeTpH, U CO M3TJIe]] Ha ,,Kpymia‘,
(mpaBer Ha poTerame, UCTOK, MOIMUPOK Ael - 3anaj, TeceH aen). (Bunu: Cnuka 26.)

Bapara ja umenyBame ,,[lonsno* Gunejku e MecTo 3a nueme BoJa Ha ,,JUBUTE* KO KOH KHUBEAT
BO OKoJIMHaTa. bapaTa ersmcrupa HEKOJIKY MeCeIH, ako UCTaTa ce MojaByBa CeKoja TOAWHA TOTall ke
Ouje ctaBeHa BO rpynara Ha Majid NEpUOJUYHH €3epo, a 3a Jla ce MOTBPAU Toa Tpeba Ja ce UCTIUTYBa
nogonr nepuofd. (Bumu: Cnuka 27.). Ilokpaj oBaa ,,0apa™ wmim ,,IEPUOJUYHO €3€pO‘° HA TEPEHOT
BUAOBME U APYTH CYBHU BAJTaOHATHHU KO K€ T'M HCTPa)KyBaMe BO HAPEIHUOT IIEPHOJ,.

Bo nOoBO npommpennot nen Ha Hanmonamauot [lapk [lennctep, BO morpaHMYHUOT 10jac ¥ BO
arapoT Ha ceno bpajunno nma nag 20 BpBa (uMeHyBaHU, O€3UMEHN M BUCUHCKH TOYKH) CO BUCOYMHA
on 2000 u moBeke MeTpu HajaMOpcka BucounHa. CtaHyBa 300p 3a ciiefHATE BpBOBU: Pxana (2334),
Lymue (2120), banran (2117), Crox (2131), kom6u u Podec (2196), Jlom xkamen (2081), 'aBpan
(2116), Mapymma (2097), I'pomo (2105), Baba (2301), I'onema I'pusa (2228), Mana I'pusa (2192),
Mysza (2350), I'onemo Bpsue (2003) u ymte ocyMm 6e3uMeHH BpBa U BUCUHCKU TOUKH (2292), (2217),
(2216), (2150), (2093), (2080), (2009) u (2007). Cure oBMe BpBOBH M BUCHHCKH TOYKU HIIH KOTH CE
JI0CTa aTpaKTHBHM 3a IUIAHMHAPUTE W JAPYTH MOCETHUTENM M TOA 3apaad OUIMYHHUTE MaHopamu. Bo
Omucka WAHUHA, IpejaraMe Ha JeJl 0/ HUB Jia C€ U3rpajar OlpeMEeHH BUANKOBIIH.

On oBue BpBa ce npoTteraar oyin4Hu nanopamu koH lIpecnancko Ezepo (I'osemo Ipecniancko
n Majo [lpecnancko), mannHa ["amnguia, CeBEpHUOT A€l Ha TUTAHWHCKUOT mpezen bada co BpBOT
[Menucrep, ce rnenaat nmoeke mianuau oj ['pruja u Anbanuja, a ox BpBoBuTe My3a, baba, Jlom
Kamen, lkom6u un Podec (Kapru u rpomoBu) u "Pxana, mokpaj ko [Ipecriancka KotnnHa Ha 3anan
ce mpoTera o/yinuHa nanopama u kol Ilenaronucka Koriuna va uctok. (Bumu cnuku 28-31)

Jpyry npupoIHU aTpaKLMy 3a TOCeTa OJ1 MJIAaHUHAPH U IPYTH Ce KaMEeHhapUTe U BUCOKUTE KapIIy.
Bo norpanu4HHOT npenen uMa HEKOJIKYy MOJOITH KaMewmapHu U Toa noj BpBoT Llyne, Jlom Kawmen,
‘PxaHa n qpyru NOKpaTKy KaMemapH. KapakTepucTHYHN BHCOKHM KapIH 33 KauyBambe U aJITUHU3AM
peructpupame Lpsenn Ctenn mon BpBoT Llyme, xaprmu Ha rpeGeHor ['aBpaH, kapnu Ha TpeOEHOT
[Topta, kapnu Ha MmecHocTa ["onema I'puBa, xapmu jyxHo on ['onemo BpBue u Ha npyru mecrta.

Knumarckure ycioBrn Bo HOBUOT IPOCTOP C€ KapaKTEpUCTUYHHU KaKo 3a IUIAHMHCKA KiuMa. Bo
0BOj TpocTop MMa moBeke m3BopH, yemmu (Lllapena gemma, Ajaydka yemmMa, PrkaHcka demma U
JpyTH), pEKH BO KO JKHBEE peyHa MacTpMKa M PEYHH paKkoBH. TepeHOT e 6orar co cTapa U BHCOKa
naboBa 1ryma, yam, 60p, MOJIMKA M CO TUIAHMHCKH JIEKOBUTE OWIIKHM, MANpaT, IVIAHMHCKU TPEBH U 4aj.

broomKHOT NMBEP3WTET W HA OBOj MPOCTOP OJ TMApKOT € 3HadaeH (akTop 3a pa3Boj Ha
TypU3MOT, CO MPHUCYCTBO HA €HAEMUYHHM BHJOBH OJf PACTUTEIHHUOT CBET, HEKOM CO MeElyHapOJHO
3Hauewe. JKHBOTUHCKHOT CBET € UCTO Taka pa3HOBUICH U C€ OJUIMKYBa co crenuduyuHa dayHa (quBa
CBHIbA, MEUKa, BOJIK, JIMCULIA, €JICH, CPHA, TMBA MayKa, pUC, AUBU KOWH, TOBEKE BUAOBH NTHLHU U IP.).
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Cnuka 26 v 27. Bapa ,,[Touno“ u ,AuBM KoK Mefy rp epBoBy Lyue, Bantan u Cton (cnuku Ha [lamjaH ToaeBcky, pu 1] pacy

Cnuku 28-31. on BpBOBYU KOH I Kornuna, Gaba v BpBOT I p (cnuku Ha Buktop Kanaysu, [lamjan Togescku u Hukona B. lumutpor

Cnuku 26-31. bapa ,,ITowno*, ,,JIuBu‘ KOWBH U TAHOPAMHU OJ] BUCOKUTE BPBOBH
(cmuxu on Hamjan Togescku, Bukrop Kanaysu u Hukona B. lumMutpos)

5. Mecta 32 0AMOp ¥ 30HH 32 CHOPT U peKpeanuja

Bo npeaenot ox Hag BpajunHo nMa MHOTY IIyMCKU NAaT€KHU KOM c€ KOPUCTAT 3a IUIaHUHAPEHHE,
IUTAHUHCKHU BeJIOCUIIeIU3aM U ci1. Bo Toj mpocTop nMa 1 HeKoJIKy MecTa 3a oaMop. HajmosHaro mecto
3a ogmop e Kanojzana, 6oraro co qabosa mryma, g9am, 6op, Mmosmka u np. Tyka ce Haora Illymcka kyka
(koja 3a »an co marame Ha BHCOKO APBO € OIITETEH JeN OJ MOKPHUBOT, KOj MOBEKE TOJWHH HE €
penoBupan) (Buan: Cnuka 32.). Llennor npoctop Kanoj3ana nma oUIMYHM NPUPOAHHU YCJIOBU U
JIOKOJIKY C€ YPEIHU M M3TPaju IUTAHMHAPCKHU JJOM ke Onzie mocakyBaHO MECTO 3a OJJMOP M peKpeanyja.
Bo Gnm3nHa Ha 0Ba MecTo ce Haoraat noBeke u3Bopu 1 uemma ([lapeHa yemma), 1 ako ce MPOAOIIKH
MO NIYMCKHOT Mart ce goara go bpajunHcka Peka a ox Tamy Harope 1o e3epoto ['aBpan, 1 Ha KpajoT 10
‘Pxana 2334 MHB, HajBHCOK BPB BO IIPEIEIIOT.

[o Teuenunero Ha ‘PxkaHcka Peka Ha nokanuja Moct 1, MocT 2 mocTaBeHH ce Ky U MacH 3a
0IMOp, U Ha Toj moTer uma ymre eqaa Lllymcka kyka (mogoiro Bpeme HamymTena). Ha bpajunncka u
Pxancka Peka >xuBee pedHa macTpMka M pedeH pak. LlennoT mymMcku M TpeBeH Mpenen € IoM Ha
Pa3sHOBUJIEH MBeY (I1Ba CBUHA, €JIE€H, ITHLU U CJ1.), TOA 3HaYH JeKa 0BOj IPOCTOP UMa YCIIOBH 32 JIOB
u pubosioB. 3a Taa nen morpeOHa ¢ u3rpazda Ha COOJABETHH OOJEKTH 3a JIOBHO W PHOOJIOBHO
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CTOTNIAaHUCYBame (MMOBPIIMHY 32 PENPOIYKIIMja Ha OApEICH AUBEY M MMACTPMKA - JIOBHIITE U PUOHHUIIH,
W HUBEH KOHTPOJHMPaH JOB 1 PHOOJIOB).

Kondurypauujara Ha TepeHOT JaBa OUIMYHM MOXKHOCTHU 3a CHOPT (CKHjame, IUTaHUHAPCHE,
IMMHNA3aM, IUVTAHUHCKY BEJIOCUIIEIN3aM, [IaJlariajiepcTBo U Apyru GOpMHU Ha CIIOPTCKH aKTUBHOCT) U
pekpeanyja.

[loroguu mpeneny 3a cKujame ce MPOCTOPUTE CO morojema BucounHa of 1800 merpu. Hobpu
JIOKAITMU ce Ha MoTeroT: Mapymmna - ['pMo; motoa My3a - bab6a; banrtan - ['ypa; IUTaHHHCKH TIPEBO]
Pe3una - ['aBpan u qpyTH JTOKAIUK CUTE CO BUCOUYMHHM 01 0Koxy 2000 MHB.

MecTa co oATMYHN TAHOPaMHU Ce€ JIOKAI[MUTE Ha MTOPaHEIIHNUTe Kapayiu JeHec pasypHatu. Jlen
0J1 HUB MO’KaT Jja ce€ 0OHOBAT BO MECTa 3a OAMOp, a Kapaynara Pxana (1960 MHB, co YemMa 1 H3BOPH
Ha 'Pxancka Peka) Moxke ma ce oOHOBU BO IuIaHWHApCKH noM. Op oBaa Kapayja BOJHM IMAaTeKa U 3a
OKOJIy €JleH 4Yac KadyBame CTe Ha BpBOT Pykana 2334 meTpu, o7 KOj ce mpoTera MmpeKpacHa
4yeTupucTpaHa naHopama. OUIMYHM MECTa 3a OJMOP M peKpealyja ce MPOCTOPOT OKOJIY BEPCKUTE
o0jextu, omHocHo MaHactupoT CB. lletka (bpajumackm manactup) m npkeute CB. Apanren, Cs.
Boropoauua u Cs. Unuja, cute Bo okonuHara Ha bpajuuno.

Bo nHanmonanHuoT mapk ,,[lenmucrep™ ce eBuAeHTHpaHU NMOBEKE 30HU 3a OAMOP M peKpealyja,
30HM 3a IUIaHWHApeme (MUIaHHHAPCKO - pEeKpeaTWBHH Mmarekw, 151,6 kM), 30HH 3a BEJIOCHIICIHU3aM
(BesmocHIIeICKY - TUTAHWHAPCKH MaTeku 127,5 KM), 30HA 3a 3alITHTA U CII.

Bo HOBHOT mpocTop ro mpemiaraMe LEJUOT aTtap Ha BbpajuMHo co 30HU 3a IUIaHUHApEH:E,
TUTaHMHCKY BEJIOCHIIEAN3aM U JIOKAIMHU 3a NajarjainepcTBo. Bo 30HaTa 3a miiaHuHApeme npeagarame
JleCeTHHA MapKHpaHW TAaTeKH 3a Tellavyeheé W IUIAHWHAPeHe, M PEUYHCH HCTO TOJKY IaTeKd 3a
TUTAHUHCKH BEJIOCUIIEIN3aM M HEKOJIKY JIOKAIIWH 32 MOJIETYBambe CO Iajariajaep.
3ona 3a nnanunaperse co npeodnoz NAAHUHAPCKU NAMEKU U 00IICUHA 60 KM.

Cemno bpajunno - bpajuntcka Peka - "Pxkancka Peka - mrymcka kyka Kamojzana (8 km);

Ceno bpajunno - bpajunHcka Pexka - "Pxkancka Peka - mrymcka kyka Kano3zjana - bpajunacka

Pexka - ruianunCcko e3epo ["aBpan (14 km);

Ceno bpajunno,1000 muB - bpajunacka Peka - “Pxancka Pexka - mrymcka kyka Kanoj3ana -

bpajunncka Peka - mmanmaCcKo e3epo I'aBpan - BpB "Pxana 2334 muB (18 kM);

Ceno bpajunno,1000 muB - Bpajunncka Peka - "Pxancka Peka - mmanuncku npejen "Pxana -

‘Pxancka Pexka - pazypHara kapayia Pxana (12 km);

Ceno bpajunno,1000 muB - bpajunacka Peka - “Pxancka Pexka - murannHCcky nipegen "Pxana -

‘Pxancka Peka - pasypHata kapayna Pxxana - BpB 'Pxxana, 2334 muB (16 km);

Ceno bpajunno - manactup Cs. [letka - BpB Llyne, 2120 M (5 km);

Ceno bpajunno - manactup Cs. [letka - BpB banran, 2117 M (7 km);

Ceno bpajunno - manactup Cs. [letka - BpB Crom, 2131 M (9 xm);

Ceno Bpajuuno - 'onema ['pusa - Opnosu bapu - ['onemo E3epo (14 km);

Ceno Jby6ojuo 910 muB - manactup Cs. [lerap u [lasne - BpB Llyne (7 xm), a o Tamy npexy

- pasypHata kapayia Llyme - BpB banran (11 kM) - pazypHara kapayina banran - BpB Crom, 2131

MHB (12 kM) - pazypHaTa kapayna Pxana (14 kM) - BpB "Pkana, 2334 muB (18 km);

Ceno Honno Jynenu, 900 muB - npksa CB. boroponuna - pasypnara kapayna Ilenucrep - Bps

Lyme, 2120 muB (7 kM), a o TaMy MpeKy pa3ypHarta kapayia Llyne - Bps banrtan, 2117 mus (11

KM) - HammymTeHa kapayia banran - BpB Crou, 2131 maB (12 kM) - pa3ypHara kapayna Pxana

(14 xm) - BpB 'Pxana, 2334 muB (18 k™).
3ona 3a niaHuKCKU 8e10CUNEOU3AM, RAMEKU U O0JIHCUHA 60 KM.

Ceno bpajunno - mymcka kyka Kajmosjana (8 km);

Ceno Bpajuuno - N'onema ['pua - Opnosu bapu - ['oemo E3epo (15 km)

Bo arapot Ha bpajunHo uMa moBeke UTyMCKH NMaTHIITA 0 KOU MOXeE Ja C€ BO3H CO IUIAHUHCKH
BEJIOCHIIC]I, ¥ TOA BO IITyMcKaTa 30Ha Ha Tipenenot Pxkana, ['aBpan, Kanoj3ana, mo Tekot Ha bpajuntcka
Peka, "Pxancka Peka, Pexa bantan u np. Kako u marexu og bpajunto 10 okonaute npksu: CB. ATaHac
(0,5 km), Cg. ITetka (0,7 kM), CB. Apxanren (1,8 km), Cs. Unuja (1,8 km) u C. Boropoauma (2 km).
Jlokayuu 3a nanaznajoepcmeo:

3a moJsteTyBame CO Tanariajaep Ty npeaiaraMme cienaute Jokarun: Mapymmma 2080 M, Cton
2131 m, 'onemo Bprue 2003 mHuB, cute co nojieryBame KoH [Ipecniancka Kotnuna, a cieryBame BO
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Bpajuuno, Jby6ojHo, Jonno dynenu, kamn Hacen6a Kpanu, neryBanuimre CIMBHHIA, JETYyBaTHIITE
[petop u apyru mecrta Ha 6perot Ha [Ipecancko Ezepo.

CuTte HaBeZIGHN MOTUBH M aKTHBHOCTH 32 TYPUCTHUKO - INTAHWHCKA U IpYyTa peKpeanuja ke ounat
PEasIHOCT M 3a CTPAHCKUTE IIOCETUTENH U TypucTH ox PenmyOiinka I'priyja, JOKOJIKY OCKOPO ce U3Trpaau
TpaHMYHUOT NpeMUH Ha MapkoBa Hora Ha [Ipecnancko E3epo, mery PC. Makenonuja u P. I'pumja.

i

i

s ﬁ :
F";"f" %’,

Cnuka 33 u 34. BpajunHcka Peka u "PxaHcka Peka, BO KOU XXUBee pevyHa nactpMka

Cmuxu 32-34. Kanoj3ana - mrymcka kyka, bpajunacka Pexa n "Pxxancka Peka, (ciuku o aBTOpOT)
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Cnuka 35-37. UHcpbopMaTUBHM TaGNU N NaToKasu BO aTapoT Ha ceno BpajunMHo (Cnuku oa aBTopoT)

3aKJIy4oK €O npeasior

I'enepaiino, HaIMOHAIHUOT TApK ,,[lenucrep™ co Heroro Hax 37% NPOIIMPYBAKE CO jYIKHHOT
nen ox baba IlnanmHa, moOuBa BO KBalIMTET KOj MOXE Ja OHJE BajloOpU3UpaH 3a TYPUCTHUYKO -
IUTaHMHAPCKa peKpearfja 1 3a Jpyrd TYPUCTUUKY aKTUBHOCTH. O1 HCTPaXKyBamETO CE COrNeayBa JeKa
HOBHOT IIpEJieJl paclioiiara co pasHOBUIHHU IPUPOIHHU PECYPCH: T€OJIOUIKH U reoMopdostoniku o0muiy,
IUIAaHUHCKA TPeOCHM, BHCOKH BPBOBU, KaMEHmapH, BUCOKH KapiH, IUIAHMHCKA KJIMMa, IUIAHHHCKO
MepUoOANYHO e3epo ,,['aBpan*, Oapa ,Ilouno®, eneH mUpK, BAJOB, MOBEKE HM3BOPH, PEKH, YEIIMH,
pasHoBuIHa ¢utopa U dayHa.

[Ipenenot Bo Oyivcka uaHUHA Tpeda 1a Ouje ypelleH CO Pa3HOBUIHA TYPUCTUYKA CUTHAIM3AIIN]a,
WHPOPMATHUBHU Ta0JIM, ATOKa3u, MApKUPaHU MATEeKH 3a IUIAHUHAPEHE, IUTAHUHCKH BEJIOCUTIEIN3aM,
CKHjame, TaNIariiajepcTBo, ypeleHH JIOKAIlMU U MeCcTa 3a OIMOP, peKpealnja 1 00jeKTH 32 CMECTyBambe
Ha NOCCTUTCIIU U TYPHUCTH BO IJTAHUHAPCKU TOMOBH 1 CIIMYHO.

Co moyerok Ha paboTa Ha TPaHUYHHOT NMpeMUH MapkoBa Hora (co P. I'pumja) ce orBopaar
OJUTMYHM MO>KHOCTH U 3a MeryHaponHa nocera Ha HII ,,Ilenuctep®, ox jy’kHara cTpaHa M moceTa Ha
[Ipecmancko E3epo, bpajunto u apyrute HacenOu co TypucT of cocenHa [ puuja.
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Cruka 38. 3Bafiok of1 TUTAaHWHAPCKO - TypucTHYKa Kapta bada Ilnaramna co Ilenmucrep, momomHeTa co
JISJT 01 IPUPOJIHUTE MOTHUBHU BO aTapoT Ha cesio bpajunHo

NEW NATURAL MOTIVES FOR TOURIST - MOUNTAINEERING RECREATION IN THE
SOUTHERN PART OF THE "PELLISTER"™ NATIONAL PARK

Nikola V. Dimitrov
Conclusion with suggestion

In general, the national park "Pelister" with its over 37% expansion with the southern part of
Baba Planina, gains in quality that can be valorized for tourist - mountaineering recreation and for other
tourist activities. The research shows that the new area has a variety of natural resources: geological
and geomorphological forms, mountain ridges, high peaks, boulders, high rocks, mountain climate,
mountain periodic lake "Gavran", barra "Poilo", a cirque, valov, more springs, rivers, diverse flora and
fauna.

In the near future, the area should be arranged with a variety of tourist signage, information
boards, signposts, marked trails for hiking, mountain biking, skiing, paragliding, arranged locations and
places for rest, recreation and accommodation facilities - mountain lodges, for the accommodation of
visitors and tourists.

With the start of work at the Markova Noga border crossing (with the Republic of Greece),
excellent opportunities are opening up for international visits to NP "Pelister", Prespa Lake, Brajchino
and other settlements with tourists from Greece.
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Abstract

The names of the dishes in the menus can have different forms. According to the latest research, the
promotion of modern names of dishes in the menu can affect the business of the restaurant. The aim
of this work is to get acquainted with the influence of the name of the dish on the selection of the dish,
how much and why the name of the dish can influence the interest of guests in certain restaurant dishes
and how marketing and adequate promotion affect the business of the restaurant. By surveying guests,
one gains insight into the assessment of knowledge and monitoring of trends when it comes to food
and food offerings in the restaurants of Vrnjacka Banja (Serbia). The paper specifically analyzes the
effects of the name of the dish from the marketing and psychological side, that is, how the name itself
affects whether the guest will choose the offered dish. The task of the paper is to indicate one of the
factors that influence the choice of a restaurant dish, specifically the name of the dish, as well as to
indicate the possible type of marketing and sales improvement depending on the name of the dish. The
results of the work indicate that well-formed names of dishes with adequate promotion can have a
positive effect on the restaurant's business.

Kew words: promotion, gastronomy, food selection, Vrnjacka Banja, Serbia

Introduction

The topic of implementation of promotion in any segment of the hospitality industry is of great
importance for managers because every good manager must know the psychology of the guest in order
to sell his gastronomic product. In addition to the fact that the name of a dish has a great influence on
the perception and enjoyment of food, it also has a great influence on sales. Some research has proven
that people react differently if something seems to be free (Gregory & Kim, 2005). The name of the
dish was shown to be associated with higher or lower sales. Names associated with family had a greater
impact on sales than those associated with tradition or patriotism. Sentimental names of dishes that
evoke happy memories of family, tradition and patriotism (eg "baked potato" versus "grandma'’s home
baked potato™) suggest that this type of name is associated with higher sales. In fact, those names
associated with family had a greater impact on sales than those associated with tradition or patriotism.
The main goal of this work is to determine how important marketing is to the selection of restaurant
food, i.e. dishes, as well as to learn about the influence of the name of the dish on the selection and
sale of the product, as well as why the name of the dish can influence the guest's interest in certain
restaurant dishes.

The menu and the menu represent the production plan (basic, central document) of the management
on which all business functions of the catering company or shop (purchasing, sales, human resources,
finance, marketing and other functions) rely. Therefore, all business operations of production and
service of food and beverages take place around it as a basic restaurateur and an important component
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of the hotel product (Tesanovi¢, 2012). Strategic professional management must have a clear vision of
where the company is heading, and how it plans to reach the set goal. This process is known as long-
range or strategic planning. When creating a strategic plan, management must also create tactical and
operational plans that define how different parts of the organization will function, in order to realize
strategic plans (TeSanovi¢, 2012). This research is based on similar previous research conducted in
other tourist destinations in Serbia and the world (Stroebele & De Castro, 2004; Gregory & Kim, 2005;
Liu & Tse, 2018).

LITERATURE REVIEW

Food is the basic need of human daily life. However, it is interesting that there are few works that
consider the characteristics of food. There are many different perceptions about food. For example,
food can have different roles - from satisfying basic needs (Maslow, 1954), social and cultural needs
(Baffes & Dennis, 2013), social status needs (Richards, 2002), aesthetic experience and other roles. In
general, there are a number of experiences that can be associated with dining. Nutrition is not only a
necessity when traveling. During vacation, dining is an activity where food is consumed for pleasure,
which is a unique and enjoyable experience for tourists (Quan and Wang, 2004). The experience of
dining in a particular destination can provide the best and worst moments of a vacation (Richards,
2002). In some cases, food can be the most memorable part of the trip and can greatly enhance the
tourist's travel experience. On the other hand, dissatisfaction with the food service in the destination
can destroy the overall experience of the tourist and may even drive tourists away from the destination
(Pyo, et. al., 1991; Rutherford & Kreck, 1994).

The culinary tradition of a place can reveal the character of a society and, to some extent, the mentality
of its members. Fischler (1988) suggests that food is a symbolic form of communication. For this
reason, eating local food is a significant way to explore another culture "because it allows the
individual to experience the 'other' on a sensory level rather than just an intellectual one”. Food as the
identity of a destination can attract a wide range of tourists because local cuisine can revive cultural
experiences, cultural identity, communication status (Bessieére, 1998). The unique identity of a
particular food and food culture offers a recognizable image of each region, which can be effectively
used to differentiate destinations. As Hall and Mitchell (2000) state, "food means more than dining.
Food is linked to issues of identity, culture, production, consumption and, increasingly, issues of
sustainability."

Aesthetic experience is defined as the capacity of a product to delight one or more sensory modalities
of the consumer (Desmet & Hekkert, 2007). This type of experience is related to the sensory evaluation
that the consumer has while physically interacting with the product. In particular, the aesthetic
experience of food originates from the visual, olfactory, auditory, gustatory and tactile senses, as local
cuisine is a product that affects all five senses. A dish can be well presented, can make pleasant sounds
during consumption, have a good smell, or even create a pleasant tactile experience for the consumer
(Kivela & Crotts, 2006). The term "formal product” refers to the specific features offered by the
product. This is usually related to the product's features, its packaging, branding and quality. For local
cuisine, the formal product includes several categories such as sensory evaluation, novelty, ingredients
- ingredients, price and packaging (Bessicre, 1998).

Several attributes (items) of local cuisine that encourage individuals to try it are related to the
characteristics of food that can be perceived by the senses (sight, smell, taste, touch and hearing) (Sidel
& Stone, 1993). Responding to these senses, the observed food characteristics in this study include
visual appearance, taste, and aroma. Visual appearance, which includes the color, shape and
presentation of food, encourages tourists to try the local cuisine. Usually, sight is the first sense that
must be satisfied before a person will consider trying a certain type of food. This is one of the reasons
why restaurants show lavish photos of their dishes on menus and why so much attention is paid to the
presentation of dishes to potential customers. The influence of the visual appearance of food on an
individual's appetite has been confirmed by academic studies. Numerous studies have already
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discussed how the perception of taste is influenced by the color of food. For example, blue was
considered an appetite-suppressing color while warm colors (red and yellow) were considered
appetite-stimulating colors (Stroebele & De Castro, 2004). Taste — besides aroma (what is that aroma)
and visual appearance, taste is also an important attribute for measuring local food. In cooking, the six
basic recognized tastes are: sweet, salty, sour, bitter, spicy (a sensation given by, among others, hot or
chili peppers) and acrid (umami is not acrid) in Chinese culinary arts (also known as umami). Although
individual definitions of good taste vary, taste is one of the standards used in judging the attractiveness
of local cuisine. Aroma is another attribute that appears as a food perception survey item. Scientific
research claims that olfactory stimulation plays a significant role in the perception of taste; without it,
a person cannot evaluate food (Gase et al., 2015). At the same time, aroma can be the final attribute in
local food measurement related to sensory evaluation, which is the overall sensation induced during
chewing (eg, taste, touch, pain and smell) (Hornung & Enns, 1986). Furthermore, aroma is a significant
factor that makes local cuisine stand out. In addition to the attributes (sensory evaluation), other
attributes that have an impact on the perception of gastronomy should be taken into account, such as:
fresh and natural ingredients, an argumentative product of local cuisine and a reasonable price (Zrnié¢
etal., 2021).

Fresh and natural ingredients — Fresh and natural ingredients are popular with consumers. Bessiére
(Bessiere, 1998) pointed out that the demand for fresh and natural ingredients reflects the preference
for a healthy diet. Western nutritional theory suggests that fresh and natural foods have greater
nutritional value than processed foods. Delicious dishes are made with fresh and natural ingredients,
while exotic dishes are prepared using new ingredients that are considered exotic and in some cases
inedible. The term product argument refers to products and services that surround the product itself,
providing added value to consumers (Cvijanovi¢ et al., 2020). While these benefits may not be the
main reason consumers buy a product, including these things solidifies their purchasing decision. The
item or attribute examined in this study includes a reasonable price. Expenditures during travel
constitute a kind of temporary and non-routine consumption. So, tourists have sometimes shown
unusual behavior when it comes to vacation spending. They afforded themselves more than usual and
spent their savings, which they had probably accumulated for a long time, on one vacation. In other
words, tourists may have a higher budget for food while traveling compared to the budget they have
when they are at home (Wansink et. al., 2003; Wansink et al., 2004).

The attributes related to the health of the respondents are two-fold - one concerns hygiene and the
other focuses on nutritional value. Baourakis (2004) claimed that the experience of real local cuisine
implies a health risk due to the low level of cleanliness and other sanitary measures. Nutritional value
— the tourist's notion of nutritionally complete food is related to the issues of the presence of more
desirable food components important for a balanced meal. The literature presents culture as a critical
factor influencing the dining experience of tourists. These works recognize local cuisine as an emblem
of a community's culture (Vukoli¢ et al., 2023). Thus, consumption of local cuisine helps tourists
appreciate local culture. The cultural meaning of local cuisine can be expressed by the following
attributes: dishes with attractive names, representativeness of dishes, authenticity of cuisine, dishes
that are connected to folk tales and reputation of local cuisine. The name is an important factor in
attracting tourists to try dishes that represent the local cuisine (Gaji¢ et al., 2023). The names of
Western dishes are fairly obvious and are generally named after their ingredients, appearance and/or
cooking method. In comparison, Chinese dishes are more inclined to use metaphorical names that
express the cultural connotations of the dish (Vukoli¢ et al., 2021). Authenticity is an important
attribute of local cuisine. It is defined as something that is considered true and pure. (TeSanovi¢ et al.,
2009).

In the context of cuisine, authenticity is tied to provenance. The place where the local cuisine originates
is most likely to produce authentic cuisine, because in other places the taste is adapted to suit the eating
habits of the local population. Obviously, for some tourists for whom the local cuisine must be
authentic, the food must be prepared according to the original recipe by a person with high cooking
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skills, while for other tourists, apparent authenticity is enough. Therefore, some tourism-oriented
establishments tend to leave the decision about the intensity of the local flavor to the tourists (Cohen
& Avieli, 2004). Tourists highly appreciate dishes connected with folk tales. Previous studies suggest
that the stories behind the dishes that make up local cuisine offer an unforgettable experience to tourists
(Mason & O'Mahony, 2007). In other words, stories related to the origin of the dish or showing the
connection of the dish with a famous person, add a cultural connotation that improves the cultural
competitiveness of the local cuisine. Therefore, spreading stories promotes awareness, which makes
the dish recognizable and easy to remember. In practice, local food producers and destination
marketing experts can use stories about local dishes, since most foods are sold with back stories
(Freidberg, 2003). Stories can be written about any of the three main themes (ie product, process or
place of origin) or they can be a combination of these themes (Ilbery & Maye, 2005).

The reputation of the local cuisine usually increases the awareness of tourists. Awareness helps a brand
or product to have an advantage in a consumer's purchase decision (Percy and Rossiter, 1992). Well-
known products have a far greater chance of being considered and chosen than products from unknown
brands (Woodside & Wilson, 1985; Wong, 2005). Menus are a very important tool in the hands of
catering company management. Their importance is manifold. They represent the production plan.
Based on them, procurement and funds for procurement are planned. With their appearance, design,
colors, structure of the offer, they motivate the guest to spend (Lon¢ar & Loncar, 2004). So they are a
powerful marketing tool in the manager's hands. This only happens in the hospitality industry because
it is the only one that produces and sells the product on the spot. So the production plan or menus serve
two business functions of the company: production and marketing (TeSanovi¢, 2012).

The layout of the menu must attract the consumer and encourage him to come back again. Menus that
are created for a specific segment of the market (a specific group of guests) have a much greater chance
than those created with the aim of attracting a larger part of the market. The production and serving of
food cannot satisfy the tastes of all people - it must be aimed at a known, specific group. Therefore,
the first step in creating a menu is to determine the target market. The needs and wishes of consumers
must be taken into account in the process of creating the type of menu that will have the greatest chance
of success (Stojanovic et al., 2000). Since ancient times, the menu has been used in inns where travelers
would stop by to refresh themselves. In those times, the menu was written on a wooden board, which
hung on the waistband of the server's pants - hence the definition that is still used today in Anglo-
Saxon countries, "menupaddle”, which means menu board. Such a custom served to satisfy an essential
need, because it was often the waiter who had to read the contents of the menu to the guests. Namely,
many could neither read nor write at that time. In French, "menu” means thin, fine, small, and at the
same time it also means a complete lunch-dinner consisting of several dishes (gangs) (Vuki¢ & Portic,
2004).

The term "menu™ means the following: dishes that are prepared in advance for a certain number of
guests with fixed prices for one meal and a card on which the dishes are written in the order in which
they will be served (Vuki¢ & Porti¢, 2004; Vukoli¢, 2020). Classical economic theory made the first
contribution to the explanation of consumer behavior. The human consumer is seen as a rational buyer
motivated primarily by his own selfish interests. He buys the product that gives him the greatest
satisfaction, according to his own needs and purchasing power. The consumer is understood as a
rational reality, which always reacts in its best economic interest. In economic theory, it is most often
assumed that the consumer has the information he needs when making a purchase, in terms of choosing
between alternatives (Vuki¢ & Porti¢, 2004; Wong, 2005). Thanks to many economic theorists, this
classic assumption has been greatly improved. Namely, later it turned out that customers differ in their
needs and desires, that is, that this is the basic characteristic of the consumer market. The modern
market is characterized by economic processes in which heterogeneous supply and heterogeneous
demand segments face each other. In addition to price, consumer behavior is influenced by other
economic factors, such as income and non-price factors (quality, services, promotion, etc.) (Wong,
2005).
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An essential feature of economic theories is that they are based on numerous assumptions regarding
consumer behavior, and the main assumptions are rational behavior, preferences, information, budget
constraints and unsatisfied needs. Modern economists rightly point out that consumers have the final
say in the market. The personal characteristics of each person greatly influence their behavior during
the purchasing process. In contrast to the economic and sociological explanation of consumer behavior,
which do not take into account the personal, individual - human factor, the psychological explanation
of consumer behavior investigates, in addition to the effects of factors from the environment, which
internal processes take place in a person, and which depends on how the person receives external
influences, understands and how he will react to them (by introducing the characteristics of his
personality) with his behavior (Vukoli¢ et al., 2022).

Kotler lists the four most powerful influencing factors on the individual in the buying process, athos:
motivation, perception, learning and beliefs (beliefs) and attitudes. A person has humerous needs at
any given time. Some needs are biological. They arise from psychological states such as: hunger, thirst
and some discomfort. Other needs are psychological. They arise from psychological states such as, for
example, the need for recognition, respect or belonging. Most psychological needs are not intense
enough to motivate a certain personality to respond immediately. A need becomes a motive when it is
awakened to a sufficient degree and intensity. A motive (or drive) is a need that leads a certain person
to action with enough urgency (Richardson et al., 1994; Roseboro, 2016).

Methodology
The research was carried out in September and October 2023 in ten selected restaurants in Vrnjacka
Banja, Serbia (Figure 1). The restaurants are a la carte and the number of seats in all restaurants is
greater than fifty (50).

Figure 1. Research destination

HUNGARY

Topadng K41 Bl U sttt o,
e IV OBINA S B, ROMANIA
T hwnatedts e ot
d X . e
e P Ziojens

CROATIA

BOSNIA
AND
HERZEGOVINA "

B
o Pt

Py

......

MONTENEGRO BUGARIA

am,
Friiva

et KOSOVO* _ @Priina e}

ABANIA
DERRMER U0SAY
REPURLC CF
MACEDONIA s amaan

ADRIATIC
SEA

Source: Author’s research. (Picture source: www.worldometers.info)

150 restaurant guests who agreed to take part in the survey took part in the research. During the
research, five students majoring in gastronomy management from Vrnjacka Banja helped. Before the
actual survey, it was emphasized to the potential respondents that the survey is anonymous and that
the purpose of this research is exclusively for scientific professions to improve hospitality practice.
offered menus. For the purposes of this research, four simple menus (with three gangs each) that had
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specific names were compiled. These are the same dishes with different names: classical names of
dishes, sentimental names of dishes, authentic names of dishes and organic names of dishes (Table 1).

Table 1. Menus sample

. . Authentic .
Classic menu Sentimental menu menu Organic menu
Kokosija supa Bakina supa Bistra kokosija supa Supa Od. » TeCrange
uzgajane koke
Prasetina ispod saca Dedma prasvetma Originalna Prasetma Mangullsza ispod
1sp0d saca u sacu saca
v Tetkina §trudla sa Tradicionalna $trudla | Integralna $trudla sa
Strudla sa makom o
makom sa makom ekolo§kim makom

Source: Author’s research

Results and discussions
57.33% of men and 42.67% of women participated in the research. Of that percentage, the largest
number is 31-50 years old, and the smallest number is over 60 years old. The data that is very important
for this research is the level of education of the respondents, so the fact that the majority of respondents
participated in the research have completed college or university and a similar number have completed
high school, while the smallest number of respondents (negligibly) have completed elementary school,
as can be seen in Table 2.

Table 2. Demographic characeristics of research participants

Category Values and results
N %
Gender Male 86 57.33
Female 64 42.67
18-30 years 53 35.33
Age 31-50 years 60 40.00
51-60 years 29 19.33
More than 60 years 8 5.33
Primary school 2 1.33
Educatio High school 62 41.33
n College or university 65 43.33
degree
MSc or PhD 21 14.00
Low level of earnings 22 14.67
Earnings Average salary level 85 56.67
High level of earnings 25 16.67
Very high level of earnings 18 12.00

*N= total number
Source: Authors research
One of the more important questions was how long guests stay in restaurants, so after the analysis, in
graph 1 it can be seen that from
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Graph 1. Survey of research participants on the question,,how long do you stay in a restaurant?"
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For the purposes of the research and the convenience of the participants themselves for this type of
research, the important information was "How often do you visit restaurants?" 12.7% answered once
a week, 36.7% once a month and 50.6% several times a year, which can be seen in the graph in 2.

Graph 2. Survey of research participants on the question ,,how many times do you visit restaurants?*
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Source: Author’s research

During the implementation of the research, the participants expressed their opinion on which one is
the most desirable and which one is the least desirable. For the detailed analysis of the data, the average
value was taken as the most reliable statistical element. Table 3 shows the obtained evaluation data for
all five menus.

Table 3. Evaluation of the menu

AVERAGE STANDARD
Menu’s VALUE DEVIATIONS VAR!\'Z;[_IONS
-m- -sd-
Classic menu 2,08 1,18 1,08
Sentimental menu 3,10 1,39 1,18
Authentic 2,97 1,76 1,15
menu

Organic menu 3,78 1,69 1,30

Source: Author’s research

Respondents rated each menu from 1 (MIN) as the lowest to 5 (MAX) as the highest. Significant
deviations are noted when evaluating the menu by the guests. It is believed that this is because there is
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a great dominance of subjective assessment, which was to be expected. The results shown in the
previous table 2 show that the largest number of guests chose the organic menu as the most desirable,
with an average rating of m=3.78 with sd=1.18. This result is considered to be relevant if all segments
of the research are considered. The menu marked as authentic was rated with an average score of
m=3.10 with sd=1.39. The sentimental menu was rated with an average score of m=2.97 with sd=1.76,
while the classic menu was rated with the lowest average score of m=2.08 (sd=1.18). It is considered
that the menu with names of dishes that have the epithets of organic and health-safe food, received the
highest average rating for the reason that the consumption of dishes with such names represents a trend
on the world stage, but also that guests' care about their health has significantly increased. Each of
those dishes on the menu in the minds of consumers has its own spiritual meaning that gives a certain
taste to the dish (Zaper, 2004). Here, it is important to note that the mentioned names of the dishes also
set higher expectations, which in case they are not satisfied, lead to disappointment (Richardson et. al.,
1994). It is considered that in the past few years, significant promotion and marketing of dishes with
more classic and authentic names of dishes and other products was not realized, and that is why such
results were reached. In general, the trends in the world of catering have shifted significantly, they are
different and the results obtained were not what was expected. The obtained data show that names
associated with sentimentality, patriotism, and family influence the choice of food because they evoke
positive feelings in the consumer (Wansink et.al., 2004).

Each of those dishes on the menu in the minds of consumers has its own spiritual meaning that gives
a certain taste to the dish (Zaper, 2004). It is important to note here that the mentioned names of the
dishes also set higher expectations, which, if they are not met, lead to disappointment (Richardson et
al., 1994). Based on the research, it was established that the dishes in 77% of the sampled menus are
listed correctly according to the order of consumption, while the rest of the menus are not properly
structured. Practice has also imposed the rule that the most profitable dishes in the group should be
listed first or last, so they are promoted that way. The most popular and less profitable dishes should
be listed in the middle. Research has also shown that a guest reads the bottom column of any selection,
usually looking at the first items listed first, skipping the middle section, and then reading the last few
dishes before moving on to the next column. The most popular items are likely to be studied regardless
of their place on the menu (Kwong, 2005).

Conclusion

This research confirms that when creating a menu, one of the important items that should be paid
attention to is the names of the dishes. In order to fully utilize this potential, it is necessary to perform
an analysis of user demand. After that, when forming the offer, use a variety of descriptive terminology
that the guest will understand. Studies show that the effect of giving attractive names to dishes is long-
lasting, not immediate. In addition to the attractive and authentic offer that the restaurant places on the
market, giving authentic, national and sentimental names to dishes also affects the preservation and
promotion of the gastronomic culture and traditions of the region. The obtained results can contribute
to catering practice, if even more attention was paid to the mentioned topic, which would directly
affect all segments of the catering establishment's business. Based on the research, it can be concluded
that the descriptive names of the dishes in the menus can be a successful form of marketing in the
catering business.
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Abstract

Characteristics of tourist turnover represent an important element for the evaluation of the tourism
economy, more precisely, they represent the result that shows whether, how much and how much an
area is tourist attractive and visited, and thus the number of visitors and occupancy of catering
facilities.

By analyzing tourist arrivals and night spent, we can see the state of tourism, simply put, whether we
are going in the right direction or not, and if there are oscillations, the reasons should be found and
removed.

The dynamics and development of tourist turnover after the independence of the Republic of North
Macedonia is characterized by the phase of independent development of tourism (market
management), which covers the time from the independence of the Republic of Macedonia until today.
The research shows that in the period from 2011 to 2020, tourist turnover is growing. A large increase
in tourist turnover was recorded after the "Skopje 2014" Project. As a result of the "COVID 19"
pandemic, in 2020, a large drop in tourist turnover was recorded compared to 2019.

Keywords: Tourism, visits, night spent, tourists.

Introduction

The importance of tourism in the Republic of North Macedonia is part of the primordial curiosity and
activity of man to understand the world around him. Tourism offers people a meaningful use of free
time in spaces that, with their natural and social characteristics, represent the basis for new attractive
experiences and vacations. Tourism as an economic branch is a significant challenge for the economic
development of countries.™

By analyzing the arrivals and night spent of tourists, we can see what the situation is in tourism, more
specifically, whether we are going in the right direction or not, if there are irregularities, we should
find those that negatively affect the development of tourism.

Tourism is very important for many countries, due to the income generated by tourist consumption of
products and services, from taxes collected from the tourism industry, as well as from the possibility
of employment in tourism-related service activities. Therefore, the analysis of tourist turnover is of
crucial importance for tourism planning. Tables and graphs best show how tourist turnover moved
from the independence of the Republic of North Macedonia onwards. They are indicators of certain
unevenness and variations in the number of visitors and their structure.

Macedonian tourism has been on the rise for the last ten years (before the COVID 19 pandemic) and
promotes the country as an interesting tourist destination in the Balkans. At the same time, it aroused
the interest of visiting guests from several countries around the world

Methodology
When researching data and evaluating the dynamics and development of tourism, several methods
were used in data processing: statistical, synthesis, comparative, analytical methods, etc.

[ https://macedonia-timeless.com/mac/zanas/zanas/informacii-turizam/
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For research purposes, primary data sources published by the State Statistics and Communications
Office, as well as secondary data sources (papers, reports, etc.) were used. Tables and graphs for the
number of tourists were processed according to data from the National Bureau of Statistics.

Data on tourists and night spent were obtained based on regular monthly reports of catering and other
business entities that provide accommodation services to tourists, or mediate in the provision of these
services. The source of data are guest books, which these business entities are obliged to keep
according to legal regulations.

Case study development
The development of tourism after the independence of the Republic of North Macedonia is
characterized by the stage of independent tourism development (market management), which covers
the time from the independence of the Republic of Macedonia until today.
When analyzing this phase, the following points should be considered:
military conflicts in the immediate environment,

v" blockades and sanctions,

v/ transitional period,

v’ organizational restructuring

v military conflicts within our country & and

v" spread of various diseases.
In the period following the independence of the country until 2013, tourist turnover is in constant and
variable decline. The reasons for the decrease in tourist turnover are of a different nature, primarily
due to the newly emerging political, security and economic conditions on the Balkan Peninsula. What
had the greatest impact on tourist turnover were: the disintegration of the former common state (SFRY)
with wars, sanctions against Serbia, the war in Kosovo, NATQ's intervention in the former SRY and
the security and political crisis in Macedonia in 2001.
In addition to all the positive social, cultural, and economic impacts that tourism has, it is still the most
"sensitive" to impacts such as military actions, terrorism, natural disasters, and calamities, as well as
the spread of various diseases that limit or prevent tourist travel. It was the crisis with COVID-19,
which appeared at the end of 2019, that led to the declaration of a global pandemic by the World Health
Organization (WHO), and due to the spread of this virus, destinations around the world are limited in
various ways. movement of people to prevent the spread of disease. The pandemic (a disease that
spread to large territories), besides changing the lifestyle of people in the world, also led to the
stagnation of economic activities in the entire economy.
Data from the World Health Organization at the United Nations show that by August 4, 2022.
493,392,853 cases of COVID-19 were registered in the world, including 6,165,833 deaths. !
In our country until August 4, 2022. 296,222 cases of patients with COVID-19 were registered,
including 8,581 deaths. ©!
The United Nations World Tourism Organization (UNWTO) is the most important international
organization dealing with the tourism and hospitality sector on a global level. It is directly related to
other organizations in the United Nations. There is almost no country in the world that is not a member
of this organization. Its goal is to improve the status of world tourism and its future development. This
organization predicts a 65-80% drop in tourism in 2020 compared to 2019, due to the crisis caused by
COVID-19. 1!
By early April 2020, most countries had closed their international and, in some cases, internal borders,
halting international travel indefinitely and transforming the tourism industry in a way not seen outside
of wartime (Prideaux, Thompson, & Pabel, 2020). From the first day, the Government of the Republic

[2 State Institute of Statistics of the Republic of North Macedonia

[3] Basics of tourism, prof. Dr. A. Stojmilov, Skopje 1999

] https://covid19.who.int,

B3] https://koronavirus.gov.mk/stat

(61 Krristijan Dzambazovski; Dejan Metodijeski, Follow-up study on the effects of the health-economic crisis
caused by the Covid-19 pandemic on the tourism and hospitality sector, with recommendations for dealing with
the economic consequences, N. Macedonia, November 2020
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of North Macedonia paid serious attention and monitors the situation with coronavirus infections in
accordance with WHO recommendations and issues measures to protect all citizens of the country
(Government of the Republic of North Macedonia, 2020b). The state of emergency was accompanied
by drastic measures in the fight against the pandemic: closure of borders and airports, restriction of
free movement (curfew), especially on weekends and religious holidays, sanitary protocols (mandatory
wearing of protective masks), etc. North Macedonia opened its borders to all countries on June 26,
2020 (Marija Mitevska, Radio Free Europe, 2020). ["

Since the outbreak of the crisis related to COVID-19, the number of tourists in North Macedonia has
decreased by 60.55% in 2020 compared to 2019.

Research results and discussion
Statistical data on tourism in the Republic of North Macedonia show constant growth in the last ten
years. Statistical data related to the tourism and hospitality sector refer to the number of tourist visits
and night spent.

Table 1: Number of tourists in N. Macedonia, 1991-2021

Number on tourists for period 1991-2021

Year Total Index Domestic % | Index Foreign % | Index
1991 710,278 | 100.00 415,955 | 58.56 | 100.00 294,323 | 41.44 | 100.00
1992 585,699 82.46 366,637 | 62.60 88.14 219,062 | 37.40 74.43
1993 647,728 91.19 439,537 | 67.86 | 105.67 208,191 | 32.14 70.74
1994 613,154 86.33 427,740 | 69.76 = 102.83 185,414 | 30.24 63.00
1995 503,837 70.94 356,830 | 70.82 85.79 147,007 | 29.18 49.95
1996 476,205 67.04 340,068 @ 71.41 81.76 136,137 | 28.59 46.25
1997 451,871 63.62 330,534 | 73.15 79.46 121,337 | 26.85 41.23
1998 575,080 80.97 418,410 ' 72.76 @ 100.59 156,670 @ 27.24 53.23
1999 549,630 77.38 368,842 | 67.11 88.67 180,788 | 32.89 61.43
2000 632,523 89.05 408,507 @ 64.58 98.21 224,016 @ 35.42 76.11
2001 333,308 46.93 234,362 | 70.31 56.34 98,946 | 29.69 33.62
2002 441,712 62.19 318,851 | 72.19 76.66 122,861 | 27.81 41.74
2003 483,151 68.02 325,459 | 67.36 78.24 157,692 | 32.64 53.58
2004 465,015 65.47 299,709 @ 64.45 72.05 165,306 @ 35.55 56.16
2005 509,706 71.76 312,490 | 61.31 75.13 197,216 | 38.69 67.01
2006 499,473 70.32 297,116 @ 59.49 71.43 202,357 | 40.51 68.75
2007 536,212 75.49 306,132 | 57.09 73.60 230,080 | 42.91 78.17
2008 605,320 85.22 350,363 | 57.88 84.23 254,957 | 42.12 86.62
2009 587,770 82.75 328,566 | 55.90 78.99 259,204 | 44.10 88.07
2010 586,241 82.54 324,545 | 55.36 78.02 261,696 @ 44.64 88.91
2011 647,568 91.17 320,097 | 49.43 76.95 327,471 | 50.57 | 111.26
2012 663,633 93.43 312,274 | 47.06 75.07 351,359 5294  119.38
2013 701,794 98.81 302,114 | 43.05 72.63 399,680 | 56.95 | 135.80
2014 735,650 @ 103.57 310,336 | 42.19 74.61 425314 57.81 14451
2015 816,067 | 114.89 330,537 | 40.50 79.46 485,530 | 59.50 | 164.97
2016 856,843 | 120.63 346,359 | 40.42 83.27 510,484 59.58 | 173.44

[l Goran Kitevski; Dejan lliev- Tourism in covid-19 pandemic in North Macedonia: experiences and
perspectives, Third International Scientific Conference, Challenges of tourism and business logistics in
the 21st century, ISCTBL, Shtip 2020
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2017 998,841 | 140.63 368,247 | 36.87 88.53 630,594 | 63.13 | 214.25
2018 1,126,935 | 158.66 419,590 @ 37.23 | 100.87 707,345 | 62.77 | 240.33
2019 1,184,963 | 166.83 427,370 | 36.07 | 102.74 757,593 | 63.93 | 257.40
2020 467,514 65.82 349,308 | 74.72 83.98 118,206 | 25.28 40.16
2021 702,463 98.90 408,500 | 58.15 98.21 293,963 | 41.85 99.88
Total 19,696,184 10,865,385 | 55.16 8,830,799 | 44.84

Average 635,361 350,496 284,864

Source: State Statistical Office of the Republic of North Macedonia (Prepared by: V. Tasevski)

In the analyzed period from 1991 to 2021, 19,696,184 visitors visited our country, of which 55.2%
were domestic tourists, and 44.8% were foreign tourists, i.e., an average of 635,361 visitors per year,
of which 350,496 were domestic and 284,864 were foreign visits.

In 1991, which we take as the starting year, the Republic of North Macedonia was visited by 58.6% of
domestic visitors and 41.4% of foreign visitors.

During the security and political crisis in Macedonia in 2001, a drop in tourist visits by 53.07 percent
was recorded. The total number of tourists is 333,308, of which 234,362 (70.3%) are domestic, and
098,946 (29.7%) are foreign guests.

The number of tourists in 2019 compared to 2011 is higher by about 82.98%, and in 2020 compared
to 2019 it is lower by 60.55%.

From table 1 and graph 1, it can be concluded that in 2011, a historical cross-section was made where
the number of foreign tourists is greater than the number of domestic tourists. Compared to 1991, the
index of foreign tourists is 111.26, i.e., an increase of 11.26 percent, and by the start of the pandemic
in 2019, the increase in foreign tourists is 157.4 percent, i.e., a total of 757,593 tourists.

The number of tourists in 2011 was 647,568, in 2019 1,184,963, and due to the impact of the "COVID
19" pandemic, the number of tourists in 2020 is 467,514.

For the period from 2011 to 2020, foreign tourists, about 57%, and domestic tourists, about 43%,
account for a higher percentage of total tourist turnovers.

Graph 1: Number of tourists in North Macedonia, 1991-2021
Number of tourists for the period 1991-2021
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Source: State Statistical Office of the Republic of North Macedonia (Prepared by: V. Tasevski)

Domestic tourists in 2019 were 427,370 or 36%, and foreign tourists in the same year were 757,593
or 64% of the total number of tourists.

The number of foreign tourists in 2020 decreased in absolute number to 118,206 or with a share of
25% in the total number of tourists. The number of domestic tourists in 2020 was 349,308, which is
an increase of 75 percent.

From 2011 to 2019, the number of domestic tourists increased by 33.51%, and in the period from 2019
to 2020, the number of domestic tourists decreased by 18.27%.
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The number of foreign tourists in 2019 compared to 2011 increased by 131.35%, and the number of
foreign tourists in 2020 compared to 2019 decreased by 84.4%. Although after the covid pandemic,
various mutants developed strains of infection from COVID 19, tourist movements are on the rise.
Thus, in 2021, compared to 2020, the number of tourists increased by 50.25%.
The period that is the subject of the analysis of tourist turnover in the Republic of Seventh Macedonia
can be divided into three periods:

» from 1991 to 2000

» from 2001 to 2010

» from 2011 to 2020
From table 2, it can be concluded that in the first decade from 1991 to 2000, which we take as the
starting year, 5,746,005 tourists visited our country, of which 67.4% were domestic tourists with
3,873,060 visits, and 32, 6% of foreign tourists. with 1,872,945 visits.
In the second decade for the period from 2001 to 2010, compared to the first (1991-2000), the total
number of tourists decreased by 12.15% and amounted to 5,047,908 visitors, of which 61.36% were
domestic tourists, and 38.64% of foreign tourists, which is 4.13% more compared to the previous
decade.

Table 2: Number of tourists in North Macedonia by periods 1991-2000, 2001-2010 and 2011-2020

Total Domestic Foreign
Tourists Index | Tourists % Index | Tourists % Index
1991-2000 5,746,005 | 100.00 | 3,873,060 67.40 | 100.00 | 1,872,945 32.60 | 100.00
2001-2010 5,047,908 87.85 | 3,097,593 | 61.36 79.98 | 1,950,315 | 38.64 | 104.13
2011-2020 8,199,808  142.70 3,486,232  42.52 90.01 4,713,576  57.48 @ 251.67
Source: State Statistical Office of the Republic of North Macedonia (Prepared by: V. Tasevski)

Period

According to the data of the State Statistics Office RNM, in the third decade for the period from 2011
to 2020, compared to the first decade (1991-2000), the number of tourists in our country recorded an
increase of 42.7%, of which 42 .5% are domestic tourists, and 57.5% are foreign tourists. The number
of foreign tourists increased by 151.67 percent. This decade is a decade of prosperity and development
of tourism after the independence of the Republic of North Macedonia.

From table 3 and graph 3, it can be concluded that on average in the period 1991-2021 in the Republic
of North Macedonia, 2,204,079 night spent were achieved, of which 1,595,038 night spent were
domestic tourists (73.6%) and 609,042 night spent. spent by foreign tourists (26.4%). In this period,
tourists spent an average of 3.47 nights, of which domestic tourists spent 4.55 nights, and foreign
tourists spent 2.14 nights.

Graph 2: Number of tourists by periods 1991-2000, 2001-2010 and 2011-2020
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Source: State Statistical Office of the Republic of North Macedonia (Prepared by: V. Tasevski)
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In 1991, which we take as the starting year, tourists in the Republic of Macedonia had 2,740,484 nights
spent or an average of 3.89 night spent per day, of which 78.97% were domestic and 21.03% were
foreign guests.
During the security and political crisis in Macedonia in 2001, the number of night spent fell by 54.22
percent. The total number of night spent is 1,254,582, of which 1,041,831 (83.04%) are domestic and
212,751 (16.96%) are foreign guests. This year saw the biggest drop in the number of foreign night
spent compared to 1991, by as much as 63.09%.

Year
1991
1992
1993
1994
1995
1996
1997
1998
1999
2000
2001
2002
2003
2004
2005
2006
2007
2008
2009
2010
2011
2012
2013
2014
2015
2016
2017
2018
2019
2020
2021
Total

Average

Table 3: Number of nights spent in North Macedonia, 1991-2021
Number of nights spent

Total
2,740,484
2,139,631
2,706,373
2,476,998
1,804,310
1,696,930
1,587,146
2,426,461
2,313,142
2,434,639
1,254,582
1,850,384
2,006,867
1,865,434
1,970,041
1,917,395
2,019,712
2,235,520
2,101,606
2,020,217
2,173,034
2,151,692
2,157,175
2,195,883
2,394,205
2,461,160
2,775,152
3,176,808
3,262,398
1,697,535
2,313,543

68,326,457
2,204,079

Index
100.00
78.07
98.76
90.39
65.84
61.92
57.91
88.54
84.41
88.84
45,78
67.52
73.23
68.07
71.89
69.97
73.70
81.57
76.69
73.72
79.29
78.52
78.72
80.13
87.36
89.81
101.27
115.92
119.04
61.94
84.42

Domestic
2,164,146
1,757,255
2,343,710
2,141,468
1,528,561
1,419,665
1,321,622
2,066,923
1,838,748
1,940,772
1,041,831
1,575,664
1,660,667
1,504,845
1,527,053
1,474,550
1,501,624
1,648,073
1,517,810
1,461,185
1,417,868
1,339,946
1,275,800
1,273,370
1,357,822
1,407,143
1,480,460
1,685,273
1,684,627
1,444,605
1,643,083
49,446,169
1,595,038

%
78.97
82.13
86.60
86.45
84.72
83.66
83.27
85.18
79.49
79.71
83.04
85.15
82.75
80.67
77.51
76.90
74.35
73.72
72.22
72.33
65.25
62.27
59.14
57.99
56.71
57.17
53.35
53.05
51.64
85.10
71.02
72.37
73.60

Index
100.00
81.20
108.30
98.95
70.63
65.60
61.07
95.51
84.96
89.68
48.14
72.81
76.74
69.54
70.56
68.14
69.39
76.15
70.13
67.52
65.52
61.92
58.95
58.84
62.74
65.02
68.41
77.87
77.84
66.75
75.92

Foreign
576,338
382,376
362,663
335,530
275,749
277,265
265,524
359,538
474,394
493,867
212,751
274,720
346,200
360,589
442,988
442,845
518,088
587,447
583,796
559,032
755,166
811,746
881,375
922,513
1,036,383
1,054,017
1,294,692
1,491,535
1,577,771
252,930
670,460
18,880,288
609,042

%
21.03
17.87
13.40
13.55
15.28
16.34
16.73
14.82
20.51
20.29
16.96
14.85
17.25
19.33
22.49
23.10
25.65
26.28
27.78
27.67
34.75
37.73
40.86
42.01
43.29
42.83
46.65
46.95
48.36
14.90
28.98
27.63
26.40

Index
100.00
66.35
62.93
58.22
47.85
48.11
46.07
62.38
82.31
85.69
36.91
47.67
60.07
62.57
76.86
76.84
89.89
101.93
101.29
97.00
131.03
140.85
152.93
160.06
179.82
182.88
224.64
258.80
273.76
43.89
116.33

Source: State Statistical Office of the Republic of North Macedonia (Prepared by: V. Tasevski)
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In 2011, a large increase in night spent by foreign tourists began. Their night spent increased by 31
percent compared to the initial year in 1991. While in 2019, the number of foreign night spent increased
by 173.76%.

The number of night spent in 2011 was 2,173,034 which is 20.71% lower than in 1991. This year, the
number of night spent by foreigners increased by 31 percent. They achieved 755,166 night spent or an
average of 2.3 nights.

The number of night spent in 2019 compared to 2011 is higher by about 50.13%, and the number of
night spent in 2020 compared to 2019 is lower by about 48%. The highest number of night spent was
achieved in 2019, the total number is 3,626,398 with an average of 2.75 night spent and is 19% higher
than the initial year in 1991.

The number of night spent by domestic tourists in 2019 was 1,684,627 or 52%, and the number of
night spent by foreigners in the same year was 1,577,771 or 48% of the total night spent.

In 2021, the number of night spent increased by 36.3% compared to the previous year, 2020.

Graph 3: Number of nights spent in North Macedonia, 2011-2021
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Source: State Statistical Office of the Republic of North Macedonia (Prepared by: V. Tasevski)
From table 4, it can be concluded that in the first decade from 1991 to 2000, which we take as the
starting year, tourists in our country had 22,326,114 night spent, of which 83% were domestic tourists,
and 17% were night spent by foreign tourists.

Table 4: Number of nights spent in North Macedonia by periods 1991-2000, 2001-2010 and 2011-
2020

Total Domestic Foreign
night spent  index | night spent % index | night spent % index
1991-2000 22,326,114 100.00 = 18,522,870  100.00 | 100.00 3,803,244  100.00  100.00
2001-2010 19,241,758 86.18 | 14,913,302 86.18 86.18 4,328,456 86.18 86.18
2011-2020 24,445,042 109.49 14,366,914 109.49 | 109.49 @ 10,078,128 109.49  109.49
Source: State Statistical Office of the Republic of North Macedonia (Prepared by: V. Tasevski)
In the second decade for the period from 2001 to 2010, compared to the first decade (1991-2000), the
total number of night spent decreased by 14% and amounted to 19,241,758 night spent, of which 77.5%
were domestic tourists, and 22,5% were foreign tourists, which is 13,8% more compared to the
previous decade.
In the third decade for the period from 2011 to 2020, compared to the first decade (1991-2000), the
number of night spent in our country increased by 9,5%, of which 58,8% were domestic tourists, and
41,2% overnight stay. stay of foreign tourists. The number of night spent by domestic tourists is lower
by 22,44%, and the number of night spent by foreign tourists is higher by 165 percent. The graphic
representation of the number of night spent per period is shown in Graph 4.

Period
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Tables 5, 6 and 7 show the comparative foreign exchange inflow by basic tourism for 2018-2019,
2019-2020. and 2020-2021.
In table 5, it can be stated that the tourism-based inflow in the Republic of North Macedonia in 2019
compared to 2018 increased by 3,75%.

Graph 4: Number of nights spent by periods 1991-2000, 2001-2010 and 2011-2022
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Source: State Statistical Office of the Republic of North Macedonia (Prepared by: V. Tasevski)
Foreign exchange inflow based on tourism in 2020 compared to 2019 is lower by 36.34% (Table 6).
Table 5: Foreign exchange inflow of basic tourism for 2018-2019

Foreign

Source: Agency for Promotion and Support of Tourism, http://tourismmacedonia.gov.mk/statistika
Table 6: Foreign exchange inflow of basic tourism for 2019-2020

Source: Agency for Promotion and Support of Tourism, http://tourismmacedonia.gov.mk/statistika
In table 7, it can be stated that the inflow on the basis of tourism in 2021 compared to 2020 is higher

by 52.76%.

Source: Agency for Promotion and Support of Tourism, http://tourismmacedonia.gov.mk/statistika

exchange Q1 Q2 Q3
influx in USD
2018 64.71 87.15 | 147.14 82.62 = 381.55
2019 63.27 90.62 | 154.16 87.87 | 395.92
% -2.23% | 3.98% @ 4.77% @ 6.35% | 3.75%

Foreign

exchange influx Q1 Q2 Q3
in USD
2019 6324 | 0062 | 15416 | 87.87 | 395.92
2020 6374 | 3761 | 8061 | 70.09 | 252.05
0, 0 - - - -
& 0.74% | 5e 5006 | 47.71% | 20.23% | 36.34%

Foreign
exchange

influx in
UsD
2020
2021

%

Q1

Q2

Q3

Table 7: Foreign exchange inflow of basic tourism for 2020 — 2021

63.74
72.4
13.59%

37.61
72.79
93.54%

179

80.61
153.62
90.57%

70.09
86.2
22.98%

252.05

385.04
52.76%
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In the Republic of North Macedonia, a study was conducted on the effects caused by COVID-19 on
the tourism and hospitality sector with recommendations for solving the economic effects. The
research was conducted by the Chamber of Commerce of Macedonia, the Chamber of Commerce of
Northwest Macedonia, and the Chamber of Commerce for Information and Communication
Technologies - MASIT and the Union of Chambers of Commerce of Macedonia. The study shows that
from August to September 2020, there is a massive cancellation of arrangements and a drastic drop in
the number of expected tourists from abroad. Almost 100% of hotels canceled reservations for April,
May, and June, for July 2020 group bookings were canceled by 89% of hotels, for August 2020 by
69% of hoteliers, and for September by 50% of respondents. And there are also cancellations for
December and January 2021. In order to improve the situation in the tourism sector, according to the
study, it is necessary to encourage domestic tourism by introducing special subsidized arrangements
and conducting a strong campaign to encourage domestic tourism.[®!

Conclusion

The dynamics and development of tourism after the independence of the Republic of North Macedonia
is characterized by the phase of independent development of tourism (market management), which
covers the time from the independence of the Republic of Macedonia until today.

In the period after the country's independence until 2013, tourist turnover is in constant and variable
decline. The reasons for the decrease in tourist turnover are of a different nature, primarily due to
political-security, economic and health conditions.

In the analyzed period from 1991 to 2021, 19,696,184 visitors visited our country, of which 55.2%
were domestic tourists, and 44.8% were foreign tourists, i.e. an average of 635,361 visitors per year,
of which 350,496 were domestic and 284,864 were foreign visits. A total of 68,326,457 overnight
stays were achieved, of which 72.4% were overnight stays by domestic tourists, and 27.6% were
overnight stays by foreign tourists. In this period, tourists spent an average of 3.47 nights, of which
domestic tourists spent 4.55 nights, and foreign tourists spent 2.14 nights.

In 1991, which we take as the starting year, 710,278 tourists visited the Republic of North Macedonia,
of which 58.6% were domestic and 41.4% foreign tourists. Tourists had 2,740,484 overnight stays or
an average of 3.89 overnight stays per day, of which 78.97% were domestic and 21.03% were foreign
overnight stays.

The period that is the subject of the analysis of tourist turnover in the Republic of North Macedonia
can be divided into three periods:

1. From 1991 to 2000, the period in which 5,746,005 tourists visited our country, of which 67.4%
were domestic and 32.6% were foreign tourists. Tourists spent 22,326,114 nights, of which
83% were domestic tourists and 17% were foreign tourists. Tourists spent an average of 3.9
nights, of which domestic tourists spent 4.8 nights, and foreign tourists spent an average of 2
nights.

2. From 2001 to 2010, the period in which, compared to the first decade, the total number of
tourists decreased by 12.15% and amounted to 5,047,908 visitors, of which 61.36% were
domestic tourists, and 38.64% foreign tourists, which is 4.13% more compared to the previous
decade. A total of 19,241,758 overnight stays were achieved, of which 77.5% were domestic
and 22.5% were foreign overnight stays. Tourists spent an average of 3.8 nights in total, of
which domestic tourists spent 4.8 nights and foreigners 2.2 nights.

3. From 2011 to 2020 is the third decade in which, compared to the first decade (1991-2000), the
number of tourists in our country increased by 42.7%, of which 42.5% were domestic tourists,
and 57, 5% foreign tourists. The number of foreign tourists increased by 151.67 percent. This
decade is a decade of prosperity and development of tourism after the independence of the
Republic of North Macedonia. Tourists spent 24,445,042 overnight stays, of which 58.8%

L8] A study on the effects caused by COVID-19 on the tourism and hospitality sector with recommendations for
addressing the economic effects. The research was carried out by the Chamber of Commerce of Macedonia, the
Chamber of Commerce of North-West Macedonia, the Chamber of Commerce for Information and
Communication Technologies - MASIT and the Union of Chambers of Commerce of Macedonia
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were domestic tourists, and 41.2% were foreign tourists, which are 141.68% more, compared
to the previous decade. Tourists spent an average of 3 nights, of which domestic tourists spent
4.1 nights and foreigners 2.1 nights.
During the security and political crisis in Macedonia in 2001, a drop in tourist visits by 53.07 percent
was recorded. The total number of tourists is 333,308, of which 70.3% are domestic and 29.7% are
foreign tourists. A decrease in the number of overnight stays by 54.22% was recorded. The total
number of overnight stays is 1,254,582, of which 83.04% are domestic and 16.96% foreign guests.
This year saw the largest drop in the number of foreign overnight stays compared to 1991, by as much
as 63.09 percent.
In 2011, a historical cross-section was recorded where the number of foreign tourists (51%) was higher
than the number of domestic tourists (49%). The index of foreign tourists compared to 1991 is 111.26,
i.e. an increase of 11.26%, and by the start of the pandemic in 2019, the increase in the number of
foreign tourists is 157.4%. The number of overnight stays in 2011 was 2,173,034, which is 20.71%
lower than in 1991. This year there was a noticeable increase in the number of overnight stays by
foreigners of 31 percent. They achieved 755,166 overnight stays or an average of 2.3 nights.
The number of tourists in 2019 compared to 2011 increased by about 82.98%, and due to the impact
of the COVID 19 pandemic in 2020 compared to 2019:
The number of tourists decreased by 60.56%.
The number of domestic tourists is lower by 18.27%.
The number of foreign tourists is lower by 84.4%.
The number of overnight stays decreased by 48%.
The number of domestic overnight stays is lower by 14.25%.
The number of foreign overnight stays by 84%.
Tourism-based inflow decreased by 36.34%.
There is a big drop in tourist turnover, and thus the entire tourism and hospitality sector is
directly affected and plunged into crisis.
Although different mutated strains of the COVID 19 infection have developed after the Covid
pandemic, tourism is on the rise. Thus, in 2021, compared to 2020, an increase in the number of
tourists by 50.25% and an increase in overnight stays by 36.29% were recorded.
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AHAJIN3A HA KBAJIUTETOT HA YI'OCTUTEJICKHUTE YCJIYIT'H
BO UCTOYHMUOT AEJ Ol PEITYBJIMKA CEBEPHA MAKE/IOHHUJA

Jynujana Cazooea*, Azum Acanu® I'opan Anmonuescku®
1,ZZ-p, Yuueepszumem ,, l'oye [lenues [lImun, @axynimem 3a mypuzam u GU3HUC T0SUCMUKA,
e-mail: julijana.sazdova@ugd.edu.mk
2]I-p, Vuusepzumem 6o Temoso, e-mail: agim.asani@unite.edu.mk
31-p, COY,, Kone Hexmenun"* ILImun, e-mail goran.antonievski@yahoo.com

ArncTpakr
[Ipormecor Ha T00anu3anyja, KOj AEHEC € C€ MOM3Pa3eH, BIIMjae Ha TIOMHTEH3UBHO 3all03HABAKHE HA
pa3jindHu KYJITypH, HABUKU H HOTpe6I/I Ha MOOTPOLIYyBAadyuUTE. Osa NPAaKTUYHO 3HA4YW AC€Ka HMa
JUHAMUYHE U MOCTOjaHM NPOMEHHW Ha Ma3apoT KOW YCIOBYBaaT NpHJIArolyBame Ha Oapamara Ha
MOTPOILIYBAYUTE CO CO3JaBabeé HOBH YCIYI'M U M3HAOTame COOABETHH MOJEINHU 3a NMON0OpyBame Ha
KBaJIUTETOT.

[Ipobnem ko0j K& ce McTpakyBa BO OBOj TPy € HCIUTYBAmkETO Ha KBAJUTETOT Ha pecTOpaHCKaTa
MOHYZAA BO (YHKIIHMja Ha Pa3BOj HA TYPU3MOT U yTOCTUTEIICTBOTO.

Bo 0Boj Tpy 1 nipeky eaHa ceondaTHa aHATH3a Ha TIOCTOjHATA TUTEPATYpa Ce MOTEHIIMPA MOBP3aHOCTa
oMery yrocTUTEJICTBOTO M KBAIUTETOT HA YCIIYTH, CO aKIIEHT Ha PeCTOPaHCKOTO paborewe. HuBHaTa
aHallM3a MMa 3a IIeJl COrJIelyBareé Ha MOMEHTAJIHATa COCTOj0a M MOTCHIMjAJIOT 3a (opMmupame
KBAJIMTETCH aBTCHTHYCH PECTOPAHCKH TMPOU3BOJA KOj YCICHIHO Ke Cce MPOMOBHMpa Ha Mas3apor.
Uctroununor nen Ha PemyOnuka CeBepHa MakeloHHja H300MIyBa CO TrojieM OpoOj YrOCTHUTEICKH
00jeKTH, CO COTICTBEHA MCTOPHja U KYJITYPHO 3HAUYCHEC KAKO IMOTSHITHja)I 32 JIOKAJICH, peTHOHAIICH U
HAIIMOHAJICH TYPUCTHYKH Pa3Boj.

OBOj Tpy[ ce 3aCHOBa Ha MCTPaXyBarmhe MOMel'y TOCTH Ha PECTOPAaHUTE, Ce CO TN Ja Ce aHaIu3nupa
KBaJIUTETOT Ha pecTopaHckara NoHyaa. KBanuTeToT Ha pecTopaHcKkaTa NoHy1a BO QyHKIIM]ja Ha pa3Boj
Ha TYPHU3MOT U YTOCTUTEJICTBOTO OBO3MOXYBA 33J0BOJIHHM TOCTH O[] AaJieHaTa YTOCTUTEJNCKA yCIIyTa,
nojo0pa pecropaHckata MOHYJAa Ha Ma3apoT Ha KOHKYPEHIMja W OCTBApyBaHE HA MPEBUACHHOT
CTpaTErucKy IUIaH.

[Moparouute k0j ce moOueHM 3a Aa ce YTBPAM KBAIMTETOT Ha PECTOPAHCKOTO paboTeme ce Of
TEPEHCKH M KaOWMHETCKU HMCTPa)xKyBarbha, BO KOW CE MPUMEHETH Pa3IMYHH METOJM U TEXHHKH Ha
cobupame nomarorm. Co 11e1 1a ce Jo0ue morojieMa 00jeKTHBHOCT BO OIICHYBAHETO Ha TIOCTABCHUTE
WHINKATOPH, HCITUTYBAHU CE TOCTH BO YTOCTUTEICKH O0jCKTH.

Knyunu 360posu: yeocmumencmeo, mypuzam, peCmopancKkomo pabomerve, yciyad

Boen
KBanmurerHa yciayra Bo TypU3MOT U YTOCTUTEICTBOTO € OHAA IIITO OCTaBa YyBCTBO HA 33/I0BOJICTBO H
xKelba Ja ce JI0jAe MOBTOPHO. YIPaBYBAaHkE CO TAKOB KBAIUTET 3HAYM Jla c€ OWJE JIOJITOPOYCH
(doKycHupaH Ha IIeNiTa M Ha JIyfeTO KOM TO OBO3MOXKYyBaaT Toa 3aJ0BOJICTBO. Mako roctute ce
€IMHCTBEHUTE BHUCTUHCKM IPOIEHYBaYyd Ha KBaJWTETOT Ha yClyraTta, OHHE MITO 00e30emyBaar
KBAJIUTET, MOpPaaT JIa ©MaaT €IUHCTBEHA CJIMKA 3a TOAa IITO € KBaJIWTETHA YCIyra M Kako Jia UM ja
JI0CTaBaT Ha rocTute. HajuckpeHnoT OAroBOp 3a KBAJTMTETOT HA yCIyrara ¢ HajTeIKo a ce cobepe
3aToa MTO TOKMY TOa BHATPEITHO YYBCTBO Kaj TOCTHHOT c€ MaHH(ECTHpa KaKo 3a70BOJICTBO HWIIH
HE3aJJ0BOJICTBO O] TOj rocTuH. [T0MMOT 3a/10BOJICTBO HA FOCTUTE BJIETYBa JJIaA00KO BO IICHXOJIOTHjaTa
Ha OJIHECYBAa-ETO HAa TOCTUTE U Y€CTO € HEBO3MOXKHO Jla C€ MPUKAXKAT 1 00jacHAT CUTE IIEMEHTH IIITO
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TOCTUTE TIOTCBECHO T'M MPOLCHYBAAT, a YMja IOCIEJOBATeIHA PEeaKlfja pe3yaTupa co 3aJ0BOJICTBO
WM HEe3aJI0BOJICTBO Ha roctute. OBa € 3aToa IITo 3a Ja ce JoOMjaT HCKPEeHH HHPOPMAIIH, TOCTUHOT
Mopa Ja ce pa3zdepe Kako HHANBUAYA, THYHOCT CO JKEJIOU U MOTPedH ITO My Ce EAMHCTBEHU.

IToum 3a yrocTuTeJICTBOTO H TypH3aM
ETrMONOIMKOTO MOTEKJIO Ha 300POT YTOCTUTEICTBO J0afra Of IarojoT YrocTyBa, IITO 3HA4u Jia ce
MPUMH HEKOj Ha TOCTH M JIa My C€ JaJe OJPEASHO IOCTONPHUMCTBO. YTOCTHTEICTBOTO MMa 3a e
OCTBapyBam€ OCHOBHH, CIIOPEIHH M TOMOIITHH JICJHOCTH.

Bo ocHOBHU [1ejHOCTH Ha YTOCTHTEJICTBOTO CIaraaT: MPOM3BOJACTBO HAa XpaHa U TOYEHE MMHjalald u
JlaBar-e yCIyTH 32 CMECTyBame. Bo criopenHyn 1€jHOCTH HAa yTOCTUTENICTBOTO Cliaraar: BpPIIEHE pa3Hu
JIUYHU yCITyTH HA TOCTHTE (IpUMep: GPU3EPCKU YCITyTH, KOZMETHYKH YCITyTH, IEpEH-E, TIeTIame U CI1.),
mpofak0a Ha CYBEHHPH, BECHHIHM, LWUTAPH, PasTJIETHUIM W CI., ITOCPENyBame BO Tele(hOHCKH
pasroBOpU Ha TOCTUTE, JaBamke HH()OPMAIIUH H CI1.

Bo momomiHM A€jHOCTH Ha YTOCTHUTEIICTBOTO ClaraaT: MPOW3BOJCTBO Ha Jie0 W Oelu Ie4uBa,
MIPOM3BOACTBO Ha Mpa3, MPOU3BOJICTBO HA OpPraHCKa XpaHa U CII.

KapakTeprucTudHO 32 OCHOBHUTE U CIIOPETHUTE JICJHOCTH € BOCIIOCTABYBaE JUPEKTEH KOHTAKT Mery
BpaboTennTte u roctute. Jlogeka 3a TOMOIIHWTE [I€JHOCTH KapaKTePHUCTUYHO € MITO HE Cce
BOCITOCTaBYBa TUPEKTEH KOHTAKT Mel'y BpaOOTEHUTE U TOCTHUTE.

YTOCTUTENCTBOTO MPETCTaByBa CTOMAHCKA JIGJHOCT KOja ce 3aHMMaBa CO JaBame YCIYrH 3a
CMecTyBame (M37aBame Ha coOM) W MCXpaHa (IIPOU3BOJCTBO, MpepabdoTKa M mpofakba Ha XpaHa U
nujanany). YTOCTUTEJICTBOTO € MPOU3BOJCTBEHA M YCIYXKHA JCJHOCT IITO € KiacH(uIMpaHa BO
TEPLHUjaATHUOT CEKTOpP. YTOCTUTEICTBOTO CE PA3IMKyBa OJl APYTUTE AEJHOCTU IO TOA LITO YCIIyTHTE
ce 0be30eqyBaaT Ha CaMOTO MECTO MOTOYHO 00e30eqyBa yCIyrd BO 00jeKTUTE MPEABHACHH 3a TOA,
KajJie YCIyruTe ce NpoJaBaaT Ha JUPEKTHH KOPWUCHHIIM, KOM TH TPOIIAT Ha camMoTo Mecro. Ha
npojaax0ara Ha ycIyru NpUAOHeCyBa U oceOeH Mmpolec Ha MPOU3BOACTBO IITO HE MOJKE /1A 3aIll04He
npes Jia ce M0jaBH KOPUCHUKOT, OBJIC HEMa MPOU3BOJICTBO 33 CKIIAJMPAE, MPOU3BOJICTBO 32 JIOITO
BpEMe.

HOKpaj OCHOBHHTC YCIIyT'U (CMCCTyBaH)e, XpaHa U HI/IjaJ'IaLII/I), YTOCTUTCIICTBOTO HYJAW U NIOMOIIIHU U
JOOTIOJIHUTCIIHA YCIIYTH KOU I'0 HAAOIIOJIHYBaaT 1 H0)106pyBaaT KBaJIUTETOT HA YCIYTUTEC. Baxxnocrta
Ha YroCTUTCJICTBOTO MOXKE Oa C€ Corjica OO pa3jIMYHU aCllCKTU U TOA: KYJITYPOJIOWIKH, IMOJIUTUYKH,
COLII/IjaJ'IHI/I, ImpaBHH, CKOHOMCKHU U CJI.

EtumornomkoTro moTtekiio Ha mouMoT Typuszam (cmopexn Theobald, 1994) e ox 36oposute tour
(;rTaTmHCKM “‘tornare”, TpukM “tornos’”) co 3Ha4YeHe KpPYT; JIBHKEHE OKONY LEHTpalHaTa TOYKa HIIH
ocka. Jlokonky Ha TOj 300p ce momaae cypukcoT —ism (tourism), Toraml ce O3Ha4yBa JIBHIKEHHE,
JIejCTBO, TPOIIEC; THITUYHO OHECYBAhE MM HOB KBaIHUTET. JIOKOJIKY MaK, ce a0aaae cyGukcoT —ist
(tourist), Toraiil ro 03HaYyBa OHOJj KOj I'0 W3BeyBa JBMKeHeTo. OTTyKa, Py KOMOWHAIM]a Ha tour 1
cyukcuTe -ism U —ist, ce 03HauyBa aKiyja, ABHKEHE OKOIY KPYT (KaJie KpyroT € MoYeTHa TOUYKa OJ
KOja ce 1moara u KOH Koja ce Bpaka). Taka, TeHepaJlHO IO/ Typu3aM ce IoApa3dupa 3a10BOJICTBO OX
naTyBame CO 33/IpJKyBambe BO Pa3HU MeCTa.

YTOCTUTENCTBOTO U TYPHU3MOT €€ MelyceOHO MOBP3aHU. YTOCTUTEICTBOTO € €JICH O/ HajBaXKHUTE
(hakTOpH 3a pa3Boj Ha TypU3MOT. TypH3MOT € T100aneH GeHOMEH IMOBP3aH CO IBIKCHETO Ha JTyTeTo,
a Co Toa WM Ha YrocTUTEJCKara WHIYCTpHja, KOja € HajMHOTY OpPUEHTHUpaHa KOH KOPUCHHKOT,
00e30e/yBajki COOJBETHH YCIYyTH 32 XpaHa M CMECTyBame. YTOCTHTEICTBOTO 3a BpeMe Ha

! Metpescka,b., (2013) EKOHOMUKA HA YTOCTUTEJICTBO U TYPU3AM (ckpuITa 3a MHTEpPHA YIOTPe6a)
tun
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MaTyBameTO0 My OBO3MOXYBa Ha TYPUCTOT Jia TM MCIIOJHU CBOMTE ET3HMCTCHIUjalTHU MOTpedaTa 3a
XpaHa 1 NHjajak, HO U OpYyTW MoTpeOH Kako pekpeauuja, oamop utH. Co pa3BojoT HA TypU3MOT, Ce
pasBUBa W MpPOIIMPYBa YrOCTUTEICKAaTa IIOHYyJA - 3rOJIEMyBamke Ha OpOjOT Ha KalaluTeTH,
noJo0pyBame Ha KBAIUTETOT, IPOMEHH BO CTPYKTypaTa UTH.

IToum 3a pecTropaHcTBO
OcHoOBHATa [I€jHOCT Ha PECTOPAHCTBOTO CE€ COAPKH BO YTOCTUTEICKOTO IIPOU3BOACTBO U IpoAaxOa Ha
XpaHa u nyjanany. ETuMororrjata Ha TOMMOT PEeCTOPAHCTBO Aoara Off JATHHCKUOT 300D ,restauras®,
O]l KOj CBOMTE KOPEHHU T'H Bjieue U ()PAHIyCKHOT IOUM ,,restaurant™, T.e. 00jeKT BO KOj Ce CIIy>KaT XpaHa
U nyjananmy co Iulakame. DpaHIyCcKHTE NOMMHU PECTOpaH U PECTOPAaHCTBO, HABJETyBaaT M Ce
MpPUMEHYBaaT BO PEYHHMKOT HA MHOTY JAPYTH CBETCKH jasuiu. PecropaH — 00jexT 3a janeme H
3aKperHyBambe.

PecTtopaHoT € yrocTuTelcku 00jeKT BO KOj Ce MOATOTBYBaaT M CEPBHpAaT TOILIM U JIATHHU jalcwmka,
JecepTH U nujanany. PectopaHoT Moxe J1a paboTH caMOCTOjHO WIIM KaKO JIe 0J1 yTOCTUTEIICKH 00jeKT
KaKO XOTeJI, MTAHCHOH UTH., ¥ C€ COCTOM O] /IBa JIeIa - KyjHa U CEPBHC.

Criopes;i KOPHCHHIIUTE, YTOCTHUTEJICTBOTO € TIOJENIEHO Ha OMNIITO H TypucTHdko. Onmroro
YrOCTUTEICTBO paboTH BO TEKOT Ha IeflaTa TOAWHA, W BKIIydyBa JieNl OJ] YTOCTHTEJICTBOTO KOE €
HaMEHETO 3a JOMULMIHOTO HAceJIeHWE W MOCETHTENUTEe KOW He cHaraaT BO KaTeropujara TYpPHCTH.
TypHCTHYKOTO YTOCTUTEICTBO € IPBEHCTBEHO HAMEHETO 3a TYPHUCTH, a II0T0A U 3a APYT'HM KOPUCHHUILIU
KOHM TO COUYMHYBaaT JOMHILMIHOTO HAcEJICHUE U JIPYTU MOCETUTEIH KOW He craraaTr BO KaTeropujara
TYypUCTH.

Criopen BpemeTo Ha paboTeme, yTOCTUTENCTBOTO € IMOAENIEHO Ha IMOCTOjaHo U ce30HCKo. IlocTojanoTo
YTOCTUTEJICTBO € HACOUEHO KOH PEJOBHU KOPUCHHIM Ha CBOUTE YCIYTH BO TEKOT Ha LiesiaTa TOIUHA.
Ce30HCKOTO YTOCTHUTEIICTBO € OPUSHTHPAHO KOH CE30HCKHOT CEIMEHT Ha Io0apyBayka, 1 IMa rmorpeda
0]l Ce30HCKH pabOTHHIM, a OM3HUCOT € YCJIOBEH O]l KOHIIEHTpanrjaTa Ha TypUCTHYKH cooOpakaj BO
OJIpEJICH JIeJl Off TOANHATA.

Criopei KOMEpIHjaJTHOCTa, YTOCTUTEICTBOTO € MOJCJICHO Ha KOMEPIHjaHO M HEKOMEPIIHjaTHO.
KomMmepiujanHOTO yrocTuresacTBo paboTu Ha KOMEpIMjallHa OCHOBA CO IIeJ Ja OcTBapu npodur u e
JOCTAIMHO 3a CEKOro, J0JeKa HEKOMEPIHjATHOTO YTOCTHTEICTBO € HACOYEHO CaMO KOH OIpe/cH
CerMEeHT Ha KOPUCHHMITH (YUEHHIIH, CTYICHTH), a HEroBara IeJl He € Jia OCTBapH MpOQHT.

Jdepunupame U 3HaYeH-€ HA MOUMOT yCJIyra

Jla ce nane npenn3Ha TouHa Ae(UHUIIM]A 32 YCIyra He € JIECHO OMJIejKH cTaHyBa 300p 32 aKTUBHOCTH,
MPETEKHO O] HEJOMUPEH KapakTep, KOM PEe3yJTUpaaT CO OJPEACHU KOPUCTH, OJHOCHO peliaBaaT
olpeleHu npodaemMu Ha KopucHuiuTe. Muory aBtopu (Gronroos, 1990; Kotler, Armstrong, 1991;
Jby6ojesuh, 2002; Besskosuh, 2006; Kanrup, 2006) Bo TEeKOT Ha MCTOpHjaTa ce O0HMIyBasie Ja o
neuHUpaaT MOMMOT yCIyra W BO JIMTEpaTypara Ce HaoraaT pasjindHd pasMHCIyBarba. Y CIYTUTE
MOXaT Jila Ce KapaKTepusupaar co TpU ACHUHUPAYKHA KapaKTCPHUCTHKH: HEMATEPHjaTHOCT WIIH
HEIOTUPIUBOCT, HEPA3AEITHOCT U XeTeporeHocT. OBUE KapaKTEPUCTUKHU TH OJICTyBaaT yCIYTHTE O
CTOKUTE. YCIIyTUTe HE MOXAT Jla Ce BUJAT, JONPAT WK ApkaT. The He MOXKaT JAa OWaaT 3auyBaHH,
nmpenpoiaaeHu uin BpareHu. [loTpoiyBaykara ce jaByBa BEJHAIII IO MPOU3BOJICTBOTO M ITOPAJIU OBa
THE HE MOXarT Jia ce OJJIeNiaT U ce HepaszueiaHu. KOpHCHUKOT Ha yciiyrara € TpUCYTEH JojeKa ce
npou3BelyBa yciyrara. Bp3 ocHOBa Ha ujejaTa Jieka NPOM3BOACTBOTO M IOTPOIIyBauykara Ha
ycryrata ce ClydyBaaT HMCTOBPEMEHO, KOMIIAHHMUTE ce TPymaT na obe3bemaT MakCHMajeH Opoj
KIICHTH J]a OMJIaT Ha pacriojiarame 3a Ja ja KOHCYMHpaar yciayrara JoJeKa ce MPOU3BeIyBa.

2 MykunoBuk, Jb., (1990),,CoBpeMeH JIEKCHKOH Ha CTPaHCKHU 300poBH  u3pasu”, Hama kuura, Ckorje
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OnmTo 3eMeHO, YCIyrure ce NeHUHUpaaT Kako aKTH WIW JieNla, HAOpU WM aKTHBHOCTH KOM Ce
HEONXOJHU 3a MOEAMHIM, OM3HHUCH W jaBHHUOT CEKTOp. Tue ce obe3beneHn on NPOQUTHH U
HerpoduTHH opranu3anmu. KinacudukarmjaTa ycimyra cry>kd Kako MoJzell Ha Kiacudukanujata Ha
€KOHOMHjaTa BO eHa 3eMja. EnHa o1 OCHOBHHTE IIeNH € Ja 00e30eau 30up Ha KaTETOPHH IITO MOXKAT
Jla ce KOPHCTAT 3a IUIaHUPAkhe HA CTATUCTUYKU UCTPaKyBama, cCOOMpame U 00paboTKa Ha TIOAATOLH.
[Tokpaj Toa, KIacuduKanyjaTa Ha yCIyruTe MoMara npu u300p Ha COOJBETHH CTPATErHMd U JPYTH
aKTUBHOCTH 32 HUBHO MO3UIIMOHUPAmE Ha 1Ma3apoT. Bo Make1oHCKOTO 3aKOHOIABCTBO, IpaBHJiIaTa 3a
BpIICHE Ha YrOCTHTEICKA JEJHOCT KaKOo M MHUHHMAIHO TEXHHYKUTE YCJIOBHM 3a pabora co
YTOCTUTEICKH O0jeKT ce MPONHMIIAaHW BO 3aKOH 3a YrocTuTelcKa aAejHocT W [IpaBHIHHKOT 3a
MHHUMAJHO TEXHUYKHTE YCIIOBH 32 BPIICHE HA YTOCTHTENICKATA JIEJHOCT.

Ilo0 noumom yeocmumencka OejHocm ce noopazoupa 0aearbe HA YOCMUMENCKU YCAyeu 3a
cMecmysame U Yyeocmumencku ycayeu 3a ucxpana. Kako YroCTUTENCKH YCIyTH Ce CMETaar:
NPUTOTBYBAabE U MOCTY)KyBambe Ha XpaHa, IPUTOTBYBake OOPOIM 3apajd KOHCYMHPAIE Ha JIPYro
MECTO, TMOCIYXYBAmhe Ha aJKOXOIHU U 0e3aJKOXOIHU MMHjaslali, IPUTOTBYBAE U TOCTYKYBambhe Ha
TOIJIM Y JIQJIHU HATIMBKH U BPIICHE HA YCIYTH 32 CMECTYBAmbE.

YrocTuTencka IejHOCT MOXaT Ja BpLIAT TPrOBCKH JPYIITBA W TPrOBLM MOEAMHIHN 3aMUIIAHU BO
TProBckHoT perucrap. [IpaBHUTE W QU3MUYKUTE JHLA O O0JACTa Ha YrOCTUTEICTBOTO CO LEN 3a
YHaIpeayBame Ha IeJHOCTa MOXKAT Jia ce 3ApYy>KyBaaT BO Pa3HU (OPMH Ha 3/APYKYBambe COINIACHO CO
3aKOH.

YrocTutencka AEJHOCT MOXE Jla Ce BPIIM BO JIEIOBHU OOjEKTH, WIH BO MPOCTOPUU BO NIEIOBHO
CTaHOEHN W CTaHOEHO NEJOBHU O0jeKTH, YPEACHW W OMPEMEHH 3a JIaBak€ YTOCTHUTEICKH YCIyTH,
JIOKOJIKY C€ MCIIOJTHETH YCIIOBUTE 3a BPIICHE YTOCTUTENICKA JACJHOCT. YTOCTUTEINCKA JISJHOCT MOXKE J1a
Ce BPIIM W HAJIBOP O JACIOBHUOT OOjEKT Ha MPOCTOP HAMEHET, YPEICH M ONpPEMEH 3a JIaBame
YTOCTUTEIICKH YCIYTH, BP3 OCHOBA Ha 0I00pPEHUE U3J1aJICHO O] OBJIACTEH HAJJICKEH OpraH.

Bp3 ocHoBa Ha 3aKOHOT 3a YrOCTHUTENICKA JESJHOCT M moceOHuOT [IpaBHIIHUK 33 MUHUMAIHUTE
TEXHUYKH YCIIOBH, yTOCTUTEICKH 00jESKTH MOXKAT Ja Oujar:

- YrocrurejcKH 00jeKTH 3a CMeCTYBaHh€ KOU CE MOJICIICHH HA OCHOGHU Y KOMIIEMEHMAaPHU
YTOCTUTEJICKH O00jeKTH 3a CMECTyBame. BO OCHOBHU yrocTUTEICKH O0jEKTH 32 CMECTYBAC
craraat MOTENH, MAHCUOHH, XOTEJH, PE3UICHIINN, XOTCICKH, aapTMAHCKH W TYPHUCTHYKH
HacenOu W ci. Bo KOMIUIEMEHTapHU CMECTYBAa4YKH KaMallUTeTH craraaT MPEeHOKEBANUIITE,
TOCTUIJIHUIIY, KaMIIOBH, IIPpUBAaTHW CMECTYBA4YKU KallaOlUTCTH (CO6I/I, arnapTMaHi, CTaHOBH,
KyKH), OIMOpAJIUIITA (32 Jela, MIIaUHIIH, pAOOTHHIIH, JUIIA CO MOMPEUYCHOCT U CIL.), IPYTH
KOMILJIEMEHTapHH 00jEKTH KaKo IITO ce (hepUjaHU JOMOBH, TNIAHWUHAPCKU U JIOBHH JIOMOBH
1 KyKH, 00jeKTH 3a IPUBPEMEHO CMECTYBAE U CII.

- YrocTureJICKU 00jeKTH 3a HCXpaHa KOM Ce TNOJCIICHHM Ha: pecropaHu  (pecTropaHw,
PECTOpaHU 3a CaMOIOCIYKYBambe, EKCIIPEC PeCTOPaHH, MICUYHH PECTOPAHU, PECTOPaH 0aBYH,
JNeTHH 0aB4YM, TOCTHIIHHIN, KeOAITIMIIHUIM, KUOCIH, OUCTpO, MUIEpUH, 00jeKTH 3a Op3a
XpaHa ¥ CIIMYHO); HAITMOHAJIEH pecTopaH- MeaHa; Oaposu ( kadeana, kaderepuja, kade Oap,
HOKeH 0ap, JHCKOKIYO, IMCKOKIYO Ha OTBOpPEH NpPOCTOp, Kabape, MUBHUIA M CIUYHO);
KaHTHHU U JIPYTH YTOCTUTEIICKH 00jeKTH 3a UCXpaHa.

Ha3uBOT Ha yrOCTUTEICKHOT 00jEKT Ce ONpeieNTyBa CIIOpe/l BUJIOT Ha YTOCTUTEIICKUTE YCIIYTH IITO Ce
JlaBaat BO TOj 00jekT. BHIOT Ha yroCTHTEICKUTE yCIyrd MMaaT Ha3MB COTJacHO co HammoHamHata
KJTacu(uKayja Ha IejHOCTHUTE.

3a BpHICHKHEC HAa YTOCTUTCIICKA I[ejHOCT MoOpaat ga 6I/I,E[aT HCIIOJIHETU TMPONHUIIAHUTEC MHWHHUMAJIHO-

TEXHUYKH ycIIOBH. [T0Kpaj MUHUMAITHO-TEXHUIKUTE YCIOBH, MOPa J1a OUJAT UCTIONHETH U CIICTHUBE
YCJIOBH: 00jE€KTOT Ja MOXE Ja ce ymoTrpeOyBa, la WMa yCIIOBH 3a 3aIllTHTa MpH paboTa, Ja uMa
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CaHUTApHO 3paBCTBCHU YCJIOBH, 3allTUTaTa U YHaIIpECAyBalkb€ Ha JKHWBOTHATa CpEauHa,
MMPOTUBIIOXKAapPHA 3allITUTA KAKO U YCJIOBH 3a 3aIlITUTA O[] 6yana OpOoIMuIIaHu CO 3aKOH.

SWOT ananusza

Bp3 ocHOBa Ha uCTpaxkyBamaTa IITO Oea HANpaBeHHW BO MPOAOJDKEHHE € M3rOTBEHA CHTYyallMOHa
aHanm3a Koja Ke Jajae 30MpHa CIIMKa 32 MOMEHTAJIHaTa COCTOj0a 332 KBaJUTETOT HAa YTOCTHTEIICKHTE
YCIyTH KOHM C€ JaBaaT BO YIOCTUTEICKUTE OOjeKTH BO MCTOYHHOT aen ox PemyOmmka CeBepHa
MakenoHuja, HUBHUTE jaKu U cabu cTpaHH, MOKHOCTHTE 1 3akaHuTe. Cutyanmona (SWOT) ananmza
(Strengths, Weaknesses, Opportunities, Threats), npeTcraByBa MapKeTHHIIKO-CTPATEIHCKU €JIEMEHT
3a YTBpIyBame Ha jaKUTE U cIabuTe CTpaHU KOj BIMjaaT HA KBAIUTETOT Ha YyTOCTUTEIICKHUTE YCIyTH,
KaKoO M MOXXHOCTUTE U 3aKaHHUTE 38 HETOBHOT Pa3Boj.

CuTyannoHa aHalu3a 3a KBAUIUTETOT Ha YTOCTUTEIICKUTE YCIIYTH KOM CE JaBaaT BO YTOCTUTEICKHUTE
o0jexTr Bo HCTOYHHOT e o Permybnmka CeBepHa MakenoHmja ke MOKaXke KOU Ce JaKUTe CTPaHH OJ1
MOBEKE aCMEeKTH: EKOHOMCKH, COLUjaIHUA, TYPUCTUYKHU, U CJI., KAKO ¥ MOKHOCTHTE Ja CE€ OTKpHUE
HAYMHOT Ha MEHAIIUPAKHETO U U3BPIIYBAKETO HA pAOOTHHUTE 334X O]l CTpaHa Ha BpabDOTEHUTE, U Aa
ce J1aJaT OJIPEeJICHN HACOKHU 33 KpeUuparme Ha KPATKOPOYHU U JIOJITOPOYHH IIIAHOBH 3a TIOA00pYBambe
Ha KBaJIUTETOT Ha YTOCTUTEICKUTE YCAYTH Ha JIOKAIHO, PErMOHAIHO M HaIlMOHAIHO HUBO. Of apyra
CTpaHa, ke ce corjieaar u ciabuTe CTpaHu, OTHOCHO MPOIMYCTUTE BO JOCETAIIHOTO PadOTECHE HA CUTE
3aMHTEPECUPAaHU CTPaHU. AHalM3ara ke MOMOTHE ¥ BO HABPEMEHO OTKPUBAKE HA 3aKaHUTE U HUBHO
MIPETBOPAE BO MOYKHOCTH.

AHanu3ata Ha MHTEPHHOT IOTEHIIMjall, yCIOBUTE U (haKTOPHUTE 3a pa3Boj 3HA4YM KiacuduKaiuja Ha
CHTE eJIEMEHTH 32 KBAJIUTETOT HA YTOCTUTEIICKUTE YCIIYT'H KO CE 1aBaaT BO YTOCTUTEICKUTE 00jeKTH,
KaKO M Ha CUTe OCTaHaTH (DaKTOPH KOj Ce MOBP3aHH CO YTOCTHUTEIICKUTE 00jeKTH, CO IIeJ OCO3HABAE
Ha MPEJHOCTHTE U HEJOCTATOLMTE HA Pa3BOjOT BO CAMUTE yrocTHTeNcKuTe o0jektu. OBaa aHanmu3a
HajyecTo omndaka yTBpAyBame Ha: H3IVIEA HAa PECTOpaHH, PECTOPAHCKAa OlpeMma, IEepCOHAI;
CITOCOOHOCT Ha PECTOPAaHOT CHUTYPHO M TPEIU3HO Ja ja o0e30eam yciayra; MOATOTBEHOCT Ha
pPECTOpPaHOT Jla UM MOMOTHE Ha TOCTUTE U Aa 00e30eau Op3a yciyra; HCKyCTBOTO Ha BpaOOTEHUTE BO
pEeCTOpaHHTe M HUBHATa KOMYHHKAllMja MPU TOCIY)XKYyBalbe M WHIUBUAYAIH3UPAHO BHUMAHUE IITO
PECTOPAaHOT UM TO NPY’Ka Ha CBOMTE TOCTH. BO eKCTEPHOTO OKpYKyBame Ha yTOCTUTEIICKUTE 00jeKTH
MOCTOjaHO ce CIIydyBaaT OpOjHU MPOMEHH, @ MCHAIIMEHTOT Ha YTOCTHTEJICKUTE 00jeKTH Tpeba na Ouie
MOJrOTBEH 32 HUBHO HAaBPEMEHO BOOUYBambe, pa3ouparme u ynpaByBamwe. [Iputoa, Tpeba na ce oOpHe
BHHMaHHE Ha YTOCTHUTEJICKHOT Ia3ap, EKOHOMCKOTO OKPY)KyBam€ CO aKIIEHT Ha KOHKypeHIMjaTa W
Hej3MHATa MMa3apHa MO3UIlHja.

JAKU CTPAHMU (Strengths)

CJIABU CTPAHU (Weaknesses)

BHATPEIIHU
OAKTOPU

Ha pacnosnoxeHueTo Ha TOCTHHOT
BO PECTOPAHOT HAjTOJIEMO BIIMjaHUE
uMa jo0para xpaHa, 1o0paTa yciyra
BpabOTEHHTE npasar TOYHA
npecMeTka Ha HapadaHu oOpolH U
njanany

ce mperopadyBaaT pPECTOpaHM Ha
YIEHOBH  OJ  CEMEJCTBOTO U
npujaTenu

KBaJMTETOT Ha MPOU3BOJOT OICHET
O/ YOBEYKHUTE CeTmia (CEeTHWIO 3a
BUJI, YYBCTBO 32 MHPHC, BKYC, TOTIHP
U CITyX) € eJIeH O] HajBXHHUTE MPH
IpPOLEHKa Ha  KBAJUTETOT HA
racTPOHOMCKHOT ITPOU3BO/T

HAjMHOTY CE MOCETyBaaT PECTOPaHH
KOM C€ BO HHBHOTO MECTO Ha
KUBECHE

Wudopmanuure 3a 1mocera Ha
pecTopaHuTe HajMHOTY TH J00WBaat
0J1 ipHjaTeNy / TO3HAHUIU
BpabOTECHUTE MOXKAT JEIyMHO Ja
OroBOpaT Ha  Tpaiiamara  Ha
TOCTHHOT

NEPCOHANIOT 3@  MOCITYKYBarmbe
JIETTYMHO C€ CIIPaByBa CO pEIIaBabe
Ha MpoOJIeMHTE

BpaOOTEHHUTE HE CE JIOBOJHO UCKYCHH
1 100po 00y4eHu 3a cBojaTa paboTa
TOCTHUTE HE MOpavyBaaT XpaHa MpPeKy
WHTEpHET
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BUjIeaTa 3a MOJTrOTOBKA Ha XpaHa
WIH TIPE3CHTALUU Ha JPYTH yCIyTH
Koj ce o0jaByBaar Ha BeO-
CTpaHUIlaTa Ce MHOT'Y BayKeH (haKkTop
NpU JIOHECYBam-E OJAJYKHU 32 IMOCeTa
Ha eJIeH peCTOpaH

XpaHata Koja € IopadaHa TIpeKy
WHTEPHET TO HEMa UCTHOT BKYC KaKo
XpaHaTa Koja ce TIOCITy)XyBa BO
pecTopaHoT

TOCTUTE HE IMOpavyBaaT XpaHa Koja
Ha MOMYCTH WK CHEIUjATHU MTOHYIN
JISIIYMHO C€ CIIOJICTyBaaT MOBPATHU
WH(POPMAIMK CO TEPCOHAJIOT BO
BpCKa co ToO0MeHaTa yciyra

aTMocgepa BO peCTOpaHOT

MOXHOCTH (Opportunities) 3AKAHMU (Threats)

ypennn u  ybaBo  obnedenn | Ha pacmonoskeHHeTo Ha TOCTHHOT BO
HAJZBOPEIIHU | BpaGoTtenn BJIMjaaT Bp3 | peCTOpPaHOT BJIMjaHUE nMma
OAKTOPU CO31aBaETO Ha MpHjaTHa | OJHECYBAmETO Ha BpabOTeHHTE

HapadyaHUTe oO0poud M MHjaJIalH

Entepuepor u ekcrepuepoT Ha | BpaOOTEHHTE JIEITyMHO TH
pPECTOpaHOT  TpHAOHECYBaaT 3a | MOCIYy)XXyBaaT BO  IPEIBUIACHOTO
KBAIUTETOT Ha TMPOU3BOJUTE U | BpeMe

YCITyTUTE Kora pecTopaHoT e MTOJTH

MOTHBalLMjaTa Ha BpabOTEHHUTE BO
PECTOPAaHOT MpPUAOHECYBa TIOCTUTE
NOBTOPHO Ja ce BparaT BO
pecTopaHoT

XpaHata W [OHjalaguTre  BO
PECTOPaHOT [EIyMHO C€ TJIaBHATa
NpPUYHHA JIa TO TIOCETAT PECTOPAHOT
KBaJIUTETHATA YCIIyra BO TYPU3MOT U
YTOCTUTEJICTBOTO € OHAA IITO OCTaBa
YyBCTBO Ha 33JI0BOJICTBO M KeJ0a /1a
ce nojae MTOBTOPHO BO

BpabOTeHNTE NEITYyMHO CH IOMaraaT
€IHM Ha JPYTd 3a JAa CTUTHAT Ha
BpeMe W Ja TO  OJApXKyBaaT
KBAJIUTETOT HA yCIIyraTa

OUEeKyBamaTa KOj ce CO3AaJeHU BP3
OCHOBa Ha WHpOpMalIMHUTE 32
Ma3apoT, COICTBEHUTE MPETXOTHU
WCKYCTBa M HCKYCTBOTO Ha JPyTHUTE
MpeTCTaByBaaT CTaHAapA BP3 OCHOBA
HAa KOj ja OIleHyBaarT JaJieHaTa yciayra

YTOCTUTEIICKHOT 00jeKT
BpaOOTEHWTE TO TIPETCTaByBaat
YTOCTUTEIICKHOT 00jeKT

Cauxka 1. SWOT ananu3a (roctn)
Figure 1. SWOT analysis (guest)

Ha cmuka 1 npercraeHa ¢ SWOT ananu3a 3a KBaJIMTETOT Ha YTOCTHTEICKUTE YCIIyru Kaje Oeca
BKITYYCHH TOCTUTE BO YrocTHTENCKUTEe 00jekTH. CO MPEeTXOJHO HAMpPaBEHUTE aHAIU3U CE YTBPIU
KBAJIUTETOT HA YTOCTUTEIICKUTE YCIIyTH, 3eMajKU TH BO MPEJIBH]] peCTOpaHCcKaTa onpeMa, IepcoHaioT
KaKo M HAauMHOT Ha ynpaByBamwe. Co SWOT ananuzara nak, ce 7001Ba OMIITA CIMKA 32 HHTEPHUTE U
eKCTepHUTE (PAKTOPH KOM BIIMjaat 3a pa3Boj Ha KBAIUTETOT Ha YTOCTUTEICKUATE yCIYTH KOU CE 1aBaaT
BO YTOCTUTEJICKUTE 00jEKTH BO UCTOUHHOT Jien oj] Penyonuka CeBepHa MakeoHuja.

JakuTe cTpaHM Ha KBAJIUTETOT HA YTOCTUTEJICKUTE YCIYTH KOH CE JIaBaaT BO YTOCTHTEICKUTE 00jEeKTH
BO UCTOYHUOT zien of Peny6inka CeBepHa MakenoHuja o1 cTpaHa Ha TOCTUTE TJIaBHO CE OHECYBaaT
Ha M3TJIeI0OT Ha PECTOPAaHH, PECTOpPAHCKaTa ONpeMa, IePCOHAJIOT U WHANBHIYATN3UPAHO BHUMaHWE
IITO PECTOPAHOT UM T'0 MpY’Ka Ha CBOMTE TOCTH. JJOKOJIKY Ha OBa ce 10/1a/ie JIeKa Ha pacroI0XKEeHUETO
Ha TOCTHHOT BO PECTOPAHOT HAjTOJIEMO BiIMjaHHE UMa goOparta XpaHa, o0paTa yciyra; BpabOTeHUTE
IIpaBaT TOYHA IPECMETKa Ha HapauyaHU OOpOLIM U IIMjajialiy; Ce IPEeropadyBaaT pECTOpPaHH Ha WICHOBU
0]l CEMEjCTBOTO M TPHjaTeNy; BUJeaTa 3a MOJrOTOBKA HA XpaHa MM MPE3eHTAlUH Ha IPYTH YCIYTH
Ko0j ce o0jaByBaaT Ha BeO-CTpaHHLIATa CE MHOTY BakKeH (DakTop MpH TOHECYBambe OJUTYKH 3a II0CEeTa Ha
elleH PecTOpaH, MOXKEe [la c€ KOHCTaTHpa JeKa UCTOUYHHOT Aen ox PemyOnuka CeBepHa Makenonuja
MMa [OTEHIH]al 33 Pa3B0j HA KBAIUTETOT HA YyTOCTUTEICKUTE YCIYTH.
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On apyra cTpaHa, HCTPaXyBamETO TIOKaXa Jieka UMa OApeIeHH HEJOCTATOIN, OHOCHO CIa00CTH BO
pPa3BojOoT Ha OBOj BHJ Ha YrOCTUTEICKHOT MPOU3BOJA. Toa ro MOKa)xKyBaaT M HUCKHUTE OIEHKH Ha
WHINKATOPUTE KOH TO OJpeayBaaT HAYMHOT HA MOJTrOTBEHOCT HA PECTOPAHOT Ja UM MOMOTHE Ha
rocTure U na obe3bemu Op3a yciayra W MCKYCTBOTO Ha BpaOOTEHHWTE BO PECTOPAHHUTE M HHUBHATA
KOMYHHKaIl{ja IpH MociyxkyBame. OCBeH Toa Kako ciada cTpaHa € KOHCTaTHPAaHO JIeKa HajMHOTY ce
MOCETYBaaT PECTOPAHH KOW CE€ BO HHBHOTO MECTO Ha JKHMBECHE, WHPOpMAIMHTE 3a MOceTa Ha
pECTOpaHNTE HajMHOTY TW JOOMBAaar OJ MpHjaTeld / MO3HAHWUIN; BPaOOTEHUTE MOXKAT IEITYyMHO Ja
OJIrOBOPAT Ha Tpallamkara Ha TOCTHHOT; TEPCOHAJNIOT 32 MOCIYXYBame JEIYMHO CE€ CIpaByBa CO
peliaBame Ha NPOOJEMHUTE; BpaOOTCHHTE HE CE JIOBOJHO MCKYCHH M JIOOpO OOyYeHHM 3a cBojaTa
paboTa; rOCTHTE He MopavyBaaT XpaHa MPeKy MHTEPHET; XpaHaTa Koja € opavyaHa MpeKy HHTEPHET I'o
HEMa MCTHOT BKYC KaKo XpaHaTa Koja ce MOCIyKyBa BO PECTOPAHOT; TOCTUTE HE MOpadyBaaT XpaHa
KOja € Ha MOIyCTH WJIHM CHEUHUjaIHU MOHYAU; ACITyMHO C€ CIIO/eTyBaaT MOBPaTHH MH(POPMALUHN CO
MEPCOHANIOT BO BPCKa co J00ueHaTa yciyra.

AHanu3aTta Ha UHTEpHUTE (DAKTOpU 3a Pa3BOj MOKaXKyBa JeKa MOCTOCHETO HA YTOCTHTEICKU 00jeKT
camo 1o ceOe He € JOBOJIHO U MCTHOT HE MOXKE J]a CE CMETa 32 YIOCTUTEIICKU ITPOU3BOJI JOKOJIKY HE
MOCeyBa IOTIOHUTETHATE TTOTOTHOCTH KOM BO TOJIEMa Mepa BIIMjaaT Bp3 HETOBHOT KBAJIUTET. Tyka
MpeJI c€ ce MUCIIH Ha IEPCOHAJIOT, ONIpeMara, HHPPacTpyKTypaTa, OAp KyBamkEeTO, HHOBATUBHOCTA BO
Kpeupame Ha MOHyAaTa U Jp. 3aToa € MOTPeOHO INpe3eMame MEPKH 3a PeJOBEH MOHMTOPUHT U
KOHTpOJIa Ha KBAJIUTET, CO IIITO HABPEMEHO Ke Ce YTBP/AT HEeJIOCTATOLIUTE U Ke Ce Mpe3eMaT MEPKH 3a
HUBHO €JIMMHIHHPALE.

Bo wucrounnor nmen ox PenyOmuka CeBepHa MakenoHHMja MOCTOjaT MOXHOCTH 3a pPas3BOj Ha
yrocturenckure yciayru. [Iokpaj eHTepruepoT 1 eKCTepHepoT Ha PECTOPAaHUTE KOH MIPUIOHECYBaaT 3a
KBAJIMTETHH TPOHM3BOIM M YCIYTHTE BIHMjaHWE WMa M ypeaHH M y0OaBo oOiedeHHW BpabOOTEHH.
MoTuBanyjata Ha BpabOTeHUTE, J0Opa XpaHa M NHjajalyd BIMjaaT BP3 CO3IaBambeTO Ha MpHjaTHA
aTMocdepa U MpUI0HeCyBa rOCTUTE TTOBTOPHO J1a T'O TIOCETAT YTOCTUTEJICKUOT 00jekT. KBanureTnara
ycIyra BO TYpHU3MOT M YTOCTHUTEJICTBOTO € OHAaa IITO OCTaBa YyBCTBO HA 3aJ0BOJICTBO M JKeiba
MOBTOPHO J1a C€ J0j/I¢ BO YTOCTUTEICKUOT 00jEKT.

3aKaHUTE OJHOCHO ONMACHOCTHTE KOU CE jaByBaaT Kako eKcTepeH (akTop BO pa3BOjOT HAa KBAJIUTETOT
Ha YFOCTUTEJICKUTE YCIYI'M TIJIaBHO C€ OJHECyBaaT Ha: OJHECYBameTO Ha BpabOTEHHUTE,
MOCITY)KyBambeTO Ha XpaHa W NHjalald BO MPEIBUIECHOTO BPEME M CIMYHO MMAaaT BIIMjaHUE BP3
PAacIoNIoKEHNETO Ha TOCTUTE BO pecTopaHoT. VICTo Taka Kako 3aKkaHa ce jaByBaaT M O4YeKyBambaTa Ha
TOCTHTE KOj CE€ CO3AaJeHU BP3 OCHOBA Ha MHGOPMALMHUTE 33 Ma3apOT, COICTBEHUTE IPETXOIHH
WCKYCTBa W HMCKYCTBOTO Ha JPYTHTE. 3a KBAINTETEH pa3BOj Ha YTrOCTHTEICTBOTO HEOMXOJHO €
HaBPEMEHO BOOUYYBal€ M pa3dupame Ha 3aKaHUTE M HHUBHO €IMMUHHMPame, OJHOCHO HHBHO
MIPETBOPAHE BO MOXKHOCTH.

3akay4ox

Ienta ox OBa HUCTPaXKyBamke € MParMaTU4Ha, MPEKY UCTPAKYBakbe, aHAIN3a U UHTEpIIpeTalfja Ha
ZIO6I/ICHI/ITC PEIYIATATUTE TO NOKAXyBa KBAJIUTCTOT HA YCIIYyTUTC KOj CC HyIHW BO YTOCTUTCICKUTEC
o0jexkTH, a ce coriieayBa NpPEKy 3aJ0BOJICTBOTO HAa TOCTHTE O]l YCIYIMTEe KOM T JI0OMBaaT BO
YTOCTUTENICKUTE 00jeKTH, KO BIIMjac HA OCTBAPYBahE HA MOT0JeM MPOQHUT U yCIeX BO pabOTEHETO.
AHanu3ata Ha KBAJIMTETOT HAa PECTOPAHCKaTa IOHyJa € HampaBeHa CIIOpEe] KBAaHTHTATHBHO -
KBQJIMTATUBEH METOJI, KO] € COCTAaBEeH OJI WHJMUKATOPU KOH JlaBaaT jaCHa M OOJEKTHMBHA CJIMKA 3a
MOMEHTAaJIHATa COCTOj0a 3a KBAJIMTETOT HAa PECTOPAHCKATa NIOHY/Ia BO UCTOYHHOT el Ha PenyOivka
CeBepHa Maxkenonnja. Co oBaa aHanm3a K€ C€ OTKpHjaT CJIA0OCTHTE BO MCEHAUMPAmETO CO
pECTOpaHUTE U Ke ce MoOHjaT HACOKH 3a MJIHU MHBECTUIMCKH 3adaru. JloOMeHHUTE pe3yaTaTH MOXKe
Jla Ce KOPUCTAT 3a KPEeUpame Ha KPATKOPOUHH M JOJTOPOYHU IJIAHOBU 32 UJICH TYPUCTHYKU Pa3BOj Ha
JICCTUHAITM]aTa U UCTOBPEMEHO K& OBO3MOXKH BPILCHEC KOMIApAaTUBHA aHATM3a CO UCTH WM CIHYHH
00jeKTH BO JeCTHHAITHjaTa M ITOIIHPOKO.

189



[ecra Merynaponna Hayuna Kongepenuuja
MPEAM3BUIIMTE BO TYPU3MOT U BU3HNC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«
Sixth International Scientific Conference
CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

PectopaHckara MoHysa OBO3MOXKYBa TYpPHUCTHTE (IOCTHTE) Ja c€ 3alo3HaaT M CO MCTOpHjaTa Ha
TYpHCTHYKATa JICCTUHAIMjaTa KOja ja MoCeTyBaaT, OBa MMa M 3HAYacH MPUIOHEC BO OIIITECTBEHUOT
U CKOHOMCKHOT pa3Boj Ha 3aermHuiata. Cio0O[HO MOXe Jla ce Kake [eKa pa3BHEeHa PEeCTOpaHCKa
MOHY/1a BIIMjae BP3 YHAIIPEeyBamke Ha JIOKATHHOT M PETHOHATHUOT Pa3BOj Ha 3aeTHUIIATA H CEBKYIICH
€KOHOMCKH PacT Ha 3eMjaTa.

Hpnor 1

T-01.1: Bpoj Ha NONUIIAHM YTOCTHTEJCKH 00jeKTH, IYKaHU U 00jeKTH 32 CMeCTyBame, 10 PeTHOHH U 10

ONMIITHHN®

T-01.1: Number of enumerated catering trade establishments and accommodation capacities by regions
and municipalities

Peruon / onmruna

Yrocrurejacku
o0jexTn,
OyKaHH

Catering trade

O0jexTH 3a
CMeCTyBam€

Accommodation

Region / municipality

establishments capacities
Peny6auka Makenonuja 4378 570 | Republic of Macedonia
Bapnapcku peruon 221 24 | Vardar Region
Beiec 87 6 Veles
I'paacko 6 - Gradsko
Hemup Kammja 7 1 Demir Kapija
KaBanapim 52 6 Kavadarci
JIo3o0BoO 1 1 Lozovo
Herotuuo 35 4 Negotino
Pocoman 3 1 Rosoman
Cgeru Huxorne 24 2 Sveti Nikole
Yamka 6 3 Chashka
HctouyeH pernon 304 42 | East Region
Beposo 28 12 Berovo
Bununa 30 4 Vinica
JlemyeBo 39 4 Delchevo
3pHOBIH 3 - Zrnovci
KapOunnu 1 1 Karbinci
Kouanu 57 7 Kochani
Makenoncka Kamenura 20 3 Makedonska Kamenica
[ex4eBo 7 1 Pehchevo
[Tpobumrtun 29 4 Probishtip
YemunroBo - O6enieBo 3 - Cheshinovo - Obleshevo
HITun 87 6 Shtip
Jyrozanagen pernox 515 135 | Soutwest Region
BeBuanu 14 2 Vevchani
Jebap 53 4 Debar
Kuueso 112 5 Kichevo
Makemoncku bpon 20 4 Makedonski Brod
Oxpun 144 95 Ohrid
[MnacHuna 4 - Plasnica
Crpyra 163 25 Struga
LenTap XKymna 5 - Centar Zhupa
JyroucrouyeH pernon 303 68 | Southeast Region
Borpanmnu 19 1 Bogdanci

3 https://www.stat.gov.mk/PrikaziSoopstenie.aspx?rbrtxt=93 (npucraneno na 10.02.2021 rox.)
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Bocunoso
Banannoso
Bacuneso
I'eBrenuja
Hogo Ceno
PagoBuin
Hojpau
Crpymuna
Ilenaronuckn pernoH
burona
Hemup Xucap
Honuenu
Kpusoramranu
Kpymieso
Moruna
HoBauu
[Tpunen
Pecen
ITosnomky peruoH
Borosume
Bbpeenuna
Bpamuumre
I'octuBap
Kenuno
JeryHoBlie
Masposo u Pocryma
Teapue
TeroBo
CeBepouCTOYEH PeruoH
Kpatoso
Kpugsa [Tananka
Kymanoso
JIunkoso
Paukosiie
Crapo Haropuuane
CKONCKH pernoH
I'a3u baba
fopqe ITerpos
Kapnom
Kucena Bona
[enTap
Yaup
[yTo Opuzapu
Aepoapom
Byren
Capaj
ApadrHOBO
3eeHNKOBO
Ununnen
[Terposen
Conuire
CryneHndanu
Uyuep - CanneBo

4
25
3
68
15
38
14
117
389
166
19
10
8
22
8

3
128
25
1088
132
24
67
240
56
19
32
38
480
369
23
52
245
43
6

1189
87
45

149
93
318
146
40
138
77
23
3

1
29
7

3
29
1

103

Bosilovo
Valandovo
Vasilevo
Gevgelija
Novo Selo
Radovish
Dojran
Strumica
Pelagonia Region
Bitola
Demir Hisar
Dolneni
Krivogashtani
Krushevo
Mogila
Novaci
Prilep
Resen
Polog Region
Bogovinje
Brvenica
Vrapchishte
Gostivar
Zhelino
Jegunovce
Mavrovo and Rostusha
Tearce
Tetovo
Notheast Region
Kratovo
Kriva Palanka
Kumanovo
Lipkovo
Rankovce
Staro Nagorichane
Skopje Region
Gazi Baba
Gjorche Petrov
Karposh
Kisela Voda
Centar
Chair
Shuto Orizari
Aerodrom
Butel
Sargj
Arachinovo
Zelenikovo
Ilinden
Petrovec
Sopishte
Studenichani
Chucher - Sandevo
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IMpuJior 2
T-15: KanauuteTu BO YroCTUTEJCTBOTO, 10 PErHOHHU
T-15: Catering establishments by regions
YrocTutenacku Bpoj Ha
. . ITospimmna Ha
00jexTH bpoj Ha cenumta . BpabOTEHU
. . . o0jekTuTe
Peruto Catering Seating capacity Surface area Number of Regions
rHoHH establishments employees g
6poj % opoj % m? % BKYITHO %
number number total
1 2 3 4 5 6 7 8 9 10
221 472
BKYIIHO 4383 100,00 611 100,00 596 100,00 19718 100,00 | TOTAL
26 Vardar
Bapapcky perton 224 511 | 11123 5,02 000 5,50 974 4,94 Region
34 East
Hcrtouen peruon 302 6,89 18 152 8,19 7,39 1348 6,84 .
942 Region
ol Southwest
JyrozamaneH peruon 516 11,77 22 961 10,36 137 10,82 2 293 11,63 Region
50 Southeast
Jyroucrouen peruon 305 6,96 18 460 8,33 125 10,61 1492 7,57 Region
Henaronnciit 300 890 | 24537 11,07 8 923 | 2051 1040 |Pelagonia
PEeruoH 619 Region
TTOJOMIKH PErHoH 1090 2487 | 50748 22,90 106 545 | 3118 1581 | P09
091 Region
Ceseponcrouen 367 837 | 19457 8,78 45 960 | 1362 6,91 | Northeast
pEeruoH 389 Region
CKOTICKH pertoH 1189 2713 | 56173 2535 | X2 2440 | 7080 3591 | OKOPIe
293 Region
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V]IK: 338.48-027.511 338.486.2-027.511

TYPUSMOT U TYPUCTUYKATA MEJAUJALINJA BO YCJIOBU HA
I'IOBAIN3AIINJA

Bnaoumup Kumanoe', Tawa Anzenxosa Ilemkosa’ 3namko Jaxosnee®

AqcCTpakT

TypusMOT BO [EHEMIHOTO TYpOYJIEHTHO E€KOHOMCKO OIKDYXKYBame ja HaJMHHYyBa TICHEPHUKaTa
¢yHKIMja Ha OIMOp 3a TYPUCTHTE W TPEKYy pPa3INYHH €JEMEHTH C€ CTPEMH Ja IO HalpaBu
TYPUCTUYKOTO HCKYCTBO MOCeOHO M eauHCTBeHO. [lopamm oBaa mnpuunHa, €QHa OI KIyYHHUTE
aKTMBHOCTU Ha IPOLIECOT Ha OpeHIupame BO TYPU3MOT € CO3[aBamkeé Ha HACHTUTET, KaAe ILUTO
neprennyjara Ha IPENO3HATIMBOCT C€ Tpaad MpeKy pasIudHu KaTreropuu. Toa moapa3dupa
320KPYKyBame€ Ha MAaTyBambeTO CO TaCTPOHOMCKO, BEJHEC, HAYTUYKO WIH IPYro UCKYCTBO, HMajKH
NpeaBH[ JIeKa CTapOCHATa MPaHMLA HAa TYPUCTHTE ITOCTOjaHO CE MEHYBA.

Kayunun 360poBu: rimolanm3anyja, €KOHOMCKO 3HA4eme, TYPHUCTHYKM AareHIWH, TypOoIepaTopH,
HHOBALIWU.

Abstract

Tourism in today's turbulent economic environment goes beyond the generic function of vacation for
tourists and through various elements strives to make the tourist experience special and unique. For this
reason, one of the key activities of the branding process in tourism is the creation of an identity, where
the perception of recognition is built through different categories. It implies rounding off the trip with
a gastronomic, wellness, nautical or other experience, bearing in mind that the age limit of tourists is
constantly changing.

Keywords: globalization, economic significance, travel agencies, tour operators, innovation.

KapaxkrepucTnku Ha rinodannzanmjata BO TYypU3MOT

I'moGanu3anujaTa ¥ FHTEPHETOT HE3AMUPIIMBO TH IOMECTYBAAT MPAHUIIUTE HA TYPU3MOT M KaKO
TaKBH TMPETCTaByBaaT CPEJCTBO 3a HMHIAMBUAyajH3alMja, a HE OpyKkje MpoTuB Typu3mor. CeTto
TFOPEHABE/ICHO BOJIU KOH (popMuparme Ha Mo(IeKCHOMITHN 1 MTHOBAaTUBHHU OU3HUC MOJICITH BO TYPU3MOT.
OBa e NOTKpeNneHo co OPOjHU CTY MM U MOJEIIM KOH YKa)KyBaaT Ha (pakTOT JeKa MOHYaTa BO TYPU3MOT
Cce MpUJIaroyBa Ha MPOMEHUTE Ha 1a3apoT U MpedepeHIMHUTE Ha OTPOIITYBAYHTE.
[To mepuogoT Ha MacoBeH Typu3am ko] Oeiie (okycupaH Ha oaMop (COHIlE, MOpe, IUIaxa), BO
MOCJICTHATE TOIMHU C€ MOBeKe ce 300pyBa 3a Pa3IM4YHU CEJICKTHBHH (POPMHU Ha Typu3aM KOM MMaat
CHEeNU(PUYHOCT BO MOTEKIOTO, MOTHBAIMjaTa, MHTCH3UTETOT. KyNnTypHHOT Typu3aM € eiHa Of
(bopMuTe MITO pacTe Ha 3HAYCHHE HA CBETCKUOT TYPUCTHYKH 11a3ap, a ce MojaByBa BO pa3indHu Gopmu,
Kako TypW3aM Ha HAcJeJCTBO, YMETHHYKU TypH3aM, HCTOPUCKH, KPEATHUBEH, TaCTPOHOMCKU HTH.
ITpomeHaTa Ha OUEKyBamaTa HAa MOTPOIIYBAYUTE BO TYPU3MOT ja IPOMEHH KATEropHjaTa Ha UCKYCTBO,
OJIHOCHO MCKYCTBOTO Ha MOTPOIIYBAYOT BO TEKOT Ha pa3nuuHuTe (a3u Ha maTyBameTo. [lepuennujara
3aBHCH O] KBAIUTETOT Ha yCIyrarta JIo)KHBeaHa BO (pa3arta Ha IUlaHHpame, (pa3aTa Ha MaTyBame U Ha
KpajoT (ha3ara Ha MpecToj Bo JAecTuHanujara. Co3/1aBambeTo Ha TAKOB TYPUCTUYKH IIPOU3BO KOj KE TH
3aJI0BOJIM CUTE MOTPeOM KOW BIIMjaaT HAa MCKYCTBOTO M 3aJI0BOJICTBOTO HA KIHMEHTOT € 3aJada Ha
TYPUCTUYKHTE MIOCPEAHUIIMA BO YCIIOBU Ha TI00aIn3aiuja.

! Vladimir Kitanov, Professor, Faculty of tourism and business logistics, University “Goce Delcev” — Stip, e-mail:
vladimir.kitanov@ugd.edu.mk

2 Tanja Angelkova Petkova, Professor, Faculty of tourism and business logistics, University “Goce Delcev” —
Stip, e-mail: tanja.angelkova@ugd.edu.mk

3 Zlatko Jakovlev, Professor, Faculty of tourism and business logistics, University “Goce Delcev” — Stip, e-mail:
zlatko.jakovlev@ugd.edu.mk
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TypucTHYKO MOCpeayBame U NO3HIIMOHHPAaIbe HA Ma3apoT

Emna ox KiIy4yHHTE yJIOTM BO TYypH3MOT ja WIpaaT IIOCPEJHMIMTE Kou Tpeba ma TH
peduiekTrpaar CTaBOBHUTE, YyBCTBATA M ACIIUPAIUUTE HA MMOSIUHITUTE, 1a Oy1aT eMOIUH, Ja pa3BUBaaT
M Ja KOMYHHUIMpaaT CO KJIMEHTHTE IpPeKy IOpaKkd, Ja CTeKHyBaaT poBepOa, JIOjaJJHOCT M Ja
CII0JIeNTyBaaT KOPUCHU NCKYCTBa Ha HUBHUTE KIIeHTH. [locpetHumuTe Bo Typu3MOT Tpeba aa mokaxar
Kako j100pa HJieja co BHUMATEIHO TU3ajHUPaHa CTpaTeryja v Hej3uHa KBAINTETHA UMIUIEMEHTAIHja CO
n00po 3a0KpyKeHa KOMYHHKallfja IOCTUTHYBa MMIIPECUBHH pe3yiaTaTtH. He e camo mpamame Ha
BPEMETO BO KOE JKMBEEMe, TyKy W CO3HAHMETO JeKa eMOTHBHHOT e(ekT ocraBa yiaboka Tpara Ha
cuijiaTa Ha MEJIUjaTopoT W Ha JI0jaJHOCTa U TIPUBP3aHOCTA HA KIIMEHTUTE. UyBCTBUTEIHOCTA € KITyYeH
eIEMEHT Ha OJJyYyBameTo 3a HaryBame. Kora ga ogaT Ha OJMoOp, Kako jAa maryBaaT (CO BO3,
aBTOMOOMJI WJIM aBHOH), KaJe Ja MpPecTojyBaaT, TypHCTHTE HE OIIydyBaaT caMO Bp3 OCHOBA Ha
pa3yMoT. 3a 1a MOKe eHa TYPHCTHYKa areHIMja Ja MOCTHTHE Jo0ap pe3ynTaT U Hej3UHHOT Ma3apeH
yziest Bo 6bopbara co KOHKypeHIMjaTa, IOTpeOHO € 1a ce pazdepe 0JHECYBAETO Ha MOTPOLIYBAUUTE, &
0CO0EHO 1a ce OTKpHE KaKo THE pearnpaar Ha pa3inuHUTE MAPKETHHIIKH EJIEMEHTH IITO T KOPHCTH
oJlpe/ieHa areHIja. MPH MI0jaByBamk-e Ha Ma3apoT. 3a Ja To 3a0eieu OBa, TypUCTHYKATa areHIrja Mopa
Jla M3BPIIM CETMEHTAIIM]ja Ha 1Ma3apoT 3a J1a To Je(pUHNUPA NEITHHOT MAPKETHHT MPEKy KOj TO ajanTHpa
TYPUCTUYKHOT MPOU3BOA. LIeTHNMOT MapKkeTHHI UM Iomara Ha JIEJOBHHUTE Cy0jeKTH Mmono0po Aa T'H
pa3bepar MOKHOCTHUTE 32 MAPKETUHT M J1a TM HACOYaT CBOUTE MAPKETUHI HAIOPU KOH KIIMEHTHTE YHH
moTpedu MOXKaT Jja TH 330BOJIAT HA Haj00ap MOXKeH Ha4MH. L[eTHHOT MapKeTHHT MPOoIeC Ce COCTOU
0]l cJIeTHUTE TPH Mel'yceOHO MOBP3aHU aKTUBHOCTH: CETMEHTAIHja Ha 1a3apoT, N300p Ha elieH ma3ap
U TO3MLHOHMpame. [l03MIMOHUPAKETO BO TYPHU3MOT MOJpa30Mpa aKTUBHOCT Ha pa3BHBAKBE WU
YIBpIyBambe Ha KIyYHHTE pPA3JIUKH IOMely TypHCTHUYKHTE IPOW3BOJAM Ha JECTHHAIMjaTa W
TYPUCTHUUKHUTE IIPOHU3BOJM HA OHUE JECTUHALMM KOM OICIYyXyBaaT HCT IeleH mnazap. Ilpu
MO3ULMOHUPABETO, TOCPEIHUIIUTE OJUTy4yBaaT 38 OCHOBHUTE €JI€MEHTH Ha BPETHOCTA KO CO3/1aBaat
MO3UTHBHA TEpLENIrja BO TIIaBUTE HA MOTPOLIYBAaYMTE M CO3]aBaaT MO3UTUBEH CTaB 3a MOHY/CHATa
yciyra Bo Typu3MOT. Bp3 ocHOBa Ha 0Ba, IOHY/jaTa Ha HHAWBHIYIHUTE TYP-OIIEPaTOPH CE Pa3IHKyBa
0J1 KOHKYPCHIIMjaTa U UM JIaBa IIPEJHOCT BO CBECTA 32 LIETHUOT Na3ap. ABTOPUTE HaBelyBaaT HEKOU O]
KPUTEPUYMHUTE KOW UM OBO3MOJXKYBaaT Ja 3a3eMaTr OJpelieHa IO3UIMja BO IJIaBUTE HA KIMEHTHTE, a
HEKOM OJ HUB C€: BAXXHOCT, YHHKaTHOCT, KApaKTEPUCTUYHA TIPEJHOCT, KOMYHHUKaTUBHOCT, JIOCTAITHOCT,
npoguradbunHocT. [IpuToa, HEONXOIHO € Jia Ce OCHTypa JIeKa CUTE 3aCerHaTH CTPAaHU BO MeujaldjaTa
JiejcTBYBaaT BO COIJIACHOCT CO M30paHara masapHa IO3MIMja Bp3 OCHOBA Ha Koja ro (opmupaar
TYPHCTHYKHOT ITPOM3BO/. 32 JIa CE MMOCTUTHAT MAPKETUHIIKUTE [EITH, TOCPEAHUINTE HAa TYPUCTHIKHOT
mazap Tpeba ma ja meduwHHMpaaT cBojaTa MApKETHHT TporpaMa 3a CEKOj IOSAMHEUCH CErMCEHT.
MapkeTHHT Tporpamara COIp)KH OINTHMajiHa KOMOWHAlWja Ha CHTE €JIeMEHTH HEONXOJHU 3a
NOCTUTHYBame Ha LenuTe. Bo neHemnara MoaepHa epa Ha OM3HHC KOTa CTaHyBa 300D 3a AUTUTAICH
MapKETHHT, IOCPEIHUIINTE KOMOMHHpPAaT CeIyM EJIEMEHTH OJf MapKeTHHT MHUKCOT CO Ien Ja
BOCIIOCTaBaT W OAPXKYBaaT J0JTOPOYHH OJHOCH CO KITUEHTHUTE CO 1IeJ fa paboTaT mpouUTaduiIHO 1 Aa
MOCTUTHAT BPEJHOCT 3a KiueHTute. Toa ce:
* [IponsBox (MOHYyAA) — IUTHTATHA BPETHOCTH, HCKYCTBO CO OPEH/IOT;
* [leHa — IeHOBHA TPAHCIAPEHTHOCT, HOBU MOJICIIH Ha IICHH;
* MecTo — HOBM MOJIENIM Ha AUCTPUOYLIH]ja;
* [Ipomorja — OHJIajH TPOMOTHUBEH MHUKC, HHTETpaIyja Ha o(JajH U OHJIAjH IPOMOIIHH;
* JIyre — oOyka Ha TIEpCOHAIOT, KOPUCHUYKO 3HACHE;
» Ou3NUKK 0Ka3M (pecypcH Ha MHTEPHET) — Op3MHa Ha Mpe)kaTa, BUPTYEIHO MaTyBambe;
* [Iponecu (BeO-cTpanuna) — ONTUMHU3AIM]ja Ha IPOLIECUTE IPEKy BeO-CTpaHuLaTa.

ATpaKkTHBHOCTA Ha TYPHCTHYKHTE MOCPEAHUIN OJ acCHeKT Ha CHIMTE IITO TH IOTTUKHYBaaT
IIPOMEHHUTE.
CoBpeMEHUTE TYpPUCTH C€ OOpa30BaHU, MYJITHKYJITYPHH, (PIEKCHOWIHH, MOATOTBEHH 32 HOBHU
MCKYCTBA, PALlHOHAIHHU CO OYIETOT, HETIPEABHUIMBH, HO U TONPEOUPIIMBY O MopaHo. Tue oyekyBaat
MOCPETHULIUTE J1a TH WCIIOJHAT HUBHHUTE €MOIMOHAIHHU MOTPeON Ha PAIlMOHAICH HAYWH U J1a UM
06e30enaT nqoOpa BpeOHOCT 3a mapuTe. 3aToa, LeNTa Ha MEAMjaTOpPOT € Ja BOCIOCTaBU U OIpPKyBa
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JOJITOPOYHA BpPCKa MOMEly MEAMjaTOPOT W TYpUCTOT, OJHOCHO KIHMEHTOT, KaJie IITO ce OYeKyBaar
NpruAOOMBKH 32 KJIMEHTHTE, KOMIIAaHHjaTa U TYPUCTHUUKATa AeCTHHALM]a. AKLIEHTOT IIPH OpraHU3Upabe
Ha [aTyBame € CTAaBeH Ha eMOLIMHTE KOU MaTyBambeTO I'M peAn3BUKyBa. OBa e KirydeH (akTop 3a ycrex
KOTra IoCpeayBaTe yCIyI'W WIM KOora Kpeupare COICTBEHa yciyra. TypHCTHTE AeHec HaTyBaaT o[
Moy1a00KH, MTOCMUCIEHH MOTHBH OJl MOpaHO. ABTOpUTE I'M MCTaKHyBaaT WHOBAallMMTE BO UYETHPH
cTpaTtelku o0nacTi Ha OM3HUCOT cO Typ-omepatopu. Toa ce :

* [Ipon3Bon U coppsKUHA - OJ CTaHAAPAM3UPAH 10 AU(EPEHIMPaH H CIEIHjaIu3upaH IPOU3BOJ KOj
00e30eryBa HOBO TYPUCTUIKO HCKYCTBO;

» [luctpuOyuuja u OpeHIOBU — IMPEKTHA AUCTPUOYLMja PEKy OHJIAjH KaHAM M Kpeupame OpeH I BO
pasITUIHY MOPTQOIH]ja;

* busnuc Mojen u Jgyfe — CHHepruja BO CHHIIMPOT HAa BPEJHOCT W €yKalldja Ha IEepPCOHAJIOT BO
NMprMeHaTa Ha HOBUTE TEXHOJIOTHH;

* PacT u pacnpenen6a Ha KanuTaaoT — HHOBAIMU TIPH CIIOjyBamba U Mpe3eMarba Ha JeIOBHU Cy0jeKTH.

OCHOBHM KapaKTepHUCTHKH HA TYPHCTHYKHTE AreHIMHU U TYponepaToTuTe

[MocpenuuuuTe BO TypuU3MOT c€ €AeH OX KIIydyHHTe (DakTOpH 3a yCIIeXOT Ha XPBATCKHUOT
Typu3zaMm. [IpnunHara 3a oBa He € camMo nopaau (HakTOT MWTO THE YECTO CE MPBHOT KOHTAKT CO TOCTUTE
M CO TOA TO TPETCTaByBaaT XPBATCKHOT TypH3aM, TYKy M BakeH (aKkTop 3a MOBP3yBame Ha CHTE
YHHUTEN BO TYPH3MOT U pa3BojoT Ha AecThHanujara. [locpeqHUIIUTE ce cTpeMart Jia 3a3eMaT BOJCUKH
MO3ULMHU BO OAPENEHH CErMEHTH, IUTO K€ MOMOTHE BO MPOMOLMjaTa U HPUBIEKYBamHETO Ha HOBH
TYpUCTH, ke TH HHPOPMHpA TApreTUPAHO MPEKy HOBUTE TEXHOJIOTHH U K& UM 00e30e/H ITO € MOYKHO
MoBeKke YCIIyTH KOU TH 33/I0BOJTyBaaT HUBHUTE MOTPEOH.

OCcHOBHM pa3jMKH noMely Typ-onepaTopuTe U TYPUCTUUYKHTE areHIUU
[MocpenuuiuTe Ha TYPUCTHYKUOT Ma3ap rmocpeayBaar Mely MOHyaTa u modapyBavkara, OJJHOCHO T'H
MOBp3yBaaT OUCIOLUUpAaHUTE CyOjeKTH Ha TYypUCTHYKHOT Nas3ap. Bo cormacHocT co Toa, aeHec
pa3iuKyBaMe JBe Haj3HauajHU (popMu Ha OPOKEPCKUOT ma3ap:

*Typuctuyka areHnuja (arcHimja 3a MaIonpoaaxoa);

* Typ-omneparop (areHija 3a TProBuja Ha roJIeMo).

OyHKIMKTE HA CIIOMEHATUTE MTOCPETHULIH CE:

* mocpeIHNYKa QYHKIMja — TOMely MOHyAaTa Ha TypPUCTUTE U TYPUCTHUKaTa o0apyBayka;

* Opranuzannona QyHKuja — GopMHUpame Ha TYPUCTHUKY apaHKMaHu;

* nHpOPMATUBHA U COBETOIaBHA (PYHKIIMja — BOCIIOCTaByBa KOHTAKT CO CETALIHUTE U MOTEHIINjaTHUTE
TYpPHUCTH NpeKy 00e30eayBame pejaeBaHTHY HHPOPMALMHK 3a OApeieHa JeCTUHALY]a;

* MpoMOTHBHA (DYHKITHja — ja MPOMOBHpAAT JECTHHAIM]aTa, JaBaTEINTE Ha YCIIyTH, 3eMjaTa, PErHOHOT
CO CHTE HEj3MHU KapaKTePUCTUKH.

Bupoeu u pyHk1uM Ha Typ-onepaTopu Ha Na3apoT
Typ-oneparopute KOMOMHMpAAT JBa WJIM TIOBEKE TYPUCTHUKH MPOU3BOAN WM YCIYTH (Ha Mp. IPEBO3,
CMECTYBam€, yTOCTUTEJICTBO, 3a0aBa, pasrielyBame) U ' IPoaBaaT Kako eeH MPOU3BO/, T.C. HaKeT
TypHeja 0 TypUCTHYKHTE areHUMH WIM AUPEKTHO IO KpajHUTE HoTpouryBaud. KomioHeHTHTE Ha
MAKeTOT MOJKE J[a Ce COCTaBaT OJJHATIPE]T MM J1a Ce KPerpaaT BO COTJIACHOCT CO MOTpeOuTe  KenouTe
Ha KIIUCHTUTE.
* EMuUTHBHH Typ-OomepaTropd co3gaBaaT W NpoJaBaaT TYPUCTHYKH IPOM3BOAM Ha KIMEHTH 32
JICCTHHAIIUK BO CTPAHCTBO. Bo copaboTka co mapTHepH o oJipe/icHa JIeCTHHAIM]a, THE OpTaHK3hpaar
natyBamba Ui npoJaBaaT roOTOBU TYPUCTUYKHU MAKETHU CO3AaICHU O] IPUEMYNBHU TYp-OlI€paTopu.
* PenuntuBHU Typ-onepaTopH — cO34aBaaT U MPOJaBaaT MPOM3BOIU U YCIYTH 32 KIMEHTH KOH Jgoaraat
O] IPYTH 3eMjH.
* ['eHepanucTHUKK Typ-ONepaTopu WM yHUBEp3aldHH Typ-omeparopu (Massmarket Tour Operator)
HyJaT MHOTY IIMPOK OICer Ha MakeT apaHXMaHH 3a MHOTY XEeTepOoreHa Maca TYypPUCTUYKH
MOTPOILIyBayH (HEKOH 38 HEKOJIKY MUJIMOHHU KIIMEHTH) BO rojeM Opoj AeCTHHALHH.
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* Crienyjanu3upaHuTe Typ-0NepaTopu C€ OPUEHTHUPAHU KOH ITOTECEH CErMEHT O] TYPUCTHUKUOT T1a3ap,
CHEIMjaTU3UuPaHu 32 OAPESIACHN BHIIOBH NAaTyBamkba, 3¢MajKu T'M MPEABU UHTEPECUTE Ha KIMCHTUTE 3a
KOH Typ-OIepaTopoT T Kpeupa CBOUTE apamxMaHu (cadapu, TPEKHHT UTH. ).

TyponepaTtopuTe Wil TYPUCTUYKHUTE areHIIMK nMaat 00BpcKa Jia GopMHpaaT acOpTUMAaH Ha IPOU3BOH
WM yCIYTH BO TYPU3MOT CO OJHAMpe] oApeAeHa IIeHa. 3aToa, Typ-OIepaTopoT € AOJDKEH Ja U3Tpau
MpOJiaKHA MPeXa, OJHOCHO Jia OpraHU3HMpa MaJOIPOJaKEeH CHHIIMP KOPHUCTEjKU CONICTBEHU PECYPCH
WIN YCIyTH Ha JPYTH TyPUCTHYKH areHiuu. [IpodurabuiiHocTa, MPUXOAUTE W 33J0BOJICTBOTO HA
KOPUCHUITUTE 3aBHUCAT TOKMY 07l OM3HHC MOJEIOT Ha Typ-omepaTopoT. Cropea Toa, MOCTOjaT nBa
HaYMHM Ha JUCTPHOYIMja Ha MPOU3BOIY WIH YCIyTU Ha KiaueHTure. Toa ce:

1. comcTtBeHa mpomax0a, OTHOCHO IUPEKTHA NUPEKTHA AWCTPHUOYIHja KOora TYyp-OlepaTopoT TH
MpojiaBa CBOUTE MPOW3BOAM IWPEKTHO MpeKy TenedoH, MOIITa, MpoAakda Ha TEPeH WIHM MPEKy
WHTEPHET.

2. mpoaak0a MpeKy MOCPETHUIM KOra Typ-OlepaTopoT TH MPOAaBa CBOUTE MPOU3BOIU MPEKY IPYTH
KOMITAHHH CIIEIHjaTu3upaHy 3a TYPUCTHUKO MocpenyBame. OBa € HajuecTo Gopma Ha mpomakda Ha
nmaker goroBop. HajuecTu mnocpemHuIM BO NpoaakOara ce: HE3aBUCHH M TYPUCTHYKU areHIUU
MOBP3aHHU CO TYP-OIEepaTOPH, TPAHCIIOPTHU OPTaHU3ALINH, APYTHU TYP-ONEPaTOPH U KOMIIAHUHU OJT IPYTH
WHIYCTPUH (TIOMTH, OAHKH, OCUTYPHUTEITHNA KOMIIAHUH ).

JloroBop 3a maryBame Ce CO3/1aBa Kora TypoIIepaTtopoT ce oOBp3yBa nla My o0e30eau Ha

MATHUKOT IEJIOCEH OICer Ha yciyru. Tpeba Ja ce uMa mpeaBu/ Ieka He € HEOMXO0JHO MOTPOITYBayoT
YW KOMIIaHWjaTa Ja TO CKIydaT JOroBopoT. IIpaBara Ha mMaTHWUKOT mocTojar Oe3 pa3iIuKa Janu e
MOTPOIITYBay - HEUMja MapTrja win He. [JoroBopoT e ckirydeH momely MaTHUKOT M Typ-OmepaTopoT.
Typoneparopor Tpeba ga MOHYOM Iiella HajgeTra Ha ycIyrd. Toa 3Hauu JeKa CHopel AOroBOpPOT,
TyponepaTopoT Tpeda Ja MOHYAN HajMaJKy JABE Pa3IMyHHU YCIYTHU 3a Ja MOKe Ja 300pyBa 3a JOTOBOP.
OBue ycnyrd MoOXKaT jJa Oujar: MpeBo3 Ha TATHUIM JO0 JEeCTUHAIMjaTa, Haolamke CMECTYBambe,
OpraHu3Mpame JIOKaJTHA HACTaHH. 3a Jia MOXe JIOTOBOPOT Jia Ouje ,,JOCTareH, MaTHUKOT Mopa Ja
IUIATH TIAYINa 32 CUTE yCIayru. TypornepaTopoT MOKe Ja OBJIACTH U Jia odapa oMol O] JTOKaTHUTE
(GbupMU 3a U3BPIIYBakE U CIPOBEYBakhe HA CUTE BETEHH YCIyrd. Bo Toj ciiydaj, TyponepaTopoT ¢
OATOBOPEH 3a MOCTAIKHUTE U I'PCHIKUTE Ha JIOKATHUTEC KOMITAHUH.
HuBHuoT OW3HMC ¥ pPa3BO] HAa KOHKYPEHTHAa OCHOBA C€ JICTCPMHHHMPAHU OJ HEMOBOJIHOTO
MaKpOEKOHOMCKO OIKPY)KyBame M JICIOBHATa KIMMa BO 3eMjaTa. YecTHTe M3MEHH Ha 3aKOHUTE ja
3arpo3yBaar cTabWIIHOCTa Ha OM3HHCOT, a JAHOYHOTO ONTOBApyBamkE HE CO3/1aBa KOHKYPEHTHA paMKa
3a OM3HUC ¥ UHBECTULINH.

Boaeuku eBpoONCcKH TYpP-0NepaTopu U HHTErPaTHBHHU NMPOIECH
Bp3noT m mocTojaH HampeaoK BO KOPHCTEHETO HAa COBPEMEHHTE KOMYHHKAIMCKH TEXHOJOTHH BO
CBETOT BO IMOCJICJHUTE MIETHAECET FOJJMHH BO TOJIeMa Mepa BJIMjaellie:
* XOPU30HTAIHA U BEPTUKAIHA HHTErPalfja Ha TYPUCTHYKHUTE MOCPETHHIIH, IIITO TIOCTENICHO J0BEE /10
eIcH BHJI OWITOIapu3anyja Ha OBOj Ta3ap, Ha KOj JCHEC TOMUHHPAAT JIBa TJIOOAHU TYp-OIepaTopH -
TUI u Thomas Cook;
* MIOCTETICHA CIICIUjalIn3allja Ha TIOMAJIUTe TYPUCTUYKHU MOCPEIHMIIN, KAaKO PEe3yJTaT Ha MITO JICHEC
rojeM Opoj Typ-OmepaTropH CIElHjalu3upaHd 3a TOCJAWHEYHH TYPUCTUYKH JCCTUHAIMH, KAaKO U
TapreTUpaHd CETMEHTH W CIEeNU(UYHN TypUCTHYKH aKTHBHOCTH, YCIIENTHO paboTaTr Ha TI00aTHHOT
nasap Ha TYPUCTUYKO MOCPEAYBabE.
Pa3BojoT Ha coBpeMeHHTE HWHPOPMAIUCKO-KOMYHHKAIUCKH TEXHOJOTMH BOJM 10 3aKIy4OK JeKa
MOCTETNEHO Ke ce HaMmalyBa moTpedaTa o1l TIOCPETHUIHN Mely KpajHUTe KOPUCHHUIN HA TYPUCTHYKHUTE
yCIyry ¥ HUBHUTE AaBaTenu. Cemnak, U MOKpaj MpeBHIyBambara, MPUCYCTBOTO HA Typ-ONEpaTOpH BO
TYpU3MOT ce ymTe e ronieMo. [IpuunnuTe 3a Toa Tpeba J1a ce HajAaaT IJIaBHO BO CIEAHUTE (PaKTH:
* TYPUCTUYKUTE TOCPEIHHUIM T'M 3HAAT MOTPeOUTEe Ha TOTCHIWjATHUTE KOPHCHHUIM HA Pa3IMIHU
TYPUCTUYKU YCIIyTH,
* TYPUCTUYKHUTE TIOCPEIHUIU HAjJOOPO TO MOKPUBAAT Ma3apOT CO NOHUCKU SIUHEYHU TPOIIIOIIH;
* TYPUCTHYKHTE MOCPEIHHUIIM HYAT MOIMUPOK CIIEKTap Ha TYPUCTHYKU MPOU3BOIU U JICCTHHAITUH;
* TYPUCTHYKHTE MIOCPEIHUIIN CE OJ00pyBaaT v (OPMHPAAT HOBH JICTIOBHU MOJETH BO TYPU3MOT.
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BeprukanHaTa WHTErpayja € MHUPOKO 3acTareHa BO TYPUCTHUKHUOT CEKTOp, KaJie TiaBeH (akTop e
KOMIUIEMEHTApHOCTa Ha YCIIYTUTE IITO UM Ce JIaBaatr Ha kineHTuTe. O0CIMHYBakbeTO Ha OBUE YCITYyTH
MOXeE Jla Ce peaju3upa MNPEeKy MNaTyBame CO MayllajHa CTalka, OHOCHO MpeKy (opMupame
MPUCTIOCOOCHN TAaKeT apaH)XKMaHW. BepTHkanHaTa Bpcka ce OJBUBA MOMEIY JCJIOBHHUTE SAUHUIIM BO
pa3JIMyYHU JCJHOCTH, a IIeJITa Ha BepTUKATHATa copaboTKa ¢ Ja ce 00e30e1aT Haj00pHy ISIIOBHYU yCIOBH
W KBAJIUTETEH TYPHCTHUYKU Mpou3Boia. Kako mpuMep, ce HaBedyBa JEIOBHOTO TMOBP3YyBame Ha
TYPUCTUYKH arcHIIUH WU KYIyBambETO OJ1 Typ-OIepaTop, Kako U KyMyBameTO WIH MMOBP3yBAmHETO HA
XOTEJICKH KOMITAHUH WK aBrokommanuu. OJ1 Ipyra cTpaHa, XOpU30HTaIHa BPCKa € BpcKa IoMery JiBe
KOMITaHUHM BO TypU3MOT Ha MCTO HMBO OWM3HHUC KajJe LITO CTOKUTE U YCIYTHTE C€ MCTH WM CIUYHH.
Hajuectn mpuMepH 3a XOpPU30HTAIHO MOBP3YBAaWE CE CHHIUPUTE HA XOTENH, CHHIIMPHA Ha MOTENHU U
CHHIMPH PECTOpaHH, a BO MOHOBO BpPEME CMe CBEJOIM Ha XOPH30HTAIHO IOBpP3yBame Ha Typ-
OIIEPaTOPHTE BO KIACTEPH.

Co ornen Ha TOa IITO TYPOIIEPATOPHUTE CE OPUCHTUPAHU KOH MPO(UT, THE TOCTOjaHO CEe CTPEeMaT KOH
WHOBAIMH, INTO PE3YJTUpAIle CO CTPATENIKM MPOMEHM Ha TYPHUCTHYKHOT maszap. [Iporecure Ha
KoHconuaanuja Hu3 EBpoma cTaHaa HOB TpeHJ BO JUCTPUOyIMjaTa Ha MaTyBama. Pesynrator on
XOPU30HTATHUTE U BEPTUKAIHUTE HHTETPAIMU ce MaHU(eCTHPa BO MHOBATUBHU MPOU3BOIU U YCITYTH,
WHOBAaTHBHHU OPTaHU3AIMCKH CTPYKTYPH, KOMIIAPATUBHH MPETHOCTH BO HAMATYBAmbETO HA TPOIIOIIHTE,
HOBH JICJIOBHH MOJIEJIN, NTHOBATHBHH MapKETHHT CTPATETHUH U CITUYHO.

OBa mokaxxyBa JieKa KOHCOJHJalMjaTa UM MOMOTHa Ha Typ-OIepaTopHTe Ja ja 3rojeMaT cBojaTa
mperopapavyka MOK W Ja T'M JUKTHpaarT JCJIOBHUTE YCIOBH HA HHUBHUTE JCIOBHHM MapTHEPH Ha
JOMAITHUOT W Ha CTPAHCKHOT masap. ['opecrioMeHaTHTe MPOMEHH Hajo0po ce MIYCTpUpaaT co
NPUMEpPOT Ha JBaTa HAjroJIeMH EBPOIICKH Typ-ONEpaTopud KOW ce JeNl OJ TOJIEMHTE TYypUCTUYKH
koHnepHu nog umumata TUI Travel PLC u Thomas Cook PLC.

Ha mazapor Bo Benmka bpurtannja, ToMcoH ce mojaByBa Kako €[ieH O]l JUISPUTE BO KOPUCTEHETO Ha
WHTEpHET 3a OM3HUC W MpUMEp 3a BepTHKAITHA uHTerparuja. CorctBeHoCcT ¢ Ha rpynamnujata TUI, HO
YIITE MIPE] 1a Ce TIOBP3€E CO OBOj TOJIEM Typ-OIiepaTop MOMKUHA HH3 MPOLEC HAa BEPTUKAIHA HHTETpalyja.
Ha masapoT ro mocemyBa CHHUMPOT TypHCTHUkd areHiumd Lunn Poly kako u aBmokommnanujaTa
Thomsonfly. Tomcon kymu TypomepaTopu U IMOCTHTHA MHOTY CTaOMIIHA TIO3WIIMja Ha Ta3apoT MPEKy
uHTerpanuja. HeroBroT coctaB BkiIydyBa Typ-omeparopu: Skytours, Gaytours, Riviera Holidays,
Luxitours, Horizon Travel Group u npyru. Auctpubynujata co oMol Ha H3HajMyBadH PEeruCTpUPaHH
BO pamkute Ha rpymnata TUI e riaBHarta anatka 3a JUCTpuOyIHja MpeKy Koja € MOXHO Jia ce pe3epBHupa
U J1a ce miaty onnajH. Ha oBoj HaumH ToMcoH nposaBa Haa 5 MUJTMOHU MaTyBamba U aBUOHCKU OWIICTH
roauirHo. TOMCOH ce OJUTy4H 3a YHUKaTeH OpPeH]I KOj BKIIydyBa CHEIHjaTu3upaHu mpasHumnu: Simply
Travel, Headwater Holidays, Crystal Holidays, Thomson Ski and Snowboarding, Thomson Lakes and
Mountains u Jetsave. KapakrepucTndHO € MITO 3a CHUTE OBHE apamXMaHW TOMCOH Tpei ce HyAu
MOJKHOCT 32 OHJIAjH pe3epBaliuja Mo MOHKUCKa [eHa.

3akaHa 32 OU3HUCOT Ha TYP-OMEPATOPHUTE € MPeOapyBaAmHETO H PE3ECPBUPABETO OJMOP MPEKY HHTEPHET.
[Mopanu oBaa npuuuHa, ce pa3BUBAAT HOBH JICJIOBHH MOJICIH Ha e(pUKACHU TepPOpMaHCH Ha 1a3apor,
a eJIcH OJ1 HUB € BepTHKaJHaTa MHTerpanuja. [ TaBHaTa MPEAHOCT Ha BEPTUKAIHATA WHTETpalija BO
CJIy4ajoT Ha TYp-ONEPATOPUTE € MOorojeMa KOHTPOJIA BP3 MPOU3BOJCTBOTO U MApKETUHTOT HA MAKET
apamkMmanu. [Ipe3eMameTo Ha CHHIIMPH HA TYPUCTUYKH areHIIMU U aBHOKOMITAHUH € KAPaKTePUCTUIHO
3a mazapoT Bo Bemmka bpurammja. Ilpumep 3a oBa ¢ ToMCOH, KOj mpe3ene CIICIHjaTuCTH KOU Ce
3aHMMaBaa co aupekTHa npojaxoa (Headwater Walking Holidays).

Hajronemure eBporicku Typ-omeparopu, kako TUI, Thomas Cook, My Travel un First Choice, ce
MOTOJICHU O] MPOIIMPYBAMHETO HA CBTUHUTE KOMITAHWW M WHTEPHET IIaTGOpMHUTE HAa TYPUCTHUKU
yeiyru, kako Expedia u Travelocity. Kako oarosop, Typ-onepaTopure npuMeHHja HOB OM3HUC MOJIEI
32 CTEKHYBamhe KOHKYPEHTCKa NPEAHOCT MPEKy BEpTHKAIHA WHTerpauuja . Taka, My Travel ce
naTerpupa co Tomac Kyk Bo rpymara Tomac Kyk, noaeka First Choice crana gen ox ToMcoH u paboTu
kako TUI Travel. Murerpanujara nva My Travel co Tomac Kyk pesynartupaiie co HamandyBame Ha
TPOLIOLMTE W 3rojieMeH yAen Ha ma3apoT. VMHrerpanmjata pesyntupa co moeUKacHO paboTeme U
nojobap mpucran a0 nazapoT. CeTo TOpeHaBeleHO PEe3yNTHpa CO To0aliHa eKCMaH3Wja KOH HOBH
JICCTHHAITUY U HOBH MTOTPOIIYBAYH.
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3amTuTa HA TYPHUCTHYKHUTE NOTPOILYBAYH

Op riegHa ToYKa HAa MEHAIMEHTOT Ha OPEHIOT, MOKE Jla Ce 3aKIy4H JeKa MOCPEAHUIINTE TO
OJICCHYBAaT JIOHECYBAETO OJUTYKH 3a pPe3epBUpAmE HA OJPEJCHO cMecTyBame. OMHOCHO, THE TH
HaMalyBaaT PU3HWIMTE 33 KIMEHTUTE MPH OpraHu3Mpame Ha TypucTHUka ycnyra. OBa ce CIeAHUTE
PHU3HLN:
* OyHKIIMOHAICH PU3KK — TYPUCTHYKATA YCIIyTa Ja ja Hema (DyHKIMjaTa MITO ja OYeKyBaa TYPUCTHUTE;
* OU3NYKK PU3UK — TYPUCTHYKATA yCIyTra MPETCTaByBa OMACHOCT 33 TYPHUCTOT;
* OUHAHCHCKH PHU3HK — I'YOCHE MMapH;
» ConujajieH pU3rK — ry0Oeme Ha YIIeA0T Mery JpyTHUTe;
* BpeMeHcku pusuk — ry0emhe BpeMe TpH [oceTa Ha oJipeicHa JeCTHHAIH]A.
Oco0eHo BaKHO € CONCTBEHOTO UCKYCTBO HAa TYPUCTOT CO IOCPEAHUKOT, HICKYCTBOTO Ha APYTHTE IITO
UM CIIy’)KH Kako pedepeHna W OITaTa Heplernija 3a MOCPeIHUKOT OJ CTpaHa Ha pedepeHTHaTa
rpymna.
Ha 6puTaHcKrOT mMazap rojieMUTe HalopH ce HaCOUSHHU KOH MPEeBEHITM]a 1 Moao0po nHpopMupame Ha
typuctute. ®TO (DPenepanuja Ha Typ-oneparopu) u ABTA (Acouujanuja Ha OPUTAHCKH TYPUCTHUKA
areHTH) CIpPOBEAyBaaT 3aeHUYKH aKTUBHOCTH M BOBeIyBaar yciyra 3a e-momra u CMC mro um
OBO3MO’KYBa Ha IOTPOIITYBAaYNTE Aa JOOH]aT pelieBaHTHN HH(OPMAIIIH IO pe3epBallijaTa Ha MaTyBambe
BO CIIy4aj Ha UTHOCT. ['01eM e 01 aKTUBHOCTHTE Ha 3J[PYKEHHETO Ha OPUTAHCKH Typ-OlepaTopH ce
MOBP3aHHM CO 3alITUTATa Ha 3[paBjeTo Ha MOTPOIIYBAaYHTE, KO MOXKE Jia Oue 3arpo3eHo MpH MaTyBambe
JI0 HEOBOJHO Oe30emHM 00jexTH Ha aectuHaruu. OApeleHrn aKTHMBHOCTH CE€ pealu3upaatr ofa Typ-
omeparopute Bo copaborka co MDTO (MeryHnapomnara denepanmja Ha Typ-orepaTopH), Koja codupa
Typ-oneparopu oJ1 3eMjute Ha EBponckara Yuuja. Bo pamkure Ha EBpornckara YHuja, oroyiem crernex
Ha OATOBOPHOCT HAa TYyp-OMEPATOpPHTE € CTaBEH Ha KOPHUCHUIIUTE Ha TMAKET apamKMaHU MpPeKy
BOBeIlyBameTO Ha EBporickara aupektuBa. MeryTtoa, mpoOieMOoT HacTaHyBa kora Jl[upekTuBara ce
TOJIKYBa Pa3JIMYHO BO OJIJICIHU 3€MjH, IITO JOBEAYBa IO Pa3IMYHUA HUBOA HA OJrOBOPHOCT Ha Typ-
onepatopure. EqHa ox ocHOBHUTE 3aJjaud HA OBaa €BPOIICKA acolyjanyja € 3aeAHuYKaTa pabora Ha
0e30e/1HOCTa U 3/IpaBjeTO Ha MOTPOIIYBAYHTE, BO COPA0OTKA CO XOTEIUEPUTE U IPYTUTE TaBaTeilu Ha
YCIYTH, KaKo W JIp)KaBHUTE OpraHu. AKTHBHOCTUTE c€ OJIHECYBaaT M Ha TecHa copaboTka co
TYPUCTUYKHTE UHCIICKIMH, IOTOA CO TYPUCTUUKHUTE OpraHU3aluy 3a HHQOpMUpamhe Ha TYPHCTHTE BO
JeCTUHALMUTE, KaK0 M 3a eaykanudja u o0yka Ha cuTe BpaOOTEHH OJTrOBOPHU 3a 3[PaBjeTO H
0e30e/1HOCTa HA KOPUCHUIIMTE HA YCITyTUTE.

TyponepaTopurte Kako NOTTUKHYBA4H HA Pa3B0jOT HA TYPU3MOT

HuoBanuuTe BO 00JacTa Ha OPraHU3MPAHOTO IATYBambE CE OJrOBOPHOCT Ha E€KCHEPTH BO
OM3HHUCOT Ha TYp-ONEePATOPH U TYPUCTUYKH areHIIMK KOU CO KOHIIENTOT Ha OM3HUC MOJIEeIT 3aCHOBAH Ha
€KOHOMHH 071 00eM | TorosieM Opoj orepaniy OTKpHja HOBY HAYMHH Ha OpraHU3UpAaIbe NMaTyBamba. 1o
IIeHa KOja € MOI0CTallHa 33 KJIMEHTUTE BO TYpU3MOT. Bo mociesaHo Bpeme, KOHIENTOT Ha (opMupame
TYPUCTHUYKH apaHXMaHH JIOBEJIE /10 Pa3BOj HA TYPU3MOT OJ] €BOJIYTHBEH BO PEBOYIIMOHEPEH MPOIIEC.
dyHnamMeHTalIHaTa YIIoTa Ha Typ-OlepaTopuTe BO MEHYBAaHETO U HHOBAIIMUTE HA IPETXOJHUTE (POPMHU
Ha TYPHCTHUYKU TMAaKeT-apaHXMaHU C€ peajlu3upalle OjarojapeHue Ha BKIYyYyBamETO HA CPEIHHOT
eKOHOMCKH CJI0j Ha TMOTEHIMjalHH TYPUCTH, CO IITO TYPUCTHYKATa IOHYyJAA C€ INPUJIArogyBa Ha
JIMHAMHUYHATA TYpUCTHYKa rmodapyBauka. Mako OM3HHCOT Ha Typ-ONepaTopuTe UMa CBOM KOPEHH BO
EBpoma, HUBHOTO BIHMjaHuE ce TPOLIMPH M CE OApa3u Ha MEer'yHApPOAHHUOT Pa3BOj HA TYPU3MOT HpPEKy
(opMupame MMOBOJIHA AKET apaH)KMaHU.

Co ormenq Ha TOa MTO OW3HHCOT HAa TYp-ONEPaTOPUTE € CEKOrall OPHEHTHUPAH KOH
3aJJ0BOJICTBOTO Ha KPajHHOT IIOTPOLIYBaY, IIpH H300pOT Ha JIeCTUHALIMH, KOMIIaHHW]jaTa TIPBEHCTBEHO Ke
ja 3eMe MpeaBH]l aTPAaKTUBHOCTA Ha JICCTUHALMUTE 33 OTCHLUjaTHUTE TYPUCTH.

Bp3 ocHOBa Ha ncTpaxkyBamara CIpOBEICHH 011 OpOjHY aBTOPH 3a BIIMjaHHETO Ha TYp-OIEepPaTOPHUTE BP3
TypHUCTHYKaTa o0apyBadKa, MOXKe Jla Ce 3aKIy4d JeKa MEHAIMEHTOT Ha Typ-olepaTopuTe Tpeda 1a ce
¢dokycupa Ha: TU3ajH Ha IPOU3BOIM, KBAJIUTET Ha YCIIyra, IEHH M IporpamMu 3a jojanHocT. O apyra
CTpaHa, UCTPAXyBamaTa JOBE10a JI0 3aKITyYOK JIeKa HUBHUTE OIepaliy 01 Ouiie moeuKacHu JOKOJIKY
IpHUaBaaT IoOMajo 3HaueHhe Ha KOMEPIMjATHIOT MPECTIK M TPyIHATa HHTEPaKIHja. AKIIEHTOT € J1a
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ce mpedpiu BHUMAHHETO BO OM3HHCOT OJf MacoBeH, Hean(epeHIMpaH MPOHM3BOJ BO TypU3MOT Ha
nudepeHIpal Mpou3Bo KOj € 00JIMKyBaH cropes Oapamara Ha IOTPOIIyBavHTe.

Bo nmotpebute Ha cOBpeMEHHUTE TYPUCTH JOMUHHUPAAT pa3InIHOCTa, KOHTPAcTOT, 0OraTCTBOTO
Ha coxpkuHata W (opMmara, HOBUTETM M HHOBAaTHBHU IPOU3BOAU CO AaKIEHT Ha KBaJIHUTETOT.
[TocTrurayBameTo Ha rOpeHaBEeICHUTE €JIEMEHTH MIPETIIOCTaByBa IOCTUTHYBab€ HOB KBAJIUTET BO CUTE
aCTeKTH Ha TYpUCTHYKaTa MOHYAA.

Hpe}lHOCTH Ha KOPUCTEHE€ Typ-onepaTop 3a 1aBaTEJIUTEC HA TYPUCTHYKH YCJIYI'H

BpojHu aBTOpM BO CBOETO HCTPaXXyBame HABEIyBaaT JeKa XOTCIUEPUTE M TYPUCTHUKHUTE
arcHuuv, Kako W JAPYTruTe KOMIIaHMH KOra JaBaaT YCJIYTM BO TYpU3MOT, CTaHyBaaT CBCCHH JICKa
copaboTkaTa Mel'y HUB € 110100pa 0j] KOHKypeHIIUjaTa.
Co 1men COOJBETHO Jla OATOBOpAT HA MHOBATUBHHUTE M CJIOXKEHH Oapama Ha TYPUCTHYKHOT Masap,
OIICPATOPUTE HA TYPUCTUYKU aKTUBHOCTH CC 3aJiaraat 3a I/IHTCI‘paHI/Ija Ha ACJIOBHUTEC aKTUBHOCTH. Toa
BOJM KOH TOBP3YBame Ha JIOMAITHUTE KOMIIAHUHM CO CTPaHCKUTE, a CO TOA U JIO CO3/IaBame HA HOB
OM3HKC MO,
[Tocrojat pa3znuyHM opraHU3aIiicki (popMH Ha TTOBP3yBame BO TYPUCTUYKHOT OU3HNC!

* MOBpP3yBambe Ha MaJHUTE ACIOBHH Cy0jeKTH BO JAEIOBHH 3IpY>KEHHja, CO LeJl 3aliTUTa U Pa3Boj Ha
AaKTMBHOCTH CO 3a€JHUYKO yYECTBO HA TYPUCTHUKHOT I1a3ap;

* JeioBHa copaboTKka Mmomery JBe WM TOBEKE TOTrojeMH KOMITAHWW CO LeN Ja Ce peajn3upaar
na3apHUTE MOXXHOCTH;

* CIIOjyBam€, CIOjyBambe M PacT Ha TypU3MOT W APYTHTE CTONAHCKH CyOjeKTH BO TOJIEMH JIEJIOBHU
CHCTEMH CO TIOBEKE JICJIOBHU €IUHHIIM.

[Iponecor Ha rmobOanM3anuja Ha TYpUCTHYKHOT TMa3ap € BCYIIHOCT TIpoLeC Ha
WHTEpHAMOHAN3alMja Ha TypUCTUYKO-YTOCTUTEIICKUTE AejHOCTH. Ha 0BOj HauMH mocTou AenoBHA
MOBP3aHOCT Mel'y AOMAaIIHUTE KOMIIAHMH U CTPAHCKHUTE, a CO TOa U JUBEP3U(HKALNOHA AKTUBHOCT
MpeKy T'paHHIUTEe Ha HAIMOHAIHATA TYpUCTHYKa ekoHOoMHja. Criopes MCTpa)kyBamara CIPOBEICHH
Mely eKCHepTH 3a Typu3aM M YTOCTHTEJICTBO 3a NMPUYUMHHUTE 32 WUHTErpHpamc Ha JOMAIIHUTE M
CTPaHCKUTE KOMIIAHUHU BO TYPH3MOT, 77% O] HUB CMeTaaT JeKa IMOpaax MpoLecoT Ha riodanu3amnyja,
WHTErpalyjaTa U CIOjyBameTO HA HOCHUTEIUTE Ha TYpU3MOT CE€ OJ[BUBaa aKTHBHOCTH BO TOJIEMH
nenoBHu cyoOjektu. 14% ox HUB cMeTaar Jieka JieJOBHara copa0OTKa HacraHajia 3a Moxo0po
HCKOPHCTYBam¢ Ha MOKHOCTHUTE Ha Ma3apoT, a 9% o1 HUB JIeKa 31PYy>KYBamkETO Ha MAJIMTE KOMITAHUH
HAacTaHAJIO 3apajd 3allTHTa CO CTpaTeruja 3a 3aeAHUYKH HacTal Ha ma3apoT. OBOj TN Ha OW3HHC
MOJIeII TH ondaka OHHE aKTUBHOCTH KOW AUPEKTHO WJIM HHIMPEKTHO YUECTBYBAaT BO KPEHPAHETO HA
TyPUCTUUKHUTE YCIyTd. AKTHBHOCTHUTE KOHM JMPEKTHO Yy4YecTByBaaT BO MHTerpaugjara ce:
YTOCTUTEICTBO (XOTENH, KAaMIIOBH, XOCTEJIM, PECTOPAaHH), TYPUCTUUKH areHLUH, MPOJABHHIIH,
TPAHCIIOPTHU KOMITAHWH, CEPBUCHHU OJIJICIIEHU]a U CIIMYHO.

Typoneparopute copaboTyBaart co XOTeIUEPUTE Ha OJIpe/IeHa TYPUCTUYKA IECTUHALIN]a CO LI
na obe30emaT craOwiieH M TOBOJIEH Opoj XOTEJICKH coOM TpW Kpeupame Ha MakeT apamxmad. Bo
MeryBpeMe, XOTEIHEepPHTEe HCTO TakKa ja IeHaT copaboTKaTa Kako HAdWH 3a IMOA00pyBame Ha
HCKOPHCTEHOCTa U Ha TOj HAYMH HA4YWH 3a 3rojieMyBame Ha npuxoxute. Co men ga ce o06e3dequ
aTPaKTHBEH TYPUCTUYKH MAKET, Typ-ONepaTOPUTE U TYPUCTUUKHUTE areHLUH Mopa Jia coOpaboTyBaaT co
JlaBaTeJINTe Ha YCIIyTHU cO LeJl 1a 00e30e1aT JOBOJIHA KOJMYMHA Ha KBAIUTETHU TYPUCTUUKH YCIyTH 3a
HUBHHTE KOPHCHUIIM U JIa ja ONpaBJiaaT BPEJHOCTA 3a MapuTe.

Hajuectute popmu Ha BepTHKaIHAa HHTErpanrja Ha €BPONCKUOT TYPUCTHUYKH Tazap ce:

* Typ-OIepaTop W/Uii TypUCTUUKA areHINja CO aBUOKOMIIaHH]a,;

* Typ-OTIepaTop W/ TyPUCTHYKA areHIfja co XOTEJICKa KOMITaHHja;

* Typ-OIepaTop U/Uik TYPUCTHYKU areHIMU co OpoJIcKaTa KOMITaHuja;

* Typ-OIepaTop CO TPTOBCKH U IPYTU CTOTIAHCKH CyOjeKTH;

* (prHAHCHUCKU MHCTUTYLUH CO TYPUCTUYKH areHIUH, Typ-OIepaTopy U aBUOKOMITAHUH .

[Mon BiWjanwe Ha TpolecHTe Ha TIO0aNHM3anuja, Typ-ONepaTOPUTE CTAaHyBaaT 3aBUCHH O]
XOTENHEPH U TPAHCIIOPTHU KOMIIAaHHUH, a BO TIOHOBO BpeMe U O] IPUBATHU JaBaTeNld Ha CMECTYBame,

200



[ecra Merynaponna Hayuna Kongepenuuja

MPEAM3BUIIMTE BO TYPU3MOT U BU3HNC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«

Sixth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

CO 1eN Ja uUMaaT KOHTpOJIa BP3 CHUTE JICJIOBH Ha KaHaJWTE Ha TUCTPHOYLHUja M Ja ja oIpKar
KOHKYPEHTHOCTA NIPEKy BepTHUKaIHA HHTETpaLyja.

Bo nemeHTpanmM3umpaHO CIEHApHO, XOTEIHEPUTE W TYp-ONEPATOPUTE C€ ABTOHOMHH JIMIA KOU
NPBEHCTBEHO CE CTpPeMar Jia T'M MaKCHMHU3UpaaT COICTBEHHTE IEeNH. 3aToa, akKTHBHOCTHTE IITO TH
nmpe3eMa CeKoj O]l HHB HEe Mopa Jia Bojar 10 HajaoOpu mepdopMaHCH BO CHHIMPOT Ha TypUCTHYKA
nonyna. Ha npumep, xoTenuepure cakaar Aa ja 3roieMar rojieMONpoJakHaTa IIeHa Ha eJHa co0a 3a 1a
'l TOJ00paT CBONTE MPUXO/U, HO BUCOKATa IIeHa Ha TOJIEMO T'H 3T0JIeMyBa ONEPATHBHHUTE TPOLIOIHX Ha
Typ-oneparopute. ClieIcTBEHO, Typ-0neparopot Tpeda Jia TH 3roJeMH IIEHUTE Ha TIAKeT apaH)KMaHHUTE
3a Ja TW 3aJpXH cBoMTe Mpuxoau. Kako pesynrar Ha Toa, BHUCOKUTE IIEHH ja HaMayBaat
nobapyBaykara 3a apaH)KMaHH, a BKYIHHOT IPHUXOJ BO pPAMKHTE Ha TYPHCTHYKHOT CHHUHpP HA
cHa0yBame ce HaMalyBa.

AHanM3upajKku TH pa3IMyHUTE MOJENTH Ha copaboTka 3a (hopMHpame Ha TYPUCTHUYKH ITaKeT
apamkMaHu, Oea 3ama3eHH OJpPEACHH HACOKH, KaKO 3a OpPraHM3aTOpUTE Ha IaTyBamaTa, Taka M 3a
xorenuepure. O eHa CTpaHa, Typ-OIepaTopoT ke MOHYAM ITOHUCKA IIeHa Ha COOMTE BO XOTEIH CO
MaJia UCIIOJTHETOCT, HO CO cTabWIIeH U3BOP HA MHAUBHAYAIHU TypucTH. OnepaTopure ce TpyaaT a ro
OJpXaT MOCaKyBaHOTO HUBO Ha cOpabOTKa CO XOTEIUEPHUTE CO el a OApKAaT Jo0ap U3BOp Ha MIPUXOA.
On npyra crpaHa, XOTEJNMEPHTE CO HECHTYPHH pe3epBallid M HHCKa CTamka Ha mobapyBadka
pe3epBHUpaaT MOBEKe COOM 3a TypOIEPaTOPHTE 3a Ja He ocTaHaT Oe3 mpuxoau. OBa ce MpaBu MPEKy
JIOTOBOP 3a aJTOTMaH.

Ipumena Ha nHPOPMATHYKATA TEXHOJIOTHja BO TYPU3MOT

Typ-omeparopute ynpaByBaaT co CBOjOT WACHTHTET NMPEKY HOBH, HHOBATHBHU, MOKHHU H CE
MOTEXHOJIOWKH OapaH! MPOMEHH, LITO 3HAYM JAeKa Ke MPOJOoJDKaT 1a TY 3aJ0BOJIyBaaT NOTpeduTe Ha
cBouTe KIMeHTH. HUBHMOT ycmex Ha KOHKYPEHTHHOT Ia3ap C€ 3aCHOBA Ha CJIEICHE Ha CBETCKHUTE
TPEHZOBU W MMOCTOjaHU HATIOPHU 32 33J0BOJIYBamke Ha MOTPEOHTE W OYEKyBamaTa Ha MOTPOIIYBAYHTE.
Tue mocrojaHo I'y MpeaBUAYBaaT NOTPEOUTE HAa KIMEHTUTE U HUBHUTE OUYEKyBama U MMaaT Iorojema
(¢pekBeHIMja Ha HOBM MAapKETHHI TakTHKH. CBOjOT ycmex IO 3acCHOBAaaT Ha CHJIHA MapKETHHT
KOMYHHKaN{ja ¥ MOK Ha JUCTpHOyIHMja, HO HUKOTAIl HA HaMalyBamke Ha [IEHUTE CO Il Jla He ce
HapyIIM UMHUIIOT HAa HHAMBUAYAJIEH Typ-OIepaTop Kako OpeH I BO TYPUCTHYKOTO MOCPEyBabe.

TokMy oBaa cHJIHA MapKETHHI KOMYHHKaIMja c€ MOCTUTHYBa CO KOPHCTEHE€ Ha WHTEPHET
OIJIacyBameTO BO Typu3MoT. Ho, moTpeGHo € 1a ce MHBeCTHpa MHOT'Y ITOBEKeE, J1a OuieMe NpeL3HH BO
OCTBapyBamETO HA XKEJIOUTE U IETUTE Ha [ETHUTE KIUCHTH NPEKy Kpenpame Ha BaKBU BeO-peKIIaMH
KOM Ke ja M3pas3aT caMaTa CpX M CYLITHHA IITO MM JaBa BPEIHOCT Ha MOTPOIIYBAYUTE BO TYPH3MOT.
AKIEHTOT € cTaBeH Ha He3a00paBHM HAcJIOBH, HMHTEPECHH COAPXKUHH, IO3UTHBHHM IOBPATHH
WHpOPMAIUH O] acCpaTUBHATA TpyTia MPUAPYKeHH co (hoTtorpadui KOM THE CAMHUTE I'M CTaBaaT Ha
pasHH COLMjaIHM MPEKH M CIM4HO. KIy4HHOT (akTop Ha ycmex e Aa ce co3aajec €KOHOMHja Ha
HCKYCTBO KOPUCTEjKH e(UKACHU AJIATKH U JIECHO JOCTaHu MH(opManuu. IHTEpHETOT UM OBO3MOXKH
Ha Typ-OINEepaTOPUTE Jla HyJaT WHOBATHBHU, KPEATUBHU M WHTEPECHU PEKIIAMU, IMOKPA] KIACHIHUTE
WH(OPMAIIH 32 JIOKAIHjaTa ¥ CMECTYBAETO, CO LITO CE TpaJiaT MPEMO3HATIMBOCT U 3310BOJTYBabE Ha
notpedHuTe Ha MOTPOIIYBAYHTE 38 TYPUCTHUKU YCITyTH.

Co noarameTo Ha HHTEPHETOT, UMalle CHIIHU IPOMEHHU BO TYPU3MOT, UIMEHO:

* ce 0XpadpyBa HCUYE3HYBAmHETO HA MTOCPETHUIINTE;

* HOBM NOCpPEJHHUIM CE MO0jaByBaaT HAa HMHTEPHET, a TPAJWIMOHAIHHUTE MOCPETHHLIM MOpa Ja TH
IIPOMEHAT CBOMTE YJIOTH;

* OBO3MOXKEH € JUPEKTCH MPUCTAIT JI0 KPajHUTE KOPUCHHIIN, OJTHOCHO OTPOIIYBaYHTE;

* ce 00e30e1yBa MOMEHTAJICH IPEHOC Ha BEPOIOCTOjHU HH(OpMAIINY;

* MOJKHO € J]a ce MPHKaKe cocToj0aTa Ha JeIOBHOTO BpEME BO PEATHO BPEME;

* Opranu3anucKuTe U TUCTPHOYTUBHUTE TPOIIONN Oca HaMaJleHH;

* 3r0JIeMEHa MPAKTUYHOCT U (PIEKCHOMITHOCT.

KopucremeTo Ha MHTEPHETOT BO TYPH3MOT JaBa MOXXHOCT TypPUCTHYKHTE arcHIMK Ja ce
(oxycupaar u Ha OHJIAjH mpojakOaTa. Bo 0Boj KoHTEKCT, THE 00e30emyBaaT HHANBHUTYalTHN YCIYTH U
MOCEOHU COAPXKUHM, IITO MHAWPEKTHO JOBEAYBa JI0 3rOJEMYyBame Ha TPAJULMOHAIHOTO KYIIyBambe,
OJHOCHO 3rojieMyBame Ha OpOjoT Ha JTMYHHM NOCETH Ha KJIMEHTUTE Bo areHuujata. On apyra cTpana,
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WuTepHeToT MMa eeKT Ha HaMalyBamke Ha yJioraTa Ha MeJMjalija mro ja urpaat areHuuute. Cenaxk,
areHIUUTE Ke MPOAOJDKAT Ja OJJp)KyBaaT JOMUHAHTHA YJI0ra Ha CTPAHCKUOT U IOMAITHUOT TYPUCTHYKU
nasap, OujiejKu KITMEHTHTE Ke TIPOI0JDKAT J1a Ce TIOTHHpaaT Ha HUBHUTE MPOQecHOHAIHN HH()OpMAITUH,
TUTAHUpAmke TaTyBamka M yCIyrH 3a pedepanud. OBa ce JOIDKH HA TOoa IMITO Ke J10j/1e 10 HaMalyBame
Ha HEM3BECHOCTA Ha OHJIAjH MpoAak0ara v 3roieMyBamke Ha HUBOTO Ha JJ0BepOaTa Ha KOPUCHUIIUTE BO
oJlpe/ieHa TypUCTHYKA areHIyja.

HosuTe TeXHOIOTHH 0BO3MOXKYyBaaT 1moop3 Tpancdep Ha HHPOPMAITUH B BUCOKO BMPEKYBakhE
npeKy OpojHH TIaTGOopMHU KOM BIIMjaaT Ha JUHAMHUKATa Ha TYPUCTHYKHUTE ABMKEma. Ha oBoj HauwH,
HHTepHeTOT MM OBO3MOKH Ha Typ-orepaTopute Op30 U eUKacHO Aa ce MpOoIIMpaT Ha HOBU Ha3apH M
na ¢opMupaaT HOBH IAaKeTH IMTO Ke TH TIOHYAAaT Ha KOPHCHHIMTE, OCOOEHO BO JEJIOT Ha
racTpOHOMHMjaTa, aBTOXTOHUTE MPOWU3BOJH, 3a0aBaTa, aBAHTYPHUCTHUKUATE U HAYTHUKUTE COAPIKUHH.
[MocpenuuuuTe BO TypU3MOT Tpeba MOCTOjaHO /a TH YCOBPILYBaaT CBOMTE 3HACH-a M BEIITHHHU 32 /1a ja
3ajakHAT CBOjaTa MO3WIIMja Ha rma3apor. Tue Tpeba na ru moaodpar CBOMTE JASTOBHA MOJEIH 32 Jla ce
pa3iHKyBaaT Off HUBHUTE KOHKYpEHTH. BO COTTacHOCT cO ropeHaBeIeHOTO, e-OM3HICOT U e-00yKaTa
MpeTcTaByBaaT BpCKa MOMery HOBUTE Ma3apHH MOXKHOCTH M KBaJH(HKalUjaTa Ha MOCPETHULIUTE BO
Typu3MOT. McTpaxkyBameTo CIPOBENEHO Mery Typ-OlepaTopHuTe IMOKa)xa JeKka ToleM Opoj Typ-
OTIepaTopH Io JOKHBYBaaT HHTEPHETOT KaKO MOXHOCT, a He KaKo 3akaHa. [Ipumep 3a Toa e pacTedKuoT
TPEeH ] Ha Kpeupame Ha KOMepIIMjaTu3upaHa BeO-cTpaHuIla Koja JUPEKTHO KOMYHHIIHPA CO KITUEHTOT U
rapantupa 0e30eHO MaTyBambe NPEeKy aHraKMaH Ha TYPUCTHYKH areHIMU. 3aToa, IPH KOPHCTEHETO
Ha WHTEPHETOT W OHJIAjH YCIYTUT€ HAa TYPHUCTUYKHUTE arcHIMW, HeMallle KaHWOalu3anuja, TYKY
WHTEPHETOT MMaIlle KeCTOKO BJIMjaHUE Bp3 MpojakdaTa M HaMalyBameTo Ha TpomonuTe. Kimydor 3a
yCIIEXOT Ha Typ-olnepaTopure e npuMeHara Ha T pemieHnja Bo paMKHUTe Ha OpraHu3alujara co el aa
Cce Mo00pH OJTHOCOT TTOMEl'y TIOCPETHUKOT U KIMEHTOT.

3akay4ok

Bo ngenemHo Bpeme TypOyJNeHTHOTO ONKPY)XyBambe MOTTHKHATO O MPOLECOT Ha
riaobanu3anmja, BojHaTa Mer'y KOHKYPEHTHTE BO (QOPMHPAETO Ha TTaKeT 31EJIKH ce 3rojeMyBa. MHory
Typ-OIlepaTopy OJUTydyBaaT Ja I'M HaMallaT IIEHUTE Ha apaHXKMaHHWTE, IITO YeCTO He € Hajao0po
peleHne Ouejku nMa HeTaTHBHO BIIMjaHUE BP3 KBAIUTETOT Ha yciyraTa mto ce Hyau. TUI ognyun na
rO MOJUTHE KBAJUTETOT HA ycllyrara v Aa UM 00e30eau Ha KIMEHTHTE BPEeIHOCT 3a mapure. VimeHo,
THE BOBEJ0A ,,CHCTEM 3a rapaHIlyja 3a KBAINTET  KOj COAP>KU CTAaHJIAp/AN U PETyJaTHBH KOH 1aBaTeIIUTe
Ha yCIyrd MOpa Jia ' uMaaTt JokoJiky cakaaT TUI ga ru Bkiyuu BO cBOjaTa JiejoBHa nporpama. OBoj
MOJIEJI € CUTYPEH HauMH 3a 3alITUTA Ha MOTPOLIYBAauYUTE U CO3/AaBaALE JIOjAIHU KIIMEHTH.
BucokokBanuTeTHata yciayra € KIydyHa JETEPMUHAHTa 32 KOHKYPEHTHOCT U YCIIEX BO YCIIYKHHUOT
CEKTOp, 0COOCHO BO TYPUCTHIKHOT MOCPETHUYKH CEKTOp. KBamureToT Ha naneHara yciuyra € TIIaBHHOT
eleMeHT Ha JudepeHljanrja ¥ MOKHO KOHKYPEHTHO OpYyXKjeé IITO MOBEKETO MOCPETHHIHU Ce
o0MyBaar J1a ro IMIUIeMeHTHpaat. [IpeTxoHuTe nCTpakyBama IMOKaKyBaaT JIeka BUCOKOTO HUBO Ha
KBaJIUTET HA yCIIyraTa pe3yJITHpa co T03aJI0BOJHH | JIOjallHH KJIMeHTH. VIcTo Taka, oJ] TlieiHa TOYKa Ha
KpHBaTa Ha MCKYCTBO, IIOBEPOjaTHO € JeKa JI0jaJJHUTe, a HE MOBPEMEHH KIMEHTH Ke KymlaT
JOTIOJTHUTENTHH YCIIYTH, Ke IJIaTaT MOBUCOKA [IEHa U Ke ja Mpernopaydaar yciayrara.
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BEPCKU TYPU3M N HET'OBATA BAJKHOCT

I[ane komecku', Ilepnapum Kaxunu?, @nopu Acanu®
Ylpog.o-p Ilane Komecku, Yuusepsumem ,,I'oye [enues - LlImun, @axyimem 3a mypusam u 6usHuc
noeucmuxa-1eseenuja, cane.koteski@ugd.edu.mk
2Cmyoenm na mpem yuxiyc doxkmopaum, Daxynmem 3a mypuzam u GUIHUC T02UCTUKA,
Yuusepzumem I'oye Henues, LlImun, Cegepna Maxeoonuja, perparim.qahili@gmail.com
3Cmyoenm na mpem yuxnyc cmyouu na Ynusepsumemom 6o Bumona Ce.Kuumenm Oxpuo,
@axynmem 3a mypusam u yeocmumencmeo Oxpuo, floriasani@hotmail.com

Ancrpakr

Bepckute BepyBama ymiTe 07 MUHATOTO HMaJie TOJIEMO BIIMjaHHE BP3 )KUBOTOT U aKTHBHOCTA
Ha YOBEKOT M KaKO TaKBH C¢ yIITE MMa BIIMjaHHE, HCTO TaKa BO PAMKUTE Ha Pa3BOjOT HAa TYpPHU3MOT.
TpynoT ro OTCIMKyBa BIMjaHHETO Ha PEIMTHO3HUTE BEpyBama BP3 ABHKEHATa HA TYPUCTHUTE BO
3eMjaTa, PETHOHOT M CBETOT. PEMTHO3HMUOT Typr3aM CO HajTOJEMO BiHMjaHHE BO CBETOT o mMa: Xair
Typu3MoT Bo Cayauncka Apaduja, Koj cekoja rofguHa Oporu MUITUOHY aliiy (TYpUCTH) O pa3iuyHU 3eMjU
BO CBETOT. Penurmosnure puryanum Ha BartukaH mnpenu3BukyBaaT TojieMa MPHUBIEYHOCT 3a
MOCETUTENINTE OJ] KaTOoJIN4YKaTa 1 KOHCTaHTHHOIOI 32 XpUCTHjaHCKaTa BEPOUCIIOBE, KOU UCTO TaKa I'
cllelaT MOJUTBHTE IITO TH HyAaT HUBHUTE IyXOBHM Bojaaud. lllupemeTo M BiIMjaHHETO Ha
PETUrno3HNTE BepyBama Ha AanedyHuoT uctok (Kuna u Muauja) xon 6pon MUJIMOHU ABHXKEHA CO 1T
alMJIaK U aKTHBHOCTH C€ IOBP3aHM CO BEPCKUOT Typu3aM. PenurnosHure npuyuHU THE c€ 3HAYajHU
VMpalnydoHaTHU (PakTOopH 3a Y4YecTBO BO TYPHUCTHYKM TaTyBama Kako Pum, Meka, Menuna,
Koncrantunonon, Epycanum u apyru BaXKHU BEPCKH LIEHTPH.

Crnopen MefyHapogHaTa CTaTHCTHUKa Ae(UHMLIMjA, TYPUCTHUKUTE NaTyBamba Il BKIydyBaar
OHHME MOTHWBHpPAHH BEPHHUIM Of peKpealryja BO CTpOTra CMHCIA, KaKO W MHOTY JIPYTH, OTypH M O
PEUTrHO3HN MPUYMHU. BO TEKOT Ha TOCIIEIHUTE IEIICHNH, OBaa MUTpallyja ToYHa J]a TO IPUBJICKYBa
BHUMAHHUETO Ha TYPUCTUUKUTE HUCTpakyBaun. Co AeLeHUH JIyFeTo NMaTyBajie BO PEJIUTHO3HUTE MECTa.
MeryToa, BO aHTUYKO BpeME, IaTyBAamkETO OMIIO JO3BOJIGHO CaMo 3a JIyI'eTO O HajBUCOKUTE HUBOA Ha
OIIIIITECTBOTO.

OBue nyre mpeTxogHo Oapaa KyJdTypa, €THHYKA MPHUIAAHOCT, PEIWTHja M PEKpeaTHBHU
aKTHBHOCTH 3a [1a Y)KUBAaT BO HUBHHTE NaTyBama. Bo MO#EepHOTO Bpeme, BEpCKHOT Typu3aM CTaHa
BaYKEH Iazap.

Kayunu 360poBu: Bepcku Typu3am, KaTOJHUIH, TPABOCIABHU, MYCIHNMAaHHU, PEIUTHO3HH BEPYBamba.

Bogen

JICHEIIHNOT PEUTHO3EH B lyXOBEH TYPUCT C€ CMEHH OJ1 alJija 0]l MUHATHOT BEK, KOj MaTyBallie
caMo OJ] PeINUIHO3HH MPUYUHM CO OTKYITHH TPOLIOLHM 32 CBOETO CMECTYBambe M XpaHa 1 0e3 rpuxa 3a
HeroBaTa y1I00HOCT i 3abaBa. OBa Oerle cirydaj 3a CHTe afiuy o] cekoja penuruja. lllto ce ogHecyBa
JI0 ajMJIaKOT BO UCIIAMCKHTE CBETH MECTa, BEPHHUIIUTE YIITE IMOMAaJKy BHMMaBaa Ha cocTojbaTa Ha
HUBHOTO CMECTYBaIh€ 32 BpeMe Ha HUBHOTO JTyXOBHO IPECTOjyBambe.

Typu3MOT € HOBp3aH co pa3INuHU HAYKH, KaKO IITO c€ €EKOHOMHU]jaTa (3a Hej3UHUTE eEeKTH BP3
€KOHOMHjaTa), COIMOJIOTHjaTa (3a HEJ3MHHUOT COIMjaJicH acleKT), ICHUXOoJIoTHjaTa (3a moTpara Iio
WHIWBUIYalTHA WIK TPYIIHA MOTHBH), reorpadujaTa (3a Hej3uHaTa MPOCTOPHA COAPKUHA), HCTOpHjaTa
(3a BpeAHOCTUTE IITO TM HOCH BO OBaa 00JacT), pEIMTHO3HUTE HAYKH M CE LITO € BO LEHTApOT Ha
TYPUCTUYKHOT ()EHOMEH € YOBEUKOTO IMPUCYCTBO.

Bo cBeroT HajcTapuOT penmruo3eH Typu3aM 3anodyHyBa ox Caymucka ApaOuja, Kajge IITO
eBpOIIejIIUTE O MPBUTE Apamnu Kopucrtese airedpa, XeMuja, MEAULUHA, TPaIe)KHUIITBO UTH., JOACKa
CTUIKaHWUTE ja KOpHCTele H3rpagdaTta Ha MUpaMHUIUTE O HUBHATA aHTWYKa rpagba Kora ce
MIPETIOCTaByBa JIeKa BO Taa 3eMja ce CIYIITHJIC BOH3EMjaHW W MoOWie 3Hacwme oa HuB. Cropen
HayYHUTE UCTpaKyBama, Meka u MerHa Iy oceTyBaar 2-4 MUJIMOHH allii CEK0ja TOJIMHA, KaJie MITO
TOAMIIHMOT MPOCEK € 3 MUJIMOHHU U ce BOPOjyBa Kako CBETCKU penuruo3eH TypuzaM. Ce crioMeHyBa
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KaKo HajJlpeBHa KyNTypa rnpej Hamara epa 445 ronunau ['piyja u3rpaauia cTaJnoH Ha KOj BO TOa BpeMe
Boxxunara nmana nen ga codepe Jiyre ol pa3nyHU 3eMjH 32 Jia ja CTEKHAT CBOjaTa KyJTypa, 3aToa IITO
0Baa 3eMja ce CMeTa 3a BTOpa CIIOpe] aHTUKATa KyJITypa, PEJIMIHja UTH.

Mery IIUPOKHOT OICEr Ha MOTHBH KOM OTCEKOrall I'M MHCIHMpHpaJe MacuTe Ja IaTyBaart,
BepckuTe ce Hajctapu. Criopea MeryHapoAHaTa CTaTUCTHYKA Je(UHULH]A, TYPUCTHUKUTE MaTyBamba
BKJIy4yBaaT OHME MOTHUBUPAHH OJ pEeKpealyja BO CTPOra CMHCJa, KAKO U MHOTY IPYIH, AypU U OX
PEIUrno3HN NPUYMHU. BO TEKOT Ha mocieAHUTE IeLeHnH, OBaa MUIpalyja IoYHa a TO IPUBIEKyBa
BHUMAHUECTO Ha TYPHUCTHYKUTC HCTPpaXKyBadul, KOU TCOPETCKU W CMIHNPUCKU ja HUCTpaxxXyBaar,
COOUYBajKH C€ CO OCHOBHATA JWJIeMa OKOJy OBOj mouM. [I0TOuHO, BO paMKuTe Ha MPOYYyBamETO Ha
HejacHaTa BpCcKa Mery TYPH3MOT U PEeNINTHjaTa, Ce jaByBaaT COMHEXKH 32 UCTIPAaBHOCTA Ha Pa3rOBOPHUOT
m3pa3 penurnoseH typuzaMm. CtaHyBa 300p H 3a CymTHHATa Ha (DEHOMEHOT Koj 1mo Bropara cBercka
BOjHA ITOCTENEHO ITOYHA /1a pacTe U J1a ce MPUIAroayBa Ha [NIABHUOT TeK Ha IIIO0ATHUTE TyPUCTUUKH
TEKOBH.

PenurunosHure BepyBama Ha €AMHCTBEH HAYMH ja IPETCTaBYBaaT UCTOPHjaTa, aBTEHTHYHOCTA,

KapakTepoT U JOJITOBEYHOCTAa Ha BepHUTe 3aeaHuim. CoOpaHM MaTepujaHM M HeMaTepHjallHH
eJIEMEHTH Ha peNIMrho3HaTa Tpaauiuja. AHanu3ara MOKaXyBa AEKa MCIaMCKHOT BEPCKU TypH3aM €
KOJIOCAJTHO ABIKCH¢ Ha alMuTe KOH MKoHWTe Meka m Memnna Bo Caynmmcka Apabwuja, moroa
JIyXOBHHTE oceTH Ha BaTtukan Bo Utanuja wnu Koncrantuaonon u Atuna Bo ['punja.
KocoBo ce Haora BO 3amagHUAOT 0 HEHTPAIHUOT Aed Ha bamkaHoT. Mefy MHOTYTe Ipyru OaqkaHCKH
IpKaBU CO KYJNTYpHH KapaKTEPUCTHKH C€ DPa3lUKyBaaT Of OHME KOHM IO3UTHBHO BIHMjaaT Ha
3roJIEMyBambETO HAa HHTEPECOT, ITOTOYHO TYPUCTHIKHOT MOTHB. CO00pakajoT - TpaHCIIOPTOT € moceOHa
JICJHOCT U CTONAHCKA rpaHKa Ha elHa 3eMja, KOja ce 3aHMMaBa CO MPEBO3 Ha CTOKH, JIyfe, eHepruja 1
BECTH O €/1Ha BO Apyra 3eMja. [lobapyBaukara Ha Mel'yHapoaHa, 1a AypH U HaLlMOHAJIHA cooOpakajHa-
TpaHCTIOpTHA UH(PPACTPYKTypa 3HAYM MHOTY TOJeM Opoj Jyre (TypHCTH) KOHM caKaaT Jja Ce JBHKAT
epukacHo, Op30 W €BTHHO. XPHUCTHjaHCTBOTO M IpkBaTa CTyOna, mo3HaTa Kako NPBO ajJbaHCKO
yunnuite Ha KocoBo ox 1905 T.

301TO BEpCKHOT TypHU3aM € TOJIKY BaykeH?

Penuruosnure nmpuyMHU ce 3HAYajHU WPAUOHATHHN (AKTOPH 32 YYECTBO BO TYPUCTHUKHUTE
natyBama kako Pum, Meka, Menuna, Koncranrunonon, EpycanuM 1 Apyru BaXHH BEpCKH LIEHTPH.
Tue ce BakeH 7€ 01 TYPU3MOT KOj € IOTTHKHAT 0J1 IpyTaTa Ha OHWE KOM C€ MOTUBUPAHH /1 T'H 1OCETaT
OBHUEC MECTa Ol pCJIMT'MO3HU TPUINHU.

Mery IIMPOKHOT ONCEr Ha MOTHBH KOM OTCEKOTall T'M MHCHHpHpAJIe MacuTe Ja MaTyBaar,
BepckuTe ce Hajctapu. Cropen MeryHapoAHaTa CTaTUCTHYKA JeQUHULM]jA, TYPUCTHUKUTE NaTyBamba '
BKIJTydyBaaT OHHE MOTHBHPAHH BEPHHIIX O]l peKpeallyja BO CTpora CMHCA, KaKO ¥ MHOTY JIPYTH, TypH
U O]l PEJIUTHO3HU NPUYMHU. BO TEKOT HA MOCICAHUTE JCUECHUHM, OBaa MHrpaiyja MOYHAa Jia IO
NPUBJIEKYBa BHUMAaHHUETO Ha TYPUCTHUKUTE MCTPAXyBaud, KOM TEOPETCKH U EMIHMPHUCKH ja
HCTpa)xK<yBaaT, COOYyBajKkH Ce CO OCHOBHATA JMJIEMa OKOJIy OBOj MTOMM. Bo JeHentHo BpeMe, 0/1eHeTo
Ha ajWiIak 0 HajOMWJIEHAaTa PeJMrHo3Ha Tpajada cTaHa MHOTY TojecHo. be3 pasnuka namd € BO
ONM3MHA WIM JTAJIEKy, TIOCTOM MOCce0CH JeNl 0]l CAMHOT BEPCKH TYpH3aM KOj BKIY4dyBa TYPHCTHUKU
MaKeTH KOM BKIIydyBaaT €IHO WJIM IOBEKE MECTa 3a ajililaK 3a BepHULIUTE. Bepckuot Typusam € ox
MHOTY npouTabuiier KapakTep BO criopenda co MACOBHHOT TypH3aM.

[ToyeTHuTe NpOoPUTHN MapKK Ce BUCOKHU, CEMaK, MOpa Jja ce MPETIOCTaBU JeKa /eI O]l HUB
T€4e HaJBOP OJ KOMEPLHjAIHOTO KOJIO 32 Ja M HaxpaHW NPUBATHUTE WIN JPKaBHUTE BEPCKU
dbonmammm.

3a MycnMMaHUTe, TOAUIIHUOT auiiak Bo Meka Bo Cayancka Apabuja e Bo cplieTo Ha BEPCKHUOT
Typu3am. Toa e 0OBpCKa eAHaIl BO KUBOTOT 32 OHHE KOM c€ (QU3NYKU U (PUHAHCUCKH CIIOCOOHU 11a ja
mpe3eMar. Pedricu 1Ba MAJTMOHHM JIyTe OJT IIEMOT CBET ja oceTyBaaT Meka cekoja ToauHa.

Kako mro ncraktaa MPETXOAHUTE CTYyANH, allUJIAKOT U BEPCKUOT TypU3aM MOKAT [a CTaHaT OAPKIINB
W3BOp Ha BpaOOTyBame U MPUXOI, O€3 J1a ce )KPTBYBaaT BaKHUTE OMIITECTBEHH U BEPCKU PYHKIIMU Ha
CBETWJIMIITATA U HUBHUTE allMJIaK.
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IToBuKYBajKH Ce Ha MOJATOLUTE TOOUEHH O CTPaHHIATa KOja Ce 3aHUMaBa CO MPOYIyBamke Ha
Op0jOT Ha BEpHUIIM BO INIABHUTE PEIIMTHO3HU BepH BO cBeToT (Www.worlddata.info), oBue penurunoznu
BEpyBamba JOMHUHHPAAT BO CBETOT:
1. Xpuctujanctso 29,5%
2. Hcnamuzam 23,7%
3. Xungynzam 15,0%
4. Bynuzam 7%

35,00%
29,50%
30,00%

25,00% 23,70%
20,00%

15%
15,00%

10,00%
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5,00%

0,00%
Christianity Islamism Hinduism Buddhism
I'paduxon 1: PactpocTpaHeTOCT Ha PETUTHO3HUTE BepyBamba Bo cBeToT cropen Worlddata.

Kako 1miro Moxe J1a ce BUAM Of KapTrara |, MUPEHEeTo Ha PEJIMIHO3HUTE BEpYBamba BO CBETOT € KaKo
mITo cienyBa: Ha koHTHHeHTHTe EBpona, CeBepHa u Jy:kHa AMepuka, Kako U ABCTpaliija, JOMHHUPA
XpHUCTHjaHCKaTa Bepa, 10JieKa UciaMcKaTta Bepa € IUPOKO pacipocTpaHeTa Ha jyroT. cTouHHOT aen
Ha A3uja (0] KaJie TO € U IMOYETOKOT Ha HEj3UHOTO Impewme, Meka, Caynucka Apabuja), moroa ce
npotera Bo CeBepHa, Llenrpanna u Mictouna Adpuka, a mociaeanara o TpUTE HajpaclpoCTpaHETH BEPH
BO CBETOT, XMHIyH3MOT, C€ IIPOTera Ha jyr Bo A3uja u Unauja.

Christianity  Islam Hinduism Buddhism Chinese  Judaism

Kapra 1: Kapra Ha penuruo3HuTe BepyBarmba BO CBETOT.

TpamumroHaTHUTE HAYYHUIIH, CTO TakKa, C€ CKIIOHH KOH OBa TJeAnIITe 32 (PEHOMEHOT, Ouejku Tre
IO IJIeJjaaT TYPU3MOT KaKO HCKITyUUTEITHO XSJOHUCTHYKYA ECHOMEH, T0/ICKA IMaTyBamhaTa MHCITUPUPAHH
O]l IYXOBHU MOTHUBH C¢ YIITE Ce MOBeKke HACOYCHH KOH ITOKajaHHe, MOJBUT, MOJUTBA, MEIUTALlH]ja U
OTKa)XXyBame 0] MaTepHjarHoTo. M mokpaj ropecrioMeHaTaTa TEpMUHOJIONIKA Ae0aTa, CyIITHHATA Ha
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npoOJeMoT He € KOHTPOBEp3HA, Kako IITO CBEJOYM OoraraTa JHTEpaTypa Ha Pa3iMdHU ja3uIH
(MuTepHeTOT BKIIydyBa MOBEKE Of ABaeceT Wwijaau pedepenun). Cemak, CUTe ce cOryiacyBaaT JAeKa
HEMa OCTPO pasTpaHUuyBame U JIeKa BO CEKOE MaTyBame U MPECTOj MOTUBUPAH Ol Bepda ©Ma MHOTY
JPYTH eIeMEHTH, 0apeM OHHe KOU T'l IOBP3yBaaT CUTE MAaTHUIIN, @ YMHOT Ha ITOTPOLTyBayKa € HajBaXKeH
Mery HUB. Bo nuteparypara ce cpekaBame U CO CIIPOTHBHOTO TBPACH:E.

Opn BKyIHOTO HacellieHHE Ha 3eMjUHaTa Tomka, OpojoT Ha xpuctujanute € 33,39% oz kou:

1. PumokaTomum 16,85%

2. lIporectantu 6,15%

3. [IpaBocnasuu 3,96% u,

4. Aurnmukanmm 1,6%.

0,00% 2,00% 4,00% 6,00% 8,00% 10,00% 12,00% 14,00% 16,00% 18,00%

AHIIMKaHUM M [MpaBocnasHn M IpoTectaHTM M PymoKaTonuumn

I'padukon 2: Pactipenenbara Ha XpHUCTHjaHCKOTO HACEIEHNE BO HEj3UHUTE TPAHKH

.ORTHODOXY >5o%'§,

ORTHODOXY )
10-50%

5 -

Kapra 2: O6eMoOT Ha mpaBoCiIaBHaTa Bepa BO CBETOT

[ToBekeTo eBporejiu ce MPUAPKYBaaT 10 €IHa Off TPUTE MIMPOKH MOJENION Ha XPHUCTHjaHCTBOTO:
PUMOKATONUIM3MOT Ha 3alaj M jyrosamaj, MpOTeCTaHTH3aM Ha CEeBep W HCTOYHO MPABOCIABHE HA
UCTOK U jyroucrok. [lomendure Ha XpUCTHUjaHCTBOTO CE€ PE3YJITAT Ha MCTOPHCKUOT PACKOJN HITO TO
ciefiellie HEroBUOT MEPHOJ Ha €IUHCTBO KaKO YCBOCHA JAp)KaBHA peJIUTHja BO IMocieqHuTe (a3u Ha
Pumckara nmmepuja. Hacenenuero Bo ['pruja e nmpaBociaBao xpuctujancko 92%. ['puuja u Pycuja ce
€IMHCTBEHHUTE 3€MjH BO CBETOT KOW MMaaT TOJIKY TOJIEM MPOLEHT O] TPaBOCIABHO HAaCEICHHE.

Criopen oHJIajH UCTpaXKyBamara, BepcKaTa NpUIaJHOCT Ha MHOTY JIyfe MOBTOPHO MOYHAasa Ja pacTe 1o
pacnagot Ha CoBetcknoT Cojy3 Bo 1991 roauna, a npaBociaBHaTa XpUCTHjaHCKa Bepa ce 3roJieMuia
BO 3emjure ox Mcrouna EBpona. Ha mpumep Bo 1991 romuna 37% ox Hacenenuero Bo Pycuja ce
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M3jacHUIIC KaKko MpaBoCiaaBHH, Aojeka Bo 2015 roauHa 0Boj nNpoueHT qocturaai 71%, oqHoCHO uMame
nopact oxa 34%.

YEAR 1991 YEAR 2015

m Orthodox m Other beliefs B Orthodox m Other beliefs

I'paduxon 3 u I'padukon 4: [exiaapaija Ha pyCKOTO HACEICHUE 3a BepCKa MPUMAIHOCT BO 1991 u
2015 roauna.

Pesiurno3HoTo BepyBame H HETOBOTO BJIHjaHHe BP3 Pa3BojoT Ha Typu3MoT Bo Kocoso
Bepckure 3aenHHMIM MPeTCTaByBaaT KIy4deH €IEeMEHT BO KapaKTepoT Ha CeKoj Hapoid. Bo nenemrHo
BpEeMe, MyJITHKYJITypaJIM3MOT CTaHa YHUBEp3aJeH (eHOMEH, 0OCOOCHO BO 3alajHaTa HUBUIN3AIH]a.
Hammre Bepcku 3aeqHHIM MMaaT MPaBO HEOTPAHWYECHO Jia ja BPIIAT CBOjaTa JEjHOCT Ha el O]
Jp’KaBaTa WM Ha [IeJIaTa TEPUTOpHja, 110 N300p Ha camaTa 3aeqHMIA. VcTo Taka, ApkaBaTa rapaHTHpa
cnobosia Ha 00pa3oBaHUE U BEPOHAYKA.

Hcnamckara 3aemHuiia, Koja JejCTByBa BO paMkuTe Ha ,,OcCiio00IeHUTE 3eMju‘, TTOKpaj BepcKara
napoJia, iMa U naTpuorcka. Mimamure 1 BEpCKUTE CIYKOCHHUIM Ke OCTAaHAT Ha BPBOT Ha 3aj[auaTa IITo
UM € JIOJIeTICHa U UCTOBPEMEHO K€ TH M3BEJyBaaT CBOUTE MPOIOBEAU CO PEIIUTHO3HA U MATPUOTCKA
COJIPXKHHA.

Bo KOHTEKCT Ha JIEMOHCTpalUUTE OpraHU3UpaHH 3a MpasHuKoT 28 HoemBpu, KoW 3a mpB mar ce
0IIp>KyBaaT BO 0csi000/IeHUTE 3eMju, BucokunoT rparancku komecapujat 3a Kocoso, Aubp u Crpyra
npeky tenerpama op. 20 ox 8-XI-1941 ronuna, 6apa ox IIpercenarencTBoro Ha MUHHUCTEPCKUOT COBET
Bo Tupana MycnuMaHcKaTa 3aeJHHIA J]a UCTIPATH IpyIa KaJIpu, KO ,,BO [IaMHjaTta OU T'M M3BpPLIMIIC
BOOOMYAEHUTE BEPCKU MOJIMTBH Ha allOaHCKH ja3uK .

Bo HamaTa HanuMoHaNHA WCTOPHja MMA MHOTY PEJIMTHO3HH JIMYHOCTH KOM Jalie PeOK MpUAOHEC, HO
HUCTOPUYAPHUTE U UCTPAKYBAYUTE YECTONATH CE CKJIOHH Jla TM HErMpaaT Wiv 0apeM Ja ja KpujaT cBojaTa
BepCKa TUTYJa O/ U3rOBOP 32 3a4yBYBame HA CEKYJNAPHUOT HalMOHAJeH UK. Ho, reocTpaTemkoro
BIIMjaHNC W HAITMOHATHUOT U MOJUTHIKHOT €PEeKT Oerle U € BUIJIMBO, OCOOCHO I10 OTIEIYBAmkETO Ha
KocoBo on Anbanuja u CpOuja, KoM ja KOpHCTea U peJIMrijara 3a CBoja nmoiutuka. Toa He 3HaYH JieKa
Iypu 1 AnOaHIIUTE, TOTOYHO AN0AHCKUTE BEPCKH BOJA4M, OCOOCHO MYCIHMMaHUTE, HE ja KOPUCTEIe
penurmjata Kako TeocTpaTerWja 3a Jia ce pasiuKyBaar oj Hempujarenor. Opn apyra crpana,
TEHJICHIIM]jaTa 32 U3UTHYBabEe HAJl OJCTIONTE M PEIMTHO3HUTE ONPENEION BO HHTEPEC Ha CTUHCTBOTO
OKOJIy HallMOHAJTHOTO IMpallame 3al0vHala BO MEPUOAOT Ha PeHecaHcaTa U HEj3SMHUOT KOHTHHYHTET
cexoram 0w Bo (yHKLHja CO TEKOT Ha BPEMETO.
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W -
Cnuka 1: XpuctrjaHcka JaMHja ¥ IPKBa ce HaoraaT BO JABOP BO IpaloT YpolieBall. Cnuxka 2:
[lamujaTa Ha cemoto 'epmoBa-Ommtiaa Butna (okomry 1827 r.).

l'opeHaBeneHHOT MpUMEP TOYHO MOKaXYBa JeKa Merypeluruckara Touepaniuja Ha KocoBo e MHOTY
rojemMa u He MpeIU3BHKYBaaT HUKAKOB MPOoOJIeM JypH M aKko J1BaTa O0jeKTH OJ JBE BEPCKH BEPH Ce
HAajIaT BO HCT JIBOP, €JICH TaKOB € BO rpanoT Pepusaj Bo jyroucTouyHHoOT Jei. Ha Kocoso.

Bo KocoBo no7ro Bpeme KoersuctupaaT TpU PENuTrud, HCIaMOoT, IPABOCIABUETO U KATOJIUIU3MOT.
l'onemMo MHO3MHCTBO O KOCOBCKHTE AJNOAaHIM Ce MYyCIMMaHU, MaIIWHCTBO, okoimy 60.000, ce
KaTOJINITH, OJIeKa MHO3WHCTBOTO 0J1 KocoBckuTe Cpdu ce mpasociapau. OnmtuHuTe Bo KocoBo kaze
IIOMUHHUpA TIpaBociaBHaTa BepoucmoBen ce: JlemocaBukm, 3yomnmotok, lllrepmma, ['pauanuma,
Krnoxoru, ITapremu u Panunyry.

KocoBo ce Haora Bo 3amagHHOT O MEHTPATHUOT Jel Ha bankanot. Mel'y MHOTYTe ApyTH OalkaHCKA
JIp’)KaBU CO KyJATYpHH KapaKTePUCTUKH C€ pa3jilKyBaaT OJ OHHE KOW TIO3WTHBHO BIIMjaaT Ha
3roJIEeMYyBamETO Ha HHTEPECOT, IIOTOYHO TYPHUCTHUKUOT MOTHB.

e Kako cocraseH aen Ha bankanor u EBpona, no3unujara Ha KocoBo HecOMHEHO € BpelHyBaHa
BO OJTHOC Ha F€OTYPU3MOT, TIOPAJX HEKOJIKY IPUYHUHU:

e J[oOpo e moBp3aH CO 3eMjUTE BO PETHMOHOT ¥ MOIIUPOKO CO MaTHA UHPPACTPYKTypa U APYTH
MOKHOCTH.

e Jla ce oune men ox bamkamckumot IlomyocTpoB, KOj € MOOpO TMO3HAT W MOCETEH OMACIKU €
reorpad)cka TEpUTOpPHUja KOja HE € JOOPO MCTPaKCHAa M KOPUCTEHA OCOOCHO OJi CBPOICKHUTE
TYpUCTH U OHHE HanBop on Eppoma. Mako He e ronem, aen ox Tepuropujata Ha Kocoro,
0COOEHO IJIAHMHCKHUTE TIPEJIeNTH CE JIEBCTBEHH 0 TYPUCTHYKA COJIP)KUHA U TIPETIO3HATINBOCT,
0COOEHO OJ] CTPAHCKHUTE TIOCETHTEIIH.

e Toa e mpupoano 6orarctBo (yOaBHHA), 1€ O] HUB CE CIIOJICTYBaaT CO COCEAHHUTE 3EMjH, 3aT0a
Tpeba Ja ce BpeHyBaaT U J1a ce MPUCTaIyBaaT OuiaTepaiHo U MyJITHIATEPATHO.

e CunHHUTE KYATYPHH MOTHBU KOM CE€ HCHPEIUIETEHH M CO OOTaTCTBOTO Ha HAIIMTE COCEIH,
KocoBo tpeba iga 6une coctaBeH el 01 MapUIpyTHTE Ha TYPUCTUIKHOT COOOpaKkaj HaMEHET 3a
Jyroucrouna EBpona.

e He e maneky o MOPETO U IMa OUTMYHA MOXXHOCTH 32 M3JeryBame Ha Mope. OBa ce mo1o0pyBa
O]l JICH Ha JICH UTH.
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Kapta 3: Cunara u cuBata 00ja I mpeTcTaByBaaT MecTara KaJie IIITO Ce IIUPH IIPaBOCIaBHATA Bepa BO
Kocoso

Henec, Cprickata mpaBociaBHa LpkBa Ha KocoBo e BTopa Mo rojieMuHa BepcKa 3aeqHULA, IO
Mycnumanute. Cprickara mpaBociaBHa npkea Ha KocoBo nmoctoun Bo rpagoBute kako ek, I'pavanwa,
Heuann, Mutposuna u Ilpuspen, kako 1 Bo Hekou cena. Cprickara mnpaBociaBHa 1pkBa Ha KocoBo
(YHKIIMOHUpPA KaKO HaI[MOHAJIHA BEpCKa 3aeHHIIA KOja ' BKIy4dyBa cute CpOu. Mery ciomeHHIuTe
Ha KyJTypHOTO HacnenctBo Ha KocoBo HecoMHeHO ce W oHHMe Kou mpumaraar Ha Cprickara
[IpaBOCJIaBHA LIPKBA U JOCETa THE C€ €AUHCTBEHOTO KYJNTYpHO HaciencTtBo Ha KocoBo 3acraneHo Ha
CIIMCOKOT Ha ¢BeTcko Hacuenctso Ha YHECKO.

YeTHnpure CIOMEHUIM BKIYYEHU BO OBaa JIUCTA CE:

1. JleyaHncknoT MaHactup Bo Jleuanu,

2. [NekkaTa narpujapuuja Bo Ilexk,

3. Manactupot ['payanuna kaj [lpumtuna u
4, Boropoauiia JbeBumika npksa Bo [IpuzpeH.

i Yooy P
Crnuka 3: [IpaBociiaBHa 1pkBa Bo Jle9aHCKHUOT MaHACTHD.
Crnuxka 4: [IpaBocinaBna 1ipkBa Bo Ilaprern

3akay4ok
TypusMoT, Kako MPOMEHJIMBA U JIOCTa CIOXCHA 10jaBa, Oapa KOHEYHA M SIMHCTBeHA Je(QUHHUIU]a O]
Koja ke MOXe Ja ce TPrHe 3a HETrOBO CHCTEMAaTCKO M Hay4HO CO3HaHWe. Typu3MOT € MOBp3aH CO
Pa3In4yHu HayKH, KaKo LITO c€ EKOHOMMjaTa (3a HEej3MHHUTE eEeKTH Bp3 EeKOHOMHjaTa), COLUOJIOrHjaTa
(32 HEj3MHUOT COIMjaJIeH aceKT), ICUXoJIoTHjaTa (3a MoTpara o HHAUBUAYIHH WU TPYITHH MOTHBH),

210



[ecra Merynaponna Hayuna Kongepenuuja

MPEAM3BUIIMTE BO TYPU3MOT U BU3HNC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«

Sixth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

reorpadujaTa (3a Hej3MHATA IPOCTOPHA COJPKUHA), HAYKUTE PEIIMTUO3HH U CEKOTAaIl BO LIEHTAPOT Ha
TYPUCTUYKHOT ()EHOMEH € YOBEUKOTO NMPUCYCTBO. BO CBETOT HajCcTapHOT BEPCKH TypU3aM 3allOYHyBa
on Caynucka Apabuja, kame mro EBpomejuute on mpBuTe Apan KOpHUCTene anredpa, Xemmja,
MEIUIMHA, TPae)KHUIITBO U CIMYHO, foAeka Ernnkanure ja kopucresne u3rpagdaTa Ha NUpaMUANTe
0]l HUBHATa aHTU4Ka rpaaba. Cropes HaydHUTE UCTPaKyBama, 2-4 MIIMOHH alliH ja moceTyBaaT Meka
u MeauHa, Kako u npaBociaBHUTE KOHCTaHTHHOMON CeKoja ToIMHA.

Penurnosnure BepyBama Ha €AMHCTBEH HAYMH ja NPETCTaBYBaaT HCTOpHjaTa, aBTEHTUYHOCTA,
KapakTepoT W AOJNTOBEYHOCTAa Ha BepHUTe 3acaHunu. CoOpaHuTe MaTepujalHd U HeMaTepHjaiHH
€JIEMEHTH Ha pEeNIMTMo3HaTa TpaaulMja IIPEeTCTaByBaaT CJIOXKEHa CIIMKa, KOja HE caMO LITO OTKpHUBa
PENMTHO3HO HACEACTBO, TYKy M Oorata KyJaTypHa HCTOpHja, METyKyIATYPHH PACKPCHUIN U PUKA3HH
W MHTOBH 33 MOOOKHUTE aylH W JIOKamHWTE 3aenHuny. CroMeHaTaTa aHajiM3a IMOKaKyBa JeKa
HCIIAMCKHOT BEPCKH TYpH3aM € KOJIOCAJIHO ABWXKEHE Ha allMuTe KOH MKOHMTe Meka u MeauHa BO
Caynuncka Apabuja, motoa IyxoBHHUTE rocetr Ha Batnkan Bo Urtanuja wiu KorcrantunHOmoN n AtnHa
Bo ['puuja.

KOBU/I-19 ro 0OHOBH jaBHHOT WHTEpEC 3a alliiIak, HETOBOTO JHUYHO M KOJICKTHBHO 3HAYCHE U
MoTHBaIKcKaTa MoK. Kako mocnenuiia Ha Toa Oelle HaMaTyBambeTO Ha TYPUCTHUKUTE IMTOCETH IUPYM
CBETOT U 0cOOEHO Ha MACOBHUTE ABHKEHa KaKO IITO CE IIIeia IOrope BO 0BOj KOHTEKCT MOTPEOHU ce
WIHU CTYIUH 332 UCTPAXKyBambe Ha allMJIAKOT BO HOBU YCJIOBH, BO CMHCJIa HA MOOMIIHOCT U KaKO A€ 01
noBeke TOJKyBama Ha HElTaTa Ha cOBpeMeHHTe XuBoToT. Kora ['prure moynaa jga ro ,,Bpakaar
KHBOTOT, TI0 TojieMara NOJDKHMYKAa Kpu3a M Tpure OpaHoBu Ha maniemujata COBUI-19, Tue
IUIaHUpaa HU3a aKTUBHOCTH CHOpE] HUBHHOT HA4YWH HAa JKUBOT, HAMECTO MaTyBama U moceTH. Bo
MOMEHTOB, Y4€CTBOTO Ha BEPCKHUTE MPa3HUIM U alijaK IOCTOjaHO C€ 3roJeMyBa, JI0/IeKa HOBHTE
BJIaJIMHU ¥ CBELITEHHYKY IJIAHOBH CE IUIAHUPA JIa CE PeaTn3npaart.

PazHoBHIHOCTa Ha BepcKUTE OOJEeKTH M CHOMEHMLHM, HOOOKHOCTA M NPAKTHUKUTE Ha alujak,
ABTEHTHUYHOCTA HA JKMBATa KYJITypa U HHTPa- WU MEl'yperHOHaJIHAaTa MOOWIIHOCT Ha alJHHTe MOXKE J1a
CTaHaT BakeH (aKTOp Ha OAPXKIMBOCT, 3ajaKHYBame Ha JIOKAITHUTE CKOHOMHUHM M OJpPXKYyBame Ha
COLMjajiHaTa U €KOJIOUIKAaTa OAPXKIMBOCT Ha MpeaMeTUTe Bepcku. [IpeTxoaHuTe CTyAnu 1agoa JOKa3H
JieKa PEeJIMTMO3HUTE NECTUHALMU CE MO3WTHUBHM ACHEKTH Ha JIOKAJHHOT COLMO-EKOHOMCKH DPa3Boj,
Oujejku THE ,, ja 3ajaKHYBaaT BaKHOCTA HA TPAJICHETO KOONEpaTUBHU mpoiiecu. OBOj €KOCUCTEMCKH
npucTan € Bo corjacHocT co [exmapauujara og Butiaeem na UNWTO (UNWTO 2015), koja ru
oxpabpyBa syreTo aa ,,PazBuBaar pyTH 3a PEIMTHO3€H Typu3aM, allliIak Mely 3eMjUTe U MPEXH 3a
PENUTHO3HU TYPHCTHYKH JICCTHHAIMH, KaKo e(DeKTHBHH CPEICTBA 32 IPOMOBHPAE HA PETHOHAIHUOT
pa3Boj ¥ UHTETpaIyja.

WnTepkyntypHUTE pa3MeHu u pa3Onpame, Kako 1 caMooOpa3oBaHue U yueme . CeranrHara CUTyarnmja
0apa OOHOBYBam€ Ha TUIAHUPAKETO, YIIPABYBAKBETO M MPAKTHUKUTE BO 00JIacTa HA BEPCKHOT TypH3aM
Bo CBeTOT.

W manoT npen3BuK 3a alliuTe U TOMAaKHHUTE BO BEPCKUTE 00jEKTH Ke OMJIe IpaliameTo 3a MPOaKTHBHA
M peakTuBHa 0e30eqHOCT (3/1paBjeTo) Ke Oujie IiiaBHA TpUkKa Ha CUTE HUBOA BO HApPEAHWUTE TOJHMHU:
3aroa, Toa Mopa na Ouje Jen OJ CTPATEeImIKOTO IUIaHHpame, Koe Ke OBO3MOXXM HMHTerpandja Ha
KOHIICTITUTE Ha PU3WK W HEMPEIBUIIUBOCT, W Ja C€ CO3/ale paMHOTEXa IMoMery morpedara o
KpPaTKOPOYHU MEPKU (OrpaHNYyBam-¢ Ha JIBHXKSHATa M KOHTPOJIHU [TOCETH) U 3aIlITUTATa HA OCHOBHUTE
CJI000IM BO IBUXKECHETO M BEPCKUTE IMPAKTHKHU.

CrnoMeHUIIUTE Ha KyJITYpHOTO HacleACcTBO Ha KocoBo HECOMHEHO ce oHue Kou npurmaraar Ha Cprickara
MpaBOCIIaBHA LIPKBA U JIOCETa THE CE€ €JUHCTBEHOTO KYJITYpHO HaciencTtBo Ha KocoBo 3acrameHo BO
CIuCcOKOT Ha cBeTcko HacienctBo Ha YHECKO, koe Hue kako ap:kaBa MopaMe Ja IO 3adyyBaMe U T'
cTaBaM¢ BO IUIAHOBUTE HA HaIlaTa Jp’kaBa, CIOMCHHIINTE KOW C€ BKIyYEHH BO OBaa JMcTa ce: 1)
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Heuanckuor Manactup Bo Jleuanwu, 2) [lekkara narpujapmuja Bo [lek, 3) Manactupor I'padanuia kaj
[pumtnaa u 4) boroponuna Jbesuika npksa Bo [Ipuspen.
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Ancrpakr

TypucTHukaTa HOHyJa BO YTOCTUTEIICTBOTO CE€ COCTOH O] TAHCHOHCKATa M BOHIAHCHOHCKATa MIOHYAA.
3a 1a UMa MO3UTUBHHU €KOHOMCKH e(heKTH TypUCTHYKATA TOHYAA M ITAHCUOHCKATA U BOHITAHCHOHCKATa
Tpeba a MMaaT KBaJIUTETHA COIpPKMHA CO KOja K€ TH 3aJ0BOJIAT MOTPEOWTE Ha KIHWCHTHTE.
VYroctutenckure 00jeKTH ce JUPEKTHH HOCHUTENH TYPUCTHYKAaTa MOHYAA Ha OJpeAeHa TYpUCTHYKA
JeCTUHAIMja WA PETrHoH, TOKMY OJf TOj acleKT ja HCTpaXXyBame TYpHCTHYKaTa IOHyJa Ha
yroctureiackute o0jektn Bo [lomomkmor permon. Ha msrmen, Ilojomkuor permoH mpercraByBa
pEruoH KOj MMa MHOTY 0oraTa Jiere3a BO cBOjaTa YrOCTUTENICKa W TYpPUCTHYKA MOHYA, HO 32 Ja ja
MOTBpJIUME Taa Te3a, Tpeda Ja BUIMME KOJIKY Taa MOHYyAa € KOHKYPEHTHA U OAP>KIIMBA.

He camo Bo Ilomomknot peruoH TyKy BO CEKO€ TYPHCTHYKO MECTO, IOTPeOUTe M modapyBamaTa Ha
TYpUCTUTE c€ TOJeMH M Pa3HOBUAHM, TOA € KapaKTepHUCTHKa BO TYpPHU3MOT, Ta YECTO MaTH
YTOCTUTEJNICKUTE O0jEKTH HE C€ BO MOXKHOCT Ja T'M 3aJ0BOJIAT CHTE THE MOTPEOM NPEKy CBOHTE
MIAaHCHOHCKU NOHY/IU U C€ jaByBa Morpeba 0] BOHIIAaHCHOHCKA IOHY A, KOja € MHOTY IOIIMPOKA U Koja
BO IOToJIeMa Mepa I'Ml 3370BOJIyBa pPa3In4HUTE NOTpedH, xkeadu u nodapyBama Ha TypUCTHUTE.

BoHmaHcHOHCKaTa MOHY/a BO yrOCTUTENICTBOTO MPETCTaByBa rojieM Opoj Ha aKTHBHOCTH M OTPEOH
Ha TYPHCTHTE KOM HE C€ BKJIIyYCHH BO ITAHCHOHCKATa TOHY/a Ha YrOCTUTEICKHOT 00jekT. Tyka ce
MHUCIU Ha rojieM Opoj yCIyTH, CEpBUCH, 3aHAeTH, MPECTOjOT M CEKako HcxpaHara. TOKMy oBHe
eJICMCHTH Ha BOHIIAHCHOHCKATa IOHYyJa, a CO MmoceOeH OCBPT Ha HMCXpaHaTa, ce e O] HALIeTO
HCTPaXyBambe.

[To eMOMPUCKOTO UCTPaKyBame BO OBOj TPy, K€ MMaMe MOJATOH 32 KBAJIUTETOT U COAPIKUHATA Ha
BOHIIAHCHOHCKATA [TOHY1a HA YTOCTUTEJICKUTE 00jeKTH BO [10JI0IKHOT pernoH co noceGeH akeHT Ha
HCXpaHara.

Knyunu 360poeu: éonnancuoncka nonyoa, mypucmuuxu nooapyearea, ucxpana, lonowku pezuon

Bosen

YrocTuTenckuTe 00jeKTH ce AUPEKTHH HOCHTENM Ha TYpPHCTHYKaTa MOHYNA, JOJCKa WHIMPEKTHH
HOCUTENIM C€ CMETaaT CUTe APYTrd KOM BO cOpaboOTKa CO YTOCTHTEJICKUTE OOjEeKTH ja COUYMHYBaaT
TypuCTHYKaTa monyna. Kora 30opyBame 3a TypiUCTHYKATa TOHY 1A, €IHA O] KAPAKTEPUCTUKUTE € JTaJH
Taa € MaHCHOHCKA WIIM BOHIIAaHCHOHCKA. [laHCHMOHCKaTa TypUCTHYKa TMOHYZAa Ha YTOCTUTEJICKHTE
00jeKTH € TI0JIECHO 3a NeUHHLH]a, OUIejKU € MOBp3aHa 32 KOHKPETEH YTOCTHTEIJICKM 00jEKT U cripemMa
KalaluTeTOT U MOXKHOCTUTE Ha 00jeKkToT ce Qopmupa M monynara. Jlojexka BOHIIAaHCHOHCKATa
TYypUCTHYKA ITOHY/Ia HA YTOCTUTEIICKUTE 00jEKTH € MHOTY MOITUPOKA M PA3HOBHUJIHA M 32T0A € MOTEIIKO
na ce nepunupa u popmupa. Ho Tokmy 3aToa HHE 0JUTydUBME BO HAIIMOT TPYJ Ja ja aHANU3UPaMe 1
UCTpa)kKyBaMe BOHIIAHCHOHCKATa TYPHCTHYKA ITOHYyJa Ha YrOCTHUTEJICKUTE 00jeKTH BO I[loiomKkuoT
PETHOH, CO 1IN ]a TH HCTaKHEMe IPEeTHOCTUTE U CIa00CTHTE Ha €HATA M Ha ApyraTa MOHy/a.
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Kora 300opyBamMe 3a TypHCTHYKA TIOHYJa HA YTOCTUTEICKHTE 00jeKTH, OMIIO Ja ce MAaHCUOHCKHU HIIH
BOHIIAHCUOHCKH OpPUCHTHPAHM, BEIHAII CE MHCIM Ha HCXpaHaTa Kako HajBaKeH (akTop BO
COCTaBYBamETO HA MOHYAaTa. Toa ke Ouie u mpoOIeMOT Ha UCTPAKYBAKETO BO HAIIIMOT TPY/I.
[TomomIKNOT peruoH, BO Koj crmaraaT rpagoBuTe TeToBo U ['ocTHBap CO OKOJTHUTE HACEIECHU MECTa,
pacrosara co rojieM MOTEHIIMjal Ha YTOCTUTEICKH 00jeKTH KOH ja COYMHYBAaT TyPUCTHYKATA MTOHY/Ia
O]l aCTIeKT Ha YroCTUTENCTBOTO. L{enTa Ha HalIeTo NCTpaXKyBame € J1a ja aHAIM3UpaMe Taa TIOHY1a Ha
YTOCTUTEJICKUTE O0jEKTH KOja c€ CMeTa KaKo BOHIIAaHCHOHCKAa. McTpakyBameTo ce (okycupa Ha
KBAIMTETOT Ha yCJIyraTa Ha UCXpaHaTa Ha OJpeNieH Opoj TO3HATH YTOCTHTEIICKHA 00jeKTH KOH IIpeMa
MOHYyJaTa Ce CMeTaaT Kako BOHITIAHCHOHCKH.

IIpo6sieM M 1eJT HAa HCTPAKYBAHETO

TypuctrukaTa MoHyjia BO yrOCTUTEICTBOTO € KOMIUICKCHA M IPETCTaBYyBa IIMPOKA Jierie3a Ha YCIYTH.
Nmajku Bo mpenBuja Jleka MaHCHOHCKATa YTrOCTUTENCKA IMOHyAa Ce OJHECyBa Ha CyOjeKTHTE KO
CBOMTE YCIyTH M HyJaT BO BHJ Ha ITAHCHOH M CE€ OIPAaHHYEHH BO CBOjaTa MOHYJa 3a MCXpaHaTa,
JIOJIeKa JIpyrara rpyla ja COYMHyBaa yrOCTUTEJICKHTE CYOjeKTH KOU Ce€ HAJBOP OJ MaHCHOHCKAaTa
MOHYAa ¥ U300pOT 3a ICXpaHa € MHOTY TIOT0JIeM, TOKMY CYOjeKTHTE O] BTOpaTa rpyna ce npooyieM Ha
HUCTPAXYBAKETO BO OBOj TpyA. KOHKpETHO, ke ce MCTpaxkyBa paboTaTa Ha HEKOJIKY YTOCTHTEIICKH
00jeKTH, OJJHOCHO PECTOPaHH, YCBANIMIHHUIIN U CIaTKapHUIM BO TeToBo U ["ocTHBap, nMpeKy Koja ce
Joara Jio 1eNiTa Ha HCTPAKYBambETO, & TOA € KBAIUTETOT Ha yCIIyraTa v 33JI0BOJICTBOTO HA KIIMEHTHUTE
0]l BOHITAHCUOHCKUTE 00jeKTH.

MeTon0J10THja Ha HCTPAKYBAKETO

3a MOCTUTHYBAKE Ha [IeNTa BO HAIIETO HCTPaXKyBambe k€ KOPUCTUME aJIEKBAaTHA JIUTEpaTypa U U3BOPH
Ha MOJATOLM OJ IO3HAaTH aBTOPHU M MHCTUTYLIUH NOBP3aHU CO YTOCTUTEJICKATA MOHYAA BOOIILUTO M
nmoce6Ho 3a [lomomknoT pernoH. Bo eMnupucKuoOT aen o TPyAOT K€ ce KOPHCTAT M MOAATOIH O
PEHOMMpaHU M MO3HATH BeO CTpaHHUIM 3a MPOMOLIMja U COpadOTKa CO YyrOCTUTEICTBOTO, AOACKA 32
MOOJIMCKY 3all03HACH-E CO PeaJlHaTa CUTyalrja BO BPCKa CO BOHIAHCHOHCKATA IIOHY1a Ha HCXpaHaTa
BO [10JI0MKHOT pernoH ke KOpUCTUME METO/I Ha aHKETHPAhe Ka/ie Ce BKIYUCHH JIECET YTOCTHTEIICKU
o0jexTH oJ1 kou rieT Bo TeToBo u et Bo ["octusap.

IIpersien Ha auTepaTrypara
Bo nenot mpernen Ha uTepaTypaTa, KOj ce CMeTa M KaKo TEOPeTCKH Jiell, ke ' 00jacHUMe TIOMMUTE
Typucmulma nOHyda, Bounancuoncka mypucmu4dka nompoutyeaiuka u xpaama 60 60HNAHCUOHCKamd
MYPUCUUKA HOHYOA.

Typucmuuxkama nonyoa ce nedUHUpa HA PAJIUYHA HAYUMHU M OJ PA3NIMYHU aBTOPH, €IHA OJ
aebUHULMKTE, KOja € ommiTa, riaacu: TypHcTHYKaTa MOHYJa NPETCTaByBa KOJMYECTBO Ha J00pa H
yCIyrH KOW CakaaT Ja ce IUlacupar Mo OJPEJCHHM IIEHM Ha JOMAIIHHOT M CTPAHCKHOT Iaszap,
TYpHCTHYKATa IMOHY/Ja Ce HHTEPHpPETHpa CO TOJEMHHA HAa KalalUTeTUTE KOW T'H 3aJ0BOJIyBaaT
TypucTHYKHTE oTpedu (Josip S., Boris V., 1997).

Bounnancuonckama mypucmuuka nompouty6auka AMa 3HaYUTEITHO IUPEKTHO U MHIUPEKTHO BIIHjaHNE
BP3 AEJOBHHUOT yCIEX HAa HOCUTENUTE HAa TYPUCTUYKATA MOHY/a U BP3 BKYITHUTE EKOHOMCKU e(EKTH
BO MECTOTO, PErnoHOT W 3eMjara. Co 3rojieMeHaTra BOHIMAHCHOHCKA MOTPOIIyBayka HE CaMmo IITO
moroJyieM Opoj IeJHOCTH ce cTaBaaT BO (PyHKIIMja Ha 33JJOBOYBAmkE HA TYPUCTUUKUTE IMTOTPEOH, TYKY
BO MHOTY C€ 3ajaKHyBaaT U CUTE JPYyrd epeKTH KOU TM UMa ¥ 30MpHATa TYPUCTHUYKA MOTPOITyBavYKa
(Bpanxo b., Mutpe A.,2008).

Xpanama 6o 6oHnamcuonckama noHyoa - BoHIaHCHOHCKaTa TypHCTHYKa IMOHyJa Tpeba na e
3acTarieHa BO COOJ[BETHA IIMPOYNHA Oe3 OrJie]] 3a KOj O] BUIOBUTE TypHu3aM ce padortu. ['onem nen o
KOMIIaHWHTE Ha BOHIIAHCHOHCKATa MOHYJa MOXAaT W Jia IpepacHaT W BO IoceOeH BUI TypH3aM BO
mecroto (bpamko b., Mutpe A.,2008). XpaHarta € OCHOBEH €JIEMEHT Ha COCTaBYBamETO Ha
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yrocTuTesackara IOHyja, TOKMY 3aToa Ha KBaJIMTETOT U pa3sHOBUAHOCTA Ha XpaHaTa U ce JaBa rojieM
MIPUOPUTET.

Cropen mpoecop Meroanjecku, mak ,,I'acTpoHOMHjaTa BO OCHOBA, HajTOJIEMHOT €T Of JYyreTo ja
MOBP3yBaaT co MOATrOTOBKA Ha XpaHaTa, cenak Tpeda Ja e UCTaKkHe JeKa TaCTPOHOMHjaTa Kako HayKa
ordaka MHOTY aclieKTH MTOBP3aHU CO XpaHaTa KaKo OIMIITECTBEHU, EKOHOMCKH, KYJITYPHHU, UCTOPHUCKH,
MPUPOIHU H JIp., & HE CaMO MOATOTOBKA Ha XpaHa — TOTBAPCTBO W KYJIMHAPCKU BEIITHHM,,. ([ejan M.,
2018).

Tyka ce riieia ¥ TEMIIOTO Ha Pa3Boj Ha YTOCTUTEIICTBOTO BOOMIITO, & CEKAKO CO MOHY IaTa Ha XpaHara,
BO rojieMa Mepa Ha BOHIIAaHCHOHCKaTa MOHYAa, C€ UACHTU(UKYBAaT U TYPUCTUKUTE MECTa U PETHOHHU.
Ha wucrto mucneme e u npodecop Llyiynecku, koj Benu: ,,Kora cranysa 300p 3a AeduHupame Ha
racTpOHOMHMjaTa, MOXKeE J1a Ce Ka)ke JIeKa Taa MPEeTCTaByBa M YMETHOCT U HayKa, a Ha Hea BIIMjaaT HU3a
COLIMjaJTHA, KyJITypHH, OTIITECTBEHO — EKOHOMCKH T.€. aHTPOIONIOMKH (hakTopH,,. (Backo 1., 2009)

Pe3yaTaTu o HCTPa:KyBameTo

Kako 11To ncTakHaBMe orope Bo TPyAOT, BOHIIAHCHOHCKATA TYPUCTHYKA TIOHY/A TH BKIIy4yBa CUTE
YCIYTH KOM Ce HyJaT HaJBOp O] MAaHCHOHOT. TakBaTa MOHYJla € MHOTY OINIIKpPHA U BO [losomKkuoT
peruoH. Bo [nemor Ha eMIHMPHCKOTO HCTpaKyBamke BO OBOj Tpyln ke ce (oKycupame Ha
BOHIIAHCHOHCKATa MOHY/Ia Ha XpaHata. bpojoT Ha yroctuTencku 00jeKTH, KOHKPETHO Ha PECTOPaHH,
KeOaOUMITHHUIIN U CTIATKAPHUIT BO OBOj PETHOH € MHOTY TojieM. [[0J0MKHOT pernoH TpaguiiioHaTHO
€ MO3HAT IO CBOCTO T'OCTOMPHUMCTBO MU IO T'aCTPOHOMCKHUTC BCHITUHHU. Yiire Bo MUHATHOT BEK
KUTEIUTEe Ha OBOj] PErHMOH CE JIBUXKENle HU3 Pa3IMYHU TPaJIOBH M 3€MjU O] CBETOT, IOCEOHO BO
EBPOIICKUTE 3€MjH OJ1 KaJle TH Hay4rJiie KYJTHHAPCKUTE BEIITHHH M CTEKHAJIE 3HACH:E 32 BOJICH¢ OU3HUC
BO cepara Ha racTpoHOMHjaTa. ['onem Opoj o1 HUB ce BpaTHiIE BO TATKOBHHATA W 3allOYHAJIE CBOU
OM3HUCH BO yroCTHTENICKaTa cdepa, co MITO BO OBOj PETHOH I'M NpEHEJEe HajaoOpUTe UCKYCTBA OX
NPYTUTE 3EMjH.

Bo nonoBoTo Bpeme Bo [10JIOIIKHOT peruoH ce OTBOPEHH U padOTaT MHOTY YTOCTHTEICKH 00jeKTH,
MoCceOHO pecTOpaHy KOM €€ M3TPaZeHH BO MOJCPEH CTHJ M KOM CIIy)KaT MHOTY KBaJHTETHa XpaHa.
HcroTaka nma rosiem 6poj Ha kKeOanMIHULK KOW HU3 TOJMHY ja 4yBaaT TpaAuLIMjaTa U IPEeTCTaByBaatr
CHUHOHMM Ha TpanoT. Kora cme kaj ractpoHomujaTa BO II0/IOMIKMOT pErHoH, HE MOXKE a Jla HE ce
CIIOMHYBa CJIaTKapcTBOTO. ['oieMuoT Opoj Ha ClapKapHHULM, W TPAaJULMOHAIHU W MOJEPHH, HH
YKa)XyBa Ha TOa KOJIKY OBOj PETMOH 'O CaKa M KOJIKY BJIOKHJI BO CJIATKapCTBOTO.

[Topaau GakToT UITO BO OBOj TPY/l C€ UCTPAXKyBa BOHIMAHCHOHCKATA TYPUCTHYKA MTOHY/IA, CO MOCEOCH
aKIeHT Ha IIOHyJaTa Ha XpaHaTa, WCTPaXyBamkeTO Oele HAcOYeHO KOH TYPHCTHTE, OJHOCHO
CTPAHCKHUTE TYPUCTH KOH TH KOPUCTAT MAHCHOHCKHUTE YCITyTH @ CO TOA M BOHMAHCHOHCKHUTE YCITyTH Ha
xpanara. Kako Hajo0ap mokaszaren 3a HUBOTO M COCTOj0aTa Ha BOHIIAHCHOHCKATA [TOHY 1A HA XpaHarta
ro 3e/0BME MO3HATHOT TYPMCTHYKM MHTepHeT moprtan TripAdvisor!, mpeky koj ce mpomoBupaar
HajI00pUTE YTOCTUTEIICKU 00jEKTH IIUPYM CBETOT.

3a BOHMAHCHOHCKaTa MOHYAa Ha XpaHa, OJHOCHO MOHYJaTa Ha peCTOpPaHUTE BO TETOBO U OKOJIMHATA
TripAdVisor2 TH TIPE3EHTHPA OKOJIY TPUECET YTOCTUTEIICKH 00jeKTH, KaJle c€ BKITydeHH PECTOPAHHTE,
KeOaIIMITHUITUTE U CIIATKAPHUITUTE.

Wcrara nucta Ha TripAdvisor® na yrocturencku o6jextu Bo ['octuBap u okonunata 6pou 16 o6jexrn,
KaJie NCTO TaKa ce BKIYYEHH PECTOpaHM, KeOANIMITHULIN U CIIATKapPHUIIN.

! https://www.tripadvisor.com/
2 https://www.tripadvisor.com/Restaurants-g674832-Tetovo_Polog_Region.html
3 https://www.tripadvisor.com/Restaurants-g775316-Gostivar_Polog_Region.html
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HecnyuajHo ce 6a3upaBme Ha IpoOMOIIMjaTa Ha OBa MHTEPHET CTPaHUIla, OUICjKU CTPAHCKUTE TYPUCTH
KOH r'o oceTyBaar [10JIOIIKHOT pErroH U KOU IPECTOjyBaaT BO HEKOj OJ1 XOTEIUTE BO OBOj PETHOH, 3a
Jla TH 33[0BOJIaT HUBHHUTE MOTPeOM HAIBOP O] MAHCHOHOT IITO 'O MMAaaT pe3epBHPaHO, CEKOTaill
Oapaar IIOTIONIHUTENHN yCIYyTH KOM C€ HyJaT TOKMY BO OBHE YTOCTUTENCKH O0jeKTH 3a XpaHa U
MTHjaJIOIIH.

[Iucrata Ha HUCTpaKyBamETO € HACOUYEHO TOKMY BO IpaBel] HAa OBaa BOHIIAHCUOHCKA MOHYJA,
KBAIMTETOT Ha MOHYyJaTa M KOJKY OBa MOHyJa M IoMara Ha MEJOKYITHHOT pa3Boj HA TypHU3MOT BO
[TonomkuoT peruoH.

EmnmpuckoTo nctpaxysame BKIydyBa aecet (10) yrocturencku 00jeKTH, pecTopaHt, KeOarmImIHHAIN
U claTKapHUIM, o1 Kou meT (5) Bo TetoBo u okonunara u net (5) Bo ['octuBap u oxonuHara. Bo
HEMOXKHOCT J]a TH aHKETHUpaMe CUTE YIOCTHTEJCKU 00jeKkTH BO [I0JOMKHOT pernoH, 3a na Oumeme
KOPEKTHH KOH CHUTE, C€ OJUTyYMBME II0 CITydaeH M300p Ha YTOCTHTEICKH 00jeKTH KoH Oea na JmcraTa
Ha TripAdvisor.

AHKeTHpaHH Oca paKOBOJHU JIMIIA OJf YTOCTHTEICKHTE OOJeKTH CO KOH C€ JOTOBOPHUBME
AHKCTUPAKLETO Ja 6I/I,IIC AHOHMMHO IIopaau MABE IMPUYXWHH, €aHaTa Oemre a HE C€ 4YyBCTBYyBaaT
3all0CTaBC€HU TUEC LITO HEMA JJda YUCCTBYBAAT BO aHKETHUPAILETO U Ipyrara NpuinHa 6eme Ja C€ CTUT'HE
JI0 IITO 10 TOYHH M UCKPEHU OJITOBOPHY U 0€3 MpOMOIIHja O/ Hallla CTpaHa Ha caMo OJipelieH Opoj Ha
YTOCTUTEJICKH 00jeKTH, KOra CMETaMe Jieka CHTe paboTaT J100po M MMaaT MHOTY Jo0pa yciyra.

AmnkerupameTo Oeme cnpoBeneHo Bo mepouaoT Janyapu — ®ebpyapu 2023 roamna, co JUPEKTHA
KOMYHHKal{ja CO IOCTAaBEHUTE JIUIIA.

Bpenu na ce noreniupa godparta 1 KOpeKTHA copabOTKa Ha CUTE aHKETUPAHU JIUIIA.
3a na ce 00e30emaT mTo M0 jaCHW OATOBOPH, MPAIIAITHUKOT OeIlle cocTaBeH o JeBeT (9) mpamama u
eneH (1) komenrap. Cekoja o1 mparramara UMaIle o JIBa Wik TPXU OATOBOPH BO ¢opMa Ha a), 0) win

B).

AHKETHHOT TpaniajHUK Oelie MoJa HAclioB: ,,BOHMaHCHOHCKATa TOHYJAAa HA YrOCTUTEJICKHTE
o0jexTH BO I10JIOIIKNOT pernox,,.

1. [TpBoTo mpamame riacenie: Jlany Bamara oHyJa Ha jaJielkaTa IITO TH CIIPeMaTe, ja IPOMOBHpPATe
3a CTPAHCKUTE TYPUCTHU?

a). [la, mpeky WHTEpHET CTPaHUIH — 4 OATOBOPH

0). Jla, mpeky colujaTHUTe MPEKHU — 6 OATOBOPH

B). He — 0 ogrosopu

Tabena 6p.1

Mpawatbe 6p.1

Criopen m00MeHHUTE PE3yNTaTd OJ] MPBOTO Mpaliambe MOXKE Ja Ce 3aKIydd JeKa YTOCTHTEICKUTE
006jextu Bo [TOJIOMIKHOT PErHOH He CUTE ce (OKYCHPaHH Ha IPOMOIIHjaTa Ha HHBHHUOT JIOKAJ BO Pa3HH
uHTepHET cTpaHui (A).4), Bo oBoj ciyuaj TripAdvisor, Tyky MmOrojxeMrHoT Aed OF HHB ja
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MPOMOBHUpAaaT CBOjaTa MOHYAA MpeKy conujanHuTe Mpexku (B). 6), mrTo 3HaYM He mpomMolnHjaTa ja
MpaBaT U 33 CTPAHCKH U 3a JIOMAIIHU TYPUCTH.

2. Bropoto npamame Oeme: Jlanu Mery BalmTe KIMEHTH UMaTe CTPAHCKH TyPUCTH?
a). la — 7 onroBopu
0). He — 3 oxrosopu

Tabemna 6p.2

Mpawatbe 6p.2

6 30%
a 70% b

JloOueHuTe 0roBOpy 0] BTOPOTO IMpalliamke HA YKaKyBaaT Ha (JaKTOT JIEKa YTOCTUTEIICKUTE 00jeKTH
BO [l0JOMKHOT pPerHoH BO CBOjaTa KJIMEHTENIa MMaaT CTPaHCKH TypucTH, mpeky 70% om HUB ce
u3jacHuja co Ma. [pyrure ogroBopu 6ea He, mako Bo pa3roBOpOT CO HHMB Kakaa JieKa IOHEKOTaIl
nMaaT U CTpaHCKH TYPUCTH.

3. Tperoro mpamame: Jlaam mMmaTe copabOTKa CO XOTEIUTE W MOTEIINTE KOW TPaBUTHUPAaT BO
[HomomkuoT pernon?, ru JOOMBME CIETHNUTE OATOBOPH:

a). la — 3 ogroBopu

0). He — 1 oxrosop

B). [ToBpemeHo — 6 onroBopu

Tab6ena 6p.3
Mpaware 6p.3

a30%

:
6 10%

On noOueHnTe OrOBOPH Ha TPETOTO MpAIIAkhe MOXKE J1a 3aKIIyYlMe JIeKa YTOCTUTEIICKHTE 00jEKTH BO
[ToNnOMIKMOT peruoH MMaar copaboTka CO XOTEIHTE M MOTENUTE, WaKO IMOToJIeMHOT Opoj of
OITOBOPUTE € JIeKa MoBpeMeHo mMaar copaboTka. Co oBaa copaboTKa ce yKakyBa Ha (GaKTOT IeKa
XOTCIIUTC U MOTCJIUTEC, OCBCH HHTCPHET HpOMOHI/IjaTa, nMaaT MNpHUIAOHCC BO HACOYYBAILETO HaA
TypUCTUTE KOH BOHIIAHCHOHCKATA ITOHY/1a BO PETHOHOT.

4. Ha 4eTBpTOTO Tpalame: 30IITO TYPUCTUTE KOM IMaaT pe3epBallrja BO OJIpeicH X0oTel, Ou oarane
Jla jajaT BO BaIIMOT YTOCTUTEICKH 00jEKT?, OArOBOpHIIE:

a). Ilopagu TpaauuoHamHaTa XpaHa IITO ja HyJUMe — 5 OITOBOPH

0). [loromemuoT n360p Ha XpaHa — 4 OJITOBOPH

B). [lopanu npomena Ha amOueHTOT — 1 oATOBOP
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Tabena 6p.4

Mpawake 6p.4

Ha
m6

mB

Cnopen aJieHUTE OATOBOPH MOJXKE Jla 3aKIydHMe JeKa TYpUCTUTE 0apaaT HEITO HOPa3IHYHO OJ
CTaH/apHAaTa MOHY/Ia O/l TAHCHOHOT, OTHOCHO CaKaaT Jla BKycaT TPaAMIIMOHAIHA XpaHa 1 J1a TpodaaT
IITO TIO pa3IMyHa XpaHa.

5. Bo koj #en o feHOT uMare morojieM Opoj Ha KIUEHTH, 38 KOM CMETaTe JIeKa C€ CTPAHCKU TypUCTH?
Beme npamameTo o 6poj meT, Kajie Th J0OMBME CIIETHUTE Pe3yJITaTh:

a). [Ipermagnae — 0 oxroBopu

0). HatuagHe — 7 OJTOBOPH

B). HaBeuep — 3 onrosopu

Tabena 6p.5

Mpawake 6p.5

Ha
m6

B

Op ropeHaBeeHUTE OATrOBOPH C€ IJlefa JieKa CTPAHCKUTE TYpUCTH BOHIAHCHOHCKATa IOHYyZA ja
KOPHUCTAT BO HajrojieMa Mepa HaljlaJHe ¥ MHOTY MajKy HaBedep. 10a HU yKaXKyBa [eKa TYPUCTHTE
OCBEH IIITO 'O KOPUCTAT CBOjOT MAHCHOH 3a JJOPYYEK M Beuepa, cakaar Jia jajaT XpaHa U 3a BpeMe Ha
MPOILETKUTE U CII000IHOTO BpEMeE, OHOCHO IPEKY JICH.

6. Kosiky 1ieHWTe BiMjaaT Ha CTPAHCKUTE TYPUCTH Ja CE€ OIydaT Ja ce XpaHaT BO BAalIAOT
yroctutencku 00jext? E mectoro npaiiame, Kajie r'd Jo0OMBMe OBUE Pe3yITaTH:

a). Jla, HUCKUTE [IEHH TH MPUBJIEKYyBaaT CTPAHCKUTE TYPHCTH — 5 OJITOBOPH

0). He, He uM ce OUTHM LieHUTE, OapaaT caMo KBAJIUTET — 5 0JITOBOPHU
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TabGena 6p.6
Mpaware 6p.6

Ha

650% | ab50% m6

Pesynratute on meToTo mpaiiame 0ea M3eJHAYEHU, HO CEIaK O] OBUE OArOBOPH YCIEaBME Ja
u3BJeYeMe JieKa IeHUTe ce OMTHU 3a TpyIla TYPUCTH JOJeKa 3a Ipyra Ipyla He ce MHOTY OUTHHU aKo
ce 3eMa MpeABH] KBAJIUTETOT Ha XpaHaTa U yciyraTa.

7. CenmoTo mparame Tiacemie: Jany MUCIHTE AeKa BallaTta MOHya Ha XpaHa U yOaBHOT aMOHEHT,

MpHUJIOHECYBaaT BO IICNIOKYIHATa TypUCTHYKa moHyja Ha [lomomkuor permon? Omrosopute Oea
CIIEHU:

a). Jla, cexako Jieka yrocTUTEICTBOTO € MHOTY OMTeH (pakTop 3a TypHUCTHYKATa MMOHYAa — 8 ONTOBOPH
0). He, Hemame BnijaHre HA TYpUCTHUYKATa TTOHYAa BO PETHOHOT — 2 OATOBOPH

Tabena 6p.7
Mpawake 6p.7

Ha

6 20%

6
a 80%

JloGuenute 0roBOPH jaCHO HYU YKa)XKyBaaT JeKa YyrOCTUTEICKUTE 00jeKTH BO 11010IKNOT pernoH ce
BKIJTyY€HH BO IEJIOKYITHATA TYPUCTHYKA ITOHYa U UMaaT roJeMO BIIHjaHue.

8. Kou of janemara o] Bamara MoHy/ia ce MoBeke 0apaHu o] cTpaHa Ha cTpaHckute Typuctu? bere
OCMOTO ITpalliaikbe, Kaje r'a J0OUBME CIICTHUTE OJTOBOPH:

a). TpagunuoHamHUTE jafcma — 4 OJroBOPU

0). MHTepHALIMOHATHUTE janema — 0 0roBopu

B). be3 pasnuka, 6apaart HemTo MTO He Mpodaiie (BKycHie) 10 cera — 6 OroBOpH

Tabena 6p.8
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Mpaware 6p.8

On moOueHUTEe OATOBOPH Ce Iiefa AeKa TPAAWIMOHAIHHUTE jaJieha Ce I0ocTa OapaHW HO TOBEKe
CTpaHCKHTE TYpPHCTH OapaaTr HeIlIToO HOBO M MHTEPECHO J1a jasiaT.

9. JleBeroTo mpamame Oeme: [amu MuciIUTe e€Ka TH 33/0BOJyBaTe€ OYEKyBamarTa Ha CTPAHCKHUTE
TYPHUCTH CO BallaTa yciryra u kpanuret? OaroBopute Oea clieTHu:

a). Bo ronmema Mepa ru 3a0BoSTyBaMe HUBHUTE OUEKyBamba — 4 OATOBOPH

0). IPOCEYHO TH 33/I0BOJTyBaMe HUBHHUTE OYEKyBakha — 5 0JIrOBOPU

B). HuBHHTE Oapama ce mperoneMu, Hue He MOXKEMe Ja TH 33I0BOJTyBaMe IIEIOCHO — 1 oAroBop

Tabemna 6p.9

Mpaware 6p.9

O,Z[ ILO6I/IGHI/IT6 OATOBOPHU C€ I'JicAa ACKAa YTOCTUTCIICKUTE 06j€KTI/I Bo IloyomkuoT PEruoH COo CBOjaTa
yciyra 1 KBaJIuT€T CC TpyaaT HITO MoBeKe Jla ' 3a10BOJIyBAaaT OYCKyBambaTa Ha CTPAHCKUTE TYPUCTH.

10. Jeceroro mpamame Oelle IMOCTaBEHO BO BUJ HAa Pa3roBOP, OJHOCHO H3jaCHYBamE€ CO HEKOJKY
c1000HE OATOBOPH, a Toa Tiacame: HaBegere HEKONKY IPUYMHN MOPAJAR KOU CTPAHCKUTE TyPUCTH,
HAMECTO BO XOTEJIOT HJIM MOTEJIOT KaJie Cé CMECTeHH, [ia oaraaT Kaj Bac Ja jajar.

On HaBeleHUTE NPUYMHM HajuecTH Oea cieqHHMTe: yOABUOT aMOMEHT, OTBOPEH aMOHMEHT, LICHMTE,
Pa3IMYHUTE BKYCOBH Ha jaJieha IITO TH HYJUMe, TPaJUIIMOHAIHUTE jafeha, U JIp.

On xou Moe Jla 3aKiIydyruMe JieKa BOHIAaHCHOHCKATa MOHY/1a 32 CTPAHCKUTE TYPUCTH € MpPHUBICYHA
MOpaax MOBEKE MPUYNHHU.

3akaydox
OJ1 IeJIOKYITHHOT aHTraKMaH BO OBOj MCTPAXKyBAuKH TPy, CEKAKO MHOTY OMTEH € 3aKJIy4OKOT IITO
HHE KaKo aBTOpH To JaBame. Ha mator jmojexa uetpakyBaBMe Ha OBaa TeMa CEKaKo OTKPUBME JIOCTa
HUHTEPECHH TPUYMHU 3a TOA KOJIKY € OUTHA BOHITAHCHOHCKATa YTOCTUTENICKA MOHYAa BO [TOIOMIKHOT
perron. O 0Baa HCTpaXKyBarbe Mel'y IPYroTo 3aKIy4YuBME JeKa TypUCTHTE BO [10JIOMIKHOT PErHoH a
MOrOTOBO CTPAHCKHTE TYPUCTH CE MHOTY 3aHHTEPECHPAHM 3a TypHCTHYKATa IMOHYyAa HaaBOP O]
HUBHMOT IIPECTOj BO XOTeN WK MoTell. Toa ce yrBpam u o mpomMonujaTa Ha TripAdvisor , kage ako
Cce MPOYUTAaaT KOMEHTAPUTE W IMOPAaKUTE€ Ha CTPAHCKUTE TYPHCTH KOM T'M IOCETyBaje e Of
pecTopaHuTe, ce riiea JAeKa BO TojieMa Mepa I'M IMOCETyBaaT yrOCTHUTEJICKUTE 00jeKTH KO HE Ce
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TMMOBp3aHU CO HUBHUOT HpeCTOj. Cekako Ba)KHOCTa Ha TeMaTa BOHIIAHCHOHCKA IoHyJaa C€ nmoTBpau Co
AHKCTUPAKLETO Ha PAKOBOAHUTC JIMIA HA YTOCTUTCIICKHUTE 06jCKTI/I, KOM YHITC €AHall 1o HOTBp,E[I/Ija
CTaBOT [CKa TYpUCTHUYKATa MOHYyAa Ha OApPCACHA ,Z[CCTI/IHaLIPIja HC € KOMILIECTHA aKO BO HE€a HEC €
BKJIy4Y€Ha 1 BOHIIAHCHOHCKAaTa IIOHYyAa.

OcrtaHyBamMe CO HaJeX [eKa HAIIUMOT TPyA Ke MpUIOHEce 3a 3ajakKHyBamke W IMPOLIMpYBame Ha
LEJIOKYITHaTa TYpPUCTHYKa IOHyzna Ha IlonomknoT peruoH co mTO morojeMa copaboTka co
YTOCTHTEJICKUTE 00jeKTH KOH ja COUMHYBaaT BOHITAHCHOHCKATa MIOHY1a

Pedepenunu

1. Josip Senecié¢, Boris Vukoni¢, ,,Marketing u turizmu®, Zagreb, 1997

2. bpanko b., Mutpe A., ,,BoHmaHcuoHCKaTa MOHY/a U MOTPOIIyBayka BO €3€PCKUTE TYPUCTHUKH MeCTa BO
Makenonuja“, Oxpun, anpui 2008

3. LUymynecku, B.(2009) Mateprammonanna ractporomuja.Oxpum: YKJIIO.

4. Metoaujecku, ., @umumocku, O., Hymymecku, H., Tamkos, H., Muues, I,

Humosckn, Y., Togoposuk, E. (2018) Nactporomcku Typuzam: CoBpeMeHH

CBETCKHU TEH/ICHIIMH U TEPCIEKTHBH 3a pa3Boj Bo Makenonuja. Ckomje:

Typucruka.

WHrepuer:
www.tripadvisor.com
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VIK: 338.121(497.775) 304(497.775) 338.48(497.775)

YCJIOBUA 1 IIEPCIIEKTUBHU 3A PA3BOJ HA TYPU3MOT N
COOUOEKOHOMCKUTE KAPAKTEPUCTHUKU HA OIIIITUHA
KPUBOTI'AIITAHAN

TI'opru Iemxocku, Llane Komecku?

Yloxmopanm, Vuusepsumem ,,Toye Jenues - Illmun, @axynmem 3a mypusam u GU3HUC 102UCUKA
- I'egeenuja, petkoskigjorgji@gmail.com
2Pedosen npogecop, Ynusepsumem ,,Ioye Jenues* - Ilmun, @axyamem 3a mypuzam u 6usHuc
noeucmuka - I'eseenuja, cane.koteski@ugd.edu.mk

AncTpakT

Ommrraa KpuBoramanu ce Haora BO CpeANHATA HA jyro3anagauoT nei Ha Perryonuka Makenonuja,
BO IICHTPAIHUOT Jed1 Ha [IearoHucKroT ciiuB. Ha HCTOK | jyroncTok ce rpaHiyy co ommruHa [puen,
Ha ceBep co onmtuHa JlonHeHu, Ha 3anaj co onmtuHa KpynieBo u Ha jyro3anan co ommruHa Moruna.
OnmruHa KprBoramranu 3adaka mopmiHa o 93,57 kM2 U MOXe [la ce MOJIeNH Ha JIBe peljedHu
nenuau. IloromemuotT aemn, koj 3adaka 90% ox moBpImMHATA, € paMEH JIe] CO TIaBHO 00paboTIMBO
3eMjHIITEe, a BTOPHOT Jiel, Koj 3adaka 10% o BKymHaTa MOBPIIMHA, € PUACKO-TUTAHUHCKH JIEN, KOj €
MOKpHEH co macumTa. ViMajku TM TipeBua OBHE ITOJATONH, KaKO W MOJITOTBEHUTE TOTIIaBja Ol OBO]
TPYd, MOKEME a 3aKITyUUME JICKa OIIITHHATA € I'IaB€H ABUIaTeI Ha COIIMO-CKOHOMCKHUTEC q)aKTOpI/I BO
OBOj PETHOH, IIITO MCTOBPEMEHO yKaKyBa JiekKa MMa TOJIEMH W3IJICH 3a Pa3BOj U YHANpPEIyBame Ha
Typu3MOT. Bo OBOj TpyA MOAETamHO Ke TH pasriiefame WH(popManuuTe 3a OBaa OIIITHHA, KE TO
aHATM3MpaMe COIMjaTHIOT, HO U €KOHOMCKHOT Pa3B0j, C€ CO IeJ J1a C€ YTBpJAAT NMepCleKTUBUTE 3a
pa3Boj Ha TYpU3MOT BO OBaa OMIITHHA, M KOJKY TOj TypH3aM MOXeE Jla MMa TOJIEMO 3HaueHmhe 3a
moto0pyBame U YHANpEAyBamke Ha OBaa OMNIITHHA.

Knyunu 360posu: Kynmypa, eKoHOMCKU pa360j, HaAcCeleHue, 3eMjo0elICmB0, PYPAleH MYypU3am

Bogsen
OmmrrHa KpuBoramTanu ce Haora BO CpeMHATA HA jyro3amagHuoT aen Ha Permybmuka Makenonuja,
BO CpeauInHuoT jen Ha [lenaronuckara koriauHa, Ha MCTOK ¥ jyroucTok ce rpanuyu co OmimThHa
[punen, Ha cesep co OmmruHa JlonHenu, Ha 3anmax co OmmruHa KpymieBo, a Ha jyrosamaj co
Onmtuna Moruna. Bo coctas Ha onutrHara ce 12 Hacenenu Mecrta: bena Lpksa, bopotuno, Boranu,
Bp6janu, Tomuene, Kopenmua, Kpymeann, OO6pmanu, [lamumno Pysom, Ilomeuc, CrnaBej u
KpuBoramiranu xajie ITO € U CEIUIITE HA ONMIITHHATA U HEj3WHA HajrojieMa Haceloa.

Cnopen momucot ox 2002 rommaa Bo OmmtuHa KpuBoramranu xuBeaT 6.150 xutenu Bo 1.943
nomakuHCcTBa U 2.191 cranoBu. Crnopea HalMoOHATHATa MPUHAAHOCT >kuBeaTr 6.126 Makenoniu, 8
Pomu, 6 CpOu, u 10 )KuTenu Kou ce u3jacHIIIe KaKo MPUIIATHHUIIN Ha APYTH 3aeIHUIM. [ pajoHavaHuK
Ha ommmtHHaTa € Hukomue Muckocku.

[pupoano reorpadckn kapakrepucTuku Ha OnmmTuHa KpuBoramrann
Ha 3anan o Kpusoramranu e bymosa I[lnanuHa, a Ha jyr, HCTOK U ceBep ce mpoctupa [lenaronuja.
OmmTrHATA JIEKU Ha HAAMOPCKa BUcoUnHA 011 okory 610 metpu. Kora crarysa 300p 3a cooOpakajaara
MOBP3aHOCT M reorpadckara MECTOIOJOKO0a HE MOXKe a Ja He ce crnoMHe jaeka OmmTuHara u
HajrojieMara Hej3MHa Hacen0Oa, KpuporamTanu, npeTcTaByBa BUCTHHCKA KPCTOCHHIA, OWICJKH TyKa
IIOMUHYBaaT I'NIaBHUTC IMAaTHUIITA KOU I' ITIOBP3yBaaT OJINCKUTE rpaaoBu.

Nwmeno, nucrouno ox Kpusoramranu e rpagot [lpunen, koj e ognaneder 19 kuiaomerpu, a Ha 3anaj ce

Haora Kpymero, og Kpusoramranu ognanedero 11 kunomerpu. Ko jyr, T.e ko Jemup Xucap Boau
acaJiTeH nar, Koj KpMByJIecTO MUHYBa HU3 CEJICKM HacelOH, a IoToa MpoJonKyBa KoH butoma. Mcto

222



[ecra Merynaponna Hayuna Kongepenuuja

MPEAM3BUIIMTE BO TYPU3MOT U BU3HNC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«

Sixth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

Taka M KOH CeBep BOAM acQaliTeH maT KOH celoTo PormoToBo, oJ1 Kazie MpoJobKyBa KOH Make1oHCKH
Bbpogx.
Kuauma, Peajed, Xunporpadcexu u I'eos1omikn KapakTepUCTUKHI

Knumara, kako W BO IlelaTa MeJaroHHUCKa paMHHIA, NMa Taka U BO KpuBoramranu € HU3MEHETO
cpenoszemHa. Bpaexure ce qeuxat o1 700 1o 900 MunmuMeTpu BOACH TAJIOT BO TEKOT Ha ronuHara. Tue
ce HajUHTEH3UWBHH BO IPOJIET U €CEH, a MPBUOT CHEr OOMYHO mafa KOH KPajoT Ha HOEMBPU WIIH BO
MIOYETOKOT Ha IeKeMBpH. BeTpoBuTe myBaar Bo TEKOT Ha LieaTa FOANHA, HO HAJUHTEH3UBHO BO IIPOJIET
n eceH. llokpaj KpuBoramranu, ocsen Llpra Pexa koja co man jgen Bierysa Ha TEepUTOpHjaTa Ha
OnmTHHaTa HE NMOMWHYBaaT HEKOW APYTH TO3HAYajHM PEKH, a UCTO Taka Hema HU e3epa. Pexute
KOMIUTO MHHYyBaaT BO Onu3uHa Ha KpuBoramraHu ce Majld M IJIaBHO IIPECYILIyBaaT BO TEKOT Ha
JIETHUOT MEPHOJ.

Tepuropujara Ha OnruHa KpuBoramranu e aen ox [lenaronnckara 30Ha, BO KOja KapIuTe ce TIaBHO
CO TIPETKaMOpPHICKa CTapOCT, TNIABHO COCTABEHH O] THAjCEBH W MHUKAINWCTH, a HAa TEPUTOpHjaTa Ha
OIIITUHATA JOMHHHpaaT KBapTepHU ceauMeHT. bunejku OnmrtuHa KpuBoramranu € 1eoCcHO
pacnpoctpanera Bo [lenaronuckara KoTiuHa, penjedoT € paMHUYapcKy, 03 HUKaKBH BO3BHUIIICHH]jA, 1
€IMHCTBEHO T'O ceuaT HEKOJIKYTe PEYHH TEKOBH KO BO JIETHHOT MEpHOJ mpecynryBaar. HaaMopckara
BHCOYHMHA c€ IBIKHU okoiry 600 M.H.B.

Nmajku ro Bo npeasun penjedot, co Koj BO rojgeMa Mepa ce opeayBa KapaKTepoT Ha 3eMjOJICIICKOTO
IIPOM3BOJCTBO BO KOE IPEOBJIAAyBa: CTOYAapCTBOTO (rOBENApCTBO, OBUYAPCTBO, KO3apCTBO U
CBHIbAPCTBO), JKMBHHAPCTBOTO (KOKOIIKH) W ITYENAPCTBO, IIOJNjONEJICTBOTO: MXHTHUTE KYyITYpH
(myeHnna, jaumeH, pK, OBEC M IMYEHKA), MHAYCTPUCKHUTE (TYTyH), QypakHHTE KyITypH, (MUCHKa
CHUJIaXKa, JIyLiepKa, CTOYEH I'pallloK, FPaopHLa, BEIITAUYKU JIUBAAN U Op.), HUBCKUTE KyJITYpH (KOMIIHUD,
6ocTaH, TpaB M APYro), rpaJHAPCKUTE (IOMAT, MUIEpPKa, KPOMHJ, 3eIKa W JIp.) OBOIITAPCTBOTO
(jaboJKO, MpacKu, Kajcuu, CJMBH, BUILIHH U IPYTO), IEUYPKH, TPUPOJHH JIUBAAH U MACHILTA.

On oBa MOXe J1a ce 3aKJIy4H JeKa arpapoT BO OBOj PETHOH, JaBa TOJEMH MOXXHOCTH 3a pa3BOj Ha
CTONIaHCTBOTO, CO OTBapame Ha HOBH pabOTHU MecTa, OCTBapyBamke Ha (PMHAHCHCKU e(eKTH U J00ap
CTaHAap] Ha HaceJICHUETO BO pypanHuTte cpenunu. (Koreckn)

Ha norosiem e on HeoOpaboTeHUTE MOBPIIMHH JIECHO MOJKE JIa CE CPETHAT pacTeHHja Kako IITO Ce:
TpeBH, BpaTHKa, OyJka, JbyOnunia, 60a1Ka, TiyBapye, Terasell, JINBaACKa-TpeBa.

OnmrrHa KpuBoramranu pacroyiara co pa3jiWdeH KanaluTe Ha HaJ3eMHH H IOJ3EMHH BOJH BO
3aBUCHOCT Of JioKauujara. AnmysujanoT Ha Peka LlpHa koja momMHMHYBa IOKpaj HAacEIEHUTE MeECTa
Boranwu, bena Llpksa u [lammao Pysiu e moborar co Hagzemun (Peka LlpHa) n moa3zeMHn Boau Kou ce
jaByBaar Ha moMai maboumHU. CpenHu KOJMWYWHHM Ha TOA3EMHH BOIHW CE€ CpeKaBaaT BO
BOpOTHHCKMOT pernoH, peruoHOT Ha HacesneHMHTe Mecta CnaBej u BpOjaHu M jyroMCTOUHHOT M
jyrozamagmuot aen on Kpuporamranu. Bo ceBepHnor perrod Ha OmmutinHa KpuBoramranu Koj ru
oncaka Hacenenute Mecta Kopenuua, I'onusiie u Ilogsuc kako u ceBepHuot aen o Kpusoramranu,
ce pellaTHBHO CHPOMAIITAaHU CO TIOJ3EMHH M HaJ36MHHU BOJIH, TaKa INTO MOJ3EMHUTE BOJIM CE Haoraar
Ha 1orojieMu Anad04rHU U OyHapuTe ce co Mana mrenpoct. (Koreckn)

Ha tepuropujata na Ommruaa KpruBramranu moMuHyBaaT TpY peKd B TIOBEKE OJIBOJHU KaHAIH KOU
CITy’KaT 3a OJ[Be/IlyBame Ha aTMOC(EpPCKUTE BOIU Of HACEJICHHTE MecTa 10 pekute. Hajromema peka
KOja moMuHyBa HU3 atapotr Ha OmmruHa Kpuporamranu e Peka [lpHa koja moMuHYyBa HU3 jYKHHOT
JIeJT O] OIIIITHHATA, Ha IMOTETOT of HacelaeHoTo MecTo Boranu mo [lammao Pysin. Bo peka LlpHa ce
BieBa Peka biato xoja co okomy 15 kKM MUHYBa HU3 TEpUTOpHUjaTa Ha ONMIITHHATA, IT0 KAalUTeTOT Ha
BOJIa € HajrojieMa BO OIIITHHATA.

Bo peka brnaro ce BmuBa Kpymescka Peka co okoiry 9 kM moIDKHHA, 3aII0YHYBajKH OJ1 3aIIaTHUOT JEIT
Ha KpuBoramntanu 0 B1uBoT Bo biiato Ha uctok Bo atapot Ha ¢.Kpymeanu. Onmtuna Kpuoramranu

223



[ecra Merynaponna Hayuna Kongepenuuja

MPEAM3BUIIMTE BO TYPU3MOT U BU3HNC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«

Sixth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

pacrionara co MPOYMCTHTENHA CTaHHIA KOja € elHa o peTkuTe Bo PemyOnmka Makenonuja co
HajcOUCTUIIMPAHN CKOJOIIKA CTaHAapAd Koja MMa KamaluTeT Aa omnciykyBa 3200 exBUBaJCHT
KHTEJN, a MOMEHTAITHO UMa HcKopucTeHocT o1 40 % Ouaejku camo HaceneHoTo MecTo KpuBoramranu
€ BKJIYYEHO Ha KaHAIM3AlMOHATa Mpeka AOAeKa APYIMTE HACeJIeHHM MecTa CeyllTe HeMmaar
KaHaJIM3allMoHa HHPPACTPYKTypa U HE ce BKIYUYCHHU Ha KaHanu3aluoHata Mpexa. CaMo HaceleHHneTe
Mecta CnaBej n Kpymeann mmaaT KaHanuM3alpoHa WHQPACTPYKTypa KaKO M COINCTBEHH MUHH
MIPOYUCTUTEIIHN CTAHUIIH.

7KMBOTHHCKH M PAaCTHTEJIEH CBET
HajmoMuHAHTHH IITUITH IITO ¢€ MPUCYTHH BO OJIM3MHA Ha IIAHCKUOT OIdaT ce AUB I'y1al, IMTPK, YaBKa,
u Bpamue. O 3UMCKUTE MPECETHULM CE IETCKTUPAHU CKOJOBPAHEIOT, BpaHaTa, ¥ yaBkarta. MOXHO ¢
Ha ToApadjeTo Ja ce MPUCYTHH epedula KaMemapKa | MOoJICKa epedriia Kako U CTENCKaTa BeTpyIKa.
Bo ucrintyBaHOTO MOpaydje ce cpekaBaaT U OAPEACHU BUIOBU Ha pOSTHHIIN, IPETEKHO MPETCTABHUIIN
Ha BOJIO3EMIIM M Bliekauu. [TouecTo MpUCYTHH BUIOBH C€ PUICKATA KeJKa U MOJICKATa JKeIKa.

ConmnoekoHOMCKH KapaKTePUCTHKH Ha onmTHHAaTa KpuBoramranm
3apaBcTBO, O0pa3oBanue u Kyiarypa Bo onmtuna KpuBoramranu
Ha tepuropujata na Ommruaa KpuBoramrann pabortaT 3 antexu, 3 CTOMAaTONOMIKN OpAMHALN]A U 3
OIIITH aMOYJIaHTH, O/ KOM CaMo eiHa paboTh M BTOpa CMEHa, HO HUTY €IHa O] HUB HeMa JeKypHa
HOKHa CMEHa.
Onmty aMOynaHTH:
[130,,/1-p benecku” Kpusoramranu
I130 ,,IIpo Menuka” Obpanu
I130 ,,Menenex” Kpuporaimtanu CTOMATOJOMIKH OpIUHALINH:
3V ,,JA-p bpankuna” Kpusoramranu
N3y ,,A-p [Tanne” Kpuoramrann
130 ,,IIpo Menuka” O6prrann AnTexu:
,,Aprc” Kpuporamranu
,BuBa ®@apm” Kpuporamranu
»Menukyc” Kpuporamrann

CoNoO~WNE

BocnutHo 06pazoBHHOT mpotiec Bo OnmutiHa KpuBoramranu ce oBHBa BO JIBE LIEHTPATHA OCHOBHH
YUWINIITA!
- OV ,Manuy Marak” KpuBoramranu BO 4dj COCTaB BIIETyBaaT 4 TOJpPayHH yUWIHIITA BO
Kpymeann, Cnasej, Bp6janwu, ['ogusine u [lonBuc co HacTaBa Bo 4T0 ofie/IeHHE.
- OV ,Jonue Cmyrpecku” c. OOpmaHu BO 4Mj COCTaB BIIETYBaaT 2 MOJPAYHH YUWIIMIITA BO
Boporuno u bena Llpksa co HacTaBa 10 4ETBPTO OJAETICHUE.

Bo KpuBorariranu cexoja rojrHa BO MapT ce OJpXKyBalll MaHU(ecTalujaTa ,,JJeHoBr Ha MakeT0HCKaTa
HapoaHa Hocuja“. Ha wmanudecranmjara koja € O peBUjalieH U HATIPEBapyBadyKH KapakTep
y4ecTBYBaaT KyJITypHO-YMETHHYKH JAPYIITBa oA 1ena Makeaonuja. (Jomes)

KynrypHo Hacnencto: HajromeMuoT fen o KylITypHOTO HaciaeacTBo Bo OmmtruHa KpuBoramranu ro
COUMHYBaaT MOCTOCYKUTE LPKBH M MaHACTHPU BO HaceJdeHUTe MecTa. Kako W apxeonouikure
JIOKAIIMTETH BO HacelneHo Mmecto BpOjarn n Haceneno mecto [loasuc- JlokBeHn.

Bo KpuBoramranu ce HaoraaT CIICTHUBE IIPKBH:

- Lpxsa ,,C. Teomop Tupon* xaj HaponoT no3Hata kako CB. Tomop ce Haora Ha BJE30T Ha
HAaceJIeHOTO MecTo, Bo mpasell [Ipunen — KpyimieBo o gecHaTa cTpaHa Ha yhuiara ,,Ouimn
Bropu*. Taa e rpo6na L{pkBa u nmoreknysa o XVII Bek.

- - lpxksa,,Cs. Jumurpuja“ Bo 61M3MHATa HA IEHTAPOT HA HacenbaTa Ha maToT 3a Kpymieso oz
JieBaTa cTpaHa Ha ynunara ,,Ounum BTopu “ ce Haora npksarta C. Jlumutpuja. LpksaTta CB.
Jumutprja e m3rpageHa Ha 19 anpwn 1912 ronuna. - lpxsa ,,CB. Hukoma“mmu (Crapa
LpkBa) e HajcTapa npkBa Bo KpuBoramranu u e usrpazaeda 1847 roguna.
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- lpxksa,,Cs. boropomura [Ipeuncra‘. O6noBena Bo 1990 ronuna, a € oceerena Ha 20 OKTOMBpH

1996. Cnapa Ha oBaa 1jpkBa ¢ BoBenenue Ha [IpecBeta boropoauua (IIpeuncra, 4 nexeMBpH).

Bo Haceneno mecro Kpymeanu ce HajmyBa mupsara ,,CB.Atanacuj”. Bo ceno I[lammuo Pysrwm ce

HajayBa Manactupor,,CB. 'opfuja,, u upksara, CB. AtaHacuj“. Bo HaceneHoTo Mecto OGpuaHu ce
HajayBa 1pkBata,,Cs. boropoauiia,, u Manactupor,,Cs. Kupun u Metoau”.

Bo c. bena IpkBa npkeata,,IlpecBera boropoauma”, c¢. Boranu, Cs.Hukoma”, Bo HacelIeHO MECTO
Boporuno ,,Cs. Mapuna”, Bo Kopenumna ,,Cs. ['opruja”, Bo ¢. Bp6jaru ,,C. Hukona” u Bo c. Cnasej
,,CB. Unuja.

Bo Onmrruaa KpuBoramtanyu Haj3acTarieH! ¢€ TAMCKUTE CIIOPTOBHU OJT KOW HAjITOMyJIapeH € GpyadanoT.
Bo onimtuHata akTHMBHO M YCIEIIHO Ce HaTHpeBapyBaaT 8 ¢ynbaincku kinyooBu: "Miagoct” -
Kpusoramranu, "lIlaptuzan" - OOpwmanu, "Boporuno" - Boporuno, "OOpmann" - OOpmaHwy,
"Hampenok" - Kpymreanu, "Ilemaronumja" - Ilamumao Pysru, "Bp6janu" - Bp6janu u "Boranm" —
Boranmu.

Bo ommTuHaTa MCTO Taka ce OAp)KyBa M TPATUITMOHAJIEH HOKEH TypHHpP BO Man ¢ymban. Toa e
JOJITOTO/IMIITHA TPaJlfja Ha OpraHM3HWpamke Ha HOKEH TypHUpP Bo Man ¢yadan Bo nBopoT Ha OY
“Manuy Marak“ Bo Mecell ABryCT CeKOja roJliHa , KaJie TPaJUIIMOHAIHO (PMHAIHUTE HATIIPEBApU CE
OIMTpyBaaT Ha BepCKHOT mpazHuk ['onema Boropoauwma. Ha TypHHpOT ydecTBO 3emMaaT €KWIH O
PETHOHOT W TMOUIMPOKO KO TPHUMaMyBaaT ToJieM Opoj Ha TJiefiadd O TeJarOHUCKHOT PErHOH W
nomupoko. (ITanes)

ITa3zap Ha TpyA, CTONAHCKHU 00jeKTH
Bo Onmtnna KpuBoramranu paboTaT ¥ OTICTOjyBaaT CTONMAHCKH Cy0jeKTH KOH Ce 3aHMMaBaaT co pa3HH
JICJHOCTH O/ PAa3IMYHK CTONAHCKU IPAHKU KaKO MITO Ce: PajCKHUIITBO, TPAHCIIOPT U CKIIAAUpAIbE,
IpBO NpepaboTyBauKka MHAYCTPH]ja, TEKCTHIIHA HHAYCTPHja YCIIy>KHH JIejHOCTH M Ipyry. Hajronem men
0J1 HUB cIlaraaT BO KaTeropujara Ha MUKPO cy0jekTr. Bo poomkeHue ce HaBeIeHW HEKOU O] HUB:
JpymrtBo 3a Tprosuja, npou3Boactso u yciayru AI'PO PAJUYWMH JOOEJI c. bena Lpksa
- IGJHOCT: OTKYII Ha 3€MjOJEJICKH TPOU3BOIU
- BpaboTeHu: 2

HpymTBo 3a Tprosuja, npou3Boactso u yeiayru PO3 - PYB TPAHC JJOOEJI c. O6piuanu
- IGJHOCT: TPAHCIIOPT Ha MAaTHULIM BO TPAJACKH U IPUTPAICKH co0OpajKaj
- BpaboTenu: 8§

Hpymteo 3a Tproeuja, nmpouspoactso u yciryru 'OHUTO JJOOEJI yBo3-u3Bo3 c.Kpuporamranu
- JISJHOCT: TPrOBHja Ha MaJjo CO MPEXpPaMOeHH MTPOU3BOIH
- BpaboTeHu: 6

Hpymteo 3a Tprosuja, nmpoussoacteo u ycryru BEHTYPA TPEJJI yBo3uzso3 JJOOEJI ¢.O6pmanu
- JISJHOCT: TPrOBHja Ha MaJjo CO MPEXpaMOeHH MTPOU3BOIH
- Bpaborenu: 10

HpymTBo 3a Tprosuja, mpou3Boactso u yciyru UI'A TPEJ]l yBozuzso3 JIOOEJI ¢. Kpuoramranu
- ISJHOCT: TPTOBHja Ha MaJo O MpexpamMOeHH MPOU3BOIH
- Bpaborenu: 15

JpyuTBo 3a Tprosuja, npou3Boactso u ycryru MOHTPEAJI yBo3u3so3 c. bena [{pksa

- JISJHOCT: TProBUja cOo HAaTCHH JCPUBATH
- BpaboTeHH: 5
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Bo MIpuJIor BU JO0CTaByBaM€ CJIIMKKW OJ TCPCH, CO 1LEJI BU3YCIHU3HUPAEKLE Ha COIMOCKOHOMCKUTEC
KapaKTCPUCTUKHN HAa OBaa ONIITHUHA 1 O6jCKTPITC CO KOHM Taa paciiojara.

o2 |

Useop: Cruxano Ha mepen, cmyoenm Anuma Boauecka, 20.02.2023
Cnuxa 1.1 Onwmuncka 3epada na Onwumuna Kpusoeawmanu - c. Kpusoeawmanu, ciuxano 00 Anuma
Bonuecka

Picture 1.1. municipal building of the Municipality of Krivogashtani, taken by student Anita Volceska

H3eop: CJlKaO Ha mepH, ()eHm HmBJleCKa, 20.02.2023
Cnuxa 1.2. Ionuyucxa cmanuya 6o c. Kpusoeawmanu, ciuxano 00 Anuma Bonuecka
Picture 1.2 Police station in Krivogashtani, taken by student Anita Volceska
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U3eop: Cnuxano na mepen, gmydeHm Anuma Bonuecka, 20.02.2023
Cnuxa 1.3. Manacmup Cs. I opruja eo c. llawuno Pysyu, ciukano o0 Anuma Bonuecka
Picture 1.3 Monastery of St. Gjorgjija in Pashino Ruvci, taken by student Anita Volceska

B aats

H3ze0p: CuKaHO Ha mep, cmyt)eHmLAHuma Bonuecka, 20.07.562]
Cruxa 1.4. Ocnosno yuunuwme "Manuy Mamax" - c¢. Kpusoeawmanu, ciukano o0  Anuma Bonuecka
Picture 1.4. Primary school "Manchu Matak" - Krivogashtani, taken by Anita Volceska

IlepcnexTHBH U yCJIOBH 32 Pa3B0j Ha eKOHOMHjaTa Typu3MoT B0 OnmruHa Kpusoramranu
ExoHoMcknOT pa3Boj € OuTeH (aKTOp KOH Pa3BHTOKOT HA TYPH3MOT Ha €/IHA OMNINTHHA, OWUACjKH
TYpU3MOT M EKOHOMHM]aTa JIejCTBYBaaT B3a€MHO, CO TOA LITO aKO OMIUTHHATA UMa COJUIEH €KOHOMCKH
pa3Boj, Toa 3HauM OTBOpPamkE Ha IOTOJIEMH MOXKHOCTH 32 Pa3BOj Ha TYpPH3MOT, TOBEKE JIOKaJH,
CTOTIAaHCKH 00jeKTH, HApOIHN MaHU(ecTanu Mo TP KaHu o o THHaTa U candHo. (Koteckn)

Hacenennero Bo ommtiHa KpuBoramraHu BOTJIaBHO ce€ 3aHMMaBa CO TProBHWja, CTOYApCTBO,
3€MjO/IETICTBO, TPAICKHHIITBO U IITyMapCTBO.

OnmtrHa KpI/IBOI‘ alllTaHu BO HU3MHUHATUTC TOAWHHU BJIOXKYBa TOJICMHU HAIlOPpU 3a IMPOMOBUPAILC HaA
OIIIITMHATA W H3HAOlame Ha HWHBECTUTOPU 3a pazBoj Ha JIOKaJIHaTa GKOHOMI/Ija. 3a Taa neia ce
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HOATOTBYBAa MHIYCTPHUCKA 30HA 3a JIECHA M He3araJyBauka MHIYCTpHja, Ha KOja BeKe UMa M3rpaJICHO
HEKOJIKY 00jeKTH 01 00JlacTa Ha JiecHaTa HHAYCTpHja.

Cnopen [pxaBHMOT 3aBOJi 3a CTaTUCTHUKA, BO ommTuHata KpuBoramranu umano 113 akTuBHU
nenoBHU cyOjext Bo 2018 roanna. HajBaskHUTE 1 JOMUHAHTHH CEKTOpU Oea TProBHjaTa Ha TOJIEMO U
MaJio; MOTpaBka Ha MOTOPHY BO3MIIA U MOTOIUKIH cO 37,2%. On npyrute ceKTOpH, Haj3acTareHH ce
3eMjOIETICTBOTO, HIyMapcTBOTO M puoonoB (13,3%), mpomssoactBoto (14,0%) u TpancmoproTr u
cknaaupameTo(10,0%).

On ocTaHaTuTe CEKTOPH Ha JISJHOCTH, BO ONIITHHA KpHBOTamTanu ce perucTpupaHy akKTHBHY I€JIOBHU
Cy0jeKTH W BO CEKTOPHTE: TPaJCKHHINTBO, TPAHCIOPT W CKIAAHpame, 00pa3oBaHUe, JCJHOCTH Ha
3IpaBCTBEHA M COLIMjaJIHA 3alITHTa APYTH YCIYXKHU JACJHOCTH U IPYTH.

3akiy4ok

CoLMOEKOHOMCKHUTE KapaKTEepUCTUKUM C€ MHOTY 3HAa4yacH aclekT ol paboTemeTo Ha ceKkoja
camMOyTmpaBHa JIOKallHA €IuHHIA. be3 OyyeT, CTOMAaHCKHM aKTHBHOCTH, 0€3 KYJITYPHH M CIIOPTCKH
aKTUBHOCTH, 3[paBCTBO, 00pa30oBaHMe W TPAHCIOPTHH U MATHU MPEXH, HUTY €/THA 3aeHHIIA HE MOXKE
Jla Oujie ONIITeCTBEHA 3aeIHUIIA U JIa CE CTUMYJIHpa PACTOT U Pa3BOjOT Ha €JHA JIOKAJHA M HAal[HOHAITHA
exoHomuja. Cexaxo, 3a yCIEIHO YIPaByBamke CO €IHa CaMOYIIpaBHA €IMHUIA TOTPEOeH € U e()EeKTHBEH
TPYJ KOjIITO eh)UKACHO Ke TO HacOuyBa paboTeHETO. 3a Aa YCIEIIHO Ce PAKOBOAM padOTEHETO Ha eTHA
OIIITHHA, HEOITXO/IHO € IJIaHupame. [10KeNHO € MIaHuPamkEeTo Ja ce COBIara co KpajHUOT pe3yliTar,
CO IITO C€ MOCTUTHYBa €(EKTHMBHO OTCTBApyBame HA IUIAHOT. BO OBOj KOHTEKCT, HEOMXOIHO €
OININTHHATA Ja MPOW3BEIyBa CTAOWIIHHU IUIAHOBH KOW K€ C€ OTCTBapaT Ha KPaTOK M HA JONT POK.
JoOpoTo IaHupame € pe3ynTaT Ha IMOBHUCOK JIOKAIEH eKOHOMCKH pa3Boj W TorojieMa (pUHAHCHCKa
CTaOMITHOCT KaKO Ba)KEH aCIeKT Ha COIMOCKOHOMMjaTa Ha e/{Ha OIIITHHA.

3aroa, pa3BOjOT HAa COLMOCKOHOMCKUTE KapaKTEPUCTHKU Ha €Ha OIIITHHA € MHOT'Y 3Ha4aeH aCIEKT
BO KOHTEKCT Ha T0J00pYyBamke Ha PacToT M Pa3BOjOT Ha HAIIMOHAIHO HUBO, IIOCTUTHYBabE MOHUCKA
CTarka Ha HeBpaOOTEHOCT, OTrojieMa poJioBa PAMHOIPABHOCT, HOAO0PYBamke Ha YCIYTUTE U BOOMILITO
nogoOpyBame Ha cromaHckuoT cucteM. Co orjgen Ha Toa mro Bo OnmrtuHa KpuBoramraHu
[peoBiIaZyBa CTapo HAceleHHe, OIMIUTHHATa KMMa HHCKO YYECTBO BO BKYINHHMOT HalOHAJICH
OMNILITECTBEH NPOU3BOA. HeonxoqHo e npe3emMame Ha HU3a MEPKH 3a Jla C€ HaManaT OBHE HE0CTaTOLU
W J1a ce 3roJIEMH BKITyYYBamETO BO MPOLIECOT HA JICLCHTPAIN3aLHja.

CoIMOEKOHOMCKHUTE KapaKTEPUCTHKH C€ 3HAa4YaeH acleKT M BO KOHTEKCT Ha MOJ00pyBame Ha
colMjasiHaTa MoJ10xk0a Ha XKUTEIUTE, a CO TOa IOTTUKHYBabE 3a IorosieM TypusaM. JloOparta corujansa
NOJI0’K0a BOJM KOH PacT Ha BKYITHHOT MIPUXOJ M HAMallyBamkbe Ha CHPOMAIIITHjaTa, U MOTHBUPAE Ha
HapOJIOT 32 Kpeupame HACTAHU M OPTaHU3allMy 32 NPUBIICKYBakE Ha TYPHCTH, U pa3MeHa Ha KyJITypa,
3HaeHka U MUCIEHA. 3aToa CeKoja OMIITHHA, 0e3 pa3iiKa Ha Hej3MHATa oJIEMHHA, HEOMXOIHO € J1a
Boxu na00pa colujaliHa M €KOHOMCKAa TMOJHMTHUKAa Kako WHCTPYMEHTH 3a pa3Boj Ha PemyOmmka
MakeznoHuja 1 Hej3WHA HHTETpalija BO TpyIaTa Ha pa3BUSHH 3EMjH.

JIuteparypa
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— reorpa)cKy TIpeceK Ha TYPU3MOT U YTOCTHTEICTBOTO BO PemyOnuka Makenonuja”.

4. JaxomneB, 3matko u ApnaynoBa, bmarmma u Korteckn, Ilame (2016) “Hatypmsmor kako nem of
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B0 PenyOnrika Makeznonuja;
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MJUIEKOBO/I - YHUKATHA TYPUCTHYKA ATPAKLINJA BO
MAHACTHP CB. JOAKUM OCOI'OBCKH, KPUBA ITAJTAHKA

Tamwa Anzenrkoea Ilemxosa’, Bnaoumup Kumanoé?, Ieemanka Pucmoea Maznoecka®

AncCTpakT
PacnonoxxnuBuTe pecypcH, NPUPOJHUTE 3HAMEHHUTOCTH, NPOU3BOAHATA Tpaaulyja, CUTE 3aeIHO
Oapaar HOBM BHIOBM Ha Bayopu3zanuja Bo Kpuso Ilamameuknor pernon. IlmanunHckuTe momadja u
HUHHUTE PECyCH MMOCEOHO ce MOTOAHU 3a pa3oj Ha MOBEKe BUAOBH HA Typu3aM, HEKOM OJ HUB ce
IUTAHUHCKH, 3UMCKH, pypaJieH u eko Typu3aM. [Iponecor Ha riobanu3anuja, JUHAMUYHHOT Pa3Boj Ha
TEXHOJIOTHjaTa U COBpPEMEHaTa MacOBHAa KOMYHHKAIMja THM OpHWINAT TPaHHALUTE Mely ApKABUTE H
OBO3MO’KYyBaaT HEMpeUeH NMPOTOK Ha CTOKH, JIyfe, uaen U kanurtaia. OBUe mpoliecu co3aaBaaT yCiIoBU
3a 103a0p3aH pa3Boj Ha TYPU3MOT, KOjIITO NPETCTaByBa €1Ha O] IPOCHEPUTETHUTE CTOMAHCKH I'PaHKH
Ha HOBHOT MWJIEHHYM, BO KOj YOBEKOT, MMOEANHEYHO W TPYIHO, kK& Oujie BO MOCTOjaHO ABIDKEHE U
MEHYBamhe Ha MECTOTO Ha MPECTOj, KAKO pe3yJTaT Ha JeIOBHU, ON3HUC, UCTPaKyBaUKH, 3APaBCTBECHH,
eIyKaTUBHU WM YUCTO TYPUCTHYKH MOTHBU. BO BakBHM yCIOBH TYpH3MOT, CO CUTE MOKHH BHIIOBH
TYPUCTHYKH aKTHBHOCTH, TOOMBA 3HaYajHO MECTO BO JIOKAIIHATA M HAIlMOHATHATa €eKOHOMH]a, BO KOja
IITO, NPU JIeJCTBYBAakE Ha IMa3apHUTE 3aKOHUTOCTH M AaKTyeIHHTE IUPEKTHBH H OIpenendu 3a
OJPXKIIMBO KOPHCTEHE Ha MPUPOAHUTE M CO3JaJeHH PECYpCH, CHTE WHBOJBHPAHU CYOjeKTH BO
TypUCTHYKATa AEJHOCT C€ COOYYBaaT CO MHOTY NPEOU3BHLM BO AJIOKAalMja HAa KAIMTAIOT M HETOBO
BKITy4yBam-€ Ha JOMAIIHUOT U CTPAHCKUOT TYPUCTHYKH Ta3ap.
OBoj Tpyn ce ogHecyBa Ha uctpakyBaHuoT Kpuso [ananeuku peruoH xazie mro € OTKPHEH MIEKOBOJ
BO caMuoT ManacTtup cB. Joakum OCOTrOBCKH, KOj OMJI H3MHUCIICH U KOPUCTEH Off CAMUTE MOHACH KOH
XKUBEEJIC TaMy.
Knyunu 360poeu: manactupcku Typusam, MitekoBoJ, Kpusa [lananka, TypucTiuka necTuHaimja,
OcoroBck IJIaHUHU

Bosen

MHory uckycTBaTa oJ] 3eMjUTe BO TPaH3UIIM]ja, a 0COOCHO HA HOBHTE WieHKH Ha EY mokakya
neka Onmckata copaboTKa moMery coceTHHTE 3eMju, Bo oBoj ciayuaj CeBepHa Makenonuja, CpOuja u
Byrapuja, naBaar cuijHa TOJWTHYKA BPCKAa M WHTCH3WBHA KYJITypHA W €KOHOMCKA NPEKyrpaHUYHA
AKTUBHOCT, KOja BJIMjac MO3UTHBHO Ha OJPXKJIMBHOT COIMjaJicH M €KOHOMCKHU pa3Boj. IlorpeOHu ce
3ae€AHUYKH HAmopH 3a J1a ce cTaOdWiIM3Hpa PErHOHOT, CO LIeJl PEerrHoHajlHa €KOHOMCKa copaboTka H
eBpoIicKa uHTerpanyja. OMIuTo 3eMEHO, CO HEKakBa 00yKa, OTpaHUYEHN HHBECTHLIUH U IPOMOLIKja Ha
TYpU3MOT BO PETHOHOT MOe Op30 Jia ce 3roJeMH KBaIUTETOT Ha YCIYTHTE U Jia 00e30eaT MOKHOCT
32 KOpUCTEHE€ Ha MOTCHUMjAIUTE 3a pa3Boj Ha pypalieH Typu3aM, IUIAHUHCKH, 3UMCKH CIIOPTOBH,
(hecTUBAICKU U CIIUYHO.

Kapaxrepuctudaen u cnenuduuen e Ononnsep3uteroT Ha OcoroBckute Ilmannam, kage Moxe
Jla ce Hajlle TUBa CBUbA, 3ajaK, JIMCHUIIA ¥ CPHA, & BO IOMaJl OpOj ¥ PHC ILITO OBO3MOXKYBa ITOBOJHOCT 3a
JIOB, KaKO M IUIAHMHCKM W €KO Typu3aM. lIMaHMHCKMOT TypH3aM ce JOJDKM Ha YUCTU EKOJIOLIKH
CpPEIMHH, TIPUPOTHUTE OOraTrcTBa, cHeHU)UIHHOT TEPEH 3a IUIaHHHApewe (McKadyBambe Ha PyeH u
LlapeB Bpg), mocToewme Ha IUIAHMHAPCKH M JIOBEYKH JOMOBH, a rojieMaTa HaJMOpCKa BHCOYHMHA,
MOBOJIHATA KJIMMa M YUCTHOT BO3AYX, 1aBaaT MOXHOCT 3a pa3B0j HA BO3AYIIHU OarbH.

! Tama Anrenkosa IletxoBa, IIpodecop, Yausepsurer ,,loue Jemues®, Lltum, ®daxynTeT 3a Typu3am 1 OU3HUC
noructuka- ['esrenuja, tanja.angelkova@ugd.edu.mk

2 Boagumup Kuranos, Ilpodecop, Yuusepsuter ,Jloue enuen®, IlItun, dakyireT 3a Typu3aM U OHU3HHC
noructuka- ['esrenuja, vladimir.kitanov@ugd.edu.mk

% Ilgeranka Pucroa Marnoscka, Ilpodecop, Yuusepsurer ,,loue Jdenues®, Illtun, Makynrer 3a Typusam u
OusHuc noructrka- ['eBremuja, cvetanka.ristova@ugd.edu.mk
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MoskaT 1a ce U3BOjaT HEKOJIKY €THO Cella KOW IUICHAT CO CBOjaTa yOaBHMHA, CO HAPOIHHUTE
HocuHu (IITO € PETKOC BO JICHEITHO BpeMeE Jia Ce BUAM CTapa MOITyJalja OJf HACEIICHUETO Ja HOCH
CEKOjJIHEBHO HApOJHA HOCHja, KAKO W 3a pa3HW MPHUTOJH, KaKO CBaIOW, KPIITEBKH, Ma3apy HCII.)
WHCTPYMEHTH, (DOJIKJIOP, UTPH, TPAAUIIMOHATHA XpaHa U CaMHOT HaYWH Ha M3rpamda Ha KykuTe. Bo
ceno JlpeHak HEKOM OJ] KYKHUTE CE HAlpaBeHW O] CllaMa M KaMEH, Kako U O0JEeKTUTE 3a YyBame Ha
JOOUTOKOT KOj BO MHHATOTO TO UMAJIO BO rojieM 0poj. Bo pernoHot ce Haoraat u BamaBHUIM BO KoM
ce mepar jamMOOJIMK W BOJTHEHH TKa€HUHH KOW PadHO ce M3paboTyBalie oj oBdja BoiHa. [loromemuor
Opoj codyBaHM BalHUIIM ce Haofaar Bo cemarta Jlypauka Peka m CraHiu Mery KOW €IHA Off HUB
MpeTCTaByBa CIOMEHUK Ha KyJTypara 3amrtureHa o PermyOanukuoT 3aBoj 3a 3alITHTa HAa CTIOMEHUIIH
Ha KyJiTypara.

JleHec ycnoBUTE 32 pa3Boj Ha CTOYAPCTBOTO BO KprBomanxaHedko ce ocTa MOBOJIHH CO IITO
CTOYapUTe ce MOTHBHPAHU 3a padoTa U 3auyByBambe Ha Tpaauuujara. Toa e Taka u Bo ceno Kpkiba koe
ce Haora BO HemocpeaHa OJM3MHA HAa MAaHACTHUPOT, KaJle CeJaHUTE aBTEHTHUYHO T'0O 3a4yBaje HAYWHOT
Ha CTONAHHWCYBAE M TPAJUIINjaTa Ha HUBHUTE JICJOBIH U MPaJIeTOBIIH.

Ipoduia na Onmmruaa Kpusa Iananka

TPH.OBO \‘
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Cnuxka 1. Kapra Ha P.C. Makenonnija (11eBo), kaprta Ha ommriuHa Kpusa ITamanka ( IIeCHO)

Ommruaa KpuBa Ilamanka ce Haora BO CEBEpOMCTOYHHOT aen Ha PemyOmmka CeepHa
Makenonuja, Ha Tpomerero momery CesepHa Makenonuja, Cpouja u bByrapuja. [Ipunara Ha c1THBHOTO
noapauje Ha Kpusa Peka, pacniocnana Ha ceBepHMTE NaJuHU Ha IuiaHuHATa OCOroBO, MOTOA jY)KHUTE
MaguHu Ha TutaHuHata [epman, kako w men onx Crnasumko w busemuo Ilome. Ce rpammum co
Onmrunaure: Parkosiu, KpatoBo, Kouanu u Makenoncka Kamenura.

3a rpagoT rojeMo 3HaueHhe MMa KOPHIOPOT HCTOK-3amajl Koj ro moBp3yBa bankanckuot
IMonyoctpos co Maina Asuja, a koj MunyBa Hu3 Kpusa [Mananka. OBoj Kopuaop, Koj ce HapekyBai Via
Ignatia (Bua Mruauuja), ogurpan BaxkHa yjora BO pa3BojoT Ha rpaaoT. ['0JeMHOT Opoj Ha MaTHUIM U
Tproeuu, ocodero JlyOpoBHUUKKTE TPrOBLM, IPUIOHEIE U 3a N3rpaada U pa3Boj Ha MaHacTUPOT CBeTH
Joakum Ocoroscku, kaj Kpupa Ilamanka. KpuBa [lananka ce mHaora Bo masyBute Ha OCOTOBCKHTE
[ImanmHU KOM ce TpocTHpaaT BO HCTOYHA MakemoHHWja M eIeH Jen Bo PemyOmmka byrapwuja.
Ocorosckara Ilnanuna xoja e gen oa Pomonckuor MacuB, 3ahaka nospmmHa o1 4200 kM? o1 KoM Ha
Makenonuja u npunaraar 3270 km? u ondaka noseke ommTHHH, Mefy kou u Kpatoso, [Tpo6umrtum,
Kouanu n Maxkegoncka Kamenunria. Ha Ocorosckure [Inanmau ce Haoraart rmoBeke MIIaHHHCKHA BPBOBH
Mery KOU W HajBHCOKHOT BPB BO UCTOYHa MakenoHuja - PyeH, Ha HagMopcka BUCHHA o1l 2252 MeTpH
kako u Llapes Bpe (2085 m.) u Kanun Kamen (1884 m.).

[Topanu cBojot reosnomku coctas OcoroBUeToO crara BO HajBaKHUTE PYAAPCKH 00JIacTH BO
Makenonuja u € Hajoorara o0JIacT co OJIOBO-IIMHKOBA py/a. [IpBH KoM 3amovyHaie co eKCIIoaTaImja
Ha pyAHOTO OoratcTBo ce CacuTe KOM kuBeelie Ha oBa nozpadje. [lokpaj pyaapcTBOTO Kako mpuMapHa
JIEJHOCT THE C€ 3aHMMaBaJie U CO CTOYAPCTBO M MJIEYHO NMPOU3BOJICTBO ONarofgapeHue Ha MOBOJHUTE
HPUPOAHU KapaKTEPUCTUKU HA TEPEHOT.

YMepeHo KOHTHHEHTAIHATa KJIMMa Kako U M300MINEeTO co Bojia npuaoHene Ha OcoroBueTo aa
Oounar 3adaTeHu royieMH MOBPLIMHY CO IIyMH U nacuiTa. Haj3acranenu mymu ce gaboBata 1 OykoBata
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IIyma, a Haj3acTareH! MOJjOJCIICKU KyITYPU ce KOMITUD H T'PaB, Kako ¥ GypaKHUTE KyITYpH KOH ce
KOPHCTAT BO CTOYapCKaTa rpaHKa. 3a pa3BOjoOT Ha CTOYaPCTBOTO, 0COOCHO OBYAPCTBOTO, HAJTOJIEM Y I
“MaaT TacHuInTaTa Kou 3adakaaT TOJEeMH MPOCTPAHCTBA W CE€ OJJIMKYBaaT CO BHCOK KBaJHTET H
€KOJIOIIKHA YHCTH CPEIHU.

Kapaxkrepuctuuen 3a OcoroBueto € u crenupuaHuoT ouoauBep3uteT. OJ TUBUTE KUBOTHH
HajMHOTY Ce CpekaBaar JIiBa CBUa, 33jaK, BOJIK, JIMCHIIA B CPHA, a BO ToMan O0poj u puc. [IpucycTBoTto
Ha JTMBEYOT BO OBOj Kpaj OBO3MOXKYBa Pa3BOj Ha JIOB, IITO CE€ MOTBPAYBa CO TOJEMHOT HHTEPEC U
MMOCETEHOCT Ha JIOBIIMU U O] OCTaHATUTE KpaeBU Ha MakeoHuja.

Bo mornen Ha reorpadckuTe M SKOHOMCKH KapakTepucTuku ommtuHa Kpua [lamanka,
MpeTcTaByBa reorpad)cka, ColrjarHa, eKOHOMCKA U KyJITypHa eIHHHUIIA.

OCHOBHUTE 3aKITy4OITH O] aHAIM3aTa Ha JIOKATHATa €EKOHOMCKA COCT0j0a, Ce CIICIHUBE:

o HuayctpujaTa ¥ pyAapCcTBOTO C& AOMUHAHTEH €KOHOMCKH CEKTOPH BO TIOCICIHUOT IEPHOJ, HO
KanaluTeTUTE panuJgHO C€ HaMallyBaaT M C€ TIJlaBHAaTa HOpPUYMHA 3a 3TroJIEMYBalkbEe Ha
HeBpabOTEHOCTA;

e JlemorpadckuTe KapakTEpUCTHKH HA HACEICHUETO ce Ha padoT Ha jeMorpadcka CTapocT, co
HEMOBOJIHA KBaJTM(HUKAIFja pelaTUBHA 32 CTPYKTYpa Ha JIp>)KaBHO HUBO;

e Haxo pymapcTBOTO M HHIYCTpHjaTa c€ JOMHUHAHTHH, HUBHHOT IPHUOHEC 32 3araJyBameTo Ha
JKUBOTHATA CPEJIMHA HE € Ha BBHCOKO HMBO, Taka IITO 3eMjaTa MpHIlara Ha KaTeropujara Ha
YHCTO 3€MjOJEINICKO 3€MjHUILTE;

e Bucoko HHMBO Ha BpabOTyBame BO HMHIYCTpHjaTa W PYIJapCTBOTO BO KOMOHWHAIHja CO
HEJOCTaTOK Ha 3e€MjUINTE 32 HABOJIHYBame, BEPOjaTHO, OWJIe TIaBHATA MPUYMHA 32 HUCKOTO
HUBO Ha 3€MjOJIEJICKH aKTUBHOCTH BO OBOj PETHOH;

e Pa3BojoT Ha HEBJIAJAMHUOT CEKTOP, € HA TIOBUCOKO HUBO.

KyntypHOTO 1 HCTOpPHCKO HACTIEICTBO HA PETHOHOT U MPHjaTHATA KIMMa c€ OCHOBHH HOTEHLIU]j Al
3a pa3BOj Ha TYPHU3MOT W IOIOJTHHUTEITHHUTE YCIyTH (XOTETH, PECTOPaHH M CJI.). Pa3BojoT Ha OBOj
CerMEHT C€ IJieJa BO PEBHUTAIM3AIMja HA KYJITYPHO-UCTOPHCKHM OOJEKTH M IOTOJIEM MAapKETHHI 3a
MOJIPIIKA HA Pa3BOjOT 3a IUIAHWHCKU M MAHACTUPCKHU Typu3aMm. Kako nmpuapyXHU aKTUBHOCTH CE
MOJICPHH3AIIHja Ha TIOCTOCYKUTE CTPYKTYPH, Pa3Boj Ha TPHYAPCTBOTO U MPOU3BOJICTBO HA CYBEHUPH.
HajunTepecHure acriekTr 3a pa3Boj Ha TypU3MOT C€ KYJITYPHO HACIEACTBO, NMPUBIICYHATA MPUPOIA U
TpaguIMoOHATHUTE pakoTBOpOU. OcoroBckute [ImaHWHW HyZaT W3BOHPETHU TPUPOIHU YCIOBH 3a
pa3Boj Ha 3uMcku Typusam. OJ cTpaHa HA HUBHHTE KJIMMATCKUA U reorpadCKu KapaKTEPUCTHKU U
YCIIOBH HJICAJTHU C€ 3a CKHjame, uMa cHer oj Mecernm OKTOMBpH 10 Mecen ATpuJI, ITO OBO3MOXKYBa
JoJra TypucTHuka ce3oHa. [Ipupomuu obiactu Ha OcoroBcku [lmaHWHHM, C€ CO YHCT IIAHUHCKU
BO3/yX, BOJICHH MTOTEHIIMjau 1 O6orara ¢uiopa u (ayHa, UCKIIYUUTEITHO CE MOTOJHU MECTa 32 OJIMOP U
y)KUBamWkE 3a CUTE OHME KO Tpeba ja ce oamopar. Mcro taka,, ©Ma MOKHOCT 3a XepOalieH Typu3am
KaKoO IITO C€ C06I/IpaH)e JIEKOBUTH OWIIKHU U ITYMCKH IIJIOOOBU U CJI.

Pa3Boj Ha Typu3mMoT BO OCOroOBCKHOT PeruoH

[IprunHM 32 moronema nmoceTeHOCT Ha OCOTOBCKUOT PETHOH ce U DOraTcTBOTO HAa PECypCH 3a
Pa3BOjOT HA IIAHUHCKUOT M PYPATHHOT TypHu3aM. | ITAaHWHCKUOT Typu3aM ce JODKH Ha CKOJIOIIKUTE
CPeVHH, MIPUPOIHUTE OOTaTCTBa, CIICHU(GUYHUOT TEPECH 3a IUIaHUHApemhe (MPeJ ce MCKauyBame Ha
Pyen u llapeB Bps), mocToemeTo Ha TUTAHWHAPCKH W JIOBEYKH JOMOBH, a rojieMara HaJMOpcKa
BHCOYHHA, TIOBOJIHATA KJIMMa M YUCTHOT BO3YX IPUBJICKYBAaT 3a pa3BojoT Ha BO3ayIIHU Oamu. [Tokpaj
MPUPOJIHUTE YOaBUHH, PYypaTHHOT TypH3aM C€ jaByBa M KakKO Pe3yJTaT Ha MOCEOHHTE KYJITYpPHH
BpenHoctn Bo KpuBonamaneuko. OCOOCHO ce HM3/IBOjyBaaT HEKOJIKY €THO Cella KOW IIJICHYBaaT CO
cBojara y0aBMHAa W CHenU(UYHOCT, KaKO IITO C€ HAPOJHUTE HOCHU M HHCTPYMEHTH, (oiKIop,
TpaJMIMOHAIIHA XpaHa U CAMHOT HauWH Ha M3rpajada Ha Kykute. Bo cenoro [IpeHak, koe € ceno Ha
HajroJieMa HaJMOpCKa BucounHa Ha OCOTOBHETO, KYKUTE CE€ MCTAaKHYBaaT CO MOKPUBH HAIPABEHU OJT
cliaMma, a ce u3rpazieHu ox kameH. CiimyHa rpajda MaaT MOMOIITHUTE 00jeKTH 3a YyBamke Ha IOOUTOKOT
KOj BO MHHATOTO TO UMaJIo BO TOJIEM OpPOj BO KPHBOIIAIIAHEUKO.

VYiire eHa TypHCTHYKa aTpakiidja BO PerHoHOT ce BanmaBHUIMTE KoM ce ymoTpeOyBaaT 0.l
JAMHEITHN BpeMumba. O TOJIeMOTO KOJIMYECTBO BOJHA JOOMEHa 0/ OpOjHHUTE CTala OBIH, PAYHO Ce
M3paboTyBajic BOJHEHN TKACHWHM W jaMOOIHH, a KOM ce J00(OopMyBaaT M IepaT BO BAIABHUIIUTE.
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[TorosemuoT Opoj couyBaHU BaJIABHUIU ce Haoraar Bo cenata [lypauka Pexa u CraHiiu Mery Ko efHa
OJl HUB IpPETCTaByBa CIOMEHHWK Ha KyJTypaTa 3alTuTeHa o PeyOnmukuor 3aBoj 3a 3amThTa Ha
CIIOMEHHLIUTE Ha KyJITypara.

Tpamummjara Ha oTNIeAyBamke Ha TOOUTOK, 0COOEHO OBITM U KPaBH, OINICTOjyBa M BO JEHEITHO
BpeMe. 3a 0Ba HEIITO CBEI0YAT HEKOJIKYTe MUHH(APMU KO Ce 3aHUMaBaaT co MPOU3BOACTBO, OTKYTI 1
npepaboTka Ha miieko. Taksu noctojaT Bo ceno Kpkiba, ceno Kucennna u 3uaunoso. ConcTBeHUINTE
'l 3a4yBaJie HHTEPECOT U TPaAULMjaTa 0] CBOMTE NPEALM U HUBHATA JIEjHOCT € HACOYEHA KOH 31paBo
OpPTraHCKO MPON3BOJICTBO.

Manactupot CBetu Joakum OCOroBCcKHM M HErOBOTO CTONAHCTBO
Enen on HajaTpakTUBHUTE MaHACTHPH BO MakeIoHHUja U PETHOHOT, € MaHacTUpOT CB. Joakum
OcoroBcku k0j ce Haofa Ha 3 (tpu) kwiomerpu on Kpusa I[lananka, Bo masyBute Ha OCOTOBCKUTE
[Tnannan. ManacTUpoT € ocHOBaH BO 11 Bek BO 4ecT Ha cB. JoakuM, IIyCTHHOKHUTEN U YyJOTBOpPEIl KOj
MBEEJ Ha OBHE MMPOCTOPU M YHU MOILUTH ce norpedaHu Bo MaHacTHPOT. [Iokpaj MaHACTUPCKUOT Xpawm,
ce Haola U moMaina IjpkBa rnocseteHa Ha Ceeta boropoauma.

Cauxa 2. IlpkBa Cserta Boropoauua (i1eso), Manactup Cs.
Joaxnum OcoroBckH (IecHO)

MaHacTHpOT OTCEKOranl MMajl BakHa yJiora BO ()OPMHUPAHmETO M Pa3BOjOT Ha BEPCKHOT U
KYJITYPHHOT >KMBOT. MaHacTUpOT momarall BO HOJHWTameTO Ha JPYrd UPKBH M BO jaKHEHETO Ha
XPHUCTHjAaHCTBOTO BO OBOj Kpaj. Toj Omi 3Ha4YaeH M Kako 0Opa3oBeH LIEHTap, CO Toa LITO BO HETO
[IOCTOENIO HAPOAHO YUYMJIMILTE, a CO NpyXame (UHAHCHUCKM CPEICTBAa IMOMarajg Ha YYEHHWIH OX
KpuBonananeuko J1a ce IIKOJyBaaT Ha NPECTHXKHU YHHBEP3UTETH BO CTPAaHCTBO. bWyl mMo3HATO
MPECTOjyBAJMIITE HAa TPTOBIMTE U MATHUIUTE KOM MUHYBaJIe [0 3HA4ajHHOT mpasel Bua MrHanuja,
KOj IIOMHHYBa BO ONM3MHA Ha MaHACTHPOT. THe pane NpUIOHEC BO HETOBO 3ajaKHYBAamE IMPEKY
COTICTBEHU JIOHAIINU U adupMariyja BO MOJAICTHUTE KPACBH.

Bo MaHacTHpoT OWII CHIIHO pa3BHEH MOHAIIKHOT KMBOT M BO HETO MPECTOjyBaJle MOHACH O]l
MHOT'Y pa3/IM4HH KpaeBu. MoHacuTe Onie qoMakuHu BO MaHAaCTHPOT U ce Tprskese 32 MaHacTUPCKOTO
CTONAHCTBO KO€ OMJIO Ha MOIIHE BHCOKO HHMBO BO TOj IEPHOA, U CE€ COCTOEIO BO OAINIEAYBamke Ha
pa3HOBHIHA U MHOTYOpOjHA CTOKa (HEKOJIKY CTOTHHH T'piia). Bo MaHACTHPCKOTO CTOMAHCTBO TTOCEOHO
3HAUYeHEe M BakHa (PyHKIMja MMall MJIEKOBOJIOT, KOj PETKO WJIM BOOIIITO CE cpekaBa Kaj APYTH
MaHaCTHPH.

MuiiekoBoa

MIIeKOBOIOT BO COCTaB Ha MaHACTHPCKUOT KOMILIEKC CB. Joakum OCOTOBCKH NPETCTaByBa
M3BOHpEIHA Kpeallrja Ha YOBEKOBHUOT YM KOja TIOCTOH YIIITE OJ1 CpeIHNOT Bek. [loceObna cneruduka My
JlaBa HAYMHOT Ha HM3rpaada OIHOCHO IOCTABYBAaKETO HA CTPMEH TEPEeH KaKo W pelIeHHjaTa 3a
TPAHCIIOPT HA MIICKOTO JI0 MaHACTHPOT. BoeaHo u3rpaabara Ouiia yirre noTeiika nopaau moa3eMHOTO
WHCTAIIMPamke Ha TIIMHEHUTE IIEBKU BO JOJDKWHA O] HaJl 3 kM. MIlekoBOIOT OMJI TOCTaBeH 3a MOTpeduTe
Ha MaHACTUPCKOTO CTOIAHCTBO KO€ BO MHHATOTO OWJIO MHOTY HAaIllpeIHO W MMaJio MoTpeda ox eneH
BakoB noT(ar.
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OBOj MaHACTHpP UMaJl COTICTBEHH CTaJa Ha OBIM U KO3, a OMJI O3HAT U TI0 CBOUTE IIPOU3BOIN
on mieko. M neHec BO MaHACTHPOT c€ Haofa MaHACTHPCKHOT >KUT, BO BUJ Ha MPaBOATOJIHUK CO
ucrakHata OykBa ,,M“ Koja JOMMHUpa BO LEHTApOT Ha XUroT. OBOj *KUI' € HAIIPaBEH O]l KeJIe30 U CO
HETOo ce 00eseKyBaja MaHACTUPCKHOT HOOUTOK Ha TOj HAYMH IITO C€ CTaBaj BO OraH U KOI'a JIOBOJIHO
OWJI BXKEIITEH Ce CTaBaJl Ha TEJIOTO Ha OBIATa WM KO3aTa M TaKa Ce BTUCHYBAJI )KHUT'OT CO O3HaKara ,,M*
(manactupckn). Baka obenexannor nooutok nacen no OCOrOBCKUTE MACHIITA U CE PAa3IUKyBal OX
OCTaHATHOT CEJICKU JOOHTOK.

OBiuTe J€THO BpeMe ce HcTepyBaie Ha mamra Bo OCOroBHeTo, a TaMy O APBEHH ,JIECH  Ce
MpaBelie ,,3aMeTH BO KOM OBIIMTE HOKeBajie. OTKaKO MJIEKOTO K€ Ce M3MOJI3EII0 HAjueCTO CO TIOMOIII Ha
KOBH C€ TPAHCHOPTUPAJIO OO MaHACTUPOT Kaje LITO MOHACHUTE I'o NpepaboTyBajie BO CHPEHE WM
kamkasai. Co oriies Ha Toa IITO MAaHACTHPOT OWII OJlaJIeYeH HEKOJIKY KUIIOMETPH OJ] MECTOTO KaJie ce
MOJI3€J1 JOOUTOKOT, MHOTY BpeMe C€ TPOLIEJIO Ha TPAHCIIOPT Ha MIIEKOTO M MOPaJAX JIETHUTE TOPEIITHHH
YecTonaTH Aoarayo 10 ,,IpOBapyBambe’ OJJHOCHO PaCHITyBamb€ Ha MIEKOTO.

OBoj pobnemM MoHacuTe ce oOuzesne a To pemaT Ha TOj Ha4WH MITO JOOUTOKOT TO MOJI3elie
HaBeuep W HOKE TO MpeHecyBaje BO Belpa HAIpaBeHU O]l APBO WM BO ,,Tapuy3u (CaJ0BH HANIPABEHH
ox oByja koxa). Ho u 0BOj HauMH HE TW 3aJ0BOJWI MOHacuTe. Ha oapeneHn KpaTKu pacTojaHuja
n3paboTyBaje o1 KOpH Of ApBa ,,Kopyou™ wiu ,,0yKu* BO B HA TOIYOTBOPEHU LIEBKH W HU3 HUB TO
cunyBaie Miekoto. OBa OHMIIO Ha KPaTKH pacTojaHHja M MMAJI0 MHOTY HCTYpamba.

TCHIKOTI/IjaTa BO IPCHOC HAa MJICKOTO pa4yHO, CO KOBU WM Ha APYrd HAYMHU T'M HaTCpajia
nyfeTo O MaHAaCTHPOT Ja IO M3MHUCIAT M M3rpazaT miekoBonoT. Co moMoml Ha IJIMHEHH LEBKH,
CHOjyBajKl TH €IHU CO JAPYT'H TO U3Trpajiiiec MIEKOBOJOT, YAW OCTAaTOIM M JEHEC MOXKAaT Jia ce
nponajaat Bo Ocorosckara maHuHa. Ha onpeneHn pactojaHuja ce TOCTaByBalle KOHTPOJIHH BPYBH
(mwaxTH) KoM MOKpaj KOHTPOJIAaTa CIIy>Kele M KaKo TaJ0XKHUK Ha HEUUCTOTHH.

[loceGen wHTEepec Tpeau3BHKyBa HAYMHOT Ha KOMYHHKAlHja TOMe’y MOHACHTE KOH TO
MyIITaxe MIEKOTO OJ1 TIPEJICIIUTE KaJie ITO ce YyBal JOOMTOKOT, U OHUE KOH T'O I0UEKyBaje MIEKOTO,
BO OJM3HMHA Ha MaHACTUPCKUOT KomIuiekc. KomyHukanujaTa Ouiia ocTBapeHa Ha TOj HAYMH IITO CE
HCKOPHCTYBajla COHUEBATa CEHKA I1a CO MPETXOAHHU JIOTOBOPH BO OZPEJCH TEPMHH Ha ITOKJIOIYBabe Ha
CEHKara ce MyIITAI0 MJIEKO HU3 TITHHEHUTE IIeBKH (Ce KOPUCTEN T.H. COHYEB YACOBHUK).

[Nokpaj marpagbara Ha MIIEKOBOJIOT M TPAHCIOPTOT Ha MJIEKOTO, MHOTY MHTEPECHO 3a TOa
BpeMe OWJI U CaMHOT HAauWH Ha OJp)KyBame Ha MIIEKOBOAHATa MHcTananuja. Co Len 1a ce OIp>KH BO
CBEXa CcOCTOj0a M 3ApaBo 3a ymorpeba Omia moTpeOHa MeToJa 3a NMPOYHCTYBAHmE€ HA LIEBKUTE BO
ozpeneHn nHTEpBaiu. [lorosemMa TEMIKOTHja MPETCTaByBall JOTOBOPOT 32 HAN3MEHUYHO MYIITAhE HA
MJIEKOTO | TOILIa BOJIA CO KOja ce Je3MH(UIpae MISKOBOAHUTE LIEBKH, a BO BpEMe Ha HEIOCTOCUKa
KOMYHHKall{ja Ha II0r0JIeMO pacTojanre. MoHacuTe UMalie I0OroBOp Aa BO APYT BPEMEHCKH MHTEpBall,
criope] mojoxx0ara Ha ceHKaTa, TUE 0J] TOBUCOKHTE MPEJIeIIH J1a HCTYpaT TOIIa Boja 3a Je3nHpeKkuja.
3HauM, 32 BpeMe Ha pa3IniHHU MOJ0KOM Ha COHUEBATa CEHKA, MOHACHUTE TIpaBelie Pa3iuiHu padoTH -
TPAHCHOPT Ha MJIEKO WM IPOYHMCTYBam€ Ha LIEBKUTE CO TOIUIA BOJA, CIIOPEA NPETXOJHO YTBPACH
JIOTOBOP TOMeTy HUB.

MUIeKOBOAOT MPETCTaBYBAJI TOJIEMO OJIECHYBAaE CO MHOTY MOOP3UOT TPAHCHIOPT U MOKHOCTA
MJIEKOTO Jla cTaca BO cBexa cocTojOa 6e3 1a ce pacure. Ha 0Boj HauMH ce 0BO3MOXKMIIO MHOT'Y ITOJIECHO
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W €JIHOCTAaBHO MJICKOTO J1a C€ Hajlle BO MaHACTUPOT KaJie ce MpepadboTyBallo BO MIICYHU MTPOU3BOIH U
Ce cepBUpalie HA MATHHUIIUTE W TPrOBIM KOW MPECTOjyBasie Tyka. [lopamu OiM3uHATa Ha TO3HATUTE
natHy npaBiy (Bua MrHanmja) kako ¥ aTpakKTHBHOCTAa HA MaHACTUPOT, MIIEKOBOJIOT OJUTPAIT MOIITHE
3Ha4ajHa yJioTa 3a TOJIeMUOT Opoj TIOCETHTENHN U HUBHO PEIOBHO 1 HABPEMEHO OIICITYKYBambe.

Ha >xanoct He ce couyBaHU MUIIAHKM JOKYMEHTH 332 BPEMETO Kora € TpajJieH OBOj 00jeKT, 1o
MHOTY HellITa CIenu()UIeH 1 €IMHCTBEH BO MIOMIMPOKHOT PETHOH. JleTTOBH Of] MIIEKOBOJIOT CE OTKPUECHH
neroto 2006 roauHa Bo Oiim3mHA Ha MaHacTHpCKHOT KoMmIuteke CB.JoakuM OcOroBCKH. MIIEKOBOIOT
ce Mpoy4yyBa U JIOMCTPaXKyBa, a JIOKAaIMjaTa € JOCTallHa KaKo 3a TYPHCTUTE Taka W 3a HAyYHHIUTE.
CeBKyMHOTO 3HaUCHE HA MIIEKOBOAOT € OTPOMHO, CO HETOBOTO MOCTOCHE MOXKAT J1a C€ TIOBP3aT KaKo
OJIECHYBam€TO BO TPAHCIOPT HAa MJIEKOTO Taka W MOTTUKHYBamke Ha JIOKATHOTO HAceJIeHHe BO
MJIEKOTIPOM3BOJICTBOTO U OJIP)KYBAmbE HA Taa TPAIUIHja 10 IeHEeCKa.

IIpou3BoaCTBO HA MJIEKO H MJIEYHH TPOU3BOAH BO JICHELITHO BpeMe

[ToBONHUTE MPHUPOAHH YCJIOBH KAaKO M TpajuIHMjaTa ce IJIaBHU (HaKTOPH KOW JONPHUHENE H
JICHEC MaKo BO MHOTY momay Opoj na ce oariieayBa noOutok. [IpoaykTure Kako IITO Ce CUPEHE,
KalllkaBaJl, ypAa, Macllo, MaTeHUIa U JPYTH CE OJUIMKYBaaT CO BHCOK KBAJHTET U ce OapaHu BO
HOIMIMPOKHOT PErMoH M CBETOT. KapakTepuCTHYHM ce W NOCeOHM BHIOBH IPOM3BOAM KOM C€
crenu(prYHN CaMo 32 OBOj PETHOH W MPETCTaByBaaT 3allTUTEH 3HAK 32 OJJEITHH MPOM3BOAUTENHN. 32
KBaJMUTETOT Ha MIICYHHUTE MNPOM3BOAM HAJIrOJIEMO BIMjaHHE HMMa 4YHCTaTa CKOJOIIKAa CpeluHa U
TPaJAMIMOHAIHNOT HaYMH HAa HUBHO INPUTOTBYBame. J[eHec ycioBHTE 3a pa3BOj Ha CTOYApPCTBO BO
KpuBonananeyko 3a pas3iuka oJi MHHATOTO C€ JajieKy IIOMOBOJHMA BO CMHCIA Ha 37paBCTBEHATa
3alITUTa, HA0aBKa Ha CTOYHA XpaHa Kako M MoJ00ap macMaH Ha npousBoaute. CeTo oBa € A0BOJICH
MOTHB 3a HMHBECTHLIMH BO CTOYapCTBOTO M 00e30edyBame CHIYPHO W KBAIUTETHO MIICYHO
HPOU3BOJICTBO.

Co JeHeNHOTO MPOW3BOJICTBO CE IMOBP3yBa BIMjaHUETO HA MAaHACTHPOT M HETOBOTO
CTONAHCTBO BKJIyYyBajKM T'O M MIICKOBOJOT BO ToOiMCKara okoiauHa. Bo cemara omdarteHu co
MaHaCTUPCKaTa yrpasa IIoceOHO ce HeryBaJia TpaJulfjaTa Ha OATIIelyBambe JOOUTOK U IIPOM3BOICTBO
Ha miieko. [Tomery apyrute, MO3HATO CEJIO BO KOE CE 3aJipKalia OBaa Tpajuiuja e celloto Kpkiba koe
ce Haola Ha Maja OJJaNeYCHOCT 0 MaHacTHPOT cB. Joakum OcoroBcku. OBlie MHOTY aBTEHTHYHO €
3a4yBaH HAYMHOT Ha CTOIIAaHUCYBAHE IIPH IITO COIICTBEHUIIMTE ja MPOA0JDKUIIC TPAAUIIHjaTa Ha CBOUTE
JEIOBIM M TIPAJCIOBIM. 32 OCTAaHATHTE MOJAJICYHU cella KapaKTePUCTHYHU c€ MHHU(APMHU WU
MaHJIpU BO KOM IIEJIOCHO € 3a0KPY KEH IMPOIecOT Ha OATIICAyBamke, MPOU3BOACTBO a U MpoJakda Ha
Npou3BOAM. MaHApPaygUCTBOTO € eJHa O]l HajcTapuTe M HajcrneuupuyHH IEeJHOCTH Koja Omia BO
U3yMHpame e/IeH U3BECEeH MEepHo/, a Koja JAeHeC MOCTENeHO 3aKMBYBa M MMa TEHJICHIMja J]a TIOCTaHe
OCHOBHO 3aHHMame 3a morojieM Opoj myre Bo KpnBomnamaneuko. Mcro Taka oTBapame Ha MIKOJa 3a
MaHJIpayux caMo O NIOMOTHaja U OM OBO3MOXKHJIA [TOHANPEJHO W OPTaHU3MPAHO MPOU3BOJACTBO Ha
MJICKO ¥ MJICYHH TIPOYKTH.

MuaexoBon - [loTeHnMja HA TYPUCTHYKA aTPaKIuja

MIIeKOBOAOT YHHM OCTaTOIM HEOJaMHa C€ OTKONAaHW TMPETCTaByBa 3HA4YaeH /el Ol
MaHACTHPCKUOT KOMIUIEKC W MMa TMOTCHIUjaJ BO MHHHA J]a MPEpacHe BO BUCTHHCKA TYypPUCTHYKA
arpakiuja. Herosa nenocHa pecraBpaiyja Ou mpuaoHesa 3a 3roJIeMeH HHTEpEC U MoceTa Ha TYPUCTH
KO ke OMjaT 3amo3HaeHu CO TPAAUIMOHATHHOT HAYMH Ha MPEHECYBamkEe Ha MIICKOTO. ATPaKTHBHOCTA
Ha MJICKOBOJIOT MPOU3JIETyBa 0J1 (PaKTOT IITO MHOTY JyI'€ OJ] pETMOHOT CEYIITE HE CE 3all03HACHU CO
HETOBOTO OTKPHBAME.

CMmucnara Ha MMOCTOCHE Ha MIIEKOBOJIOT CE BP3YyBa CO MCKOPUCTYBame Ha MJICKOTO BO €CH
MOLIMPOK PETHOH, a He caMo Ha KpuBomnananeuka Tepuropuja. 3a MIEKOBOJOT MOXKE Jla Ce Kaxe JIeKa
€ JIeJ OJf MIICYHUOT MaT KOj TM MOBP3yBa TPUTE MOTPAaHUYHU pEeruoHu mery Makenonuja, CpOuja u
Byrapwuja. Bo byrapckara ommraaa TpH e oTBOpeH My3ej mocBeTeH Ha CtaMeH [ puropos, mpoHaoradoT
Ha OakTepujaTa 3a MPOU3BOJACTBO Ha jOTYPT U KOj JKMBEEJI BO TOj Kpaj, Aojcka apuUpMUpame Ha
OJIP>KIIMBOTO 3€MjoJiene BpIIH (hapmara 3a OPraHCKO Mpou3BOACTBO Bo Jumurposrpaxn, P.CpoOwuja.
ITocToM MOXKHOCT 32 MOBP3YBakhe Ha OBUE TPU PETHOHY U HA TOj HAYMH J]a CE MHUITUPA SHA MOITUPOKa
AKTHBHOCT 3a PEBUTAIM3AIMja HA PETUOHOT.
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ITocTojana u3nox0a MocBeTeHa Ha MJIEKOBOAOT, OMiIa MOCTaBeHAa BO MaHAaCTUPCKHOT AH 0f
CTpaHa Ha HeBJIAAMHATa opranu3anuja ,,OcoroBo og Kpusa [lananka, koj ce Haora Ha MaTHUOT IPaBell
Kpusa Ilananka - Jlee baup (1.e. Ckomje - Codwuja) u Bo OIM3MHA HA UCKOTAHUTE OCTATOIU Of
MJICKOBOJIOT.

3akiay4ok

Moxe 51a ce 3aKIy4du JieKa XeTepOreHUTe MPUPOJHH PECYPCH IITO CE MPUCYTHH BO PETHOHOT
ce TOTOJIHY 32 Pa3BOj Ha TOBEBKE BUIOBH Ha TypH3aM, I1a MOKE J1a € KOPUCTAT Ha HajCOOABETEH HAYMH
aKo PEeruoHOT mpoba JAa HMIUIEMEHTHpAa MYNTH(QYHKIMOHAJIEH KOHIENT CO Pa3HOBUAHOCT Ha
MPOU3BOJIM U YCIIYTH KO MOXAT Jia Ce BKIIOIAT BO €/{HA TEPUTOPHja TIOBP3aHU CO 3a0KPYKEH CHCTEM.
MeryToa, TAKBUOT Pa3BOj HE MOJXKE JIa € HAaIPaBU BP3 OCHOBA Ha MPEMUIIIAHN TEXHUKH O/ HEKOH JAPYTH
PETHOHU, KaJie IITO BeKe Ce Pa3BHBa TYPHU3MOT.

MolepHHOT KOHIENT 3a Pa3BOj HA pYypPAIHHATE OOJNACTH € HMHTErPpUpaH MpHCTal KOH
pelaBameTo Ha MPOOJIEMHTE Ha PyPATHUTE 3aCTHUIIA BO MAPTHHAIHUATE 00JacTH. JluBep3udukamnmja
Ha pypajHaTa eKOHOMHja BO PETHMOHOT € O] KIYYHO 3Haueme. 3a pa3BOj Ha PETHOHOT MOTpeOHa ¢
arpecuBHa npomornmja. Op npyra crpaHa, Tpeda MTHO 3TrOJIieMyBame Ha KOXe3HjaTra Ha JIOKaJTHaTa
3aeqHUIA, 3a Ja Ouie TIoyCIenTHa MPOMOIIH]jaTa.

Enna on HMB € pa3Boj Ha PYpaHHOT M TUIAHMHCKHOT Typu3aM, 0a3HpaHd Ha MPHUPOJHO U
KyJITYpHO HaceacTBo. Tpeba na ce paboTu Ha MOBEKE acleKTH KaKo IITO Ce — MAaIUPambe Ha CUTE TOUKH
KOH C€ BO HHTEPEC 3a Pa3B0j HA TYPU3MOT, TPAAULIMOHAIHUTE IPOM3BOIHN BO PYPAIHUTE 00JIaCTH, KaJe
IITO BeKe TM MMa, N3paboTka Ha TPOMOTHUBHU MaTEpHjajH, BOMUYH BeO CTpaHa U CII., 010€TIeKyBabe
Ha MaTeKH W IOCTaByBam¢ HA 3HAIM Ha MaTHIITATa U MECTara KOW HH Ce O] MHTEpEeC, OTBapame Ha
TYpPUCTUYKH HH()OPMATUYKN IYHKTOBH M IIGHTPH 32 pPa3BOj Ha PYypalHUTE OOJACTH, MPBUOT 3a
criofielyBambe Ha WH(POpPMAIUK, BTOPHUOT 32 MOMAarame Ha JIOKAIHUTE 3acJHUIM BO Pa3BOjOT Ha
TYpU3MOT H JOTIOJTHUTEITHA aKTHBHOCTH.

Jlpyra MO>KHOCT 3a pa3BOj Ha INITAHMHCKUOT TYPH3aM U UCKOPHCTYBamE Ha PECYPCUTE KOU TH
naBa ManactupoT cB. JoakuMm OCOroOBCKH, HErOBaTa MCTOPHja, 3HAMEHUTOCT M 3HAYAKHETO 32 OBOj
peruoH. MIIeKoBOJIOT KaKo JIell 0] Taa MPUKa3Ha MOKe MHOTY Jia IPHJIOHECE 3a 3roJieMyBambe Ha OpojoT
Ha TYPUCTH, HO TPETXOJHO A00pO Aa ce MHGOpMHpa U HACEICHHUETO JeKa TAKBO HEIITO MOCTOU BO
HUBHHOT PETHOH.

TypusMoT kako nojaBa B0 OCOrOBCKH PETHOHOT, CO MHTEH3UBHO TEMIIO, MOJIEKa HO CHT'YPHO
ce pa3BuBa. MHuTte nepcnekTuBr OM Omiie TpaHchopmalyja Ha perHoHOT BO MpoduTadbuiIHa OHU3HHC
rpanka. Toa Ou OMJ OrpoMeH MpUIOHEC KOH pa3BUBamkbE¢ HA MHOTY BUIOBU Ha TypH3aM BO PETHOHOT.
Co 3ronemMyBame Ha TYpPUCTHYKATa MMOHY/IA, HOPMAIHO O JIONLIO W JI0 3rojeMyBame Ha OpojoT Ha
TypUCTH. AKO TIaK ce CleJi TPCHIOT Ha pacT M pa3Boj Ha TYpH3MOT, paboTaTa Ha YrOCTHTEIICKUTE
KaranuTeTn Ou Ouia mocTojaHa u co Jo0pa 3apadoTyBauka. PacToT u 0Ap KIIMBUOT pa3Boj HA TYPU3MOT
BO PETHOHOT OM Tpebalsio /a ro 3acera CeKoj OHOj KOj IITO KUBee Ha 0BOj mpoctop. Jlokoiky curte
CTpaHHU 3aCeTHATH O]l TYPU3MOT 3aCJHHYKH JICjCTBYBAAT, TOTAlll 33I0BOJICTBOTO Ke € roroiemo. Camo
CO 3aeJHMYKO M CHHXPOHHU3MPAHO IUIAHWpame W UMIUIEMEHTallMja Ha MPOCKTUTE 3a pa3Boj Ha
TYpU3MOT, KaKO ¥ Ha [EJIOKYITHHOT OJIPKJIMB Pa3BOj Ha JIOKaJIHATA 3aeIHHUIA, MOXKEME J1a CMeTaMe Ha
Oeneduiuy 3a cure.
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Abstract

Tourist manifestations or event tourism includes trips that are primarily motivated by visiting
manifestations of all forms, whether they are of a cultural, artistic, entertainment or similar nature. The
city of Peja is one of the oldest cities in Kosovo. It is presented by a beautiful geographical position, it
is surrounded by two rivers, the Bistrica and White Dream (Bijeli Drim) rivers, as well as mountains. It
is one of the most beautiful and richest cities with cultural and historical heritage as well as other natural
beauties. Numerous archeological objects have been discovered for which this city is famous. The main
disadvantage when it comes to tourism is primarily related to the promotion of the city because Peja
does not have good promoters who would present it in the best way, but we can say that it still has a lot
to offer, it has beautiful catering facilities that offer us good accommodation capacity, quality, provide
good service and guaranteed safety. Speaking of tourism, it is necessary to mention various types of
festivals and events that have existed for a long time and are an important part of human society. Events
are significant for any city because they give a destination a special charm, all with the aim of attracting
more visitors. If they are not taken care of, the resources, goals, and wishes of the visitors are not
coordinated, they can achieve financial loss. People in all cultures have recognized the need to set aside
time to make room for creativity and fun.

Kew words: Peja, tourism, manifestations, cultural and historical heritage.

Introduction

Tourist events in every region are a growing phenomenon, and many cities express their unique
character and recognition through well-designed events. "Manifestations are as old as mankind.
Manifestations can include conferences, festivals, sports events and more. This branch of tourism is
developing rapidly and has an increasingly influential segment in tourism. Globalization and the
development of technology help the development of tourism because there is an increasing popularity
of social networks , because the Internet is being used more and more and in this way there is a spread
of information that must not be ignored. It will contribute to the destinations being better presented to
the interested parties because this increases their tourist offer.

Impact and effects of manifestations
We can point out that events affect almost all aspects of human life, be it social, cultural or economic.
They can have a positive and negative scope of influence on a particular destination. Events are
organized for various reasons, the most important of which are: meeting social needs, promoting the
city itself, increasing tourist activities and other reasons. Modern times have not stopped man's need for
socializing and entertainment. The new era contributes to better economic progress, which will lead to
the emergence of different types and forms of manifestations (Piv¢evi¢,2016). "Manifestations mean
special rituals, presentations, performances or celebrations that are carefully planned and created in
advance to mark special events or achieve social, cultural or corporate goals."(Piv¢evi¢,2016).
Manifestations can be: cultural, religious, sports, entertainment. (Kusen, 2002). It is necessary to
develop and maximize the positive effects and reduce the negative effects related to the holding of the
event. The events have a direct social and cultural impact on the participants, including the exchange
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of experiences, greater community participation. Organizing an event is an excellent opportunity to
emphasize the quality and specificity of each tourist destination.

Natural resources of the Municipality of Peja

Based on the terrain on which Peja is located, it is a city in Kosovo that stands out for its greenery, i.e.
forests, rivers and mountains. The city as well as the region has great attractive and interesting tourist
resources, which can satisfy fans of untouchable nature, the beauty of the countryside as well as
researchers interested in the traces of the past. Located between the course of the White Dream (Bijeli
Drim) and Bistrica rivers, Peja offers the opportunity for hunting and fishing of various types of fresh
water fish, and for fans of winter and summer sports adventures, the Rugova Canyon and the sports
center located in the village of Boge offer great opportunities for the beauty of the waterfall canyon and
the corresponding ski slopes. It offers families with children the opportunity to enjoy a walk of natural
refreshment, which will find an ideal place by the banks of the rivers in the hottest summer days.

Mount Rugova

Mount Rugova has long and cold winters and hot summers. It offers tourists to breathe clean air with
reduced ions from the forest in the early morning hours, which sets a great stimulus for human health.
The thickness of the snow provides good conditions for skiing. This thickness goes from 1-2m in height
and from 1200-2000m with the length of the tracks from 1-5km. The swelling of the water is excellent
for the development of tourism, therefore this region is considered as a reservoir of water with optimal
inputs in deep rivers that give an aesthetic appearance as well as waterfalls, springs and wells. The water
is crystal clear, in most cases it is cold, but rich with tasty fish. The Rugova region remains one place
with a favorable climate for summer vacations, in general with cool summers where temperatures reach
17-20°C and sometimes 20-25°C, which favors family tourism.

There are also spas for treatment and a sports and recreation center where favorable conditions are
created for sports and recreation, parachuting, swimming in the LiCenat lake, as well as river cruises,

walks and visits to cultural and historical heritage.

Springhead of the White Dream (Bijeli Drim)

A special tourist motif with visible aesthetic features is the spring in the village of Radavac, and the
waterfall of the White Dream (Bijeli Drim) spring about 11km away from the town of Peja in the
direction of Rozaje in the northeast of the Prokletije mountains. The mentioned spring is located below
the peak of Rusolija at an altitude of 2381m, below which the field next to Bijelo Drim spreads. It is
without a doubt one of the largest pits in the region, and despite the fact that it has not been sufficiently
explored, it has been declared a natural monument together with the source of the White Dream (Bijeli
Drim). The spring water is clean drinking water used by the inhabitants of the surrounding villages. In
the last few years, a lot of service facilities, both restaurants and hotels, have been opened, which are
luxuriously equipped and which are visited by a large number of tourists who return with enthusiasm.

Bistrica River
The Bistrica river passes through the city, which divides the city into two parts and gives it a special
beauty, and their green banks are desirable for citizens to walk. During the warm summer days, the
people of Peja go out with pleasure and refresh themselves with the water of the Bistrica river, in places
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such as: the source of black water next to the Demaj cave, on the third kilometer next to the Kraljica
cave up to the twelfth kilometer, and in the continuity of the river five kilometers from the city there is
a swimming pool with an Olympic size dimensions, which on warm days is full of visitors of all
generations, especially young people who come every day to refresh themselves with fresh water or
fresh cold drinks. The best view is represented by the field around Bistrica, Peja, which goes towards
the Rugovska gorge, past which passes the 24 km asphalted road, which leads from Peja to Montenegro.
The area around the Bistrica river has the appearance of a 20-km-long gorge, and the most beautiful
part of the Rugova gorge is the 10-km length through which the Bistrica river flows.

Cultural heritage of the m\unicipality of Peja

This mill was built in the second half of the 12th century. First it was an industrial building. The
equipment used for this mill is imported from Western Europe. In the initial period, this mill had three
stones that were moved by water, and later electricity was used and in 24 hours it was possible to grind
about 2,400 kg of grain. This mill looks like a complex consisting of six buildings, which were
documented as early as 1932, according to the property document number 280/7, which belongs to the
family of Haxhi Zeka. The complex includes a mill, a road, accommodation for tourists and passers-by,
as well as a place for keeping livestock. The complex of this mill represents the urban part of the city
of Peja because it is very functional. The picture shows the appearance of the mill. The mill has a
characteristic appearance in the architectural sense because it has an oriental style. The following
materials were used for construction: stone, mud, wood and lime.

The mill was used by citizens of Peja and the surrounding regions of Plav and Gusinje. Archaeological
excavations show that an organized civilization has been present in these areas since ancient times. The
places of greatest interest are: 10 Archaeological sites, 12 Christian monuments, 23 Muslim
monuments, 102 towers, Bektashi tomb and 9 mills. Next to this mill, of great interest in the city is the
old bazaar, as an ecological motif with special characteristics for tourism, which is divided into 3 parts:
the old bazaar, craft centers as an important place, nearby is the Car§i Dzamija, which was built in 1471
and at the same time, it is the oldest mosque in this place, where in its yard are the graves of Haxhi
Zeke, Ali Pasha, Gusija, then the fountain, as well as many other craft shops. The mill complex in the
city of Peja is an ecological motif with special features for tourism, then a long square that is divided
into 3 parts: Haxhi Zeke, Jasar-Pasino dvor complex, Haxhi Beg's Hamam, tower complex. The tower
is a fortified house for protection against the Turkish invaders who dominated this part of Europe for
500 years. Archaeological objects found in Peja are: Fibulae, pins, rings, bracelets, etc. To talk about
the long history of local craft according to the cadastral register in 1582 in the city of Peja there were
56 craft products, the most prosperous period was achieved in the 17th and 19th centuries. The main
handicraft products are wooden objects, coins, furniture, barrels, work tools, instruments of the
Albanian musical tradition such as: Ziftelis, fiddles, cradles for children, traditional clothes, etc. In the
market square in the old town of Peja, there are still shops of old crafts that process silver, copper and
iron, tailors, carpentry, etc. Hammams (traditional baths) and weekly exhibitions (artists from Kosovo
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and the neighborhood) are visited by local residents, and folklore is also presented in some of the
municipalities. The mixture of different religions and games has a significant role in the development
of tourism because religious celebrations always attract a large number of visitors.

Regional Ethnological Museum

-

—

One of the greatest cultural treasures of the city is the museum located on the Haxhi Zeke square, which
connects the city center and the old bazaar. This museum is one of the most beautiful cultural and
historical monuments. Located in the city center between the municipal building and the post office, it
iS very interesting for visitors because it exhibits folk costumes, hand tools, furniture and many other
examples of the cultural heritage of the Peja region. The archaeological exhibition was opened in 2014.
The museum consists of three parts, on the first floor there are things for children, on the second floor
for adults, and on the third floor for the oldest guests. It houses the exhibits that were exhibited at
exhibition in 2014. Other rooms house jewelry and musical instruments used by cultural or folklore
societies. The museum is very attractive and important for tourists, so they always visit it.

Manifestations in Peja

Opportunities are seen in mountains, water, health tourism, rural tourism, culture, winter sports, family
tourism, nature tourism, hunting and fishing, horse riding and transit tourism. Tourism can be a force
for local development. The priorities are the restoration of historical monuments, the revitalization of
traditional folklore, the opening of tourist information offices in the municipalities. There is a need to
raise the awareness of the local population about the importance of tourism, to improve the means of
communication, to improve the cooperation between the central and local authorities, as well as
cooperation with non-governmental organizations and Kosovo's neighbors. As part of the work, we will
list some of the priorities that are considered necessary in the future for the development of tourism in
the region of Peja.

There are mainly two basic priorities that are interconnected and conditional:

- Development of tourism as an economic branch in the Region;

- Marketing activities aimed at promoting tourism as an activity and attracting tourists.
Achieving the goals is possible through the application of the necessary measures. Related to each of
the defined goals, we will propose measures that should enable their realization. Tourist products are
the basic units of the offer. Every tourism product should offer a unique experience.

With the motto "Let's act together for a more sustainable future", the non-governmental organization
"Syri and Vizionit" organized for the first time in Kosovo the celebration of "Dream Day" along with
other places in the region as well as in Albania, Macedonia, Montenegro and Greece. The goal of
celebrating "Dream Day" was that Kosovo also participates together with other places from the
surrounding area. The event marking the "Dream Day" began with the opening of the fair in the city
center in Peja, where the organizers of this event addressed the attendees. As part of the "Let's work
together for a more sustainable future" fair, all partner organizations and tourism offices promoted their
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work, and then the event continued throughout the day with art societies. Various activities were also
carried out, such as; rock climbing in the Bistrica canyon in Rugova, cycling competition, then
numerous educational activities about the importance of rivers, as well as one visit to the hydro-
meteorological institute in Peja, and one visit to the water supply center in Radavac with students from
schools and with municipal officials, famous athletes and personalities. Present at this event were
representatives of the German Embassy, the Ministry of Environment and Spatial Planning, the mayor
of the municipality of Peja, representatives of the municipalities of Pakovica, Prizren and Bajram Curr,
as well as officials from eight other municipalities that include the riverbed of the White Dream (Bijeli
Drim) in Kosovo, as well as distinguished artists and various athletes.

Sports manifestation on the occasion of the liberation of Peja

The event was organized by Faik Bali¢ from Vitomirica near Peja in this village, and on the occasion
of Peja Liberation Day, a traditional sports event was held where competitions were held in five
different sports disciplines. Due to the large turnout of competitors and teams, the competitions
themselves were conducted throughout the day, so that diplomas and medals were awarded to the
participants who won them only before dark, and gifts from KEP for the best ones. There was a
wonderful and exciting atmosphere in front of the House of Culture during the awarding of medals,
diplomas and awards, where about a hundred participants of this event and a very significant number
of their relatives and fans were gathered.

Manifestations on the occasion of the liberation of Peja '"Bokud Derdan

On the occasion of marking the 10th anniversary of the "Day of the Liberation of Peja", BOKUD
organized an event that lasted from the early hours of the morning until late at night. Sports
manifestation on the occasion of the liberation of Peja "Perdan" cultural and artistic society took part
in the traditional celebration in the city center of Peja. The program was opened in the city center right
before the symbolic raising of the flag in the city center in front of the Municipality. We can be proud
that for such a manifestation BOKUD "Berdan" was honored to open the program with its dance, which
was embellished by the smiling and excited faces of young Bosniaks from the Peja region. In general,
all manifestations have their success, even though manifestations in Bosnian language are poorly
represented in our region, our people are satisfied with the representation of our children in all fields,
no matter how much. Every manifestation affects the development of tourism in our city, the more
various manifestations there are, the stronger and more developed tourism is.

Conclusion
Any tourist destination that wants to improve its tourist attractiveness should have a detailed plan for
tourism development where they should focus on strategic event planning if they want to realize the
full potential of tourist tourism. Every event or manifestation that needs to be held in a certain city, the
organizers are obliged to review all the necessary details in advance so that there are no negative
consequences. The more recognizable the destination, the more attractive it is for tourists. The key to
their success lies in the support of accommodation capacities of an appropriate standard, a high degree
of cooperation between travel agencies, the availability of information on websites about events and
further activities that will be held in that city. As we mentioned, the city of Peja is surrounded by the
tributaries of the Bistrica and White Dream (Bijeli Drim) rivers, where visitors can walk and breathe
fresh air. The city of Peja is a plain that is surrounded by greenery and enchants everyone present with
its natural and cultural riches. Likewise, manifestations that are an important component of tourism are
events that mark the Peja region where some of them are listed and, in accordance with the rest of the
tourist offer, they provide a complete service to tourists who, if they are satisfied with the offer, will
return to the destination. Events play a very important role in creating the tourist offer of destinations
and countries and are often included in various package deals. The development of tourism in the
Region should be based on the development of tourist products, which would take into account modern
trends and demands of tourists. Creation of a detailed development plan for each individual tourism
product for which there is potential. Plans should be done in a complete and comprehensive manner. In
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Peja, there is potential for the development of more tourist products for which there is a developed
demand on the domestic and foreign tourist markets.
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YCJIOBUA 1 IIEPCIIEKTUBHU 3A PA3BOJ HA TYPU3MOT N
COOUOEKOHOMCKUTE KAPAKTEPUCTHUKU HA OIIIITUHA
JOJIHEHH

Heuya Anopecku®, I'opru [lemkocku?

Yunnomupan menayep no cacmponomuja ucxpana u ouememuxa, ivicaandreski96@gmail.com
2Joxmopanm, Yuusepsumem ,,I'oye JJenues* - Illmun, @axynmem 3a mypusam u GusHuc 102UCmuKa
- I'eszenuja, petkoskigjorgji@gmail.com

Ancrpakrt

OnmrtuHa JlomHEHM ce Haofa BO ceBepo3amagHuoT naen Ha [lemaroHMcKuMoT CimB, Ha HaaMOpPCKa
BHCOUYMHA 0J1 okoiry 600 MeTpu, OJIMCKY JI0 €JIHa OJ1 IIOTOJIEMUTE OMIITHHY BO PenyOinka MakenoHuja,
U e BakeH jen ox IlenaroHucKHOT ciuB, Kako u 3a Makenonuja Bo uenuHa. OnmruHaTta OpUpPOAHO €
MoJe/ieHa Ha JBE LEJIMHU, O] KOM IpBaTa €JUHHIA, KOja € paMHuYapcka u 3adaka oxomy 90% ox
Hej3MHaTa TEPUTOpHja, BKIYyUyBajKu ja memara oOpabOT/IMBa TOBPIIMHA, a BTOpaTra €IWHWIA, O]
BKyIIHATa MOBPLIMHA, € PHICKO-TUIAHMHCKM JEJ. OJ KO IIOJIOBHHATa € MOKPHEHA CO IMAacHINTa, a
[0JIOBUHA cO IIyMH. MIMajKu Iy mpeJBu OBUE IOAATOLM, KAKO U MOATOTBEHUTE TIOIJIaBja O OBOj TPY/,
MOJKEMe J1a 3aKJIy49rMe JieKa OIIITHHATA € TJIaBeH JBUTATeN Ha COIIM0-eKOHOMCKHUTE (PAKTOPH BO OBO]j
PEruoH, ITO HMCTOBPEMEHO YKaXXyBa JieKa MMa ToJieMH H3TJIeId 3a pa3BOj W YHalpeayBambe Ha
Typu3MoT. Bo 0BOj Tpya moneranHo ke r'M pasriegame WHPOpPMAaLUHUTE 332 OBaa OMIUTHHA, Ke TO
aHaJIM3MpaMe COLMjalHUOT, HO U €KOHOMCKHOT Pa3B0Oj, C€ CO LeJl 1a Ce YTBPAAT IEPCIEKTUBUTE 32
pa3Boj Ha TYpU3MOT BO OBaa OMNIITHHA, M KOJKY TOj TypH3aM MOKE Jla MMa TroJieMO 3Hadewme 3a
NI006pYyBam-e U yHAIPEIyBabh¢ Ha 0BAa OIIITHHA, HO U 32 TYpU3MOT BoonmTo. Ke 6uiar pasrienanu
U KyJATYPHUTE HACTaHU M TPAJULUHU BO OBa MECTO, 1 HUBHHOT NPHJIOHEC BO PAa3BOjOT HA TYPU3MOT BO
oBaa ommTHHA. TPya0T 3aBpIITyBa CO 3aKIIy9OK O] MPETXOIHO CIOMEHATHTE M aHAIN3UPAHH [T0IaTOIN
3a OMIITHHATA.

Kayunu 360posu: Agriculture, Economy, Terrain, Population, Rural Tourism

Bosen

OnmruHa JloaHeHn ¢ GopMmupaHa co 3aKOHOT 3a TEPUTOPHjaliHA TMoJen0a W 3aKOHOT 3a JIOKAJTHA
camoympasa o1l 1996 roguna, a mpommMpeHa € co MPUIojyBamke Ha ommTHHA JKuTOIIe BO MOCIEAHUOT
3aKoH 3a TepuTOpHjaiHa opranu3anyja Bo Penyommka Makenonuja on 2004 roguaa. OnmryuHaTa ja
COUMHYBaaT 35 HaceleHU MeCTa, BO KoM uBeat okoiry 14.000 sxutenu, 3aKiIydyHO CIIOpe] MOCIESTHUOT
morne. ComyjaiHaTa CTPYKTypa Ha HAceJICHHETO YKaKyBa Ha HM3Pa3UTO 3€MjojeJICKa OIIITHHA,
Ou/iejKu TOJIOBUHA 07 PaboTOCIIOCOOHOTO HACEIICHHE CE 3EeMjOICIIIN, MOAEeKa CO HE 3eMjOJEIICKU
AKTUBHOCTU ce 3aHuMaBaar camo 11% ox BkymHOTO Hacenenue. Bo oBoj Tpya ce oOpaboreHu
MOJATONUTE 3a TMPUPOAHO TreorpadCKUOT TOTEHIMjal Ha ONIITHHATA, COIUMOCKOHOMCKHTE
KapaKTEepUCTUKH, U KaKO OBHE HEIlTa BIIMjaaT HA TYPU3MOT M HErOBHOT Pa3BOj HA OBaa TEPUTOPH]a.
OniruHa JIoTHEHH HECOMHEHO pacrojiara Co OrpOMEH, Ha KaJloCT ISTYMHO UCKOPUCTEH, TIOTSHIIH]jall
3a pa3Boj, NMOYHYBajKH OJl Hej3uHaTa Teorpadcka moyokda ma ce g0 OJyIMyHaTa MOBP3aHOCT CO
MOTOJIEMUTE TPAJCKH EHTpH BO PemmyOnnka MakenoHwuja.

IIpupoano reorpackm kapakTepucTuku Ha OnmmTuHa J{oJ1HeHH
Op reoIoIIKH acTieKT onITrHaTa JloHeH Mpumnara Ha ABE MaKpOreOTEKTOHCKH 1enuHu. [loronem
JIeT1 Off TepeHOT Ipumiara Ha IlemaroHckuor fen, a TepeHOT caMo Ha HEKOJIKy ceina Kako Jlebpemire,
Jlaxxanu, Koo u XKuTtorne mpumnara Ha 3anaHO-MaKeJOHCKaTa TeKTOHCKa 30Ha. Bo pamkuTe Ha
[lenaroHoT JOMUHAHTHA KaprecTa ¢popMalyja ¢ KOMIUIEKCOT Ha THajCTPaHUTOWAHN, IITO IO YHHU
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jampoTo Ha 1enara CTPYKTypa, MOTOAa MHKAIIMCTH, a KOMIUICKCOT 3aBpIlyBa CO MEpMEpHU M
muioMutu. (Koreckn)

Uctounnor pab Ha mompadjeTo TO COYMHYBAaaT HAjBHCOKHTE JIEJOBM Ha TulaHWHara Jlaytwia,
W3TPajieHd TJIAaBHO O] KapCcTU(HUIMPAHU MEpMEpH BO UYHja OCHOBA JIE)KaT T'HAjCEBU, TPAHUTH U
Mukamuctd. CeBEpHUOT M UCTOYHHOT pad ce M3rpajicHu O]l KaprecTH MacH Ha CHIMKATHUOT
THjCTPaHHUTOMJICH KOMILIEKC, OJ KOU Ce U3rpajieH! 1 MacuBHUTe Ha babyHa u Jlepsen.

LleHTpamHHOT JeNm M jJY)KHHOT pad MPeTCTaByBaaroOJacTH HCIOJIHETH CO HEOTeHH €3E€PCKH
ceMMeHTH co nebenunna ox Han 2 000 MeTpu, COCTaBeHM OJ 4Yakal, IMecok W riuHa. Jlmabokara
W3JIaHCKa 30HA, TNaBHO Noj 80 MeTpu MpeTcTaByBa akBU(TEp CO apTeCKH KapakTep H JoOpu
KBaHTUTATUBHU IMApaMETPH, HO OBUE BOJM HAjYeCTO CE CO BHCOKA COJPKUHA Ha KEIe30 WIH
MuHepaiu. (JakoBies)

Kuuma, Peajed, Xuaporpadcekxu u I'eos1omikn KapakTepuCTUKU
Ommrraa [onHenu Bo HuUckuTe aenoBH on 600-900 M.H.B MMa KiIMMa CO KOHTHHCHTAIHH
KapaKTepUCTUKH, TIOBUCOKUTE TUIAHMHHU Ha CEBEPO3AMaHUOT eI C€ KapaKTepU3upaaT co CTYACHO
KOHTHHEHTaJIHa KJIMMa ¥ Toa Ha HaaMopcka BucourHa o 900-1100M, yMepeHO KOHTHHEHTalHa
kirMa Ha 1100-1300 M.H.B 1 KOHTUHEHTANHO Iu1aHuHcka Ha 1300-1650 M.H.B.

Tepuropujata Ha OmmTrHa JlOTHEHN MOXeE J1a ce TOJIeNd Ha JIBe peijeHH LENHHU U Toa: eIHa
Koja 3adaka 2/3 on MOBpIIMHATA TPETCTaByBa paMHHYAPCKH el KajJe 3eMjUINTETO TIaBHO €
3eMjOJICIICKO U JIpyTa IeJIMHA IPETCTaByBa PUJCKO IUIAHWHCKH e Koja 3adaka eqHa TPETHHA OJT
OMINTHHATAO] KOja MOJIOBHHA € IMOKPHEHA CO MACHUIITA a MOJIOBUHA CcO IyMu (a0, Oyka, jaceH,
JpeH, TPMYIIECTH pacTeHHja u 1p.) PaMHUYapCcKUOT fien Ha OMIIITHHATA pacroiara co roieM (GoHa
Ha 00pabOTIMBO 3EMjHINTE MTO CE€ KOPUCTH 3a MMOBEKEe HAMEHH BO 3€MjOJIEJICKOTO MPOM3BOACTBO,
JI0ZieKa BO TIOMAJI JieJl Ce pa3BUBaaT NMPUPOJHH NMacuiuTa u auBagu. CeBepHUOT Jel Ha penjedor e
TUTAHUHCKH, PETEKHO CO OJIard NaJMHu OCBEH BO HAjBUCOKHTE JEJIOBH HCIIPECEYCHHU CO MIOTOJIEM
Opoj peuHHM NONMHHM IUTO cieryBaar koH llemaronmja. Hajeucoku BpBOoBH ce: ['om Pux, Mykoc,
Kogpocran, Jlyra u apyru kom gocturayBaar of 1 500 mo 1 700 mMeTpn HagMOpcKa BHCOYMHA.
(OBC)

KoH ceBepozaman u UCTOK peijedoT HA OMIMITHHATA € PUACKO IIaHuHCKA. OCOOCHO MHTEpECEH
PETMOH BO TOj TOIJIE € MPEACIIOT Ha Jy)KHUTE TPaHMIIM Ha TuiannHaTa baOyHa co BpBOT 371aTOBpB
(1422 m.1.B.)

On xuzaporpadeku acriekt OnmuTrHa JI0JHEHW pacnojara co MHOTY BHCOKO HHBO Ha BOJIU U Mal
Opoj Ha U3BOPH HA BOJIa OCBEH M3BOPOT BO HaceneHoTo MecTo Jebperure co kanauuteT ox 100i/cex.
Ha repuropujara va OnmuruHa [lomHeHH IPOTeKyBaaT NPUPOIHHA PEKH CO BOJIa BO TEKOT Ha IieylaTa
rognHa u Toa: CTpomika peka, ['onema peka, 3p3ecka peka, u Apyry IOMald BOAHH MOBPIIMHU.

BkyrmHaTa momkuHa Ha MOCTOjaHUTE MTPUPOJTHU BOJOTEIM M BOJHUTE KaHamu u3HecyBa 140 km. On
BoaHM akomymammu Bo Omnmruaa Jlomaenn ©Oum tH cromHane: puOHMKOT "JlabGjamm" wu
aKoMyJanujata BO HaceleHOTo MecTo JlecoBo u Cremue Koja ce KOPHCTH 332 HaBOAHYBame Ha
3eMjOJEIICKUTE OBPIINHH.

7KMBOTHHCKH M PacTHTEJIEH CBET
Opn xuBOTHHCKUOT cBeT (PpayHa) Bo OmmruHa [lonHeHu Haj3acTarneHu ce: ¢a3aHu, epeOuIH,
MOTIOJOIIKK, TPaONUBIY, OpPJH, T'yladu, MTPKOBH U Apyrd. OJ TUBEUOT 3aCTalleHW Ce: JUBH
CBHIBbU, CPHH, CIICHH, JIUCHITU, BOJIIH, 3ajalld, KyHH, MEYKH U JIp.

OZ[ PAaCTUTCIHUOT CBET BO PHUACKO IMIIAHUHCKUOT AEJI Haj3aCTaHeHI/I CC IIYMUTC U IacUIlTaTa IITO

IIpeTCTaByBaaT 100ap OCHOB 3a pa3Boj Ha IpBHATA MHAYCTPHja M CTpodapcTBOTO. Haj3acramenu ce
na0oT, OykaTa, jaCEHOT, JIMIIaTa, CMpeKaTa U BO MoMall 00eM Ha MOBHUCOKHUTE Mecta 0opoT. Bo
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PaMHUYapCKHOT e OJTHOCHO Ha IUIOJHOTO 3€MjHUINTE HAj3aCTalleHH Ce: TYTYH, TYCHUIIA, TTYEHKA U
BO MoMaJt 00eM TpaJIvHAPCKY KYJITYPH: MTUNICPKH, JOMATH, KPOMUJI H JIp.

CounoexoHOMCKH KapakTepucTUKu Ha OnmruHa JoHeHu

3apaBcTBo, O0pazoBanue u Kyarypa Bo Onmruna JosHenu
Bo Onmrura [lonHeHW oJf cBepaTa Ha 3/ApaBCTBEHA 3allTHTa IOCTOjaT 7 CTOMATOJOLIKH
OpAWHAIWY, 3 anTeku U 9 omTu aMOyJIaHTH BO HaceneHuTe Mecta: Jlaxxanu, Xutore, Jlebperre,
PomotoBo, omuenu, Lpammmmre, JlecoBo n Jymjauann. Bo oBue amMmOyIaHTH ce OCTBapyBa camo
MpUMapHa 3/ApaBcTBeHa 3amTuTa.OnpeMeHocTa Ha amMOyJlaHTHTE € Ha JI0CTa HUCKO HHBO M BO
UCTUTE MOXE Ja ce J0o0ue caMo TMpHMapeH 3[paBCTBEH mperjieln 0e3 MOXKHOCT 3a OCHOBHHU
ucnuTyBama. MMajku ja BO mpenBuj TOJEMHHATa MO TEPUTOpHja M JKUTEIH W Hej3uHaTa
PacIpoCTpPaHeTOCT, CTENEHOT Ha OMPEMEHOCT U pabOTHOTO BpeMe Ha UCTHTE BO TEKOT Ha 24 yaca
(camo 6 yacoBH ¥ TOA IpeJI IIAJIHE), € HEAOBOJICH, IIITO 3HAYX BO OCTAHATHOT JISJI TparaHuTe ce 0e3
3IIpaBCTBEHA 3aIlITUTA, OJJHOCHO IPUMOpAHH ce 3a HajMana norpeda na onat Bo [Ipunen. (Koteckwu)

OnmruHa [loHEeHN paBU HAMOpPH 3a OTBapame Ha €AHa 37paBCTBEHA YCTAHOBA BO LIEHTPATHHOT
JieJT Ha OIIITHHATA KOja Ke MpYy’Ka YCIyTy BO TEKOT Ha 24 Jaca.

Op BeTeprHapHaTa MEUIIMHA IOCTOM €JHa BeTepUHApHA CTaHUIIA U €JHa BeTepuHapHa aMOyJIaHTa.
OO6pazoBaHUETO € 3aCTaNEHO CO 7 EHTPAIHN OCYMIOUIITHN YUUIIUIITA U €IHO CPETHO OMIITHHCKO
YUMIIMIITE - TUMHa3uja ,, I Ipeponda - Pununaja” Bo Hacenenoro mecto XKutore.

OCHOBHHOT CTaHJapJ Ha O0pa30BaHUE € OJf HU30K CTEICH MMajKH TH TPEIBUJI YCIOBHTE BO
YUHIIUINTATa, KOU CE JIOCTA CTapH O0jeKTH CO MCKIyYOK Ha HEKOJKY M BO JIOCTa JIOIIAa COCTOj0a.
Y4eOHUTE oMarajia ce CTapy U aMOPTH3MPaHU, KOMITjyTepcKaTa OMPEMEHOCT ¢ He3HAUUTENHA U
TIOKpaj MOCJeaHaTa akiiija Ha MUHICTEPCTBOTO 3a oOpa3oBanue Ha PM 3a xomIjyTepr3anyja Ha
OCHOBBHOTO 00pa30BaHKE CO 10 HEKOJIKY KOMIIjYTEPH BO CEKOE OJ] YUHIIUIITATA.

Bo Ommrura JlomHeHm ce oJpXyBaaT TNOBEKEe KyITYpHHM HACTaHW, KaJieé Hajmo3HaT e
MeTyHapOJIHUOT (ecTUBAIl HA HAPOJHH MHCTPYMEHTH - Tajaa ,Ilene Aranacocku” - JlonHEHH, ITO
ce OJIp’KyBa CeKoja roJJMHA M Ha KOj Y4eCTBO 3eMaaT rocTH o1 oBeke 3eMju o EBpona u Amepuka
Kako 1 o0enexyBame Ha poieHIeHOT Ha nucaresoT biaxe Konecku - Hebperoso. Tpanunnonanen
(ecTrBal HA HAPOJIHU MECHH ,,3J1aTeH riiac™ - Jlaxkanu.

Bo mornen Ha Jpyrute KyJTypHH aKTUBHOCTH M TIOTPEOU, MOXKHOCTHUTE Ce Maju OWIejkH He
ITOCTOjaT COOJBETHU MECTA, a KyJITypHHUTE JOMOBU Kou rv Ma 10 Bo OmmrtrHa JIoTHEHN KOH Ce BO
JIOBOJICH OpOj ¥ TOJIEMUHA 3a OPraHU3UPaAkbe KYJITYpHU MaHU(ECTaI|H.

Manacmupu 6o Onwmuna /lonnenu.

1. ,.Csero IIperoOpaxkaenue” - 3p3e, pacmoyiara Co KOHAIM, HO 332 ynorpeda Ha CBEIITCHUTE
JMIa Ko paboTaT BO MaHaCcTHPOT (6) KOHAIH;

2. ,.Cgera Hegena” - CtpoBuja, pacnoiara co 19 koHaiu, BO KO MOXaT Ja IPeCTojyBaaT u
HaJBOPEIIHH JINIA, a BO N3rpaada € HOB KOMIUIEKC Ha KOHAIIN;

3. ,,Csetn Hukona” - Cnemnye, pacmosara co 6 KoHalu, BO KOM MOXE Ja IPECcTOjyBaar M
Ha/IBOPEIIHY JINLA;

4. ,Cseru JoBan Kpcrturen” - HeOperomo, pacmoiara co 12 koHaIy, BO KOM MOXaT 1a
MPECTOjyBaaT U HaJIBOPEIIHH JINLIA;

5. ,,Csetu Artanac” - JIpenoBuu, pacrosiara co 11 xoHay, Bo Kou MOXar Aa MpecTojyBaaT 1
Ha/IBOPEIIHY JIMIA, a € BO TeK U3rpas0a Ha HOB KOMIUIEKC Ha KOHAIIH;

6. ,,Ceru Unmja” - bpannoso, pacnonara co 7 KOHaIM, BO KOM MOXar Jia MPecTojyBaatr
Ha/IBOPEIIHY JINIA;

Bo ommtrHaTa moctojaTt morojieM Opoj Ha IaMHHM KOW TH MMa BO HacelleHuTe Mecta: JleOpemre,
Jlaxanm, XKurome, [Temrraneso, Lpaunuinte, [lecoBo, ['ocTpukanu u JIokBeHU;
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IIazap Ha Tpya, CTONAHCKH 00jeKTH
[Toxpaj 3emjogenueTo Bo OmmrrHa J[0THEHNM KaKO CTOMAHCKA rpaHKa paboTaT W OINCTOjyBaar H
JPYTH CTONAHCKU Cy0jeKTH KOH ce 3aHNMaBaat Co pa3HH ACJHOCTH OJ] Pa3IUUHH CTOIAHCKU IPaHKH.
Bo npopomxenue ce HaBeJleHN HEKOH O HUB:

» JpymrtBo 3a mpousBoactBo, Tprouja U ycayru ®EPOHUKA yso3- m3eo3z JOOEJ c.
HpHunuinre
JIEJHOCT: TPrOBHja 3a MPOM3BOJICTBO HA AIIKOXOIHH MTHjaJIONH U POU3BOIN 32 JIOMAIITHU TTOTPEOH
BKYITHO BpaOOTeHH: 6

» JlpymrTBo 3a mpou3BoACTBO, TproBuja u yciuyra AJl yBo3 - uzso3 JJOOEJI Ipunen c. Jlaxxanu
JIEJHOCT: IPOU3BOACTBO HA MUHEpAJIHA BOAA
BKYIHO BpaboTeHu: 23

» BA - EH TPABEJI IOOEJI c. Lipaunuinte
JICJHOCT: TPEBO3 Ha MMATHHUIIM BO TPAJICKUOT U IPUTPAICKH cO00pajKaj
BKYIHO BpaboTeHu: 12

» Jpymro 3a npousBocTBo, Tproeuja u yenyru JAMIAH ITPOMET AOOEJI ¢. bpaunoso
JICJHOCT: JIpyra TProBUja Ha MaJIO BO MPOJAABHHUIIM CO MELIOBHTA CTOKA
BKYIIHO BpaboTeHu:2

» TIPOM yBo3 [IpymiTBo 3a MpoU3BOACTBO, Tprosuja u yciuyru KUPO
» TIPOM yBo3 - u3so3 JIOOEJI c. Bpanue
JICJHOCT: JIpyra TProBUja Ha MaJIO0 BO MPOJABHHIIKA CO MEIIOBHTA CTOKA
BKYITHO BpaOOTeHH: 3

Bo mpuior Bu jocraByBaMe CIMKH OJ TEPEH, CO LEN BH3YEIU3Hpame Ha COLMOCKOHOMCKHTE
KapaKTepPHCTHKN Ha OBaa OIIITHHA U 00jEKTHTE CO KOU Taa pacroJiara.

-

Uzsop: Cnuxano na mepen, cmyoenm Anuma Bonwecka, 1.07.2021
Cnuxa 1.1. Onwmuncka 3epada 00 Onwmuna Jloanenu - c. Ponomogo, ciukano 00 Anuma
Bonuecka
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Picture 1.1. Municipal building of the Municipality of Dolneni - Ropotovo, taken by student
Anita Volceska

TR 2 2 < X = . e - =
HW3zeop: Cruxano na mepen, cmyoenm Anuma Bonuecka, 1.07.2021
Cnuxka 1.2. Iosexenamencku cmaouon 6o ¢. Ponomoso, ciukano 00 Anuma Boavecka
Picture 1.2. Multipurpose stadium in Ropotovo, taken by student Anita Volceska

B R e G s ey
Cruxarno Ha mepeH, cmydenm Anuma Bonuecka, 1.07.2021
Cruxa 1.3. Ambyrauma 6o c. Ponomoso, crukarno 00 Anuma Bonuecka
Picture 1.3. Ambulance in Ropotovo, taken by student Anita Volceska
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SR = m

Uzeop: Cruxano na mepen, cmyoenm Anuma Bonuecka, 1.07.2023
Cnuka 1.4. Typucmuuxa azenyuja 6o c. Jlasxcanu
Picture 1.4. Tourist agency in Lazani

IlepcnexTHBH U yCJIOBH 32 pa3Boj Ha Typu3MoT Bo OnmrnHa lotnenn
Mo:kHOCTH 32 10r0JIeM eKOHOMCKH Pa3Boj
ExoHOMCKHOT pa3Boj € OuTeH (hpakTOp KOH Pa3BHTOKOT HA TYPH3MOT Ha €Ha OMINTHHA, OHACjKH
TypU3MOT U EKOHOMHjaTa JIjCTByBaaT B3a€MHO, CO TOa IITO aKO ONINTHHATa HWMa COJHJCH
€KOHOMCKH pa3Boj, TOa 3HA4M OTBOpAH-E Ha MOT0JIEMU MOKHOCTH 32 Pa3BOj Ha TyPU3MOT, TIOBEKe
JIOKaJIH, CTOTIAHCKU 00jEKTH, HapOIHH MaHU(ECTANHN TTOAAP>KAHN O OIIITHHATA U CIMIHO.

[loneranno, ekoHOMHjaTa rO KpeHpa HAaYMHOT Ha )KUBOT, a CO TOA M YCIOBUTE 3a TypH3aM Ha eJHa

ommtuHa. KoHKpeTHO, Onjejku cramkara Ha HeBpaOOTEHOCT BO ommTHHA JlomHEeHHW € roiema,
HOTOJIEM M€ OJf HACeIeHHeTO KaKo TJIaBHM JIEJHOCTH O] Kajae o0e30emyBaaT CpencTa 3a
er3UCTCHIMja TO CMeTaaT IMPOU3BOJICTBOTO HAa TYTYH. TYTYHOT Kako HHYCTPHCKa KyJITypa
OBO3MOJXYBa BKIJIyqyBame BO HETOBOTO IPOM3BOJCTBO M Ha OHaa pabOTHA cuiia Koja HE MOXeE Ja
Ouye BKIIydeHa BO JPYTHTE TPAHKH HA CTOMAHCTBOTO IITO HA TYTYHOT My JlaBa MOCEOHO 3HAYCHE.
Opn ocoOeHa BayKHOCT PETCTaByBa MPOU3BOJICTBOTO HA TYTYH KaKO JOTIOHUTEIIHA JISJHOCT 32 OHHE
JIMIa KOU Ce 3aHMMaBaaT CO JIpyra OCHOBHA JISJHOCT IITO OBO3MOYKYBa JIOTIOJIHYBakE€ HA CEMEJHUOT
Oyuer.

Exonomujata Bo OmmutuHa JloHeHH ce 3aHMMaBa TIaBHO CO 3€MjOAECICTBOTO KOE € 3acTarleHO
MPEKy IMOJIjOAEIICTBOTO KaKO HOCEUYKa JIEJHOCT U BO MOMaJl 00eM CTOYapCTBOTO W IPaJUHAPCTBOTO
KaKo CEKTOpH BO 3eMjonecTBoTo. (Cepadumora)

[TomjonencTBOTO Kako TpaHKa Ha 3€MjO/ICIICTBOTO HAJMHOTY € 3aCTaleHO CO TYTYHOIPOU3BOATCBO
co 4,5 MATMOHHM KHWJIOTPaMHU TOJAMINHA PEKOJITa, XUTHUTE KyINTypu (TUCHHIA, jauMeH U Jp.),
WHIYCTPUCKU KYATYypHu (ITUEHKa), PypaKHH KyIATypH (JylepkKa, CTOYCH TpalloK, CTOYHA PeriKa,
BEIITAYKH JIUBAAU U JP.)

CTO4apcTBOTO € 3aCTallCHO MPEKy YyBame Ha KPYIeH JOOWUTOK (KpaBu W Tenuma 6.200 rpia) Bo

JIOMAIITHY ¥ BO yCJIOBM HA HAaIlacyBame, oHaTamy cuteH nooutok (oBiu 14.500, ceusbu 1.400 u
ko3u 1.000) Bo MHOTY Mas 06eM >kuBHHAPCTBO (Kokommky 3.200) npexy HeKoNKy GUPMH U Jp.
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IMepcnexTnBH 32 pa3Boj Ha pyPaJTHHOT TypU3aM

Iokpaj Toa mITO yCIIOBHTE BO KOW OIIITHHATA OTICTOjyBa HE cE Ha HajmoOpo HUBO, BO OBaa OMIITHHA
ce ClydyBaaT JI0OCTAa WHTEPECHHU HACTAHHU, CO HCIOJHETOCT OJf TYPUCTH OJ CHUTE OKOJHU MECTa.
[TogeramHo, Bo ¢. Jlaxkanu ce cirydyBaat ceJICKd 00pOH, CO T.H. TICIMBAHM, KaJe IIITO UCTUTE ce OopaT
Ha YHHKAaTeH HA4YMH ce JI0JIeKa elIeH OJ MelIMBaHuTe He ¢ cornanaH. OBaa Tpajuiuja € cTapa, u ce
OJpXyBa co MHOTY TeHepanuy. OBa € 0]l rojieMa BaKHOCT 32 OMIITHHATA 3aT0a IITO J0araaT TYPUCTH
Jla TY TIoceTat oBUe O0pOM O] MOBeke MeCTa, IITO MPUAOHECYBA U 3a ITOTOJIEMHU YCIOBH 32 €EKOHOMCKH
pa3Boj Ha ommuTHHATA. (MMHATPOB)

[Tonatamy, Bo c. PomoroBo, ce ciiyuyBa TpaAuLMOHAIEH TypHHUpP BO Mall ¢yadain, Kajae IITo UCTO TaKa
MMa YYECHHUIM OJ CUTE OKOJHHU I'PaJWHH, IypH U ONIITHHH, IITO € OJ rojeMa BaKHOCT HCTO Taka 3a
Pa3BUTOK HA PYPATTHUOT TypPH3aM.

Enen oz HajroyieMuTe KynTYpHH HACTAHU KOj C€ OJJP>KyBa BO OBaa OMIITHHA UCTO TaKa € CIIOMEHOT 32
[Tene I'ajmaTa, x0j ce HajayBa Bo c. lomHenu. Ha oBa MecTo TpaaWIMOHATHO C€ COOMpaaT MOBeKe
CTOTHIIM, aKO HE U WJIjaJiu JIyfe BO CIIOMEH Ha cJIaBHUOT [lerie koj Oui HeBepojaTHO A00ap Ha CBUPCH:E
rajaa. OBaa KyJnTypHa Tpaaulldja 3aeHO CO TOPCHABEACHUTE MPHIOHECYBAaT BO OMINTHHATA Ja CE
OJIP>KH OTICTAHOK WM Pa3BOj Ha PYyPaTHUOT TypH3aM, NMPHUIOHECYBajKH rojieMa ITOCETEHOCT Ha JIyre o1l
okonHuTe onmmTHHU. (KoTeckn)

OrmuTrHHATa UCTO Taka Tpeda Ja ce IPHKY 3a OBHE HACTAHH M TPAUIMU OMAAT OJp>KaHU U BO HIHUHA,
KaKo M pasriie/lyBame 3a KpeHpame MOBeKe HACTaHM CO I IOroJieM Pa3BUTOK HA TYPH3MOT H
€KOHOMHjaTa BO OBa MECTO.

3akay4ok
MoxeMe na 3aKiIydnMe UMajKd Td BO TPE/IBUJ CHTE KapaKTEpPUCTHKH Ha omiuTHHa JlojdHeHW aeka
OIIITHHATA UMa JT0OPU yCIIOBU M HECOMHEHO I'OJIEMH NEPCIEKTUBH 3a Pa3BOj HA PYPAIHUOT TypH3aM
BO OBa MECTO, KaKO ¥ 32 pa3B0j HAa TyPH3MOT BO II€JIMHA BO IIeJIaTa OINIITHHA.

CoUMOEKOHOMCKHUTE KapaKTEepUCTUKUM C€ MHOTY 3HAyacH aclekT o] paboTemeTo Ha ceKoja
caMOyIpaBHa JIOKaJHA eAWHHIA. be3 Oymer, CTONMaHCKM aKTHBHOCTH, 0€3 KYITYpHH M CIIOPTCKH
AKTUBHOCTH, 3/IpaBCTBO, O6pa3OBaHI/Ie 1 TPAHCIIOPTHHU Y MaTHU MPECKU, HUTY €/IHA 3aC€THHUIa HE MOXKE
na Ouje ONIITECTBEHA 3a¢JHUIIA U JIa Ce CTUMYJIMPA PAacTOT U Pa3BOjOT HA €/1HA JIOKAIHA ¥ HAI[MOHAIHA
EKOHOMHUja.

COIIMOEKOHOMCKUTE KapaKTEPUCTHKM C€ 3HAYacH acCleKT M BO KOHTEKCT Ha MOJ00pYyBame Ha
colyjaiiHara moyioxkOa Ha skurenurte. JloOpata couujanHa monox0a BOAM KOH PacT Ha BKYIMHHOT
MPUXOJ ¥ HAMalyBame HAa CHpPOMAIITHjaTa. 3aToa CeKoja OMIITHHA, 0e3 pa3iuka Ha Hej3MHaTa
TOJIEMUHA, HEOITXOIHO € J]a BOJIU JI00pa COllMjalTHa U €KOHOMCKA TIOJIUTHKA, KaKo U JI0Opa MOJUTHKA 32
OJIP’KyBakh€ U Pa3B0j Ha TYPU3MOT KaKO MHCTPYMEHTH 3a pa3Boj Ha PenyOnuka Makenonuja u Hej3uHA
WHTErpalyja Bo Ipyrara Ha Pa3BUEHU 3EMjH.

JIuteparypa

1. dumwurpos, Hukona u Tackos,Hako u Kotecku,llane u Murpepa,Enmnzadera u Meromujecku,/lejan
u Anrenkosa, Tamwa u Jorecku, Jymko u @uwmmnocku, Onusep n Koauesuk, Kpuctuna (2015)
“Ucropucko — reorpa)CKy Mpecek Ha TYPU3MOT M YTOCTHTENCTBOTO BO Pemny0Oinka Makenonuja”.

2. JakosneB, 3matko u Apnaynosa, biaarmna n Koreckn, Ilane (2016) “HarypusmMoTr kako jaen of
MeryHapogHuoT Typusam”. Bo: CocTojOu M nepcreKkTHBH BO TYpHU3MOT, €KOHOMHjaTa U OM3HHC
jorucTukara Bo Penybinka Makenonuja;

3. Tanja and Dzambazoski, Kristijan (2011) “Cultural - amusement animation factor for tourism
development”. In: International Scientific Conference,

4. Ciltural corridor Sofia - Ohrid Cultural tourisam Without Boundaries, 16-10-07-2011, Sofia - Bugaria
- Ohrid - Macedonia;
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5.

6.

10.

11.

12.

Jakovlev, Zlatko and Koteski, Cane and Dimitrov, Nikola (2015) “Tourist criminality”. LAP Lambert
Academic Publishing GmbH&Co.KG, Saarbrucken, Germany;

Jomeckwu, ymxko u JJlumutpoB,Hukona u Korecku,l{ane (2012) “Hacenennero 1 eKOHOMCKHUOT pacT,
MIPUMEPOK CO HAJIOJDKHU ToaTolu of bankanckure 3emju””. Economic Growth eJournal, Population
and economic growth theme: Longitudinal data for a sample of Balkan countries, 4 (26). p. 30;
Koreckn, Lane (2016) “Typuctuuka kaprorpaduja” - ydyeOHHK. YHuBep3uteT ,,lomne [lemaueB®,
[Itun, Makenonuja;

Koteski, Cane and Jakovlev, Zlatko and Soltirovska, Dragana (2016) “Wine and wine tourism in
Macedonia”. (JPMNT) Journal of Process Management - New Tehnologies, International, 4 (3). pp.
8-11,

Koreckn, lane n Jomeckn, Jymko m JakoBues, 3matko u Jumurpo, Hukoma u Bapmaposa,
Cuexana (2014) “Maxkenonuja gemorpadeku crapee”. Journal of Earth Science and Enginering, 4
(7). pp. 445-454.;

Koteski, Cane and Majhosev, Darko and Jakovlev, Zlatko (2017) “Possibilities for the development
of rural tourism in the Republic of Macedonia”. (JPMNT) Jurnal of Process Management - New
Tehnologies, International, 5 (2). pp. 18-24;

CepadumoBa, Mumo3sa u IletpeBcka, bujana u Jakornes, 3natko u Kortecku, [lane u JKexosa,
Anexcangpa (2016) “CoBpeMeHH peIU3BULIN HAa NPETIPUEMHHIITBOTO U TYPU3MOT BO PemyOnnka
Maxkenonuja”. Project Report. Yausepsuter ,,I'one Jemuer®, [ltum, Makenonuja;

Odunujanaa Bed-cTpana Ha ommruHa Jomnaenn (2023), 3a onmrtrHara, npeseMeno Ha 5 Anprn 2023
r. http://www.opstinadolneni.gov.mk/
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TYPUCTHUUYKA BAJIOPU3AIINJA HA TETOBCKO KAJIE

Emunuja Toooposuxk
nHactaBHuk, CYI'C ,,Jlazap Tanes* - Cxomje, emilijatod@yahoo.com

Ancrpakr

KyntypHOTO HacieacTBO Kako OCHOBA 32 pa3B0j Ha KyJITypHHOT TypH3aM U TYPH3MOT BOOIIIITO CE JBa
MeryceOHO OBp3aHU KOMIUIEKCHU MOMMH. KynTypHOTO HacieAcTBO O] €JHa CTpaHa MPHUI0HECYBa 3a
ATPAKTUBHOCT U MPCIO3HATIIMBOCT Ha I[CCTI/IHaIII/IjaTa 1 MOTHUB 3a IMOCETAa Ha UCTaTa, a TYpU3MOT IIaK,
OJ1 Apyra cTpaHa, MIPUJOHECYBa 3a BaJIOpU3alKja U IPOMOLYja Ha HACIEACTBOTO, IPAACHE HICHTUTET
Ha JIeCTHHAIMjaTa, ONIITECTBEH  eKOHOMCKH pa3Boj. Bo 0Boj Tpya ce moTeHnnpa moBp3aHOCTa TOMETry
KYJITYPHOTO HACJEICTBO U TYPU3MOT, CO aKIIEHT Ha TBPAMHUTE KaKo JIeN 0] Toa HaciencTso. M nanen
e IpuUMep 3a TYpPHCTHUYKa Banopu3aluja Ha TeroBckara TBpAMHA. Bamopusamujara uma 3a Lel
corjeayBambe Ha MOMEHTaJTHAaTa COCTOj0a M MOTCHIH]aJIOT 3a (DOpPMHpame KBAINTETCH aBTCHTHYCH
TYpUCTHYKH MPOM3BO/I KOj YCIEUIHO Ke ce MPOMOBHpa Ha ma3apot. Pemybnmka CeBepHa MakenoHuja
n300mIyBa co rojaeM Opoj TBPAMHHU M KPEMOCTH KOW BOJAT KOPEHH YIITE O] aHTUYKO BpPEME, a CeKoja
OJl HUB IMa COIICTBEHA UCTOPHja U KyJITYPHO 3Hauewme. Kako

Bo TekoT Ha HWCTpaxyBameTO BPIIECHH C€ KAOMHETCKHM W TEPEHCKU HCTpakyBama, MPHU IITO CE
MPUMEHETH Pa3IUYHA METOJIU M TEXHUKHU Ha COOMparme mojatoiny. TypucTHYKaTa Bajopu3alyja Ha
TeroBcko Kane e HampaBeHa criope KBaHTUTATHBHO - KBaJUTAaTHBEH METOJ KOj € MOOU(ULUpPAH U
COCTaBeH OJ WHIMKATOPH KOW JaBaaT jacHa W OOjeKTHMBHA CIIMKA 3a MOMEHTAJIHATa COCTOj0a Ha
TBpPIMHATA KaKO IMOTEHIHMjaleH KyIATYpeH TYpPUCTHYKH Mpou3BoX. [Iputoa ke ce meTeKTHpaaT H
cabocTuTe BO MEHAIMPAKETO CO TBPAMHATA U Ke ce J0OUjaT HACOKHU 32 MIHU WHBECTULIMCKH 3adaTH.
JlobueHuTe pe3yaTaTd MOXKE J1a c€ KOPHCTAaT 332 Kpenpame KpPaTKOPOYHU M JONTOPOYHH IJIAHOBH 32
WJCH TYPUCTHYKHU Pa3BOj.

Knyunu 300poeu: xyamypHo Haciedcmeo, mypu3am, mypucmuixa eaiopusayuja, mepouHu

Bosen

KyntypHuoT moteHIMjan Ha eJHa JeCTHHAINM]ja Ce MEPH CO KBAaJHTETOT Ha KYJITYpHHUTE NOOpa KOH
UCTaTa T¥ IOCEeIyBa, HO 3a THE Ja Ce IUlackpaar Ha I1a3apoT U 1a OArOBOpaT Ha OTpeOUTE Ha TypUCTUTE
NoTpeOHO € HAjIpBO Ja ce KpeupaaT KyJITypH aTpakUUU KOU 3aeIHO CO OcTaHaTuTe (akTopH Ox
OKpY)KYBame€TO K€ IO COYMHAT KyJITYpHHOT TYpPHUCTHYKM mpou3Boa. KynrypHuTte arpakuuu
NpeTCTaByBaaT KYJITypHH PECypcH KOM CO CBOHMTE aTpUOyTH TW TPHUBICKYBaaT TYPHCTUTE H
TpeTcTaByBaaT OCHOBA 3a Pa3Boj Ha TYPU3MOT BO jecTuHamujata. Oj Jpyra cTpaHa Mmak, KyJITypeH
TYPUCTHYKH MTPOU3BOJI TPETCTaByBa 30Mp Ha CIIEU(UIHNA MaTepHjalIHi ¥ HEMAaTepHjallH! BPEIHOCTH,
KaKo U JI0>)KUBYBambaTa Ha IIOCETUTEIINTE, KOU CE PEe3yJITaT Ha OCMUCIICHA IPE3EHTALlM]ja U BaJlOpU3alyja
Ha KyJITYPHHUTE PECypCH Ha OJIpeicHa TypUCTHYKA AECTHHALM]a. 3a KYITypHHOT NPOU3BOA BaXKaT CUTE
KapaKTEepUCTUKNA U OCOOCHOCTH KOW THl MIMa ONINTHOT TYPUCTHYKH MPOW3BOJ, IITO 3HAYM AeKa MpHU
HEroBOTO MHTErpupame Tpeda Jga ce BOJU CMETKa 3a aTPaKTUBHOCTA U aBTEHTUYHOCTA Ha IPOU3BOJIOT,
YCJIOBUTE 32 IPECTO]j BO IECTHHAILIM]jATa U IPYTUTE YCIYyTH KO IIOCETUTEIUTE MOXKE J1a I'M KOHCYMHUpaat
U CEKaKO, MOKHOCTA 32 IIPUCTAI JI0 IPOU3BOAOT.

KyntypHOTO HaciaeacTBo Kako pecypc 3a pa3Boj Ha TYPH3MOT € MHOTY IMOBEKE OJ aKyMyJjaluja Ha
MaTepHjaTHi M HeMaTepHjalHu KyITypHO 100pa Kou Tpeba a ce 3aurTuTar u 3adysaar.” Crienejku ru
TYpPUCTHYKHUTE TPEHJOBM WM TPaBIWTE KOW TH AWKTHpa MobOapyBaykaTa, MOTPeOHO € Kpewupame
aTpakTHBEH KyJITYpEeH TIPOU3BOJ Kako KOMOWHAIMja Ha KYJITYpHO HAcJEICTBO CO Pa3IMYHU
KapaKTepPUCTHKH, aKTUBHOCTH Ha MEHALIMEHTOT Ha KyJITypHHTE 100pa M TypUCTHYKaTa MHIYCTpH]ja.

1 Slunjski, R. (2020). Touristic and geographic approach to the valorisation of cultural heritage, Geografskom
odsjeku Prirodoslovno-matematickog fakulteta u Zagrebu
2 Petkovié, S. (2019). Menadzment kulturnih resursa u turizmu, Univerzitet Singidumun, Beograd, 6
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Camo TakoB MPOM3BOJ MOXeE Ja Oujie MOTTUKHYBa4 Ha Pa3BOjOT HA TYPH3MOT M CTONAHCTBOTO BO
JeCTUHAIM]aTa ¥ Jla IPUIOHECe 3a OJPIIIMBUOT pa3Boj. Hocurenure Ha TypucTUYKaTa MOJUTHKA BO
JICCTHHAIM]aTa OJJTy4yBaaT KakBa KOMOMHAI[Mja HA KYJNITYPHO aTPaKIUK Ke TIacupa Ha 1ma3apoT, KoMy
Ke TO HaMEHH MPOM3BOAOT U KAaKO UCTHOT Ke To miuacupa. HoBUTe mepcreKTHBU BO KPEUPABETO HA
KyIATYpPHATE aTpaKIMH Ce TOBP3aHM CO:° MPOCTOp, OJHOCHO KOHIEHTPAIMjaTa HA eIEeMEHTHTE Ha
KyJITYPHOTO HACJEICTBO U TPpyHHUpame, 3Py yBamkhe Ha KPEaTHUBHUTE aKTUBHOCTH BO €IHO MECTO,
O0JIACT WM PErHOH; MPOIEHKA Ha KamalUTeTOT Ha KYyITYPHHTE AaKTHBHOCTH KOM MOXAaT Ja
MPEIM3BUKAaT €KOHOMCKH M COLIMO-KYJITYPHU MPOMEHH; MOBP3YyBambe Ha KYJITYPHUTE PECYpPCH CO
OMNINTECTBEHUOT KaMTal M HUBHA YIOTpeOa Kako Opy»Xkje 3a OMIITECTBeHA UHTErpallyja, MOKHOCT 3a
pa3Boj Ha OM3HHUCOT M OAPIKIMBHOT Pa3Boj.

Kyntypaute arpakumu Moxe camu Mo cebe ga OupaT mpousBoA Koj ke Ouae IutacupaH Ha
TYPUCTUYKHOT Ia3ap IITO MPe c€ 3aBUCH OJ] HUBOTO Ha aBTOXTOHOCT M MPHUBJICYHOCT, HO MOXE H Ja
ce KOMOMHHpAaT IpH IITO CE& CO3aBaaT CIOKEHU KYJITYPHHU aTPaKIUU: KYITYpHH T€j3aXKHu, KyJITypHU
KOMIUIEKCH U KyATypHH pyTH.? Bo ceKoj ciydaj, KynTypHaTa aTpakiuja ke Ouje ycreleH KylaTypeH
TYPUCTUYKH IPOM3BOJ CaMO JOKOJKY pacmojara cO KBAJIMUTET M aTPaKTUBHOCT AOBOJHU Ja TH
NpUBJICYaT TYPUCTHTE, KAKO M MEHAUIMPaH Ha HUBO KOe Ke JOHece eKOHOMCKA KOPUCT M 3alITUTa Ha
KYJITYPHOTO HaclielCcTBO. KputepuymuTe 3a Kpenpame YCIeIeH KYITypeH TYPUCTHUKU MPOU3BOJI Ce
3aCHOBaaT Ha IMPOICHKA Ha KyJITYPHHUOT PECypc, CO KOja Ke ce YTBpAAT: TYPUCTHUKHOT MOTEHIIH]ja,
MOLIMPOKUOT KOHTEKCT Ha KyJITYPHHOT pECcypc, IMpallamkaTa MOBpP3aHH CO IPHUIIAAHOCTA H
COTICTBEHOCTA M TIPAllak-aTa Ha 3aMHTEPECHPAHNTE CTPAHM:® IPOLEHKA HA TYPUCTHUYKHOT MOTEHIIH]all,
KOja BKJIy4yBa Ma3apeH NOTEHLHWjaJl U pOOYCTHOCT Ha KYJATYPHHOT Pecypc; MOLUIMPOK KOHTEKCT Ha
KyJITypHaTa aTpakiuja: NpaBeH M IMOJUTHYKHM KOHTEKCT, MPHUPOAA HA KYJITYPHHOT PECYpPC Kako
KyJITYpHO HAacCIJIeICTBO, TYPUCTUYKATa aTPAKTUBHOCT HA PECypCOT, HErOBaTa IO3MIHMja Ha Ma3apoT U
BIIMjaHWETO HA JIOKAJHATA 3acAHUIIA, pa3Oupame Ha KyJITYPHOTO JOOPO BO HETOBOTO OKPYKYBAaE;
npamiamka MOBP3aHd CO UMOTOT, MECTOTO M KYJITYPHHOT MPOCTOP: MaTepUjaIHU KYJITYpHH pECypCH,
HEeMaTepHjaJlHO KyJITYPHO HACJIe/ICTBO, CETallHa U MMOTSHIUjaHa yIoTpeda 1 KOPHCHHIM; Ipamama
Ha 3aUHTEPECUPAHHUTE CTPAHH M KOHCYJTAIMH: HJCHTU(UKAIHMja HA 3aWHTEPECUPaHUTE CTPaHH M
KOHCYJITAllMH | JIyfe, BEIITUHN U (PUHAHCHCKH CPE/ICTBA.

Moaudukanujata Ha KyITypHUTE pecypcH Bo (YHKILHMja Ha TypHU3MOT MMa IIOBEKE NPEAN3BHUIIM,
0co0EHO OHME KOH Ce TIOBP3aHHU CO JIaBambe YCIYT'H, HO U OHHE KO CE OJIHECYBaar Ha CIelU(UIHUTE
Gaparma, Kako IIITO Ce CO3/1aBamb-e UyBCTBO 3a MECTOTO 1 00e30eayBame apTenTnaHOoCT.® [IpudakameTo
Ha OBOj IPEAM3BHK IIPETCTaByBa TEIIKA M MAKOTPIHA pabdoTa HA MEHAIMEHTOT Ha KyJITYPHHOT PECypC
BO HAIIOPHUTE J1a CO3/ajie MPOM3BOA KOj K€ TH 33J0BOJIM MOTPEOUTE HA MOTPOIIYBAYNTE, EMOTHBHO Ke
M WCIOJHM W K€ UM NpPYXU He3abopaBHO JOKMBYBame. Bo mporecor Ha TpaHchopmanuja u
MouQuKanyja Ha KyJITYpHUTE PECYPCH 3a TYPUCTHUYKA €KCILIoaTalija, MEHAIMEHTOT ce CpeKaBa co
IPEUKN M TIPOOJIEMH MOBP3aHH CO:' CONCTBEHOCT M MECTO Kaje Ce Haora KyJITYPHHOT pecypc,
OIIITECTBEHO — EKOHOMCKHM NpOo(MiI Ha IMOCETHUTEIHWTE, TeK Ha MPHUXOJHWTE, KOMYHHKAlHja CO
MOTEHIHjATHUTE TIOCETUTENH, COPadOTKa U MAapKETUHT, HCKYCTBO, HHTEPIIPETalllja U aBTEHTHYHOCT.
HNako cooueHn co roseM Opoj NpEUYKH M IMPEOU3BHLM, MEHALEPUTE Ha KYyJITYPHUTE PECypcH H
OCTaHAaTHTE 3aWHTEPECHpPaHW CTpPaHHW, HEONMXOJHO € Ja ja peanmsupaar TpaHchopMmamyjata u
MoJu(HKaLrjaTa Ha KyJTYpHUTE PECYPCH 3aTOa MITO TOA € SAMHCTBEHUOT HAUWH UCTOBPEMEHO J1a Ce

3 Richards, G. (2014). Tourism trends:The convergence of culture and tourism

4 Richards, G. (2011). Tourism trends: Tourism, culture and cultural routes, at
https://www.academia.edu/1473475/Touris_trends_Touris_culture_and_cultural_routes

5 McKercher, B., du Cros, H. (2002). Cultural tourism, The Partnership between Tourism and Heritage
Management. Haworth Hospitality Press: New York, npeseneno ox Petkovié, S. (2019). Menadzment kulturnih
resursa u turizmu, Univerzitet Singidumun, Beograd

& Petkovié, S. (2019). MenadZment kulturnih resursa u turizmu, Univerzitet Singidumun, Beograd, 6

7 McKercher, B., du Cros, H. (2002). Cultural tourism, The Partnership between Tourism and Heritage
Management. Haworth Hospitality Press: New York, mpeseneno ox Petkovié, S. (2019). Menadzment kulturnih
resursa u turizmu, Univerzitet Singidumun, Beograd, 83-84

253



[ecra Merynaponna Hayuna Kongepenuuja

MPEAM3BUIIMTE BO TYPU3MOT U BU3HNC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«

Sixth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

3alITUTAT PECYPCUTE U Ja ce 00e30en OIPKINB pa3Boj, 1a ce aKyMyJIMpaaT CpeACTBa 3a JIOKAJIeH
OIIITECTBEH Pa3BOj U JIa jaKHE UICHTUTETOT U UMHIIOT HA 3a¢HMIIATA.

TypucTuuka Bajopusanuja

[Ipamamero MmMTO 3HAYM BPEAHOCT M BPEOHYBAakE € MHOTY KOMIUIEKCHO, 3aToa IITO CeKoja Ofl
3aWHTEpPECUPaHUTE CTPAHU MMa CBOj OATOBOP KOj € MOTIIONHO JISTUTUMEH. TyprucTHYKaTa BajJopu3anuja
CUTYpHO € €JHa O] Haj3Ha4YajHHTE TEeMH BO TeOpHHTE 3a Typu3MoT. OBaa CTPYYHO METOJOJIOIIKA
MOCTaIka Koja BCYITHOCT MPETCTaByBa MPOLIEHKAa HAa TYPUCTUYKaTa aTPAaKTUBHOCT Ha CUTE IOjaBH,
00jeKTH W MPOCTOPH KOW MMAaaT, IMOKPaj OCTAaHATHUTE M CBOJCTBO Ja CE aTPaKTHUBHU, MHTEPECHU 3a
TYPUCTUTE U Jia MPEKy HUB T'M 3aJI0BOJyBaaT CBOMTE MOTPeOW. 3HAUM, MPEIYCIOB 3a TYPHUCTHUYKA
BaJlopm3aIja € 00jeKTOT na IocemyBa aTPaKTHBHOCT, YHHUKATHOCT, 3HAMECHHTOCT, CICIH(pUIHA
€CTETCKa BPEIHOCT U APYTH KapaKTEPUCTUKU CO KOU KE Y TPUBJICUAT TYPUCTHUTE.

TypuctrukaTa Bajgopu3alyja € OCHOBa BP3 KOja ce YTBpIyBa KOj pecypc € npudatTiuB 3a TypUCTHTE,
KOj BHJI Typu3zaM TpeDOa Ja ce pa3BHBa BO PETHOHOT, KOW CTaHAapAHW Tpeba na ce MpUMEHaT BO
ypeayBameTO, XUEPapXUCKH Jia ce mojapenar norpedbnure napectuuuu. Co exeH 300p, Aa ce yTBpIH
MPaBeIloT BO KOj IIEHTpaTHATA 1 JIOKAJTHATa BJIacT Tpeda J1a ja HacouyBa TypUCTHYKATA ITOJIUTUKA, KAKO
W TUIAHOBUTE KOW TYPUCTHYKHTE CyOjeKTH Tpeba Ja T CIpoBeAaT. Y TBPIYBameTO Ha IMa3zapHaTa
BPEIHOCT Ha MPUPOJHOTO U KYJITYPHOTO OOraTCTBO Ha €/IcH PErMOH MMa OTPOMHA BaXKHOCT 3a Pa3Boj
Ha TypU3MOT U TUTACUPAE-E Ha MMPOU3BOIUTE HA Ma3apoT. [1okpaj Toa, TypucTHYKAaTa BajJopu3aliyja urpa
rojema yjora BO YCIEIIHOTO CJe/Iekhe Ha MPUHIUINTE Ha OAPXIINB Pa3BOj U ONTHMAITHO KOPUCTEHE
Ha pecypcure.

Cnopen CerckaTa TypUCTHYKA OpraHU3alMja, TYPUCTHUKATa BaIOpU3alija IPETCTaByBa YTBPAYBabE
WM MPOIICHKA Ha BPETHOCTA HA TypUCTUYKATA ATPAKTHBHOCT, OJTHOCHO MPOICHKA HA aTPAKTUBHOCTA
Ha CHTE I10jaBH, 00jeKTH U MPOCTOP KOM NMAaT, MOKPaj OCTAHATUTE KApaKTEPUCTUKH U CBOjCTBO Ja Ce
aTpakTHBHU (IIPUBJICYHH) 32 TYPUCTUTE U NMPEKY HUB TYPUCTUTE Ja MOXKAT Ja TH 3a/I0BOJIAT CBOHMTE
notpebu. He Tpeba na ce 3a00paBH jieka TypUCTHYKATA BAOpU3alija Tpeda 1a MOYMBa Ha MPUHIUITATE
Ha OJIP>KJIMBHOT Pa3B0j, OJJTHOCHO COUYBYBamE HA PECYPCUTE O]l TIpETepaHa eKCIuioaTaluja, co mTo Ke
UM Ce OBO3MOXM Ha WIHUTEC TCHEpallM HUBHO KOpUCTEeHEe M 30oraryBame. Typuctuukara
Bajlopu3alyja NpecTaByBa Aej 0]l TYPUCTHYKAaTa MOJIMTHKA Ha 3eMjaTta, LITO 3Ha4H JieKa Tpeda na oune
3acTaneHa BO pa3BOjHATA CTpaTEruja Ha TYPU3MOT, KaKO M BO IETTUTE HAa TypUCTHYKATa monuThka. O
TOa Mpou3JieryBa u (pakToT Jieka TypUCTUYKaTa Bajlopu3aija 0apa KOOpAHHAIIMja U YCOTJIACYBamke Ha
HOCUTEJIMTE Ha TYPUCTHYKATa NOJIUTUKA HAa CUTE HUBOA.

Typuctruka Bamopu3aiyja € eHO 01 HajBAXHUTE U HajCIIOKEHHUTE Mpallamka BO TYPUCTHYKATa TEOPHja
u npaktuka. [Tonpa3Oupa KBaquTaTHBHA W KBAHTHTATHBHA OLIEHKA Ha BPEJIHOCTUTE HA TYPUCTHUKUTE
pecypcH U IpeTcTaByBa Haj3Ha4dajHa (as3a BO IJIAHMPAKETO HA MPOCTOPHHUOT Pa3BOj Ha TYPU3MOT.
Pecypcute xom ke ce OIEHaT KakO HajBpEJHM MOXKE Ja OdYeKyBaaT HajroieMa mobapyBadka u
3acilyyBaaT IPUOPHUTET BO INITAHUPAKHETO HA Pa3BOjOT HAa TYPU3MOT BO JecTuHanujara. Kora ctanysa
300p 3a BpeIHOCT Ha TYPUCTUUKHTE pecypcH, Tpeba Ja ce pa3iuKyBa yHoTpeOHa 1 a3apHa BpEIHOCT.
VYnorpebHaTa BpeIHOCT € MOBpP3aHa CO aTPAKTUBHUTE MOTHBH, OJHOCHO 33 HEKO] O aTpuOyTuTe
(pexpeaTnBHH, €CTETCKH, 3HaMEHHUTH, KYpPHO3WTETHH) KOM MOXeE [a ja 3aJ0BOJAT TypHUCTHYKATa
notpeba. Ho, camara ynotpedHa BpeTHOCT Ha TYPUCTHYKHOT PECYpC cama 1o ceOe He € JOBOJIHA, TYKY
NOTPeOHM ce OApPEACHN aKTUBHOCTH (MHBECTULIMY BO MH(PACTPYKTYpPa, IPOMOLIMja U CJ1.) 32 A3 MOXKeE
Jla C€ UCKOPHCTU WM 3all03Hae aTPakTHBHOTO JIEJCTBO HAa PECYpCOT W Ja ce (popMupa TypHCTHUUKA
HOHYJla, KAaKo Ia3apeH OOJIMK Ha TypUCTHYKaTa BPEAHOCT Ha pecypcuTe. 3HauM, 3a Ja MOXKe
aTpakTHBHUTE CBOjCTBA HAa MOTHBOT Ja I00OHjaT ma3apHa BPEJHOCT, HEONXOJHO € J1a C€ CIIPOBEJe
TypUCTHYKa Bajopu3anuja. Mnum, co TypucTHuKa Bajopu3alja ce HOTEHLUUPAaT OHUE MOTUBH KOH
MOXAaT EKOHOMCKU Jla C€ MCKOPUCTAT, OJHOCHO KOM MOXE Ja C€ TPEeTUpaaT KaKo CTONAHCKH
TYPUCTUYKH O0jEKTH.

JIOKOJIKYy ce TOoCTaBH Tpamiame KOj € HajAoOpHOT HaYWH Ja ¢ COYyBa KYJITYPHOTO HACJIEICTBO O
MPETEePaHO EKCIUIOATHPALE, CEKAKO JIeKa OJITOBOPOT Ke Ce Hajjie BO HEroBa BaJIOpU3allvja U MIacMaH
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Ha mazapot. Toa e mpexa c¢ mopaau (GakTOT JeKa OJPKIUBHOT TypH3aM HAcTOjyBa Ja BOCIOCTAaBH
paMHOTEXa oMely eKOHOMCKaTa KOPHCT KOja 3aeHUIaTa ja UMa O]l KYyJATYPHOTO HACIEICTBO KaKo
TYPUCTHYKH TIPOM3BOJ M HEroBara 3allTUTA OJ] MPETEPaHO KOHCYMHUpame. TOKMY MOpaad Toa
McKercer TBpau jaeka KyINTYpHHOT Typu3aM € TOj KOj MOXe Ja Oujie TJaBeH TMOTTHKHYBad Ha
ONPKIMBHOT pa3Boj Ha 3aenHunara.’ TypucTHukaTa Bajopu3alMja Ha KyITYpHOTO HACIENCTBO
MpeTCTaByBa MPOIICHKA HA HETrOBaTa BPEJIHOCT O] Pa3IMYHU aCIIEKTH U YTBPIyBambe Ha MOKHOCTHUTE 32
HEroBa MMITIEMEHTAI{ja BO TypUCTHYKATa MMOHY/Ja Ha JeCTHHAIMjaTa, 0e3 oriesn nanu ke Ouae Kako
IUTaCHpaH Kako IMoceOeH TYPUCTHYKM NPOW3BOJA WM IAaK BO paMKUTe Ha Jpyr IPOW3BOJ Ha
JecTUHALMjaTa, IMITO TIOKpaj APYroTo, BO ToJieMa Mepa 3aBUCH OJf HeroBara aBTOXTOHOCT H
aTpakTHBHOCT. Bo Toj mpollec Ha HMMIUIEMEHTAlMja MHOTY € Ba)XKHO KYITYPHUTE TYPHUCTUYKH
MPOU3BOJIM JIa HE ,,U3JIeTyBaaT™ HaJBOP OJ KyJITYPOJOMIKHOT KOHTEKCT Ha JIOKAJTHATA 3ae/IHHUIIA, 3aT0a
1ITO BO TOj CJTy4aj ke MMaaT PelaTHBHO KPaToOK POk Ha Tpaem.e.’

Co TypucTHYKa BaJOpH3alMja KyJTYpPHOTO HACIEICTBO MMa MOXHOCT Ja Ouje KOHKYpeHTHO Ha
TYpPUCTHUKHOT Ta3ap W Ja MpHUBIEKyBa rojem Opoj mocerutenu. @akT e geka AecTHHAIMjaTa
OTCEKOrall T'M MPHUBJIEKYBajla TYPUCTHTE CO CBOjaTa €AUHCTBEHA aTMoc(epa, KyJITYPHO UCTOPUCKHUTE
CIIOMEHHMITH, TPAAUIIHOHATHN (HECTHBATH M MaHU(ECTAMU U APYTU KyJITYpHO HacTaHH, Oe3 pas3iiuka
JIaNy KyJITYpPHHOT MOTHB IPEOBIIaayBa BO OJTyKara 3a natyBame. '’ Co Toa KynTypHHTE aTpaKTHBHOCTH
CTaHyBaaT C¢ TO3HAYajHH KPUTEPUYMH BO OLICHKAaTa Ha KBAaJHTETOT M CTENEHOT Ha Pa3BUEHOCT Ha
TypU3MOT BO €IHa JAECTHHAlLMja, a CIOpe] HCTpaxyBamara Ha Smith, Bo Hajromem Opoj on
TYpUCTUYKHTE TIaTyBaka BO CBETOT, KYyJITypara ce jaByBa Kako JMPEKTHA W/MIM WHAMPEKTHA

comprkuHa.

[pamameTo Ha TYpPHCTHYKA Bajopu3alija Ha KyJTYpHOTO HACIEJCTBO CEKOTall € MPaTeHO Co
TUCKYCHW W CyAWpPH Mery TPeTCTaBHHINTE Ha KYJITYpPHHOT CEKTOp (YMETHHIH, apXeoJo3H,
MCTOPUYAPH UTH.) U PETCTABHULIMTE HA €KOHOMHjaTa U TYPU3MOT, KOU IIPOU3JIETYBaaT MIPBEHCTBCHO
O]l Pa3JIMYHUOT HAYMH HA TIePIIeTIija Ha KyITYpPHUTE BPeJHOCTH Ha pecypcute. [IpBUTe cMeTaar jeka
KyJITypHHUTE J00pa ce HeTIPOIIEHINBHY ITOPaIi HUBHOTO KYJITYPHO U HCTOPHUCKO BIHjaHUE, a O] IPYTHTE
JileKa HCTUTE MOKE Jia ce IpoleHaT (BaJlopu3upaar) cropes] modapyBaukaTa Ha MOTPOIIyBaduTe,
TpaHchopMupaHH U MOAM(DUIIMPAHH KAKO TYPUCTHYKH IIPOU3BOJ KOj OU C€ KOPUCTEI BO KOMEPIIUjaTHH
nemi.'? PemmeHneTo Koe MOKe J1a TH MPUOIIKH CIIPOTHBCTABEHHTE CTABOBH JICKH BO NPHHIUIIATE HA
OJIP>KJIMBHOT Pa3BOj, KOM HajaraaT e of MPOo(UTOT 0J1 TYPU3MOT Jia C& UCKOPHUCTH 3a KOH3EpBallyja,
3a4yBYBamE M 0JIP)KYBambe Ha KyJITYPHOTO 1000, 32 MOJIPIIKA U TIOTTUK Ha YMETHOCTA U YMETHHIIUTE,
KaKo | 32 JIPYTH KyJITYPHO aKTHUBHOCTH Ha JIOKAIHATA 3a¢/THUIIA.

KynTypHO HCTOPHCKOTO HAC/IEACTBO MPETCTaByBa MOKHOCT TypPHCTHTE JIa C€ 3alI03HAAT CO HCTOpHUjaTa
U KyJTypaTa Ha eJleH HapoJ HU3 BEKOBUTE, HCTOBPEMEHO J1a BIIMjae BP3 JIOKAIHUOT U OMIUTECTBEHUOT
eKOHOMCKH pa3Boj. He cmee na ce 3aHeMapu U yJorara Ha KyJITypaTa BO IpaieleTO Ha UICHTUTETOT U
WMHUIIOT Ha JICCTUHALIMjaTa, IITO € JOBOJIHA IPUYMHA BKIYUyBamkhe Ha CUTE 3aMHTEPECUPAHH CTPAHH BO
LITO MOKBAJUTETHA TYPUCTHUUKA BAJIOPH3alKja Ha LEJIOKYIHOTO KYJATYpHO HAacJIeACTBO.

@akT e JeKa YHUIITYBAaHETO Ha KyJITypHOTO HACJIEACTBO C€ 3TOJEMyBa CO 3rOJIEMEHHMOT pa3Boj Ha
KYJITYPHHOT TypH3aM, IIpeJ C¢ MOpajan 3roJIeMyBamkbeTO Ha OpOjOT HA TYPUCTH/TIOCETUTENN M HUBHOTO
HECOOJBETHO onHecyBawme. On THe NPUYMHHU NpH Bajopu3anyjata moceOHO Tpeba ma ce oOpHe
BHHMMAaHHE Ha TUIAHCKO Pa3BHBamb-E Ha KYJITYPHHUOT TypH3aM O] CTaHa Ha HOCHUTENINTE Ha TYPUCTHIKATa

8 McKercer, B. (2001). Sustainable Tourism Development-Guiding Principles for Planning and Management,
Presentation to the National seminar on Sustainable tourism development, Bishkek, Kyrgistan

® Petri¢, L. (2009). Komercijalizacija kulture i kulturne bastine u turizmu ruralnih podruéja - primjer Zabiokovlja,
Zbornik radova s 3. znanstveno stru¢nog skupa "Zavicajna bastina-komparativna prednost i temeljnica odrzivog
razvoja Zabiokovlja", Split, Knjizevni krug

10 Sigala, M., Leslie, D. (2006). International Cultural Tourism, London, Elsevier

11 Smith, M. (2003). Issues in Cultural Tourism, New York, Routledge

12 petkovié, S. (2019). Menadzment kulturnih resursa u turizmu, Univerzitet Singidumun, Beograd, 6
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MOJIMUTHKA Ha CUTE HUBOA, IPUTOA MOYUTYBAJKH ' HACOKUTE U YIATCTBaTa HA EKCIIEPTUTE O] 00JIacTa
Ha Kkynarypara. [IpenmsHara mpolieHKka Ha poOyCHOCT/TOJIEMHHATa Ha KYITYPHOTO JOOpo Ke nanie
CUTYPHH HACOKH 332 HErOBO ONTHMAITHO KOHCYMHpame CO INTO Ke ce M30erHe Heropa mperepaHa
KoMeplyjann3annja U ekcruroaranyja. O apyra cTpaHa, HE cMee J1a Ce 3aHeMapH W HEeTaTHBHOTO
BJIMjaHUE Ha HECOOABETHOTO/BaHAAICKO OHECYBAhE HA TYPUCTHTE U JIOKATHOTO HACEJICHUE KOE MOXKE
Jla TPEIU3BUKA CEPUO3HH IITETH Ha KYJITYPHOTO HACIEICTBO, IMOPAIH IITO HEOMXOJHHU CE aKIMH 3a
e/IyKallyja U COOJIBETHA YyBapCKa 3allTUTA HA JIOKATUTETUTE.

BriydyBameTo Ha KyJNTYpHOTO HACJICACTBO BO TYypUCTHYKATa IOHYyJa OCBEH IITO 00e30eayBa
CKOHOMCKH TNPHIOOMBKH 3a TYPUCTHYKATA HMHIYCTPHja W HYIHM MOXHOCTH 32 3a4yByBame H
O0OHOBYBam€ Ha HACIIE/ICTBOTO, MPUAOHECYBA U 3a Pa3BOj Ha JIOKAJHATA 3a¢HHIA U MaJuTe OU3HUCH,
cO3[laBa YCIIOBH 32 Pa3BOj U HA APYTH aNTePHATUBHH TYPUCTUUKU (HOPMH, TH 3roJIeMyBa MOKHOCTHTE
3a BpabOTyBame, OTHOCHO, CO eieH 300p, MOXe Ja OuJle TeHepaTop Ha JIOKATHHOT U HAIIMOHATHUOT
pa3Boj. Co Banopuzanujara, JIOKATHOTO HaceJIeHHe Ke CTaHe CBECHO 3a CBOjaTa yJIoTa BO yIIPaByBambeTO
CO KYJITYPHOTO HACJIEIICTBO U K€ pa3BHe MO3UTUBEH OJTHOC KOH HEr0 KaKO TYPUCTUYKH ITPOU3BOJI, IITO
€ BaXXEH CErMEHT BO HETOBHOT INIACMaH Ha 1a3apoT.

MeTtoau Ha TYPUCTHYKA BaJopHU3alUja

lomema TemkoTHWja BO NPOLECOT HAa TYPUCTHYKA Bajlopu3alyja NpeTcTaByBa HEJOCTAaTOKOT Ha
YHHBEp3aJHa METOJOJIOTHja, MOPagd IITO HCTPaKyBadUTE KOPUCTAT PA3IUYHU KBAIUTATUBHH H
KBaHTUTAaTHBHU METOAM CO HYMEPHUYKH, JECKPUITHBHH M TpaduuKd HCTpaxyBama. lIputoa ce
KOPHUCTAT pa3iIMYHU UHCTPYMEHTH 3a COOMpame Ha MOJATOIM U CKallM 3a Mepeme, ce KOMOWHHMpaar
pa3iavyHU WHAWKATOPH WM TaK, METOAWUTE C€ NMPHJIAroAyBaaT KOH INPEIMETOT Ha HCTPaKyBambe.
HctpaxxyBaunte BO IpOLECOT HA TYpPUCTHUYKA BaJIOpH3allMja KOPHCTAT MOJATOLM 332 CTAaBOBHUTE Ha
EKCIIEPTUTE, YUYECHULIUTE BO TYPUCTHYKOTO CTOMAHCTBO, TYPUCTUTE U CII., UJIM CaMHUTE M3paboTyBaat
MHAMKATOpH 3a OIEHKa Ha BpeAaHocTuTe. JloceramHuTe YTBPAEHH METOAM Ha TypPUCTHUKA
Bajlopu3alfja MoXxe Aa ce Kjacu(uuupaar BO ABE KaTETOPHUHU, BO 3aBUCHOCT O OPOjOT Ha €JIEMEHTHUTE
KOW ce BPeIHYBAar: AeTyMHH (TIapIlHjadHu) i MOTHOIHI.

Henymuaute Monenu (MeTonu) ce O0asupaar Ha eqHa rpyna (pakTopu W ce OJHECyBaaT Ha OAPEACHU
KyJITypHO-reorpadcku GakropH, (UCIUTYBambe Ha KYJITYPHUTE BPEHOCTH Ha MIPOCTOPOT), MPUPOIHO-
reorpad)cki  (MCIUTYBalkE¢ HA MPUPOJHHUTE IOTOJHOCTH 3a peKpealdja), KOMIIOHEHTHTE Ha
TYPUCTHYKATA CYNIPACTPYKTypa U UHPPACTPYKTypa (BpEAHYBAE HA TYPUCTHYKATA OMIPEMEHOCT) UTH.
IMornonHuTe Moaenu (METOH) MakK, ondakaaT BpeJHYBambe Ha CUTE KOMIIOHEHTH, HaKO BO MpakcaTa
peUYucH € HEBO3MOXKHO CIIPOBEYBarh¢ Ha MOTIOIHO BPEIHYBakhe Ha CUTE (PAaKTOPU KOU CE 3HAYAjHU 32
MPOIECOT HA TYPUCTHYKA Bajopu3aiuja. Bo TypucTHukara mpakca HajuecTo ce NpUMEHyBaat
KOMOWHHMpAHW KBAaHTUTATHBHO-KBAJMTATHBHH WM KOMIIAPATUBHM METOAM KOHM aBTOPHUTE TH
MIPUIIAT0TyBaaT BO 3aBUCHOCT OJ 00jEKTOT Ha BpeAHYBame, CO eI Ja ce Jo0ue 00jeKTHBHA U jacHa
CJIMKA 32 MOMEHTaJIHATa BPEJHOCT Ha PECYPCOT KOj € MPEAMET Ha BaJIOpH3aIIYja.

KBaHTUTAaTMBHO — KBAJUTATUBHHOT METOJ € KOMIIAPAaTUBEH METOJ KOj KOPHCTH KBAJIUTATUBHHU M
KBaHTUTATHBHHA M3pPa3d CO KOM C€ MCKaxyBa TypHcTHuYkaTa BpeqHocT. Co OBOj METOJA ce BpIIH
MPOIIEHKa HA BPETHOCTHTE HA OJPEACHU OCOOMHH Ha KYITYPHOTO 100pO, OMHOCHO CE€ BPILIM aHajIu3a
Ha CJICIHUTE HWHAMKATOPH: TYPUCTHYKO — reorpad)cka mojox0a, OZHOCHO IOJIOKOAa BO OJHOC Ha
EMUTHUBHUTE MECTA, MOJIOkOa BO OJJHOC Ha COOOpakajHUTe KOMYHHKAITUH U TMPUCTAITHOCT; YMETHUYIKA
BPEITHOCT: €CTETCKH KBAJIUTETH, MOHYMEHTAITHOCTA, PAPUTETHOCT Ha 00jEKTOT; KYJITYPHO HCTOPHCKO
3HaYeHE Ha 00jeKTOT: UCTOpHja Ha 00jeKTOT, MOXKHOCT 3a OJpXyBame MaHH(pecTauuu, npupeaou u
Cll.; aMOMEHT: YpPEIEHOCT, COYYBAHOCT, Pa3HOIMYHOCT; AaTPaKTHUBHOCT M IPENO3HATIMBOCT:
MPUBJIEYHOCT 3a TYPUCTHTE, CTETIEH Ha TIOCETEHOCT; YPEACHOCT M ONIPEMEHOCT Ha IPOCTOPOT: HUBO HA
W3rPaICHOCT Ha TYPUCTUYKUTE OCHOBHU U JIOMIOJHHUTEIHHU 00jeKTH: MOCTOCHe HHYOPMATUBHU TabIH,
OIMOPAJIMIITA, KOPIIH, YSIIMH U JIp.; BKJIONEHOCT BO TYPUCTHYKOTO OOraTcTBO, OAHOCHO MIPOIICHKA Ha

13 Jepmmh, M. (1985). Typuctuuka reorpaduja, ®unozodeku paxynrer, Jbydspana, 195
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TYPUCTUYKHTE BPEIHOCTH HA KOMIUIEMEHTApHUTE MOTHBH Ha JICCTHHAIMjaTa. PacoHOT Ha olleHKa Kaj
cute uHIUKaTopu ¢ o 1 mo 5 (1 - HemOBOJEH KBAaUTET, HE € 3a TypUCTHYKA aKTHBaIuja, 2 -
3aJI0BOJTUTEJICH KBAJIMTET, JIOKATHO TYPUCTHYKO 3HAYCHE, 3 - 100ap KBATUTET, PETHOHAIHO 3HAYCHE,
4 - MHOTY 100ap KBAJIHUTET, HAITMOHAIIHO 3HAUCH:-C, 5 - OIMUCH KBAJUTET, MET'yHApOIHO 3HAUCHHE).

Metonot Ha CBeTckara TypUCTHYKA OpTaHU3allija Hy AU CIIMYHU HHIUKATOPH, CO TOA IITO TH JETH Ma
WHTEpHHU U ekcTepHu. MHTepHUTE (DakTopH ce Jernar Ha JBa BHJA: HHAWKATOPH KOU ce OJJHECyBaaT Ha
CTETNEHOT Ha MCKOPUCTEHOCT Ha TYPUCTUYKHOT pecypc: ypOaHW3anuja, HHPPACTPYKTypa, onpemMa u
TYPUCTUYKU YCIyI'M U WUHXEPEHTHU HUHIAUKATOPU HA TYPUCTUUYKUOT PECYPC KOM BO CYILITUHA
KOMHIIUIUPAAT CO KapaKTEPUCTUKUTE HAa CAMHUOT pecypc W KOW ja YHHAT OCHOBaTa Ha HETOBUTE
TYPUCTUYKH BpeJHOCTH. EKcTepHH (pakTopu ce: MPUCTAMHOCT HA PECypCcoT, CHENU(PUYHOCT Ha
TYpPUCTHUKHOT pecypc, OJIM3MHA Ha eMUTHBHHUTE IIEHTPH M BaXKHOCT Ha pecypcoT. Bo mpakcara 3a
OIIEHKA Ha MHTEPHUTE U EKCTEPHHUTE (PAKTOPH HAjUECTO C€ KOPHCTU METOJIOT Ha O0ayBame, M0 cKala
ox 0-3 mwmu 0-5, HO ce jaByBaat u moronemu pacrnonu ox 0-8, 0-10 mmm mak, 0-12. 3a ma ce mobue
BKYIIHaTa BPEJHOCT Ha aHAJIIM3UPAHUOT PeCypc MPBO ce cOOMpaaT CHUTE UHTEPHU (HAKTOPH, a 1OToa U
cuTe ekcTepHo dakropu. Ha kpaj 300poT Ha HHTEPHUTE (PAKTOPH C& MHOXKHU CO 30MPOT HAa EKCTEPHUTE
¢akropu. Ilocie m3BpmieHaTa Bajopu3anvja M KBaHTH(UKALMja HA CHTE MOEAWHEYHH PECypCH U
CJIEMCHTHU Ha TYpUCTHUYKUOT HOTCHHI/IjaH Ha OApCACH MPOCTOP, MOXKHO € J1a CC YTBPAU U BKYITHUOT
TYPUCTHUYKH MOTEHIIMjaJI Ha 3eMjaTa Wi PerHoHOT. Toj ce JoO0MBa Taka MITO ce coOUpaaT yTBPACHUTE
BPEIHOCTH Ha CUTE PECYpPCH H €JIEMEHTH.

HajMmHory ekcruioatupan METOA BO BaJlopH3alMjaTa Ha KyJaTypHuUTe noOpa e meroxot Ha Hilary du
Cros, cnopen Koj IpoLECOT Ha BaJloOpH3allMja Cce 3aCHOBA Ha MPOLEHKAa Ha CYyOMHAMKATOPHTE OJ
TYPHCTHYKHOT CEKTOP M CEKTOPOT 3a YNpaByBame CO KyITypHHTE 100pa, Kako M OLEHKa Ha
rojeMuHaTa/podycHocTa 00jJeKTOT Ja MPUMH TOCETHTENH. |ypHUCTHYKHOT CEKTOp C€ COCTaBeH OJl
nasapHa aTpakTHBHOCT Ha KyITYpHUTE a00pa W (akTopu KOM Ce 3Ha4yajHU IPH Kpeupame Ha
TYPUCTHYKHOT npon3Boj. CyOMHIMKAaTOpHUTE ce OleHyBaaT co 6010BM ox 0 10 5, a moenTuHEYHUTE
WHAWKATOpH MOXKE Ja WMaaT momall pacroH Ha Oozou. llocie Toa ce cobupaat OomoBuTEe Ha
WHIOUKATOPUTE U C€ OApPCAYyBa HUBOTO Ha aTPAKTUBHOCT: MAJIKy aTPaKTUBHO, CPECAHO aTPAKTUBHO WUJIN
BHCOKO aTPakTHBHO 32 pa3Boj Ha TypU3MOT. CEKTOpOT Ha MEHAIMEHT Ha KyJITypHHUTE 100pa ce OLleHyBa
NpeKy KyJITypHarta BPeIHOCT U TOJIeMUHATa Ha KYJITYpHOTO JI0OpO M MOXKE JIa Ce MMa Majia KyJITypHa
BPEIHOCT, Cpe/IHa BPEAHOCT U BUCOKA BPEIHOCT.

TeroBcko KaJjie kako ges1 o KyJTypHOTO HACJIEACTBO

Terockoto Kalie mpercTaByBa 3HaUacH apXeONONIKH JOKAIUTET KOj ce Haora Ha BPBOT Ha Banrene,
2 KM ceBepo3anaaHo oj rpanot Teroso. Jlokanujara My € Ha momaia Kaprecra BUCOYMHKA CO CTPMHH
CTpaHH IITO Ce U3JIUTa HaJl AeCHUOT Oper Ha pekata Ilena. Ha BpBOT Ma 3apamMHETO IJ1aTO HaBETHATO
KOH jyT, co ¢opma Ha TpuaroiHuk co aumen3nu of 180 x 130 m u moBpmmHaA o1 OKoNy 1 XeKkrap.
TetoBckoTo Kaine npercraByBa poprudmkanucka mearuHa co aeseT kKyiu u ase noptu (TeroBcka mopra
n JlaBuaHcka moOpTa), HAPEUYCHH CIIOPEJ MECTOTO OJl Kaje ce mpucramyBa jo0 kaiero. Cropen
WCTOPUCKHUTE W apXEOJIOIIKHUTE TIOAATOIH, KaJeTO 3all0YHalo Ia ce Tpaju 3a BpeMme Ha ciabeeme Ha
OCMaHJIMCKAaTa BJIacT OJf cTpaHa Ha Peyern-nama Bo 1796 roauna, a ro mpoAoinKuiI AGaypaxMaH-Tamia
Bo 1820 roamuHa koja Bo banrtene xuBeen Bo nepuonoT ox 1831 mo 1843 roxuna. [locne HeroBoro
3aMHHYBam-€, TBpAMHATA Ouna orpabeHa u yHumTeHa. A6Gasu'®, BO CBOjOT Tpya HaBeIyBa HEKOIKY
NULIAHU NOJATOIM BO Kou ce crnomeHyBa TeroBckoro Kane. Taka, Bo KocoBckoro canHame wnu
XpoHouiolku ToauiTHUK 01 1895 ce Haora ckuila 0J] KajneTo u3paboTeHa oJ] nmaronuceror ['puzedax
on 1839 ronuHa, a mogaToUM ce CIIOMEHYBAaaT U BO €MOBUTE Ha KUMAPCKUOT maronucen Amk Kensu,
KOj Ha nmBamatu ro nocetui TeroBo Bo 1825-26 u Bo 1860 roguna. Toj ru onmiryBa 00jeKTUTE KOHU CE&
HaoraaT BO BHATPEIIHHUOT jaea Ha KajeTo M apuCTOKPAaTCKUOT HA4YMH HA KOj € MpeuYeKaH Of IaIara:

14 Banrene Bo npesoz 3Haun MeeH pun
15 A6asu, Jb. (2016). Teroscko Kane, Haj3snauajuute BpemHOCTH 0 006IacTa Ha KyJITYpPHOTO U MPHPOIHOTO
HaclieZicTBO Ha PemyOnuka Makenonuja, Ckorje
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»-..0J1 UeIlIMaTa 110 OamuTe € € M3pabOTeHO Ha CYNEepUOpPEH HAauyuH, Oa3eHHUTEe, capajoT U KyKaTa Ha
Abnypaxman-niama. ['poOoBHTEe Kaje ce 3aKONMaHW €BIMUTE... Mako MHOTY MpoIleTaB, HE BHIOB
nmoy0OaBa rpanda o taa Ha AOaypamaH-mnamia..., ['onmemara nopta...,,O0jeKTOT 0OWKOJIEH CO JIBa pena
KaMema..., Bo cpenmumiHnoT e ce Haora OyHap u 6a3eH 3a Boja...«. OB0j oIurc € JOBOJIEH Ja ce pa3depe
packKoIIHOCTa Ha OBa rpagda BO MHHATOTO U KUBOTOT BO Hea.

Criopen A6a3u, TBpAWHATA ce MPOCTHpaia Ha nmoBpimurHa ox 108 wijanu KBaApaTHU METPH, a SUAOBU
Oune u3rpaneHu ox 6urop kames, Aedenu ox 3 A0 5 METpU U HA HEKOM MecTa BUCOKH Ipeky 10 meTrpu.
Bo kanero uMano 2 MOHyYMEHTAJIHU MOPTH, 2 MOMaNU MOPTH, 9 KyiH, 00jeKTH M KyjHa 3a BOjCcKara,
HaOJpyIyBadHUIM, KaKO U 2 capau, KaJe IpecTojyBal namara. VIcTHOT aBTOp MUILYBa U 3a JISTEHAUTE
noBp3aHu co Kayeto, Kou BeJar Jieka BO Toa BpeMe UMaJlo TPH TYHEN! KoM Bojielne o Kaneto u kou
cIty>Kele 3a eBakyanuja. ExHnot 6mn Bo mpasel Ha coceHOTO cenio JlaBie, BTOPHOT 0/1e KOH peKara
Iena, a 3a TPETHOT 3aBpIIyBal BO FPa0T Kaj IITO CEra ce Haora CTAPOTO MEJMIMHCKO yuumumTe.'®
Peyen-mama ocBeH mTo ja 3amouHan m3rpagbara Ha Kanero, Toj tv m3rpanun u lllapenara yamuja u
Apabatu baba Tekero Bo TeToBo KoM IpeTcTaByBaaT MCKIYYUTEIHO KYJITYpHO HACIEACTBO BO TOj
peruoH. OBoj BiaeTeNl UMa 3aCIyTd U 3a pa3BOjoOT HA XPUCTHjaHCKATa 3aeJHMLA Ha HETOBUTE UMOTH.
Toj my no3soxmn va Kupun IlejunHoBrk ma To Bo300HOBH JIEMIOYKHMOT MaHACTUP KOj TOTAII OWII
3amycteH. CO HEroBOTO BO300OHOBYBamk€ MAaHACTUPOT Ke CTaHE Haj3HadaeH KyITypeH u
MPOCBETUTEIICKH IIEHTap Ha XPUCTUjaHUTE OJ] OBOj Kpaj HH M MOIIUPOKO. Bo 3HaK Ha 6iarogapHOCT KOH
namaTa, BO MaHaCTHPOT M AEHEC ce Haora eJUHCTBEHMOT 3auyBaH NopTpeT Ha Pepen-mama u Ha
HETOBHOT CMH AOaypamaH-Tamia.

Jlenec, no rmaBHata TeToBcKa MOPTa, BEAHAI 70 BIE30T Ha KaneTo ce HaoraaT 00jeKTHUTE TpIie3apHja
M KyjHa, a JECHO O]l Hea (Ha jyroMCTOYHHOT JeNl Ha KajieTo) ce Haora oOjexktor Capaj. Mcto Taka,
3adyBaHu ce octaroiy oa CeBepHUOT OeqeM Koj ce Haora UCcTO9HO o1 JlaBuaHckara mopra, /J[Bojanot
00jeKT K0j ce Haola Ha €HO O BEIITAYKUTE BO3BHILIECHHM]a U JlaBuaHCKaTa mopTa Koja ce Haofa HaJBoOp
on ceBepuute Oenemu. O6jexture Tpresapuja u Kyjaa ce Haoraar ceBepHo ox Capajor. Biesor ce
Haofa Ha UCTOYHATA CTpaHa HA TpIe3apHjaTa, a OTTaMy CE BJICTYBa BO Jpyra MPOCTOpHja — KyjHaTa.
JyxHara denHa cTpaHa uMa 6 IIPaBOAroJIH OTBOPH CO CBOJIOBH, & HA MOKPUBOT IICHTPAIHUOT /I UMa
roJIeM OTBOP 32 OJaK U 4 CTPaHWYHHU OBAJIHU OTBOPH KOM ciykese 3a BeHTmianuja. O6jexrot Capaj ce
Haora JIECHO Of miaBHaTta TeToBcka mopra. MiMa eieH rojieM OTBOP KOj CIIY»KeN 3a Ble3 U 4 JApyrH
OTBOPH KOH CITyKeJie 3a ocBeTiyBame. OBOj 00jeKT € J0CcTa 3auyBaH Oujiejku Ha Hero Bo 1967 ronuHa
Ouia W3BpIIEHa KOH3epBaluja W OWi HaMeHeT Aa paboTu Kako KadeaHa, HO WCTHOT € MOBTOPHO
omTeTeH Bo BOGHUOT KOHPIUKT 071 2001 ronuHa. CapajoT o1 BHATpENIHATa CTpaHa O MaJITEpUCaH, a
TI0/IHATA TTOUTOTa € O] KPIIeH KaMeH, 3ammeH co Mantep.’’ Co HCTpakyBaykuTe paboTH 6uiIe onpaTeHu
cUTe MOMOIIHHU npoctopun Ha CapajoT, MpH IITO ce OTKpWJIE W HOBU MpocTopuH. EnHa o1 HUB e
MPOCTOpHjaTa Co MONYKPYKEH CBOJI, OJ1 KCTOYHATA CTPaHa ce OTKPH roJieM OTBOP, & OJ1 3aaiHaTa Maja
nmma.’® CeepHuor GeieM ce Haora ucrouHo oj JlapyaHckaTa opta. Bo HEro ce OTKpHEHH TPU HOBH
MPOCTOPUH U THJIACTPHU CO TMpaBoaroyiHa Gpopma rpajeHu BO TEXHHKA CYBOSHI, OJHOCHO 0e3 ynoTpeba
Ha Mantep. J[BojHHOT 00jeKT ce Haolra Ha €AHO J0 BEIUTAYKUTE BO3BHILIECHHU]A, & MIPH APXCOJOIIKUTE
WCKOIyBamba OTKPUEHH CE€ JIBE 3aCeOHH MPOCTOPHH CO MOCeOHHU BIIe30BH. Bo 0BHE 00jeKTH ce MojaByBa
MaJITepeH ciioj Ha dacaauTe, CIMKaH CO TeMHOCHBA 00ja M yKpaceH CO MPaBOJUHHCKH JEKOPAIHH,
OJHOCHO reoMeTpucku MoTHBH. O IBW)KHH HAaOAM OTKPHEHHU ce coceMa Mas Opoj ¢parmentu on
caJloBa KepaMuKa, MPETEKHO YKpaceHa co 3elicHa 00ja U BUCOK Cjaj, Kako U (pparMeHT o mye.

[IpBuTe apxeonomku ucTpaxyBama Ha TeroBckoro Kane, Oune HanpaBenu Bo 1967 roauna, HO O3
npeuusHa ctpatudukanuja Ha objekror. Ox 2008 o 2012 roamHa ce peanusupalie NPOeKTOT 3a
3aIlTATA Ha BIE3HATA MapTHja Ha TBPIWHATA, OJTHOCHO HETOBA KOH3EpBalllja, pecTaBpalnja, CaHalwja
W PEKOHCTPYKIHMja oj cTpaHa Ha HanmoHaneH koH3epBaTopckd IeHTap. [Ipucramnocra no Kamero e

16 Ibid.

17 AGasm, Jb. (2016). Teroscko Kane, HajsHauajHuTe BpeJHOCTH 0/ 00J1aCTa Ha KYJITYPHOTO M IIPUPOIHOTO HACJIEACTBO HA
Pemry6inka Makenonuja, Ckorje
18 1bid.
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OBO3MOJKCHA MPEKy ac(aiTeH MnaT KOj MHHYBa HU3 TPaZoT U BOIU 10 TeToBcKaTa MopTa U Off CEI0TO
JlaBue, xoj Boxu 10 JlaBuaHckarta nmopta. Bo IOKanmuTeTOT MOCTOM MAPKHUHT, & BIE3HHULA 33 TIOCETUTENHN
HE ce HaIUIaTyBa.

Marepujaau u MeTOIH

Ha Teputopujara Ha MakenoHuja, JeceTrHa WIjaaul TOJWHU CE MEHYBalle MHOTY LIWUBWIH3AIHMUA U
KyJITypH KoM 3an cebe octaBane maTtepujanHu Tparu. Cekoj elleH Koj CTalHal Ha OBa TJO, cakall Ja
OCBOH C€ IITO MOCeAyBall MPETXOJIHUKOT U J]a OCTaBH TPard 0J CBOETO MOCToewke. Toa pesynrupa co
(aKTOT eKa ceKkoja eIHa TBPAWMHA WIH JOKAIUTET BO ce0e KpHe MOBEeKe KYJITYpHH CIOCBH, O] KOU
HajCcTapuTe BiedaT KOPEHH VIITEe OJ MpaucTopujara. 3a moTpeOuTe Ha TPyHoT u3dpaHa e TeToBckara
TBpPIMHA KAaKO KYNTYPHO HACIEJICTBO KOW pacrojiara co MOTEHIMjal Ja Ouje Jen o KyJiTypHara
TYypUCTHYKA TIOHY1a Ha 3eMjaTa. Co KaOMHETCKO HCTpaKyBame Oea COOpaHU CeKYHIapHU MOIATOIHU O]
MOCTOjHATA JINTEPATYPa U JPYTH IUIIAHU U JIEKTPOHCKH MaTepHjallH 3a IPEAMETOT Ha HCTPAKYBAbe.
UctpaxyBamara Oea HacOUYeHM KOH NpHUOHMpame IMOAATONHM 3a TBPAMHATA KaKO apXeoyolika WU
TYpUCTHUYKA aTPaKTUBHOCT, IPOMOTHBHHUTE aKTUBHOCTH M aKTUBHOCTHUTE HAa KYJATYPHUTE UHCTUTYLUH
U Ipyrute apxaBHU opraHu. Co TEPEHCKOTO MCTPaXKyBame Ce YTBPAM MOMEHTAlIHATa COCT0j0a Ha
TBpPAMHATA U CE U3BPIIIH OLIEHYBAakE BP3 OCHOBA HA ITPETXO0/IHO TIOCTABEHHN HHIUKATOpH. TypucTHiKaTa
Bajiopu3alja € HampaBeHa BP3 OCHOBa Ha MOJU(HIMPAaH KBAIWTATHBHO-KBAHTHTATHBEH METO[,
Ounejku MonudUKanyjaTa OBO3MOXKYBa KOPHCTSHE Ha IIMPOK JUjama3oH Ha WHIUKATOPU KOH Ke ja
JajaT BUCTHHCKATa CIIMKA 32 MOMEHTAJIHATa cOCcToj0a U MOTEHIN]aJoT Ha 00jeKTOT KOj ce BaJIopHu3Hupa
U WCTOBPEMEHO K€ OBO3MOXH BpINECHE KOMITApaTHBHA aHAIN3a CO WCTH WIH CIUYHH OOJeKTH BO
JecTUHALMjaTa 1 nomupoko. [locie HanpaBeHaTa aHajIM3a Ha ToJieM OpOj MHAWKATOPH KOPUCTEHU BO
pa3iIrYHU METOM Ha TYPUCTUYKA BAIOPU3alIdja, 3a MOTPEOHTE Ha OBOj TPY, aBTOPOT Kperpalie Moaem
3a TypUCTHYKa Bajopu3annja 6a3nupaH Ha KBAHTUTATHBHO — KBAIMTATHBHATA METOIOJIOTH]a.

Pesyarartu

Cnopen oxHanpe 130paHHOT METO/T Ha TYPUCTHUYKA BAIOPH3ALIH]ja, CE BPIIN OLICHYBamke Ha BPETHOCTA
Ha WHJMKATOPUTE KO T'0 OJIpelyBaaT KYJATYPHOTO W TYPUCTHYKOTO 3HAUCHE HA KYJITYPHOTO JT0OPO U
CEKTOPOT 3a YIpaByBame Ha KyIATYpHOTO n0oOpo. Ilpuroa KynTypHOTO 3Hauewme Ha 00jeKTOT ce
oJpeayBa Bp3 OCHOBA Ha CJICAHUTE HHAUKATOPH: aPXEOJIOIIKa BPEIHOCT, ICTOPUCKA BPEJHOCT, HAyYHa
BPEIHOCT, PETKOCT HA KYJITYpHOTO JOOPO W KOMIUIEMEHTApHOCT CO JPYTHTE KYJITYPHU PECYpCH BO
JIeCTUHALIMjaTa; TYPUCTHYKOTO 3HAUCH:-E Ce OJIpelyBa BP3 OCHOBA HA CJICAHUTE HHIUKATOPH: TPAHCIIOPT
0]l eMUTHBHOTO MECTO M MPUCTAITHOCT, aMOMEHT, aTPAaKTHBHOCT W NPENO3HATIUBOCT, TYpHUCTHYKA
UH(PACTPYKTYpa M YCIY)KHU MOTOAHOCTH M OJM3HMHA HA JPYTH KyJITYPHH U NPUPOJHM aTPAKIHU;
VIPaBYBamkETO CO KYJITYpHOTO JOOPO ce OjpellyBa Bp3 OCHOBA Ha CIICJHUTE WHIWKATOPH: TUIAH 32
yIpaByBamke, MOHUTOPHHI M OJPXKyBame, COCTOj0a Ha pernapanuja, MPOMOTHBHH aKTHBHOCTH H
HOTEHIMja 32 nHBeCTHIMH. CHTE MHIMKATOPH Ce OLleHyBaaT Bo pactoH ox 1 1o 5 (1 - HenoBodHoO, 2 -
3aJI0BOJIUTEITHO, 3 - 00O, 4 - MHOTY J0OPO U 5 - OINYHO). 30UPOT HA TOOMEHUTE BPEAHOCTH 32 CEKOj
WHIWUKATOP ce Jesd Ha OpojoT Ha MHIMKATOPH U ce J0OMBa MpOCcedHa OIIEHKa Koja Ke MOKaKe KOJIKaBa
€ BpeJHOCTa OIHOCHO MOTEHIHjaJ0T Ha KyATYPHUOT Pecypc M HErOBOTO 3Haueme. [Ipuroa KyaTypHOTO
n00po MOXKe Ja Biie3e BO €IHA O] CICOHHUTE TIpynu: | - 2 3aJ0BOJIUTENEH KBAIMUTET, JIOKAITHO
TYPUCTHYKO 3Hauewme; 2 - 3 mobap KBAJIMTET, PETHOHAIHO TYPHUCTHYKO 3HaUewme; 3 - 4 MHOTY mo6ap
KBaJIUTET, HALIMOHAIIHO TYPUCTHYKO 3HauYeHme; 4 - 5 ONJIMYEH KBAIUTET, MEI'YHAPOAHO TYPHCTHUYKO
3Hauewe. Mcro Taka, ciope BKyIHHOT 301p Ha JOOMEHHTE OLICHKH, KYJITYpHOTO 100po Moxke 1a Oune
CO HUCKO HUBO Ha TypucTHukH noteniujai (0-25); cpeano HuBo (25-50) u Bucoko uuso (50-75).

Bp3 ocHOBa Ha MOCTaBEHHWOT MOJIENl HA TYPUCTHYKA BajopH3allija ¥ H3BPIICHOTO OILICHYBAamE Ha
WHIUKAaToOpuTe Bo Tabenute 1, 2 3 u 4 mpuKkakaHu ce ONCHKUTE Ha MHANKATOPUTE KOU TO OApeayBaaT
KyJATYpHOTO 3HAUCH:E¢ HAa TBPIWHATA, TYPUCTUUKOTO 3HAUCHEC HA TBPIWHATA, JaJiCHAa € OIleHKa Ha
WHAMKATOPHUTE OJf CEKTOPOT Ha YIPaByBame CO KYJITYpHOTO J00pO M BKyITHATa BPEIHOCT Ha CHUTE
WHAMKATOPH KO 0 YTBPyBaaT HUBOTO HA TYPUCTUYKO 3HAYEH-E¢ Ha 00jEKTOT.

259



[Tecta Merynaponna Hayuna Kondepennuja

IPEAWN3BUIIUTE BO TYPU3MOT U BU3HUC JIOTUCTUKATA BO 21 BEK »ISCTBL 2023«

Sixth International Scientific Conference

CHALLENGES OF TOURISM AND BUSINESS LOGISTICS IN THE 21ST CENTURY »ISCTBL 2023«

Tabena 11. OneHka Ha UHAUKATOPUTE KOU TO OJ[peyBaaT KyJITypHOTO 3HaueHke Ha TeToBcko Kae
Table 1. Evaluation of indicators that determine cultural significance of Tetovo Fortress
Nupuxaropu Ounenka

ApXeoJIoLIKA BPeIHOCT Z)
KyaTypHo ncroprcka BpegHoct 4
Hayuna Bpegnoct 3
PetkocT Ha KYJTYPHOTO 100p0 5

4

KoMnjieMeHTapHOCT €O APYruTe KYJTYPHH PECYpCcH BO OKOJIHHATA

IIpoceuna BpegHOCT 3,8

Tabena 2. OueHka Ha HHIUKATOPUTE KOU 'O OJIpEAyBaaT TypUCTHUKOTO 3Hademe Ha TeroBcko Kame
Table 2. Evaluation of the indicators that determine the tourist significance of Tetovo Fortress
HNuauxaropu Onenka

4
2
3
2
4
3.0

Tabena 3. OueHka Ha MHIUKATOPUTE OJf CEKTOPOT Ha YIIPABYBaE CO KYJITYpHOTO 100p0 Ha TeTOBCKO
Karne
Table 3. Evaluation of indicators from the cultural goods management sector of Tetovo Fortress

HNuankaropu (0)1(3:1%]
I1s1aH 32 ynpaByBam€ 2
MOHHMTOPHHT U OAPKYBAHHE 1
CocT0j0a Ha penapaumja 3
IIpoMOTHBHY AKTHBHOCTH 2
IMoTennmjaa 3a HHBEeCTHIIHH 4
IIpoceuna BpegHOCT 2,4

TaGena 4. BkynHa BpenHocT Ha nHAMKaTopuTe Ha TetoBcko Kane

Table 4. Total value of indicators of Tetovo Fortress
HNuaukaropu (0)i(3: 1]
KyarypHo 3Ha4em-€ 3,8
TypHCTHYKO 3HAYEH>€ 3,0
YnpaByBame cO KYJTYPHOTO J00pO 2.4
IIpoceuna BpeaHOCT 3,1

Wupnkatopute KoM ro oJipeayBaar KyJITypHOTO 3Hauewe Ha TeToBcko Kase nMaar mpoceyHa olieHKa
3,8 mIto 3HaUM MHOTY J00pa apXeoJIollKa, KyITypHO HCTOPHCKA U Hay4yHa BpeaHocT. CTaHyBa 300p 3a
PETKO KyATYpHO 10OpO, EAMHCTBEHA 3a9yBaHa TBPAMHA KOja TIOTEKHYBA O KpajoT Ha 18 W mMOYeTOKOT
Ha 19 Bek, KOMIIJIEMEHTapHO € CO OCTaHATUTE KYJITYPHHU PECypCcH BO OKoiIHHaTa. KynaTypHOTO 3HaueHme
Ha JIOKQJIUTETOT € HAJONOJHET CO MOXHOCTA 3a OpraHM3Upame HACTaHM M MaHHU(ecTaluu 3a
MPUBJIEKYBabE JOMAIIHU U CTPAHCKHU ITOCETUTEH.
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BpenHocTa Ha MHIUKATOpUTE KOU TO OJpeyBaaT TYpPHCTHUKOTO 3Haueme Ha TetoBckoTo Kane e 3.
[IpucTtamHocTa A0 KaJeTo € OBO3MOMKEHA MpeKy ac(hanTeH MaT KOj MHHYBa HHM3 TPagoT U BOAM IO
TetoBckara mopra u of cenoto JlaBue, koj Boau 1o JlaByanckara mopra, HO UCTHOT HaKo € achaiTupan
vMa 3HAa4YajHU OImTeTyBama. Ha camMuoT JokamuTeT HeMa WH()OpPMAaTUBHU TaOIHM, MaTOKa3H,
oaMOpaJHIITa U Apyra HHQpacTpykTypa. Bo TpagoT TypucTHTE MOXE Ja KOPUCTAT YCIyrd 3a
CMECTyBame U UCXPaHa, a BO OIM3WHATA UMa MPUPOIHU U KYJITYPHU 3HAMEHUTOCTH KOU CE TIPHUBICYHU
3a Typuctute. Mlako o KaleTo ce MpyXa MpeKpaceH IMorjen KOH IpaJoT W MECTOTO H300MIyBa J0
MPEKPacHH Iej3akKn, aMOMEHTOT I'0 HapyIIyBa HEYpeAeHOCTa U 3HALUTE Ha 3aITyIITEHOCT.

BpennocTa Ha MHAWKATOPUTE KOM T'O OApeAyBaaT CEKTOPOT Ha YNpaByBame CO KYITYPHOTO ITOOPO
n3HecyBa 2,4. Kako moTeHI#jan 3a MHBECTUIINH JIOKAJUTETOT € OIEHeT co oueHka 4, Ho co 1 u 2 3a
HEMOCTOCHE IUIaH 3a YNpaByBame, MOHUTOPHHT W OApXKYyBamkbe Ha 00jeKToT. [IpoMoTHBHUTE
aKTHBHOCTU CE€ MHUHUMAaJHHM M CBelE€HH Ha JokamHo HuBo. LllTo ce omgHecyBa mo cocrojbara Ha
penaparyja, ciope HHGOpMaIuUTe O] eKCIIEPTHTE, OCBEH BO neproaoT ox 2008-2012 roanHa Kora ce
OJIBUBAJIE apXCOJIOIIKN UCTPAXKyBamba U KOH3epBaluja, APyri akTUBHOCTH HEMAJIO.

BxymHaTa BpeIHOCT Ha CHTEe WHANKATOPH 3a TYPHCTHUYKATa Bajopu3anyja Ha TeToBckoto Kane e 3,1
IITO 3HAYU ACKA UMa 1106ap KBaJIUTET - PETUOHATIHO TYPUCTUYKO 3HAYCHC.

JucKycnja v 3aKIy40K

I'mobanmu3anmjaTa Kako Mmporec Koj mpoaupa Bo cute chepr Ha YOBEKOBOTO JKHBEECHE, HECOMHEHO
BJIMjae BP3 TYPU3MOT KaKO MacoBHa OIIITECTBEHA [10jaBa M CO3/laBa rojeMa MO>KHOCT 3a HETOB Pa3Boj.
KonkpeTHo, BnujanujaTa Ha rio0anu3alujaTta Bp3 TYpU3MOT C€ OJHECYBaaT Ha: 3roJIeMyBame Ha
NOTEHIHjaIHATa TYPUCTHYKA MOTPOLIYBadKa 3a PAa3IM4YHU JECTHHALMHU, IITO JOIPHHECYBA LEIHOT
CBET Ja TIOCTaHE TMOTEHIMjaJJHO TYPUCTUYKO OJPENUINTE; 3rojieMyBambe W 3ajaKHyBambe Ha
KOHKYPEHIIMjaTa; HaMalyBambe Ha OpOjoT Ha MajMTe M CPEeIHH MPETIpHjaTHja BO OAHOC HA TOJIEMH
TYPUCTUYKH, YTOCTUTEICKM W IMPEBO3HH KOPIOPALMH{; HArjlaceHH HWHOBALMH, CHELMjaTH3aLUN U
MOrojieM KBaJMTET Ha TNPOM3BOAMTE M YCIyTWTe; M0jaBa Ha c¢ mocrnenupudad Oapama Ha
noTpolryBaynTe U ci. Kako oAroBop Ha mpoMeHUTE KOWM HAcTaHyBaaT Ha TYPUCTHYKHOT maszap, ce
HaMeTHyBa NoTpeda 3a pa3Boj Ha aNTEpHATUBHH BHJOBU TYpHU3aM KOH K€ T'H 3aJI0BOJIAT XETEPOICHUTE
Oapama Ha Typuctute. OBHE ciennpUYHN BUJOBU TypH3aM BIIMjaaT BP3 LEIOKYIHOTO CTOIIAHCTBO HA
JieCTUHALIMjaTa MPEeKy: OBO3MOXYBAamhE BaJOpH3alMja Ha MPUPOTHHUTE U KYJITYpPHUTE A00pa co IITO
UCTUTE NOOMBAaT €KOHOMCKA KOPHCT; MOTTUKHYBAam€ CTOMAHCKO IBIDKEHE M CO3JaBamke Iasap 3a
JIOKaJHU NMPOW3BOAN KOU BO CIIPOTHUBHO HE OM MOXKeJe Ja M3J1e3aT Ha 1a3apoT; pa3Boj Ha passIndyHU
CTOTIAHCKH JISJHOCTH; MOXHOCT 32 3r0JIEMYBarh¢ Ha MPUXOJIUTE HA JIOKATHO U JIPYKABHO HUBO UTH.

Ceerckara TypUCTHYKa OpPraHM3alldja MOCTOjaHO TH CJEeIHd MPOMEHHTE Ha TYPUCTHYKWOT Iazap U
TYPUCTHYKHUTE TPEHIOBA BO CBETOT W BPIIU TOJEM OpOj MCTpaKyBama CO I COTVICTyBambe Ha
COHI/IjaJIHI/ITe, MMOJIUTUYKHUTE, CKOHOMCKHUTC, CKOJOIKHTEC W TCXHOJJOIIKUTEC q)aKTOpI/I KOu T10
o0HMKyBaje TYpU3MOT BO MHHATOTO W C€ OYEKyBa Ja BIHMjaaT HAa HETOBHOT PacT BO HIHHHA.
[lomaTouuTe mOOMEHW Ol UCTPAKYBamkETO MMAaT 3a IIeJl Ja UM MOMOTHAT Ha CHTE 3aWHTEPEeCHUpPaHU
CTpaHM BO pa3Onpame Ha MPOMEHUTE U TPEHAOBUTE BO TYPHU3MOT U (JOPMHPAHE COOBETHH MOJIUTHKH
Y CTpaTeruy 3a KOHTUHYHPAH U OJPXKIIUB Pa3BOj, KAKO M MAKCHMaJTHA UCKOPUCTCHOCT HA MOXXHOCTHUTE
BO TYpUCTHUYKHOT cekTop. Criope] W3BpUICHUTE HCTPAKyBama HajMHOTY Ce MCTaKHyBaaT NET Mera
TPEHIOBHA BO TYPHU3MOT: €KO - Typu3aM, KYJITYpeH TypH3aM, TEMAaTCKH TypHU3aM, aBaHTYpPUCTUYKH
TypHU3aM M KpCTapema, IITo 3Ha4YM JieKa Joara 10 MoJu(HKallija Ha CTapUTe U CO3/1aBamke HOBU Oapama
Ha TYpUCTUTE 3a YIITE ,,HEBUJCHU' JIECTUHAIMH U ,,HETO3HATU TypUCTUYKHU NpousBoau. Cropen
HaIpaBeHUTE HCTpaxyBama Bo 2018 roanHa, okomy 40% o MeryHapOIHHUTE TYPUCTHUKH IaTyBarba
BKITy4yBaaT HEKOj OOJIMK Ha KYJITypeH TypH3aM, a ce IpeABUAYBa JeKa BO WIHWHA OBOj MPOICHT Ke
pacte 3a 15% roaumiHo. Mcro Taka, ucTpaxkyBamara nmokaxanie aeka axypu 90% oj 3eMjuTe WieHKH Ha
Ceerckara TypUCTHYKa OpTaHHU3aIlHja, OJITOBOPUJIE IeKa KYATYPHHOT TypH3aM UMa CTIeU(UIHO MECTO
BO HUBHATa TYypHUCTHYKATa IMOJNUTHKA, a 84% geka KyATYpHHOT Typu3aM HMa 3HauajHO MECTO BO
HUBHUOT MapKETHHT ILJIaH 32 Pa3Boj Ha TYPU3MOT.
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l'onem Opoj ucTpakyBama U CTyIWH C€ MOCBETEHH Ha pejlalujara KyJATYpHO HAcIEACTBO - TypH3aM,
mpen c€ mopaau (GakToOT JeKa 3a4yBYBAKETO HA HACIECTBOTO M MpPEaBameTo Ha UIHUTE TeHepaluu
3aBHCH Off KOHTHHYHpaHa UMILUIEMEHTAIHja Ha KBATUTETHHU CTPATETHUH 32 BAIOPHU3AIlHja, pECTaBpaIyja,
KOH3epBallfja U COOJBETHO MEHAaMpame BO MpaBel] Ha HerOoB OJAPKIMB pa3Boj. Ekciuloaranujara u
KoMeplMjaln3alyjara Ha KyJTypHOTO HacleACTBO OapaaT oJpeAeHO HUBO Ha ajalTanyja, Koja 4ecTo
MaTH TpeAu3BUKyBa CYIUp TOMely HWHCTUTYIMWTE 3a 3allITHTa W MEHAMEHT Ha KyJITYpPHOTO
HACJIEJICTBO M TYPHUCTHYKAaTa HHAYCTpHja. Toa cexoramr Tpeda ia ce 3eMe BO IMPEABH IPH TUTAHUPAHE
U YIIpaByBamb€ CO KyJITYPHOTO HACJIECTBO, KAKO 1 MOYUTYBAKkE HHU3a KPUTEPUYMHU U 3aKOHCKH PaMKH.
CraBoBuTEe KOM TO (haBOpH3MpAaT 3a4yBYyBamETO Ha KyJITYypHUTE A00pa BO HETPOMEHJIHB OOIHK
MIOCTOjaHO Ce MPOTHBAT HAa WHUIIM]aTUBUTE 332 TyPUCTHYKA BaJIOpU3aIija Ha KyJATYPHOTO HACIEICTBO,
OJHOCHO TIOTCHIUjaJIOT Ha MUHATOTO, BO KOPHUCT Ha JIOKAIHOTO HACEJICHUE W Pa3BOj HA perHOHAIHATA
eKOHOMHja BO ceramrHocTa. DakT e Jexa pU3UKOT OJf YHHUIUTYBambe Ha KyJITYpHOTO HACIEACTBO WIIH
HEPaMHOMEPHO M HETIOBPAaTHO MEHYBamh€ Ha MPBOOUTHUOT OOJMK BO KOMEPIIH]jAHU LIEH € pealieH U
MOCTOjaHO MPUCYTEH, IITO HECOMHEHO Hajlara notpeda o MOoJUrHyBamke Ha CBECTa 38 MPOMEHHUTE KOU
T'Yl IPEIM3BUKYBA TYPU3MOT Kaj CUTE YHHUTEIH BO €KCIUIOATalljaTa Ha KyJITypPHOTO HACIEICTBO.

Crnenejku TM TypUCTHYKHTE TPEHIOBHM M TpaBLUTE KOM TM NUKTHpa TMoOapyBadkara, MOTpeOHO e
KpeHpame aTpaKTUBEH KyJITypeH MPOU3BO KOj € KOMOMHAIM]a Ha KYJITYpHO HACIEACTBO CO Pa3IMYHH
KapaKTePUCTHKH, aKTUBHOCTH Ha MEHALIMEHTOT Ha KyJITypHHTE 100pa M TypUCTHYKaTa MHIYCTpHja.
CaM0 TakoB IPOM3BOJ MOXE Jla OMie MOTTUKHYBad Ha Pa3BOjOT Ha TYPU3MOT M CTOMAHCTBOTO BO
JeCTUHALIjaTa U J1a MPHIOHECE 3a OAP KIMBHOT Pa3Boj. HocuTenure Ha TypucTUYKATa MOJUTHKA BO
JeCTUHALMjaTa OA4yqyBaaT KakBa KOMOMHAIM]a Ha KyJITYPHO aTpaKLUUK Ke IIacupa Ha [a3apoT, KOMy
Ke IO HAMEHH MTPOU3BOAOT M KaKO UCTHOT Ke TO IIacupa.

JIOKOJIKY Cce TIOCTaBH IMpaIllamkeTo KOj € HajIoOpHOT HAYMH Jia € COYyBa KYJATYPHOTO HACIIEICTBO O]l
MpeTepaHo eKCII0aTHPaE, CEKAKO JIeKa OJIF0BOPOT Ke ¢e HajJie BO HEroBa TYPUCTHYKA BATOpU3aIlHja
¥ TlacMaH Ha ma3apoT. Toa mpenm c€ e mopaau ¢GakToT JeKa OAPKIUBHOT TypHU3aM HACTOjyBa Ja
BOCIIOCTAaBH pPaMHOTEKa TOMely E€KOHOMCKaTa KOPUCT Koja 3ae[HMIATa ja uMa Of KYJITYpHOTO
HACJICJICTBO KaKO TYPHUCTHUYKH MPOM3BOJI U HEroBaTa 3allITUTAa O]l IPETePaHO KOHCYyMHUpame. Tokmy
Mopaiy Toa KYJATYPHHOT TYpPH3aM € TOj KOj MOXKe Jia Ou/ie TIIaBeH MOTTUKHYBaY Ha OJIPXKIIMBHOT Pa3Boj
Ha 3aeJJHULATA.

CornenyBajku TO MOTEHIIM]AIOT 32 Pa3Boj Ha KyNTypeH Typu3am koj Permybnnka CesepHa Makenonuja
ro WMa BO M300MIICTBO, Tpeba aa Tu coriieAaMme eeKTUTE KOU MPOU3JICTyBaaT OJ HETOBHUOT Pa3Boj.
[Mo3utuBHUTE edeKTH ce OJHeCyBaaT Ha MPHUBJICKYBamke Ha MoOapyBaykara cO MOrojieMa IIaTeKHa
MOK M 3roJIeMyBame Ha HOTPOLIyBayKaTa, MPOJA0JDKYBake HA TYPUCTHYKATa CE30HA, 3a4yBYBambe Ha
KYJITYpDHHTE BpPEJIHOCTH M WJCHTUTET, pPEBUTANM3AlMja HA TPAJCKUTE CPEIWHH, JONOJHUTEITHH
MPUXOAX 32 KYJITypHHTE MHCTHTYLWH, JOTOJHHUTEIHU BpabOTyBama, MOJ0OpYyBamke HA WUMHIIOT Ha
JecTUHALMjaTa co 300raTyBame Ha TYPUCTHUKATa OHYAa U CEKaKo, Mo1o0pyBame Ha KBAIUTETOT Ha
’KHBOTOT Ha JIOKaJTHOTO HaceneHue. [Iputoa Tpeba aa ce Bou CMETKa 3a ONTHMalHa eKCILIoATallHja Ha
KYJITYPHHUTE PECYPCH, 32 Jia He JI0j/Ie 0 HUBHO ONITETYBakhe U HAMaTyBamhe Ha aTPaKTUBHOCTA, IITO Ke
Npeau3BHKa U Maj Ha mobapyBaykaTa.

KonkpertHo, on n3BeneHaTa TypucTHYKa Bajopu3amyja Ha TetoBckoTo Kae Moxe 1a ce KOHCTaTHpa
BO OJIHOC Ha MHJMKAaTOPUTE KOW TO OJipelyBaaT KyJATYpPHOTO 3Hau€He, TBPJMHATA IOoceayBa J00pa
apXxeoJIolIKa, KyJITypHO UCTOPHCKA U HaydHa BpeaHOCT. CTaHyBa 300p 3a PETKO KyJIATYpHO J00po,
eIMHCTBEHA 3adyBaHa TBpPAWHA KOja IIOTEKHYBa O KpajoT Ha 18 W moueTtokor Ha 19 Bek,
KOMILJIEMEHTApHO € CO OCTaHATUTE KYJITYPHHU pecypcu Bo okonmHara. Ho, Ouzejku caMiuoOT MpOU3BOJ
3a Ja Oujge TYpUCTHYKHM HE € JOBOJHO Jla MMa CaMO BHCOKO KYJITYPHO 3HA4Y€HE, HEOMXOJHO €
WCIUTYBake W HAa HEroBaTa BPETHOCT OJ TYPHCTUYKH acmeKkT. TOKMy oJ WHIWKATOpUTE KOU TO
oJlpelyBaaT TYPHUCTHYKOTO 3HAUCH-E€ MOXE Ja C€ 3aKIy4H JleKa HaKo MPHUCTAIHOCTa /0 KajeTo e
OBO3MOXKEHA TpeKy ac(aiTeH nar, HICTUOT HaKo ¢ acanTupaH UMa 3Ha4ajHU OIITeTyBama. Ha camuor
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JIOKaJUTET HeMa MH(QOPMaTHBHY Ta0JIH, ITATOKA3H, OIMOPAJIMINTA U Jpyra HHpacTpykTypa. Bo rpagot
TYPUCTUTE MOXKE J]a KOPUCTAT YCIYTH 32 CMECTyBame M UCXpaHa, a BO OJM3MHATA UMa MPUPOAHU H
KyJITypHH 3HAMEHHTOCTH KOM C€ NPHUBJICYHM 3a Typuctute. Mako on kanero ce mpyska IpeKpaceH
Horie; KOH TIPafoT U MECTOTO H300miIyBa OO HPEKPAcHU Iej3aXH, aMOMEHTOT IO HapyllyBa
HeypeleHOoCTa M 3HalMTe Ha 3amymrTeHocT. CeTo oBa yKaKyBa Ha HEIOCTaTOK Ha TYpPUCTHYKA
UHPPACTPYKTypa M YCIY’)KHM IMOTOJHOCTH IITO MPETCTaByBa €lIeH OJf HajBaKHUTE (HAaKTOPH BO
KpPEeHpameTo KBAIUTETEH IPOU3BO, IITO Tpeba fa Ouze anapM 3a JOKalnHaTa U LEHTpalHaTa BIacT KOU
y4ecTByBaaT BO KpeHWpame Ha TypUCTHYKaTa MONWTHKa. McTo Taka, HEONMXOAHO € Kpewupame
WHOBAaTHBHU KyJITYPHU COAPXKUHH U MHTEPECHH ,,[IPUKAa3HU " KOW Ke TM MpHUBIIEYAT TYPUCTHTE J1a ja
[oceTaT TBpAUHATA, OPraHU3UPakE KyJITYPHH MaHU(ecTauuu U ApyTy HacTaHH, 3 /] npe3eHTanun Ha
HCTOPHUCKHU HACTaHH, My3€jCKH TIOCTaBKM Ha JIBUKHO HACIIEACTBO Of] TBPAMHATA, PEIaBamba, TPUONHN
U exyKaluM, KpeaTHBHU PaOOTMIIHHMLM UTH. 3a Ja MOXKE€ TYPUCTHYKHMOT IMPOU3BOJ YCIIEIIHO J1a ce
IUTacupa U MpOJAaBa Ha Ma3apoT, BaXKHa yJIOra MMa KOHTMHYHPAHOTO YHAIIpelyBambe HAa HETOBHOT
KBaJIMTET ¥ IPOMOLIMjaTa, OJHOCHO CEBKYITHOTO YIIpaByBame. Bo Taa Hacoka U3BpIEHA € IPOLICHKA Ha
CEKTOPOT 32 YIpaByBame CO TBPAMHUTE, OJHOCHO WHAMKATOPHTE CO KOj HCTHOT C€ OLEHYyBa.
JlobueHnTe pe3yiTaTH yKaxyBaaT JieKa CEKTOPOT 3a yNpaByBame € HajHUCKO OLCHET BO OAHOC Ha
OCTaHAaTUTE MHAMKATOpu. VMIMeHo, HeromaTa IpoceYHa BPEAHOCT YKaXyBa Ha J100ap KBAJIUTET, a
HUCKUTE OILIEHKH TNPBEHCTBEHO C€ OJHECYyBaaT Ha HEIMOCTOCHE KOHKPETHH Pa3BOJHH CTPATETHH,
KpPaTKOPOUYHH U TOJITOPOYHH MHBECTUIIMCKH IJIAHOBH BO KO C€ HAaBEICHHU CUTE OTPEOHU aKTHBHOCTH
MOBpP3aHM €O TBpAWHATA, NOAOOpPYBame€ Ha HEJ3UHOTO KYyITYPHO WM TYPUCTUYKO 3HAUCHE,
KOHTHHYUPAaH MOHUTOPHUHT U OJIpKyBambe U clI. VICTOTO ce o/lHeCyBa M HAa IPOMOTHUBHUTE aKTUBHOCTH
KOM ce e/IeH 0]] HajBaKHUTE €JIEMEHTH 3a YCIICIIEeH [UIACMaH Ha TYPUCTUYKHOT MPOU3BOJ Ha 11a3apoT,
KaJie € HEeOIX0/IHa KBAIUTETHA CTPATErja U akKMCKY IUIAHOBHU BO YHja pean3alnja ke OuIaT BKIyUYeHH
CHUTE 3aMHTEPECUPAHO CTPAHM HAa JIOKAIHO ¥ HAITMOHATIHO HHBO.

Bkynnara BpeJHOCT Ha cUTe MHAUKATOPH 3a TypHCTHYKaTa Basopu3anuja Ha TeroBckoto Kane e 3,1
LITO 3HAYM JIeKa ce Haola Ha caMaTa rpaHuna noMery n1o0ap u MHOTY 100ap KBaJUTET — PETHOHAIHO,
OJHOCHO HAallMOHAJIHO TYPUCTHYKO 3Hauewme. Ho, 3a Taa mesn, HEONXOAEH € CepUO3eH NpHCTall U
IUTAHHpamke Ha CUTE YeKOPH BO Pa3BUBAE U INIACMaH Ha KBAJIUTETEH KYJITypeH TYPUCTHYKHU ITPOU3BO/I.
'enepaneH e 3akiIy4oKOT JeKa TBpIMHATa pacrojaraar cO aTpuOyTH KOM Ce NPHUBICYHH 32
MOCETUTENINTE, IITO Hpex cé ce AODKM Ha aBTEHTHYHOCTAa Ha rpandute, Oorarata HCTOpHja H
IPEeKpacHUOT aMOMeHT. JIOKOJIIKy Ha CeTo TOoa Ce HaJoBp3aT IOTECHIMjAIUTe KOM T'M HyIU 3a
OpraHu3upame Ha pa3iMuHd HAaCTaHM M MaHH(ECTaluH CO CUTYpHOCT JeKa MOXKE ce Kpeupa
ABTEHTHYCH U NPEHO3HATINB TYPUCTUYKH IIPOU3BOJ KOj K€ IpeTcTaByBa MarHer 3a Typucture. Ho, 3a
TYPUCTUYKH IIPOU3BOJ HE MOXKE [Ia CE CMETa CaMO 00jEKTOT UJIM MECTOTO. JIOIIOJTHUTEIIHUTE YCIIyTH BO
rojieMa Mepa BIIMjaaT Bp3 HETOBHOT KBAJIMUTET: YTOCTHTEJICKA OO0JEeKTH WM YCIYTH, KYJITYPHH H
TYPUCTUYKH COAPXKUHH, MH(PACTPYKTYpa, XUTHEeHa U Jp. 3aToa € MOTPeOHO Mpe3eMame MEpPKU 3a
CTpaTeIIKO TUIAHUpPamke Ha KOHTHHYHPAHOTO OOHOBYBamE€ M OJP)KyBambe Ha O0jeKTHUTE, OJHOCHO
BOCTIOCTaBYBamb€ PEJOBEH MOHUTOPUHT M KOHTPOJIA Ha KBAJIMUTET, CO IITO HABPEMEHO Ke ce yTBpAAT
HEJOCTaTOLMTE U Ke ce Mpe3eMaT MEpPKH 3a HMBHO eluMuHHUpame. CeTo oBa HAJOIMOJHETO CO
KBaJMTETCH MECHAIIMEHT MOJAPKaH O ApP>KaBHUTE MHCTUTYLIMU HAa CUTE HUBOA, HO U Of OCTAaHATUTE
3aWHTEPECHUPAHN CTPAHH K€ MPUIOHECE 3a Pa3B0Oj HA KBAIMTETEH TYPUCTUYKH ITPOU3BOJ] CO KOj 3eMjaTa
MOJKe J1a KOHKypHpa Ha Ia3apoT U Ja cTaHe NPEeno3HaTINBO MecTo 3a noceta. Ilokpaj Toa, He cmee aa
ce 3a00paBu Ha moTpedaTa o ceondaTHu UCTPaXyBarba Ha TyPUCTUYKHOT Ia3ap, Co WITO Ke ce fo0ujar
MTO/IaTOIX 32 MOTPeONTE U MOTUBUTE Ha MOTEHIMjaTHUTE TYPUCTH, HUBHUTE CTABOBH M Pa3MHCITyBamba,
CO IITO K€ CE OJICCHU MIPOLIECOT Ha CO3/1aBarbe TYPHUCTHUYKH ITPOU3BOIU KOU Ke OUIAT NPEerno3HaTINBY,
ABTEHTHYHH U aTPaKTUBHU U Ke T 3aJ10BOJIAT MOTpeOuTE U Oapamara Ha TYpPUCTHTE.

HcrpaxkyBamara U aHAIM3UTE HAIIPABEHU BO TPYIOT CE CaMO MaJl Y€KOp BO HAIOPHUTE 3a TYPUCTHUIKA
BajJOpu3allija Ha CUTE TBPJMHH BO 3eMjaTa KOW IOCEAyBaaT OAPEACH TYPUCTHYKH U KYJITYpPHO —
HCTOPHUCKH MOTEHIIN]jal, CO MTO Ke ce JoOue 1eJ0CHa CIIMKa 3a TBPIUHUTE KaKo TOTEHITHjall 3a Pa3Boj
Ha KyJATYpPHHOT Typu3aM. HecoMHEHO Jexa 3a pa3BHEH KyJNTypeH Typu3aM TOTpPEeOHO € BpIIeHe
TYPUCTHYKA BaJIOpH3allMja Ha CEBKYIHOTO KYyJITYpPHO HACJICACTBO BO 3€Mjara, CO IEJI Pa3BUBAEC
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WHTETPUpPAH KYJITypeH TYpUCTHYKH TpPOHM3BOAM co Koj PemyOmmka CeBepHa MakenoHHja Kako
TypUCTHYKA IeCTHHAIM]a ke Ouie KOHKYpPEeHTHA Ha ra3apoT. Llenarta e nogurHyBame Ha CBECTa Ha CUTE
Cy0jeKTH Ha TYPUCTHUYKUOT [1a3ap ¥ HOCUTENH Ha TYpPUCTUYKATa [TOJUTHKA HA CUTE HUBOA 32 3a€THHYKO
JIeTlyBake BO KPEUPAHETO aBTEHTHYHM U MHOBAaTHBHU KyJITYPHU TYPUCTHUYKH IPOU3BOAU KOM Ke ja
MO3ULIMOHUPAAT 3eMjaTa BUCOKO Ha CBETCKaTa TypHCTHUYKaTa Mara.
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