YHUBEP3UTET ,, OLIE AEJIHEB* - LIITHUII

['OAUIIEH 3bOPHUK HA
OAKVYIITET 3A TYPUZAM U
bU3HNC JIOTUCTUKA

YEARBOOK OF FACULTY OF
TOURISM AND BUSINESS
LOGISTICS

['ONHA 1 VOLUME |

~ GOCE DELCEV UNIVERSIT




YHUBEP3UTET ,,'OLE AEJIYEB* — IITUII
OAKVIITET 3A TYPU3AM U bU3HUC JIOTUCTUKA

ISSN 2671-3969

['OAUIIEH 3bOPHUK HA
OAKVIITET 3A TYPU3AM U BU3HUC JIOTUCTHUKA
2021
YEARBOOKOF
FACULTY OF TOURISM AND BUSINESS LOGISTICS
2021
I'OANHA 1 VOLUME |

GOCE DELCEV UNIVERSITY — STIP
FACULTY OF TOURISM AND BUSINESS LOGISTICS



YHUBEP3UTET ,,'OLE AEJIYEB* — IITUII
OAKVIITET 3A TYPU3AM U bU3HUC JIOTUCTUKA

I'OJUIIEH 3bOPHHUK HA
OAKVIITET 3A TYPU3AM U BU3HUC
JIOTUCTHUKA

YEARBOOK OF
FACULTY OF TOURISM AND
BUSINESS LOGISTICS

3a uzgaBauor
[pod. n-p Tatjana bomkor
For the publisher
Prof. Tatjana Boshkov, Ph.D.

H3naBauku coBet

[Ipod. n-p bnaxo boes

Ipo¢. n-p JInmjana Konesa 'yneBa
[pod. n-p Mumxo [lunpos

[poo. n-p Tatjana bomkos

IIpo¢. n-p Harama Muresa

Penakuucku oaoop

IIpod. n-p Tatjana bomikos

IIpod. n-p Murmiko [Tunpos

Hon. n-p Hatama MureBa

IIpo¢. n-p Huxkomna B. Jlumutpos

IIpod. n-p bujana [letpecka

[poo. n-p Enmnzabera Mutpena

[pod. n-p 3narko Jakosner

[poo. n-p Llane Korecku

Mpod. n-p Apamko ATaHacocku

Ipod. 1-p Mudgo AnocTonoB

Ipod. n-p Anexcannpa XKexona

IIpod. n-p 3opan Temenkon

IIpo¢. n-p Mapuja Maraundesa-Illomnosa
ITpod. n-p Tama Anrenkosa [leTkoBa
IIpod. n-p Hejan Metoaujecku

IIpod. n-p Mumosa Cepadrumona

Homu. n-p dymko Jomecku

Hou. a-p Onuep Oununocku

Hou. a-p Bnanumup Kuranos

Homu. n-p Arera CrojanoBcka-CtedanoBa
Hou. a-p Hymmua [Tonosa

Hou. a-p LiBeranka PucroBa Marnoscka
-p Bunjana [{onescka ['ymoBCcKa

YpenyBauku oaoop

IIpoo. n-p Tatjana bomkoB — I'maBeH ypexHuk
Horm. n-p Harama MuteBa — OAroBopeH ypeaHuk
Hou. n-p Hdyuiko Jomecku — YpenHuk

Hou. a-p LiBeranka P. Marnoscka — YpeaHuk

TexHHYKO ypeayBame
Cnase JluMutTpoB

Ja3n4Ho ypenyBame
Banrenmja LlaBkoBa
I-p Mapwuja Kpcresa

Penakuuja u agMUHHCTPAIHja
Yuusep3urer ,,[ 'oue Jenues* — tun
dakynTeT 3a Typu3aM U OM3HHC JIOTUCTHKA
yi. ,,Kpcre Mucupkos® 60, n. ¢axc 201,
2000 WTum, PC Makenonuja

Editorial board

Prof. Blazo Boev, Ph.D.

Prof. Liljana Koleva Gudeva, Ph.D.
Prof. Mishko Dzidrov, Ph.D.

Prof. Tatjana Boshkov, Ph.D.
Assis. Prof. Natasha Miteva, PhD.

Editorial staff

Prof. Tatjana Boshkov, Ph.D.

Prof. Mishko Dzidrov, Ph.D.

Assis. Prof. Natasha Miteva, PhD.

Prof. Nikola V. Dimitrov, PhD.

Prof. Biljana Petrevska, PhD.

Prof. Elizabeta Mitreva, PhD.

Prof. Zlatko Jakovlev, PhD.

Prof. Cane Koteski, PhD.

Prof. Drasko Atanasoski, PhD.

Prof. Mico Apostolov, PhD.

Prof. Aleksandra Zezova, PhD.

Prof. Zoran Temelkov, PhD.

Prof. Marija Magdinceva-Shopova, PhD.
Prof. Tanja Angelkova Petkova, PhD.
Prof. Dejan Metodijeski, PhD.

Prof. Mimoza Serafimova, PhD.

Assis. Prof. Dushko Joseski, PhD.

Assis. Prof. Oliver Filiposki, PhD.
Assis. Prof. Vladimir Kitanov, PhD.
Assis. Prof. Aneta Stojanovska-Stefanova, PhD.
Assis. Prof. Dushica Popova, PhD.
Assis. Prof. Cvetanka Ristova Maglovska, PhD.
Biljana Conevska Gunjovska, PhD.

Editors

Prof. Tatjana Boshkov, PhD. — Managing Editor
Assis. Prof. Natasha Miteva, PhD. — Editor in chief
Assis. Prof. Dushko Joseski, PhD. - Editor

Assis. Prof. Cvetanka R. Maglovska, PhD. - Editor

Technical editor
Slave Dimitrov

Language editor
Vangelija Cavkova
Marija Krsteva, PhD.

Address of the editorial office

Goce Delcev University — Stip

Faculty of Tourism and Business Logistics
Krste Misirkov 10-A., PO box 201,

2000 Stip, RN Macedonia

GOCE DELCEV UNIVERSITY — STIP
FACULTY OF TOURISM AND BUSINESS LOGISTICS



COAPKHUHA - CONTENTS

Huxoua B. Jumurpos - DPAKTOPU 1 YCJIOBHU 3A PA3BOJ HA BEPCKU TYPU3AM
BO OINIITHUHA BUTOJIA CO ITOCEBEH OCBPT HA MAHACTHUPCKHNOT TYPU3AM

.................................................................................................................................................... 6
Biljana Petrevska; Vlatko Cingovski - SUSTAINABILITY IN HOTEL INDUSTRY: THE
ROLE OF ROOFTOP PV PLANTS ...ttt 12
3aarko JakosiaeB - YJIOI'A U 3HAYEILE HA ®UHAHCUCKHNOT MAHAIIMEHT 3A
PABOTEWBETO HA TYPUCTHUYKO - YITOCTUTEJICKUTE TTIPETIIPUJATHUIA ........... 18
3aarko JakomiaeB; Jymura Martera I'mroa - MEHAIIMEHT HA KBAJIUTET BO
TYPHUIBIMOT ..ttt b et b ettt h e st ekt e st e e e bt e e st e e s beeenbeenbeesnbeenbee s 26
Mimoza Serafimova; Bobana Stefanoska - OPERATIONS STRATEGY AND
COMPETITIVENESS - CASE STUDY AND ANALYSIS ... 31
Tatjana Boshkov; Mishko Djidrov - CIRCULAR ECONOMY CONCEPT AND
PERSPECTIVES IN CROATIA L.t 39
Hejan Metoaujecku; OuauBep Puaunockum - KOH IIPUCTAIIEH TYPU3AM BO
PEITYBJIMKA CEBEPHA MAKEJOHMIA ..o 44

Mapuja Maragunuesa-IllonoBa; Anera Crojanoscka-Credanosa - I[IOJIMTUKU 3A
PA3BOJ HA POJIOBO ITPETIIPUEMHUIITBO ......ccocoiiiiiiiiiiiiii 53

Dushko Josheski; Tatjana Boshkov - BEQUEST TAXATION, ESTATE TAXATION,
LAND TAXATION, OPTIMUM TOWN, HENRY GEORGE THEOREM AND CAPITAL
TAXATION: A SURVEY ...ttt sttt ans 58

Aneta Stojanovska-Stefanova; Marija Magdinceva-Sopova - WOMEN’S RIGHTS ARE
HUMAN RIGHTS: A DECADE OF THE COUNCIL OF EUROPE ISTANBUL

CONVENTION .ottt bbbt e et e e bt e et e e s beeebeesneeanbeenneeas 79
Mladen Micevski; Biljana Petrevska - OTTOMAN HERITAGE: SPECIFIC
PERCEPTION OF STUDENTS FROM NORTH MACEDONIA .......cccoiiieieeee 90
Emanyena EcmepoBa; J[Ipamko Atanacockm - OBYKATA W PA3BOJOT HA
YOBEYKUTE PECYPCHU BO EKOHOMUCYBAIE HA TIPETIIPUJATUIATA.............. 94
[Mepnapum Kaxuin; ane Korecku - BIIMJAHUETO HA 3ATAAYBAKBETO BP3
PA3BOJOT HA TYPU3MOT BO PETMOHOT HA AHA MOPABA.......ccoceiiiieiieee. 100
HNBuna Jocudosuk - PEI'YJIATUBATA EYPOIAK: KOH ITIOJOBAP CUCTEM 3A
EBUJAEHIIMIJA 1 KOHTPOJIA MUTPALIMJATA U ABUJIOT......coiiiiiieiiecie e 115

Xpucruna PynueBa-TaceB; ®Puwimn CrojkoBckn - EDOEKTUTE HA KOBHW/I-19
IMAHJIEMHJATA BP3 MEI'YHAPOJHUTE OJHOCHU: TPAHC®OPMATUBHA MOK
HA TJIOBAJTHATA KPU3A .....ooiiiiii 115

Ilesar Kunapa - MMUIIOT U PEIIYTALIMJATA HA AECTHUHALIMJATA KAKO
OAKTOP 3A ITPOMOLIMJA HA IIPECITAHCKHMOT PETMOH KAKO TYPHUCTHYKA
JNECTUHAILIMJA BO PEITYBJIMKA CEBEPHA MAKEJJIOHMJA ..o 128

4



Mapuo Yobanos - COBPEMEHUN TPEHAOBH HA CUHIIMPUTE HA CHAB/IYBAIBE

BO BPEME HA I'JTOBAJIHU ITPOMEHHU — COCTOBU U IIEPCIIEKTHUBH................. 137
Auexcangap Marneckn - CTPATEI'MJA 3A PA3BOJ HA TYPUCTUUYKUTE EBEHTU
CO IIOCEBEH OCBPT HA ,,JIMBO ®ECT* — ITPHJIEIL ........ccciviiiiiiiiiniiic 144

Harama Herposcka - KYJITYPOILIKO-TIPABHUTE ACIIEKTH HA EKOTYPU3MOT
KAKO @AKTOP 3A [IOBTOPHO 3AXUBYBAIE HA TYPU3MOT IIO
TTAHIAEMUIATA CO KOBUII-19.......oeveoeeeeeeeeeeeeeeeeseeeseseeesseeessesesseeeesseseeseesseeessseeeenees 153



I'OUIIEH 350PHUK HA YEARBOOK OF
OAKVYIJITET 3A TYPU3AM FACULTY OF TOURISM
W BU3HUC JIOTUCTUKA AND BUSINESS LOGISTICS

UDK  338.483.1:725.94]:303.023-057.875(497.7)

OTTOMAN HERITAGE: SPECIFIC PERCEPTION OF STUDENTS FROM NORTH
MACEDONIA

Mladen Micevski*, Biljana Petrevska™
* Mitko Pendzukliski High School Kratovo, Tourism & Hospitality Sector, North Macedonia,
mladenmicevski@hotmail.co.uk
“*Faculty of Tourism and Business Logistics, Goce Deléev University - Stip, North Macedonia,
biljana.petrevska@ugd.edu.mk

Abstract

All physical and intangible culture that has been left in the regions where the Ottoman Empire used to be widespread is
referred to as Ottoman Heritage (OH). Today, it is well known as a motive for visiting many destinations, and mostly attracts
the cultural type of tourists. The research examines the attitude of 172 students (age 18-28) about cultural legacy from the
Ottoman period. The goal is to identify their personal association and specific perception of using OH as a prerequisite for
developing tourism cultural route in North Macedonia. By calculating frequency distribution, the analyses revealed students’
images on OH cultural assets and the possibilities of improving tourism development by promoting OH cultural route as a
unique tailor-made tourist product. Despite limitations that occurred during the research, the findings might be a useful
beginning point for developing new strategic approaches for enhancing modest cultural tourism development.

Key words: Legacy; Cultural route; Tourist product; Tourism development; Young adults; Attitude.

1. Introduction

Territories that used to be cultural crossroads, with still visible cultural influences and attributes, have
potential for tourism development. Cultural and historical monuments have always attracted tourists. Ottoman
Heritage (OH) refers to all tangible and intangible culture that has been left on the territories where the Ottoman
Empire used to be widespread. It includes many buildings, art and architecture influences, gastronomy, language
influences, customs, etc. OH, nowadays is recognizable both in modern Turkey and outside its borders. For
example, on the Balkans, during the period of 500 years of Ottoman occupation, the Ottoman culture has
influenced the local cultures and many of these influences are still visible.

Many destinations have developed tourist products based on the OH (e.g., Sarajevo in Bosnia and
Herzegovina, Istanbul in Turkey, etc.). On the other hand, some destinations still have not used the complete
potential of the OH they possess. Lagos and Ntoumi (2014) concluded that there is an urgent need for the
development of cultural tourism on the Chios Island given that it has a unique cultural heritage and numerous
great Ottoman monuments that can contribute towards it. Nestoroska et al., (2017) discuss that not all of the
sampled OH sites in North Macedonia have an attractive location, but they all possess uniqueness, esthetic,
architectural, historic, and educational value. They are all evocative sites related to many legends, myths, and
stories, thus been completely suitable to be presented as tourist products and part of a tourist route.

Understanding the cultural heritage leads to authentic interpretation and increased cultural experience
along with their preservation and promotion, which is strongly recommended in the International Cultural
Tourism Charter (ICOMQOS, 2002). But how people perceive the Ottoman heritage? There are not many studies
that focus on OH perception. In some Balkan countries several can be found. In general, Sesi¢ and Mijatovié
(2014) find in Serbia, as well as in other Balkan countries that throughout history used to be part of the Ottoman
sphere, the Ottoman material heritage was destroyed to a large extent, as it was also considered the heritage of
the “other” — the enemy. Alp (2009) argues the perception of a comprehensive cultural heritage of the Ottoman
period (14-20 century) in the Balkans noting it as a common heritage for all nations in the Balkans. Although
not equivalent to the buildings in Bursa, Edirne, or Istanbul (Freely, 2011), the variety of remains is an
important heritage and attracts many tourists.

Firstly, this paper includes information about data collection process and the methodology used during the
research. The main part consists of results which are obtained through frequency analysis, and specific findings
that are discussed separately/ Finally, conclusions are made in accordance with the findings.

This paper contributes to the current literature by giving additional information about the perception of OH,
specifically among the students from North Macedonia, who could be future tourism development policymakers
and could potentially establish the idea of OH cultural route.

2. Data and Methodology
This study is based on quantitative research methods. The research aims to examine the personal
association and specific perception of students about cultural legacy from the Ottoman period for developing
tourism cultural route in North Macedonia. Between January and February 2021, data was gathered online from
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172 students from various universities in North Macedonian aged 18 to 28. Respondents were given a multiple-
choice questionnaire to assess the importance of each issue.

The questions that were analyzed using a frequency distribution are listed in Table 1. The answers that were
optionally given to respondents as well are given in one of the columns, with no specific sorting. These
questions concern the overall perception of the Ottoman legacy in North Macedonia, the types of heritage that
students most commonly connect with the Ottoman period, and the probable requirements for the establishment
of an OH cultural route in North Macedonia.

Table 1. List of questions

Item Answer

Legacy of terror

Legacy of Oriental culture

Legacy of war

Legacy of specific social order

Legacy of multicultural/multiethnic identity

What is your general association to the
Ottoman legacy?

Architectural Heritage / fortresses, mosques,
oriental houses, bridges

Memorial places / Historic monuments,
battlefields, historic figures

What type of heritage do you mostly associate | Ethnographic heritage in museums / Costumes,
with the Ottoman period? weapons, tools, crafts

Intangible heritage / Language and literature,
stories, legends, music and dance, customs
Gastronomy

Religion and religious practices

Availability of appropriate sites of tangible
Ottoman heritage

Availability of appropriate intangible Ottoman
heritage

Opportunities for combining the Ottoman heritage
with other cultural and historical resources
Opportunities for combining the Ottoman heritage
with natural landmarks and nature-oriented

activities
Which of the following prerequisites for the Public support for the development of a cultural
development of a cultural route of the Ottoman | route based on the Ottoman heritage at the
heritage are present in your country? national level

Public support for the development of a cultural
route based on the Ottoman heritage at the local
level (in municipalities and settlements with such
heritage)

Interest from the local tourism business

Interest from local authorities and cultural
institutions

Interest from domestic tourists

Interest from foreign tourists

3. Results, Findings and Discussion

The personal association to OH is one of the basic questions when we discuss about specific perception
of students in North Macedonia. The given options included: legacy of terror, oriental culture, war, specific
social order, multicultural/multiethnic identity, or legacy of Islamic religion. According to the analyzed results
referring to students’ general association to the Ottoman legacy, they indicated that they see OH as Legacy of
multicultural/multiethnic identity (76 students) and Legacy of Oriental culture (70 students). These two answers
are the most frequent and with small difference in number of students choice. This indicates that although
during the Ottoman occupation there were many undesirable actions that had negative influences on people,
students do not recognize the OH as legacy of terror or war. This can lead us to a conclusion that the cultural
aspect of the heritage is more dominant than the possible “harmful” memories that carries it. As well the
multicultural/multiethnic identity brings up the aspect of respecting the differences. North Macedonia is a
multiethnic country and perceiving OH as a multicultural/multiethnic identity shows that students esteem it and
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corelate OH to specific and built cultural identity with its specific characteristics and differences. The other
given options have lower frequency in comparison to the two elaborated above.

Less than a third of the respondents see OH as Legacy of Islamic religion or Legacy of specific social
order. One can discuss here that OH is legacy which is not directly related to the Islamic religion, although
partly there can be recognized some Islamic influences. Here we can point out some of the religious sites (as
mosques, holy places, some customs etc.) Anyway, one can perceive that some OH can be related exclusively to
the Islamic religion and architecture and other as a part of the wider Ottoman culture. Referring to the relation
of OH to the Legacy of specific social order students again thinks it is not the most acceptable general
association to the Ottoman legacy in North Macedonia.

The last group of general associations refer to the perception of OH as legacy of terror and legacy of
war. This is the least frequent group of answers and this should be taken positively as students see more the
positive background of the OH, instead of the negative. This can lead further to use the OH for developing OH
cultural routes as a unique tailor-made tourist product, instead of ignoring it if it was perceived as
beforementioned “harmful” legacy.

Despite the general association of OH, the results indicated the most common association of students
regarding the specific type of heritage dating from the Ottoman period. Therefore, the most common association
relates to the architectural heritage. This is the most frequent answer given by over 70% of the respondents. This
high percentage shows that students are more aware of tangible OH like mosques, oriental houses, bridges and
other buildings. This can be understood by realizing that this type of heritage is highly visible to everybody. We
can witness examples in several cities/towns in North Macedonia, where whole parts are preserved as they were
built or renovated in their authentic form. The architectural heritage was mentioned before as an example of
tourist product development potentials. This heritage is also part of tourist supply, so this can be an additional
reason for recognizing it as specific association of OH in North Macedonia.

Less than a third of the respondents recognized other specific type of heritage dating from the Ottoman
period as a specific association. These less frequent associations, consequently, refer to:
intangible heritage (language and literature, stories, legends, music and dance, customs);
memorial places (historic monuments, battlefields, historic figures);
ethnographic heritage in museums (costumes, weapons, tools, crafts);
gastronomy;
religion and religious practices.

Most of the last-mentioned heritage refers to intangible heritage. Hence, students are more likely to
recognize tangible than intangible OH.

Less than a half of the respondents chose the intangible heritage as type of heritage students mostly
associate with the Ottoman period. Although it has lower frequency than the Architectural heritage, it is the
second most frequent answer. This can be explained through the influences that has made the Ottoman Empire
to the Macedonian language and literature, as we can still find many Turkish words in the Macedonian
language, especially in informal communication and dialects. Stories’, legends’, novels’, books’ contents
include moments of the Ottoman governance in this region. In this same group of answers, we shall add the
memorial places too, since have been chosen as an answer with similar frequency. These are mostly related to
historic monuments, battlefields, historic figures. This is followed by the Ethnographic heritage in museums.
Probably, this type of OH is not promoted enough and it is rarely presented as important tourist potential in
North Macedonia.

However, gastronomy, religion and religious practices are the least frequent answers given about the
issue of specific association to OH. Definitely the religion and religious practices are not perceived as
association to OH. This confirms the findings that OH is not commonly perceived as Legacy of Islamic
religion, as before mentioned.

The results that address the issue of the prerequisites for the development of an OH cultural route in
North Macedonia show the following: “students think that the most important prerequisite is the interest from
foreign tourists”. This is the opinion of the half of the respondents. This is on the side of the demand which
means that most of the students except the drive of a potential cultural route should be the interest. According to
this, the tourist supply in future can focus on attracting foreign tourist by offering tailor-made OH cultural routes
in North Macedonia.

As a prerequisite with less frequency are the opportunities for combining the Ottoman heritage with
other cultural and historical resources. This is as well an important option for future tourist products
development including OH, but adding value with other resources. It can be assumed positively the fact that
students see the opportunity of combination of heritage in order to develop and improve tourist products that can
meet the tourist needs and provide them exceptional experiences. In this group of prerequisites students
identified the interest from local tourism businesses to include this heritage in their products, which is extension
to the supply issue mentioned above. The availability of appropriate sites of tangible Ottoman heritage is as well

92



I'OUIIEH 350PHUK HA YEARBOOK OF
OAKVYIJITET 3A TYPU3AM FACULTY OF TOURISM
W BU3HUC JIOTUCTUKA AND BUSINESS LOGISTICS

a prerequisite recognized by students. This relates to the association of specific types of heritage from the
Ottoman period which as we found out that students are more aware of it in comparison to the intangible OH.
Therefore, its availability is expected to be seen as an important prerequisite for cultural route development in
North Macedonia. Lesser answers refer to the interest from domestic tourists, meaning that students perceive a
direct link for relating the cultural route as an international tourist product.

In the last group of answers the frequency is less than quarter of total respondents’ answers. This
category comprises of the opportunities for combining the OH with natural landmarks and nature-oriented
activities. This means that natural landmarks and nature-oriented activities, cannot be combined as good as
cultural and historical resources in order to create a cultural route. Probably, the students do not see some logical
connections between OH cultural and natural resources, as they see in OH with other cultural resources as they
are from the same category of tourist attractions. In this group we can add the Interest from local authorities and
cultural institutions as well the public support for the development of a cultural route based on the Ottoman
heritage at the national and local level. Students do not find the public bodies an important stakeholder in the
development of a cultural route of the Ottoman heritage. Anyway, the public entities have a great impact in
tourism development, so this opinion of the students should be analyzed further.

Since students in North Macedonia do not recognize the intangible OH as a common type of specific
heritage it is not neither perceived as an important prerequisite for OH cultural route development.

4. Concluding remarks

By calculating frequency distribution, the research identified students’ images on OH cultural assets in
North Macedonia. The findings revealed possibilities of improving tourism development by promoting OH
cultural route as a unique tailor-made tourist product in the country.

Students have a positive association of Ottoman heritage and that shall go in favor to future tourist product
development including OH as a part of cultural route. Overcoming the perception of harmful, war or
occupational legacy means that the youth, i.e., students see more the cultural side and value of OH. Students are
more likely to relate the OH to tangible example than intangible. The possible reason for this is that maybe the
tangible culture is more visible and promoted in comparison with the other, and definitely more popular among
the students. Anyway, the intangible culture, as well has it tourism potential, although less students recognized
it. The less recognizable type of heritage related to Ottoman period turned out to be gastronomy and religion and
religious practices. For developing a cultural route including OH students think that the most important
prerequisite is the interest from foreign tourists. That should be correct, but anyway the supply needs to work
hard in order to create the tourist product, place it and promote it appropriately in order to attract foreign
tourists’ interest. Putting emphasis on other prerequisites too shall bring better results than focusing only on one.

The research was limited with small sample size, exploration of only students’ perception, and a
limited set of investigated indicators, which might be addressed in some future work. Nevertheless, the findings
might be a good starting point for coming up with new strategic approaches for boosting modest cultural tourism
growth in North Macedonia.
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